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PREFACE
Don Bel ding was a remarkable man. Although he is not best
remembered for his innovations in the advertising business, he perhaps contributed more than anyone else of his time to the public's
understanding of advertising through his work with education, professional advertising organizations, such as the American Association
of Advertising Agencies and the Association of National Advertisers,
and ultimately as a founder and director of the Advertising Council.
His advertising career spanned more than fifty years.
Most will probably recognize the work of the Freedoms Foundation,
but many do not know that Don Bel ding was its founder, along with
Dr. Kenneth Wells and financier E. F. Hutton. The Freedoms Foundation
was the result of Bel ding's belief that democracy was the finest form
of government and that ewery citizen is charged with the civic duty to
fight Communism in any shape or form, especially within the boundaries
of the United States. The Freedoms Foundation was the result of
Belding's assumption of his own duty to his country.
He saw the criticisms of advertising as threats to undermine the
free enterprise system, where advertising played an integral part in
presenting products to the public. While he was aware that certain
advertisers were not always honest in their claims, he saw that advertising, in general, was necessary to the preservation of the United
States' economic system.

Most advertisers he viewed as doing this

important work for democracy.

In his personal life, Don Bel ding was a man of courage and determination. One might look at him as a man with an enormous ego. Others
may see him as one who was totally determined in whatever he did. Perhaps both perceptions are true.
In a recent letter, Belding's close friend and colleague, Russell
Eller, former advertising director of Sunkist, describes Belding as
having four phases in his life. He said the phases were:
. . . the near eccentric of his struggling early career as
an employee of Lord & Thomas; as a "Cinderella" man fell heir
with two other more illustrious advertising men who by chance on
that fateful day happened to be managers of the three principal
offices (of Lord & Thomas) . . .; the beginning of personal discovery and unique individual development; finding an entirely new
world in Public Service which he served with deservedly acclaimed
recognition for his leadership and vision far beyond the usual
concept of advertising.
This thesis will attempt to show the evolution of Don Belding
from his youth to his death and how his early training contributed to
the career of this man who had total belief and faith in the integrity
of his profession and his country.
It will outline the life of a man who, first, used his knowledge
of advertising to expand the public's knowledge of advertising; second,
used his ability to inform the public of the integral purpose of advertising in the American and world economics; and, third, who advertised
America through his work with the Freedoms Foundation and other civic
groups.

m

ACKNOWLEDGMENTS
I am deeply grateful to my committee chairman Dr. Jon P. Wardrip
and the members of my committee Dr. Billy I.Ross and Dr. William F. Dean,
who have given me guidance, support and encouragement during the writing
of this thesis.

I am also thankful that they took special time to

meet the impossible schedule we set down to complete this work.
My thanks goes to the Dr. David Murrah and the Southwest
Collection at Texas Tech who made it possible for me to research this
subject through generous access to Don Belding Collection.
I also would like to thank the family of the late Don Belding
for the donation of the Belding Collection to Texas Tech. Without this
collection, the story of a great man might have remained a secret.
I also would like to express my appreciation to my husband, Dave,
who made many sacrifices so I could have the time to research and
write.

I also thank him for his assistance in editing and proofreading.
Finally, I would like to thank my friend Jan Childress who

encouraged me to go on when I did not think I could.

TV

TABLE OF CONTENTS
PREFACE
ACKNOWLEDGMENTS

Ti
•

-^

Chapter
I. BEGINNINGS
II. BELDING MAKES HIS MARK

1
20

III. FOOTE, CONE & BELDING

37

IV. THE JOINT COMMITTEE

57

V. FREEDOMS FOUNDATION

68

VI. BELDING BEGINS A SECOND CAREER IN CIVIC WORK
SOURCES CONSULTED

83
98

CHAPTER I
BEGINNINGS
Youth
There is no real reason why a boy from Grants Pass, Oregon, should
attain the greatness Don Belding gained in his lifetime. He was not
born to wealth or the American equivalent of royalty or any obvious fame.
In fact, young Belding, born to poverty, watched his father desert him
at an early age.
Yet, Belding did achieve social preference, wealth and fame. As
a result of sixty years hard work, and more importantly good choices,
Belding made history because of his good judgment in the advertising
field and because of his politics.
Don Belding was born January 23, 1897, to Mollie and W. P. Belding.
His father mined for a living while Mollie cooked for the mining crew
during Don's earliest years.
His first memories, by his own admission, were unhappy as was the
rest of his yery early childhood because of the marital discord between
his parents.
The first incident recalled in the mind of the child who would
become a man with an eternally optimistic outlook, was of a May morning
rain that trickled down the unpaved street toward the Rogue River and
past the Belding home in Grants Pass. Small puddles formed in the
wagon tracks in front of 605 Sixth Street.
As he formed secret waterways with a short stick and dammed
1
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canals as little boys do in the spring rain, the three-year-old looked
up to see the clouds part and the warm, bright sun expose itself. His
mother approached from behind, "We're going to live with Grandpa, Don.
Come in the house and get ready; you will have to carry some things."
The little boy followed his mother into the house.
Even at age three, the child knew. He walked to his grandfather's
house, nearly three miles, wondering whether his father would come and
live with them.
The second early memory was of the subsequent reconciliation of
his parents and the family, again, living in the Sixth Street house.
When Belding was barely four, the family moved to the Orofino
mine, four miles north of Grants Pass. His father worked the concentrate tables at the mine while his mother cooked for the mining crew
of ten.

In a relatively short time, the mine shut down, the elder

Belding went east with his eldest son Earl to look for work and Mollie
was left to care for two boys—Don and Belding's younger son by a
previous marriage, Roy.

Earl, too, was a child from this earlier

marriage.
Mollie wrote in her autobiography.
When the mine closed, this was the last straw for Mr. Belding
as far as quartz mining in southern Oregon was concerned. Sullen,
morose and disgusted, he began to make plans to go to Idaho and
take his two sons with him. But he did not tell us about it.'
Perhaps the story of Mollie Belding and her ability to cope with
the circumstances of her marriage explain more about Don than some of
the happenings in his own life.
Mollie was born Mary Ellen Dowel 1 in Mason Country, Illinois, on
August 23, 1869. When she became ill with a lung disease in 1887, the

doctor suggested she move to a different climate. She immediately was
sent to Union, Oregon, for her health.

Her

parents stayed behind but

later her father joined her in Oregon.

Her mother remained in Illinois.

Mollie attended school in Oregon and became a teacher before she
met Belding, a widower twelve years her senior. Her friends cautioned
her against the marriage, but she went ahead almost in spite of their
warnings.2
It was after Belding and Mollie riioved to Grants Pass to put his
sons, aged twelve and eight, in school, that Don was born. Mollie
suffered through childbirth with hemorrhaging and what she termed "child3
bed" fever.
The marriage was plagued with separations and reconciliations, but
the marriage was doomed, nonetheless. When the elder Belding left,
Mollie secured a position teaching near her father's farm in the Jewell
School District. At the time, Don was too young to attend school, so
each night Mollie would experimentally tutor Don in arithmetic, reading
and writing, and at age four and one-half he was somewhat of a prodigy.
As he escorted his mother from her teaching job after school, he would
recite his

numerals amongst the scrub pines which lined the winding

trail to their home.
After his father left, Don became quite impressed with his half
brother, Roy, who also stayed behind.

Roy worked at a saw mill three

miles away, a journey he made on foot each day. He was as devoted to
Mollie as if she were his own mother and on payday, he turned his money
over to her to help with the expenses.
Later Mollie insisted Roy buy a bicycle for the long trip to the
mill, which cut down his traveling time from forty-five to fifteen

minutes, and became the object of fun for this closely knit trio. The
greatest ride he ever made, Don recalled later, was his first ride on
the handlebars of Roy's bike.
One Sunday Don and his mother took a buggy ride. On returning
home they found Roy at the gate obviously excited by some news—he was
leaving in the morning.

His father had finally sent for him, but not

for Don or Mollie.
Later, Don recalled that he brooded over the news, losing the
first night's sleep of his life. The next morning Mollie, Roy, Mollie's
father and Don went to the train.
Don held his tears until his half brother boarded the train.
Then he cried as he had never done before.

In fact, it took him several

days to stop and only then did he stop from exhaustion.
His father had gone and now Roy. He knew he would never see
either of them again.

His half brother had become a father symbol,

someone for a young child to depend and lean on, a hero, an ideal and,
in his mind, his sole support.
Don later recalled that had he become ill at that time, he probably would have never lived through it. His grief was so deep it destroyed his will to go on.
It was weeks before Don recovered from the severe shock. When he
finally calmed down, he stuttered in his speech, an impediment from
which he never completely recovered.
All through his life, Roy corresponded with Don, even when Don
was stationed in France during World War I. Roy wrote and told him the
pride he felt over Don's service to his country.
sentiment and vowed to visit Roy when he returned.

Don cried over this

Don credited Roy as.
The first of six men who shaped the course of my life. He
taught me that adversity in life is inevitable, that consideration
and kindness are its best antidotes.^
Roy died in 1917 of influenza.

He passed away on the same night

his wife gave birth to a son.
After Roy left, Don and his mother were desperately poor. Her
father owned 640 acres of land, but it was mostly brushland.

To keep

body and soul together for the youth and mother, Mollie took a series
of teaching jobs in Oregon and northern California for the next few years.
When things were really tough, Don remembered later, his grandfather was a source of some security.

With her father to fall back on,

Mollie made a firm decision when the elder Belding left, never to marry,
devoting her life to raising Don. She never wavered from that resolve.
Because Don could read when he was five, he excelled in school.
When he was eight, his mother requested and was granted that Don be
advanced to the fourth grade. And, even though he was chronologically
behind his classmates, he was a leader throughout his school career.
School was not the only place where young Belding was ahead of
his peers. He learned at an early age the value of money and hard work.
Mollie brought Don into economic plans for them as an equal partner,
teaching him early the ways of money.
In her autobiography she explained,
I adopted a plan in which Don would always be informed as to
our circumstances. Today it is called a budget. We had just so
much money with which to meet our expenses, and some had to be
saved for our upkeep during vacation, etc. Don would watch closely,
for I had told him if all .was not spent that had been allowed for,
we would use it for something he would like or take a meal out.
Don's first job was taking a cow to and from the pasture for one
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of the neighbors.

His first permanent job was filling a temporary post

working as a messenger for the Postal Telegraph while a friend took his
vacation.

The manager liked Don and hired him later in a full-time

position.
Don still stuttered.

He and his mother diligently tried to break

this bothersome habit but nothing seemed to work. They sent for phonograph records which did not help.
in his mouth like

He even tried talking with pebbles

the ancient Greek, but that did not work, either.

In the seventh grade, Don entered an elocution contest, winning
second place. The next year he also placed second. To enter the contests he was coached by an elocution teacher. This helped Don's speech,
somewhat.

Yet, he continued to stutter. The contest did, however,

strengthen his self-confidence.
High School
In 1910, Don was the youngest student to enter his high school.
That same year he got his first pair of long pants, according to his
mother. The circumstances which led to this rite of manhood happened
one night when Don and three other students decided to paint the high
school red.

The mayhem they created included breaking and entering,

cutting the bell rope and painting epitaphs on the windows in red ink.
Afterwards, the boys faced the local judge of juvenile court. The
attorney representing the school board questioned the boys for information leading to the reasons behind this prank, but the boys took full
responsibility for their mischievous behavior.

They had to pay $20

each and were made to clean blackboards and windows.
Don did not seem to be growing up as his mother wanted or expected,

Another happening which added to the gray in his mother's hair
occurred in Don's junior year at Grants Pass High School. He and six
other juniors were driving to raid the picnic of the senior class. One
member of the group brought along a revolver to shoot at jackrabbits
along the way.

However, a farmer near the road thought they were firing

at his dog and he fired back on the group's car, striking young Belding,
who was riding on the running board, in the thigh. News of his injury
was relayed to his mother.
Nothing was ever easy for Mollie. She was at a teacher's conference when she received a telegram with news of the shooting. The
telegram said only that Don had been shot, nothing more. It was not
until she arrived home in Grants Pass that she knew Don was all right
o

with only a minor injury.
That same year also was the one that turned Don's life around.
Just before the school term ended Mollie and Don made a pact they would
cure Don of his stammering.
They had been in touch with a school in Oakland which dealt with
stuttering problems. After some correspondence with a friend of the
family and after school ended in June, Don was enrolled for a six-weeklong session. Mollie borrowed $100 from the First National Bank with
no security needed and the two started off for California.
The course was extremely helpful to Don. Most of the work consisted of reading before a class of ten others, who also were afflicted
with stuttering, while keeping time with a sweeping figure eight motion
and accenting the completion of the flourish with a sharp pickup of speed
Within two weeks Don had improved.
learned all that the school had to offer.

Within a month he felt he had
So, Don dropped out after a
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month, saving two weeks of living expenses.
For the remainder of that remarkable summer, Don was able to earn
regular wages as a telegraphy operator in San Francisco where he lived
with his mother's cousin while his mother returned to Grants Pass.
Because he was just fifteen and because he started his job with
Western Union with a terrible cold, the manager gave him charge of a
wire that was not too busy—the northern California area, including
Weed, McCloud, Dunsmuir and Wyrecka.
However, after four days on the job, the famous William Randolph
Hearst arrived at his summer home near McCloud. Almost immediately
Hearst and his entourage began to feverishly use the telegraph to communicate with the outside world.

They were in constant contact with

Hearst's various newspapers across the country.

Hence, instead of a

quiet wire, Belding was deluged with work. The work became a horrifying
experience.

Belding later said.

Whenever you make a mistake in a Hearst telegram, it would seem
as if it were one of the most important things in the world. A
wire would immediately come to the supervisor, asking him to put
a decent operator on the wire so that their material and correspondence could be handled intelligently. They would also make
a few more disparaging remarks. It was naturally not easy for me
to take these off the McCloud wire and pass them to my own supervisor. But that was what I had to do. There was no other choice
in the matter.9
At the end of the summer, Belding quit Western Union and returned
to Grants Pass to complete high school.
On the first day back to school, class elections were held.
Eager to impress his friends with his new ability to speak, Don made a
lengthy, carefully rehearsed nomination speech for a friend, Roland Dean
The class was so surprised to hear Don talk that someone immediately
nominated him for president.

He was elected by acclamation.

While he always felt there was some joke in his being elected
class president, Don received a great lift in confidence from the
election and the repression he continually felt lifted.

He felt a

sensation of release.
From then on his ambition was unchecked.

Nothing seemed to stand

in his way for the class except lack of funds. So, Don's first experience with fund raising, an activity that became a way of life for him
later, began in high school.
From a "Senior Circus," accomplished in pouring rain complete with
a parade under torrential rainstorms, to an all day and all night hayrack
ride to Wilderville during the last week of school, Don Belding's events
were dubiously successful, if not unusual.
One event which bore the Belding touch was in securing the
commencement speaker for the high school. Don wrote a letter to
Governor West, the Democratic governor of Oregon at the time. From
the beginning, the event was a comedy of errors. Grants Pass was a
strongly Republican town and the angry town turned against Belding and
his coworkers.

