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STATEMENTS 



THESIS STATEMENT 

The integrity of a piece of 

architecture occurs in its design 

which must be developed through all 

phases of the project i.e., design, 

development, construction documents, 

and construction. 

Architectural design is a continuing 

process throughout a project. The 

design of a window detail is just as 

important as the building siting. 

The design development phase of a 

project consists of generating ideas 

and concepts, developing guidelines 

for the project, and defining the 

purpose of and comraitment to the 

project. Also included in the 

design developraent phase is the 

esta"blishment of the project team, 

including associates outside of the 

architect's office, code research, 

and the development of the project 

budget. 

After construction documents are finished 

the true integrity of the project is 

brought about in construction, where 

the theories and details are brought 

to life, and often times only in future 

generations is it fully understood. 

For the quality of the building to last 

the constuction must be of the highest 

standards of the construction industry. 

The study of this thesis will take the 

forra of a mixed use development for 

LeFevre and Associates, Inc, a Houston 

based advertising firm. The site is 

located in Riverway Development. 

Riverway Development consists of 28-

acres of land with three high-rise office 

buildings, and a luxury hotel. The mixed 

use development will include new offices 

for LeFevre and Associates, Inc, and 

lease space for restaurants, shops, and 

studios with supporting facilities for 

parking and deliveries. 

Construction documents allow a more 

indepth look at the design of the 

project. During construction 

documents raany different components 

of the project are designed i.e., 

architectural, structural, and HVAC. 

The development of these components 

into a carefully orchestrated whole 

can both enhance and enrich the ideas 

and concepts of the project. 



PHILOSOPHICAL/THEORETICAL BASIS 

No longer can the architect be just 

a designer, or project architect, 

today the architect must be an artist 

of design, construction documents, 

and construction. Today due to 

factors such as budgets, client 

requirements, code regulations, and 

people's expectations of architecture, 

buildings must be designed, detailed, 

and constructed well. 

The architect has the ability to detail 

the building in a way that is suitable 

for client, site, budget, and site. 

When this occurs then the integrity 

of a project is achieved. 

The construction phase brings the "paper 

architecture" alive and is the realization 

of the design and construction document 

phases. 

The designer who knows how the 

components and detailing of a 

building fits together, can design 

with both skill and imagination in 

creating and arranging the elements 

that make up a structure, This then 

enables the designer to design on a 

higher level to meet the requirements 

of both client and public This 

knowledge also will allow the designer 

to be raore flexible in working with 

the budgets on projects. Thus with 

the project being designed first, its 

the responsibility of design to trigger 

the construction document and 

construction phases of a project. 

Construction documents are more 

important than a vehicle by which a 

building is constructed. Details can 

be designed not just functionally, 

but with elegance that will raise the 

building to a higher level. Often a 

building with a good design has been 

ruined due to poor detailing. 



ISSUES 

Preface: Discussed here are the major 

significant issues which are the generative 

forces for thought and expression. 

Issues consist of problems, needs, 

opportunities, and aspirations. The 

issues here will be looked at in terms 

of components which make up this project. 

These components consist of the following: 

client/user conditions, economic conditions, 

administration/management conditions, 

activities, functions, circulation, 

and image/form/place. 

It is hoped that in looking at these 

issues a better understanding of the 

project and task set before the 

client and designer will be achieved. 



ISSUES 

Issue: Client/User Conditions 

Problem: Seperation of "loud" and "quite" areas. 

Seperation of public and private areas. 

Ease of access for both pedestrian and vehicular traffic 

Needs: Conducive atmosphere for the usage of businesses, along with 

those of restaurants and shops. 

Adequate parking and delivery access. 

Natural light into building(s). 

Security during both daytime and nightime 

Views out of, onto, and into the site. 

Opportunities: Capture views of the surrounding area. 

Orient buildings for natural lighting. 

Put user in touch with nature ôn site. 

Aspirations: Its hoped that both the client and user will find 

this project welcoming, and that the project will be 

filled with all types of activities to add interest to 

Riverway Development. 



ISSUES 

Issue: Site Conditions 

Problems: Problem of pedestrian/vehicular access. 

Placement of building(s) on site to allow for 

exterior spaces and views. 

Problem of placement for delivery access. 

Parking location - where? 

Needs: Seperation of pedestrian/vehicular access. 

Allow for views onto and from the site. 

Allow for exterior spaces. 

Proper placement of delivery access in relationship 

to the building(s). 

Opportunities: The surrounding area allows for ample views. 

The site's street edge allows for different entries, 

Aspirations: Its hoped that building(s) placeraent will take raaximum 

advantage of views, and will allow for maximura exterior spaces. 

Its hoped that the site's natural beaty will be raaintained. 



ISSUES 

Issue: Interior/Exterior Relationship 

Problem: Placement of interior/exterior activities. 

Allocation of space for exterior activities. 

Orientation of exterior activities in relation to 

shadows from neighboring buildings and views onto 

and from the site. 

Needs: Space for exterior activities. 

Interior/exterior spaces should be able to flow 

together to allow for raore flexible uses. 

Views of surrounding areas. 

Opportunities: The site location provides the opportunity for 

many different types and sizes of exterior spaces. 

The surrounding area provides for views of the 

surrounding area. 

Aspirations: Its hoped that the interior/exterior relationships 

will take advantage of the opportunties afforded by 

the site. 

The exterior spaces will provide a backdrop for activities. 



ISSUES 

Issue: Adrainistration/Manageraent 

Problera: How to provide security for the developraent. 

How will leasing raanageraent be handled. 

Needs: Provide security to both daytime and nightirae users. 

Leasing agent that will activily "sell" the mixed use developraent. 

Opportunities: Bring leasing agent onto project on the front end. 

Aspirations: Its hoped that a sense of security will be evident 

to both users and property. 

An active raanageraent system will provide the tool by 

which to lease space within the development. 



ISSUES 

Issue: Economics 

Problem: Provide lease spaces that are competitive in the Houston 

office market. 

To use materials approproate to the project and materials. 

Needs: Provide lease spaces that are attractive to leasing prospects. 

Appropriate raaterials. 

Opportunities: With the site being located in Riverway Developraent, a 

good econoraic source already exists. 

Materials in Riverway cover a wide range, and thus 

the designer is not locked into any certain raaterial. 

Aspirations: Its hoped that the raixed use developraent will attract 

new business, shops, and restaurants to provide new incorae 

to the developraent. 

8 



ISSUES 

Issue: Activities 

Problem: Space allocation for activities. 

How to attract the different activities of offices, shops, 

and restaurants. 

Provide space for exterior activities. 

Needs: Provide different size lease spaces for different activities. 

Provide exterior activity spaces. 

Provide an architectural image to attract different businesses, 

restaurants, and shops. 

Opportunities: Site location will draw different activities. 

Surroundings provide backdrop for activities. 

Possibility of linking activities already present in 

Riverway Development with those in this project. 

Aspirations: Its hoped that this project will link all activities 

together within the existing development. 



ISSUES 

Issue: Function 

Problem: To design a facility that can house the raany different 

functions required by the program. 

For the facility itself to function properly, in 

terms of spaces, people, services, etc. 

Needs: Proper organization to raanage the functions of the 

developraent. 

Proper organization of spaces relative to functions, 

Opportunities: Variation of functions can provide user with 

many different experiences. 

Aspirations: Its hoped that the different functions will make 

the development more interesting to all users. 
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ISSUES 

Issue: Circulation 

Problem: Pedestrian circulation within the site, and in relation 

to Riverway Development. 

Needs: Provide easy access within the site and within the buildings, 

Provide safe access from the site to Riverway Development. 

Opportunities: The many different activities within the development 

will allow the pedestrian to experience many different 

activities along their journey. 

The views within Riverway Development should be used 

to enhance the pedestrian experience. 

Aspirations: Its hoped that the pedestrian experîence will be the 

favored means of transportation within the developraent. 

11 



ISSUES 

Issue: Image/Form/Place 

Problem: To design an attractive piece of architecture. 

Scale - in relation to surroundings. 

Making a place - not space! 

Needs: Attractive piece of architecture to attract users, 

Corporate image for LeFevre and Associates, Inc 

Opportunities: Project development is the center of Riverway 

Development, and thus important to the development. 

Can play with image, form, place to realize the best 

for the project. 

Aspirations: The raost important design feature will be to design a place, 

and not a space. 

12 



GOALS/OBJECTIVES 

Goals Objectives 

Design a facility that speaks of 

the quality of LeFevre and 

Associates, Inc 

Attract other companies to 

locate within Riverway Development. 

Provide entertainment or 

recreational activities for 

businessraen, hotel guests, and 

others. 

Provide a competitive market with 

special activity generators in 

order to enliven Riverway 

Development. 

Intergrate the facility with, and 

utilize the positive influences of 

Riverway Development. 

To provide new offices for LeFevre 

and Associates, Inc by January 1, 1988. 

To provide a leasing brouchere to 

prospective tennants by June 1, 1986, 

with construction to begin after 50% 

of the lease space in the facility is 

pre-leased. 

To provide 30 - 40% of net square 

footage for entertainment or 

recreational activities. 

To provide 70 - 60% of net square 

footage for offices, shops, and galleries, 

To increase the rented space in 

Riverway Development to 80% by 1990, 

by making this the place to have an 

office. ^ -'-
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ADVERTISING 

WHAT IS ADVERTISING? The following 

gives a primer on the basic objectives 

of the advertising business. 

DEFINITION: Advertising is any paid 

form of nonpersonal presentation and 

promotion of ideas, goods, and 

services by an identified sponser.l 

The Advertising Path: 2 

1. Advertising - Advertising is a 

necessary and important part of a 

business's raarketing operation. 

Without advertising a company is 

raissing a vital link in the 

complicated marketing process that 

leads to increased sales, higher 

prices, greater market share, and 

to iraproved profitability. 

2. Brand Awareness - The first and 

most basic job of advertising is 

to create Brand Awareness. This 

means that ads raake potential 

customers more aware of a product, 

develop name and logo recognition. 

Impress prospects with the special 

properties and features of a 

peoduct. The creation of product 

identity seperates one product frora 

another. 

3. Comparison/Trial Use - As a result 

of increased Brand Awareness, some 

prospects will give a product a trial 

so they can compare it to other products. 

They want to see how well it is 

received by the people who will be 

using it, and how well it perforras 

over a period of time. Advertising 

has created new sales opportunities 

for the product. 

4. Perceived Relative Quality - Often as 

result of comparison/trial use, 

develop a perceived quality for your 

product. This means the product was 

judge as either good or not, based 

on how it compares to other products, 

and on the benefits and features it 

provides. Research shows that 

products that are advertised aggressively 

have a higher perceived quality than 

products that are not advertised. 

5. Perceived Value - Perceived Value 

is a combination of product quality 

and product pricing. If the perceived 

value of a product is high then 

customers willprefer it to other 

products. 

6. Premiura Pricing - As advertising works 

to build custoraer preference for a 

product, the product can be sold at 

a preraiura (or Higher) price. 

14 



ADVERTISING 

7. Increased Market Share - Another 

benefit of creating high perceived 

product quality and high perceived 

value is increased raarket share. 

Changes in relative perceived 

quality are one of the key drivers 

in market share. 

8. Winning Both Ways - The business 

which offers high value can take 

its rewards in the form of increased 

volume and raarket share or in the 

forra of higher prices, or sorae 

combination of the two. 

9. Increased Profitability - As a 

result of getting a higher price 

for the product and of selling 

• raore of it - increasing market 

share - profitability of the 

product for the company will occur. 

The goal of both product and company, 

15 



ADVERTISING 

THE ADVERTISING AGENCY: It is 

recorded that the first actual 

advertising agency was founded in 

Philadelphia in the year 1841 by a 

Mr. Volney B. Palmer. At the time 

of this agency being founded, there 

were no actual published lists of 

newspapers which contained advertising 

rates and their circulations. So it 

was the idea of Mr. Palmer to collect 

this type of information and then 

raake this information available to 

different advertisers. 

Mr. Palmer then went to work for the 

newspapers, and in a sense acted as 

their agent in selling available 

space for advertising, to advertisers 

and collected a service fee from the 

newspapers for his services to them. 

This idea caught on, and soon other 

people were on the scene, competing 

with Mr. Palmer for the advertising 

business. 

The next important stage of the 

advertising agency came about when 

the agent became an independent 

middleman, who no longer depended or 

even recognized the newspapers as his 

boss or pay-masters. This new middle-

man now sold space in papers, but 

instead this tirae the space was 

bought in large quantities and then 

subdivided and sold to many 

advertisers instead of just a few. 

The raiddle-raan still retained the name 

of agent, but was now known as a "space 

broker".3 The first well-known space 

broker was George P. Rowell, who in 1865 

established an agency in Boston. It was 

Rowell who started the note raagazine, 

printer's ink, and who also established 

a list containing the names of newspapers 

and their rates at which he would place 

business.4 

These space brokers soon realized that they 

had become so important that they could 

receive payment from the sale of space 

they owned, and also payment from the 

publishers like they had when they worked 

directly for the publishers. The publishers 

paid this fee, because they believed that 

ads placed by an agent were rauch more 

reliable than ads placed by an advertiser, 

and thus they would get paid.5 The agent 

became a syrable of credability in the 

business world. 

