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CHAPTER 1 

INTRODUCTION 

Title of the Study 

AN ANALYSIS OF SELECTED CHARACTERISTICS OF 

CONSUMER BEHAVIOR OF PHYSICALLY DISABLED 

AND OF NONDISABLED HOMEMAKERS 

Problems of the Study 

The problems of this study were threefold. The first problem 

was to investigate and describe selected characteristics of consumer 

behavior of physically disabled homemakers and of nondisabled home-

makers. The second problem was to compare the two groups of home-

makers in order to ascertain similarities and differences in consumer 

behavior. A third concern was that of evaluating the relationships 

between the extent of homemaker participation in consumer management 

functions and the extent of perceived consumer management problems 

stemming from selected environmental factors. 

Purpose of the Study 

Despite the meaningful work already undertaken on behalf of 

physically disabled homemakers, it is evident that many inadequacies 

still are present in the existing knowledge concerning this area. 

Research is needed to determine additional ways in which physically 

disabled homemakers can be helped to help themselves. Furthermore, 
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although the competencies of the home economist are particularly 

applicable to the attainment of a richer life based on dignity resulting 

from accomplishment by disabled men and women, home economists have 

only recently begun to make significant contributions In the multi-

disciplinary rehabilitation field. This particular study was under

taken primarily to provide insight into a major problem for physically 

disabled homemakers in contemporary American society, that of effective 

management of family consumer responsibilities. The knowledge thus 

gained should be of peculiar value to home economists in rehabilitation 

who are concerned with strengthening the managerial competencies of 

the physically disabled homemaker consumer. 

Precision and accuracy in research necessitate a concise delin

eation of the research problem. This study was designed to focus on 

consumer behavior of physically disabled wives and mothers. It is 

important to note, however, that wives and mothers represent only a 

portion of those individuals in need of the services offered by the 

home economist as a member of the rehabilitation team. The term 

homemaker denotes any Individual responsible for the operation and 

maintenance of a home. Under this definition, a variety of people may 

be classified as physically disabled homemakers, Including disabled 

homebound fathers or husbands who undertake homemaking responsibilities 

in order that other family members may be released for outside remu

nerative employment, as well as disabled unmarried or widowed women 

and men. Thus a great many disabled individuals stand to benefit from 

the services of the consultant in homemaker rehabilitation. In addition, 

older individuals with diminishing energy may utilize rehabilitation 



information relevant to the simplification of homemaking responsibili

ties in order that they may continue to live independently In their 

own homes. Furthermore, education for homemaking can render a consid

erable service in developing initiative and self-confidence and 

thereby facilitate independent living on the part of physically 

disabled children. While it was anticipated that the present study 

would generate knowledge yielding particular Implications for develop

ment of rehabilitation programs directed toward management of family 

consumer responsibilities by physically disabled wives and mothers, 

it was acknowledged that some of the findings derived might also be 

relevant to other types of disabled homemakers. 

Specifically, this study was conducted with the intention of 

contributing to existing knowledge and theory germane to (I) designing 

programs of consumer education applicable to the rehabilitation of 

physically disabled homemakers, (2) designing courses of study intended 

to educate home economists as contributing members of homemaker rehabil

itation teams, and (3) Informing suppliers in the marketplace of the 

perceived needs and problems of physically disabled homemakers as a 

particular segment of the consumer population. In order to accomplish 

this purpose, the researcher sought answers to five explicit questions 

pertaining to the effect of physical disability upon the consumer 

behavior of the homemaker. Four questions were comparative in nature, 

necessitating an examination of similarities and differences between 

the consumer behavior of physically disabled and of nondisabled home-

makers. The fifth and final question was correlative, as opposed to 

comparative, in mode. Hence, physically disabled and nondisabled 



homemakers were investigated as a single group. The five questions 

examined were as follows: 

1. What significant motivational differences underlie the 

consumer behavior of physically disabled and of nondisabled homemakers 

as a result of personal value orientations? 

2. In what respects do physically disabled and nondisabled 

homemakers differ with regard to perceived competency priorities 

comprising effective management of family consumer responsibilities? 

3. To what extent do physically disabled and nondisabled home-

makers differ with regard to participation in the various functions 

through which effective management of family consumer responsibilities 

Is achieved? 

k. To what extent do selected environmental factors introduce 

problems related to effective management of family consumer respon

sibilities as perceived by physically disabled and by nondisabled 

homemakers? 