Later, after recovering from the shock of a Democrat

coming to Republican territory, they somewhat graciously planned a
dinner for the governor but purposely left Belding's name off the
invitation list.
When the governor was about to arrive, another snafu occurred.
The students promised to meet the governor at the train but had to
borrow a car from a junior at the school for the event. The committee
went down to the station and found the train was late. Belding later
recalled the incident:
._

A ride in a car those days was a real treat, so we decided to
(SinV'sl'.nin 1,-^/a ^: IT'
- -ning time with a little ride up towards Tokay

^V^^l:
Jj^^}^^^
unknown reason the train got in ahead of schedule with the depot practically deserted. My old friend, Presley,
the express agent who was in on the plot, noticed a dejected
looking figure standing beside the station and asked him if he
wasn't Governor West. Well, to make a long story short, Presley
held the governor in check until we got back to the station. With
long faces, we escorted the governor to the hotel.^^
College
It was always taken for granted that Don would attend college.
Even as early as his sophomore year in high school, two friends had
sold him on the idea of college as the path to success. How he would
attend college was another matter. Mollie barely eked out an existence
for the two and Don was not bringing in much.
His mother would not be able to send more than $5 a month but the
resourceful youth felt he could earn enough money through odd jobs in
Eugene, the home of the University of Oregon.
His choice of the University of Oregon also was a foregone conclusion; first, because the same friend who talked him into college also
talked him into the University of Oregon. Second, Belding possessed
a fierce loyalty to the state of Oregon and attendance in another state
would be unthinkable. And third, out-of-state or private universities
would require tuition fees beyond the pocketbook of the Beldings.
Leaving behind the most joyous year of his life, as he later
wrote, Belding finished high school and worked for Western Union before
entering the university.

During that summer he was able to save $95,

but after registration, one month's room and board in advance at the
dormitory and books for class, Belding was left with $10 and no idea
where more money would come from. A small, part-time job with Western
Union netted him another $10 a month, but this was not enough. An
added iob as a dishwasher in a boarding house and later at the local YMCA
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kept him solvent.
Belding had a somewhat difficult time his freshman year at the
university, not in athletics or academics, but in his social life. A
man who later shared a table with royalty, presidents and the greats of
the time, found college social activities difficult to take.
Early on in his college career, Belding asked a sorority girl to
accompany him to the freshman boys invitational dance. When he arrived,
the girl was extremely late. When she did finally arrive to greet
Belding, a tear-stained face signaled problems. At the dance, Belding
noticed none of the boys who belonged to fraternities were asking his
date to dance and the evening became rather subdued.

Later, Belding

found that a member of a fraternity had asked the girl to the dance but
she turned him down to go with Belding.

And, although he admired the

girl and liked her wery much, her sorority sisters punished her by
making her take extra house duties which kept her away from Belding.
He could not overcome these rigid feelings. He never dated another
sorority girl in college.

He also harbored a dislike for all fraternity

men.
To compensate for his lack of social acceptance at college,
Belding made a career at track and cross-country although he never excelled in the sport.
In his first race, cross-country running was Belding's assignment,
he knew he could not win against juniors and seniors who had trained
for years. So, instead, he set the pace for the first mile and got
press notices in Portland as the emerging star on the university's
distance team.
Although this won Belding early recognition and a modicum of
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respect, he did not win his letter until his senior year. His dislike'
for fraternity men showed strongly in his track career and soon articles
began to appear in the college newspaper's sports columns about Belding's
attitude, ending with Don punching a sports editor in the nose after
a race.
Academically, because of some previous work in newspapers and his
high school annual, Tokay, Belding felt he had some talent in journalism.
He chose it as his first college major. Western Union had taught him
to condense his writing and his professors often held up his writing
and research abilities as an example to others. Belding also took a
job on the Daily Emerald, the newspaper of the university.

However,

another altercation, this time over student campaigns, put Belding in
an uneasy position with his editor. Soon nasty notes on his copy and
ridicule from his coworkers caused him to abandon journalism and change
his major to geology.

This move upset his mother so much, she went to

Eugene to talk Don and the dean into reconsidering.

After some dis-

cussion, she was able to make them see a career in business, not rocks,
was in the future for Don Belding.
Again, Mollie knew best for Don. The new major in commerce worked
out well and his grades improved along with his attitude. When he
graduated in 1919, he had gained honors.
The Army
A year before he was to graduate and shortly before the United
States entered World War I, Belding got his first taste of military
life.

He joined the Roseburg Company of the Oregon National Guard,

serving in a two-week encampment at Fort Stevens near Astoria, Oregon,
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in the summer.

Later, when school started, he joined the Second Com-

pany of the Oregon National Guard located in Eugene. When the country
entered the war, Belding had already earned a supply sergeant's rating.
He interrupted his college career to join the fighting.
Although throughout his life Belding maintained an almost fanatical
ideological devotion to the military as the only way to peace in the
world, the reality of the military was not kind to Belding. He experienced several major disappointments during his military career.
The first incident happened in January 1918 near Fortress Monroe,
Virginia. Don was struck in the left eye during fire, according to an
Army report. He was treated that night at a local hospital and sported
a black eye the next day. However, as his eye healed, he began to lose
his vision. After being shipped overseas shortly thereafter, Belding
was examined in two French hospitals for his failing eyesight, but the
extent of the injury was not discovered. Belding's left eye was permanently impaired, becoming a visible handicap. Yet, Belding was
promised a commission and told the disability would not prevent his
rise to the rank of second lieutenant. This proved to be the object
of his second disappointment in the Army, and one of considerable embarrassment.
The scene was the courtyard of the Calvary School barracks in
Saumur, France. The soldiers were lined up to receive their commissions
after three months of hard work. Belding was eighth in his division and
in minutes he saw himself as an officer in the United States Army. He
would sign his oath and he would have it.
As the moment approached and dwindled to mere seconds, an orderly
came out and called, "Don Belding and George Summerville, please report
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to the commandant's office."
The commandant was yery sorry, but the two soldiers had to be
denied their commission because of their physical disabilities. The
eyesight lost because of the Army was now the reason Belding could not
advance in its ranks.
Belding went back to the barracks. His classmates were yelling
and saluting each other, patting each other on the back and getting
ready for new stations.
The depression he felt he could not explain, he later recalled.
Classmates looked at him for an instant, seeing his enormous disappointment, and then would turn away.
It was 9 a.m. when this happened.

Belding could not bear to spend

the entire day with his jubilant peers so he asked the commandant to
give him and his unfortunate friend, Summerville, the day off. He also
asked for the loan of two bicycles.

,

The commandant could see the mist in the soldiers' eyes and wrote
out a pass for them to go off the fort for the day.
When they returned to Saumur late that night, all their former
classmates were gone.
The third event which affected Belding long after the Army also
happened in Saumur.

He was accidentally gassed during maneuvers by the

U.S. side, not the enemy.

In 1922, more than three years after Don

was discharged, he was admitted to Camp Kearney Hospital diagnosed as
having pulmonary tuberculosis. Upon admission, Belding was given only
four months to live but the doctors underestimated his stamina. Don
was released from the hospital a year later after months
treatment and complete rest.

of medication,
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Don was discharged from the Army January 24, 1919. With the military behind him, he was able to enter school and plan a course of study
to finish in June 1919. When he returned to school, he buried himself
in school work.

He avoided social engagements, except for the attentions

of one, Eunice Hodges, who was to become Mrs. Don Belding when the school
term was over. Also during this time, he worked two part-time jobs
as a swimming pool custodian and building janitor to make ends meet.
In addition, he was able to do some Sunday relief work at the local
Western Union office. This was enjoyable work though, since Eunice also
worked there on Sunday.
If his

numerous jobs and school work were not enough to hold

Belding's interest, he again went out for track and finally became a
letterman.

(Sadly, Belding did not receive his sweater until two months

after graduation.)
Belding was one of six honors graduates in the class of 1919 at
the University of Oregon with a bachelor of science degree in commerce.
Before graduation exercises commenced, Belding was offered a job
as the manager of the Klamath Falls Western Union office. His mother
and the head of the School of Commerce urged him to take the position
since his marriage plans meant he had to support two.
Marriage
On Thursday, June 9, 1919, Belding took his examination for honors.
When Eunice finished work at the Western Union office at 10 p.m. that
day, the couple went to the heme of Dr. Walter Morton, a Methodist
minister, and were married.

Mrs. Morton fixed a marriage dinner for

them before Belding left to catch the midnight train to Klamath Falls.
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He was so rushed that he forgot to kiss the bride after the ceremony.
He did not see Eunice for six weeks because she could not get a
replacement for her job in Eugene.
The Klamath Falls Western Union office was a disaster when Belding
took over as manager. The previous manager became wealthy in real estate
speculation and was more preoccupied with his money than running the
office. Telegrams laid around for hours before they were sent. Incoming wires would wait hours for delivery and no one could ever find
the manager.
As a result, the revenue of the office dropped from an average
of $1,500 a month to about $500, with most of the large companies using
the phone service for their communications.
However, this havoc seemed to excite Belding as a challenge to
his accomplishments.

He personally visited all the major businesses

in the city telling them the service was greatly improved.

He made

sure he was telling the absolute truth.
Within three months, Belding had the revenues up to $1,000 a month
and six months later up to $2,000. A year later the enterprising manager
had Western Union's income at $3,000 a month, which was unheard of for
Klamath Falls with a population of 5,000.

In fact, the town became

the second largest revenue producer for Western Union in Oregon, the
first being Portland.
It was in this office Belding learned his first sales lesson:
"Selling is as much service as it is an original sale. And service
must be from the customer's viewpoint."
Unfortunately, Belding's part was not reflected in his wages.
He was given a $25 a month raise from $125 at the end of his first.
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very successful year.

Even then, the company was reluctant to raise

his pay. Between Eunice, who was his operator at Western Union, and
Belding, they were making about $210 a month.
They had a four-room home and Belding's mother had moved in to
keep house.

Belding later wrote that the close quarters made for less

than harmonious relations and hindered the young couple from expressing
their feelings for each other.
Eunice later said, and Don agreed, that their cramped beginning
had much to do to plant the seeds of discord which broke up their marriage twenty years later.
Because of the house payments, a car, which they bought on time
at the end of their first year, and other living expenses, Eunice
resigned from Western Union and accepted a higher paying job with the
Klamath Falls State Bank in the summer of 1920. This brought their
earnings to arcund $300 a month, needed money when Don Belding, Jr.,
the couple's first child, was born July 7, 1921.
Two years later Don gave up work with Western Union and with two
other men, he bought the Klamath Falls Record. The paper was a weekly
and could hardly maintain circulation or advertising sales to support
itself.

Don solicited ads, wrote copy for local merchants and reported

the local news. He turned a failing weekly into a prosperous daily
and launched a circulation campaign that put several thousand dollars
in the bank. But after two years, the bank failed.
Belding kept the paper going on the barter system, taking goods
for advertising space, but a logging strike, which paralyzed business
throughout southeast Oregon, collapsed even that system.
Don was broke. He was tired and that year he entered Camp Kearney
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Hospital with tuberculosis. The doctors gave him four months to live.
After he recovered, Don rarely ever missed a day of work due to illness for the rest of his life.
He was given a complete disability rating by the Army when he
was released from the hospital and the pension which accompanied the
release and some vocational training gave Belding the courage to approach
the career he eyed as his destiny—advertising.
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CHAPTER II
BELDING MAKES HIS MARK
Lord & Thomas
While Belding was in convalescence for his bout with tuberculosis,
he had a year to think about his future. It was during this interim
decided to make his future in advertising.

he

He even decided which agency

he wanted to approach—Lord & Thomas. In 1914, Lord & Thomas was the
first national agency to open an office in Los Angeles while its headquarters were in Chicago.
As part of the Army's responsibility to rehabilitate him because
of his war related injuries and through the intercession of Charles
Fisher, then advertising manager of the old Los Angeles Illustrated
Daily News, established by Cornelius Vanderbilt, Belding was allowed
to work, at no salary, as an office boy in the Los Angeles office of
Lord & Thomas. His only support was his

veteran's rehabilitation pay

of $155.00 a month.
He got his job at Lord & Thomas after sitting two days, hat in
hand, refusing to leave the office. He was lucky to have been hired by
the prestigious agency early in his career. That bit of luck gave him
the start he needed.
Lord & Thomas was operated from the Chicago office of Albert Lasker,
one of the great advertising executives in American history.

Lasker

came from Galveston in the late 1800s and joined the Chicago firm operated by D. M. Lord and Ambrose Thomas. He began at the bottom rung of
20
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the employment ladder, slowly working his way up to his final position
as owner of the agency.

In fact, for many years, the name Lasker and

Lord & Thomas were synonymous.
Lasker represented success in the advertising business along with
the agency of Lord & Thomas. He had made revolutionary additions to
advertising, such as a uniform agency compensation and his famous
definition of advertising as "salesmanship in print."^
Belding was ecstatic to be associated with this type of quality
operation.
During his first months with the agency, Belding took long afternoon walks to build up his strength. He stopped at shop windows, inspecting stores and talking with dealers. He discovered things account
executives did not know about merchandising methods.
After he had been on the job for a while, he took stock of the
organization and decided that it represented a good career commitment.
It had all the advantages of a small organization--you knew everyone,
your work would come to the attention of the right people, the group
worked as a team.

Yet, it had all the advantages of a large organi-

zation—substantial financial backing, prestige, leadership. These
things, Belding thought, made Lord & Thomas the place for him to stay.
He reasoned:
Here, I thought, was a company which would last me out and if
I did my part should eventually make my fortune and at the very
least provide me with sufficient funds for a comfortable living
and enough extra to put a little aside for the old age.
It also offered an outlet for my best talent which I felt
was advertising writing.^
Belding's first assignment was ghost writing an article entitled,
"The Agency's Relation to the Small Town Newspaper," for Don Francisco,
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the manager of Lord & Thomas in Los Angeles. Having run a small newspaper, Belding a good choice for the job, Francisco thought.
Later Belding was assigned duties of assistant space buyer. With
no available desk space, he was forced to sit opposite his immediate
superior to work out estimates. Still with no pay.
Finally, on April 1, 1924, after six months at the agency, Belding
went on the payroll at $60 a month. An additional $40 was held aside
and put into a credit account in Chicago. This monthly salary level,
along with his pension, lasted until April 1, 1925.
Soon Belding moved into the position of space buyer.

In addition,

Belding had developed a somewhat quasi-scientific method for research
which involved canvassing housewives through house-to-house surveys.
So, when the agency was pressured to form a research department, Belding
was assigned as manager.
The time came for Belding's two year, $155 a year, training payroll
stipend to end.

He wondered if the company would keep him.

Finally,

the office manager called him in to hear the welcome news: he was going
to stay with the company at $250 a month as a space buyer and research
manager. The same day he and Eunice bought a new car called a Moon.
In these early days of his employment, Belding haunted the office
of Bob Crane, a disciple of Claude Hopkins, the highly respected copywriter and father of "reason why" copy. Crane also was a copywriter for
Lord & Thomas. Don worked hard to learn whatever he could from Crane
and spent entire weekends working copy assignments over and over. He
wanted to learn the style of "reason why" and "salesmanship in print"
copywriting that were the trademark of Lord & Thomas.
Through his training, Belding adopted a style of his own.
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Ken Thurston, a colleague of Belding's, later wrote in a short biography
of the ad man:
Don, like Crane, wrote, and still writes, simply. You agree
with his first sentence, and it invites you to the next. You go
from one agreement to another, by easy steps until you feel obliged
to give yourself good reason if you don't agree to buy.
The words are short and plain in meaning. The sentences are
short and straightforward. You are aware of what is said, never
aware of how it is said. It is the best kind of copy, and it is
the hardest to write.
It does not win awards. It sells. Clients rarely get excited
about it. There it is, and it is right; the problem is obviously
so simple that a child could have whipped it. Once in a while you
find a client who has tried to write that way.
Don can't write copy that is clever or smart. He could no more
have written the Cole campaigns than he could have done the art.
(Have you ever seen a Belding layout?) He could have sold Cole
swimsuits. The merit of unobtrusive writing is that it neither
insults nor frustrates anyone's intellect.^
In 1926, Don was made a copywriter and in 1927, a junior account
executive.

His major move up in the company was inspired by his sudden

assignment to the Union Oil account, a large and important client for
Lord & Thomas.

