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CHAPTER I 

lOTRODUCTION 

Communication satellites and highspeed transmission of news and 

data are continuously revolutionizing the way in \rt*iieh nations and 

people learn to communicate with one ariother. During the late 1960s 

and early 1970s, mass communication research was at the center of the 

international political stage. Change in the status quo of inter

national communication order—a two-way, and balanced, circulation of 

news between poor and rich countries—was called for in 1969 at the 

United Nations Educational, Scientific and Cultural Organization 

(UNESCO) meeting in Montreal. Prior to the Montreal meeting the 

research and projects sponsored by UNESCO tended to legitimize and 

reinforce the existing system and established order in \«*iich the flow 

of information was predominantly from the West to the Third World. 

Thereafter, international communications became a subject of sharp 

debates at conferences in such places as Alaska, Colombo, Geneva, 

Mexico City, Nairobi, New Delhi, New York, Sri Lanka, and Tunisia. 

This thesis examines the perceptions of foreign correspondents 

stationed in the United States with regard to: a) Third World news 

coverage in the American Press, b) social stereotypes of the 

Americans, and c) American international advertising. The Western 

press has been accused of serving the interests of capitalist nations 

by "presenting developing countries in a bad light and suppressing 

their authentic voices" (Lewis, 1981b). A news-worthy event according 

to Gauhar (1981a) depends on media policy, dictated by commercial con

siderations, cultural environment, the tastes and needs of a national 

audience, and finally, the judgment of an editor. Violence is the 

focal point of brief news stories. Violence is in the forefront, 

while social and political factors recede to the background. This 

study examines whether foreign correspondents in the United States 

agree with this assessment of the Western (American) press. 
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Interest in the Third World countries is iirportant because of the 

developments taking place at an accelerating pace in population, in 

agricultural output, in GNP growth, in increased exports and in 

savings and reinvestments. Peculation growth coirparisons among the 

five continents in 1983 showed Asia with 1.9 per cent increase, 

Africa with 3.0 per cent, Europe with 0.3 per cent, Latin America 

with 2.3 per cent, and the U.S.A. with 0.9 per cent (Statistical 

Abstract of the United States, 1984). Between 1978 and 1982, the 

annual GNP growth rate of developing countries was 5.7 per cent as 

coirpared with 3.4 per cent in developed countries and their aggregate 

manufactured exports grew at an impressive rate of 10 per cent. 

Despite skyrocketing oil import bills, developing countries managed to 

save and reinvest nearly a quarter of their national income. 

Agricultural production grew at a rate of 3.2 per cent (2.8 per cent 

for developed countries), manufacturing production by 6.9 per cent 

(4.0 per cent for developed countries), and gross investment by 8 per 

cent (4.8 per cent for developed countries). Life-expectancy in the 

Third World increased in the past two decades by as much as it 

increased in the industrialized world in a century, and a number of 

diseases, such as malaria, were brought under control, and others, 

such as smallpox, virtually eradicated. The Physical Quality of Life 

Index—a composite indicator of infant mortality, life expectancy and 

literacy—increased in the Third World from 39 in 1960 to 57 in the 

late 1970s (Kurien, 1982). 

Why Perception 

It is widely accepted that perceptions differ because they are 

influenced by culture, tradition, political/economic systems, and even 

the media system (Hornik, 1980). Hachten (1981) describes differing 

perceptions about the nature and role of news as being both a) rooted 

in the divergent political philosophies and historical traditions and 

b) reflected in five political concepts of the press found in the 

world today, namely. Authoritarian, Western, Communist, Revolutionary 
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(illegal and subversive mass communications utilized to overthrow a 

government or wrest control from alien rulers), and the developmental 

aspect of the Third World. Sussman's (1983) "Warning of a bloodless 

dialect," describing the differing perceptions of the terms of inter

national communication, is disturbing inasmuch as perceptions of mass 

communications differ greatly between the First World, the Second 

World and the Third World. 

Perception in communication is further defined by Dahlgren & 

Chakrapani (1982) as "ways of seeing" into irythical and historical 

modes. N^hical modes give meaning to events and affairs by stressing 

the recurring features of qualities in people, groups and societies, 

and even explain reality as stated in reports en such events as polit

ical violence, in the Third World. Against this, the historical "ways 

of seeing" explain social reality by analyzing the socio-political and 

economic factors of the past and present. Historical approaches 

usually assure that perceptions, attitudes and opinions are influenced 

by the specifies of historical circumstances. Most importantly, 

historical modes interpret the present as always being in transition. 

Statement of the Problem 

Media Performance 

Critics have recently raised doubts as to \4iether the American 

press is meeting the challenges of international coverage. Debates 

and concerns center around the cutbacks in foreign correspondents, 

foreign news bureaus, inadequate foreign news space coverage, and the 

role of media performance either remains stable or is declining 

(Rubin, 1977). 

As early as 1924, Randolph Hearst had stated that the "influence 

of the American Press . . . is declining . . . because many newspapers 

are owned and influenced by reactionary interests and predatory cor

porations, who selfishly promote their own welfare rather than the 

file:///4iether
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welfare of the public." In Hearst's time, 31 corporations owned 153 

papers or just eight per cent of all dailies. By 1978, Bagdikian 

noted 167 chains controlled 1,082 papers, or 61 per cent of all 

papers. This is to say that it took chains 60 years of this century 

to control 27 per cent of all papers, but it only took the last 16 

years for chains to reach control of 61 per cent of all paper and 75 

per cent of cill daily circulation (Bagdikian, 1978). 

Monopolization and concentration of ownership in the print and 

broadcast media is arxDther concern. Robert Bishop of the University 

of Michigan estimates the combined holdings of groups, cross-media 

owners, conglomerates and firms related to the mass media enconpass 77 

per cent of television stations, 58 per cent of daily newspapers, and 

28 per cent of radio stations. Moreover, 100 corporations, most of 

them in the top 100 of United States' monopoly business, pay 85 per 

cent of the television advertising revenues (Bishop, 1972). 

Concurring with this, Johnson (1970) former member of the FCC has 

noted that these 100 concerns together with the network owners, decide 

what the people will be informed or kept ignorant of via their televi

sion screens. Reciprocally, those 100 biggest corporations control 

more than half of the total assets in the mcinufaeturing industry and 

have an overwhelming share of government, military and civilicui 

contracts, and carry two-thirds of their business over television 

(Petrusenko, 1976). 

Moreover, today's newspapers invoke less directness with their 

audience than they did a few years ago. This is primarily due to the 

fact that earlier newspapers were conpletely supported by subscribers, 

whereas advertising has rxDw become the major contributor—nearly 75 

per cent (Bagdikian, 1978). Hence, publishers' priorities have 

shifted to providing an audience to such advertising interests. 

Advertising, therefore, indirectly aims the newspapers at affluent 

subscribers. Gerbner and Marvanyi (1977) states that "rxD single 

newspaper mirrors reality in a sinple, direct fashion; all news 



eschibit selectivity and purpose." Semmel's (1976) research concluded 

that American coverage of foreign news in four major United States' 

dailies was "eurocentric, big-power dominated, and Western-oriented." 

As media suffer from many problems, so also does foreign news, 

though for different reasons. 

Foreign News 

Foreign news in American newspapers has been criticized for many 

reasons. For example, researchers have documented its inadequate 

volume, quality, and expertness; editorial space, geographical 

distance, "borrowed news," pictorial guide, Americanization, shifting 

arourxi of correspondents, and on being on a continuum of "free" to 

"closed" societies. 

More specifically, the Western press is accused of serving the 

interests of capitalist nations by "presenting developing countries in 

a bad light and suppressing their authentic voices" (Lewis, 1981b). A 

news-worthy event according to Gauhar (1981) depends en media policy, 

dictated by commercial considerations, cultural environment, the 

tastes and needs of a national audience, and finally, the judgement of 

an editor. Violence is the focal point of brief news stories. 

Violence is in the forefront, v̂ Aiile social and political factors 

recede to the backgrourxi. 

Galtung and Hoolboe (1965) study proposed that the more 

geographical distance between a news source and the receiver nations, 

the more negative the item would have to be to capture attention, and 

that news reporting is generally tailored to the news values of the 

receiving nation. Concurring with this, Hachten (1981) states that a 

reporter for the Los Angeles Times based in Nairobi, Kenya, who 

writes for readers some 12,000 miles away in California, gets hisA^er 

stories chosen and later edited, not according to what East Africans 

would prefer, but what editors in Los Angeles think their local 
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readers would be interested in knowing. Tunstall (1977) and other 

researchers have also documented tliat foreign news is "Americanized" 

by writing about the importance of foreign interests for Americans. 

Schiller (1974) states that media content is Western-oriented, 

furthering the interests of the United States and other multinational 

corporations. 

Mowlana (1975) talks about "borrowed news" on the international 

front. Siih (1972) concurs, and indicates that foreign correspondents 

all over the world rely on domestic media as secondary and even as 

primary sources of news. Ghorpade (1984) found media sources, such as 

newspapers, magazines and news agencies, among the most regularly used 

sources. Batscha (1975) sees African and Asian news stories as pic

torial guides to the natural wonders of the area rather than based cxi 

the idea of nation building, emerging nationalism, socialism, and 

modernization that are the forces actually affecting these continents. 

Again, thousands of foreign correspondents see the world's nations on 

a continuum of "free" to "closed" societies. For example, Hachten 

(1981) has rxDted that the Associated Press has little difficulty 

gathering news in open Sweden, while Morocco's local media are subject 

to official controls and the agency cannot justify maintaining a full-

time correspondent in Rabat. Associated Press in Albania and Guines 

belatedly finds the news from government-controlled radio broadcast 

monitored abroad or from travellers or diplomats coming out of the 

country. 

Perception of the Third World's view of news flow is summarized 

by Mustapha Masmoudi, former secretary of state for information, 

Tunisia. In a 1978 paper prepared for UNESCO, he cites the following 

problems: monopolization of news flow by world news agencies, irrele

vant values and life styles imposed on developing societies through 

one-way flow amounting to "cultural imperialsm," vertical com

munication, developing countries' inability to afford a free press, 

etc. Masmoudi's indictment of the Western news media has been answered 
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by others, for example. Bag Bagdikian (1972) and Herbert Schiller 

(1974) who argues that it is the corporate interests of the powerful 

communication nations—notably the United States—that dominate inter

national communication and threathen the cultural sovereignty of 

vulnerable developing nations. 

News Agencies 

In the world of news agencies, there is heavy documentation that 

the four or five major news agencies are owned by the United States 

and a few countries of Western Europe, resulting in getting a decrease 

diversity of viewpoints, and a rxDn-coirparative concentrated treatment 

of news and events from and around the world. Moreover, according to 

Hachten (1981) the two—The Associated Press (AP) and The United Press 

International (UPI)—transfer a bias called "wire service nationalism" 

to three other world news agencies, namely, Agence France Presse 

(AFP), Reuters, and TASS, each of which presents the news from a 

distinct perspective, influenced by the political ideology, value 

system and perceived national interests of the home country. Hachten 

(1981) further states that although the world news services claim to 

"cover the world," the agencies historically have tended to serve pri

marily their own national clients and those in their sphere of 

influence, that is, Reuters serviced British media and the British 

Commonwealth; Agence France Presse, the French press and overseas 

French territories, and United Press International long had strong 

connections in Latin America. These agencies have become more inter

national in scope, selling their services to whoever will buy, 

wherever they may be. For exanple, UPI competes with AFP for provin

cial French newspapers and for clients in Francophone Africa; and AFP 

is practically a German service and a strong conpetitor to Deutsche 

Press Agentur (DPA). Bishop (1975) and Gunaratne (1978) not only con

firm certain degrees of bias in the reports of these agencies but add 

that they present news from a Western viewpoint. 

On the international scene, too, these agencies are seen as being 

pro-Western, and the coverage of the Third World events is seen as 
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superficial, focusing largely on violence and disasters rather than 

positive developments (Pinch, 1978). Somavia (1979) charges these 

transnational news agencies in control of the flow of information 

from, to, and within the Third World as creating "monopolistic 

concentration." Leung (1979) reports that "all Western news agencies 

tended to place more errphasis on crime, disasters, accidents than on 

developmental news." Derek Ingram, managing editor of Gemini News 

Service, maintains that there is an imbalance in the system of wire 

services. Somavia (1979) charges these four international news agen

cies as creating a "monopolistic concentration" in the flow of infor

mation from, to and within the Third World. 

Such differences in perceptions have led the Third World 

countries to take a step towards responsible and balanced reporting of 

foreign news by forming the Nbn-Aligned News Agencies Pool in 1975. 

Tartaricin (1980), a former UPI editor, has suggested the formation of 

a multinational news pool v>̂ ich would combine reporting by both the 

Nbn-Aligned pool and Western news organizations in order to provide a 

sort of news reporting that Third World nations now say is lacking. 

Thus, media performance and the dissemination of news, by the 

four major news agencies are seen as creating media imbalance, domi

nance, and cultural iirperialism. 

Imbalance, Dominance and Cultural Inperialism 

Generally, an "imbalance" is seen in the coverage of events. A 

gap termed "dominance" exists between the First World and Third World 

nations. The Third World countries see a "cultural domination" of 

the less industrialized countries. Schiller (1974) and M'Bow (1977) 

see dominance by the developed capitalist countries over the under

developed part of the world and that the information systems are 

closely linked up with expressing the role of culture in society and 

in its developmental process. Boyd Barrett (1977) has called this 

influence "media imperialism." Golding (1977) refers to it as 
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"cultural imperialism." Various studies have shown that dissemination 

of international news also depends on the diplomatic relations of the 

countries concerned. For exairple, a study by Hur, Yang and Tsang 

(1984) found that the amount of network news coverage for China, 

though twice that of Japan, focused only on the Sino-American rela

tions, and fluctuating dramatically year by year. Moreover, the 

coverage of Japan was quite stable over the years and enphasized the 

theme of trade and econoiny. But in the case of China and other 

countries, the networks oiphasized stories dealing with conflicts, 

disasters and civil disturbances. Hence, international news suffers 

from a lack of continuity and contextual information, making it un

likely to help viewers understand the events and activities in the Far 

East Asian region. 