5. Do significant relationships exist between the extent of 

homemaker participation in the functions comprising effective consumer 

management and the extent of perceived consumer management problems 

stemming from selected environmental factors? 

Need for the Study 

It is estimated that the present population of the United States 

includes more than ten million physically disabled homemakers (1). 

Because of traumatic injury or of organic disease, these individuals 

have a condition of physical impairment which interposes serious 



difficulties In the accomplishment of activities normally required to 

function effectively as a wife and mother. 

While the role of wife and mother as the keystone of family 

life is generally appreciated, due consideration has not been given 

to the importance of rehabilitating physically Impaired wives and 

motheis as well as other homemakers in order to permit them to resume 

homemaking responsibilities effectively (I). May, Waggoner, and 

Boettke (2:1) assert that homemaking Includes more workers than does 

any other vocational endeavor; it Is singularly the most important 

vocation with regard to family welfare, yet it continues to remain the 

most neglected area of rehabilitation. 

Considering these problems merely from an economic point of view, 

there can be no discounting of the importance of devoting special 

attention to the concerns of the disabled homemaker. Research has 

provided abundant evidence of the devastating effect of disrupted home 

life upon worker efficacy (2,3). The magnitude of psychological and 

social problems related to physical disability of the homemaker tends 

to defy descrIption--broken homes, maladjusted children, emotional 

disturbances, and so forth, ad infinitum. In essence, concern for 

the welfare of the individual, the family, and the nation as a whole 

leaves no element of doubt regarding the benefits of homemaker rehabil

itation. 

At the 55th annual meeting of the American Home Economics 

Association, Mrs. Lyndon B. Johnson (4:3) stressed that one of the 

most exciting challenges facing contemporary home economists Is that 

of contributing to the solutions of the problems that daily confront 



the ten million homemakers in this country who are permanently or 

temporarily disabled. By increasing the competencies of the physically 

disabled homemaker, rehabilitation personnel may expect to strengthen 

the morale and restore the self-confidence of the homemaker, promote 

more satisfying family relationships, and release other family members 

for activities outside the home (5:705). 

The overall problem in the rehabilitation of physically disabled 

homemakers Involves first the provision of education in the areas of 

family relations and of home management (6:18). Rehabilitation 

services must be provided which will assist disabled homemakers to 

make the adjustments necessary for effective unification of family 

life and for adequate utilization of resources. Because the disabled 

homemaker who remains a part of the family unit must learn to adjust 

to continuing responsibilities in the light of a new disabling condi

tion, rehabilitation programs need to be designed with this purpose 

in mind. 

To date, home management rehabilitation programs have tended to 

focus upon methods of work simplification and upon energy-saving 

procedures (7:2). Insufficient attention has been given to managerial 

roles of the physically disabled homemaker (8:12). 

In present-day American society, management of family consumer 

responsibilities represents a significant task of the homemaker. In 

any affluent society, consumer concerns increase as goods and services 

increase (9:42). Research is needed to provide new insight into 

consumer behavior and to supplement the understanding of cognate 

behavioral factors. Increased knowledge is needed also regarding 



effective application of the management process to related consumer 

behavior. Recognizing the significance of the foregoing, participants 

in the 1970 National Research Projection Workshop for administrators 

and research leaders In the field of home economics included the 

objective of research directed toward improving consumer competence 

and family resource use among five delineated research priorities 

(9:15). 

Benson (10:1) emphasizes that while a significant amount of 

research has focused upon products and patterns of spending, much 

remains to be learned about the managerial aspects of consumer behavior. 

A major area which has yet to be thoroughly researched is that of the 

educational needs and perceived problems of the physically disabled 

homemaker as a manager of family consumer responsibilities. 

Deacon and Bratton (11:765) advise that family consumption 

patterns and factors bringing about changes in choices either at the 

market or in uses at home need to be researched continually if consumer 

education is to be designed that is relevant to individual and family 

needs. Therefore, it is the contention of this author that consumer 

behavior of the physically disabled homemaker is a much-needed area 

of research if rehabilitation services are to be designed which 

include sound instruction in consumer education. 