In September 1927, Francisco sent Don a note saying that

from then on he would have sole charge of the Union Oil account.

Iron-

ically, two weeks later, an executive with Union called Belding over to
the Union Oil building and said they had decided to set up their own
agency and Lord & Thomas would be off the account within a year.
Their plan was to install two of their own men—Forker and Ehrenclouto handle their account, in-house.
Francisco, being a shrewd manager, used reverse psychology in the
situation.

He told Belding to extend them full cooperation.

If they

were going to start an agency and told Lord & Thomas, there was nothing
to do about it. Why not help them out?
Every day for a week or two Belding went over to Union on regular
contact calls with forms, routine, how to handle problems, etc.
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In the meantime, Forker went to an agency convention to secure
recognition for the proposed agency. However, a large group of agencies
violently opposed formation of the agency and felt that if Union got
away with starting their own agency, every advertiser on the California
coast might get the idea. Francisco and the Lord & Thomas team kept
their original strategy saying, "Why not let them have it?" Union
executives were surprised.
Finally, the last straw was a contact call which Francisco made
on Union's vice-president and counsel. He pointed out the legal complications which might result if they got into the agency business; that
they were an oil company and should not be in a business which was foreign
to their operation.
At the end of November the same year. Union announced it would not
set up its own agency because of legal complications.
Belding was persona non grata at Union after this experience
because he was blamed for the failure of the Union agency idea. He
called on his past experience which had worked well and decided to adopt
a principle of giving more service than was required. He made Lord &
Thomas indispensable to the client and adopted the policy of gracious
5
acceptance of client ideas.
While things went well on Union for the next several years, 1931
marked a downturn for Belding's advertising account. Union took a
reverse position and cancelled most of its advertising for an unknown
reason.

Belding recalls that year as his worst in the business. To add

to his woes, competition for accounts was fierce within the agency and
when Belding's prime account began to diminish, so did his prestige among
his coworkers. At the same time, while he was fighting to get an ad-
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vertising budget approved with Union, account executives handling Sunkist,
another major account for the agency, were enjoying a $500,000 increase
in billings. That whole year, Belding worked almost eyery night and
took no vacation.

Suffering with Belding was Bob Philippi, who had

joined Lord & Thomas in 1928, writing trade copy on the Union account.
But out of all their work and suffering, the famous Union "76"
logo was born, with Belding and Philippi making the delivery.
In September

1931, Union Oil experienced a management change. An

avid supporter of advertising, named Robert David Matthews was made
executive vice-president.

He called for new ideas. The ad men were

prepared with twenty-seven new ideas for advertising gasoline they had
developed during their "suffering."

In less than two hours, Matthews

had their ideas.
Matthews liked the number idea. The "76" represented the highest
octane rating at the time and more importantly to Matthews, it represented
the patriotism of the country's Founding Fathers in 1776.
January 1, 1932, marked the beginning of the Union "76" campaign
and billing for the account went to $700,000, double the previous
average. From this experience, Belding formed a principle which he
used many times in succeeding years:
. . . when things are working in reverse and going against you,
you have an opportunity to lay a foundation which will produce
fruit in future years.'
Again, the Union Oil account was secure. No other agency solicitations were made until the Ayer agency decided to approach Union with
their ideas.
Belding learned of the meeting between Ayer executives and a panel
of Union executives, including Gal Galbraith, a friend of Belding's. At
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an Ad Club meeting, Belding spotted a colleague who was a close personal
friend of Galbraith's, namedJim Brogdon. An idea flashed into Belding's
mind.

He took Brogdon aside and pointed out how the Ayer Agency sued

Firestone because Firestone changed agencies and were having a tough
time with their management.

He asked Brogdon, "Union wouldn't want to

get started with a group of contact men then have them removed by the
new management, would they?" Belding was confident Brogdon would leave
the meeting to contact Galbraith to tell him to get written assurances
from Ayer that if by coincidence they used an idea which was presented
earlier from Lord & Thomas, there would be no liability on Union's part.
This scared Union's executives who did not want complications with their
advertising agency.
Ayer was unsuccessful in their bid for the Union Oil account.
Union was happy with Lord & Thomas. Union Oil's billing since Belding
took over the account in 1927 rose from $393,500 to $675,000 in 1936.
The moral to the story, Belding later wrote is:
In the agency business there is no substitute for good hard
work; no problems that good ideas won't cure; BUT don't forget
the "breaks."^
Another account which fell into Belding's lap early in his career
was the JellWell gelatin account.

Francisco was considering resigning

JellWell because it was a very small account. The owner of JellWell
would not hear of any resignation.

Francisco thought this would be a

good account for Belding and he called him into his office. At that
time, Belding had a general fear of authority and he was very selfconscious because of his injured eye. He recalled later that he "shook
with fear" when Francisco sent for him and it was not until he heard that
the client asked for him personally that he went to see about the account
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Later Belding learned that the client asked for him after noticing
a Masonic ring on Belding's hand. The man was an ardent Mason and felt
some kinship to Belding through the Masonic organization.

So, the course

of Belding's life changed and he started on the JellWell account as the
0

account executive.
While working on the JellWell account, Belding read about the
principle of "assumption of leadership."

A pamphlet he read noted that

95 percent of all people were followers while only 5 percent are
leaders. Therefore, if a company would assume leadership, it would
be a natural tendency of 95 percent of all people to follow its lead
and do what the leader asked them to do, that is,, to buy the product,
Belding reasoned.

By boldly venturing one can win the reputation of

leadership, he thought, and applied his thoughts to his advertising.
JellWell had been using small space ads on women's pages in magazines.

Belding called the client and suggested a major change in the

strategy of their advertising.

He said they must assume leadership to

make JellWell look as important as Jello. Belding wanted to make the
ads dramatic enough to "knock the hats off women."
ads in the American Weekly magazine.

He used full-color

That year was the best year JellWell

ever had and Belding was offered an opportunity to buy JellWell stock
in the corporation, which he did in the amount of $6,000.
After Belding's successes with Union, including the introduction
of Triton Motor Oil, the first Western oil to cut into the position of
Pennsylvania brands, and the success of JellWell, which netted Belding
$18,000 in his JellWell stock sales, he was given the agency's top
account management assignment--Sunkist.

•
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In 1933, Sunkist was the oldest account of the Lord & Thomas
agency.

Sunkist, or the California Fruit Growers Exchange, had been

with Lord & Thomas since December 20, 1907, and was an original account
with the Los Angeles office. The account carried with it an enormous
amount of prestige within the agency.
Assignment to the Sunkist account seemed to assure Belding of his
rise within the Lord & Thomas organization.

His earnings showed he was

destined to move up. When Belding was asked to handle Sunkist, he was
making $7,200 a year plus $1,000 in bonuses. In 1934, his salary went
up to $8,400 plus $3,000 in bonuses. By 1935, his salary jumped to
$1,000 per month with a $5,000 bonus.

In 1936 he made $20,000, followed

by $21,000 in 1937.
Alice
While Belding rose in the agency business, he almost lost his
position at Lord & Thomas through indiscretion. He fell in love with
a woman named Alice Freter, the secretary to agency owner Albert Lasker.
He first encountered Alice on September 28, 1935. After that, Belding
described the relationship as "a hopelessly involved love affair."
A year later Belding told his wife, Eunice, about the affair.
The affair did not go unnoticed at the agency. When Lasker and
Francisco found out, Alice immediately was fired from her job. Belding,
too, was subject to firing, but Francisco interceded for him and he was
able to stay with the agency.
It was not until several years later that Eunice and Belding obtained a divorce. On March 14, 1941, Belding and Eunice Hodges were
divorced, with Eunice retaining custody of their two children, Barbara

29
and Don,Jr.

He married Alice Louise Freter on March 28, 1942, in Yuma,

Arizona.
Management
On July 26, 1938, an announcement appeared in the Los Angeles
Times:
Don Francisco, newly elected president of Lord & Thomas Advertising Agency, announced yesterday the appointment of Don Belding
as vice-president and manager of the Los Angeles office.
". . . It gives me a great deal of pleasure to inform you that
Don Belding has been elected as vice-president of Lord & Thomas and
manager of our Los Angeles office.
"Mr. Belding has been associated with me in the Los Angeles
office for fifteen years. During that period, he has, at different
times, been active in practically every phase of our business.
"Thus this recognition is one which has been well earned and
the responsibility one for which he is well equipped by experience
and training to undertake."13
Belding now was the top advertising executive in the Los Angeles
office of Lord & Thomas. He saw the chance to rise to even greater
heights. The agency maintained a formidable quartet of clients, namely
Lockheed, Purex, Sunkist and Union Oil.
In 1941 Belding was named one of the three executive vice-presidents
of Lord & Thomas. The others were in New York and Chicago. But this
was not the end.

It was only the beginning.

Little did Belding know

he would be catapulted to even higher positions the next year.
Advertising Improvements
Within his own profession, Belding followed the principles laid
down by Theodore Roosevelt, "Every man should give some of his own time
14
to improve the business in which he engages."
He practically lived these principles. So, when a colleague called
him on June 11, 1940, asking whether he would take the presidency of the
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Pacific Coast Advertising Clubs, Belding was not too long in giving his
affirmative reply.

But before he answered, he called his boss, Don

Francisco, and his two good friends. Bob Philippi

of Union Oil and

Russell Z. Eller, advertising director of Sunkist. Although Francisco
hedged somewhat in giving his okay, pointing out that the job may infringe on Belding's duties with Lord & Thomas, he gave him the blessings
of the agency.
siastic.

Eller and Philippi, on the other hand, were more enthu-

Eller said he thought it would help matters in the country by

letting them know what a strong man headed the Los Angeles office of
Lord & Thomas.
In his acceptance speech at the convention he told his coworkers
that advertising was an integral part of the free enterprise system,
saying:
This advertising is a great business--a thrilling business.
But more important than that, it is an important business. It is
advertising which makes free enterprise possible in the United
States and Canada. It is advertising which makes a solvent press
possible and without a solvent press we cannot have a free press.
Yes, advertising is one of the MOST important in the business
structure of our nation. We, therefore, are playing a great part
in the survival of democracy and the survival of liberty in our
great countries--United States and Canada.1^
He promptly went to work as the new president to offer his plan
for the advertising industry to take an active part in preserving the
free enterprise system.

He told ad executives at the Los Angeles

Advertising Club luncheon shortly after his election to president:
Advertising has had much to do with democracy in America because it makes for a solvent press and a free press is necessary
to democracy. It makes possible free enterprise so a man can enlarge his small business into a big one; for a high standard of
living, the highest in the world. It absorbs its cost in increased
production it makes through expanding markets.-^'
He then alluded to attacks being made on advertising as attacks
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aimed at a few bad practitioners, just as in any profession.

However,

he said, the field of advertising can be cleaned up:
One way will be to clean up bad practices in advertising through
cooperation with better business bureaus and the Federal Trade
Commission. The other counterattack will be made on ignorance of
the economic aspects of advertising.
Attacks on advertising have been found in school textbooks.
Book publishers, often unaware of it, have agreed to change the
texts. Some of the consumer movements are to be encouraged, others
are political in nature, being inspired by the Communists.1^
Belding told his audience that a general educational program would
be started in cooperation with all the advertising media and that there
would be a Pacific Coast office to direct the activity. Belding had
begun a fight against Communism that would be a focal point of his entire life.
Belding also had been commissioned by the advertising club's board
of directors to begin a program to answer the criticisms of advertising.
They saw four major points upon which advertising was being attacked:
1. Advertising increases cost of goods.
2. Business uses advertising to promote poor quality products.
3. Businessmen attempt continually to exploit the public
through dishonest means for their own profit through the use of
advertising.
4. Advertising exaggerates, insults people's intelligence,
lowers moral tone of profit.1^
In addition, Belding discovered a wave of anti-business and antiadvertising books preaching a doctrine contrary to free enterprise
principles. Many of these books, Belding said, were being used as text
material in secondary schools and colleges. He also charged forty-four
consumer groups with operating as Communist fronts.
Belding directed his coworkers to form committees which included
the topics of school, educational legislative, consumer movement, speaker's
bureau, publicity, membership and library to operate in every city and
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each club.
It soon became obvious that the work would need full-time attention and a director was hired. The program formed was called the
"Advancement of Business Program," which Belding headed from 1940 to 1942
Four important achievements came out of the work done by the
committees and the Pacific Coast Advertising Association.

First, a co-

ordinating council was formed of the Better Business Bureau, the National Association of Manufacturers, the Chambers of Commerce, and
American Legion, the Merchants Associations and the advertising clubs.
These councils saved duplication and helped to direct the effort.
Second, a series of twelve advertisements, several which Belding
personally wrote, were run in hundreds of newspapers, magazines and
other publications. They also were adapted to direct mail, outdoor advertising, car cards and radio.
Third, a study and reference guide was prepared on advertising's
role in the war.
Finally, and perhaps the most long-lasting work, was the formation
of the Advertising Council. As the war reached its peak, a massive
attempt was made by the Communists, according to Belding, to get advertising abolished for the war's duration. A petition to abolish
advertising which was sent to Congress, signed by 100 professors from
the University of California, was successfully challenged by the Pacific
Coast Advertising Association when it was found that two men who cir20
culated the petition had Communist front connections.
The publicity
this incident received inspired the War Productions Board to hold a
conference of leading advertising executives at Hot Springs, Virginia,
in November

1941. This meeting led to the formation of the Ad-
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vertising Council, of which Belding was a founding member.

The entry

of the United States into World War II somewhat modified the work of
the Advertising Council and it became dedicated in using advertising as
a tool to win the war.

Hence, at that time it turned from peacetime

objectives to its work as the War Advertising Council.
In converting the country to a wartime economy, both advertising
executives and the government found the need for a huge public relations
program.
War Production Board chief Donald Nelson said:
This nation must be converted from peacetime habits and customs
(luxuries, spendthrift attitude, wastefulness, expectation that
anything can be replaced with something just-as-good or better) «^
to an all-out war basis (conserve, scrimp, save and do without).
The War Advertising Council was formed to use the power.in communications possessed by the great advertising minds gathered to assist
in the war effort. The Council was formed to serve as the communication
line between the government and the advertising industry, with various
organizations or groups within advertising working on specific assignments directly with various divisions of government.
Belding, while helping to form the council, took on a particular
project as part of his own effort.

He was given the job of designing a

campaign for the National Forest Service, specifically to aid in the
prevention of forest fires. Along with Russell Eller of Sunkist who
became coordinator for the campaign, Belding was the architect of the
now nationally famous campaign.

Later, he turned most of the work over

to the agency under his own supervision. This agency team,with Belding
and Eller, created the famous "Smokey Bear" campaign which is still
used by the Advertising Council.

34
After the war, the Advertising Council continued to work within
the framework of public service to join the forces of advertising to
promote activities to solve national problems. Some of the Council's
campaigns include

Civil Defense, National Blood Program, the Red Cross

and U.S. Savings Bonds.
Even as Belding worked diligently to assist the war effort from
the wery beginning, little did he know that before the war would end,
his life would undergo some drastic changes.
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CHAPTER III
FOOTE, CONE & BELDING
Lasker Retires
On Tuesday, December 15, 1942, Albert Lasker, owner of Lord &
Thomas, called Belding from New York to say he was making monumental
changes in the agency.