The defenders of cultural integrity have observed a one-sided 

balance of exports and imports of mass commununi cat ions. There are 

patterns of concentration, in volume and direction, of news from the 

United States to the rest of the world. The developed countries, par

ticularly the United States, export messages and the less developed 

countries import them. Nbrdenstreng and Varis (1974) documented enor

mous variation in the proportion of programs that are imported. Their 

research showed shockingly low figures: U.S.A., 1 to 2 per cent; 

U.S.S.R., 5 per cent; and Japan, 2.5 per cent. On the other hand, half 

of Latin American programs are of foreign origins, a similar figure 

holds in the Middle East, and in Asia, excluding Japan and China; in 

Western Europe the figure is 30 per cent, and in Eastern Europe 24 per 

cent. 

In view of the above, many rx)n-Western nations see a kind of 

"informational imperialism" of developing societies through a one-way 

flow of news. As Paul Lewis states: 

advocates of a New Order (New World Information Order) 
complain that the business of disseminating news and 
information around the world is dominated by the 
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Western Capitalist countries. These countries are 
the headquarters of the big news agencies, they 
produce the most widely circulated magazines and 
films, and they have the most powerful radio tran
smitters, and the best communications satellites. 
As a result, supporters of a New Order say, the 
rest of the world gets a picture of developing and 
Communist countries, that enphasizes their failure 
and plays down their successes (Lewis, 1981a). 

The MacBride Report 

The communication problems between the United States and the 

Third World countries have been affected by the UNESCO's MacBride 

Report. The report heavily enphasizes the rights of all nations to 

communicate and to receive information. The report also calls for 

freedom of the press, free access to information, the rights of the 

journalists to move freely in any country—the so-called world wide 

"democratization of information." 

According to Singh & Gross (1981) the MacBride report has tried 

to seek a consensus between conflicting viewpoints and "to transcend 

conventional issues" arxi study "the totality of communication problems 

in modern society." For exanple, the report has supported the Third 

World's concerns about the "colonial domination of news distribution" 

and has even reprimanded private enterprises for concentration of 

media ownerships. The recommendations also include abolition of cen

sorships, transference of technology and on laying the groundwork for 

developing indigenous technology. 

Not surprisingly, the MacBride Report has become controversial 

for some of its findings and recommendations. While Hachten (1981) 

views the MacBride report as erasing differences and improving 

understanding among diverse societies and people, Hamelink (1983) sees 

the report as a "political document prepared by a small group of 

experts for a large international audience." 
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A ndssing link in the transference of international communication 

between the media and their audience is that of foreign journalists. 

Foreign Journalists 

Researchers have observed that foreign corresporxients occupy 

altogether different occupational and social spaces. Tunstall 

(1977), observing the occupational hierarchy, fourxi that foreign 

correspondents have more autorxDmy than other reporters in selection of 

stories and sources, enjoy high status within the journalism pro

fession, and as newsgatherers, benefit from a considerable freedom 

derived from distance and responsibility for covering a wide rcuige of 

issues. Small (1970) states that the journalistic communities in New 

York and W^hington "bcisk in their own provincialism, and their own 

pcurochialism." Such narrowness of opinion and views infer that foreign 

journalists read the same newspapers and draw news and views from the 

same sources. And by talking constantly to one another, they provide 

artificial reinforcement to their shared viewpoints. In the social 

space, foreign correspondents are the most trusted reporters having 

served long apprentices before being assigned overseas (Kleisch, 

1975). 

Batscha (1975) cites two generations of American journalists 

existing side by side. While one generation was brought tp and 

trained in the "European dateline," the new generation took its 

training in Vietnam. The frame of reference of the former is Europe, 

Second World W ^ , and the aftermath of peace and reconstruction. The 

younger generation, especially under 40 yeaurs of age, had their 

training ground in Saigon, arxi the frame of reference is Asia, their 

focus is on the Pacific Ocean, and they see China as vital. 

Problems for foreign journalists arise from limited access, 

geograi^iic diversity arxi interfererx:e from various governments. 

Foreign journalists experience limited access to news sources arxi 

to officials and files in the Third World where Western style 
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investigative reporting is almost unheard of. In so doing, Kamm 

(1976) points out that the Third World is gradually joining the 

Communist nations in closing itself off from critical inquiry. In a 

similar vein, Gorpade (1984) found less accessibility for Third World 

journalists than for First World corresporxients in the United States. 

He concluded that some form of discrimination in the United States, 

conscious or otherwise, is at work against journalists from different 

parts of the world. Mowlana (1975) eirphasizes the geographic diversity 

of correspondents from Western Europe and Japan. He tabulated a large 

concentration of British, German, arxi Japanese correspondents in 

Washington and New York. In fact, he found that more than 50 per cent 

of all the foreign correspondents covering the United States were from 

Western Europe; relatively few corresporxients were from Latin America, 

the Middle East, or Asia; and there was a total absence of correspon

dents from several countries arxi regions, including Communist China, 

perhaps, for reasons of government policies at both ends, or economic 

and financial considerations. Kilesch (1975) also found that 51 per 

cent of foreign correspondents were from Europe, v̂ hile the Middle East 

had only eight per cent. 

ArxDther linkage in the dissemination of news is its acceptance 

and the knowledge level of the audience. 

The Audience for Foreign News 

The evidence indicates that the "mass" audience does rx5t want 

more foreign coverage. Critics voice concern over the U.S. mass 

media's neglect in comprehensively informing the American population 

about the global scene. Thomas Griffith (1978) of Time magazine 

confronts the problem bluntly by stating: "Unfortunately, the prema

ture boredom of American newspaper editors is most acute in the area 

of foreign news. They assume that Americans are weary of unsolvable 

problems in unpronounceable places." Perhaps, the main reason why the 

American public appears rx5t to be interested in international news 

may be the lack of a more systematic and balanced approach in 
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audience needs. A well publicized Harris (1984) survey indicated that 

media personnel underestimate the public's interest and that 41 per 

cent of the public surveyed expressed great interest in foreign news, 

while only 5 per cent of the same media practitioners believed media 

consumers to be interested with the foreign news category. Thus, edi

tors and directors may not be familiar with the public's news 

interest. 

Generally, the majority of Americans vho depend only on televi

sion are ill-informed on world's affairs. Television coverage is 

saturated with violence. The people arxi societies of the Third World 

appecir as unstable and prone to violence, v̂ hile the industrialized 

West is typified by order and stability. It is also argued that news 

which reaches Americans is biased by professional values v\hich result 

in the selection of crisis or disaster stories. Hachten (1981) cites 

several examples regarding perceptions of Americans about the impor

tance of foreign affairs news. He states that foreigners travelling 

the American heartland are uniformly impressed by the lack of foreign 

news in the local media and the ignorance shown by most Americans 

about the outside world. By contrast, the average West German, Dane, 

Swiss, or Israeli knows more global news because his or her media 

carries more coverage. Supporting this viewpoint is Professor Edwin 

Reischauer, former U.S. ambassador to Japan, declaring that in the 

United States, education "is rxDt moving rapidly enough in the right 

directions to produce the knowledge about the outside world and atti

tudes towards other peoples that may be essential for human survival 

within a generation or two." Reischauer's criticism is illustrated by 

a government survey in 1979 that showed 27 per cent of high school 

seniors believed Golda Meir was President of Egypt, 40 per cent 

thought Israel was an Arab nation, and 17 per cent estimated that the 

United States population was greater than that of China or the Soviet 

Union (Hachten, 1981). Pollster George Gallup during the 1976 presi

dential campaign discovered that only 5 per cent of the public felt 

that the nation's chief problem was foreign policy or defense. And, a 

1977 Gallup poll found that half of all Americans did not know that 
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the United States had to inport petroleum to meet its needs (Hachten, 

1981). 

In the Third World we know little of how audiences respond to and 

utilize international news and how traditional and the new stereotypes 

fit in. Also, we don't even know if the language of the news is 

comprehensible. Studies done in Iran showed a large portion of the 

population simply didn't understand the main television newscasts. 

In sum, television programing gives rise to a recognizable "world 

of TV news." The homogenous structure of formats reinforce certain 

culturally assumed notions of "news," which leads Berger (1973) to 

conclude that television news promotes certain "ways of seeing" the 

world at the exclusion of other ways. Probably, a part of the problem 

is that Americans, like the Russians and the Chinese, have a continen

tal outlook—a self-centered, isolationist view of the world. With 

two friendly nations (Mexico and Canada), and protected by two oceans 

(Pacific and Atlantic), Americans are slow to realize their dependence 

on others. 

International Advertising 

Advertising in international markets is becoming a major force, 

with expenditures totalling $142 billion (Howard, 1983). American 

marketers consistently invest about 2 per cent of their gross national 

product in advertising abroad. A figure more in the neighborhood of 1 

per cent or less is the rule in most countries (Deckinger, 1983). 

Despite wide variations in socio-economic conditions in emerging 

nations, worldwide advertising expenditures continue to increase. 

This is partially due to an increased awareness of the economic advan

tages of a consumer-oriented lifestyle plus a general trend towards 

the removal of local advertising restrictions. 

Problems in international advertising arise due to both its uses 

and concepts that vary from nation to nation, depending on political, 
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economic and social aspect of each. There are patterns of deviations 

on the function of advertising between the developed and the de

veloping world. For exanple, unlike the U.S.A., the consumer dominates 

the market at the retail level in the developing nations. Another 

difference centers around perceptions of advertising. Cross-cultural 

differences do exist from nation to nation. Researchers have docu

mented that certain needs may be the same across cultures, but atti

tudes and perceptions differ because they are more influenced by 

culture, tradition, political systems, life style, economic systems, 

cind even the media systems (Hornik, 1980). 

The major problem in international advertising rests in the 

"Standardization dilemma"—"Should we individualize messages in every 

country, or standardize messages across countries?" (Hornik, 1980). 

Two schools of thoughts exist side by side. One projects that the 

differences between countries are of degrees, and not of direction. 

Basic human needs are similar eveirywhere. Therefore, the same pro

ducts can be sold with similar promotional appeals (Ryans & Donnelly, 

1969). For the other group, different cultures usually create dif

ferent needs, although some basic needs may prevail across the 

cultures. Therefore, people may not be satisfied with similar pro

ducts and communication appeals (Harvey & Kerin, 1974). Moreover, in 

most markets where global communication appears successful, it is 

usually directed toward a rather narrow and somewhat upperclass market 

in all areas (Pollard, 1976). 

Many experts in the international advertising field, for example, 

Denis Lanigan, vice chairman, J. Walter Thonpson, believe that the 

world speaks different languages, reacts differently to the same 

message, and is moved by different cultural traditions. On the otlier 

hand, other multinational marketers believe that products and know

ledge can be translated from one market to another. In the middle of 

the road, is the Interpublic Group of Companies—McCann Erickson 

Worldwide, Marschalk Campbell-Ewald Worldwide, and S.S.C.Sc B.-LINTAS 
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Worldwide—following the sourxi principle of decentralized management 

where operational decisions are best made by the people closest to, 

and most understanding of the particular situation, because adver

tising depends heavily on local language and culture for its effec

tiveness . 

There is considerable interest in the effects of international 

advertising on local cultures, such as by deforming lifestyles, and 

creating monumental gaps. For exanple. Grain (1982) cites three dif

ferent viewpoints: a) Edward Ney, chairman of Young and Rubicam states 

that the MacBride report sees advertising "as a threat to the cultural 

identity and self-realization of many developing countries," b) Ralph 

Davidson, chairman of Time, Inc. adds that "we should respect the eco

nomic independence and cultural identity of the countries we affect," 

and c) Mr. Pagano of Nestle warns that "we are on the threshold of a 

monumental generation gap. The older industrialized nations are 

literally getting older. Arxi those countries which are entering and 

will enter the industrial phase are younger—rr)t just as nations but 

as people." "In Brazil," he says, "63 per cent of the population is 

under 25. Can advertising interest youth without boring or offending 

advanced maturity?" In the same context, Barnett and Muller (1974) 

eirphasize that the "racy foreign lifestyles associate Western products 

with modernity. That which is modern is good; that which is tradi

tional is implicitly bad, impeding the march of progress. 

Transnational culture strives to eliminate local cultural variations." 

Finally, the United States is gradually losing its dominance in 

worldwide advertising as newer nations learn the techniques of con

sumer motivations. For exanple, Howard (1983) states that over the 

last thirty years, the U.S. share of world ad expenditures has 

declined from 77 per cent to 52 per cent, and according to Robert J. 

Coen, McCann-Erickson's staff economist, that will slip to 49 per cent 

by 1986. The Europeans and Japanese are becoming major forces, 

according to David S. Liebowitz, advertising analyst at New York's 
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American Securities. And, as McCann's Mackey puts it, "The U.S. has 

no monopoly on creativity. There are a lot of smart people in foreign 

agencies, and a lot of good ideas. Maybe we can learn something from 

them." 

The worldwide influence of advertising cannot be overlooked. The 

power of advertising comes rot only from the creation of a market of 

products but also from the promotion of consumer-oriented lifestyle 

which converts people from their traditional values and lifestyles, 

and in creating needs or wants v̂ hich cannot be easily satisfied. 

Mass Communications and Government Policies 

The conflicts and frictions in international communication also 

arise from the divergent concepts of mass communications. For 

example, the Western nations (the First World) see international news 

gathering as being relatively independent of government. Opposed to 

this, are the Communist nations (the Second World) lAho attack the 

freedom of receiving and disseminating international news and having a 

preferred governmental structure of the media. Added to these, is the 

"developmental" concept of the developing nations (the Third World) 

which maintains that all media, domestic or foreign, should serve the 

purpose of nation-building and gearing ip economic development. 