Numerous other researchers have identified serious inadequacies 

in the existing knowledge of consumer behavior. Barnett and Liston 

(12:87) pose the need for appraising role behaviors of various con

suming groups as an initial step in discovering what kind of consumer 

education is needed, and by whom. Burk (13:161) states that although 
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much of family interaction occurs in the consumption processes, rela

tively little research appears to have dealt with the roles and tasks 

of consumer buyers, household processors, and schedulers of consumption 

activities. Furthermore, the need for development of scientific 

generalizations regarding consumer behavior is evidenced by the current 

demand on the part of educators for principles to be taught In devel

oping the various consumer subject-matter concepts (14:4). 

The management of family consumer responsibilities is largely 

a mental process which may very well provide an important means for 

the severely disabled homemaker to participate in meaningful household 

activities (15:64). Both the homemaker and other family members need 

to recognize this and to appreciate the contributions the homemaker 

can make through effective management. If not by actual choice through 

physical presence In the marketplace (16:13). 

Despite the importance attributed to consumer competence and 

family resource use on the part of contemporary educators, home econ

omists, and rehabilitation personnel, no study has been found which 

has attempted to deal specifically with the managerial problems and 

needs of the physically disabled homemaker consumer. Benson (10:32) 

has suggested that research is needed for the purpose of identifying 

different consumer types, each having a cluster of associated traits. 

It is the contention of this author that the physically disabled 

homemaker is one such consumer type who is particularly worthy of 

research attention. For as Dickens (17) has shown, the family level 

of living rises proportionately as the managerial competence of the 

homemaker increases. 



Scope and Limitations of the Study 

The study was confined to an analysis of selected characteris

tics of consumer behavior of random samples of ten physically disabled 

and ten nondisabled homemakers residing within a fifty mile radius 

of Lubbock, Texas. For the purpose of this study, the population 

from which nondisabled sample constituents were selected was iden

tified by adhering to parameters descriptive of the disabled sample. 

These parameters included ethnic background, age of homemaker, age of 

spouse, tenure of marriage, stage In the family life cycle, educational 

level of homemaker, educational level of spouse, and total annual 

family income. 

Comparison of significant motivational differences underlying 

consumer behavior was limited to an investigation of twelve personal 

values: wealth, society, political power, social service, home life, 

comfort, religion, security, personal improvement, excitement, friend

ship, and Intellectual activity. 

Analyses of differences between competency priorities comprising 

effective management of family consumer responsibilities were limited 

to an investigation of 114 competencies falling within the following 

twenty-one consumer subject-matter categories: general consumer knowl

edge and practice, consumer frauds and protection, consumer legal 

rights, banking theory and practice, financial planning, food, cloth

ing, housing, home equipment, automobiles, travel and recreation, legal 

and medical services, drugs and cosmetics, education, credit, insurance, 

savings and investments, estate planning, taxes, economic theory and 
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information, and consumer organization and representation. 

Comparison of the extent of homemaker participation in managing 

family consumer responsibilities focused upon six functions. These 

functions included goal-defining, planning, decision-making, expediting, 

integrating, and evaluating. 

In order to compare perceived problems related to effective man

agement of family consumer responsibilities, the Investigator examined 

five environmental factors. These factors included (1) unavailability 

of desired goods and services in the marketplace, (2) architectural 

and structural barriers to physical mobility In the marketplace, 

(3) discomforting personal treatment in the marketplace, (4) Inadequacy 

and unreliability of various sources of information for making intel

ligent consumer decisions, and (5) an unfavorable attitude on the part 

of the husband concerning competency of the homemaker to manage family 

consumer responsibilities. 

Finally, the study focused on the relationships between the 

extent of homemaker participation in the consumer management functions 

of goal-defining, planning, decision-making, expediting, integrating, 

and evaluating and the extent of perceived consumer management problems 

stemming from unavailability of desired goods and services in the 

marketplace, architectural and structural barriers to physical mobility 

in the marketplace, discomforting personal treatment in the market

place, inadequacy and unreliability of various sources of consumer 

information, and an unfavorable attitude on the part of the husband 

concerning competency of the homemaker to manage family consumer respon-

sibl1 I ties. 
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Assumpt ions 

The basic assumptions underlying this study were as follows: 

1. Physical disability introduces many new problems to the 

individual who is striving to function as a homemaker, wife, and 

mother. One such problem area Is that of managing consumer respon

sibilities related to satisfying home and family life. 