He told Belding the attorneys were coming from

Chicago and that Belding should stand by, ready to come to New York.
It was an indefinite summons, but Lasker told Belding to make plane
reservations for Thursday and to plan to be in New York that Friday.
Rumors had circulated to the effect that Lasker had been thinking
of retiring. Already, Belding realized what such a move would do to
client-agency relations. He and Gene Harrington, manager of the
San Francisco office of Lord & Thomas, had discussed the possibility
and had decided one option was to split from the Lord & Thomas organization and stand alone on the West Coast, instead of a hookup with
Chicago and New York.
Another possibility discussed by Harrington and Belding was a
hookup with another national agency. This would assure their clients
of strong nationwide advertising coverage, which they felt their larger
clients would demand if Lasker dissolved the Lord & Thomas agency.
Belding and Harrington felt the Arthur Kudner Agency would assure their
clients of such national advertising security.
On Wednesday, Belding received a phone call from Fairfax Cone,
vice-president in charge of the Chicago office of Lord & Thomas, who
37
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already was in New York. He urged Belding to catch the next flight to
New York. Belding left Los Angeles on the midnight flight for New York.
However, weather grounded the plane in Columbus, Ohio, and Belding
continued his trip to New York by train, arriving at Pennsylvania Station
at 11 a.m. Friday.
He went straight to Lasker's office at 247 Park Avenue. Cone,
Emerson Foote, manager of the New York office of Lord & Thomas, William
Sachse, treasurer of Lord & Thomas, and Charles Luckman, general manager
for Pepsodent, were present. Luckman was a good friend, confidant
and adviser to Lasker and was asked to advise the gathering.
Luckman was chosen as spokesman to apprise Belding of the situation,
He explained that Lasker had, indeed, decided to liquidate Lord & Thomas
and give the business to Cone, Foote and Belding, his three vice-presidents. Lasker's reason for the decision to quit business so suddenly
was, that if he resigned before January 1, 1943, he would only have to
pay a 25 percent long-term capital gains tax.

In addition, he would have

to drop the name Lord & Thomas as the name of the agency because, if
it continued to be the name of the agency, a good will value would be
put on the name and Lasker would have to pay gift tax on it, Luckman
said.
While Luckman explained what had transpired in the previous three
days, Lasker was in the office of George Washington Hill, the somewhat
eccentric head personage of the American Tobacco Company, the largest
account of the New York office of Lord & Thomas. As the most lucrative
account in the agency, Lasker was trying to convince Hill to stay with
the new men who would take over.
When Lasker returned he told the group that Hill was almost sold
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on the idea of the new agency, but that Foote would have to speak to
him to close the deal. Hill needed assurances that his account would
remain stable. The new agency ultimately did retain the $6,000,000
American Tobacco account which was critical in keeping the new agency
viable.
The time now had come for Cone, Foote and Belding to discuss the
organizational setup of the new agency.

Cone wanted to have three

separate companies, Belding later wrote—one in the East, one in the
Middle West and one on the West Coast—each bearing the name of the
vice-president in charge.

In other words, it would be the Foote agency

in New York, the Cone agency in Chicago and the Belding agency in Los
Angeles. However, Belding protested this move because he wanted to
insure his large accounts, namely, Sunkist, Lockheed and Union Oil,
that they would have the backing of a united, national agency.
They also discussed the possibility of becoming three independent
local agencies. Cone seemed to want to go on his own. However, Belding
soon discovered Cone's hidden reason for this stand:
Fax (Cone) finally came out with the reason he did not prefer
a national setup. He had just gotten final approval of $2,500,000
of advertising from Frigidaire and Armour and felt that he could
hold these accounts. Also, he had no confidence in the creative
capacity of the New York office. He just didn't want to be associated with such "lousy advertising." He also felt that American
Tobacco was skating on thin ice as an account anyway, and if we
lost it, the firm would easily go bankrupt paying for the New York
lease which ran some $75,000 a year for three years.^
When Belding could see the reasoning behind Cone's choice, Belding
decided he would give his own point of view; at dinner he told the group
"Well, let's settle one thing before we go any farther.
organization, or I don't play.
night and paddle my own canoe."

It's a national

If it isn't, I'm going to get busy to3
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The statement shocked the others, but after some discussion,
Belding had won them to his side; the agency would be national. Too,
Belding felt the name should be Foote, Cone & Belding, not Belding,
Cone & Foote. Belding later discussed with Foote that it would be a
good gesture to George Washington Hill, to have the New York agency's
head as the first name in the series. Foote, Cone & Belding needed to
please Hill to keep the American Tobacco account if they expected to
survive as an agency.
From that point on, the new partners agreed on most everything.
Belding saw it as an ideal setup, an ideal partnership.
Belding later admitted he was ready to get out in a moment had
things not gone his way:
If the firm had not gone nationally with one name, I had planned
in my own mind to leave the dinner meeting immediately, get hold of
Swassey (a colleague in Los Angeles) to find out Kudner's address
and see him that night. I had also planned in my own mind to telephone Harrington and Pringle immediately and secure as much business
as possible to Kudner before morning, if that had been necessary.4
Belding also explained his strong belief that clients would be
better served by a national agency:
Here is the reasoning on which it was absolutely imperative for
us on the West Coast to have strong national connections. Take
Sunkist for instance. Mr. Armstrong and Mr. Eller (advertising
executives with Sunkist) may be our best friends, but their job
is to get the very best advertising agency possible for their
15,000 growers. Without a strong national setup Mr. Eller and
Mr. Armstrong would not have been able truthfully to tell the
growers that their agency setup was the strongest nationally. And
certainly I had no right to ask them to misrepresent.
Likewise Lockheed. Here was a company striving for leadership.
I could not have asked them to join up with a minor outfit just
because they happened to be friends of mine. The same applied to
All-Year Club, Southern Pacific, Albers, Carnation, Safeway, Purex-in fact, all the accounts.
So my responsibility in those few hours was to see that no
client on the Coast was let down, and fortunately the way it turned
out no client was let down. Instead, each one was given new enthusiasm for its agency, now reborn with active management, young
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management, and if I might say so, good advertising management.^
The men needed some sort of financial leverage to set up the
agency.

Foote and Cone admitted they could raise only about $30,000.

Some money needed to be borrowed, but acquiring the money was not as
simple since they had overlooked the fact that Lord & Thomas was a
well-known, well-respected company, while Foote, Cone & Belding was
an upstart.
They did manage to raise their own funds, $100,000, and borrow
another $100,000. At the time, the three thought they could raise
money through stock sales to other members of the firm, some 99,000
sharesof stock. This would insure them of another $200,000 in capital.
They presented their plan to Lasker, who was not completely pleased
with the details worked out by the principals, which included Foote,
Cone, Belding and Sachse. So displeased, in fact, that Lasker, Foote,
Cone and Belding got into a heated argument. Lasker became so upset,
his wife called him out of the room and urged him to drop the idea and
let the agency die instead of giving it to Foote, Cone and Belding.
Fortunately, she was unsuccessful in her pleas and when Lasker came back
into the room, the matter was peacefully settled. The name for the new
agency would be Foote, Cone & Belding. The principals would put up
$100,000 and would arrange for a $100,000 capital loan.
There were still doubts that it would work.

Foote was unsure

the arrangement was best, but Belding assured him they were on solid
ground.

Belding later wrote:

Emerson (Foote) kept saying that he wasn't quite sure that I
had made the right decision, that I probably could have done
better to take the West business myself or to make a deal with
some other agency. My answer was that in him and Fax I had partners
in whom I had more confidence than any other agency men, including

42
Kudner, and that I firmly believed that if we kept our noses to
the grindstone and all worked hard, that eventually FC&B would
be the biggest agency in America.6
Not long after the three went back to their respective homes,
Lasker made some further decisions about the agency and stopped any
stock sales, except to Foote, Cone, Belding and Sachse for the first
three years of operation.
Foote later wrote how unbelievable the actual sale of the agency
was:
The financial terms on which we took over the agency are really
unbelievable. Lord & Thomas had a net worth of over two million
dollars with nine million dollars cash on hand. We took it over
because of Mr. Lasker's backing with a total of one hundred thousand
dollars in capital, most of which we borrowed, and believe it or
not we were never short of cash. Technically, we purchased the
operating assets of Lord & Thomas, assuming its liabilities. The
extra cash was removed from the business in the process of liquidation, and we had on our hands a going concern with assets
balancing liabilities but with no cash except the meager amount
we put in and the monthly profits earned by the agency—and this was
a key factor.7
Foote called the deal a "bed of clover" for the men and almost
a gift from Lasker. And Lasker was not completely quiet in the change
of ownership.

Foote recalled that Lasker was instrumental in helping

to assure that at least 98 percent of the accounts remained with the
agency.

He also guaranteed a loan of $100,000 from the investment

firm of A. G. Becker and Company.
To supplement the operating expenses in the beginning, Foote,
Cone & Belding acquiring as part of the company assets, a $400,000
tax reserve to pay the 1942 taxes, an amount due on March 15 (the date
income tax was due at that time.

It has since been moved to April 15).

The company was able to use these cash reserves and when the March date
came, a recommendation from Lasker enabled the agency to acquire a
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$500,000 line of credit from the Banker's Trust Company.

This later

was extended to one million dollars.^
The final papers which formed the agency were signed on December
29, 1942, and the agency opened for business on January 2, 1943, as
Foote, Cone & Belding.

Foote was named president because Mr. Hill had

asked that he be, Belding took the position of chairman of the board
because he was the oldest, and Cone became chairman of the executive
committee which consisted of Foote, Cone and Belding, with Sachse as
g
treasurer.
Growth and Change
Under the leadership of Foote, Cone and Belding, the agency grew.
Billings in 1942, the last year of Lord & Thomas, were $22,171,560.

By

1946, after the War ended, billings had grown to $39,613,486, and
between 1947 and 1950, billings grew from $51,786,115 to $58,206,115.
Billings were increasing instead of leveling off between 1947
and 1950, partly because, after World War II, many of the Foote, Cone &
Belding clients were anxious to begin international business expansion.
For the agency this meant expansion to foreign countries, mainly Europe
and South America.

In the beginning of this expansion, they formed a

Foote, Cone & Belding International Division with its headquarters in
New York and offices in London and Bienne, Switzerland.
With the growth of the agency, Belding also experienced somewhat
of a personal growth.

He was already well-known among his peers in the

advertising business and was recognized as a leader in his field.

How-

ever, he was also being noticed in Washington, D.C., as a leader.

In

1945 he was asked to make a fact-finding mission through California,
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Oregon and Washington for the Department of Commerce. The Department
wanted to know how it could more adequately serve the business in that
area. They asked Belding to particularly look into ways to reach the
small businessman with information and assistance which would be useful
to him.

In addition, they wanted to know what existing organizations

could be better utilized and what type of personnel was needed in each
state.-^^
In eleven days during August

1945, with a special gasoline ration,

Belding traveled in three states and visited twenty cities on his mission.
He subsequently reported to the Department of Commerce. The Department
of Commerce also asked Belding to serve as chairman of the Small Business
Advisory Committee, a post he held under Commerce Secretaries, W. Averell
Harriman in 1947 and Charles Sawyer from 1948 to 1953.
In 1948, Belding also was chosen as a leader in the Citizens Food
Committee (also called the Luckman Committee), formed using presidential
funds under President Harry S. Truman.

Belding described the situation

himself ten years later in a remembrance of General George Marshall:
This was in the fall of 1947 when Communism reached its high
water mark in Europe.
Both France and Italy had a large number of Communists in the
legislative branch of government. Wheat was scarce and in famine
status. France and Italy were in dire financial straits and couldn't
buy wheat if it was available. Intelligence had discovered a
Communist plot to start bread riots when the two governments would
be required to drop the bread ration from 200 grams to 75 grams a
day on November first of that year. Then their cou'de'tau (sic)
would follow much after the pattern of the original French revolution
which was also based on wheat famine (and which they later
effected in Czechoslovakia). France and Italy would both then
have Communistic governments—or so they hoped.
The Slogan was SAVE WHEAT SAVE MEAT SAVE THE PEACE. I worked
with many others almost day and night for two and one-half months
on this chore from September 15 to December 1, 1947.
The wheat got to France and Italy so the ration was kept at
200 grams. The Communists started their bread riots anyway but the
reason was gone and they failed.12
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Belding worked seven days a week from 7 a.m. to 10 p.m. on this
project, which was designed to encourage the American people to cut
down on bread, meat, eggs and cereals to assist their fellow democratic
governments against the Communists.
Emerson Foote
In 1950, the agency received a setback when Emerson Foote left
his position as president and chief of the New York operation. The
reasons given at the time were poor health, but the reasons go deeper
into the organization of Foote, Cone & Belding.
The reasons for his leaving began with a series of events in
March

1948, when the agency resigned from the American Tobacco account.

At the time, Foote later reported, many thought it had to do with the
hazards of smoking and health. However, he said, it had nothing to
do with the issue.

In fact, at the time, Foote thought smoking was good

for the health.
The agency resigned the account, Foote later reported, because
he could not maintain the same feeling for Vincent Riggio, the man who
took over the American Tobacco after the death of George Washington Hill
of emphysema, that he had for Hill. Too, Foote said, he thought the
agency had been on the account too long and he was feeling boxed in
by it. At that time. Cone agreed but Belding held some reservations
about the move.'13
It later turned out to be a mistake for Foote.

It lost him his

position of power within his own company by resigning its most lucrative
account. 14
About six weeks after resigning the American Tobacco account, Foote
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began to slip into a manic stage of mental illness. He was hyperactive
and tense.
Shortly thereafter, he was hospitalized and given intensive therapy,
including electroshock treatments. Then, after four days, he was sent
back into the oppressive atmosphere and work which contributed to his
problems.
Again, after several months, Foote went into the manic stage.
This time, however, he was not hospitalized but received electroshock
therapy on a portable machine. By his own admission, things seemed to
fall apart after that.
Early in 1950, Cone and Belding, through the company's attorney,
Siegfried Hartman, offered Foote the opportunity to take a year off from
work with pay.
In February

Being in the manic stage of his illness, he declined.

1950, they insisted he take an indefinite leave with pay.

Soon, Foote moved into a New York hotel, because his wife's concern became overwhelming for him.

Later, Foote's brother, Stanley,

arrived with a psychiatrist and took Foote to Westchester Hospital,
where he stayed for six months.
Finally, Foote was informed that he was out of the company and
his stock would be sold.
years' salary.

He received book value for his stock and two

The amount Foote received for his stock was $592,000 and

his wife received $161,000 for some stock he had earlier turned over
to her.

In total, Foote received $753,000 for his 21 percent of the

company.

Foote said he knew that he received much less for his part

in the company than it was worth. He later said that stock at the
time was going for three times the book value he received.
In 1951, approximately a year after these circumstances transpired.
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Belding asked Foote to come back into the company.
18
vetoed the reunion.

However, Cone

As a result, Belding assumed most of the responsibilities of the
New York office after Foote left and spent much time between New York
and Los Angeles.
Famous Secretary
Although, Belding spent his life associating with the rich and
famous, it is perhaps worth mentioning that one of his secretaries
later became a prominant figure in shaping the lifestyles of American
women—Helen Gurley Brown, currently the editor of Cosmopolitan magazine
and author of two bestsellers. Sex and the Single Girl and Sex and the
Office.

In the 1940s, before her marriage to David Brown, Helen Gurley

was Belding's secretary for five years.