Gauhar (1981a) points out that the free press is essentially a 

national concept, whereas the free flow of information is part of 

international commerce. Miyo & Miller (1982) state that international 

news coverage can change radically because of the change in government 

alignments. For example, India under Indira Gandhi, the late prime 

minister, underwent a period of press censorship. It was only v>hen 

the Emergency got lifted that the press returned to its former state 

of press freedom. 

George McGovern, former diairman of the Senate Sub-Committee on 

International Operations, wrote in the New York Times, June 9, 1977, 
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. . . the United States does rr)t have an overall 
international communications policy or set of 
goals—there seems to be no drive to develop them 
. . . the administration needed to bring the var
ious constituencies—the media, the conputer, in
formation and communication industries, the multi 
national enterprises, the legal, advertising, 
academic and other professions, as each operate 
indeperxiently, arxi see the issues in different 
lights (McGovern, 1977). 

The UNESCO report of 1974 at the Bogota meeting considered it 

"necessary to stress the role of the government or the state in order 

to link the national development policy with that of communication." 

Similarly, it was considered necessary to link the concept of de

velopment with that of social change and public participation so that 

the vast majority of the population would be interested in this fun

damental process of mass communication (UNESCO, 1974:7). 

A clear conceptual shift is projected in one "new concept of 

communication"—"instead of emphasizing the right to inform, the 

accent is currently being placed on the RIGEfP TO BE INFORMED." This 

shift apparently confers upon government the "right" to determine the 

information interxied for "the receiver" (the report's word for citi

zenry) (UNESCO: 1975:9). 

In 1956 at the Bandung conference, the leaders of former colonies 

(with the participation of Yugoslavia) organized a "nonaligned" move

ment. They defined it as a third force to act as a buffer between 

capitalism and communism—or more specifically between the First World 

(or free world) led by the United States and the Second World led by 

the Soviet Union (Stavrianos, 1981). As the movement grew, the 

Ncxi-Aligned leaders launched a dual attack on "neo-oolonialism" and 

"cultural imperialism." Thereafter, with a stronger position in the 

United Nations, the dual attack took a positive form in 1973 at the 

Algiers Conference—the leaders of the Nbn-Aligned regimes formulated 

positive proposals for both a New International Economic Order ard a 
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New International Information Order. In May of 1974, the United 

Nations Assembly adopted the Declaration of the Establishment of a New 

International Ecorxomic Order—characterized by replacing the existing 

order of "inquality, deperxience, narrow self-interest and 

segmentation," with a new order based on "equality, sovereign 

equality, interdeperxience, common interest and cooperation among 

States irrespective of their ecorxomic arxi social systems." 

Opportunities for Research 

The interplay of so many problems of communications takes on a 

considerable importance in the study of international communications. 

There is now an awareness of trying to eliminate such tensions and 

problems and contributing to a better understanding, providing soli

darity, and eliminating destruction on a vast scale. Drastic changes 

are sought by the Third World countries, especially the Nbn-Aligned 

nations, towards the New International Ecorxomic Order and the New 

World Information Order. Argumedo (1981) sees this change as a 

freedom from a: 

structure of dependency to a new set of values, respect 
for national sovereignty, vindication of cultural iden
tities, equilibrium and dialogue, interdependence and 
solidarity, horizontal cooperation, national and collec-
autonomy, adequate techrxDlogies, and the search for au
tochthonous models of social and economic developments. 

By the end of the 1980s, events in Southwest Asia reawakened 

Americans' interest in foreign affairs. For example, hostages at the 

American Embassy in Iran and the Soviet Union's incursion into 

Afghanistan, altered American public opinion (Hachten, 1981). Another 

researcher has pointed out the "ethnic factor" in foreign news 

interest v\hereby Jews read and write about the Middle East, Blacks are 

beginning to respond to coverage of Africa, Boston newspapers play 

more news en Ireland, and Miami's media does more on Latin America 

because of the special interests of local groups. 
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The concepts of cultural imperialism and media iirperialism are 

urxier challenge. Lee (1980) refutes the "cultural imperialism" view 

by insisting on the separation of culture as an autonomous order from 

what he calls "the political and economic functions of the media." In 

an earlier critique. Read (1976) concurs with Lee inasmuch as the 

foreign media penetration is motivated by economic rather than 

cultural factors and further states that "as the Third World markets 

are poor, they are not exploited, but rather neglected." 

An article (Adweek, March 25, 1985, p. 34) on advertising 

industry's worldwide billings states that "many of today's inter

national campaigns attenpt to add local color to an international 

marketing theme." For example, in the United States, Coca Cola used a 

tear-jerking scene featuring "Mean Joe" Greene; in Brazil the ad had 

the soccer player Zico; and in Thailand, a local boxing champion. 

In regard to wire services, an opposing viewpoint comes from 

Wilbur Schramm (1978). In a comparative content analysis of four 

Western wire services—The Associated Press (AP), the United Press 

International (UPI), Agence France Presse (AFP) and Reuters—and 16 

Asian newspapers' use of wired news items for a five-day period, he 

concluded that with about 2039 items presented, only 15 per cent were 

used. Regarding types of stories used, only 16 per cent were about 

wars, disasters and crimes. More than 36 per cent of the reporting 

was on economic matters. Pinch (1977), Bishop (1975), Martin (1976) 

and Gunaratne (1978) offer findings generally in line with Schramm. 

As newsgathering technology improves, the proportion of Americans 

who rely primarily on television for news about world affairs has con

tinued to grow. Roper's (1978) study showed that a) more than two-

thirds of the population cited television as their principal source of 

news, an increase from 60 per cent who mentioned television in 1971, 

and b) most people believed television news. 
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In the newly irxiependent nations of the Third World, some 120 

national and regional news agencies now c^erate. Aggressively trying 

to inprove the dissemination of news arxi information are the new agen

cies like the Pacific News Service, Interlink, Gemini News Service and 

South Nbrth News Service. Major newspapers are subscribing to these 

agencies as they see a need for a different type of Third World news 

coverage—that of "human interest, background, and interpretative 

stories (Burroughs, 1983). 

Amidst problems and opportunities, the futuristic view of Arthur 

C. Clarke (1971) reminds us that "what we are doing . . . is laying 

the fourxiation of the first global society . . . The wave of the 

future is now rising before us. Gentlemen, do not attenpt to hold it 

back. Wisdom lies in recognizing the inevitable—and cooperating with 

it. In the world that is coming, the great powers are not great 

enough." 

Purpose and Scope of the Study 

This study examines perceptions of foreign correspondents as to 

how American media cover the news of the Third World countries. The 

study further examines perceptions of foreign correspondents, sta

tioned in New York, toward American social stereostypes, and American 

international advertising in the Third World countries. 

Operational Definitions 

First World: Refers to the United States and other non-communist 

industrial nations. 

Second World: Refers to the Soviet Union and tlie Communist coun

tries of Eastern Europe. 

Third World: Is a name given to the economically developing and 

politically neutral countries of Asia, Africa and Latin America. 
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These countries also are called Nbn-Aligned nations because they 

do rxDt regularly support either the First World or the Secorxi 

World. The Third World consists of about 120 countries, which 

have more than half of the world's population. Most Third World 

countries are former colonies of Western European nations and 

have gained independence sirx:e 1945. Although these countries 

frequently have similar goals, they actually represent different 

and sometimes opposing political and economic systems. Alx>ut 

sixty per cent of the people live in extreme poverty (Kurien, 

1982). 

Developing Nations: Have markets as backward and unsophisticated 

as Nepal cirxi Ethopia or as advanced arxi sophisticated as Taiwan 

and Venezuela. There is a "privileged" urban v\hite or blue 

collars mirxjrity speaking a European language and fully inte

grated in the Western way of life. Against this, the peasant il

literates live as tribes with wide heterogenity in languages, 

in religion, in rites and in culture (Tal, 1974). 

News Flow: Refers to foreign news in United States media gathered 

either from local media, government or news wire services. 

Given below are a few chosen excerpts selected from Leonard R. Suss

man's Warning of a bloodless dialect: glossary for international 

communications, toward the existing perpetual differences in 

communications terms: 

To be read as: First Wbrld = "1," Second World = "2" and 

Third World = "3." 

Access: 1. Free and easy access to diverse sources essential in 

providing accurate and balanced reporting; 2. Access to official 

news only. Foreign journalists severely restricted in travel, in 
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consulting sources and in seeking information; 3. Fragile struc

ture of the society demands control of information at the center. 

Commercialization of Communications: 1. Sale of communications 

products (newspapers, films, records, books). The irarketing of 

publications with advertising provides a major source of income 

for publishers and broadcasters; 2. Considers use of advertis

ing, sale of products, marketing and coirpetition as the commer

cialization of communications. Hence, news reporting is dis

torted by heightened coirpetition, management influence en edi

torial decisions, and the drive of corporations to use news 

channels as a wedge to secure foreign resources and markets; 3. 

Advertising is accepted in newspapers, though commercial time on 

radio and television is rxDt as prevalent. Moreover, it is under

stood that the Western news agencies lose money on their Third 

World coverage. 

Content of Messages: 1. Deemed free of governmental review or con

trol except in extraordinary circumstances and then under judi

cial protection; 2. Examination of messages deemed a rormal 

exercise; 3. Call for a change and add coverage of develop

ment issues and possible solutions of grave social problems. 

Even licensing journalists and penalizing them for breach of 

government-approved codes of practice. 

Culture: 1. Reflects interest in or acquaintance with excellence 

in arts, letters, manners, scholarly pursuit, etc; 2. Promotion 

of traditional arts including indoctrination based ipon Marxist 

concept of society, economy, governance cind international rela

tions. In short, culture placed at the service of state; 3. 

Some regard traditional, tribal, national or religious cultures 

as the central element. 

Democratization of Communication: 1. Primarily implies the right 

of the communicator to seek, secure and impart information 
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without governmental hindreince. Direct reader/listener re

sponse may be carried in subsequent publications or broadcasts; 

2. Just as "democracy" has been used in Marxist techrx^logy to 

mean state control of political affairs, in the communication 

field democratization means the collective right to commu

nicate, with the state as the surrogate of "peoples"; 3. 

Means broader access to existing channels of international com

munication by the governments of the developing countries, and 

greater "horizontal" exchanges among the countries of the Third 

World. 

Free Flow of Information: 1. Major objective in Article I, section 

2(a) of UNESCO's Constitution: "to promote the free flow of 

ideas, words arxi image." Article 19 declares: "Everyone has the 

right to freedom of opinion and expression; this right includes 

freedom to hold opinions without interference, and to seek, 

receive arxi inpcurt information and ideas through any media arxi 

regardless of frontiers"; 2. Considers it as an interference 

in the internal affairs of sovereign states in order to enhance 

the selling and distribution of goods arxi ideas inside Third 

World countries. Also, that Western international broadcasting 

systems aim to urxiermine "socialism" arxi produce counter

revolutionary changes; 3. Accepts the objective of the free 

flow but maintains that international journalism has been mainly 

a cne way flow, from the developed to the developing countries 

especially through news services, advertising agencies, Hollywood 

film-makers, and American data-processors, reflecting Western 

interests arxi avoiding the social and economic development 

concerns of Third World nations. They seek help in building 

their own communications superstructures and creating national 

and regional news agencies. 

Freedom of the Press: 1. Fundamental pillar of a free society, 

independence from ownership, control or influence by the 
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government. Provides balanced programs reflecting more than an 

official viewpoint. Permits the irxieperxient media to be wrong 

or biased. Professional ethics, sense of social responsibility 

and diversity of views and reports provide the correctives; 2. 

No press freedom to see or to report other than official poli

cies, or speculate on possible iirplications of present policies; 

3. Varies widely: Print media are free in 34 per cent of all 

nations, partly free in 24 per cent, not free in 42 per cent. 

Broadcast media are free in 23 per cent, partly free in 22 per 

cent, rot free in 55 per cent. Several of the countries have a 

free press with diverse, often with anti-establishment views 

published. 

National Communications Policy: 1. Absence of a single communica

tions policy because of private ownership and control. Some 

coordination atteirpted v\hile preserving the separation between 

private and public control; 2. All communications structures 

cind policies have always been fully coordinated with the state 

and party apparatus at all levels; 3. Inevitable because of the 

key role of communications in all aspects of national development. 

Neo-Imperial ism: 1. Generally inplies economic domination; 2. 

attacks the "imperialists" (meaning market-ecorxjmy countries) as 

seeking to exploit resources in developing countries; 3. Most 

developing countries avoid using this term. Instead, they refer 

to the domination of their communications systems and cultures, 

generally by Western or other foreign ideas. 

New International Ecorxjmic Order (NIEO): 1. Recognize disparity 

between Nbrth and South in the levels of development arxi quality 

of life. Few fundamental changes affected in international 

trade, finance or industrial development and in sharing communi

cations techrxDlogy with the Third World countries. The First 

World also helped establish the International Program for the 
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Development of Communication (IPDC) urxier UNESCO; 2. Professes 

to believe that the Third World's claims are directed only to 

market-ecorxDmy nations. In a similar vein, the USSR withholds 

financial and other concrete support for most Third World coun

tries—even denying them refugee and disaster relief on the 

ground that assisting them is the responsibility of the Western 

industrialized nations; 3. The United Nations Declaration on a 

NEIO (May 1974) noted that vestiges of "alien and colonial domi

nation," lack of techrx3logical progress arxi unequal sharing in 

the world's natural resources are "the greatest obstacles to the 

full emancipation and progress of the developing countries" arxi 

their peoples who constitute 70 per cent of the world's popula

tion and account for cxily 30 per cent of its incane. The South 

can "catch up" only by being given financial and technical 

assistance, the Declaration said, as well as the elimination of 

unjust arxi oppressive structures. 

New World Information Order: 1. The word "order" has invoked an

tagonisms and amid heated controversies, some valid coirplaints 

and pleas for enlarging the developing countries communications 

apparatus, have gotten lost; 2. Rejected until 1978 the USSR 

reversed the position at Tashkent in 1979; 3. First voiced at 

Algiers meeting in 1973. News and information would be treated 

as resources to be controlled mainly by respective governments. 