2. Physically disabled individuals who seek the rehabilitation 

services of a physical therapist sense many of the I imitating factors 

resulting from a condition of physical impairment. 

3. Psychological adjustment to physical disability Is reflected 

in personal value orientations expressed by the individual. 

4. Value priorities of the homemaker represent significant 

motivational factors influencing the management of family consumer 

respons ibiI I ties. 

5. The instrument developed by Woodruff (18,19) is a valid and 

reliable device for ascertaining personal value orientations. 

6. The rating scale developed by Metzen (14) is a valid 

instrument for assigning priorities to competencies comprising 

effective management of family consumer responsibilities. 

7. Managing Family Consumer Responsibilities (Appendix E), 

developed for the purpose of this study, possesses satisfactory content 

validity for ascertaining the extent of homemaker participation In 

the functions involved in consumer management and for appraising the 

extent of perceived consumer management problems stemming from 

selected environmental factors. 
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8. the key elements or functions through which management of 

family consumer responsibilities is achieved include goal-defining, 

planning, decision-making, expediting, integrating, and evaluating. 

9. If two groups of homemakers possess satisfactory homogeneity 

with regard to such biographical variables as ethnic background, age, 

age of spouse, tenure of marriage, stage in the family life cycle, 

educational level, educational level of spouse, and total annual 

family income, similarities and differences between consumer behavior 

of the two groups can be attributed to a major biographical variable 

which represents a significant difference between the two groups. 

One such clearly recognizable biographical variable is that of phys

ical disability of the homemaker. 

Hypotheses 

The major premise of this study was that there are significant 

differences in selected characteristics of consumer behavior of 

physically disabled and of nondisabled homemakers. An additional 

supposition was that variations in the extent of homemaker partici

pation in consumer management functions correspond to variations in 

the extent of perceived consumer management problems stemming from 

selected environmental factors. In order to evaluate these two 

assumptions, the following null hypotheses were tested: 

1. There are no significant differences between personal value 

orientations as motivational forces influencing the consumer behavior 

of physically disabled and of nondisabled homemakers. 
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2. There are no significant differences between competency 

priorities comprising effective management of family consumer respons

ibilities as perceived by physically disabled and by nondisabled 

homemakers. 

3. There are no significant differences between physically 

disabled and nondisabled homemakers with regard to extent of partic

ipation in the functions comprising management of family consumer 

responslbl1 I ties. 

4. There are no significant differences between the extent 

of problems related to consumer management as perceived by physically 

disabled and by nondisabled homemakers as a result of selected 

environmental factors. 

5. There are no significant relationships between variations 

In the extent of homemaker participation in managing family consumer 

responsibilities and variations in the extent of perceived consumer 

management problems stemming from selected environmental factors. 

Definition of Terms 

For the purpose of this study, the terms and meanings given 

here were used: 

Physically disabled homemaker. A wife and mother who by 

virtue of traumatic injury or of organic disease has a condition of 

physical impairment which interferes with the accomplishment of 

activities normally required of her as a homemaker (8:15). 

Nondisabled homemaker. A wife and mother free from any condi

tion of physical impairment which might interfere with the accomplish-
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ment of activities normally required of her as a homemaker. 

Val ue. Any object, idea, condition, or activity an Individual 

consciously or unconsciously believes to have an effect on personal 

well-being or self-realization, either directly to oneself or to 

those with whom one Is concerned (18:2). 

Value pattern. The comparative ordering of a given set of 

values which serves as the criterion by which an Individual judges 

the possible personal effects of any situation which may confront 

one, as well as the criterion by which one selects a course of action 

in the situation (19:33). 

Consumer behavior. The performance of all functions related 

to the acquisition and use of goods and services for fulfilling 

individual and/or family needs and wants, including the maintenance 

of a sensitivity to the broad problems and Issues that affect the 

interests of people as consumers (14:9). 

Consumer competency. Any knowledge, skill, or attitude spe

cifically related to the effective performance of consumer behavior 

(14:10). 

Consumer education. Education for all processes involved in 

consumption by household units directed toward the attainment of an 

acceptable standard of living (10:9). 

Management of family consumer responsibilities. The application 

of the management process to the fulfillment of family consumer 

responsi bi1i ties. 