It is interesting to note that

she based some of her somewhat autobiographical account in Sex and the
Office on her work at Foote, Cone & Belding. And, after its publication,
she and Belding exchanged friendly barbs over her somewhat "inaccurate"
description of Belding.
She wrote:
Mr. Belding's office was as black as Carlsbad Caverns except
for one sliver of lamp light. It was a high-ceilinged old thing
with brown suede draperies, now drawn. He was behind his desk,
and behind him was a painting of two Neanderthal fellows doing
battle in a misty glen. Each held a spiked club in his one hand
and, so far as I could see, their other hands weren't anywhere in
the picture, although they must have been lying around on a rock
or under a bush. All each man had on one side was a jagged stump
which was bleeding wildly. An animal carcass lay between the two
fighters, and there was blood all over the place. A plaque under
the picture said, "The Ad Game." (Mr. Cone made Mr. Belding take
the picture down when he saw it.) The other walls of the office
were strewn with autographed pictures of Harry Truman, Konrad
Adenauer, Herbert Hoover, Dwight Eisenhower—that crowd—mixed in
with pictures of girls rinsing out undies, girls making tuna sand-
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wiches, girls waxing linoleum. (They were using client products,
I learned later.) There was also an American flag in one corner,
brown overstuffed couches, three mounted Kietsal birds and costumes
from Guatemala under glass. It looked like the Field Museum.
Mr. Belding himself looked like Lionel Barrymore sprung from
his wheelchair-balding, lean, lion-like and quite handsome, despite
having only one good eye. (That's why the draperies were drawn, he
said.) During the interview I never knew whether I was looking
into Mr. Belding's good eye or Mr. Belding's other eye; it was
impossible to look into both of them at the same time.19
Belding took some offense to her description of him and wrote
back to Brown on August 3, 1964:
I read your biography outlining the offices where you had worked.
There are a couple of things which raised my eyebrows. Your
implication is that I have a glass eye or something. I have both
eyes except that one is blind and the muscles in it were torn so
badly that there is little control of it.
Your mentioning it is your business, but I would guess that it
did you more harm than me. People do not like an emphasizing of
people's handicaps over which they have no control.
About the picture. You made me look as if I took orders from
Mr. Cone which, of course, I didn't. We worked together. But that
is your privilege. Actually, I did that for a gag and it worked
far fetter than my expectations. I took it down when it had
served my purpose.
Actually, I have no feelings about what you said one way or the
other. It's your privilege, the way you write your book. I would
say you left out most of the bad things about me which, of course,
are many, and for that I am grateful.20
Brown wrote back to Belding that she had a style of writing, all
her own, which she used and which may have seemed a bit more colorful
than the reality of it all:
In the autobiographical section, which is where my description
of life at Foote, Cone & Belding is, there are one or two things
that may seem inaccurate or lopsided to you—perhaps because they
are.
Again—no apologies because I have to write the way I want to
or I wouldn't be a success. But at least I can tell you why
they're that way.
. . . I refer to Mr. Belding's one eye which is not his own.
This no more ever meant anything in my life or anybody else's than
the man in the moon but it serves my purposes so it is mentioned.
I said Mr. Cone made Mr. Belding take the picture down of the
Neanderthal men doing battle. I know it was taken down of your
own accord—although a number of people djjd object to it because
+how iicorj to rjQ SO to me. Another inaccuracy which served my
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purposes.
. . . Since I know they are inaccuracies why have I used them?
Because it is just my way. I exaggerate a lot and it comes
out better that way.
The portrait of my life with you is supposed to be drawn lovingly,
admiringly and with deep gratitude. l_ think it comes out that way.
Goodness knows but that it will strike you all wrong.
. . . I'm not asking for approval. I'm only saying you may not
like my version but it's my version!
There probably wouldn't be any books or anything but for my
having started with you. I hope I'll see you both again soon.i^l
Generally, the relationship was very cordial between the Beldings
and the Browns and they were often guests in each other's homes in
California.
Clients
Foote, Cone & Belding of Los Angeles had many clients when they
made the change from Lord & Thomas. Over the years they expanded their
business in dramatic proportions. A list at one time showed them with
fourteen major clients: All-Year Club of Southern California; Bechtal,
McCone and Parsons; California Fruit Growers Exchange (Sunkist); Carnation
Company (Fresh Milk and Ice Cream Division); Hartwell Aviation Supply
Company; Lockheed Aircraft Corporation; Monasco Manufacturing Company;
Pacific Mutual Life Insurance Company; Purex Corporation, Ltd.; SecurityFirst National Bank; Southern Pacific Company; Union Oil; and Vega Aircraft Corporation.
As Belding became more involved in his work as an administrator
and as his responsibilities grew with the assumption of the New York
office along with Los Angeles, he lost the ability to work directly
on specific accounts that he once controlled, such as Sunkist and Union
Oil.
However, Don's business sense provided an unlimited opportunity
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to have him handle even the most difficult accounts. Cone described
Belding's sense in a piece about the agency's close relationship with
radio talent in the 1940s and 1950s:
Martin Gang and his Hollywood law partners, together with Don
Belding, saw to it that our relations with the stars left little
to be desired in a world where bickering over contracts and other
business details is incessant because it is incumbent if not on
the performers themselves then by proxy upon their agents. Hollywood IS an almost impenetrable thicket of tangled purposes and
personalities that Emerson Foote and I were glad to leave to Don
Belding, whose Oregon country shrewdness was backed up by some of
movieland's most sophisticated legal brains.
Another useful weapon in Don Belding's arsenal was his long,
intimate friendship with Hedda Hopper, the Hollywood columnist for
the Chicago Tribune. A word from Hedda caused many a difficult
««
star or starlet to stop, look and listen to reason at contract time.
From the time of the takeover of Foote, Cone & Belding, Sunkist
ran some well-known advertising, including the "More Vitamins Per Glass"
ads, the introduction of Lemons and the "Romance of Lemons," "Lemonade,"
"Lemon Pie" and "other uses," and the popular "Only the Best are Stamped
Sunkist."
Union Oil, too, was in its heyday in advertising, especially with
the earlier Introduction of the institutional advertising, somewhat new
to the profession, but yery effective for the company.

Union ran a

series of ads which touted the free enterprise system. These ads were
instrumental in later bringing about a movement in the advertising
field to support business with a campaign for big business and against
the critics of advertising and Communist party influences. Some of the
later campaigns included:

"Do oil companies exploit our natural re-

sources?" and in 1948, "Is America running out of oil?"

In 1951, they

ran the campaign, "Who owns big business anyway?" which outlined the
makeup of business and stockholders, a theme used frequently by oil
23
company advertising since that time.
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Other accounts of Foote, Cone & Belding were

Dash Dogfood,

"Fortified with Liver"; Rheingold Beer, "My Beer is Rheingold the Dry
Beer"; and Westgate-California Tuna Packing Company, "More Protein than
Beef."^^
One of the better friendships through a business acquaintance in
Belding's life grew from his association with Patrick J. Frawley, the
head of the Eversharp Corporation.

Frawley and Belding met when Frawley

owned the Paper Mate company and he employed the agency for advertising.
Later Frawley sold Paper Mate to Gillette and bought Technicolor and
Eversharp.

He moved his headquarters to Southern California and later,

after Belding retired, he went on the board of directors of the Eversharp
corporation and maintained an office and a secretary, Dolores Peterson,
at the Schick plant, a division of Eversharp, in Culver City, California.
Another longtime friend acquired through Belding's association
with advertising was Walt Disney. At one time the agency handled RKO,
a film company used for distribution by Disney. Belding thought of
Disney as the greatest ambassador the country had to the rest of the
world through the wide distribution of his movies and the widespread
enthusiasm for them among the population of the world.

Later in his

life, Belding and Disney became very involved in the promotion of the
Freedoms Foundation of Valley Forge.
Civic Responsibilities
On July 7, 1953, Mayor Norris Poulson named Belding to the Airport Commission of Los Angeles, a position which would consume much
of his time later during retirement.

This group would be responsible

for the construction of the new Los Angeles airport and Belding would

25
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ultimately become a leader in this project.

He was the vice-president

of the commission in 1954 and, as part of the policy-making group, he
was charged with the development of the International Airport.

In fact,

in 1954, Belding traveled Europe surveying the largest airports in
Europe, including Zurich, London, Frankfurt and Rome. Belding made an
even larger commitment to this effort during his retirement.
Belding began another serious commitment to his city on September
13, 1956, when he announced his candidacy for mayor of Los Angeles.
This was a major change of plans on his part since earlier that year
he announced plans to liquidate his stock in Foote, Cone & Belding
and to retire from the agency business to devote his remaining days to
public service.
Upon the urging of friends and business associates, Belding chose
to run for office when his friend and colleague, Los Angeles Mayor
Norris Poulson, announced he would retire from office in July 1957.
Belding was the first to declare for the April 1957 city primary.
At that time he was already vice-president of the city Airport Commission
and had held many other civic posts, including a membership on the board
of directors of the Chamber of Commerce.
In his announcement to run for mayor, Belding made several points
about his campaign, including that it would not begin until he returned
from a business trip to South America for the advertising agency:
He would make no personal commitments of any kind to anyone
prior to the election in order to gain financial or other support.
He will continue as planned with a final trip for his firm, a
visit to Foote, Cone & Belding South American affiliate offices in
seven countries. Accompanied by Mrs. Belding, he will be away
months, from September 17 to November 20.
He will not under any circumstances conduct a personal campaign
against any other candidate. "I'm running for the dignified office
of Mayor of Los Angeles, not against anybody," he said.
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u x"^/^li f^!u ^ M P P ° ^ ? °^ ^ ° ^ ^ Democrats and Republicans because
he fee s that the Mayor's office should be as non-political as
possible.
After he returns from South America, he will conduct an aggressive campaign for the Mayor's office and will be available for
speaking engagements to explain "my beliefs, hopes, methods of
operation, qualifications and dreams for this great city in the
immediate years ahead.26
Belding hardly had the chance to begin his campaign, however,
when Poulson returned from a trip to Australia and announced he had
reconsidered his resignation from public life. He was again going to
run for mayor.
At the same time, Belding was somewhat disappointed because he
was endorsed by the Los Angeles Examiner but had missed the endorsement
27
of the powerful Los Angeles Times.
So, taking these two facts together, Belding decided to withdraw
from the Mayor's race. He issued a statement to the press:
Since the Mayor has changed his mind and has declared his
intention to run again, I, as a member of his official family,
naturally am withdrawing. I wish him the best of luck and will
help in any way I can.2o
Belding returned to his original plans to retire from Foote, Cone &
Belding on his sixtieth birthday. He began to make plans and to explore
the ramifications of his retirement.

He would retire as a member and

Chairman of the Executive Committee, as a director and as an employee
of Foote, Cone & Belding, Inc., and from all responsibilities in its
subsidiaries.
Belding, as a founder and member of the board,was entitled to a
pension in the amount of $1,666.67 per month, for five years.

He

also was forbidden to be an advisor or consultant to any competing
advertising agencies. However, he did remain as a consultant to Foote,
Cone & Belding's for reasonable amounts of time.
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Earlier Plans
Retirement would soon come, but Belding had planned for it for
many years. Early in his career, he developed other interests which
concerned the preservation of the free enterprise system and the promotion of good advertising.

He was an ardent fighter for free enter-

prise and against Communism, which he believed was an impending threat
after World War II.
From his efforts and the work of others who believed as he did,
grew several organizations, namely the Joint A.N.A.--A.A.A.A. Committee
on Improvement of Public Understanding of Our Economic System, the
Advertising Council and the Freedoms Foundation of Valley Forge.
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CHAPTER IV
THE JOINT COMMITTEE
Formation
In 1945 Belding studied a report by Dr. Claude Robinson of the
Opinion Research Corporation, which said that 40 percent of the
industrial labor force in the United States were either hostile to
management or in favor of government ownership of all business. This
report, which reflected, in Belding's opinion, a form of creeping
Socialism, alarmed the advertising executive.

Later, he wrote that

this report changed his life.
As a result of reading this report, Belding presented his thoughts
before the national conventions of the Amercian Association of Advertising Agencies and the Association of National Advertisers with a
speech entitled, "Dig Now or Die Later," which explained Belding's fear
of Communism within business and industry.
In two speeches, delivered in April 1946, in New York City,
Belding cited two reasons, in his opinion, why business immediately
should begin a program of employee education for industrial labor to
educate workers regarding the facts of big business and the "Risk
Capital System," also known as free enterprise.

First, Belding said:

Our business enterprises, both private and corporate, are in
competition with foreigners who would impose upon the world a
freedomless philosophy of government. They recognize in American
business, a great successful enemy to their aims, so in ways devious
and disarming they seek to discredit and they destroy it.2
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Second, Belding said:
There are forces within the United States, powerful forces,
some operating independently and some in league with world revolution, who seek to impose upon our people a single party system,
a freedomless, regimented economy with 100 percent government control.^
He finished his point by noting, "Their progress is alarming."
Belding told the gathering of advertising executives that methods
used successfully in totalitarian countries were now being used in the
United States to undermine the "American Way of Life," a phrase frequently used by Belding to describe the free enterprise system.
He countered that sound labor leadership was aware of and despised
this infiltration as much as business since American labor had suffered
severely because of Communism.
Urging business to police itself and clean its own house first,
Belding told the executives the second step is to tell the facts about
business and its value to the American people. Even though business had
several good programs at the time, he noted, the Communists and Socialists
were centralized in their efforts. Belding said American business also
must centralize its effort again Socialism if it expects to succeed.
He cited the Advertising Council as an already established group informing
the public of business' strength, but said even this group was not
strong enough to combat the Communists.
Then Belding gave his suggestion to the audience:
My contention is that the leading businesses of America will
have to go much farther. They will have to "tithe" at least
10 percent of their advertising apgropriations to save the system
and their business and themselves.^
Union Oil
With this statement, Belding was ready for an illustration which
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exemplified the point he was trying to make—the case of Union Oil,
a Foote, Cone & Belding client. Reese H. Taylor, president of Union
Oil Company of California, was seriously concerned with the future of
business.

Experience taught him that propaganda and infiltration efforts

of the left wing, communist and socialist factions were so serious
that business likewise must tell its story to the public.

In 1943,

Taylor decided to make his own contribution to the American cause, not
waiting for other interested groups or companies to draw up a plan.
Union began a series of full-page ads running in newspapers throughout the company's operating territory and in select national magazines.
The ads appeared on a monthly basis.
The campaign centered on five major points about corporations:
what is multiple ownership; why in some cases a corporation must be
big; where do profits go; how competition keeps corporations efficient;
and how corporations have contributed to the high American standard of
living.
The results of this campaign, Belding said, were sufficient proof
that an all-out campaign to educate the American public could be achieved
Belding cited statistics to make his point:
Studies of Sunday newspaper readers have shown extremely high
readership for these advertisements. In one case where the
readership of ewery ad in the paper was studied, the advertisement of Union Oil Company was second highest-read among men of all
in the paper, despite the length of the copy. In other cases
where only the Union Oil advertisement was surveyed, one man out
of ewery four who had seen a Sunday newspaper had read all eight
captions in the copy (about 400 words).
Another interesting point was that readership in the lower
and lower-middle income groups held up unusually well for copy of
this kind (around 25 percent). Without going into detail, it can
be stated on the basis of these and similar studies that people are
not only interested in, but anxious, for information of this kind.^
But these were not the only results of the campaign. The company

60
received thousands of fan letters, 95 percent of which were favorable.
Editorial comments in the news favored the company, and several colleges,
including Harvard, used the text of and heads in its economics courses.
According to Union Oil, Belding said, the ads proved to be the
company's most successful campaign ever.

In addition, the campaign was

a good morale builder within the company, including among field workers.
The Union Oil campaign was proof positive to Belding that in an
organized, cooperative manner, this type of advertising campaign could
be nationally effective.
With this, Belding challenged the American Association of Advertising Agencies to join the Association of National Advertisers to
take the lead in seeing that the need for a program is brought to the
attention of every advertiser in America.

He told the executives it

would not be easy to organize this type of massive campaign but they
must, " . . . it's got to be done or someday there won't be any need
to write product copy."
The Committee
Belding showed his long-held feelings that attacks and criticism
by anti-business factions against advertising were direct attacks on
the American way of life. This challenge became a way for Belding to
combine his love for advertising with his strong anti-Communist feelings.
He was not the only one who held these beliefs. By the summer of
1946, the Joint A.N.A.—A.A.A.A. Committee on Improvement of Public
Understanding of Business was appointed by the A.N.A. and the 4-A's to
investigate the possibilities of improving public understanding of
business through advertising.