Therefore, there must be a national policy. The New World 

Information Order becomes both the key to the sociopolitical 

system of a nation and the mechanism for changing or strengthen

ing the entire system. 

News Monopoly: 1. Four western news services—The Associated Press 

(AP), the United Press International (UPI), Agence France Presse 

(AFP) arxi Reuters—have a monopoly on news distribution; 2. All 

Second World governments enforce a governmental news monopoly 

within their borders; 3. Some 105 national news agencies mainly 
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carry governmental information. Moreover, the Nbn-Aligned Press 

Agencies Pool carries reports from some 60 developing countries. 

Despite proliferation, the Third World spokesmen c±iarge the 

Western media with having a morx>poly on international news and 

that it is Western-oriented in both style and content. 

Nbnalignment: 1. Some 100 nations claim to starxi between the 

two major power centers; 2. Regard non-aligned countries as 

natural allies v>ho will act arxi vote in international forums 

in support of Soviet bloc. Yet, the Soviet invasion of Afghanis

tan, a non-aligned nation, was over-\rthelmingly deplored by most 

Third World countries; 3. The developing countries sought to 

wield power on the world scene by becoming a third force between 

the two superpower blocs: East and West. The ron-aligned are 

committed to ensure their members' sovereignty and "struggle 

against iirperialism, colonialism, neocolonialism, apartheid, 

racism including Zionism, and all forms of foreign aggression, 

occupation, domination, interference of hegemony, as well as 

against great power and bloc politics." 

Responsibilities of Journalists: 1. Western journalists have 

the responsibility to report as clearly, objectively, and 

proirptly as possible cxi matters of interest to the public. 

This should be done by adequately balancing the facts and 

points of view, and avoiding biases or distortions arising from 

self-interest or special interests; 2. The journalists are 

required to serve as a mobilizer of the society and conveyer of 

messages from the government and party leadership; 3. In some 

Third World countries, in vhich governments own the news media, 

the journalist is a transmitter of official information and 

viewpoints. In other more developed countries, journalists 

have greater freedom but are expected to emphasize social and 

political needs of the society and avoid excessive dissent from 

government policies. 
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Role of the News Media: 1. With the exception of very limited 

libel, slander arxi copyright restrictions, the content of irxie

pendent news media is left to the communicators themselves to 

determine. The actual role of the news media is fashioned by 

the objective of the communicator and the receptivity of the 

potential audience; 2. Mass media are fully integrated into 

governmental objectives, policies, and procedures . . . advanc

ing the short—and long—term goals of the ruling elite. Devia

tion is rxDt permitted; 3. Regard all forms of communications, 

including the news media, as necessary to economic arxi social 

developnent. 



CHAPTER II 

LITERATURE REVIEW 

According to Sussman (1983) there are two furxiamental approaches to 

world communication. One assigns government the right to control the 

content as well as the infrastructure conveying news arxi information. 

The other assumes that professional journalists or other citizens 

irxieperxient of government have the right to participate in the free 

flow of information. The other iirportant elements in the study of 

international mass communications are seen through catchy phrases such 

as "free flow of information," "media imperialism," and "new world 

information order," between the West, the Socialist nations arxi the 

Third World. Even techrxological advancements in international news 

gathering brings about problems and conflicts in its impact on televi

sion programing, motion pictures, etc. The leaders of developing 

nations firxi it hard to satisfy such needs and wants in their people 

arxi consider it "cultural domination" by the more irxiustrialized 

Western nations. Finally, the media of mass communications, telecom

munications have created a new global society that could interact 

toward a better future, yet the inpact makes frictions unavoidable. 

The conflict in international news flow arises out of the eco

nomic disparities between the rich arxi poor nations—the "haves" and 

the "havenots." Schiller (1973) writes " . . . free flow of infor

mation, much like free trade in an earlier time, strengthens the 

strong and submerges the weak. In the case of information, the power

ful communications states overwhelm the less developed countries with 

their informative and cultural messages." He further cites the ecoro-

mic and media dependence of poorer nations on foreign media for world 

news, television programing, movies, etc., resulting in the Third 

Wbrld's inability to defend itself against the "communication 

onslaught of the West." Even the MacBride Report (Singh & Gross, 

1981) points out that freedom for the "strong" and the "haves" have 

had undesirable consequences for the "weak" and the "have-nots." The 
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problems of financial conditions under which the media operates should 

be critically viewed and measures elaborated to strengthen editorial 

independence (Hill, 1980). 

Leung (1979) in examining a two-way news flow between United 

States arxi Asia fourxi data supporting inadequate volume of Third World 

news coupled with the Western press's errphasis on violence, arxi 

neglect of developmental news. Michael J. Arlen, the New Yorker's 

perceptive television critic sees a decline in international news and 

states that "it rx>w often seems to be thrown into a network's regular 

news productions as a kind of after tlxought" (Arlen, 1975). A study 

by Markel and March (1976) sees the foreign news totalling 17 per cent 

of the v^ole news allotment vyhich is also seen as misleading \fthen 

trivia, features and human interest stories are deducted, leaving 

behirxi a mere 10 per cent. In the print media, Gerbner and Marvanyi's 

(1977) study of 60 daily newspapers published in nine countries repre

senting capitalist, socialist, and Nbn-Aligned worlds, found that the 

U.S. press ranked last in the percentage of total editorial space 

(excluding advertising) devoted to foreign news. The data revealed 

that U.S. newspapers devoted less than one half (11.1%) the space to 

foreign news than did Western Europe (23.6%) and the Nbn-Aligned 

(22.8%) countries, and less than one-third the space than East 

European papers (37.5%). Charles B. Seib (1978) of Washington Post 

has observed that "foreign news is a step-child in irost newspapers and 

on news broadcasts." Adams (1982) documents similar views that all 

foreign and international stories receive an average of 10 minutes of 

nightly news time—10 minutes to cover the news of the world. 

Another concern deals with the adverse effects of the type of 

news disseminated through commercially financed Western international 

news agencies. The four major international news agencies—The 

Associated Press (AP), the United Press International (UPI), Agence 

France Presse (AFP) and Reuters—when disseminating news about Third 

World conditions, tend to emphasize only the crisis, competition, 

file:///fthen
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confrontation, conflict and sensationalism, submerging all other 

developmental efforts (Nnaemeka & Richstad, 1981). 

One more concern centers arourxi censorship in the Third World 

that comes through visa restrictions, denial of transmitting facili

ties, harrassment of corresporxients, threat of expulsion, or even 

through excessive hospitality. The International Press Institute in 

Zurich arxi Lorxion reported in its 1978 world press survey of 70 

nations that 11 Third World states, primarily African and Middle 

Eastern, refused entry and/or expelled foreign correspondents (The IPI 

Report, 1978). Rosenblum (1979) categorized four methods that 

ncirrowed the activities of foreign correspondents: a) "Blackout" (no 

news better than critical reports), b) "Reluctant coverage" (reporters 

permitted into the country but news sources and officials severely 

limited), c) "Subtle Squeeze" (permit open coverage but apply 

indirect restraint), and d) "Friendly Persuasion" (reporters 

influenced in a positive way). Western journalists covering the Third 

World and Socialist nations find their news gathering ability greatly 

iirpaired and their jobs becoming more and more difficult, imperfect, 

even dangerous and costly (Hachten, 1981). 

While the researchers such as Cohen (1963), IXinn (1969) and Nimmo 

(1964) see the role of the press reporter as representative of the 

people, critics of government, and advocates of policy, the jour

nalists themselves are very much divided about their roles. Batcha's 

(1975) research showed that fewer than 50 per cent supported any of 

these activities and very strong opposition was expressed by a signif

icant number of electronic press corps. They were concerned about the 

interference of experience and felt caught in the situation whereby 

they became the mere transmitters of government and political propa

ganda. 

Furthermore, a lack of expertness in quality is noted due to 

correspondents that get shifted around and hence do rot have the feel 

of the country that their dispatch reflects. 
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Batscha (1975) further states that foreign corresporxients firxi it 

very difficult to broadcast a piece that is opposed to American view

points. He cites as an exanple of the ease of broadcasting on a 

European "slice of life" or a German beer, but difficult to get an 

apgacowal for a story on German youth, unless it corresponds to the 

problem of American youth. Such perceptions cause television jour

nalists and hence, the American viewer, to miss inportant developments 

within a country. 

Internationsd reporting suffers considerably due to a jour

nalists' lack of linguistic, culture or political knowledge about the 

nations on vJiich they report. A 1979 Presidential Commission on 

Foreign Lsuiguage and International Studies concluded that "America's 

scarxialous incoinpetence in foreign language explains our dangerously 

inadequate understanding of world affairs." The experts in this 

field, too, worry about the igrxDraix:e about the world beyond America's 

borders may undermine this country's political, diplomatic, and eco

nomic influence. The next generation of Americans will be ill-

prepsured to grapple with global problems. 

Finally, Griffith (1978) sees the foreign correspondents as an 

erxiangered species. Cook (1978) cried the declining number but also 

lamented the resulting deterioration in the quality of overseas 

reporting ar^ a lack of "renewal of talent" in the field. 

With all of the above interplay, influerxze on the perception of 

American audiences further suffer from space arxi time allocations, arxi 

in the foreign corresporxients and editorial rights of the publishers 

who ultimately decide what the audience need or need not know. 

In the cidvertising world. Coke, Marlboro, McDonald's and the 

widely used quote of the chairman of Pepsi Cola, "One sight, one 

sourxi, one sell," base their premise on the fact that, with the 

increasing number of people travelling arxi working abroad, arxi with 



33 

the broader effects of the media and communications revolutions, it 

would be a mistake to expose such people to a different product or 

advertising message than the one they see in their own country 

(Harris, 1984). Mintel (1981) rejects this on the ground that only 19 

per cent of the population took an overseas holiday in the United 

Kingdom in 1980. Again, assuming that the great majority spent two 

weeks or less abroad, we are talking about justifying integration on 

the basis that one-fifth of the population spent one-twenty-fifth of 

their time in that particular year in an overseas country. Moreover, 

it is also observed by researchers that tourists are rr>t really 

exposed to the main local media (television and press) to any great 

extent, and invariably, in a language that they cannot speak or 

understarxi. 

Levitt (1983) believes arxi feels that starxiardization points to 

the existence of some sort of "global consumer." He argues that the 

media and communications revolution has done much to harmonize con

sumer needs and attitudes throughout the world. To support this view, 

he quotes the successes of McDonald's in Tokyo and Paris, that Iranian 

revolutionaries wore Western-style clothing, accepted pop music, etc. 

Others vyho echo Levitt's theme vhen they talk about the universality 

of human wants and needs propose that people are human beings first 

and cultural citizens next (Erik, 1964; Fatt, 1967). 

In the governmental aspect, Reddi's (1982) research indicated 

that there is a strong relationship between political affiliation and 

the way an individual perceives, and creates a kind of image of dif

ferent countries. She cites, for example, individuals v\̂ o professed 

sympathy for the Communist Party of Irxiia (CPI) and The Communist 

Party of Irxiia-M(CPI) showed a liking towards Russia and China, by 

describing these countries in favorable terms. 

In the modern techrxjlogical aspect, Maddox (1972) states that 

"the symbolic power of satellite is believed to be of magical powers 
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to educate and to persuade. Modern technology arouses feelings that 

deviled its short life," and hence opts for its orderly planning and 

effective use. Moreover, Pipe (1979) citing Louis Janet, secretary-

general of the Commission on Data Processing and Liberties, points out 

that "the ability to store arxi process certain types of data may well 

give one country political and techrxological advantage over other 

countries. This, in turn, leads to a loss of national sovereignty 

through supernatural data flows." From the Third World point of view, 

though every nation has conventions and regulations to protect its 

media from foreign acquisition or infiltration, modern technology is 

flooding the developing countries with information alien to their 

cultural needs. This is the root of the coirplaint about "cultural 

domination" of the developing countries by the news agencies of the 

developed countries. Moreover, imbalances in the number of television 

sets, radio sets and newspapers are well-documented as is the West' s 

domination of the use of satellites, the electromagnetic spectrum 

controlling the use of air waves, telecommunications, micro

electronics, remote-sensing capabilities, direct satellite broad

casting, and computer-related transmissions. 

Even in the psychic field of receiving audiences, mass media 

act as multipliers of psychic mobility (Lerner, 1958). They provide a 

definition of the situation, and an information base from which images 

can develop and thus contribute to the creation of second-hand reali

ties (De Fleur, 1972). For exanple, Reddi's (1982) research gives a 

bird's eye view of the adjectives most often used to describe Irxiia 

and other countries arxi yields some useful insights into the images 

that individuals hold of their own and other countries. The United 

States, Soviet Union, China and West Germany were perceived as hard

working by more than half of the respondents (210 total, Reddi, 1982). 

Similarly, these countries were seen as more progressive than either 

Irxiia or Arabian nations. They also were seen as more practical and 

intelligent. Interestingly, the quality of "peace-loving" was cited 

by more than two-thirds (210) of the sample as a trait characteristic 
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of Irxiia. No other country was perceived as "peace-loving" to any 

substantial degree. At the same time, the United States, Germany, 

Soviet Union, and the United Kingdom were seen as "materialistic," in 

that order, while India was perceived as "naterialistic" ty a very 

small nuirjber of respondents. 

The cxily alternatives accepted by the western countries at inter

national conferences cxi the question of international news flow are 

technical assistance and training programs for journalists in devel

oping countries. Voice of America has opened its doors to Third 

World broadcast journalists usually on a two-year contractual basis. 

However, such programs are rx3t seen as effective solutions to the 

problems by Federick Yu (1981). He questions the preparedness of 

American correspondents with Third World problems and politics. He 

further considers visits by American journalists to Third World 

countries to learn, to observe and to report. And finally, how would 

technical assistance and training programs for the Third World jour

nalists actually improve and increase the reporting of the Third World 

in the United States press. 