Consumer management. The process of managing family consumer 

responsibilities through the functions of goal-defining, planning, 
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decision-making, expediting, integrating, and evaluating. 

Goal-defi ning. The function of identifying value-based 

objectives held by an individual and/or a family and recognizing the 

relationship of available resources to the establishment of realistic 

goals for home and family living (11:763"64). 

Plann inq. The function of anticipating conditions to be met or 

situations to be faced, recognizing available material and human 

resources, exploring possible alternatives, and analyzing the relative 

merits of feasible alternatives (11:764-65). 

Deci sIon-making. The function of making reasonable choices 

among alternatives and of accepting the resultant consequences in a 

constructive manner (11:765). 

Expediting. The function of carrying out decisions effectively 

through the organized use of facilities and procedures (11:765). 

Integrating. The function of meeting varied and recurring 

situations with appropriate consistency and continuity, making adjust

ments in accordance with changing circumstances and overall objectives, 

keeping effort expended in dealing with a problem proportionate to 

the importance of expected or needed results, and communicating with 

family members as to their various roles in relation to the availa

bility and use of family resources (11:765"66). 

Evaluating. The function of ascertaining the significance of 

given actions and decisions to given purposes, to the overall situa

tion, and to subsequent situations (11:766). 

The problems of this study have been delimited, the related pur

pose and terms have been defined, the scope and limitations of the study 
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have been established, and underlying assumptions have been recognized. 

The chapters which follow support the study through a review of related 

literature in Chapter Two, a discussion of methods and procedures in 

Chapter Three, statistical analysis and interpretation of data in 

Chapter Four, and, finally, a presentation of findings, conclusions, 

and recommendations for further research in Chapter Five. 



CHAPTER I I 

SURVEY OF RELATED LITERATURE AND STUDIES 

Rehabilitation Broadly Defined 

In discussing the history of rehabilitation. Lacy (20:1) comments 

that rehabilitation is as old as man. However, rehabilitation theory 

has undergone numerous changes since the recognition of human disa

bility as a problem. Early primitive people simply abandoned 111 or 

disabled members because these people presented unreasonable burdens 

as tribes moved from place to place. During the Middle Ages, societal 

attitudes toward the disabled were those of derision and persecution, 

stemming from idle curiosity (20:2). Some progress was being made, 

however, in that the disabled were allowed to live, despite their 

social ostracism. Rehabilitation as a third phase in medical care is 

comparatively new. Only within the recent past has rehabilitation 

come to denote the maximum development of the full potential of each 

individual. 

Mary Switzer (21:11), former Director of the Office of Vocational 

Information, has said, "Rehabilitation Is whatever is necessary to get 

handicapped people from where they are to where they ought to be in 

view of their potential." Another definition, provided by a vice 

president of a leading insurance company, describes rehabilitation as 

" . . . making a person aware of his potential and then providing him 

with the means of attaining that potential" (21:11). The International 

17 
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Society for Rehabilitation of the Disabled advises that 

[r]ehabiIitat ion is making It possible for physically handicapped 
men, women, and children, wherever they may live, to remove or 
reduce their impairment and lack of opportunity \Mth the help of 
medical, social, educatlonald and vocational services so that they 
can partake of a life that offers as many privileges and responsi
bilities as humanly possible. (21:11) 

As defined by Bricker, 

[rJehabiI Itation of the physically handicapped is a phase of medi
cine and paramedical services which attempts to restore the 
individual to the greatest physical, emotional, social and econo
mic capacity that he is able to achieve within thu limits of his 
disability. (22:701) 

By dictionary definition, "rehabilitation" means "return to a 

former state" (23:2078). In terms of this definition, rehabilitation 

has been employed in varying contexts--rehabi1 I tat ion of juvenile 

delinquents, of broken homes, and so forth. For this reason, Judson 

cautions that in the medical world, rehabilitation has come to have 

meaning beyond the dictionary definition in two connotations, namely, 

these: 

Rehabilitation in the broad sense is the third phase of medicine 
(the first being preventive medicine and the second definitive 
medicine and surgery); it covers the services provided when the 
fever is down and the stitches are out that take the patient from 
the bed to the home and/or the job. Rehabilitation in the more 
restricted sense refers to the recognized medical specialty of 
physical medicine and rehabilitation. (24:702) 