The committee then appointed a research
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subcommittee and a creative subcommittee from agency personnel to further
examine the program.

The research committee was headed by Dr. Franklin

Cawl of the Kudner Agency and the creative committee had Jack Smock of
Foote, Cone & Belding as its chief.

When their work was completed nine

months later. Smock was appointed to present the work to the national
conventions of the A.N.A. and the A.A.A.A.
The first decisions made by the subcommittees were, first, to make
sure their approach was in the interest of the nation as a whole and,
second, make sure the program could be sponsored by labor unions, educational groups and any other interested groups, as well as by business.
This meant they gave up the idea of tithing business' advertising budgets.
Belding's idea was modified.

The program could not only be based on

management; it had to be a general program for laborers as well as
management.
Another change which came out of the discussion was the title of
the committee to the Joint A.N.A.—A.A.A.A. Committee on Improvement of
Public Understanding of Our Economic System.
Through interviews with noted researchers, and the results of talks
with Dr. George Gallup of the American Institute of Public Opinion,
the committee found that the American people were as favorably inclined
toward the American system of free enterprise as at any other time in
history.

Other researchers consulted by the committee, including Elmo

Roper, Everett Smith of MacFadden Publications, Dr. Henry Link and
Dr. Claude Robinson basically agreed that most Americans supported the
system.
The committee then reasoned that Americans exhibited confusion on
issues, many times voting against the system in which they believed
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because they lacked the necessary knowledge to appraise those issues
accurately.

The committee felt this proved most Americans do not under-

stand the economic system under which they live.
This In Itself was reason enough to launch the campaign outlined
by Belding, the committee said.
They suggested, first, the program of operation to spread the word
about free enterprise needed to be taken into the field and sold to top
management personally, citing the need to set up in-plant education programs in each plant in every city.
Part two of the program suggested that once part one was implemented,
a broad, general, product-type advertising campaign be developed.

This

portion of the program, the committee felt, would reawaken the public
to the benefits of the American system and counteract the subversive
propaganda used by the enemies of the free enterprise system.
The final part of the program, and perhaps the most difficult,
was the educational aim to tell Americans the basic principles of the
economic system, why and how the system works and what it does. For
this, they suggested the use of not only advertising but other media,
including motion pictures, radio programs and booklets. That this
portion be scrupulously unbiased was a prime concern of the committee so
it could be used to educate labor as well as management.

Further, the

committee limited the work of the final portion of the program, feeling
it should end after the amount of time it takes to re-educate their
current generation on the principles of the economic system in the U.S.
The program was adopted by the two widely respected professional
advertising-groups.
on November 1, 1946.

Belding was elected chairman of the Joint Committee
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By the first day of the new year, 1947, stages one and two of the
program were begun.

Part one was immediately implemented and through the

Advertising Council, a series of twelve ads were released along with
editorial work in magazines and newspaper syndicates. A cartoon strip
also was syndicated through prior agreement by Editor and Publisher.
Part one was pushed through the largest industries which employed
massive amounts of industrial workers. At the beginning of the program,
the committee had already lined up twelve companies to implement the
program.

They worked with the idea that each industry would appoint a

man whose job it was to get the program before all segments of that
industry.
Belding worked on the second portion of the program personally,
seeing the heads of the major educational groups, newspapers, magazines
and radio to secure their aid in editorial support.
Management Needs
The job as chairman of the Joint Committee was so tremendous,
Foote and Cone suggested he take a year's leave of absence and Belding
agreed.

However, in a personal service business, such as advertising,

clients do not seem to appreciate their account executive leaving. So
Belding decided against the leave and stayed with the agency.
Belding decided to search for a manager with a small staff for
the Joint Committee to handle fund raising and other business. He also
talked of someone to handle the fund raising efforts of the Advertising
Council and the Joint Committee to avoid duplication and confusion.
Belding found his manager for the Joint Committee through a chance
meeting.

He was on a train to San Francisco and after breakfast sat
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down in the club car to read his paper—something he had never done
before and never did after that day.

(It was his habit to go back to

his room after breakfast.) After Belding was seated, a man sitting near
him asked if he were not the successful advertising executive. Acknowledging, he began a conversation with the man. Belding learned his
companion was Dr. Kenneth Wells, western manager of the National Association of Foremen, on leave from Union Oil.
Wells told Belding he had heard of the ad man's work in getting the
advertising industry to do a major campaign of economic education and
asked how he could be part of it.

Instinctively, Belding knew he had

found the man for the job with the Joint Committee. A week later Belding
wired Wells to come to New York and he came at once to take over the
post as operations manager for the Joint Committee, a position which
was paid by the Foote, Cone & Belding Agency.

From that time on. Wells

and Belding enployed teamwork in trying to keep education going on the
basic principles of the American way of life.
Implementation
Belding stayed as chairman of the Joint Committee for two years.
By 1948, the committee had achieved enormous results with many groups
asking to jump on the bandwagon, including the American Heritage
Foundation, the U.S. Chamber of Commerce and National Association of
Manufacturers.

Plant programs had grown in more than 280 companies.

A three-day seminar was conducted in Radio City with senior executives
of forty-eight companies and later they began nine new corporate programs and enlarged fourteen others. The National Federation of Sales
Executives explored the program and offered to sponsor community programs
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in twenty cities where their clubs were influential. Time, Inc., printed
the complete Joint Committee report in color and sent it to more than
20,000 of the nation's largest corporations. And these efforts were
just in conjunction with part one of the program.
To implement part two, even greater strides were made. The motion
picture studio R.K.O. produced an economic education movie, entitled
"Letter to a Rebel" for national release. The movie was inspired and
developed from meetings between Belding and R.K.O. executives. More
than thirty million Americans saw the movie in its first year.
Business Week, Look and Collier's all lent their support to the
program by featuring some aspect of the Joint Committee's work.
Portion three of the program had not fared as well as the other
two portions. An organization to implement the work of the Committee
and take on this enormous education program was still needed. According
to Ken Wells, what was needed at the time was an organization that could
meet three yardsticks: dedication to American ideals, national in scope
and enjoying public confidence; an organization with committees throughout the country or the means of forming them; and a national headquarters
group of proven ability.
A group at Harding College in Searcy, Arkansas, took over some of
the work instituting the Freedom Forums, conducted about five times a
year. This program offered a place for industry to go at regular intervals to get all the latest information on employee education programs
and be thoroughly trained in the work.
Something else, something more permanent, was needed to take on
the work. To promote the work of the Joint Committee was at the uppermost in Belding's mind.

This was his work. He believed in it. His
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strong feelings are illustrated in a letter to his good friend, Russell
Eller of Sunkist:
The reason why this Joint Committee program is necessary should
be obvious to everyone.
Breeding grounds of Communism are in the industrial centers
among low income, poorly educated, manual workers. The communists
also make special organizational effort among public utility, communications and transportation industries where the prospect of
community paralyzation is greatest.
The people in these industries must be sold, and kept sold, on
the American system and way of life so that we will be all the
stronger to resist the wave of communism which has openly announced
that it cannot live in a capitalistic world, and that eventually
one must go!
As you know, the tactics of Russia are either to take over a
country as they have in Latvia, Esthonia, etc; control it through
a puppet government until they can conveniently take over such as
Poland, Bulgaria, Yogoslavia, Roumania; or to undermine it to
impotence so that it can establish a puppet government subservient
to its will. It is in this latter category that we find ourselves.
The undermining goes on continuously, and unless we aggressively
resist it with positive education, our children's children are
little apt to know the meaning of individual freedom.
To stimulate and feed this education is the purpose of the
Joint Committee . , J
Belding knew there was more he could do to expand the education
of America in the American way of life. He needed to find a way to make
something permanent for the country to acknowledge its greatness. At
this time, the seeds were already being planted for the Freedoms Foundation
of Valley Forge.

FOOTNOTES

Don Belding, notes, unpublished, undated, Belding Collection.
2

Don Belding, "Dig Now or Die Later," American Association of
Advertising Agencies, Association of National Advertisers," New York
City, April 1946, Belding Collection.
"^Ibid.
^Ibid.
^Ibid.
^Ibid.
^Don Belding, letter to Russell Z. Eller, January 2, 1947,
Belding Collection.
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CHAPTER V
FREEDOMS FOUNDATION
Early Development:

The American Credo

Belding turned over his chairmanship of the Joint Committee to
Fauston J. Solon of Owens-Illinois Glass Company in 1949. However,
Belding still felt he could do more to improve the education of the
public about the American way of life idea, as he called it.
The Joint Committee's work had, in part, been turned over to
Harding College in Searcy, Arkansas. Dr. George Benson, president of
the college, began a program to conduct Freedom Forums, attended by
business' and labor groups. The purpose of these meetings was to expand
and exchange the programs of in-plant and city-wide educational campaigns.
Wells and Belding attended the first Freedom Forum at Searcy.
After the event the two went to a local drugstore soda fountain
and discussed the new program.

They still wanted to do more to spread

the American way of life.
Belding said of their search for greater understanding:
Our experience in the work had pointed to the strong advisability
of a continuous program of education on the basic fundamentals of
our way of life, both economic and political, as expressed in the
Declaration of Independence and our Constitution.!
With thoughts such as these, Belding and Wells began to formulate
plans for an organization which could take care of this type of education
There at the drugstore in Searcy, Wells hatched the idea of a foundation
with Belding heartily*in agreement. This idea eventually formed the
Freedoms Foundation.
68
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In the Spring of 1949, three men. Wells, Belding and financier
E. F. Hutton, established the Freedoms Foundation. The group decided
a system of national awards programs was the best way to enlist

massive

interest in the Foundation.
Previously, Belding had contemplated a set of criteria which would
explain the American way of life to the public.

In 1948, he was invited

to make several speeches to business groups in Europe and had almost
always run into the questions: What is a definition of your way of life?
Why can you

fight a two-front war and give up rationing the day the

war is over?

What is the reason for the great power of your people?

Belding had a difficult time answering these questions and on the
way back from Europe on the Queen Mary he gave the issue a lot of thought
He made an outline of what seemed to be the special points. When
he returned to the U.S., he began talking to people. He talked with
Dwight Eisenhower, then president of Columbia University, who proposed
the "bundle of freedom" idea--if you lose one, you eventually lose them
all.

He also talked to members of the Joint Committee including Reese

Taylor and A. C. Rubel of the Union Oil Company in Los Angeles and
several others, including his attorney.
One night Belding and Alice were invited to dine with the Wells
family at their home in Bedford, New York. As the Beldings, Ken and
his wife and their two boys—Kenneth, seventeen, and eleven-year-old
Dick—sat around the table, the conversation turned to Belding's recent
trip.

He told the group how he explained the American way of life to

the Europeans.

In the middle of the conversation Dick interrupted,

asking, "What did you say it is? What is the American way of life?"
This question caught Belding short.

He had no immediate, defined
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answer.

His years of advertising prompted him to take immediate action,

grabbing a pencil

from his coat pocket, he began to write his thoughts

out on Mrs. Wells' white linen tablecloth.

He began to list the rights

and freedoms we are guaranteed as Americans. The list began to grow to
impressive lengths before the group decided to transfer Belding's thoughts
to paper.

In addition to the freedoms, he began to list comparisons of

America and Communist-run societies.
Later, Belding combined the thoughts from his colleagues along
with those from the gathering at Wells' home and compiled an American
Credo, which was printed and distributed to all members of the Executive
Committee of the Merchants and Manufacturers Association in Los Angeles,
of which he was a member.
He then made a final printing and sent a copy to the Saturday Evening
Post, Collier's, Life and the Reader's Digest.
DeWitt Wallace, publisher of the Reader's Digest, phoned Belding
and asked to print the Credo and asked Belding to phone the other magazines for permission so Reader's Digest could run it exclusively.
Wallace also suggested Belding drop his ideas from the Communistic
structure and stick to the affirmative rights of the American people.
"Concentrate on the American way of life," Wallace said.
Wallace insisted on paying $500 for the privelege of running the
Credo, but Belding told him to donate the money to the "Save the Children
Foundation," of New York.

(The $500 eventually paid for a brain operation

of a Finnish boy whose father had been killed in the war with Russia.
The Beldings had been helping this boy.)
In March 1949, the list called "The American Way of Life" was
published in Reader's Digest.

As published in the Reader's Digest, it
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was set up in the form and shape of a monument, on each panel or portion
of which certain words were Inscribed, combined to make up the Credo.
The broad base of the monument has inscribed on it the words
"Fundamental Belief in God."

A somewhat smaller, superimposed base has

on it the words "Constitutional Government Designed to Serve the People."
Above that are two square shaped columns on which the following
appears, on one side:
Right
Right
Right
Right
Right
Right
Right
Right
Right

to
to
to
to
to
of
to
to
to

worship God in one's own way.
free speech and press.
assemble.
petition grievances.
privacy in our homes.
habeas corpus--no excessive bail.
trial by jury—innocent until proved guilty.
move about freely at home and abroad.
own private property.

On the other side:
Right
Right
Right
Right
Right
Right

to
to
to
to
to
to

work in callings and localities of our choice.
bargain with our employers.
go into business, compete, make a profit.
bargain for goods and services in a free market.
contract about our affairs.
the service of government as a protector and referee.

Right to be free from "arbitrary" government regulation and control.^
Superimposed on these two is a head or cap stone on which are
inscribed the words "Political and Economic Rights which Protect the
3
Dignity and Freedom of the Individual."
The monument first pictured in the Reader's Digest article now
stands, almost thirty-feet tall, at the headquarters of the Freedoms
Foundation at Valley Forge.
The National Monument Commission
In 1954, five years after the Credo appeared in Reader's Digest,
a group, which included Belding, encouraged Eisenhower, as President of

72
the United States, to build a monument in Washington, D.C., similar to
the one erected earlier in Valley Forge.
Eisenhower appointed a National Monument Commission, which was
approved by Congress on August 31, 1954, and Congress gave the commission
a twenty-three-acre tract of land called the Nevis Tract, in line with
the Mall leading from the Capitol, on the Virginia side of the Potomac.
This land was to be used to erect the Freedom Shrine.
The plans for the monument, according to Belding, called for:
. . . an open-to-the-air granite rectangle with walls ninety
feet high. One side, facing the Capitol, is open except for five
pillars. On the smooth face of these walls (i.e., inside) will be
depicted in sculpture the high spots of our history and culture,
including religious, political, economic and military events.
. . . In the center of the rectangle, like a jewel in a jewel
box, will be a twenty-foot onyx monument inscribed on four sides
with the definition of American Principles which we use as the
judging guide in the contests at Freedoms Foundation at Valley
Forge.
. . . The shrine will be built by the school children of
America, much as the Statue of Liberty was financed by the pennies
of the children of France.
. . . The work will be conducted by a joint venture composed
of the Hall of History Group and the Freedoms Foundation at Valley
Forge.4
Unfortunately for Belding and the National Monument Commission,
a government agency also became an interested party in the building of
the Freedom Shrine. The Monuments Commission, which regulates the
matter of monuments in Washington, D.C., had become embroiled with
important members of Congress and others over the placing of a monument
in memory of Franklin D. Roosevelt.

In addition, other difficulties

forced the government's representative commission to cut down on permits
at the same time. Thus, the erection of the Freedom Shrine was never
approved and has not been built on the site.
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The Foundation
Belding realized that an entire organization would need to be expanded if he and his colleagues were going to promote the American Credo
as they wanted in.1949 and in the future.
To get advice on the best way to set up an organization for maximum
effectiveness, Belding called on former President Herbert C. Hoover and
Columbia's Eisenhower.
Belding received invaluable help from these sources. On March 23,
1949, Freedoms Foundation was incorporated in New York.