The phase of the space broker lasted 

for a good while, until the various 

publications of that time began to feel 

that their own interests would be better 

promoted if they had their own people 

in the field, working with the space-

brokers so as to suppleraent their 

efforts in the sale of space. 

16 



ADVERTISING 

With this new procedure introduced, 

the space broker was forced to corabine 

their services with that of the 

publications, who were at that time 

still paying the space broker 

commissions. The result of the raerger 

of the two services was a strengthing 

of the relations between the 

advertiser and those doing the 

advertising. With the combining if 

efforts the old space brokers, now 

known as agents, began to act as a 

selection system for the advertiser. 

They chose type, selected the best 

publications to advertise in, or the 

best form of media for their client's 

need. 

advertiser, and this stimulated the use 

of advertising.7 

So it came to be that by the early years 

of the present century the old space 

brokers, now known as agents or agencies 

were still receiving a commission from 

the publications or media people, because 

their services were so highly valued. 

The agents were also receiving money frora 

advertisers, whora the agents considered 

their clients or bosses. Thus was started 

the eternal triangle of advertising, the 

relation between client(advertiser) -

agent or agency - publication(media). 

This broadening of their services was 

alright with the advertisers for they 

now had people working for them, who 

could be considered specialists in 

their field and their talents would 

be helpful to thera, the advertisers.6 

The publishers agreed with this new 

set-up, for the agents to work with the 

advertisers instead of the "speciality 

raen" who carae out of the publication 

houses. The publishers knew that 

their saleable spaces would sell 

faster, if it were a finished product 

space instead of just an empty white 

space, The agent handled everything 

about the advertisement, including 

the risk of non-payment by the 

17 
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CASE STUDIES 

The following case studies are intended 

to be a useful tool to the designer. 

These exaraples include a study of 

LeFevre and Associates present offices, 

other advertising firms, showrooms, 

and mixed use developments. It is the 

intent that in looking at these studies, 

a further understanding of the 

possibilities of this project will be 

obtained. 



CASE STUDIES 

LEFEVRE OFFICE: LeFevre and Associates 

present office is located in Bayou 

on the Bend office complex, located 

on the corner of Voss Road and 

San Felipe. The office is a converted 

bank office, renovated by LeFevre 

and Associates. The building exterior 

is that of weathered wood and bronze 

tinted glass, enclosing a steel 

structure which extends from the 

parking garage below. The interior 

is made up of open spaces and warra 

textures and colors. 

(Refer Photographs) 

The office is organized so that one 

enters a waiting/reception area. The 

account services group is located next 

to the reception and linked by a open 

greeting area. The adrainstration and 

and creative service groups are located 

adjacent to and behind the account 

services group(Figure 5.1). 

-V 
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CASE STUDIES 

Figure 5.1 OFFICE PLAN 
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CASE STUDIES 
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CASE STUDIES 

Account Services 
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CASE STUDIES 

WEST LOOP OFFICE MARKET: The boundries 

for the West Loop Office Market which 

includes Riverway Development are: 

the Katy Freeway(I-10)on the north, 

the Southern Pacific Railroad on the 

east, Braes Bayou on the south and 

Chiraney Rock on the west(Figure 5.2).l 

The West Loop area is characterized 

by mid to high-rise office buildings 

consisting of 52% Class A space, 

35% Class B, and only 13% Class C.2 

Figure 5.2 

which contains 138,569,063-square-feet.3 

The West Loop area has a total rentable 

of 23,486,811-square-feet, with available 

square footage of 4,802,318-square-feet, 

with a vacancy rate of 20%, and a 

weighted average rental rate of $17.83 

per-square-foot(Figure 5.3).4 

Houston's proposed office building market 

contains 20,186,686-square-feet consisting 

of 60 buildings, all on hold.5 The West 

Loop area contains 16% of this proposed 

space with 3,280,000-square-feet 

consisting of 7 buildings.6 

The outlook for the West Loop area is 

positive, owing to it's prestigious 

location, vast amenities, and high 

quality office structures. 

The West Loop area commands 17% of 

the total Houston market which 

CLASS 

CLASS 

"B" 

CLASS 

Figure 5.3 

NRA 
AVAILABLE 
VACANCY 

NRA 
AVAILABLE 
VACANCY 

NRA 
AVAILABLE 
VACANCY 

EXISTING 

12,209,271 
1,876,987 

15% 

8,163,588 
2,184,751 

27% 

3,113,952 
740,580 

24% 

UNDER 
CONSTRUCTION 

-0-
-0-
0% 

-0-

-0-
0% 

-0-

-0-
0% 

PROPOSED 

3,280,000 
3,280,000 

100% 

-0-

-0-
0% 

-0-

-0-
0% 

NET 
ABSORPTION 

-128,166 

140,214 

13,610 
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CASE STUDIES 

LIGHTING: Lighting which raeets a 

workers specific needs increases 

productivity. There are raany other 

dividends, but this one alone should 

encourage designer and client to focus 

on these needs when selecting lighting 

for office work stations. 

Historically, ceiling mounted direct 

lighting has dominated office lighting 

design and regretably continues to do 

so today. Fixtures clutter ceilings, 

but aesthetics are only part of the 

problem.7 Light levels are the same 

everywhere regardless of task needs-

always too high or too low for 

soraeone.8 

At every workstation there are both 

task and ambient lighting needs 

(Figure 5.4). Task lighting in a 

worker's micro-environment requires 

a concentration of comfortable lightthe 

levels appropriate to the productivity 

of the job.9 

It should be distributed across the 

entire work surface, minimizing 

reflection, preventing direct glare, 

and free of disturbing shadows.lO All 

surface brightness within the worker's 

area should appear even. 

Typical office tasks require about 50 

footcandles for pratical work and 25 

to 30 footcandles for ancillary tasks.ll 

The more detailed the work and/or the 

older the eraployee, the greater the light 

level requireraent. Seventy to eighty 

footcandles is a realistic level for 

such jobs as bookkeeping and drafting.l2 

The worker's total environment is not 

optimal until task lighting is perfectly 

balanced with ambient lighting. This 

surround lighting should be soft, 

diffused, and fill the space with glare 

free illuraination.l3 It should define 

contours and dimensions of the work 

space and enhance it's details 

(Figure 5.5). 

Figure 5.4 
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CASE STUDIES 

Files are workstations too. File 

lights should overhang the file 

cabinent if possible. Appropriate 

light, cast directly into the drawers, 

helps one find material more 

efficiently(Figure 5.6).14 It also 

raakes it possible to process the 

material at the file, saving an 

extra trip the desk. The sarae light 

bi;-ightens the face of the file bank 

and, in the best tradition of 

modulated lighting adds interest to 

the surround.l5 

Figure 5.5 

Figure 5.6 
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CASE STUDIES 

ADVERTISING OFFICE: Hill, Holiday, 

Conners, Cosmopulos, Inc. occupy 

22,000-square-feet in I.M. Pei's 

Hancock Tower. The plan arrangeraent 

allows transition of light from 

perimeter to interior. 

Executive offices are arranged along 

the glazed perimeter wall while 

clerical areas, conference rooms, 

special art departments, cluster 

around the core.l6 Corridor walls 

are unframed glass which transfers 

light from perimeter offices into 

the corridor and interior offices, 

and thus showcasing the staff's 

talents and industry to passing 

clients(Figure 5.7).17 

In the offices, gray panels serve as 

simple tackboards which are inset into 

white walls with an attention to 

proportional relationships.18 

Two entry areas, one for clients, the 

other for staff and deliveries, are 

are placed at opposite ends of the 

elevator lobby. 

Architect: 

The Stubbins Associates 

Figure 5.7 
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CASE STUDIES 

The offices'glass fronts appealed to 
the president who -ivanted a 
crystalline honeycomb to showcase 
his st(iff's talents and indiistry to 
passing clients. Extending beyond 
their point ofjuncture with the aide 
waUs, the glazed fronts form a 
constmctivist composit m offree-
J oating but tangent planes. Gray 
panels serving as simple tackboards 
are inset into the white walls with 
an attention to proportionai 

relationships worthy ofa Malevich 
canvas. The open hailways and 
green carpet are put to special use 
by golf enthusiasts in the agency 
who practice putting there. 

30 



CASE STUDIES 

SHOWROOM: The Larson Showroom is 

designed within what had been an 

two-story steel frame art gallery. 

Along with open spaces, small 

spaces were required for a 

conference room, private office, 

and storage. Furniture displays 

are floated in sraall groupings or 

"islands".19 A mezzanie level was 

incorporated to take advantage of the 

existing floor to ceiling height, 

along with a freestanding circular 

stair at the entry which links the 

two levels. 

The range of finishes is narrow, 

inexpensive, and deliberately subordinated 

in color and texture to the merchandise.20 
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CASE STUDIES 

SHOWROOM: The Knoll Building is the 

first phase of a three phase project 

for Knoll International. The Phase 

One showroom-a raodest renovation of 

a pre-existing, flat-roofed box-was 

wrapped with a red grid, stepping 

inward to form the entrance and 

extending it outward to the parking 

lot.21 To heighten the low-lying 

structure's profile, a billboard 

scale "gateway" was erected above the 

main entrance.22 

In plan a central spine was developed 

for both circulation and light. The 

spine is designated "public"-as opposed 

to the suggested "private" of the 

furniture display area.23 A acoustically 

hard terrazzo floor runs the length of 

the spine, with a steeply pitched 

translucent skylight that floods the 

spine with natural light. 

Architect: 

Venturi, Rauch, Scott-Brown 
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CASE STUDIES 

THE EVANS BUILDING/OFFICE: The Evan's 

office is a commission within a 

coramission, a 5,000-square-foot 

interior design for the owner's own 

space, within the shell of an 

existing speculative steel frame 

office building. The overall building 

has a powerful presence and sense of 

luxury, with travertine-faced fin 

walls, welcoming entrance into an 

arcade from parking areas at both 

ends bracting a reflecting pool.24 

For the office interior a skylight 

admits natural light, while walls of 

glass block-some curved, some flat-

play garaes with it.25 Two sizes of 

glass block are used, 6 and 12 inches 

square, both adhering to Gwathmey 

Siegel's 3'-6" grid and affording 

variations of texture and perspective. 

Architect: 

Gwathmey/Siegel 

35 



CASE STUDIES 
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CASE STUDIES 

MARKET: In designing Fulton Market 

the architect responded to the 

client's desire for a "working 

environment" that is also festive in 

spirit.26 The result was shedlike 

spaces with the studied utilitarianism 

of exposed steel beams, columns, and 

decks. A cable-hung corrugated 

metal canopy rainimizes the apparent 

height and raass of the 60,000-

square-foot brick and granite 

structure. The canopy also gives 

the building a strong presence on 

all four facades, and curves upward 

to announce the principal corner 

entrance.27 

The shedlike interior forms a backdrop 

for the sensual appeal of goods and food, 

and the drama played out by vendors, 

shoppers, and diners.28 

Architect: 

Benjamin Thorapson and Associates 
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CASE STUDIES 
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CASE STUDIES 

CENTER: The Decorative Arts Plaza 

is a 52,000-square-foot warehouse, 

programmed for "to the trade" 

furniture showrooms. The task set 

before Arquitectonica was to design 

a warehouse on a background site and 

bring it to the foreground, to compete 

with neighboring showrooms.28 The 

solution was to design the decorated 

shed, which would serve the same 

function as billboards of the Las 

Vegas strip, the same function as: 

"Look at me!".29 The billboard 

background is white with its elements 

being a canary yellow pyraraid, fire 

engine red pylons, and a Hockney 

green gateway.30 

The structure consists of concrete 

foundation and steel frame. Painted 

stucco, canvas awnings, and a glass 

storefront make up the major exterior 

materials. 

Architect: 

Arquitectonica 
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CASE STUDIES 

SUMMARY: LeFevre and Associates, Inc. 

are presently located in Bayou on the 

Bend office park. The office interiors 

consist open spaces, warm textures and 

colors, with views to the exterior. 

With the same general feel are the 

offices of Hill, Holiday, Conners, 

Cosraopulos, Inc, located in the 

Hancock Tower in Boston. The offices 

contain 22,000-square-feet. Executive 

offices are located on the perimeter, 

with support areas located around the 

building core. Corridor walls are 

glass which showcase the staff's 

talents. 

In contrast to these is the Larson 

Showroora which is madeup of white 

walls, neatural carpets, and two 

story spaces which showcase the 

furniture. The Knoll Building in 

Houston is a furniture showroom with 

"public" and "private" spaces 

designated by flooring raaterials. 

Terrazzo flooring runs the length 

of a natural lighted spine which 

serves as the "public road", while 

carpet is used in the. "private rooms" 

of the furniture display space. 

within the office. The exterior is clean 

and siraple using pipe columns, giass 

storefront, and travertine panels. 

Fulton Market provides a "working 

environment" and festive atmosphere. 

The 60,000-square-foot market provides 

shedlike space for offices, shops, and 

restaurants. The combination of these 

activities provides a continually 

changing experience for all users. 