Regardless of the definition adhered to, rehabilitation Is one 

of the most satisfying human endeavors because of Its positive approach 

of adding life to years (24:703). It is founded on the basic premise 

of qualifying an individual for what he is capable of doing rather than 

of limiting him because of what he cannot do. 
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Contemporary Rehabilitation Philosophy 

Rehabilitation theory stems from the concept of the worth of 

the individual and from the idea that every individual is entitled 

to realize his full potential (25:3). Contemporary programs in 

rehabilitation focus upon the multidimensional nature of the problems 

of a person and attempt to work with the whole person. Analyzing the 

entire family situation, identifying important family needs, and 

contributing to rehabilitation of the family, as well as to reha

bilitation of the individual, are all significant new dimensions in 

rehabilitation (25:4). These objectives are based upon the realiza

tion that a person cannot be effectively rehabilitated out of the 

context of family and community life. 

n ^ Present-day rehabilitation services emphasize that the disabled 

"person is first of all an individual. He is a person with a physical 

disability rather than a physically disabled person. He must be able 

to accept his disability and, with it, an altered self-image. Yet 

there is an area of ability as well as of disability. There are 

things the person can do if he is willing. Furthermore, the disabled 

individual is a part of a family. Thus, rehabilitation may be as 

dependent on the family as on self-determination and effort (26:340). 

Rehabilitation efforts are no longer viewed as the responsibility 

of a single professional group (27:76). The Ideal concept appears to 

be that rehabilitation results are best accomplished when there is a 

professional team, generally headed by a physician. Judson (24:703) 

points out that comprehensive rehabilitation requires a multidiscipli-

nary approach. Comprehensive cooperative programs must be designed 
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for facilitating every possible phase of adjustment to disability. 

Such an approach generally provides four services--medical, psycho

logical, social, and vocational (20:16). The basic goal remains the 

ultimate development of the maximum potential of each disabled 

individual. 

Home Economists In Rehabilitation 

Historically, home economics evolved out of the creative efforts 

of__a farsigl^ted group of individuals who encompassed the vision of a 

higher standard of living for all people (28:6). As this field of 

knowledge has developed. It has become apparent that manipulation of 

the physical environment necessitates an understanding of the inter

action between people and their surroundings, as well as a knowledge 

of human relationships. 

Trotter (28:6) asserts that this broadened focus strives for an 

understanding of the physical as well as the psychological growth of 

human beings. To achieve this end, h^e economics concentrates upon 

the individual and his culture and deals with modifiable components 

of environment that offer a more rewarding life experience than might 

othep^ise be possible. 

Home economists have long accepted the responsibility for 

raising the standard of living of all homemakers. More and more, 

however, professional home economists are coming to realize the need 

for focusing greater attention upon homemakers and families who have 

special problems (28:7). One of the greatest needs for trained home 

economists is that of serving as members of multidisciplinary reha

bilitation teams dedicated to helping individuals and families develop 
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independence in everyday living and in homemaking activities. 

Approxima Lcl y 1̂ 2_j)eircent of ihe forty million American women 

with homemaking responsibilities have some type of physical disa

bility (28:7). As a result of accident and disease, 425,000 

Individuals are added to this group annually (28:7). These disabled 

women with homemaking responsibilities continue to provide the major 

area of concern for the hone economist in rehabilitation. 

In discussing home economists as members of developing compre

hensive health and medical care programs, Barney and Egan (29:431) 

cite six functions which the home economist is particularly well 

qualified to perform. These functions include (1) providing guidance 

in home management and family economics as these relate to family 

health and well-being, (2) giving consultation in home economics to 

professional staff and auxiliary workers, (3) applying and teaching 

basic knowledge and skills in homemaking directly to patients and their 

families, (4) involving patients themselves in decisions and helping 

in problem-solving related to home management and family life, (5) 

interpreting availability and usefulness of community resources in 

home economics, and (6) supervising and educating homemaker-home 

health aides as well as other auxiliary health workers. 