Belding,

E. F. Hutton and Wells were the incorporators and Wells was named as
the first president of the corporation.
The purpose of the corporation, from the Certificate of Incorporation,
was:
. . . to build and create an understanding of the spirit and
philosophy of the Constitution and Bill of Rights and our bundle
of indivisible political and economic freedoms inherent in the
American way of life. This is an essential and purely educational
activity not for lobbying. Incorporated to inspire love of freedom
and to support the spiritual unity born from the belief that man
is a dignified human being created in the image of his Maker and by
that fact possessor of certain inalienable rights, and by that
virtue, master rather than servant of his society. The preservation
of liberty and freedom is everybody's responsibility and obligation.
For this reason, it is the foundation's purpose to educate the
American people to a better understanding of their individual
responsibility in this republic. The methods to accomplish the
education of the American people in the spirit and philosophy of
the Constitution and Bill of Rights shall be by awards of cash or
other property to citizens regardless of their situation in life,
irrespective of color, creed, political or religious ideals or
beliefs, be they worker, leader, teacher, preacher, or civil servant.
They shall be rewarded on their record of achievement in defending
and extending the freedom philosophy of Americanism.5
The group saw two things were necessary to begin work on building
their Foundation—money and a headquarters. Wells borrowed $25,000 from
Hutton on a personal note to begin.

Then came the matter of a headquarters.
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Land was needed.

At the suggestion of General Eisenhower, Wells and

his wife spent several weekends visiting historic spots—Saratoga,
Lexington, Concord, Monmouth, Brandywine, Gettysburg and Williamsburg.
Then they saw Valley Forge.
"It just seems as though the whole heart of America started here,"
Wells said of Valley Forge later.
of uncertainty.

"This was the place of great trial,

This is where the light of freedom barely flickered."^

So, at the site where George Washington stationed his troops
almost 200 years before, the Freedoms Foundation was located and dedicated
to preserving the American way of life and fighting Communism.
In searching the area. Wells learned he could buy the Fred Harjes
Dairy Farm.

He went to Hutton.

Hutton purchased the fifty-four-acre

farm for $55,000 and rented the land to the Foundation for a dollar a
year, with the stipulation that the Foundation could buy the property
at the investment price.
In the letter which solidified the agreement, Hutton wrote:
. . . It is my hope that this shall be an inspiration to others
and that this property on which "gunpowder" was made may have a
victory at Valley Forge, again bringing others at this time, when
freedom is once more in assault from without and within, to gather
men to give of themselves in a effort to preserve our Constitution
and Bill of Rights.'
At the time of the purchase, the land, adjoining the Valley Forge
Memorial Park, supported two barns and three houses which were used
effectively for the next fifteen years.
With a support staff of one, the hay was cleaned from the barn,
an office was built which was heated with an old cast iron, pot-bellied
stove, and the hay mow was converted into an auditorium where the early
awards ceremonies were held.
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The work was.begun.. It was now time for Wells and Belding to solicit
the support of others, both as board members and for financial assistance.
In the first seven months. Wells was able to announce that the amount
which would be given at the first awards ceremonies would be larger than
the combined awards made by the Nobel and Pulitzer Committees.
Belding enlisted the assistance of one former president and one
future president.

Herbert Hoover agreed to act as honorary chairman

of the Foundation and Dwight Eisenhower, then president of Columbia
University, was asked to present the first awards on November 21, 1949.
Harold E. Stassen, president of the University of Pennsylvania,
served as the first chairman of the awards jury.
In its first year, the Freedoms Foundation awarded some $84,000.
The group sought to sign up fifty investors identified as Founder
Trustees from lists of distinguished citizens who would supply the
finances for the initial year of operation. Policy planning was in
the hands of this board.
At the first awards presentation, Eisenhower suggested the Foundation
consider a School Awards Program. This was, perhaps, the most significant
proposal adopted by the Foundation. The program was offered to every
school in America- by direct mail contact through extensive lists
gathered throughout the nation. Under the chairmanship of Dr. Robert L.
Johnson, president of Temple University, the School Awards Program Jury,
which numbered twenty-one members, spent more than 1,200 man-hours of
detailed study of the materials sent as entries in the first year. The
first School Awards Program and general awards in 1950 gave some $160,000
in certificates, cash and medals.
This entrance into the classrooms of America gave the Freedoms
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Foundation enormous impetus in reaching the American public with its
educational information. When the nomination period for the first
awards closed on July 31, 1950, entries had been received from public
schools, private and parochial schools and from school systems in
thirty-seven states. As a result of the program, a teacher or school
official and one student from fifty-one schools in the nation, received
an all-expense paid trip to Valley Forge for the ceremonies.
The original board of directors for the Freedoms Foundation
ultimately numbered sixty, instead of the original fifty sought by
the founding trio.

In addition to Hutton, Wells and Belding, the board

included notables such as Dr. Fred Fagg, president of the University of
Southern California; E. M. Dealey, publisher of the Dallas Morning News;
Paul Foster Clark, president of the John Hancock Mutual Life Insurance
Company; screen actress. Ginger Rogers; Cleveland Indians baseball
pitcher. Bob Feller; Brooklyn Dodgers second baseman, Jackie Robinson;
and Fred Maytag II, president of the Maytag Company.
The list of presenters of the awards each year also became impressive.

In the first years of operation, after the first awards were

presented by Dwight Eisenhower, General Omar N. Bradley presented in
1950; Dr. Robert A. Milliken in 1951; and in 1952, Vice-President Richard
M. Nixon presided over the ceremonies. On December 9, 1952, Eisenhower
accepted the Honorary Chairmanship of the Foundation and the Honorary
Presidency was given to Herbert Hoover.
American Credo Radio
As chairman of the board of directors, Belding was able to do
innovative work for the Freedoms Foundation. One such project spear-
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headed by Belding was the American Credo Radio Show. Beginning on
June 4, 1963, Belding went on the air with a half-hour radio program
on the Mutual Broadcast System.
As his guests Belding used national figures and many times winners
of the Freedoms Foundation's Awards. Each series ran for thirteen weeks
In 1963, the first year of operation. The American Credo Radio Show was
aired on 325 stations domestically and on Armed Forces radio overseas.
Turmoil
The picture was not always rosy at the Freedoms Foundation. As
in most other volunteer, public service organizations, money was a
recurrent problem.

After an August 1960 board of directors meeting

where funding was the largest portion of the agenda, Belding wrote to
Wells:
. . . Freedoms Foundation for eleven years has been run
between the narrow limits of bare survival and complete disaster,
so the board of trustees. . . laid down ten financial commandments which should gradually improve the Foundation's financial
position. Not that the Foundation is insolvent! A Mr. DeSanno
has been gradually giving land to the Foundation so that the total
capital worth is now well over $300,000 for land and buildings
with only $78,000 of debt. But it's lack of working capital that
worries the trustees.°
Finances were on Belding's mind that year. Several letters from
Belding to Wells charged Wells with overexuberance in his expansion
plans for the Foundation, suggesting that he was not minding expenses
closely enough. The comptroller reported that year the liabilities of
the Foundation exceeded the assets by some $65,000. The board of
directors immediately passed a resolution to stay within the budget for
the next year and to maintain 10 percent reserve.
After this meeting, Belding wrote Wells a direct expression of
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his feelings on the matter of finances, saying:
As a matter of fact, and I think I can be frank with you,
I^m a little sorry I cameback for the Washington meeting because
I m afraid that I didn't do you or the foundation any good.
This money thing has just got to be straightened out or I've
got to resign and let someone take over the chairmanship. You are
always adding projects which God knows are wonderful but if you
can't finance them, they just get us in the hole deeper . . .
To raise big money continuously you've got to have a black
statement. It's the first and last thing a large giver looks at.
And any man who has money can spot a phony statement a mile away.
In thirty seconds he can tell if you are solvent or not. If you're
not, he isn't interested in dead horses.
I have heard three stories of men with a lot of money who have
investigated Freedoms Foundation with the idea of giving substantially
and have all turned it down because of the financial picture and
the feeling that eventually it will fold. This to me adds an
exclamation point to my solvency plea.9
Later Wells wrote back that he had raised $70,600 to pay all the
direct out-of-pocket expenses of the "Get Out and Vote" program.
The "Get Out and Vote" program involved five million Boy Scouts
and eighty million boy-hours of responsible citizenship training.

The

Freedoms Foundation furnished to each Boy Scout in the country, forty
thousand Liberty Bell Door Knob Hangers to be delivered to every home in
America urging every qualified citizen to vote. On the reverse side was
a copy of the American Credo. This voter turnout technique was used in
the presidential elections of 1952, 1956 and 1960.
Wells pledged he would keep the expenses in hand and gave an
inspiring picture of the good of the "Get Out and Vote" program:
So we are on the rise—going up and up—and I'll be damned if
anyone or anything is going to put us in the hole again, regardless of bloodshed.
P.S. All door knob hangers are printed and shipped to every
state! Just think of five million boys who will, in uniform, with
hair slicked down, walk ten to fifteen million miles delivering
a Credo to ewery American home. They said it was foolish, and
couldn't be done. We did it and Don and Ken have a prayerful
right to be proud.1^
Bv October. Wells wrote that he had the operating expenses paid
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up and the deadline of October 18 to get the Foundation back on track
was met:
You gave me a deadline of the 18th of October.-I have met it.
Thank God—We are in a much brighter far improved situation with
stronger policies and more help.—I was sure down hearted after our
Washington meeting, but this concentrated work and results have
lifted my spirits even tho (sic) I am almost a stranger in my home.We are hoisting a bigger banner, not running down our flag.li
More donations were to come for the Freedoms Foundation, for in
April 1961, the Foundation accepted property including ten acres and a
home of the Industrial Revolution Era lying on the Delaware River. With
it came a trust fund of $790,000 earning $40,000 a year and a check for
$20,000 to make any improvements necessary for the Foundation to operate
the place as an Industrial Revoluation Era shrine. The donor was an
elderly woman named Mrs. Florence F. Tonner.
Yet, money remained a problem.

In 1967, Belding lamented the

money problem in a letter to A. I. Melvin, executive director

of the

Franchise to Freedom Foundation, Inc.:
The apathetic attitude of many businessmen who have made
millions through the American Socioeconomic System, yet won't
give a dime to help perpetuate it, is gradually getting me down.
There's another group who will gladly contribute heavily if
we will turn Freedoms Foundation over to thenivand let them run
it for their own selfish ends.
Then there are the people like Howard Hunt who won't have
anything to do with any organization trying to help solve this
problem unless he thought up the idea for himself.12
Money was not the only critical problem for Freedoms Foundation.
Although anti-Communism was a popular idea in the fifties, the sixties
brought some criticism from a growing liberal faction. The Freedoms
Foundation was attacked as not being educational enough to receive the
tax-free Internal Revenue Service status it maintained since its
inception.

However, the Foundation seemed to satisfy the IRS, even
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though its critics balked, as to its existence as an educational institution.
One area where the Freedoms Foundation avoided criticism was in
its curiously silent stance toward Senator Joseph McCarthy of Wisconsin.
While the Foundation was building its size and reputation, McCarthy was
on his famous rampage against internal subversion in the United States.
While McCarthy and the Foundation seemed to move along the same antiCommunist lines, the Foundation's administration and board of directors
remained quiet toward McCarthy and his movement.' Observers at the time
attribute this avoidance to a serious antipathy between Eisenhower, a
strong supporter of the Foundation, and McCarthy.
For Belding, the Freedoms Foundation was a driving force in his
life. Among the military interests, his civic affairs and the Foundation,
Belding filled his retirement.

Yet, the Foundation remained at the top

of his priorities. He paid the initial mortgage and contributed stock
and cash to the Foundation frequently. Later in his life he wrote:
"One of the most gratifying experiences of my life has been my connection
14
with the Freedoms Foundation at Valley Forge."
The Foundation Today
Today, the Freedoms Foundation is primarily an education institution which offers programs to teachers and other professionals,
including graduate-level seminars for university credit.

In addition,

the educational program sponsors youth leadership conferences for high
school students and an American Heritage Workshop.
The Freedoms Foundation still maintains its national recognition
programs, which will present more than 300 awards in its thirty-fourth

81
annual ceremonies. Awards are given to Individuals, groups and organizations.
The Freedoms Foundations includes a visitors center which welcomes
tourists from around the country each year.

It maintains two residence

halls, multi-purpose t:lassroom buildings, an administration building, a
chapel and the General Knox Building, which houses the archives of the
National Medal of Honor winners.
In addition, the Freedoms Foundation is the site of an outdoor
amphitheater which presents military band concerts regularly. The
Foundation is located on 105 acres.
Currently, President Ronald Reagan, a former friend of Don Belding,
is the honorary chairman of the Foundation and Vice-President George Bush
15
is a member of the Council of Trustees.
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CHAPTER VI
BELDING BEGINS A SECOND CAREER IN CIVIC WORK
Retirement
On January 23, 1957, Belding, at the age of sixty, went through
With his earlier plans and retired from Foote, Cone & Belding as
Chairman of the Executive Committee.

He gave up his salary of $85,000

a year and other perquisites which accompany the position as one of
the top executives in one of the top agencies in the country.
Belding told a reporter from the Los Angeles Examiner:
I have arrived at a point where I have ample resources for
myself and a reasonable inheritance for my children.
I have elected to step aside in the business world so others
of my younger associates may capitalize on the opportunities which
have been my privilege to enjoy.
• But, being active, vigorous and in the best of health, I want
to keep busy in civic affairs. I have found through life the thing
which gives me the most pleasure is using what ability I have to
serve others.1
After retirement, in addition to his five-year pension, Belding
was entitled to: an office with secretarial service whenever he was
in the city, to have his mail received, sorted and forwarded, his expenses
for the year toward gifts and cards to his clients paid by the company,
compensation when clients and prospects were invited to stay at his
ranch at a rate of $10 a day per person and the company paid his dues
at the California Club.

He also was compensated for his trips as an

acting consultant for the company.
Problems arose after Belding left the firm, ones unforeseen by
the ad man.

Later he wrote in the draft of a speech to the Lemon Pro83
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ducers of Sunkist, that the wrong people were put in the key jobs at
the agency, which triggered a whole series of personnel changes. He
called this a trying time for the agency, its reputation, and its
2
people. However, he pointed out that many times the greatest progress
comes out of the greatest stress. That is what happened in the Los
Angeles office of Foote, Cone & Belding.

He described the change:

Dick Tully and Lou Scott took over the management. I watched
them rebuild the office from the ground up. They studied the needs
and requirements of our clients and restaffed the office accordingly.
People were terminated; others were transferred out here from the
agency's New York and Chicago offices. New people were added to
the staff. New policies and systems were put into effect. The
results have been amazing . . . I can honestly say that the facilities and creative talent available to Sunkist are as good, and I
think better, than at any time during the period I was manager of
the offlee.3
Even though Belding was somewhat busy as a consultant to Foote,
Cone & Belding, a member of the Los Angeles Airport Board, the chairman
of Freedoms Foundation and held chairmanships of several health agencies,
he found a void had overtaken him.

He missed the thrill of business

and he was not doing any writing.

Belding found, though, his life was

much more interesting than most and many of his friends were interested
in his trips, his meetings with top government officials and other heads
of state and, in general, his thoughts on the state of the world.

So

in May 1957, just four months after his retirement, he began his Journal,
a collection of monthly activities in Belding's life.

It was first

sent to his former coworkers and colleagues at Foote, Cone & Belding,
but later this list grew into the hundreds of admirers who kept abreast
of his monthly activities.

He maintained his Journal until his death.

His activities after retirement were many.

In 1952 before his re-

tirement, he was named as Civilian Aide to the Secretary of the Army for
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Southern California until 1961. In addition, for two years during that
time he served on the Board of Trustees of the Association of the Army.
In 1961, Belding was elected president of the Defense Orientation
Conference Association.