Such differences in perceptions have led the Third World 

countries to form the Nbn-Aligned News Agencies Pool. Some 120 

national and regional news agencies rxDW operate, mostly in the newly 

independent nations of the Third World. Trying to improve this 

situation, are the new news agencies like the Pacific News Service, 

Interlink, Gemini News Service and South Nbrth News Service. These 

specialized news services with a staff from professors, researchers 

and writers, offer coverage of the Third World from grants or from 

United Nations and its agencies and from subscribers. Errphasis is on 

continuing and timely coverage of ecoromic, cultural and social news 

of developing countries. Major newspapers subscribe to these agencies 

as they see a need for a different type of Third World news coverage— 

that of "human interest, background and interpretative stories 

(Burroughs, 1983). Tartarian (1980), a former UPI editor, has 
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suggested the formation of a multinational news pool which would com

bine reporting by both the Non-Aligned pool and Western news organiza

tions in order to provide a sort of news reporting that Third World 

nations now say is lacking. 



CHAPTER III 

METHODOLOGY 

Statement of Hypotheses 

For this study of foreign correspondents' perceptions of American 

international news coverage, Americans in general, and American ini

tiated international advertising, the following hypotheses have been 

formulated: 

Hypothesis 1: Correspondents from the Third Wbrld and the Second 

World will be more critical of news flow than correspondents from the 

First World. 

Hypothesis 2: Correspondents from the Third World and the Second 

World will have more negative perceptions of Americans, in general, 

than correspondents from the First World. 

Hypothesis 3: Correspondents from the Third World and the Second 

World will be more critical of United States' coordinated inter

national advertising than correspondents from the more developed 

countries. 

The independent variable in the study is the country represented 

by the respondent. The dependent variables are the perceptions of 

news flow imbalance between the Third World and the United States and 

of the influence of advertising on "local" populations. 

Methodology and Sampling 

The first task was to collect names and addresses of foreign 

correspondents in the United States through cross-checking three 

reasonably reliable sources in New York: the Foreign Press Asso

ciation; the United Nations Correspondents Association; arxi the 

Editor and Publisher Yearbook 1984. By the time the study was 

37 
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conducted, there were approximately 1450 foreign correspondents in the 

United States representing some 486 news organizations from 70 

countries from all over the world. Out of the total number of foreign 

correspondents working in the United States, the 486 stationed in New 

York were selected as the population for this study. 

A mail questionnaire was the basic data gathering tool. The cho

sen foreign correspondents received a questionnaire during the summer 

and fall months of 1984. The same questionnaire was sent to 

correspondents from First, Secorxi and Third World countries. Subjects 

were asked to respond to questions concerning their perceptions of 

international news flow, Americans in general, and United States-

initiated international advertising. 

Seventy-five of 486 foreign corresporxients stationed in New York 

returned coirpleted questionnaire. Thirty-six questionnaires were 

returned marked with "moved with ro forwarding address" or "improper 

address." 

Of the 75 respondents represented, 18 were from newspapers, 9 

from magazines, 12 from radio and television, 14 from news agencies, 

10 from governments, consulates, embassies, or U.N. missions, and 12 

from unspecified entities. 

Perceptions of the respondents regarding the general accuracy of 

the American press were ireasured by asking them to rate the press 

either "very accurate," "quite accurate," "rot too accurate," and 

"not at all accurate." Likewise, the adequacy of the American press 

was rated either "very adequate," "quite adequate," "not too ade

quate" and "not at all adequate." The journalists were asked to 

"strongly agree," "agree," "disagree" or "strongly disagree" to the 

three statements: a) Do you agree or disagree that there is an irribal-

ance in the flow of news between the developed and the developing 

nations, b) do you agree or disagree that Western rews agencies 
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dominate or control foreign news, and c) do you agree or disagree that 

negative news, in general, from the Third World is more likely to be 

reported than the positive news by the Western news media. 

Respondents were asked whether they believed that the United 

States' preeminence in conputers and communications techrxology 

threatened the national sovereignty of the Third World nations and if 

the United States' exportation of publications, movies and television 

programs could be interpreted as cultural imperialism. 

The respondents were asked to rate the likelihood ("very likely," 

"quite likely," "not too likely" and "not at all likely") of the 

American press covering a list of fourteen possible news events 

including positive news, in general, and negative news, in general. 

Measurement of the resporxient's perceptions of Americans, in 

general, was achieved by asking them to pick 10 of a possible 36 

adjectives as "irost descriptive" of Americans. In addition they 

ranked the ten with "1" being the most descriptive and "10" being the 

least descriptive. Fourteen of the adjectives were negative in 

nature—aggressive, argumentative, arrogant, conceited, cruel, 

impulsive, lazy, materialistic, mercenary, ostentatious, pleasure-

loving, rude, sensual and stubborn. Twenty-two of the adjectives were 

positive in nature—ambitious, artistic, athletic, courteous, effi

cient, faithful, honest, individualistic, industrious, intelligent, 

kind, lazy, loyal to family ties, musical, neat, passionate, per

sistent, practical, quiet, scientific-minded, sensitive, straight

forward and tradition-loving. 

Two questions measured the respondents' opinions concerning 

international advertising. They were asked to respond "very much," 

"quite a bit," "some" and "very little" to the question: "What extent 

do you feel international advertising is beneficial to your people." 

They were also asked to respond to the question: "Which method of 
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international advertising should be used in your country?" 

"Standardized," "irxiividualized cultural-approach" or "other." 

Most of the questions were taken from the study of Johnstone, 

Slawski arxi Bowman (1976). Some of the questions were taken from the 

study of Tan (1982). 



CHAPTER IV 

RESULTS AND DISCUSSION 

Description of the Sample 

The sample of foreign correspondents in the United States con

sisted of 75 full time correspondents with an age range of 27 to 81 

years old and a mean of 49.429. Of the 75, 84.5 per cent were irale 

and 15.5 per cent were female; 76.8 per cent were narried, 13.0 per 

cent were single, 4.3 per cent were divorced, 2.9 per cent were 

widowed and 2.9 per cent were separated. Responses showed that 39.1 

per cent of the foreign correspondents had completed college (as 

highest level of education); 30.4 per cent had a master's degree and 

14.5 per cent had a doctorate degree; 14.5 had coirpleted high school 

and 1.4 had attended high school. 

Replies to the questionnaire came from representatives of 37 

countries with an average population of 63,000,000. The smallest 

country had a population of 2,000,000; the largest, 748,000,000. The 

countries represented by the foreign correspondents were: ten 

countries from Western Europe (Denmark, France, Federal Republic of 

Germany, Greece, Holland, Italy, Netherlands, Spain, Switzerland, 

Sweden, and United Kingdom). Seven replies came from the countries of 

Europe (Austria, Czechoslovakia, Finlcind, Hungary, Liberia, Rumania, 

and Yugoslavia). Six countries from Africa were represented (Ghana, 

Kenya, Malta, Nigeria, South Africa, and Upper Volta). Countries of 

Asia represented were: India, Korea, Nepal, Pakistan, Phillipines and 

Sri Lanka. Four countries from South America included Argentina, 

Columbia, Ecuador and Mexico. Replies were also received from two 

countries in the Middle East, namely, Egypt and Jordan. One reply was 

received from Oceana, that is, Australia. 

In describing the governments of the country of origin, 75.7 per 

cent of the foreign correspondents described their government as demo

cratic, 13.5 per cent as socialist, 8.1 per cent as military, and 1.4 

per cent as communist. 
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Of the resporxients surveyed in the New York Area, 57.3 per cent 

said their countries leaned toward the United States version of 

democracy, while 2.7 per cent said they were pro-Soviet. 20 per cent 

said their countries were Nbn-Aligned. 

When asked about their present occupational position in the com

munication fields, 59.4 per cent of the foreign journalists rated 

themselves as foreign correspondents or journalists. Another 7.8 per 

cent considered themselves editors, 7.8 per cent information officers, 

and another 7.8 per cent presidents, counselors, chiefs and managers 

of communication related bureaus or organizations. Six and cne-third 

per cent considered themselves diplomats, ambassadors, consulates or 

involved in governmental communications. A smaller percentage were 

photographers, reporters, and freelancers. 

When questioned as to the type of agency they worked for, 26.2 

per cent said that they worked for newspapers. This was followed by 

18.0 per cent in radio and television, 14.8 per cent in syndicates or 

news agencies, and 8.2 per cent in missions to the United Nations, 

government, consulate or information services. Another 6.6 per cent 

represented magazines, while a smaller percentage worked as free

lancers . 

In the perception of foreign correspondents, a positive correla

tion is seen between political alignment and the agency worked for {r_ 

= 0.26, p = 0.020). Correspondents from countries affiliated with the 

Soviet Union or communist bloc, preferred to work for communist or 

socialist types of media-related agencies, while those favoring the 

United States preferred to work for media-related agencies free of 

government control. 

The average experience of foreign correspondents in their present 

position was 12.750 years. In the total number of years worked as 

foreign correspondents, the mean is 23.000 and the mode 30.000. Ten 
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and four-fifths per cent of the foreign correspondents have worked for 

30 years, while 9.2 per cent have worked in the communication fields 

for 25 years. A negative correlation exists between political align

ment arxi the years worked as a journalist (£ = -0.29, p = 0.008). 

This suggests that correspondents from countries affiliated with the 

Soviet bloc had less experience (years) in the communications field 

than correspondents from countries affiliated with the United States 

bloc. 

Foreign correspondents in the sample have lived in the United 

States anywhere from one to fifty-one years. The mean is 14.768, the 

mode is 5.000; 8.7 per cent of the foreign correspondents have lived 

in the United States for five years, followed by 7.2 per cent who have 

lived in United States for six years, and 7.2 per cent for four years. 

Majors in college for foreign correspondents were 13.7 per cent 

in political science; 13.7 per cent in mass communications, jour

nalism, or radio and television; 9.8 per cent in economics; 7.8 per 

cent in literature; 5.9 per cent najored in sociology; 5.9 per cent 

in international relations; and 5.9 per cent in English. Smaller per

centages of 3.9 to 2.0 majored in history, German, geography, business 

management, languages, law, humanities, chemistry, anthropology, 

psychology, and even electrical engineering. 

More than one-fifth (21.7 per cent) of the foreign correspondents 

replied affirmatively to having a formal degree from an American uni

versity. Of these, 37.5 per cent were from Columbia University and a 

smaller percentage of 6.3 per cent were from the University of 

California at Los Angeles, 6.3 per cent from the University of 

California at Berkeley, 6.3 per cent from the University of Syracuse, 

6.3 per cent from Michigan State University, 6.3 per cent from St. 

John's University, 6.3 per cent from the New School for Social 

Research, 6.3 per cent from Hunter College, 6.3 per cent from the 

State University of New York, 6.3 per cent from Rutgers University, 
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and 6.3 per cent from Monmouth College. Of the foreign correspondents 

who attended an American university, 70.0 per cent received graduate 

degrees while 30.0 per cent received urxiergraduate degrees. 

Regarding field of study in an American university, 30.8 per cent 

of the foreign correspondents studied mass communications, media or 

journalism; 23.1 per cent studied sociology; 15.4 per cent studied 

the humanities; 7.7 per cent, political science; 7.7 per cent, 

history; 7.7 per cent, electrical engineering, and 7.7 per cent, 

international relations. 

Regarding fluency in languages, the mean score among the foreign 

correspondents was 2.814. The number of languages spoken varied from 

one to six; 34.3 per cent of the foreign correspondents were fluent in 

three languages, 27.1 per cent knew two languages; 15.7 per cent knew 

four languages and 14.3 per cent were fluent in one language. 

In the following discussion of the relationships between the 

political alignment and respondents' perceptions of the American media 

and American people, it is of iirportant to rote that pro-United States 

was coded as number "1" and pro-Soviet Union coded as number "5." 

News Coverage of Home Country by American Press 

Accuracy 

Regarding the accuracy of news about the respondents' home 

country in American rredia, 48.0 per cent of the foreign correspondents 

based in New York fourxi news to be "not too accurately reported," 

while "quite accurately reported" was the response of 45.3 per cent. 

The irvean score was 2.507, en a 4-point scale with "1" as "rot at all 

accurate" and "4" as "very accurate." A Pearson correlation coirputed 

between political alignment and how accurately the country of origin 

had been covered by the American press indicated a negative rela

tionship. As the political alignment moved toward the Pro-Soviet 
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Union/Eastern European block, accuracy of news coverage was perceived 

as "not too accurate" {r_ = -0.33, p = 0.002) (Table 1). 

In rating the accuracy of foreign news coverage by television, 

newspapers, news magazines and news services, foreign correspondents, 

using a 4-point ranking scale, with "1" as "most accurate" and "4" as 

the "least accurate," considered news wire services as "most accurate" 

with a mean score of 2.014. The New York-based journalists ranked 

newspapers second (2,070), and then magazines (2.333). The results 

also showed significant positive relationships between political 

alignment and accuracy of news reports in magazines {r_ = 0.21, p = 

0.039). The foreign correspondents list television as the least 

accurate at 3.188 (Table 1). 

Adequacy 

Of the New York-based foreign correspondents, 59.5 per cent found 

news coverage of their home country by American press as "quite 

adequate," while 18.9 per cent believed the news coverage to be "very 

adequate." However, 17.6 per cent of foreign corresponents found news 

to be "rxDt too adequate." A negative relationship showed up between 

political alignment and adequacy of news coverage by the American news 

organizations. The Pro-Soviet Union/Eastern European bloc found news 

to be "not at all adequate" {r_ = -0.21, p = 0.033) (Table 2). 