Another festive center is The Decorative 

Arts Plaza, a 52,000-square-foot warehouse 

furniture showroom. The warehouse is 

decorated on the exterior by the use of 

geometric forms and colors, that give the 

plaza a festive atmosphere and quality. 

These case studies show the raany different 

possibilities of this facility, and its 

hoped that the designer will explore these 

and many others in route to a successful 

design solution. 

The Evan's Building is a 5,000-square-

foot office within a speculative 

office building for the same client. 

The interior admits natural light 

using a all glass storefront, a skylight 

in the reception area, and glass block 
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ACTIVITY ANALYSIS 

PREFACE: In the following chapter, an 

analysis of the different activities 

that occur in LeFevre and Associates 

will be explored. An activity is an 

accepted and specific pattern of behavior, 

or series or group of actions, that can 

be expected to be repeated periodically 

or routinely over any given duration. it 

may be dependent on or independent of 

location and may be goal- or nongoal-

directed.l 

This study will be divided into three 

sections; organization, activity, and 

staffing. First, the organizational 

hierarchy of LeFevre and Associates will 

be studied, to understand the operation 

of the firra. Next, the activities of 

the firm will be studied, so as to 

understand the activities that take 

place in the firm. Lastly, the staffing 

within each activity will be studied 

to finish out the analysis. After the 

analysis of LeFevre and Associates, an 

analysis of related activities to the 

office will be studied. 

By understanding the organization and 

it's activities, this will produce the 

needs for the spaces that will contain 

these activities. 
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ACTIVITY ANALYSIS 

ORGANIZATION: LeFevre and Associates, 

Inc. is a Houston-based full-service 

advertising agency. LeFevre and 

Associates specialize in business-

to-business advertising and raarketing, 

and have been for raore than ten years. 

LeFevre and Associates work consists 

of ads, brocheres, direct mail, 

catalogs, etc. 

LeFevre and Associates, Inc. organization 

is a symetrical organization, which 

consists of four areas. These consist 

of Executive Management, Account Services, 

Creative Services, and Adrainistration 

(Figure 6.1). Each client is assigned 

an account team which consists of an 

account executive, art director, 

copywriter, creative director, production 

raanager, account coordinator, and 

media planner. 

(Refer Brocher) 

Figure 6.1 

Account 

Services # 

Senior V.P 
2 Account Executives 
Account Coordinator 
Production Manager 
Media Buyer 

Executive 

Management 

^ 

^ 

Administration 

^ 

Creative 
Services 

President 
Art Director 
Mechanical Artist 
2 Copywriters 
Proofreaders 

Off ice Manager 
Accountant 
Word Processor 
Receptionist-
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ACTIVITY ANALYSIS 

Acitivity: Executive Management 

Who participates in activity: President/ 

Creative Director, Executive 

Vice-President 

Why is activity being done: Financial and 

personnal management, creative 

supervision of all agency work, 

new business/market developraent 

for the agency 

When is activity done: Norraal office hours, 

lunch and dinner meetings, 

golf courses, car auctions,weekends 

Where is activity being done: Regular business/ 

executive offices, client offices, 

freeways of Houston 

How is activity done: On telephones, in meetings 

both in and out of the house, executive 

washroora for Ross LeFevre. Activity 

can be either formal or informal. 
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ACTIVITY ANALYSIS 

Activity: Account Services 

Who participates in activity: Vice-President 

Account Services, (3) Account Managers 

Account Executive, Account Coordinator 

Why is activity being done: Direct, supervisor and 

coordinate the coraplete activities of 

the agency for the benefit of the client's 

products or service 

When is activity done: Norraal office hours, 

lunch and dinner raeetings, weekends 

when necessary 

Where is activity being done: In respective offices, 

client offices, vendor facilities, 

meetings, conference rooms and bars 

everywhere 

How is activity done: In meetings both in and out 

of the office, with clients, various trade 

representatives, and office personnel. On 

telephones, written notes, etc. 

Admin. 

Reception/Waiting 

Creative 

Conf. 

Ciient 
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ACTIVITY ANALYSIS 

Activity: Creative Services-Made up of 

Art and Copy 

Who participates in activity: Vice-President-

Senior Writer, Vice-President-Senior 

Art Director, Art Director/Illustrator, 

Copywriter, Proofreader, Mechanical artist 

Why is activity being done: Create graphics and copy 

for all comraunication projects 

When is activity done: Office hours-8:30 to 5:00, 

and other tiraes including weekends 

as required 

Where is activity being done: In respective work 

areas and sraall creative area 

How is activity done: (Refer to activity analysis 

for art and copy) 

Admin. 

Account Services 
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ACTIVITY ANALYSIS 

Activity: Art design, layout and production 

of all projects(ads, brochure, 

direct raail, catalogs, etc.) 

Who participates in activity: Vice President-

Senior Art Director, Art Director/ 

Illustrator, Mechanical artist 

Why is activity being done: Creative graphics 

for all coramunications projects 

When is activity done: Office hours-8:30 to 5:00, 

and other tiraes including weekends 

as required 

Where is activity being done: In respective work 

area and small creative area 

How is activity being done: Layout or drafting 

tables, light box or photo review 

area, dark room, using various 

presentation techniques i.e., ^ 

freehand sketchs, mechanical drawing, 

air brush, markers, and filra. In 

raeetings with the account team and 

various personnel 

Copy 

p. ^""^ r^K^ Art Files 

Meeting 
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ACTIVITY ANALYSIS 

Activity: Copy-creative concepts (themes, 

slogans, copy, editing, proofreading) 

of all projects 

Who participates in activity: Vice President-

Senior Writer; copywriter, proofreader 

Why is activity being done: Creative copy for 

all corranunications projects 

When is activity done: Office hours-8:30 to 5:00, 

and other tiraes including weekends as 

required 

Where is activity being done: In respective work 

areas and sraall creative conference roora 

How is activity being done: Copy at individual 

desks with input stations to word 

processing. In meetings both in and out 

of the office with clients, the account 

team. On the telephone and other raeans 

of comraunication. 

Copy File 

Art 

Meeting 
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ACTIVITY ANALYSIS 

Activity: Conducting whatever necessary 

research, chores or duties that 

provide necessary services and 

raaterials to the operations of the 

business. These include, but are 

not liraited to building raaintenance, 

office supplies and equipraent, 

group raedical, hazard and liability 

insurance, personnel records, payroll, 

supervision of secretarial, clerical, 

accounting and word processing personnel, 

and acting as relief for any support 

group personnel as required. 

Who participates in activity: Manager, Administrative 

Services 

Why is activity being done: In order to effectively 

run an office building and provide the 

support services, service and equipraent 

for its operation 

When is activity done: Office hours 8:30 to 5:00, 

and other times including evenings and 

weekends as required 

Where is activity being done: In respective work 

areas, in individual offices for one-

on-one coraraunication or in large and 

sraall conference areas 

How is activity done: Utilizing a basic configuration 

of desk and credenza with chairs for 

visitors and typing area, also in meetings 

with personnel and various business and 

trade representatives. 

Creative 

Account Services 
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ACTIVITY ANALYSIS 

Activity: Meetings with various clients, various 

trade representatives, vendors, and staff 

raeetings. Presentation of ad carapaigns to 

clients. 

Who participates in activity: Client, Trade Representatives, 

Vendors, LeFevre personnel 

Why is activity being done: For presentations to clients, 

discussion of various carapaigns, inforraation gathering 

When is activity done: During normal business hours, as scheduled 

Where is activity done: In conference room 

How is activity done: By the use of various presentation methods 

i.e., slide presentation, video tape, display boards. 

One-on-one coraraunication between client and LeFevre 

personnel. 

Reception/Waiting 

Account Services 
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ACTIVITY ANALYSIS 

Activity: The processing of film, making of slides and 

prints, and PMTs. 

Who participates in activity: Art Departraent personnel 

Why is activity being done: For presentation material in 

meetings, and use in various ads. 

When is activity done: As required by the firm 

Where is activity done: In-house, in special room for this 

process. 

How is activity done: By one person, using photographic 

equipraent i.e., tanks, enlargers, PMT table, 

sinks, and cheraicals 
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ACTIVITY ANALYSIS 

Activity: Preparation of incoraing and outgoing raail, 

and packages sent by raail or delivery services. 

Who participates in activity: Receptionist 

Why is activity being done: To get inforraation to and receive 

inforraation frora those as needed 

When is activity done: Once a day for norraal raail service, and 

as needed for special packages 

Where is activity done: In a roora for this purpose, close to 

reception/waiting area 

How is activity done: By one person, using raail raachine, copier 

files, and storage for needed raaterials. 

'-pÅ 1 Reception 
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ACTIVITY ANALYSIS 

Activity: Preparation of refreshraents and snacks for 

raeetings. Break space for personnel, and preparation 

space for lunches, etc. 

Who participates in activity: LeFevre personnel 

Why is activity being done: For enjoyraent of clients and personnel 

When is activity done: As required 

Where is activity done: Snack area 

How is activity done: Chilling and pouring of drinks, preparation 

of food iteras either chilled or heated. Require pass-

through to conference roora, and close to reception/waiting 

n ^ KITCHEN I 

Reception Conf. 
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ACTIVITY ANALYSIS 

The following diagrara is a corabination of all of the previous diagraras, to 

provide the designer with an all inclusive graphic overview of the activity 

relationships in LeFevre and Associates, Inc. 

Admistration 

PO Creative Services 

Reeeption/Waiting 

Account Services 

Conference 

Client 
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ACTIVITY ANALYSIS 

ACCOUNT SERVICES STAFFING: 

Vice President, Account Services -

Directs corporate policy within group and 

is responsible for maintaining the highest 

level of client service through account 

manageraent. Coordinates the developraent 

of new business frora new clients and 

additional assignments frora existing clients. 

Recruits key personnel. Serves as A.E. per 

assigned accounts. 

Account Manageraent/Account Executives -

Direct, supervise and coordinate the coraplete 

activities of the agency for the benefit 

of the client's products or services. To 

carry out these duties properly, they raust 

corabine the highest degree of external 

agency representation with responsible 

internal leadership and coordination. 

Account Coordinator -

To assist the account executive at the 

execution stage of advertising by 

communicating internally with the 

departmental groups in order to schedule 

and coordinate work in an orderly and 

tiraely raanner. 

Production Manager -

Provides production control for all agency 

projects; ads, brochures, direct mail, 

catalogs, etc. 
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ACTIVITY ANALYSIS 

Media Buyer -

The raedia buyer is the priraary contact 

with account services personnel for the 

purpose of obtaining as rauch detailed 

raarketing inforraation as possible in 

the pursuit of the raedia planning effort. 

The responsibilities include not only 

planning and raedia buying, but also 

being responsible for contractural 

arrangeraents, insertion orders, and 

through the work flow process, 

coramunicating with those people whose 

action is needed in the placement of 

media. 

57 



ACTIVITY ANALYSIS 

CREATIVE SERVICE - COPY STAFFING; 

Copywriter -

Responsible for writing and editing 

copy for ads, collateral materials 

and news releases. Under direction 

of creative director 

Proofreader -

Checks all copy for ads, collateral 

materials for wording, content, and 

correctness 

CREATIVE AREA - ART STAFFING: 

Vice President - Senior Art Director -

Providecreative concept developraent, 

art and photo direction, design, 

illustration and layout 

Art Director/Illustrator -

Directs art work within office, and 

illustrates actual work along with 

artist 

Mechanical Artist -

Performs in-house art work along 

with illustrator 
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ACTIVITY ANALYSIS 

ADMINISTRATIVE/OFFICE SERVICE STAFFING; 

Manager, Administrative Services -

Conducts whatever necessary research, 

chores or duties that provide the 

necessary services and materials to 

the operation of the business. 

Accounting -

Bill clients, collect receipts, 

pay bills, understand in detail when, 

why and where the firra is profitable 

or non-profitable, and to raaintain 

records necessary for tax and audit 

purposes. 

Word Processing -

Initial copy input, storage of text 

for revisions, proofreading for complete 

accuracy and corapliance to agency and 

client standards, electronic records 

keeping for the purposes of raedia analysis 

and schedules, direct raail news release list 

maintenance and preparation of reports 

and forms preparation 
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ACTIVITY ANALYSIS 

Related Activity: Client Arrival/Departure 

Who participates in activity: Client, Receptionist, 

LeFevre representative 

Why is activity being done: Greeting of client in office, 

to let LeFevre representative know client is in 

office. During this period of tirae, the client 

will view the general surroundings in order to 

establish a sense of place and orient hiraself 

with the surroundings 

When is activity done: Upon client arrival in office 

Where is activity done: Reception/waiting area 

How is activity done: One-to-one coraraunication, intercora. 