DOCA is an "alumni group" of 2,000 men who were

selected by the Department of Defense to view military establishments
firsthand.

The tours were semi-annual with about seventy-five members

attending.

The group was begun in 1948 by Secretary Forrestal. The

purpose of DOCA is to keep these civilians current on new weapons,
tactics, and problems of all the services. It is a liaison group between
the military and the civilian population, completely outside press or
political contact.

In 1961, Belding wrote he would give this project

most of his time and energy for the year.
The year 1962, however, probably proved to be the most active for
Belding's work with DOCA. He made a round-the-world trip along with his
wife, primarily to view our military buildup in the Pacific during these
first days of the Vietnam War. He wrote describing the trip:
What we had seen in the thirty-five-day tour . . . we had been
fully briefed on the defense line guarding our western flank, extending from Japan down through Okinawa, Formosa, and the Philippines
with the seventh Fleet standing guard behind this line with a
formidable force ready to go into action within minutes. This was,
of course, fortified by the third Air Force and the third Marines
based on the defense island chain.
Then we had gone over this line and saw how our forces (principally Army) are in direct contact with the Red enslavers, talking
to them weekly at Panmunjom—our Republic of China allies taking
their fire eyery other day on the offshore Islands of Quemoy and
Matsu—and our advisors in South Vietnam going into action with
our ally there whose troops, with our help, are gradually driving
Communist Viet Cong from that land.
And when we got to Thailand we found a solid anchor holding the
line in this amazing country.
We came away proud that we are Americans, proud of the people
who represent us on this far flung frontier, and proud of the American boys who are personally standing by, ready to sacrifice their
lives if necessary that Communism remains contained.^
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This trip cost the Beldings almost $4,000 and they traveled
approximately 13,250 miles.
As part of his many responsibilities to military groups, Belding
was able to meet many outstanding generals and actually he became an
extremely close friend of General Omar Bradley. However, an unusual
honor was paid Belding when he was invited to lunch with Wernher Von
Braun, a session which was given a secret classification. As the
Civilian Aide of the Secretary of the Army, Belding was put to Von Braun's
right at the table, ahead of general officers who also were present.
Belding described Von Braun as a man with a mind which is completely
analytical and creative, who develops a subject through the principles
of logic. Also, Belding saw Von Braun as the leading scientist in space
technology:
But his preoccupation is outer space, and in this field his
mind is preeminent. He is thinking generations ahead of most
people, and years ahead of even our best scientists."
The airport board also consumed much of Belding's time besides
his military interests during retirement.

In 1957 he was made president

of the board and assumed responsibility for building one of the finest
airports in the world.

He was up against the problems facing airports

which service jet traffic—sound abatement. Belding was named as
chairman of the Los Angeles Sound Abatement Coordinating Committee,
along with his presidency of the airport board.
Belding boldly ventured into the problems of the airport board
and into his post on the sound abatement committee. He was thoughtful
and thorough in his investigation of the problems. He saw that, except
for a few changes in jet approaches, businesses and housing which chose
to locate near the airport, would have to patiently work with the airport
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officials before a solution could be found.

He noted that technical

problems, such as engine suppression, improvement of takeoffs and steeper
descents, would be the future methods used to solve the problems.
In 1961, Belding met some problems in his position as president
of the airport commission.

He was appointed by Mayor Norris Poulson,

but when Mayor Samuel Yorty took office, Belding was asked to resign so
Yorty could appoint his own board. This angered Belding, who was not
about to concede his post. Belding called the press and accused Yorty
of breaking the rules set down by the city council. The rules said
commissioners were appointed in overlapping terms to avoid political
influences. However, Belding lost his battle and Yorty appointed his
own board in 1961.
Of course, there was still enough civic work to keep Belding busy.
In 1961 he was made vice chairman of the National Arthritis and Rheumatism
Foundation (now the Arthritis Foundation). He also was named National
Fund Chairman of the Easter Seal Society and of the Arthritis and
Rheumatism Foundation.
In 1962 he was elected treasurer of the Crippled Children's
Society of Los Angeles County and in 1966 he was named president of
the organization.
For two years Belding was co-chairman of the Los Angeles Committee
for the Handicapped and was Instrumental in getting public buildings
and walks changed to accommodate the handicapped in Los Angeles.
From May through December of 1964, he was the state chairman of
the Citizens Committee for Free-TV, a group which opposed pay television
on the grounds it would hurt commercial television and advertising
rpvenues.
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Belding had an intense interest in education. He was a member of
several advisory boards and groups which promoted advertising education
in colleges and universities. Perhaps one of his largest contributions
was in the establishment of the Don Belding International Grant-In-Aid
at Texas Tech University, which was used to enable international students
to study advertising in the United States at Texas Tech University in
Lubbock, Texas, and return home to practice in their own countries. The
fund was the result of an interest shared by Dr. Billy I. Ross, chairman
of the Department of Mass Communications at Texas Tech, and Belding to
encourage an international understanding of advertising as an integral
part of the free enterprise system.
In addition, Belding was an active participant in Advertising
Recognition Week at Texas Tech in 1967 and 1968. During the activities,
Bel dingwas recognized as an honorary citizen. Currently, the Department
of Mass Communications at Texas Tech has dedicated a room to house the
many awards and citations Belding received in his lifetime.
In business, Belding was equally as active.

In addition to his

post as a vice chairman of the board of Eversharp Corporation, he was
a director of the General America Cooperation. Also, Belding was a
vice-president in charge of sales and treasurer of the Community for
Positive Living, a senior citizens' project in San Diego County which
included Dr. Norman Vincent Peale and his wife. He also was involved
in the development of a drug being developed which would provide some
assistance in curing alcoholism.

This could have been profitable to

Belding, but the Federal Food and Drug Administration never gave its
approval to the drug.
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Don Belding Day
He called it the finest day of his life-Don Belding Day, June 14,
1961, in Los Angeles. The Board of Supervisors and the Los Angeles City
Council had declared it as his day with all the regalia and fanfare of
a conquering hero. The day was filled with honors and, being Flag Day,
the nine winners of the Congressional Medal of Honor in Los Angeles were
honored in the afternoon while Belding spoke.
The larger celebration in honor of Belding was left until that
evening.

Ronald Reagan was the master of ceremonies and began with a

reading of several wires of praise toward Belding, including those
from

Dwight Elsenhower and Richard Nixon. Just before the tributes

began, the band played "Stars and Stripes Forever," Belding's favorite
march.
Many of Belding's friends and acquaintances from advertising,
the military, business and government paid him homage before the final
presentation was made.
Reagan introduced Elvis J. Stahr, Jr., Secretary of the Army.
At the end of his address in salute to Belding, he presented him with
the highest honor which the Army can bestow on a civilian. The Civilian
Service Medal.
At the time, Belding had no prepared response and his emotions
were building up inside. He was not sure he could speak at all, he
later recalled.

He did manage to speak, thanking all those who made

the occasion possible and also those who had served the Army and he
gave his reaons for his work for the Army:
Five hundred forty-seven thousand men have died in battle to
preserve what we have today—and 88 percent of them wore the uniform of the United States Army. Another half a million,almost.
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died of wounds received in battle and other causes—and 89 percent
of those wore the uniform of the United States Army. One million
two hundred and fifty thousand received wounds which were not
mortal—and 89 percent of those wore the uniform of the United
States Army. For Heaven's sake, how could anybody help but do
something for Army, and honor the Army, and make it possible for
them to do their job.
Finally, I have only one other thing. I had a very remarkable
mother—a real pioneer. She taught school for fifty years, and
she was very wise. She hammered into my head two things: the
first was that the greatest happiness that you can achieve in life
comes from serving others. And she ought to know. The other thing
she told me--never forget in my prayers every night to thank God
that I was born in the United States of America.'
Presidents
With his ardent interests in the welfare of the country, Belding
made it a point to assist presidents and someday-to-be presidents in
their assessment of the country. Three in this category, Eisenhower,
Nixon and Reagan were recipients of Belding's advice, counsel and friendship for many years.
Belding's first meeting with Eisenhower was in the l.ate 1940s,
when Eisenhower asked to see the film produced by the Joint Committee.
Eisenhower then was president of Columbia University. The General
offered some critique of the film, but thought it was well done and
could be used for even further development. He and Belding discussed
the possibility of showing the film to Columbia University professors.
After the showing the professors would give a written report of the
film.

The purpose of this exercise, Belding wrote later, was to "smoke

out" the red professors because they would probably criticize the film
and support the totalitarian theory, rather than government regulation
without government control.°
Later, Belding and the General became good friends, with Eisenhower
as first presenter

and subsequently honorary chairman of the Freedoms
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Foundation.

When Eisenhower ran for president, the Beldings were tire-

less workers in his campaign and Belding wrote him many letters outlining strategy for the race. Unfortunately, Belding's only public
appointment during Eisenhower's time in office was his appointment to
the Monument Commission.
Richard M. Nixon also was a close acquaintance of Don Belding.
Belding, in fact, as Nixon was beginning his run for president the first
time against John Kennedy, wrote a nineteen point program for Nixon to
follow in his speeches. Later, Nixon gratefully acknowledged the
receipt of the work.
In the campaign against Kennedy, Belding advised Nixon to ignore
the pollster's reports on the campaign because people wouldn't answer a
question on the subject where the results could be accurately tabulated.
Nixon replied, "I'm glad you've said that.

It eases my mind to know you,

an expert, feel that way because I felt that way, too ..."

In the

same conversation, Nixon told him he would be chosen as one of six men
9
on a behind-the-scenes team to write the party platform.
Earlier, Belding first met Nixon in 1946, while Nixon was running
for Congress against Jerry Voorheis. The next time he saw Nixon was
during a luncheon while Belding worked on the Luckman Committee and the
wheat famine.

Later, Mrs. Belding was to campaign vigorously for Nixon's

campaign for the Senate. When Eisenhower and Nixon were on the ticket
in 1952, Alice Belding was the Los Angeles County Women's Chairman for
the Republican Party and vice chairman for Southern California.
In 1953, Nixon was a presenter for the Freedoms Foundation's first
place awards. After the presentation, Belding, Nixon, Barbara Richards
fBeldina's dauahter) and Nixon's chauffeur were driving through a suburb
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of Philadelphia when their car was struck by an inattentive driver, even
though the presidential car had a police escort complete with sirens.
It was a minor accident and the state police took care of the matter,
but later a persistent reporter insisted on finding out all the details
of the wreck.

One of his questions, Belding later recalled was, "Then

you confirm that the Vice-President didn't even get out to see if this
poor colored man was hurt?" This questioned angered Belding as an
obvious slur against the vice-president and he hung up on the reporter.
Belding did not see Nixon much after 1963, but in 1969 he wrote:
Had Nixon won in 1960, there was one job in Government which I
would like to have taken a swing at and which I would have asked
him to give me. But years have gone by. On January 23rd I reached
my seventy-second birthday and since seventy-two is the mandatory
retirement age for government employees . . . I will have to view
the Nixon Team's accomplishments vicariously.H
Not much is known about the relationship between Ronald Reagan
and Belding, other than they were neighbors and socially acquainted in
Pacific Palisades and occasionally their mail was mixed up.
Belding became acquainted with Reagan when he was the winner of a
Freedoms Foundation Award for his work on the film "Freedom's Finest
Hour."
Terminal Illness
Belding was very graphic in his Journal about the fight he had
with cancer during 1968 and terminally in 1969. From the time he
entered Good Samaritan Hospital in Los Angeles and throughout his
illness, he wrote in detail to his friends about the cancer which
slowly consumed him.
On April 9, 1968, he entered the hospital at 9:30 a.m. to determine
fhp <;nijrrp of nain he was experiencing in his groin area. An exploratory
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surgery that same day showed problems in his urinary tract and by the
next day, an emergency operation was necessary to open his bladder and
urinary tract.

He was progressing after surgery, but again, his temper-

ature rose and he was in danger. The doctors told him the problem, but
said that drugs could effectively be used. He did begin to feel better
and was allowed to return home on April 29.
Later, when the pain continued, Belding had exploratory surgery
again and this time the surgeon found a malignant tumor. It was not
known at the time whether the cancer was spread to his lymph system.
The doctors treated Belding with cobalt radiation therapy. They
were hopeful that this type of cancer would respond well to cobalt
treatment.
Belding took his cobalt "bombing" four times a week.
At the time of these treatments, other work was becoming strenuous
for Belding and soon he began to resign his memberships in organizations.
In March 1969, he asked to be relieved of his position as Chairman
of the Executive Committee of the Freedoms Foundation because of his
pain and suffering.

He said he did not want to be a burden on the

Foundation.
Several times during therapy, the doctors thought the radiation
was working as Belding gained strength. They finished the first series
of cobalt treatment in December 1968, and found only scar tissue. They
then began treatment on his lymph nodes and in January 1969, Belding
wrote that, thanks to cobalt, the cancer was gone. The next month,
however, more cancer cells were found.
In addition to seeking the conventional, medical methods of curing
his cancer, Belding during his illness, turned to some unconventional
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methods of recovery.

He convinced his reluctant housekeeper to dri ve
him to a psychical research center where the laying on of hands seemed
to give Belding some relief for a short period of time.^^
He also consulted two cancer researchers from Denver on the
results they were having with creosote tea, an Indian tea made from

dried leaving of the creosote bush.-^^
Belding suffered greatly in the last six months of his life,
although he kept as active as he could in his various civic pursuits.
He frequently wrote in his Journal about the pain he encountered.

In

July 1969, he was put into intensive care and was given up for dead
because of uremic poisoning.

Yet, a mild rally kept him alive for a

few months longer.
Finally, on September 16, 1969, at age seventy-two, Don Belding
died at Good Samaritan Hospital in Los Angeles. On September 19, 1969,
he was buried, with services at the Hall of Liberty of Forest Lawn
Memorial Park, in Hollywood Hills, California.
He left an estate of $907,263.23 and a trust fund of $726,019.06.
He also left contributions to four charitable agencies: $5,000 to the
Freedoms Foundation, $5,000 to Texas Tech University, $10,000 to the
Josephine County School District in Grants Pass, Oregon, and an
unspecified amount to the Advertising Club of Los Angeles. While
Belding was still alive, he contributed much more than this to the
various charities and organizations in which he was interested.

In

fact, he was probably most generous in his monetary contributions to
Freedoms Foundation, an organization which was the recipient of much
of his interest.
Norman Vincent Peale, the well-known minister and teacher and a
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friend of Beldinci, noted that Belding took his illness as ". . . just
another (problem) he had to handle. Like a business or personal
problem, this was a cancer problem."^^
Shortly before Don's death, on Easter 1969, Peale introduced to
his congregation Belding as:
. . . a highly-educated, wery sophisticated, unusually smart
and intelligent person, and a yery loving and outgoing one as well.
He helps many people in all kinds of different ways. He is a man
of varied interests. He loves life and has a childlike faith.15
And, in these-few simple words, Peale described the lifetime of
Don Belding--h1s life, his love for people, his good works and his faith
in God.
President and Mrs. Richard Nixon, upon Belding's death in a letter
to Alice Belding in sympathy called him:
. . . . a great American who possessed a special willingness to
serve and was moved by an'inspiring compassion and concern for
others. Our nation has lost a fine citizen and generous human
being. I have lost a true and loyal friend. But all of us who
knew Don have been enriched by our association with him and
strengthened by the high purpose to which he was so wholly
committed.16
Don Belding was missed by many of those who knew him.
Philosophy
Don Belding will live on in the philosophies he promoted and
the institutions built to promote those philosophies, such as the
Advertising Council and Freedoms Foundation. He may have died in
1969, but his ideas for freedom for America and the freedom to advertise will be immortal.
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