The foreign correspondents ranked the four media as far as ade

quacy of their foreign news coverage is concerned. The mean scores of 

the ranking by foreign correspondents were news wire services, 2.103; 

newspapers, 2.403; news magazines, 2.618; and television, 3.397. The 

results showed significant positive relationship between political 

alignment and adequacy of news reports in magazines (£ = 0.33, p = 

0.003). Also, as the political alignment moved toward the Pro-Soviet 

Union/Eastern bloc, the news reports in newspapers were found to be 

adequate (£ = 0.24, p = 0.020) (Table 2). 
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Likelihood of Coverage of Specific 
Events in Home Country 

The New York-based correspondents rated "very likely" the 

coverage of news reporting of internal political conflict (for 

exanple, violence), international conflict (for exarrple, wars), 

disaster arxi accidents, arxi reporting of negative news. Reporting of 

such events as internal political conflict was considered "very like

ly" by 60.0 per cent of the foreign correspondents, reporting of 

international conflict was expected by 65.8 per cent while the 

reporting of disaster and accidents was deemed "quite likely" by 42.7 

per cent. Corruption and political scandal coverage was considered 

"quite likely" (37.3 per cent) to be reported, and "very likely" (37.3 

per cent); 45.3 per cent saw crime reportage in the "quite likely" 

category. Setback in ecorxDmy was "quite likely" to be reported too, 

according to 49.3 per cent of foreign correspondents (Table 3). 

On the question of likelihood of coverage of certain events in 

the American press, several negative relationships showed ip. A 

significantly high negative correlation is seen between political 

alignment and likelihood of coverage toward advances in economy {r_ = 

-0.37, p = 0.000), between political alignment and likelihood of 

coverage of disaster and accidents {r_ = -0.27, p = 0.009), between 

political alignment and likelihood of the coverage of crime (r_ = 

-0.26, p = 0.011), between political alignment and reporting of 

internal political conflicts {r_ = -0.25, p = 0.016), between polit

ical alignment and likelihood of coverage of orderly peaceful inter

national relations (£ = -0.23, p = 0.026), and between political 

alignment and likelihood of coverage of art and culture {r_ = -0.021, p 

= 0.035). As the political alignment moved toward the Soviet 

Union/Eastern European bloc, the coverage of economic advancement 

disaster and accidents, crime, internal political conflict, orderly 

peaceful international relations, and art and culture, was seen as rot 

likely to be covered by the American press. A negative correlation is 

seen between population of respondents' countries and the likelihood 
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of coverage of sports {r_ = -0.24, p = 0.020). This indicates that 

correspondents who lean towards Soviet Union/Eastern European bloc, 

were more likely to perceive that sports would not be covered by the 

American press. 

Some positive correlations also can be seen in Table 3. Positive 

correlations existed between population of respondents' countries arxi 

reporting of crime as "very likely" {r_ = 0.26, p = 0.015), and between 

population of respondents' countries and the likelihood of coverage of 

the setback in econoirry (£ = 0.19, p = 0.055) (Table 3). 

Correspondents from larger countries were more likely to perceive that 

the coverage of crime and setback in econorrry would be covered in the 

American press. 

News Flow 

Imbalance 

With means of 3.479 (on a 4-point scale with "1" being "strongly 

agree," and "4" being "strongly disagree"), the foreign correspondents 

showed a strong agreement that there is an imbalanced news flow from 

the developing nations to the developed nations; 60.3 per cent of the 

foreign correspondents "strongly agree" that there is an imbalanced 

news flow, and 28.8 per cent "agree" that an imbalanced news flow 

exists (Table 4). 

Donination by Western News Agencies 

Similarly, foreign correspondents with a mean of 3.155 agree that 

there is a domination of news by four major Western news agencies; 

38.0 per cent of the foreign correspondents "strongly agree," while 

42.3 per cent of the foreign correspondents "agree" (Table 4). 

Negative News Reporting 

Reporting of "negative news" in general by the American press is 

considered "quite likely" by 49.3 per cent of the foreign corre

spondents. The foreign correspondents were also asked about the 



51 

(0 

QA 

CM 
Q* 

in n 

o 
o 
CM 

o 

ON 

* 
o 

CO 

• < * 
CM 
O 

n 

3r 0) 
tn « (M> 

w 

0) 
<u M 

^ 

SI 
b. 
10 
U) 

00 
• ttP 00 

CM 

VD 
• CW> ON 

s 
C ON " * 
O nJ «**> • 

iJ.2 ^ 
en o 

vo 

3 
rM 

vo 
r-
o 

in 

t 

?R 

n 
t 

CM 

ON 

vo 

CO 

CM 

CM 

5 

O 
n o 

00 

n 

CO 

o 

vo 

n 

vo 

vo 

i 

<N 

00 
n o 

5 
o 

in 
ft m 
• 

o 

n 
in o 

n 

n 

<tfi rn 

•J H • 
H CO rfP ^ 

3< "• 

vo 
•J tfp • 

^ +j «n 

^ 

r 

& 
• H 
0) 

ii) 
> 

Si 
S H 

^5 

CM 
ON 

in o 

00 

o 

00 
in s 

vo 

in 
ON 

a\ 

in 
• 

vo ro 

CM 

ON 

O n 

in n 
00 

o 

vo 
n 
n 

vo 

o 

ON 
in 

vo 
t 

in 

i n 

i n 

ro 

ON 

3 

ON 
ON 
O 

O 

o 

vo 
5 

0) <o 

^5 

fi in 
in 

n 
c <N ro 



52 

likelihood of negative news reporting from the Third World to be irore 

likely reported than positive news: 36.1 per cent of foreign 

correspondents "strongly agreed," and 48.6 per cent of foreign 

corresporxients "agreed." Again, half of the respondents, 54.7 per 

cent, felt that positive news was "not too likely" to be reported. 

The mean score on a 4-point scale ("1" being "rot at all likely," "2" 

being "quite likely," "3" being "not too likely," and "4" being "very 

likely") for the likelihood of covering negative events was 2.973 

(Table 4). 

Positive News Reporting 

Conpared to the above, reporting of "positive news" such as 

orderly peaceful internal politics was considered "quite likely" by 40 

per cent of the foreign journalists. Reporting for advances in the 

economy was seen as "not too likely" by 44 per cent of the foreign 

correspondents. For orderly and peaceful international relations a 

"rx)t too likely" coverage was expected by 36.0 per cent of the foreign 

correspondents; the mean score on a 4-point scale ("1" being "rx)t at 

all likely," "2" being "not too likely," "3" being "quite likely" and 

"4" being "very likely") for the likelihood of covering positive 

events was 2.200 among the foreign correspondents (Table 3). 

A negative correlation exists between population of respondents' 

countries and the likelihood of coverage of positive news {r_ = -0.26, 

p = 0.014), and between political alignment and the likelihood of 

coverage of positive news {r_ = -0.21, p = 0.034) (Table 4). This 

indicates that respondents from small countries were more likely than 

respondents from large countries to say that positive news about their 

countries would be covered in the United States' press. Also, respon

dents from pro-United States' countries were rrore likely to say that 

positive news about their countries would be covered ooirpared to 

respondents from the pro-U.S.S.R. countries. 
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National Sovereignty 

Despite a prevailing pessimistic view, foreign correspondents 

disagree that "national sovereignty" of the Third World nations is 

threatened by the United States' pre-oninence in communications tech-

rxjlogy; 35.6 per cent of the foreign correspondents see "very little" 

threat to national sovereignty, while 27.4 per cent see "some" threat 

to national sovereignty (Table 4). Only one-third of the foreign 

correspondents hold the view point that there is a threat to national 

sovereignty. A positive correlation is also seen between population of 

respondents' countries and the threat to national sovereignty {r_ = 

0.21, p = 0.038) (Table 4). This indicates that respondents of 

countries with larger populations feel that United States' tech-

rxjlogical advancement could threathen their countries' sovereignty. 

Cultural Iirperialism 

Foreign correspondents disagreed on v^ether "cultural 

iirperialism" could result from the United States' exportation of 

publications, movies, television programming: 39.2 per cent of the 

foreign correspondents felt "very little" threat while 36.5 per cent 

felt "some" threat from cultural iirperialism in the Third World 

nations via the American media. Only one-fourth of the foreign corre-

pondents hold the view point that there is a threat to cultural 

imperialism (Table 4). 

The MacBride Report 

Only 44.6 per cent of the foreign correspondents were aware of 

the MacBride report. Of those who were aware of the report, 37.5 per 

cent showed "some" agreement and 37.5 showed "quite a bit" of 

agreement with the report. There was a positive correlation between 

population of respondents' countries and knowledge of the MacBride 

report. The bigger the population, the more awareness and knowledge 

of the MacBride report (r = 0.20, p = 0.041) (Table 4). 
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International Advertising 

Ninety-four point seven per cent of foreign correspondents 

reported existence of international advertising in their country of 

origin. Forty-four point four per cent of foreign correspondents 

stated "some" benefit, while 27.8 per cent believed "quite a bit" of 

benefit and 19.4 per cent felt international advertising to be of 

"very little" benefit to their people. When asked vhere advertisers 

should concentrate their future efforts, 75.0 per cent of the foreign 

correspondents sanpled said that the thrust should be toward indi

vidual cultural approach over a standard approach. 

A negative correlation is seen to exist between political align

ment and the perception of the benefit of international advertising on 

the people of the foreign correspondents' countries (£ = -0.23, p = 

0.025) (Table 5). This irxiicates that as the political alignment 

moves toward the pro-Soviet Union/Eastern European bloc, the benefit 

of international advertising on the people of the country of origin, 

was seen as low. 

Sources of Information about American Culture 

In ranking the sources of information used about American 

culture, respondents' ranked newspapers first: 67.6 per cent of the 

sanple chose newspapers; the mean was 1.529 using a 4-point scale with 

"1" as the "most used" arxi "4" as the "least used" source. Magazines 

followed as the second most used source at 41.5 per cent and using the 

same 4-point scale, with a mean of 2.385; 32.8 per cent (mean of 

2.250) used personal contact as their source for information about 

American culture. Television is least used by foreign correspondents 

(29.2 per cent with a mean of 2.615) (Table 5). 

Perceptions of American Media 

Freedom of American Media Organizations 

On the question of the freedom to report on events in American 

media—newspapers, television and news wire services—a little less 
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than half of the foreign correspondents responded "total freedom" in 

newspapers (47.9 per cent), "total freedom" with news wire services 

(47.2 per cent), and "quite a bit of freedom" in television (47.2 per 

cent) (Table 6). 

On the freedom of American media organizations to report on 

inportant national and international events, a negative correlation 

showed up between political alignment and perceptions of the American 

media's freedom to report on national and international events in 

newspapers (£ = -0.26, p = 0. 013), and between political alignment 

and the perception of the freedom of reporting by news wire services 

(£ = -0.29, p = 0.008) (Table 7). As the political alignment moves 

toward the pro-Soviet Union/Eastern European bloc, American nedia 

freedom to report on national arxi international events in newspapers 

and reporting by news wire services is perceived to be low. 

Ccxitrol of American Newspapers 

Addressing the cjuestion of control of American newspapers ty 

either government, advertisers or by chains and ironopolies, the 

foreign correspondents believed there is "very little" control by 

government (68.1 per cent); "some <x>ntrol" by advertisers (38.9 per 

cent); and "quite a bit of control" by chains and monopolies (37.8 per 

cent). 

A highly positive correlation (p = 0.000) between population of 

respondents' countries and political alignment and the perception of 

(x>ntrol by government of the American newspapers were observed. The 

population of respondents' countries was correlated to perceptions of 

(X>ntrol of American newspapers b/ government (r = 0.41, p = 0.000), 

and the political alignment was related to perceptions of <x>ntrol of 

American newspapers by government {r_ = 0.42, p = 0.000) (Table 7). 

Respondents of countries with larger population and those leaning 

towards the Soviet Union/Eastern European bloc, felt that American 

newspapers were controlled by the American government. 
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Control of American Television 

Nearly two-thirds of the resporxients (62.0 per cent) believe 

there is "very little" cxDntrol of American television by government. 

Ho/ever, 40.3 per c:ent of foreign correspondents see "quite a bit" of 

control by advertisers. Control by chains and monopolies is perceived 

by 39.7 per cent by foreign correspondents in the "cjuite a bit" of 

control c:ategory; 31.5 per cent of respondents see "some control" of 

American television by audiences and/or public, and another 31.5 per 

cent see "cjuite a bit" of control (Table 8). 

A positive <x)rrelation seems to exist between population of 

respondents' countries and perceptions of control of American televi

sion by government {r_ = 0.44, p = 0.(X)0), and between political align

ment arxi perceptions of control of American television ty government 

(£ = 0.44, p = 0.(X)0). However, a negative correlation is seen to 

exists between population of respondents' countries and perceptions of 

control of American television by the audiences and/or public {r_ = 

-0.23, p = 0.028); also, a negative correlation exists between polit

ical alignment and perceptions of control of American television by 

audiences and/or public {r_ = -0.31, p =0.CX)3) (Table 9). This shows 

that respondents from countries politically aligned with the Soviet 

Union did feel that American television is controlled by the American 

government. Yet, these same respondents did rot feel that American 

television was controlled by audiences. 

Perceptions of Freedom in Job 

In matters of selection of stories, selecting some aspect of a 

news story and/or making own story assignments, the highest per

centages cite freedom in the "very often" and "cjuite often" category: 

56.3 per cent said they had the freedom to choose which aspect of a 

news story should be eiiphasized. Most correspondents and journalists 

felt they had complete freedom in selecting the stories they work on. 

For example, 54.9 per cent answered "very often"; and 32.4 per cent 

answered "cjuite often"; 61.1 per cent felt free to make their own 
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story assignments "quite often." HcDwever, 36.1 per cent of the foreign 

correspondents felt that "very often" and 30.6 per cent felt that 

"quite often" their stories were edited by other people (Table 9). 

Perceptions of Media Functions 

In almost all categories, foreign corresporxients view the impor

tance of mass media performance in the "extremely iirportant" cate

gory. High percentages were alloted by foreign correspondents to a) 

investigate claims and statements made by government (68.1 per cent of 

foreign correspondents strongly endorsed the media's watchdog role) 

and b) 78.1 per cent of foreign correspondents felt it was "extremely 

iinptortant" for the mass media to provide analysis and interpretation 

of conplex problems. At the same time, a majority of the 

newsmen—61.6 per cent—did feel it is "extremely iirportant" for the 

media to get information to the public as quickly as possible; in the 

discussion of national policy vhile it is being developed, 57.5 per 

cent of foreign correspondents felt it was "extremely important" to 

get this information to the public. Only 45.8 per cent of foreign 

correspondents felt that it is "extremely important" for the mass 

media to concentrate on news of interest to the widest possible 

public. In the same "extremely important" category, lesser per

centages were allotted to: a) staying away from stories v\here factual 

content cannot be verified (34.2 per cent), b) developing intellec

tual and cultural interests of the public (39.7 per cent), and c) 

providing entertainment and relaxation (43.1 per cent answered 

"somewhat inportant") (Table 10). 