Client will arrive through a seperate entrance 

frora that of personnel arrival 
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ACTIVITY ANALYSIS 

Related Activity: Parking 

Who participates in activity: LeFevre personnel, Clients, 

vendors, etc, and raixed use users 

Why is activity being done: Parking and securing of 

vehicle 

When is activity done: Upon arrival 

Where is activity being done: Within site boundries at 

designated parking areas 

Other: Eraployee parking is seperated frora other parking 

areas. These users will arrive on the site 

and will secure his vehicle, all of which is 

secluded frora guest vision. The two types 

of parking should not raeet or interconnect. 
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ACTIVITY ANALYSIS 

Activity: Delivery 

Who participates in activity: Delivery personnel, 

Receptionist 

Why is activity being done: Deliveries will be raade 

to or picked up at LeFevre 

When is activity done: As required 

Where is activity being done: Seperate entrance frora 

personnel and client, and adjacent to receptionist 

How is activity done: By delivery raeans 
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ENDNOTES 

1 Mickey A. Palmer, The Architect's Guide To Facilitv PrograBMÍng, 

( Washington D.C.: The American Institute of Ârchitects and Architectural 

Record Books, 1981 ), p.95. 

NOTE: Organizational hierarchy and Activities gathered 

from LeFevre and Associates, Inc. brochure, and 

interviews with staff. 
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SITE/ENVIRONMENTAL ANALYSIS 



biTE/ENVIRONBfrÃnNÃLYs s 

PREFACE: The site/environraental 

analysis is concerned with site 

specific issues. However, these 

issues do not end at the site boundry 

but rather overflow to the surrounding 

areas. The site location in relation 

to the surrounding context is 

discussed first to enable the designer 

to approach the design with large 

scale to small scale issues specific 

to site data. The built environment 

is addressed to provide the designer 

with adequate information about the 

context of the site, including soil 

and vegetation on the site. Climate 

is discussed from the macro-to 

micro-scale, to give the designer 

a wide range of conditions existing 

on the site. Lastly, photographs 

provide an image of the site and a 

means of clarifying the raaps and 

written information concerning site 

issues. 
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SITE: The site is located in 

Riverway Development, formerly a 

family estate consisting of 28-acres, 

including a lake and bayou. Riverway 

Development is located in Houston's 

growing West Loop area (Figure 7.1), 

on the corner of Woodway and Post 

Oak Road, and includes three major 

office buildings and a luxury hotel. 

Riverway Development-

Figure ,7.1 Area Map 

The area around Riverway Development 

consists of residential and office 

development (Figure 7.3). On the 

northeast corner of Woodway and Post 

Oak Road there is a gas station, the 

new Houston Decorative Center by 

Morris/Aubry Architects, and an eight 

story office building and parking 

garage. On the northwest and 

southwest corners of Woodway and Post 

Oak Road there are residential 

neighborhoods that date from the 

1950's. South of Riverway is a 

residential neighborhood, and east of 

Riverway there is a development of two, 

three and four story office buildings 

and parking garages. 

As stated the site for this project is 

located at the center of Riverway 

Development (Firure 7.3). Presently the 

site is occupied by the original estate 

house of the original owners of the 28 

acre site. The house will be 

demolished to provide space for the 

facility. The land allowed for this 

project is five-acres. 

As stated Riverway Developraent consists 

of a 28-acre tract, forraely a private 

estate, including a lake and bayou. 

The first phase developed by John Hansen 

and raaster-planned by Morris/Aubry 

Architects, was a 500,000-square-foot 

office building (figure 7.3). The 25-

story building is clad in granite-

aggregate precast with alternating bands 

of gray glass. The net rentable 

building area is 481,408-square-feet, 

with square footage per-floor varing 

from 13,400 to 21,000-square-feet. 

The parking garage accoramodates 1,600 

cars, with seven points of entry and 

exit. 

Phase Two of Riverway Developraent 

started when developer John Hansen sold 

I.B.M. 6.2-acres for their new branch 

office building. 
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The 420,000-square-foot, 17-story 

office building and parking garage 

was designed by Caudill, Rowlet and 

Scott Architects.2 The silver 

reflective-glass envelope features 

operable three-foot, double glazed 

windows and insulated spandrel 

glass.3 The office tower hangs over 

the entrance at ground level, 

supported by polished-steel columns. 

highlighted by red anchor panels and 

dark brick pavers which extend into the 

lobby.(Refer Photographs) 

SITE PLAN 
0 150 300 
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Three Riverway is the third phase of 

the development, the 20-story, 

400,000-square-foot structure is 

detailed like One Riverway 

(Figure 7.3). Balconies cascade 

down the east front, while Balconies 

at middle and lower levels reflect 

the fact that tenants would appreciate 

identifiable excutive floors nearer 

the ground level. 

The fourth phase of developraent, Four 

Season's, Inn on the Park, opened in 1981 

The luxury hotel provides services for 

business people, vacationers, and other 

world travelers(Figure 7.3). 

(Refer Photographs) 

1 One Riverway 
2 I.B.M. 
3 Three Riverway 
4 Inn on the Park 
5 Parking Garage 
6 Pond Pool 

SITEPLAN 
0 150 300 
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SITE/ENVIRONMENTÃnNALYs s 

ACCESS: Access to the site is by 

vehicular means, and by pedestrian 

means within the site(Figure 7.4). 

Loop 610 and access road to the east 

provides access from the north and 

south sides of Houston. Woodway a 

four lane throughfare runs east and 

west and provides access from 

downtown and west Houston. Post Oak 

Lane runs north and south and provides 

access from the Galleria area. 

Vehicular traffic within Riverway 

Development occurs on a two-lane 

drive with accompanying sidewalks 

for pedestrian access between 

buildings. 

Riverway Development 

Figure 7.4 Area Map 

SOIL/VEGETATION: Soil and vegetation 

are that of undisturbed and planned 

landscape. Ground cover is that of 

Saint-Augustine grass and deciduous 

trees, existing on the site(Figure 7.5). 

The soils of this area is basically 

seperated into three classifications. 

Soils are classified so they can raore 

easily be studied, and so that 

coraparisons may be made between other 

soils and the total environraent.4 The 

three types of soils present are: 

(a) Atasco Fine Sandy Loam, (b) Lake 

Charles-Urban Land Coraplex and (c) 

Natache Loam Series(Figure 7.5).5 

Some properties of the Atasco are: 

fine sandy loam(0-16inches), sandy 

clay loam(16-19inches), clay/clay loam 

(19-60inches), low shrink swell 

potential, and raoderate corrosivity to 

uncoated steel and concrete.6 Sorae 

properties of the Lake Charles type are: 

clay(0-22inches), clay(22-74inches), 

high shrink swell potential, and high 

corrosivity to steel and low corrosivity 

to concrete.7 Sorae properties of the 

Natache Loam type are: loara(0-18inches), 

loam/clay loam/silty clay loam 

(18-30inches), stratified loam/silty clay 

loam(30-60inches), moderate shrink swell 

potential, and high corrosivity to steel 

and moderate corrosivity to concrete.8 

The Hydrologic soil group of Atasco 

and Natache is classification C, while 

the Hydrologic soil group of Lake Charles 

is classification D. 
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In respect to soil there are some 

important considerations to take into 

account. With flooding being quite 

probable in a bayou area, many times 

the soil conditions can become 

saturated and unstable. As described, 

the soil types range from fine to 

silty clay loam. This type of soil 

is not conducive to major construction 

and is not a good foundation bearing 

soil. It will be necessary that the 

structural system extend down to the 

existing bedrock for adequate 

stability and support. 

The soil shrink-swell potential, ranges 

from low to high shrink-swell, some 

moveraent of the structural systera 

could be caused by shrink-swell of the 

soil. 

Figure 7 5 
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SITE/ENVIRONSTÃLANÃLYS S 

CLIMATE: The climate of Houston is 

classified as a marine climate.9 

Temperatures are moderated by the 

influence of winds from the Gulf 

of Mexico, which results in mild 

winters and, on the whole, relatively 

cool summer nights.lO The winter's 

average coldest temperature is 54 F, 

which occurs in January(Figure 7.6). 

The summers are characterized by 

high humidity and little wind 

movement, with the average highest 

temperature being 83 F during the 

months of July and August 

(Figure 7.6).11 The importance of 

these figures is to show the 

relationship of temperatures to the 

comfort zone. The comfort zone ranges 

from about 70 F to 80 F, with humidity 

and wind being natural factors to 

comfort.l2 Figure 7.6, shows that the 

natural comfort zone occurs in April, 

May, and Septeraber. These would be the 

months most conducive to outdoor 

activities. These temperature indicators 

are useful in determining heating and 

cooling loads for the environmental 

design of the facility. The norraal 

rainfall is 46.70 inches per/year, 

and is evenly distributed throughout 

the year(Figure 7.7).13 The raean 

windspeeds average ten-railes per/hour 

with northwestern winds prevailing 

during most months.l4 
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SUN ANGLES: The importance of the sun 

on the site takes the form of shadows 

that fall on the site due to Phase Two 

located south of the site. The shadow 

patterns which fall on the site affect 

building placement, and outdoor 

activity locations(Figure 7.8). 

1 One Riverway 
2 I.B.M. 
3 Three Riverway 
4 Inn on the Park 
5 Parking Garage 
6 Pond Pool 

[JAN/DEC 9/12/3 

,APR/AUG 9/12/3 
0 150 300 
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PHOTOGRAPHS: The following map 

(Figure 7.9), shows where photographs 

were taken, and the direction taken. 

These photographs provide an image 

of the site and it's surroundings, 

and give a means of clarifying the 

maps and written information 

concerning the site. 

1 One Riverway 

2 I.B.M. 
3 Three Riverway 
4 

150 300 
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DETAILED SPACE LÍST 



DETAILED SPACE LIST 

PREFACE: The detailed list is provided 

to serve as a corapilation of requirements 

for specific spaces. It is structured 

to provide an all inclusive description 

of all the spaces of this facility, 

and is segraented into two parts. 

First, the spaces of LeFevre & Assocs. 

are detailed. Secondly, the spaces of 

the raixed use developraent are detailed. 

Each space will be described in these 

terms. 

1. Space Title 

2. Number of Units 

3. Nuraber of Occupants 

4. Square Footage 

a. existing square footage 

b. Araerican Assoc. of Advertising Agencies 

Square Foot/Person 

c. Time Saver Standards Square Footage 

5. Total Area 

6. Functional Requireraents 

a. description of functions and 

space quality 

b. adjacent spaces 

7. Techanical Requirements 

a. space enclosure 

b. lighting 

c . raechanical 

d. coraraunications 

e . furnishings/equipraent 

The data provided is a guideline for 

requireraents of activities and not the 

space design. Intergration, alteration, 

or elimination of space is acceptable 

provided all functions and requirements 

of that activity and space are met. 
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DETAILED SPACE LIST 

SPACE: Reception/Waiting TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: Varies 

SQUARE FOOTAGE: 

Existing SQ.FT. 400 

Other(per/person) 10 

TOTAL AREA: 400 Sq.Ft. 

Space Enclosure: Floor material should 

be comraercial type, high quality carpet. 

Walls can be either painted or fabric 

covered. Ceiling height:8'-0". 

Exterior views desirable. 

Electrical/Lighting: Lighting requirements 

are 30 f.c. for ambient lighting, and 

50 f.c. for task lighting. Natural 

daylighting is encouraged as a supplement 

to artifical lighting. 

FUNCTIONAL REQUIREMENTS: 

- to provide an inviting and 

comfortable space for people to 

enter, organize, and exit the 

office. 

- provide a space for the greeting 

of the visitor into the office by 

LeFevre & Assocs. personnel. 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow 

system. The appropriate temperature for 

this space is 68 F. 

Comraunications: Provide 1 telephone for 

visitors, and 1 telephone and 1 CRT outlet 

for the receptionist. 

Furnishings/Equipraent: 

Adjacent Spaces: Account Services, 

Creative Services, Adrainistrative 

Services 

- modulor seating for 

- 3 tables 

- receptionist desk 

- typewriter 
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DETAILED SPACE LIST 

SPACE: P r e s i d e n t ' s O f f i c e TECHNICAL REQUIREMENTS; 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: 1 

SQUARE FOOTAGE: 

Exis t ing S q . F t . : 

Other ( S q . F t . ) : 

TOTAL AREA: 300 Sq .F t . 

FUNCTIONAL REQUIREMENTS: 

300 

8 

200 

Space Enclosure: Floor raaterial should 

be coramercial type, high quality carpet. 

Walls can be either painted or fabric 

covered, and should acoustically isolate 

the room. Ceiling height: rain.8'-0". 

Exterior views should be provided. 

Electrical/Lighting: Lighting requirements 

are 30 f.c. for arabient lighting, and 

50-70 f.c. for task lighting. Natural 

daylighting is encouraged as a supplement 

to artifical lighting. Also, seperate 

power raust be provided for a CRT. 

- to provide office space for the 

President of LeFevre & Assocs. 

- to provide a working environraent 

which is inviting and corafortable 

for everyday business functions of 

Mr. LeFevre. 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow system. 

The appropriate temperature for this 

space is 72 F. 

Coramunications: Provide 1 telephone and 

1 CRT outlet. 

- to provide exterior views frora the Furnishings/Equipment: 

office. 

- 1 desk 3'-0" X 6'-0" 

- executive chair 

Adjacent Spaces: Senior Vice President, - 1 credenza 

Account Executives, Reception/Waiting, - side bar 

Creative Services, Adrainistrative - couch & chair 

Services - coffee table 

- 2 guest chairs 

76 



DETAILED SPACE LIST 

SPACE: Senior Vice President, 

Account Services Office 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: 1 

SQUARE FOOTAGE: 

Existing Sq.Ft. 225 

Other (Sq.Ft.)100-300 

TOTAL AREA: 225 Sq.Ft. 

FUNCTIONAL REQUIREMENTS: 

- to provide office space for the 

Senior Vice President. 

- to provide a working environraent 

which is inviting and comfortable 

for the everyday business functions 

of Mr. White. 

- to provide exterior views from the 

office. 

Adjacent Spaces: President, Account 

Services, Reception/Waiting, 

Administrative Services, Creative 

Services 

TECHNICAL REQUIREMENTS: 

Space Enclosure: Floor material should 

be coraraercial type, high quality carpet. 

Walls can be either painted or fabric 

covered, and should acoustically isolate 

the room. Ceiling height: min.8'-0". 

Exterior views should be provided. 

Electrical/Lighting: Lighting requireraents 

are 30 f.c. for arabient lighting, and 

50-70 f.c. for task lighting. Natural 

daylighting is encouraged as a supplement 

to artifical lighting. Also, seperate 

power must be provided for CRT. 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow 

system. The appropriate teraperature 

for this space is 72 F. 

Coramunications: Provide 1 telephone and 

1 CRT outlet. 

Furnishings/Equipment: 

- 1 desk 2'-6" X 5'-0" 

- executive chair 

- 2 guest chairs 

- roll top desk 

- 2 chairs 

- table 

- 1 vertical file 
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DETAILED SPACE LIST 

SPACE: Account Executive Offices TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 2 

NUMBER of OCCUPANTS: 1/unit 

SQUARE FOOTAGE: 

Existing Sq.Ft. 200 

Other (Sq.Ft.)100-300 

TOTAL AREA: 150 Sq.Ft. 

FUNCTIONAL REQUIREMENTS: 

- to provide office space for the 

account executives. 

- to provide a comfortable and 

inviting working environment. 

Space Enclosure: Floor raaterial should 

be coraraercial type, high quality carpet. 

Walls can be covered in either paint, or 

fabric, and should acoustically isolate 

the roora. Ceiling height: min.8'-0". 

Exterior views should be provided. 

Electrical/Lighting: Lighting requirements 

are 30 f.c. for ambient lighting, and 

50-70 f.c. for task lighting. Natural 

daylighting is encouraged as a supplement 

to artifical lighting. Also, seperate 

power raust be provided for a CRT in 

each office. 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow systera. 

The appropriate teraperature for this space 

is 72 F. 

- to provide exterior views. Communications: Provide 1 telephone and 

1 CRT outlet for each office. 

Adjacent Spaces: President, Senior Vice 

President, Reception/Waiting, Furnishings/Equipment: 

Adrainistrative Services, Creative 

Services - 1 desk 2'-6" x 5'-0" 

- executive chair 

- 1 credenza 18" x 5'-0" 

- 2 guest chairs 
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DETAILED SPACE LIST 

SPACE: Senior Vice President, 

Creative Services 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: 1 

SQUARE FOOTAGE: 

Existing Sq.Ft. 135 

A.A.A.A. 8 

Other (Sq.Ft.)100-300 

TOTAL AREA: 150 

TECHNICAL REQUIREMENTS: 

Space Enclosure: Floor raaterial should 

be commercial type, high quality carpet. 

Walls can be covered in either paint, or 

fabric, and should acoustically isolate 

the roora. Ceiling height: rain.8'-0". 

Exterior views should be provided. 

Electrical/Lighting: Lighting requirements 

are 30 f.c. for ambient lighting, and 

50-70 f.c. for task lighting. Seperate 

power raust be provided for a CRT. 

FUNCTIONAL REQUIREMENTS: 

- to provide office space for the 

Senior Vice President, Creative 

Services. 

- to provide a corafortable and 

inviting working environraent. 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow 

systera. The appropriate teraperature for 

the space is 72 F. 

Coraraunications: Provide 1 telephone and 

1 CRT outlet. 

Furnishings/Equipraent: 

- to provide exterior views for 

creative stiraulation. 

Adjacent Spaces: Account Services, 

Art Departraent, Copy Departraent, 

Adrainistrative Services 

- 1 desk 2'-6" X 5'-0" 

- executive chair 

- credenza 

- 2 guest chairs 
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DETAILED SPACE LIST 

SPACE: Art Departraent TECHNICAL REQUIREMENTS; 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: 3 

SQUARE FOOTAGE: 

Existing Sq.Ft. 450 

A.A.A.A. 10 

Other Sq.Ft. 200-400 

Space Enclosure: Floor raaterial should 

be coramercial type, high quality carpet. 

Walls should be painted. Ceiling height: 

min.8'-0". Exterior views should be 

provided. 

Electrical/Lighting: Lighting requirements 

are 80-100 f.c. for this space. 

TOTAL AREA: 600 

FUNCTIONAL REQUIREMENTS: 

- to provide office space for the 

Art Department. 

- to provide an easily raaintained 

and efficent working area. 

Mechanical: Adequate ventilation is 

required in this space do to the use of 

air brushes, sprays, and other odor causin^ 

iteras in the preparation of art work. 

The appropriate teraperature for this 

space is 68 - 72 F. 

Coramunications: Provide 3 telephones. 

Furnishings/Equipraent: 

- provide exterior views for 

creative relaxation. 

Adjacent Spaces: Art Director, Copy 

Departraent, Meeting Area 

- 3 work stations 

- 3 drafting & layout tables 

- 1 flat file 

- 1 sink & cabinet 

- supply cabinet 

- in process art work storage 

- display area 
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DETAILED SPACE LIST 

SPACE: Copy Departraent Offices TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 2 

NUMBER of OCCUPANTS: 1/unit 

SQUARE FOOTAGE: 

Existing Sq.Ft. 140 

A.A.A.A. 8 

Other (Sq.Ft.)100-300 

TOTAL AREA: 140 Sq.Ft. each 

FUNCTIONAL REQUIREMENTS: 

Space Enclosure: Floor raaterial should 

be coramercial type, high quality carpet. 

Walls can be covered in either paint, or 

fabric, and should acoustically isolate 

the roora. Ceiling height: rain.8'-0". 

Exterior views should be provided. 

Electrical/Lighting: Lighting requireraents 

are 30 f.c. for arabient lighting, and 

50 -70 f.c. for task lighting. 

Natural daylighting is encouraged as a 

suppleraent to artifical lighting. 

Provide seperate power for a CRT. 

- to provide office space for the 

Copywriters. 

- to provide a corafortable and 

inviting working environraent. 

- to provide exterior views for 

creative relaxation. 

Adjacent Spaces: Art Departraent, 

Meeting Roora, Account Services. 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow systera. 

The appropriate teraperature for this 

space is 72 F. 

Coraraunications: Provide 1 telephone and 

1 CRT outlet for each office. 

Furnishings/Equipment: each 

- 1 desk 2'-6" x 5'-0" with return 

- 1 chair 

- credenza 

- 2 guest chairs 
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DETAILED SPACE LIST 

SPACE: Creative Services Meeting 

Roora 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: Varies 

TECHNICAL REQUIREMENTS: 

Space Enclosure: Floor raaterial should 

be coraraercial type, high quality carpet, 

Walls can be either painted, or fabric 

covered. Ceiling height: rain.8'-0". 

SQUARE FOOTAGE: 

Existing Sq.Ft. 0 

A.A.A.A. 10 

Other (Sq.Ft.)100-200 

TOTAL AREA: 150 

FUNCTIONAL REQUIREMENTS: 

- to provide a raeeting space for the 

Art & Copy Departraents. 

Electrical/Lighting: 50 - 70 f.c. should 

be provided, and integrated with a 

display lighting systera. 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow 

system. The appropriate temperature 

for this space is 72 F. 

Communications: Provide 1 telephone. 

Furnishings/Equipraent: 

- to provide a raeeting space when 

main conference room is being used. 

- 1 conference table 3'-0" x 7'-0" 

- 6 chairs 

Adjacent Spaces: Art Department. 

Copy Departraent 
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DETAILED SPACE LIST 

SPACE: Darkroora TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: 1 

SQUARE FOOTAGE: 

Existing Sq.Ft. 125 

Other Sq.Ft. 100-300 

TOTAL AREA: 300 Sq.Ft. 

FUNCTIONAL REQUIREMENTS: 

- to provide space for the processing 

of film, making of slides and prints, 

and PMTs. 

Space Enclosure: Floor raaterial should 

be a non-slip, high traffic type. 

Walls should be painted. The roora 

should be fire resistant. There should 

be only one wall opening, and this should 

be light safe. Ceiling height:lO'-O". 

Electrical/Lighting: 100 f.c. are 

required for this space, along with 

1 ceiling bounce safelight on a seperate 

switch. 

Mechanical: Provide for adequate ventilation 

of this space with a low velocity systera. 

The appropriate teraperature for this space 

is 70 F. 

- to provide a space that is secure 

and fire safe. 

Adjacent Spaces: Art Departraent 

Furnishins/Equipment: 

- large sink 

- cabinents with laminated tops 

and storage below 

- photographic enlarger 

- developing tanks 
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DETAILED SPACE LIST 

SPACE: Art Files TECHNICAL REQUIREMENTS; 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: Varies 

SQUARE FOOTAGE: 

Existing Sq.Ft. 288 

Other Sq.Ft. 100-300 

TOTAL AREA: 300 Sq.Ft. 

FUNCTIONAL REQUIREMENTS: 

- to provide a space for the storage 

of all art work. 

Space Enclosure: Floor material should 

be a non-slip, high traffic type. 

Walls should be painted. The roora 

should be fire resistant. Ceiling 

height:8'-0". 

Electrical/Lighting: 100 f.c. are 

required for this space. 

Mechanical: Provide for adequate ventilation 

of this space with a low velocity systera. 

The appropriate teraperature for this space 

is 74 F-

Coraraunications: Provide 1 telephone. 

- to provide a space that is secure 

and fire safe. 

Adjacent Spaces: Art Department 

Furnishings/Equipment: 

- hanging file systems 

- fire extingusher 
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DETAILED SPACE LIST 

SPACE: Copy Files TECHNICAL REQUIREMENTS; 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: Varies 

SQUARE FOOTAGE: 

Existing Sq.Ft. 196 

Other Sq.Ft. 100-300 

Space Enclosure: Floor raaterial should 

be non-slip, high traffic type. Walls 

should be painted. The roora raust be 

fire resistant. Ceiling height:8'-0". 

Electrical/Lighting: 100 f.c. are 

required for this space. 

TOTAL AREA: 400 Sq.Ft. 

FUNCTIONAL REQUIREMENTS; 

Mechanical: Provide adequate ventilation 

of this space with a low velocity systera. 

The appropriate temperature for this 

space is 74 F. 

- to provide a space for the filing 

of all copy work. 

- to provide a space that is secure 

and fire safe. 

Adjacent Spaces: Copy Department 

Comraunications: Provide 1 telephone. 

Furnishings/Equipraent: 

- hanging file systera 

- fire extinguisher 
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DETAILED SPACE LIST 

SPACE: Office Manager's Office TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: 1 

SQUARE FOOTAGE: 

Existing Sq.Ft. 140 

A.A.A.A. 8 

Other Sq.Ft, 100-300 

TOTAL AREA: 140 Sq.Ft. 

FUNCTIONAL REQUIREMENTS; 

Space Enclosure: Floor raaterial should 

be coraraercial type, high quality carpet. 

Walls can be either painted, or fabric 

covered, and should acoustically isolate 

the office. Ceiling height:8'-0". 

Exterior views should be provided. 

Electrical/Lighting: Lighting requireraents 

are 30 f.c. for ambient lighting, and 

50-70 f.c. for task lighting. Natural 

daylighting is encouraged as a supplement 

to artifical lighting. Provide a 

seperate power for a CRT. 

- to provide office space for the 

office manager. 

- to provide space for business 

transactions that affect the 

office. 

Adjacent Spaces: Account Services, 

Administrative Services, Creative 

Services 

Mechanical: Provide adequate ventilation 

with a low velocity, quiet air flow system. 

The appropriate teraperature for this 

space is 72 F. 

Coramunications: Provide 1 telephone and 

1 CRT outlet. 

Furnishings/Equipment: 

- 1 desk 2'-6" x 5'-0" with return 

- 1 work chair with casters 

- credenza 

- 2 guest chairs 
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DETAILED SPACE LIST 

SPACE: Administrative Services TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: 4 

SQUARE FOOTAGE: 

Existing Sq.Ft. 350 

A.A.A.A. 8 

Other Sq.Ft. 150-300 

TOTAL AREA: 400 Sq.Ft. 

FUNCTIONAL REQUIREMENTS: 

- to provide office space for 

adrainistrative services. 

- provide exterior views. 

Adjacent Spaces: Office Manager, 

Account Services, Creative Services 

Space Enclosure: Floor raaterial should 

be coraraercial type, hign quality carpet. 

Walls can be either painted or fabric 

covered. Ceiling Height:rain.8'-0". 

Exterior views should be provided. 