A negative correlation was found between political alignment arxi 

the perceptions of media functions in reporting claims/statements made 

by the government {r_ = -0.048, p = 0.(X)0), and between population of 

respondents' countries arxi performance of mass media in the develop

ment of intellectual and cultural interest of the public {r_ = -0.45, p 

= 0.000) (Table 10). As the political alignment moves towards Soviet 
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government was perceived as unimportant. Also, respondents from 

countries with high populations perceived the development of intellec

tual and cultural interest of the audience by the press to be uniirpor-

tant. 

Television Prcx^raminq 

Percentage Iirported from the United States 

When questioned about the percentage of network television 

programs imported from the United States, 16.1 per cent of foreign 

correspondents cited 25.0 per cent, 14.3 per cent cited 40 per cent 

while 12.5 per cent believed it to be 20 per cent and another 10.7 per 

cent thought it to be 30 per cent. 

On the matter of popular American programs in the various 

countries, a negative correlation existed between population of 

respondents' countries and the number of imported television programs 

into the country of origin of foreign correspondents (_r = -0.029, p = 

0.017). Correspondents from larger countries (population) perceived 

less importation of television programs into their countries. 

American Programs Currently 
Popular in the Third World 

Fourteen American programs ranked as most popular in the 

correspondents' countries. They are in alphabetical order: A-Team 

All in the Family, Cagney & Lacey, Cheers, Dallas, Different Strokes, 

Dynasty, Falcon Crest, Flintstones, Hart to Hart, Hill Street Blues, 

Kojak, Little House cai the Prairie, M.A.S.H., and Three's Conpany. 

Added to these, are the American movies, pop music, sitcoms, soap 

opera, and Western movies. 

Social Stereotypes of Americans 

In selecting and ranking ten adjectives they considered descrip

tive of Americans, the foreign correspondents chose materialistic with 

a mean of 3.830 as the most descriptive adjective. Foreign correspon

dents listed as descriptive of Americans the remaining adjectives in 



65 

order of ratings ("1" most descriptive to "10" least descriptive) mer

cenary, 4.324; efficient, 4.333; ambitious, 4.480; cruel, 4.727; 

pleasure loving, 4.786; individualistic, 4.828; aggressive, 4.837; 

honest, 4.920; and musical, 5.083 (Table 11). 

In regard to the foreign correspondents' use of adjectives to 

rate Americans, in general, on a scale of 1 (most descriptive) to 10 

(least descriptive), a negative correlation is seen between political 

alignment and the adjective "artistic" {r_ = -0.58, p = 0.014), and 

between political alignment and the adjective "tradition loving" (_r = 

-0.42, p = 0.027). As political alignment moves toward the Soviet 

Union/Eastern European bloc, Americans in general were seen to be less 

artistic and less tradition loving. A positive correlation between 

political alignment and the adjective "efficient" {r_ = 0.24, p = 

0.055), arxi between political alignment and the adjective "quiet" {r_ = 

0.22, p = 0.001) indicated that as political cdignment moved toward 

Soviet Union/Eastern European bloc, Americans in general were seen as 

efficient arxi quiet. 

A negative correlation existed between population of respondents' 

countries and the adjective "argumentative" {r_ = -0.50, p = 0.015), 

the adjective "intelligent" (£ = -0.42, p = 0.024), and the adjective 

"kind" (r = -0.043, p = 0.024). This indicates that correspondents 

from larger populations do not see Americans in general, as argumen

tative, intelligent and kind. 

Positive correlations were found between population of respon

dents' countries and the adjective "materialistic" (£ = 0.03, p = 

0.032) and the adjective "pleasure loving" (r_ = 0.57, p = 0.001) 

(Table 11). This indicates that correspondents from larger population 

see Americans in general, as materialistic and pleasure-loving. 

Analysis of variance showed a significant relationship between 

being critical of news flow and whether the respondent was from a 
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Table 11 
Sccial Stereotypes of Americcins 

FOREIGN OORRESPONDENIS 
(Mean Ranking) 

Materialistic 
Mercenary 
Efficient 
Ainbiticxis 
Cruel 
Pleasure Loving 
Individualistic 
Aggressive 
Honest 
Musical 
Practical 
Courteous 
Stubborn 
Straight Forward 
Scientific Minded 
Industrious 
Tradition Loving 
Kind 
Intelligent 
Rude 
Neat 
Argumentative 
Quiet 
Persistent 
Ostentatious 
Passionate 
Inpulsive 
Athletic 
Arrogant 
Artistic 
Conceited 

(1 to 10) 

3.830 
4.324 
4.333 
4.480 
4.727 
4.786 
4.828 
4.837 
4.920 
5.083 
5.089 
5,258 
5.091 
5.471 
5.500 
5.553 
5.591 
5.609 
5.625 
5.636 
5.727 
5.800 
5.857 
6.000 
6.059 
6.143 
6,200 
6.237 
6.273 
6.286 
6.286 

Loyal to family ties 6.350 
Sensual 
Sensitive 
Faithful 
Lazy 

n = 75 
1 r between polit 

6.500 
6.636 
6.737 
6.900 

1 
r 

0.1357 
0.0776 
0.2390 
0.0716 
-0.2775 
-0.0747 
-0.0045 
-0.1534 
-0.0679 
-0.4757 
0.0870 
0.1290 
-0.3763 
0.2796 
0.1742 
-0.1111 
-0.4173 
0.1099 
0.2017 
-0.4051 
0.3837 
-0.1190 
0.9245 
0.0317 
0.0525 
0.1288 
0.0186 
-0.2138 
0.2051 
-0.5828 
-0.4424 
0.0563 
-0.1809 
0.3559 
0.1391 
-0.0401 

ical alignment and pel 
of social stereotypes of Americans 

2 p for r 
3 r between popuL atlon of res pondents' 

2 
P 

0.166 
0.324 
0.051 
0.311 
0.204 
0.353 
0.491 
0.163 
0.373 
0.059 
0.285 
0.245 
0.127 
0.055 
0.188 
0.253 
0.027 
0.309 
0.172 
0.108 
0.122 
0.309 
0.001 
0.449 
0.421 
0.330 
0.474 
0.099 
0.180 
0.014 
0.057 
0.407 
0.334 
0.141 
0.285 
0.456 

ceptlons 

countries 

3 
r 

0.1131 
0.3207 
0.1693 
-0.1437 
0.1408 
0.5670 
0.0416 
-0.1068 
0.1404 
0.2934 
0.2210 
0.2339 
0.3787 
0.2477 
0.0157 
0.2778 
0.1980 
-0.4253 
-0.4158 
0.1721 
0.2720 
0.4976 
-0.4047 
0.0518 
0.0663 
0.0127 
-0.0048 
0.1438 
0.2699 
-0.0502 
-0.1777 
0.0368 
-0.1790 
-0.2684 
0.0494 
-0.2957 

4 
P 

0.212 
0.030 
0.130 
0.162 
0.349 
0.001 
0.415 
0.256 
0.261 
0.191 
0.075 
0.103 
0.125 
0.086 
0.470 
0.048 
0.195 
0.024 
0.024 
0.317 
0.209 
0.015 
0.184 
0.419 
0.400 
0.483 
0.493 
0.201 
0.118 
0.435 
0.272 
0.439 
0.336 
0.212 
0.420 
0.203 

and perceptions of social stereotypes of Americans 
p for r 
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First Vforld country or from a Second or Third World country (F = 

6.661, p = 0.011). Therefore, Hypothesis 1 which states that corres

porxients from the Third World and the Second World will be more criti

cal of news flow than correspondents from the First World can be 

accepted (Table 12). Hypothesis 2: Correspondents from the Third 

World and the Second World will have more negative perception of 

Americans, in general, than correspondents from the First World, is 

rejected (F = 1.026, p = 0.314) (Table 13). Likewise, Hypothesis 3 

stating that the correspondents from the Third World and the Secorxi 

World will be more critical of the United States' coordinated adver

tising than correspondents from the First World is rejected (F = 

1.006, p = 0.319) (Table 14). 
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CHAPTER V 

SUNMAFY AND CONCLUSIONS 

Summary of Objectives 

This study is concerned with New York-based foreign correspon

dents' perceptions of Third World news coverage, social stereotypes of 

the Americans, arxi American internationcLL advertising. Three hypothe

ses were formulated: Hypothesis 1: Correspondents from the Third 

World and the Second World will be more critical of news flow than 

corresporxients from the First World; Hypothesis 2: Corresporxients 

from the Third World arxi the Secorxi World will have more negative per

ceptions of Americans, in general, than correspondents from the First 

World; and Hypothesis 3: Correspondents from the Third World and the 

Secorxi World will be more critical of the United States' coordinated 

advertising thcin corresporxients from the more developed countries. 

Summary of Methodology 

In order to measure perceptions towcurd news flow, 75 of 486 

foreign correspondents in the New York area responded to a series of 

(juestions adapted from a 1976 study done in the New York area by 

Johnstone, Slawski arxi Bowman, and from a study done by Tan (1982). 

Analysis of the data from the 75 questionnaires from New York-

based foreign correspondents consisted of descriptive statistics. 

Also, Pearson correlations were confuted for the sample groups to 

identify relationships between the respondents' various perceptions of 

American media and their countries' political alignment and popula

tion. Political alignment and population served as independent 

variables. Each was correlated with the following dependent 

variables: accuracy of news coverage in American press; accuracy of 

news coverage in a particular medium (newspapers, magazines, 

television); reporting of internal political conflict; crime; 

advances/setback in economy; orderly peaceful international relations; 

71 
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advances in science, technology, health, and education; disaster arxi 

accidents; art and culture; sports; negative/positive news; 

awareness/agreement with MacBride report; threat to national 

sovereignty; cultural inperialism; control of American newspapers and 

television by government; chains and monopolies; audiences; perfor

mance of mass media in reporting claims and statements made by govern

ments; development of intellectual and cultural interest of the 

public, etc.; inported television programs; stereotypes of Americans; 

years as journalists; agency worked for; major in college; formal 

degree obtained from an American University; sex; marital status; and 

fluency in foreign languages. 

Summary of Results 

Seventy-five correspondents from 37 countries responded to the 

questionnaire. The age of the foreign correspondents v>ho replied to 

the questionnaire varied from 27 years to 81 years; 84 per cent were 

male, 15% were female. Forty per cent had completed college; 30 per 

cent had master' s degrees; and 14 per cent had doctorate degrees. 

College majors either in their own country or in an American univer

sity included mass communications, sociology, humanities, political 

science, history, electrical engineering, international relations, 

economics, literature, German, business management, law, languages, 

chemistry, anthropology and psychology. Sixty per cent were either 

cxDrrespondents or journalists. Twenty-six point two per cent worked 

for newspapers, 18 per cent in radio and television, and 15 per cent 

in news agencies. Foreign correspondents' journalistic experience 

consisted of 11 per cent who had worked for 30 years, and 10 per cent 

had worked for 25 years. Languages spoken by foreign correspondents 

varied from one to six; 34 per cent were fluent in three languages. 

Analysis of data indicates that foreign correspondents perceive 

American news to be inaccurate and inadequate in coverage of the 

international scene. As the political alignment moves toward the 

Soviet bloc, news reports in magazines were found to be accurate and 

adequate. 
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Half of the respondents felt it "cjuite likely" that negative news 

about their countries would "quite likely" be covered by the United 

States press. The following news categories were considered "veiry 

likely" to be covered: political conflicts, disasters and accidents, 

corruption and political scandals and set-backs in the economy, 

according to the respondents. Again, 36 per cent of the foreign 

correspondents "strongly agreed" and 48.6 per cent "agreed" about the 

likelihood of negative news from the Third World to be more likely 

reported than positive news. The reporting of positive news was 

expected "not tcx> likely" by over half of the New York-based foreign 

correspondents. 

Six out of ten respondents share a strong sentiment that there is 

an imbalanced news flow from the developing nations to the developed 

nations. 

One-third of the foreign correspondents "strongly agree" that 

there is monopolization of news by four major Western news agencies; 

and forty per cent of the foreign correspondents "agree." Among the 

American news organizations, foreign correspondents considered news 

wire services as "most accurate" and "most adequate." 

Two-thirds of the foreign correspondents see the American media 

as "very little" threat either as tools of cultural imperialism or as 

a threat to national sovereignty. Yet, one-third of the respondents 

believe that there is a threat to national sovereignty and cultural 

imperialism due to the superior position of the United States' ad

vances in communication technology and high tech. This confirms 

Read's (1976) and Lee's (1980) comments that penetration of foreign 

markets deals more with economic factors than with cultural factors. 

A positive correlation (£ = 0.21, p = 0.038) was fourd between popula

tion and perceptions of threat to national sovereignty in foreign 

correspondents' responses. 
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Newspapers ranked first as the source of information about 

American culture used by foreign correspondents; 50 per cent said they 

used personal contact to learn about American culture. 

Over 50 per cent of the foreign correspondents do rot find 

portrayals of American culture on American television to be accurate. 

Perceptions of control of American newspapers and television is 

seen as "very little" by government, "some" control by advertisers, 

"(juite a bit" of control by chains and monopolies, and "some" control 

by audiences and/or public by the foreign correspondents. 

In the perceptions of foreign correspondents of the MacBride 

report, only 44.6 per cent were aware of the report. Of these, 37.5 

per cent showed "some" agreement; and 37.5 per cent showed "cjuite a 

bit" of agreement. 

Foreign correspondents do have autorxjmy in selecting some aspects 

of a news story and/or making story assignments (50 per cent of the 

foreign correspondents) and they do this "very often." Hcwever, one-

third of the foreign correspondents felt their stories were edited by 

other people. 