Electrical/Lighting: Lighting requirements 

are 30 f.c. for ambient lighting, and 

50-70 f.c. for task lighting. Natural 

daylighting is encouraged as a suppleraent 

to artifical light. Provide seperate power 

for CRTs. 

Mechanical: Provide adequate ventilation 

for this space with a low velocity, quiet 

air flow systera. The appropriate 

temperature is 68-72 F. 

Comraunications: Provide 1 telephone 

and 1 CRT outlet at each desk. 

Furnishings/Equipment: 

- 4 work stations by Knoll-Stephens 

- 4 work chairs with casters 

- 4 guest chairs 

- 3 fire resisitant filing cabinets 
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DETAILED SPACE LIST 

SPACE: Conference Room TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: Varies 

SQUARE FOOTAGE: 

Existing Sq.Ft. 400 

A*A«A*A* o 

Other(per/person) 10 

TOTAL AREA: 400 Sq.Ft. 

Space Enclosure: Floor material should 

be coraraercial type, high quality carpet. 

Walls can be either painted or fabric 

covered, and should acoustically isolate 

the roora. Ceiling height:rain.8'-0". 

Exterior views should be provided. 

Electrical/Lighting: 50-70 f.c. are 

required for this space, and should 

be intergrated with lighting for presentations, 

Provide seperate power for a CRT. 

FUNCTIONAL REQUIREMENTS: 

- to provide a space for raeetings, 

presentations, and other activities 

that require a large space. 

- to provide a inviting and 

corafortable atmosphere. 

- to provide an exterior view. 

Adjacent Spaces: Reception/Waiting, 

Account Services, Kitchen 

Mechanical: Provide adequate ventilation 

for this space with a low velocity, quiet 

air flow systera. The appropriate 

teraperature for this space is 68-74 F. 

Coraraunications: Provide 1 telephone and 

1 CRT outlet. 

Furnishings/Equipment: 

- 1 conference table 8'-0" dia. 

- 10 conference chairs 

- presentation unit 

- 4 chairs & table 

- 1 side bar 
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DETAILED SPACE LIST 

SPACE: Mail Roora TECHNICAL REQUIREMENTS: 

NUMBER of UNITS: 1 

NUMBER of OCCUPANTS: Varies 

SQUARE FOOTAGE: 

Existing Sq.Ft. 100 

Other Sq.Ft. 100 

Space Enclosure: Floor raaterial should 

be non-slip, high traffic type. Walls 

should be painted. Ceiling height: 

rain.8'-0". 

Electrical/Lighting: 70 f.c. are 

required forthis space. 

TOTAL AREA: 100 Sq.Ft, 

FUNCTIONAL REQUIREMENTS: 

Mechanical: Provide adequate ventilation 

with a low velocity systera. The 

appropriate teraperature for this space 

is 74 F. 

- to provide space for the handling 

of incoraing and outgoing raail. 

- to provide space for copying 

material. 

Adjacent Spaces: Reception/Waiting 

Coraraunications: Provide 1 telephone. 

Furnishings/Equipraent: 

- cabinets with counter tops 

- copier 

- raail/phone slots for eraployees 
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DETAILED SPACE LIST 

SPACE: Kitchen TECHNICAL REQUIREMENTS; 

NUMBER OF UNITS: 1 

NUMBER of OCCUPANTS: Varies 

SQUARE FOOTAGE: 

Existing Sq.Ft. 200 

TOTAL AREA: 200 Sq.Ft. 

FUNCTIONAL REQUIREMENTS: 

- to provide space for the preparation 

of beverages for raeetings. 

Space Enclosure: Floor raaterial should 

be non-slip, high traffic type. Walls 

should be painted. Ceiling height:8'-0". 

A pass-thru should be provided between 

the kitchen, and the conference roora. 

Electrical/Lighting: 100 f.c. are 

required for this space. Electrical 

requireraents should be based on the 

equipraent chosen for the kitchen. 

Mechanical: Provide adequate ventilation 

with a low velocity systera. The appropriate 

teraperature is 74 F. 

- to provide space for eraployees 

to eat. 

Adjacent Spaces: Conference Roora 

Coraraunications: Provide 1 telephone. 

Furnishings/Equipraent: 

- counter space with upper and lower 

cabinets 

- 1 sink 

- microwave 

- dishwasher 

- Table & 6 chairs 
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DETAILED SPACE LIST 

SPACE: Men's Restroora 

Woraen's Restroora 

NUMBER of UNITS: 1 each 

NUMBER of OCCUPANTS: Varies 

TOTAL AREA: 250 Sq.Ft. each 

TECHNICAL REQUIREMENTS: 

Space Enclosure: Floor raaterial should 

be non-slip and waterproof. Walls and 

ceilings should also be of water-

resistant raaterials and should be 

acoustically insulated. Ceiling 

height: 8'-0". 

FUNCTIONAL REQUIREMENTS: 

- to provide space for users to 

perform bodily functions and 

personal hygiene. 

Adjacent Spaces: Confernece Roora, 

Kitchen 

Lighting: 20 f.c. should be provided 

for arabient lighting,and 30 f.c. for 

vanity and rairror areas. 

Mechanical: Provide proper exhaust and 

ventilation of these spaces and a constant 

teraperature range of 68-72 F-

Furnishings/Equipraent: each 

- 3 waterclosets 

- 2 lavatories 

- 1 urinal 

- towel dispencers & waste receptacles 

- mirrors 
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DETAILED SPACE LIST 

SPACE: Lease Space TECHNICAL REQUIREMENTS; 

SQUARE FOOTAGE: 

Proposed 15,000-25,000 Sq.Ft. 

FUNCTIONAL REQUIREMENTS: 

- to provide lease space for offices, 

shops, restaurants, etc. 

- to provide flexible space to allow 

many different activities to be 

housed in the facility. 

Space Enclosure: Floor material should 

be sealed concrete. Lease spaces shall 

be left unfinished, only the public spaces 

will be finished out. 

Electrical/Lighting: Security lighting will 

be provided in lease spaces, with lighting 

provided in public spaces. The electrical 

systera should be designed to handle the 

needs of raany different activities. 

Mechanical: Provide a systera to handle the 

the raany needs of the different activities. 
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DETAILED SPACE LIST 

The following is a listing of all spaces, 

and their net square footage and a total 

of net square footage for the developraent. 

^OOM SQUARE FOOTAGE 

Reception/Waiting 400 

President's Office 300 

Senior Vice President, 225 

Account Services 

Account Executive Office 150 

Account Executive Office 150 

Senior Vice President, 150 

Creative Services 

Art Departraent 600 

Copy Departraent 280 

Creative Services 150 

Meeting Roora 

Darkroora 300 

Art Files 300 

Copy Files 400 

Office Manager's Office 140 

Accounting Office 250 

Adminstrative Services 400 

Conference Room 400 

Mail Roora 100 

Kitchen 200 

Restrooras (2*250) 500 

Total Net Sq.Ft. 5,395 

Mixed Use Net 20,000 

Lease Space 

Total Net Project 25,395 

Square Footage 
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SYSTEMS PERFORMANCE CRITERIA 

PREFACE: The Systems Perforraance Criteria 

is intended to provide all of the 

descriptions of the building systems of 

operations in terms of user satisfaction 

and/or physical accoraplishraent. All 

references to codes should be considered 

usuable of the raost up-dated sources and 

revisions of the code. It is important 

to note that each system works within 

its own criteria but raust act in total 

intergration with all other systeras. 

The systeras which are discussed in this 

chapter are: 

1. Structural 

2. Mechanical 

3. Electrical/Lighting 

4. Acoustics 

5. Mechanical Lif t Systeras 

6. Plurabing 

7. Coraraunications 

8. Safety Systeras 

9. Building Envelope 

All of these systems must meet the 

standards set forth by the 

N.F.P.A. Life Safety Code. 
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SYSTEMS PERFORMANCE CRITERIA 

STRUCTURE: The raaterials and 

construction of the building raust 

meet and account for all activities 

with which it interacts, building 

systeras with which it interacts, and 

all requireraents of the Uniforra 

Building Code. It is intended that 

the structure be instruraental in 

providing appropriate spaces for all 

of the activities to be housed. The 

designer should explore all structural 

systeras available, and base the 

selection on the following standards. 

Also, the designer needs to be 

sensitive to the forras created by the 

structure which will express the 

dynaraics of the activities contained 

within the building. 

Functional Requireraents: 

- The structure raust carry effectively 

and safely all loads that act on the 

building. 

- The structure raust be designed to resist 

winds in excess of 250 ra.p.h. due to the 

possibility of hurricanes in the region. 

- The structure raust interact with 

other systeras such as heating, ventilation, 

and raechanical and electrical to insure 

the econoraic conservation of each system. 

- The structure raust be fire resistant 

as to insure the safety of all occupants. 

- With respect to LeFevre & Assocs., the 

structure should not penetrate any spaces. 

- With respect to lease spaces the 

structure should conform with the 

architectural design and accomodate 

a standardized module for ease of 

construction and cost feasability. 
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SYSTEMS PERFORMANCE CRITERIA 

MECHANICAL: The air temperature, 

huraidity, and flow raust raeet and 

account for all activities and 

functional requirements with which 

it interacts. The raechanical systeras 

must conforra to all of the requireraents 

of the Uniforra Building Code and the 

Uniforra Mechanical Code. The concern 

for the user's comfort is an important 

issue to be discussed. The success 

of the facility depends on comfortable 

air flow and adequate ventilation to 

provide for the satisfaction of all 

users. The designer should explore 

all raethods of air control to raaxiraize 

control of operating costs, and 

individual controls for user 

flexibility. Refer to the detailed 

space list for the specific raechanical 

requirements of each space. 

Functional Requirements: 

- The raechanical system should be isolated 

in such a way as to prevent noise levels 

frora interfering with public spaces. 

- The raechanical systera raust be adequately 

designed for efficiency as energy costs 

are of prirae concern. Zoning of the 

raechanical systera should be considered 

within the idea of energy efficiency. 

- The raechanical systera should have 

adequate space allocation, easy 

accessibility for maintenance, and 

flexibility for future deraands. 

- In dividual control of the raechanical 

systeras within the different user's 

spaces is essential to the corafort 

and satisfaction of the users. 

However, there must be an override 

system provided so that misuse of 

the mechanical system may be dealt with. 

- Finally, the raechanical systera must 

sufficiently provide fire safety 

approaches to design such as the need 

to prevent dispersion of sraoke and 

containraent of fires within the system. 
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SYSTEMS PERFORMANCE CRITERIA 

ELECTRICAL/LIGHTING: The electrical 

and lighting systeras must raeet and 

account for all activities and 

functional requireraents with which 

it interacts. All systeras raust raeet 

applicable sections of the Uniforra 

Building Code, and the National 

Electrical Code. 

Functional Requireraents: Electrical 

- The electrical design should have 

the capacity for the raechanical 

systems, vertical transporation 

equipraent, and any special electrical 

requireraents such as coraputers. 

- The electrical systera rauch be so 

designed as to eraploy feasibility, 

reliability, safety, and energy 

considerations. 

- The electrical systera should 

be designed as to provide power 

during the loss of norraal electrical 

supply. Electric power for life-

safety systeras such as fire alarras, 

eraergency lighting, and elevators 

are the most iraportant loads to be 

served. 

Functional Requireraents: Lighting 

- It is essential that appropriate 

lighting be designed to create a 

visual environraent that will provide 

adequate visibility, desired appearance, 

and acceptable iighting levels for 

all users. Refer to the detailed 

space list for the specific lighting 

requireraents of each space. 

- Natural lighting in conjection with 

artificial lighting should be eraployed 

to achieve desired raoods and effects, 

in both interior and exterior spaces. 

- Lighting should be flexible to the 

needs of changing deraands such as in 

versatile spaces like the conference 

roora, and in the lease spaces. 

- Emergency lighting must be provided 

in all corridors, public spaces, and 

at major exits. Refer to the UBC for 

specific iighting level requirements 

and locations. 

98 



SYSTEMS PERFORMANCE CRITERIA 

ACOUSTICS: The acoustics in a 

mixed use development are notably 

iraportant to the success of the 

facility and the corafort of all 

the users. Sound in the public 

spaces can enhance the activities 

occuring within the spaces, while 

offices need to be insulated for 

sound thus enhancing the work place. 

The following table is a suggested 

noise criteria range for background 

noise.l 

Functional Requirements: 

- Offices within Lefevre & Assocs. 

need to be acoustically seperated 

from each other. 

- Office spaces within the development 

need to be acoustically seperated 

frora each other. 

- Circulation paths raust be acoustically 

isolated to protect the offices frora 

noises occuring in the corridors. 

Space Equivalent dbA 

Reception/Waiting 45 - 60 

Offices 40 - 45 

Restaurants/Retail Shops 45 - 60 

Mechanical spaces should be acoustically 

isolated frora all areas, especially 

public spaces. 
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SYSTEMS PERFORMANCE CRITERIA 

MECHANICAL LIFT SYSTEMS: The 

materials and construction of 

raechanical lift systeras raust raeet 

and account for all activities with 

which it interacts, building systeras 

with which it interacts, and all 

applicable sections of the ANSI Code, 

Safety Code for Elevators, Durabwaiters, 

Escalators, and Moving Walks and the 

NFPA Life Safety Code. The raechanical 

lift systeras have iraportant physical 

characteristics that need to be 

discussed. However, an iraportant 

issue is that of the user's 

satisfaction. The public elevators 

and escalators are an iraportant part 

of the raixed use developraent's 

circulation systera. For proper 

orientation of all users within the 

facility, both horizantally and 

vertically, the elevators and 

escalators need to be visually 

outstanding and important. These 

should be used in the architectural 

design to contribute to the arabience 

of the facility. 

Functional Requirements: 

- The lift systems should provide 

miniraiora waiting tirae at any floor, 

corafortable acceleration, rapid 

transportation, sraooth and rapid 

deacceleration, and rapid loading 

and unloading. For a rainiraura of delays 

and inconvenience to users, the 

interval between cars should be 35 

to 50 seconds for each elevator. 

- The vertical transportation of 3 

levels or less within the public 

spaces, escalators, or raoving walks 

raay be used if all handicapped 

requireraents are met. 
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SYSTEMS PERFORMANCE CRITERIA 

PLUMBING: The materials and 

construction of water supply and 

sewage systems raust raeet and account 

for all activities with which it 

interacts, building systeras with 

which it interacts and all 

requireraents of the Uniforra Building 

Code, the Uniforra Plurabing Code, and 

the NFPA Life Safety Code. 

Functional Requireraents: 

- The plurabing systera raust be so 

designed that adequate ease of 

construction is possible along with 

cost feasibility. 

- It is recoraraended that different 

systeras be explored as to accoraodate 

efficient use of water and noise. 

(e.g. waterclosets: flush valve vs. 

flush tank). 

All plurabing lines should be 

accessible for raaintenance purposes. 

Effective systeras for supplying 

adequate water pressure to the 

furtherest and highest fixtures needs 

to be considered. 

A systera for providing the extraction 

of overflow water or storra water in 

basements are essential to the overall 

performance of the plumbing system. 
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SYSTEMS PERFORMANCE CRITERIA 

COMMUNICATIONS: The communication 

systeras within LeFevre & Assocs. act 

in a two-fold purpose. First, the 

systera is used to coramunicate with 

those outside the office. Secondly, 

the system is essential for "in-house" 

operations of the firm. 

Coraraunication systeras within the 

developraent are iraportant for 

coraraunication outside of the 

developraent. 

Functional Requireraents: 

- Provide telephone service for LeFevre 

& Assocs., including an inter-office 

coraraunication systera between all 

employee work areas. 

- Provide telephone service for the 

mixed use developraent. 
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SYSTEMS PERFORMANCE CRITERIA 

SAFETY SYSTEMS: 

Fire Safety - The fire safety system 

in a mixed use development is of 

great importance to the safety of all 

users. With many different people and 

varied activities, early detection of 

fire is essential, The fire safety 

system must meet all requirements of 

the Uniform Building Code and the 

National Fire Code. 

Security - Security should provide 

protection and conservation of all 

assets, both real and personal, and 

the protection of all users as well as 

their property. This is essential to 

the well being of all users. 

Functional Requirements: 

- The fire alarm system should be 

capable of giving early warning to 

all inhabitants of the building. 

- This early warning system should 

be located so that all users are 

aware of the emergency at any 

given time and place within the 

facility. 

- Fire escapes raust be provided as 

under the requirements of the 

Uniform Building Code. Also, areas 

of refuge (fire resistive areas) 

raust be located on each floor in 

case the fire exits and other 

means of escape are inoperable. 

Functional Requirements: 

- The security system should be 

capable of alerting the proper 

authorities. 

- The security system should take into 

account the security needs of the 

different activities occuring within 

the facility. 

- Security lighting should be provided 

in lease spaces, corridors, and 

exterior spaces. 
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SYSTEMS PERFORMANCE CRITERIA 

BUILDING ENVELOPE: The materials and 

construction of the building envelope 

must raeet and account for all 

activities with which it interacts, 

the building systems with which it 

interacts (i.e., mechanical, 

electrical, e t c ) , and all applicable 

sections of the Uniform Building Code 

and the NFPA Life Safety Code. The 

envelope is one way of creating 

continuity and completeness of the 

many activities enclosed. 

Functional Requirements: 

- The building envelope must control 

thermal transmission, air infiltration, 

and material maintenance which affect 

the operating and life cycle costs. 

- The building envelope should promote 

interaction of interior and exterior 

spaces and activities. 

- The building envelope must create spaces 

that are aesthetically pleasing and 

exciting to the activities they house. 
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COST ANALYSIS 

PREFACE: The cost analysis is derived 

from spaces and numbers in the Detailed 

Space List. The cost of the project is 

looked at first, then the cost raake-up 

of the project is examined. 
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COST ANALYSIS 

The total required budget for the mixed use development including 

building, site, and fees is as follows. 

COST ESTIMATE ANALYSIS 

A. 

B. 

C. 

D. 

E. 

F. 

G. 

H. 

J. 

Building Cost 

Fixed Equipment 

Site Development 

Total Construction 

Site Acqusition 

Moveable Equipment 

Professional Fees 

Contingencies 

Administrative Cost 

%OFA 

Lump Suffl 

(A+B+C) 

Lump Sum 

%OFA 

%OFD 

%OFD 

%OFD 

1,538,462.00 

76,923.08 

240,384.60 

1,855,769.68 

7,985,700.00 

00.00 

148,461.60 

185,576.90 

18,557.69 

K. Total Budget Required 

(D&E thru J) 

$ 10,194,065.87 
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COST ANALYSIS 

The total required budget for LeFevre and Associates, Inc. new offices. 

COST ESTIMATE ANALYSIS 

A. Building Cost 530,291.60 

B. Fixed Equipment %OFA 26,514.58 

C. Total Construction (A+B) 556,806.20 

D. Moveable Equipment %0FA 10,605.83 

E. Professional Fees %0FC 55,680.62 

F. Contingencies %0FC 55,680.62 

G. Adminstrative Cost %OFC 5,568.06 

H. Total Budget Required $ 684,341.96 

(C&D thru G) 

Total required budget for the project. 

COST ESTIMATE ANALYSIS 

(Mixed Use Development + LeFevre and Associates, Inc, offices) 

A. Estimated Mixed Use Development 10,194,065.87 

Cost 

B. Estimated LeFevre and Associates, 684,341.96 

Inc , Office Cost 

C. Total Project Budget Required $ 10,878,407.83 

(A+B) 
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COST ANALYSIS 

Cost Figures for the Mixed Use Development: 

ASSIGNEÛ SPACE 

—LIST THE ROOM NAME AN SIZE FOR EACH ASSIGNED SPACE-

HOW MANY SPACES? i 

SPACE SIZE AREA VOLUME 

SPACE NO. 1 
LENGTH? 100 
WIDTH? 200 
HEIGHT? 12 

100 X 200 X 12 20000 240000 

NET ASSIGNMENTS 20000 240000 
NO. OF SPACES 1 

" CIRCULATIÛN-^MECHANlCAL"STRUCTURE'*TO!LETS*JANiTOR*UNASSlGNED STÛRAGE 

EFFICENCY RATIO 

1 SUPERB 50/50 
2 GRAND 55/45 
3 cXCELLENT bu/40 
4 MODERA TE 65/35 
5 AUSTERE 70/30 

ENTER THE N . FOR THE DESIRED EFFICENCY RATIO? 4 
CIRCULATION 6153.847 
MECHANICAL 1692.308 
STRUCTURAL 2153.846 
TOILETS 461.5385 
JANITOR 153.8462 
UNASSIGNED STORAGE 153.8462 

TOTAL UNASSIGNED SPACE 10769.23 
NET ASSIGNED SF 20000 

GROSS SF 30769.23 
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COST ANALYSIS 

BUUGET 

SEE A.l.A. STAFEMENT OF ARCHITECTS SERVICES OC.B551 FOR DETAIL CATAGORY LiSTING 

BUILDING TYPE 

GROUP 1 MONUMENTAL AND PRECISE DETAILING 

GROUP 2 EXCEPTIONAL CHARACTER AND COMPLEXiTY 
GROUP 3 MODERATE COMPLEXÍTY 
GROUP 4 CONVENTIONAL CHARACTER 
GROUP 5 UTILITARIAN 

SELECT BUILDING TYPE GROUP (1-5)? 2 

BUILDING COST 

DOLLARS $/SF 
OUALiTY GROUP 

SUPERB 3692308 120 I 
GRAND 3076923 100 2 
EXCELENT 2307693 75 3 
MODERATE 2000000 65 4 
AUSTERE 1538462 50 5 

SELECT OUALITY GR0UP(l-5)? 5 

F[XED EOUiPTMENT 

ALL tOUÍHÍMENT iNSrALuE dEFORE COMPLETIUN UF THE BUILDING SUCH AS SERViCE EOUiP 
TMENT.FIXED SEATlNG,MEDICAL EQU1PTMENT,SECURITY OR SOUND SYSTEMS 

LOW 57. 
MED i UM 1 0 - 1 5 7 . 
H i H 207. 
SPECIALLY HIGH 30% 

ENl tR APRGPRIATE 7.? 5 
7 6 9 2 3 . 0 8 
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COST ANALYSIS 

MOVEABLE EOUIPTMENT 

FURNITURE AND OTHER EQUiPTMENT NOT ATTACHED TO THE BUILDING 

LOW 57. 
MEDIUM 107.-157. 
HIGH 207, 

ENTER APROPRIATE 7.: 0 

0 

PROFESSIONAL FEES 

BUILDING TYPE GROUP 

GROUP 1 
GROUP 2 
GRÛUP 3 
GROUP 4 
GROUP 5 

97.-127. 

77.-1 07, 
67.-87. 
57.-77. 
37.-Ô7. 

ENTER APROPRIATE FEE 7.? 8 

i48461 .6 
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COST ANALYSIS 

A.BUIL ING COST 
B.FIXED EQUIPTMENT 
C.SITE DEVELOPMENT 

COST ESTIMATE ANALYSiS 

30769.23 
7.0FA 
LUMP SUM 

1538462 
76923.08 
240384.6 

D.TOTAL CONSTRUCTION (A+B+C) 1855769 

7985700 
0 
148461.6 
185576.9 
18557.69 

E.SITE ACOUSITION LUMP SUM 
F.MOVEABLE EQUIPTMENT 7.0FA 
G.PROFESSIONAL FEES 7.0FD 
H.CONTINGENCIES 7.0FD 
J.ADMINISTRATIVE COST 7.0FD 

K.TOTAL BUDGET REOUiRED 
1.Û19407E+07 

(D3,E THRU J) 

113 



COST ANALYSIS 

Cost Figures fot LeFevre and Associates, Inc Offices: 

SPACE PROGRAM 

ASSIGNED SPACE 

NET ASSiGNMENTS 4895 48950 
NO. OF SPACE3 20 

* CIRCULAT1ON*MECHANICAL*STRUCTURE*TOILETS*JANITOR*UNASSIGNED STORAGE 

EFFICENCY RATIO 

1 SUPERB 50/50 
2 GRAND 55/45 
3 EXCELLENT 60/40 
4 MODERATE 65/35 
5 AUSTERE "70/30 

ENTER THE NO. FOR THE DESIRED EFFICENCY RATIO? 3 
CiRCULATION 1794.833 
MECHANICAL 611.875 
STRUCTURAL 652.6666 
TOILETS 122.375 
JANITOR 40.79167 
UNASSIGNED STORAGE 40.79167 

ÛTAL UNASSIGNED SPACE ^^^^^^"^ 

8158.333 

MET ASSIGNED SF '̂ ^̂ ^ 

GROSS SF 

BUDGET 

sÊrÃ~"ÃrSTÃTÊMENT OF ARCHITECTS SERVICES DOC.B551 FOR DETAIL CATAGORY LISTING 

BUILDING TYPE 

GROUP 1 MONUMENTAL AND PRECiSE DETAiLING 

GR UP 2 EXCEPTIONAL CHARACTER AND COMPLEXITY 
GROUP 3 MODERATE COMPLEXiTY 
GROUP 4 CONVENTIÛNAL CHARACTER 
GROUP 5 UTILITARIAN 

:ELECT BUÍLDiNG FYPE GR UP (1-5)? 3 
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COST ANALYSIS 

BUILDING COST 

QUALiTY 
D LLARS $/SF 

GROUP 

SUPERB 
GRAND 
EXCELENT 
MODERATE 
AUSTERE 

SELECT QUALITY GR0UP(l-5)? 3 

815833.3 
693458.3 
530291.6 
448708.3 
326333.3 

100 
85 
65 
55 
40 

1 
-1 c 
3 
4 
5 

ALL EQUIPTMENT ÎNSTALLED BEFORE COMPLETION OF THE BUILDING SUCH AS SERViCE EQUIP 
TMENT,FIXED SEATING.MEDICAL EQUIPTMENT.SECURITY OR SOUND SYSTEMS 

LOW 
MEDiUM 
HiGH 
SPECIALLY HIGH-

57. 
•10-1 57. 

207. 
307. 