In describing Americans, in general, the correspondents from the 

First, Second and Third Worlds are critical of Americans. Americans 

were rated first as materialistic, followed by mercenary, efficient, 

ambitious, cruel, pleasure-loving, individualistic, aggressive, honest 

and musical. 

Nearly eight out of 10 foreign correspondents desire Americans to 

develop their international advertising based on the local culture of 

the country rather than being American co-ordinated. Advertising 

should be culturally-based according to the respondents. Moreover, 

four out of 10 see advertising as having "very little" benefit or as 
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being "somev^iat beneficial" to their people. Responses from the First 

World journalists were the same as those from Secxjrxi and Third World 

journalists. 

Conclusions 

Americ:a's aburxiarx:e of literature, television programs, and news 

agencies is the largest in the world. But news and advertising gets 

into an immense filtering process that takes place in the Third World 

or other foreign countries. It is time, therefore, that the United 

States and its media owners become part of that filtering process. 

Since the United States Constitution forbids the adoption of 

national press policies, perhaps the alternative a Third World country 

should take to get a more accurate picture of its culture and national 

events to the American people would be to use Madison Avenue tech

niques. Setting 153 the Nbn-Aligned News Agencies Pcol in 1975 has 

helped, but the countries could do more by spending some national 

funds in public relations and advertising in the United States and 

other First World countries. 

Also, setting 1:55 a number of news agencies in the Third World 

though some are government-oriented, could be viewed as bringing about 

the needed diversity in news dissemination and the break up of the 

long-standing concentration and monopoly by a few Western agencies. 

In so doing, the Third World may help bridge the gap and set up 

cooperation and understanding between the First World and the Third 

World. 

It is roted that this study was limited by a small sample size 

and the absence of random selection. However, this is one of the 

first studies on the perceptions of foreign correspondents working in 

the United States. 
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Future research could center around the attitudes and perceptions 

of foreign journalists between and within the First arxi the Third 

World. No such studies exist at the moment. There is also a need to 

replicate such studies in other countries, that is, research in the 

United States could be replicated with Third World journalists, arxi 

the studies made in the Third World could be replicated in the United 

States. More longitudinal studies also are required to study changes 

in perception and attitudes. 

Similarly, future resecurch could conpare responses from the First 

World correspondents with the Third World journalists. 

Another area of future research could be in the field of 

advertising—the perception of advertising in ciifferent cultures. 

Since perceptions are influenced by local culture, tradition, and the 

political and ecorxDmic system of a nation, the resulting study could 

illuminate the differences in perception. 

More in-depth studies of the perception of mass communication 

audiences needs to be done. The Harris (1984) survey indicates that 

audiences in the United States have begun to clairor for more foreign 

news by the media. As more research is done on this topic, more edi

tors and media owners will be forced to change their policies toward a 

better, more balanced reporting, and fulfilling their role of edu

cating and informing the public about international affairs. 

As respondent Cusrow Irani (1985), a veteran in Indian journalism 

and a winner of Freedom House Award said, "there certainly is a great 

need to redefine 'news' within the purview of foreign affairs and 

world events." Mr. Irani disagrees with the division between nega

tive and positive news. He sees "no distinction and feels that 

newsworthy items do get reported." For example, he says that "the 

Third World newspapers report more negative news from other Third 

World countries than positive news. Even when race riots break exit 
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in the United Kingdom, Irxiian newspapers report them prominently arxi 

Irxiian journalists do rxjt feel that they have to give the history of 

the good work done by the British Race Relations Board." This suggests 

that there is a failure to understarxi vhat news is all about. The 

time is rx>w for reporters, editors, arxi particularly the new breed of 

media executives to shed sensational methods and take the full respon

sibility of reporting the underlying meaning of events taking place 

outside of any nation's borders—either of First World or Third World. 
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QUESTIONNAIRE 

1. Your country Population 

2. Which of the following best describes your government today? 

Socialist , Communist , Democracy , 

Military , Other (Please specify) . 

3. Which of the following best describes the international political 

alignment of your country today? 

Pro-Soviet Union/Eastern European Bloc 

Pro-United States/Western European Bloc 

Nbn-Aligned 

Nbn-Aligned, but leaning toward the U.S./Western 

European bloc. 

4. In general, how accurately has your country been cx>vered by the 

American Press? Very accurate (coverage) , Quite 

accurate , Not too accurate , Not at all accurate 

5. Please rank the accuracy of news reports about your country by 

the following American news organizations, from 1 (the nost 

accurate) to 4 (the least accurate). Television (rank), 

Newspap)ers , News Magazines , News Wire Services 

(AP and UPI) . 

6. In general, how accurately has your country been covered in the 



88 

American Press? (By "adequacy" we ask, has there been enough 

coverage? Very adecjuate , Quite adequate , Not too 

adequate , Not at all adecjuate . 

7. Please rank the adequacy of news reports about your country by 

the following American News Organizations, from 1 (the news orga

nization giving the most adequate coverage) to 4 (the news orga

nization giving the least adequate coverage). Television , 

Newspapers , News magazines , News wire services (AP 

and UPI) . 

8. How likely is it that the following events in your country will 

be covered by the AMERICAN PRESS: 

a) ORDERLY & PEACEFUL INTERNAL POLITICS (election, change in 

government, etc.) Very likely , Quite Likely , 

Nbt too likely , Not at all likely . 

b) INTERNAL POLITICAL CONFLICT (violence, etc.) Very likely 

, Quite likely / Not too likely , Nbt at all 

likely . 

b) INTERNAL POLITICAL CONFLICT (violence, etc.) Very likely 

, Quite likely / Not tcxD likely / Not at all 

likely . 

c) CORRUPTION IN GOVERNMENT & POLITICAL SCANDALS. Very likely 

, Quite likely / Not tcxD likely , Not at all 

likely 

d) CRIME. Very likely / Quite likely , Not too 

likely / Not at all likely . 
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e) ADVANCES IN BCONOMy. Very likely , Quite likely 

, Nbt too likely , Nbt at all likely . 

f) SETBACK IN THE BCONOMy. Very likely , Quite likely 

, Nbt too likely , Nbt at all likely . 

g) ORDERLY PEACEFUL INTERNATIONAL RELATIONS (treaties, state 

visits, etc.) Very likely , Quite likely , Nbt 

too likely , Nbt at all likely . 

h) INTERNATIONAL CONFLICT (war, violence, etc.) Very likely 

, Quite likely , Nbt too likely , Nbt at 

all likely . 

i) ADVANCES IN SCIENCE, TECHNOLOGY, HEALTH & EDUCATION. Very 

likely , Quite likely , Not t<x) likely , Not 

at all likely . 

j) DISASTERS AND OCCIDENTS. Very likely , Quite likely 

, Nbt tcx) likely , Nbt at all likely . 

k) ART AND CULTURE. Very likely / Quite likely 

Nbt tcxD likely / Not at all likely . 

1) SPORTS. Very likely / Quite likely , Not too 

likely / Not at all likely . 

m) "POSITIVE" news in general. Very likely , Quite 

likely / Not too likely / Not at all likely 

n) "NEGATIVE" news in general. Very likely , Quite 

likely / Nbt too likely , Not at all likely 
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9. Do you agree or disagree that there is an imbalance in the flow 

of news between the developed and the developing nations. 

Strongly agree , Agree , Disagree , Strongly 

disagree . 

10. Do you agree or disagree that Western news agencies dominate or 

control foreign news? Strongly agree , Agree , 

Disagree , Strongly disagree . 

11. Do you agree that negative news, in general, from the Third World 

is more likely to be reported than the positive news by the 

Western news media? Strongly Agree , Agree , 

Disagree , Strongly Disagree . 

12. Are you aware of the MacBride Report? Yes , Nb . 

13. If yes, how much do you agree with it. Very much , Quite 

a bit , Some , Very little . 

14. In your opinion, does the U.S. eminence in computers and 

communications technology threathen the "national sovereignty" 

of the Third World nations. Very much , Quite a bit 

, Some , Very little . 

15. Do you feel that the U.S. exportation of publications, movies 

and television programs is interpreted as "cultural imperialism" 

in your country? Very much , Quite a bit , Some 

, Very little . 

16. Is international advertising present in the media of your 

country? Yes , No . 
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17. If yes, to v^at extent do you feel that international advertising 

is beneficial to your people. Very much , Quite a bit 

, Some , Very little . 

18. Which method of international advertising should be used in your 

C30untry. Standardized (i.e. same approach used for all coun

tries) , or use individualized cultural approach (adver

tising tailored to particular culture) , or Other (Please 

specify . 

19. Please rank the following sources of information about American 

culture according to how often you use them, from 1 the source 

you use most often, to 4 the source you use the last. Televi

sion , Newspapers , Magazines , Your 

personal association with Americans . 

20. In general, how accurately is American culture portrayed on 

American television? Very accurate , Quite accurate 

, Not too accurate , Nbt accurate at all 

21. In your opinion, how free are the American media organizations 

to report on important national and international events? 

a) AMERICAN NEWSPAPERS. No freedom at all , Some freedom 

but rot much , Quite a bit of freedom , Total 

freedom . 

b) AMERICAN TELEVISION. Nb freedom at all , Some freedom 

but rxDt much , Quite a bit of freedom , Total 

freedom 
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c) AMERICAN NEWS WIRE SERVICES. No freedom at all , Some 

freedom but rot much , Quite a bit of freedom , 

Total freedom . 

22. In your opinion, to what extent are American NEWSPAPERS con

trolled by the following: 

a) GOVERNMENT. Very much , Quite a bit 

Some , Very little . 

b) ADVERTISERS. Very much , Quite a bit 

Some , Very little . 

c) CHAINS AND Very much , Quite a bit 

MONOPOLIES Some , Very little 

23. In your cppinion, to what extent is American TELEVISION controlled 

by the following: 

a) GOVERNMENT. Very much , Quite a bit 

Some , Very little . 

b) ADVERTISERS. Very much , Quite a bit 

Some , Very little . 

c) CHAINS/MONOPOL. Very much , Quite a bit 

Some , Very little . 

d) AUDIENCES. Very much , Quite a bit 

Some , Very little . 

24. H(ow often do you have conplete freedom in deciding what aspect 

of a news story should be emphasized. Very often , Quite 

often , Sometimes , Not too often , 

Nbt at all 
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25. How often do you have coirplete freedom in selecting the stories 

you work on. Very often , Quite often , Sometimes 

, Nbt tcx> often , Not at all . 

26. How often do you make your own story assignments. Very often 

, Quite often , Not tcx? often , Nbt at all 

27. How often are your stories rot edited by other people. Very 

often , Quite often , Nbt too often , 

Nbt at all 

28. In your cpinion, how important is it for the mass media to 

perform each of the following functions in society? 

a) INVESTIGATE CLAIMS AND STATEMENTS MADE BY THE GOVERNMENT. 

Extremely important , Quite important , Somewhat 

important , Nbt really important at all . 

b) PROVIDE ANALYSIS AND INTERPRETATION OF COMPLEX PROBLEMS. 

Extremely important , Quite important , Somewhat 

important , Nbt really important at all . 

c) GET INFORMATION TO THE PUBLIC AS QUICKLY AS POSSIBLE. 

Extremely important , Quite important , Somewhat 

important , Nbt really iirportant at all . 

d) DISCUSS NATIONAL POLICY WHILE IT IS BEING DEVELOPED. 

Extremely important , Quite important , Somewhat 

important , Not really important at all . 
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e) STAY AWAY FROM STORIES VIHEBE FACTUAL CONTENT CANNOT BE 

VERIFIED. Extremely important , Quite important 

Somewhat inportant , Not really iirportant at all . 

f) CONCENTRATE ON NEWS WHICH IS OF lOTEREST TO THE WIDEST 

POSSIBLE PUBLIC. Extremely important , Quite important 

' Somewhat important , Not really important at 

all 

g) EEVEDDP INTELLEXnUAL AND CULTURAL INTERESTS OF THE PUBLIC. 

Extremely important , Quite iirportant , Nbt 

really important at all . 

h) PROVIDE ENTERTAINMENT AND RELAXATION. Extremely important 

/ Quite important , Somewhat important 

Nbt really important at all 

29. Approximately v\hat percentage of your television programing is 

imported from the United States? . 

30. What American programs are currently popular in your country? 
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31. Below is a list of several adjectives. Please pick _1£ (ten) 

adjectives that you think are the most descriptive of Americans, 

in general, and rank these from 1 to 10. One is the MOST 

descriptive of the ten objectives. 

AGGRESSIVE 
AMBITIOUS 
ARGUMENTATIVE 
ARROGANT 
ARTISTIC 
ATHLETIC 
CONCEITED 
COURTEOUS 
CRUEL 
EFFICIENT (gets things done) 
FAITHFUL 
HONEST 
IMPULSIVE 
INDIVIDUALISTIC (prefers to do things alone) 
INDUSTRIOUS (hard working) 
INTELLIGENT 
KIND 
LAZY 
LOYAL TO FAMILY TIES 
MATERIALISTIC 
MERCENARY (does things mainly for money) 
MUSICAL 
NEAT 
OSTENTATIOUS 
PASSIONATE 
PERSISTENT 
PLEASURE LOVING 
PRACTICAL 
QUITE 
RUDE 
SCIENTIFICALLY-MINDED 
SENSITIVE 
SENSUAL 
STRAIGHT-FORWARD 
STUBBORN 
TRADITION-LOVING 
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32. What is your present position 

For how many years 

33. Agency you work for 

34. How many years have you worked as a journalist 

35. How many years you have been in the United States 

36. What is your highest educational achievement? Coirpleted 

High School , Attended High School , Com

pleted College , Master's , Ph.D. . 

37. If you have completed college, v\hat was your major? 

38. Have you received a formal degree from an American 

University? Yes , Nb . 

39. If yes, from what university 

Graduate/Undergraduate In what field 

40. Sex: Male , Female . 

41. Present Age 

42. Marital Status 

43. What languages are you fluent in 
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