ENTER APROPRIATE 7.? 5 

26514.58 

MOVEABLE EOUIPTMENT 

FURNITURE AND OTHER EQUIPTMENT NOT ATTACHED TO THE BUiLDiNG 

LOW 57. 
MEDI UM 107.-1 57. 
H IGH 207. 

EN LR APROPRIATE 7,? 

1 6U5.83 

PROFESSIONAL FEES 

BUILDING TYPE GROUP 

GROUP 1 
GR UP 2 
GROUP 3 
GROUP 4 
GROUP 5 

97.-127. 
77.-107. 
67,-67. 
57.-77. 
37,-67, 

ENTER APROPRIATE FEE Xi 10 

^5680.62 
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COST ANALYSIS 

A.8UILDING COST 
B.FIXED EQUIPTMENT 
C.SITE DEVELOPMENT 

COST ESTIMATE ANALYSIS 

8158.333 
7.0FA 
LUMP SUM 

530291.6 
26514.58 
0 

D.TOTAL CONSTRUCTION (A+B+C) 556806.2 

E.SITE ACOUSITION LUMP SUM 
F.MOVEABLE EQUIPTMENT 7.0FA 
G.PROFESSIONAL FEES 7.0FD 
H.CONTINGENCIES 7.0FD 
J.ADMÍNISTRATIVE COST 7.0FD 

0 
10605.83 
55680.6£ 
55630.62 
5566.062 

684341.3 K.rOTAL BUDGET REOUIRED (DS,£ THRU J) 

116 



BIBLIOGRAPHY 



BIBLIOGRAPHY 

Abercrombie, Stanley. Qwathmey Siegel. Whitney Library of Design. 

(New York, 1981). 

Barton, Roger. Advertising Agency: Operation and Management. McGraw-Hill 

Book Company- (New York,1955). 

"But is it Avant-Garde?". Architectural Record. (April, 1984). pp.114-122. 

"CRS, Houston: I.B.M. Branch Office Building, Houston". Texas Architect. 

(November/December, 1982). pp.36-37. 

"Designing with Light". Interior Design. (March, 1983). pp.294-299. 

"Fulton Street Market". Architectural Record. (January, 1984). pp.104-106. 

"Houston High-Style". Progressive Architecture. (October, 1978). pp.78-79. 

Hoyt, Charles. Interior Spaces Designed by Architects. (McGraw-Hill Book 

Company. (New York, 1981). pp.78-79. 

McGuinness, William J., Stein, Benjamin., and Reynolds, John. Mechanical 

and Electrical Equipment for Buildings. John Wile and Sons. (New York, 1980) 

p.1255. 

Moore, Ann Thoraas. Houston Office Market Survey. The Horne Company 

(Houston, 1985). p.25. 

National Oceanic and Atmospheric Adminstration. Local Climatological Data, 

Annual Summary with Comparative Data. (Houston, 1984). p.59. 

Olgay, Victor. Design with Climate. Princeton University Press. 

(Princeton, 1973). p.l9. 

United States Departraent of Agriculture Soil Conservation Service. Soil 

Survey of Harris County Texas. U.S. Press. (1977). p.84. 

117 



BIBLIOGRAPHY 

"The Critical Path To Profitability...Begins With Advertising". Business 

Marketing. (August, 1985). pp.29-32. 

"The Decorator's Shed". Architectural Record. (August, 1982). pp.118-119. 

"The Image Maker's Image". Architectural Record. (March,1984). pp.108-111. 

Wright, John., Winter, Willis., and Zeigler, Sherilyn. Advertising. McGraw-Hill 

Book Company. (New York, 1982). p.9. 

118 



10 May 1986 

DOCUMENTATION: A MIXED USE DEVELOPMENT, Houston, Texas 

The site for this project is the centen of the 28-acre Riverway 
Development, located at the corner of South Post Oak and Woodway 
in Houston. Slide 1; shows a view looking south toward Riverway 
Deveiopment with Three Riverway, One Riverway, and I.B.M. office 
buildingsffrom left to right) . Slide 2; shows Inn on the Park hotel 
on the left and Three Riverway on the right, with the site being located 
directly in front of Three Riverway. Slide 3; looks west on Woodway, 
and down on the entrance to Riverway Development from Woodway. Slide 4; 
looks at the same entrance off of Woodway. Slide 5; driving south 
from the entrance off of Woodway looking west toward I.B.M. Slide 6; 
looking from the same point south toward the site. Slide 7; looks 
west from the site with One Riverway on the left, and I.B.M. on the 
right. Slide 8; looking north on South Post Oak toward Woodway with 
I.B.M. on the right. Slide 9; continues looking north toward Woodway. 
Slide 10; looking north at the intersection of South Post ak and 
Woodway , it is hoped these to streets will provide sourcesof revenue 
for this project. Slide 11; looks south with Four Leaf Towers 
by Pelli beyond. Slide12; looks east from South Post Oak toward the 
I.B.M. entrance. Slide 13; close up of I.B.M. entrance. Slide 14; 
looks accross the drive toward the entrance of One Riverway. Slide 15; 
looks south from the drive toward Riverway Garage, with Three Riverway 
on the left and One Riverway on the right, the site is to the left 
of Three Riverway. The next few slides will show the site from 360 
degrees. Slide 16; looks east toward Three Riverway with the site 
being on the left. Slide 17; view of the site looking east with the 
hotel beyond. Slide 18; view toward the site from I.B.M. Slide19; 
view south toward the site with Three Riverway on the left, and One 
Riverway on the right. Slide 20; view from the drive looking west towar 
the site with I.B.M. on the right, and One Riverway on the lef t. 
Slide 21; view looking east toward the hotel with the site being back 
to the right. Slide 22; view west toward the site from the hotel 
pool with Three Riverway on the left, and I.B.M. on the right. 
Slide 23; view from the hotel balcony toward the site with I.B.M. 
beyond. Slide 24; view north of the hotel pool/pond area with the 
site being back to the lef t. Slide25; view west from the same point 
toward the site with I.B.M. beyond. Slide 26; view east from the site 
toward the hotel and park area. 

In designing this project I first looked back at some of the issues 
of the project which were discussed during the programming phase of 
the project. Slide 27; some of these being pedestrian/vehicular 
access, economics of the project, and public/private seperation. 
Slide 27; showing early site analysis from the point of visual, 
pedestrian, and vehicular axis. Discovered here w?re tbiree areas m 
which these three axis occured with each other on the site. 
Slide 29; preliminary design with the mixed use running east/west 
with a office tower located to the north and a new entrance into 
Three Riverway linking to the mixed use area. 



Slide 30; preliminary design with the office building(purple) and 
mixed use(yellow) curving which works well with contours on east part 
of site. Slide 31; preliminary design with office building on the 
north and mixed use running east/west. Slide 32; preliminary design. 
Slide 33; preliminary design with office building on the left, or 
western edge of the site toward the more formal aspects of the existing 
office buildings. The mixed use is placed on the brow of the hill 
on the east part of the site toward the more informal aspects of the 
existing park area and hotel , with the different mixed use buildings 
being linked by an open air arcade that wraps around a two-level plaza. 
Slide 34; design development. Slide 35; sketch of plaza design. 
Slide 36; design with semi-circular office building..Slide 37; final 
design showing office building raised on piloti , and mixed use linked 
by open air arcade, which wraps around a two level plaza which connects 
to the parking level below. Slide 38; massing studies of project , 
it was decided to raise the building on piloti to allow views into 
and out of the plaza from the perimeter of the site. Slide 39; 
corner studies of the office tower- Exterior curving corner to have 
design shown in right sketch , providing 4' silver reflective glass 
wrap around corner running the full height of the floors. The plaza 
side corner is to be handled as shown in the sketch on the left. 
Slide 40; office building elevation study- Slide41; mixed use elevation 
studies. Slide 42; mixed use elevation studies. The materials for 
this project are to be flame cut pink granite for the office building, 
with silver reflective glass at the corners, and wrapping the exterior 
wall of the corridor on each floor- Smoke grey glass will be used on 
the punched windows all window and curtain wall frames to be black 
anodized alluminum with polished alluminum end caps. Below each 
window is to be a 8" half-round piece of polished pink granite. The 
stair towers will be clad in polished pink granite with patina green 
standing seam roofs in a pyramidal form supported on polished stainless 
balls 2'-6" in diameter , with grey glass dehind which allows natural 
light inti the stair shaft. A 1'-4" polished pink granite cornice 
will wrap around the top of the office building. The mixed use 
buildings will be made of Indiana limestone with pink granite bases. 
Clear glass will be framed in black anodized alluminum frames. The 
arcade uses limestone clad lintels. On the plaza side the columns will 
be white wood and on the built side the columns will be limestone clad, 
with pink granite base. All roofs will be patina green standing seam 
metal roofs. The plaza paving consists of gray granite with pink 
granite bands. 

The finai design and presentation is the result of three months of 
work and sketches some of which you have seen here. Slide 43; Contextua 
Site Plan showing building placement. Slide 44; Parking/Lower level 
Plan parking is provided for 80 automobiles, one may either take the 
tower stairs or elevator up, or the mixed use development stairs and 
elevator. A service drive provides access for deliveries to the lower 
level of the mixed use development. 



,_, Plaza Level Plan showing plaza pattern, of^ice tower ccre . 

mixed use buildings , and two story plaza connecting tc parkinc belcv^. 
Slide 46; Typical Office Tower Plans. Slide 47; Site/Builcing Secticrs 
showing two story plaza and relation between levels and buildircs. 
Slide 48; Office Tower Wall Sections. Slide 49; Stair Towers and 
Arcade Details. 

Now I will show the new offices for LeFevre £ Associates. first we y»iil 
look at their existing offices. LeFevre S. Associates present offices 
are located at San Filipe on the Bayou in a converted bank builcinc. 
Slide 50; the building is clad in wood and bronze glass. Slide 51; 
view of entry. Slide 52; reception area looking toward account services 
Slide 52; waiting area looking toward account services. Siide 53; 
account services with hall which leads to adriinistration and accountirg 
on the left, art and copy on the right, and the conference room at 
the end of the hall. Slide 54; account services looking towarc 
reception/waiting. Slide 55; display wall of LeFevre S Associates 
ad campaigns. Slide 56; display area. Slide 57; account services. 
Slide 58; conference room. Slide 59; conference room with armoire as 
media center . Slide 60; art and copy departments. Slide 61; art and 
copy departments. Slide 62; art and copy departments. 

Slide 63; since LeFevre S. Associates will occupy the fourth floor. 
the hall will be placed in the center of the plan which will better 
serve the functions of the of f ice. Slide 64; section sketch of the 
two story art/copy department. Slide 65; One will enter the office 
from the elevator lobby into the reception/waiting area with the 
conference room beyond. The hall will take the form of a "rcac" 
which will curve through the office. The "road" will be made of 
green marble with cherry and ebony wood inlay. As the "road'' curves 
it will flow through a lilly pad carpet which will form eddies o^ 
space as the walls of the offices will edge up to the "roatí" . 
Interior walls that face the "road" will be clear glass. Turning 
nighton the "road" one will travel to the account services area. 
Turning left one will travel past the office manager on the left . 
and the mail and kitchen area on the right. Next on will pass the 
administrative services on the left and the accounting area on the ric-t 
then arriving at the art/copy departments. Slide 66; upper le^t view 
is of the Reception/Waiting area- Slide66; below left view is^o^ the 
Account Services area. Slide 66; upper right view is of the twc £tcr> 
Art/Copy Departments. Slide 66; below right plan of second flccr o^ 
Art/Copy Department which is fire resistant and contains the art/copy 
files, a darkroom , and creative meeting room. 

We began by looking at the site as it exists. now we will look at^^^^ 

the site with the proposed project completed. Slide ^'^^^^^'^ '^'''^^' ' 
east from South Post Oak toward project. with I.B.M. cr t^e 

Slide 68; looking east. Slide 69; looking east. 



Slide 70; looking east toward office tower and mixed use , Three 
Riverway is on the right. Slide 71; view from I.B.M. toward project. 
Slide 72; view looking southeast from street. Slide 73; from plaza 
looking east under tower into plaza and mixed use. Slide 74; standing 
under tower looking east into plaza and mixed use. Slide 75; standing 
in the plaza looking at the arcade. Slide 76; standing in the plaza 
looking at the arcade. Slide 77; view from Woodway looking south into 
Riverway Development. Slide 78; looking south from drive I.B.M. is 
on the right. Slide 79; looking south into the plaza. Slide 80; 
looking south from the drive toward the mixed use with Three Riverway 
beyond. Slide81; view of mixed use with tower and Three Riverway 
beyond. Slide 82; view from parking garage entrance. Slide 83; 
view west from drive by hotel. Slide 84; view west from hotel drive. 
Slide 85; view west from hotel pool area. Slide 86; view west from 
pool area to mixed use along path. Slide 87; view west along path. 
Slide 88; view north from entry bridge and Three Riverway looking at 
arcade and into plaza area with tower on the left. Slide 89; view west 
from park looking toward mixed use. Slide 90-; view west from switch-
back ramp into mixed use. Slide 91; view west into plaza with tower 
beyond and two story plaza to the left. 