Because the entire philosophy of home economics focuses on 

family welfare, the home economist as a member of a rehabilitation 

team must be concerned with each family member (28:7). Acceptance 

rather than Indulgence of the disabled person must be fostered in the 

home environment. 
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The Need for Homemaker Education for 
Physically Disabled Homemakers 

For some ten million homemakers, rehabilitation provides the 

only significant means of returning to a productive place in home 

and societal life and to as independent and satisfying a life as 

possible (21:7). In the past, however, the major consideration for 

providing rehabilitation services to disabled persons through the 

state-federal vocational system has been that of helping such persons 

to secure or retain remunerative employment (30:17). Lacey (30:17) 

stresses that only in recent years have most state vocational reha

bi litation plans recognized homemaking and home management as signif

icant and acceptable vocational objectives. 

Even though homemakers do not work for remuneration as do most 

vocational rehabiI Itants, their functions are nevertheless indispen

sable to the national welfare (2:xiii). Frequently the role of the 

homemaker is misunderstood and underrated. Judson (l6:6) warns that 

too many people tend to conceive of homemaking as a vocation one can 

follow successfully even If one is not capable of doing anything else. 

Unfortunately, many homemakers themselves adhere to this position. 

In actuality, when a homemaker is unable to perform her duties effec

tively, an economic benefit to the nation is lost. Equally significant 

is the fact that the family upon which the disabled homemaker has 

previously focused all her efforts will suffer and may even disin

tegrate (2:xi i i). 

May, Waggoner, and Boettke (2:1) contend that homemaking includes 

more workers than does any other vocational endeavor and, from the 
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standpoint of family welfare, is more important than any other single 

vocation. Despite this fact, homemaking remains the most neglected 

area of rehabilitation. 

Rarely does the physically disabled homemaker have a vocational 

alternative. Nor can she look forward to a new vocation better suited 

to her personal limitations. Instead, the physically disabled home-

maker must resume as well as she can the vocation of homemaking, 

contending with its inherent breadth of responsibilities to the best 

of her abi1i ty. 

The physically disabled homemaker is a normal person with an 

additional problem. She has all the basic needs of other women. 

However, many of these needs may be threatened by the disabling condi

tion. In addition, physical disability or ill health of the spouse 

puts the marriage relation under a particular strain (31). Social 

life is hindered, the cost of home management increases, and an uncer

tainty about the future tends to develop. At the same time, recreation, 

child care, entertainment, and other important aspects of family life 

are seriously altered by physical disability of the homemaker (7:5). 

Harzmann (7:6) contends that the roles of wife and mother are 

so necessary to the smooth functioning of home life that the husband 

almost always accepts the problem of home care of the severely disabled 

wife in preference to managing the home himself or with the aid of 

a housekeeper. Thus the problem of managing the home is a fundamental 

aspect of rehabilitation of the physically disabled homemaker. Reha

bilitation services must be provided which will enable disabled home-

makers to resume effectively the managerial responsibilities related 
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to satisfying home and family life. Even the severely physically 

disabled homemdker can contribute significantly to family life in a 

managerial capacity. If not by actual physical performance of house

keeping responsibilities. 

Values as Directive Forces in Human Behavior 

Within recent years, concern with the psychological effect of 

individual values on behavior has increased among professionals 

working with all ages and types of people (32:1). The number of 

studies being reported in the journals of several disciplines reflects 

the Increased Importance attributed to the impact of values upon human 

behavior. 

In order to understand human behavior better, one must examine 

certain aspects of acting, feeling, and thinking (33:11). One such 

aspect of human behavior is that of valuing. Kroeber (33:11) insists 

that refusal to deal with human values implies refusal to deal with 

that which has the most meaning in particular cultures as well as in 

human culture as a whole. At the same time, it should not be assumed 

that behavior is wholly directed by personal values. Frequently a 

gap exists between values and behavior, between ideas and performance. 

Values always Influence the conscious behavior of individuals, yet 

never exert exclusive control (33:11). 

That values are basic elements affecting human behavior has been 

suggested by numerous authorities in the social and psychological 

sciences. Bell (34:32) emphasizes that awareness of personal values 

is so important that psychotherapy is moving toward a search for values 



25 

for improved identity and for increased understanding of others. 

The literature is fraught with confusing definitions of values. 

Schlater (35:6) prefers an operational definition which holds that 

values are conceptions of the desirable which affect individual choices 

among possible courses of action. In terms of this definition, values 

are abstractions, organizing principles, or normative standards which 

exert a regulatory effect upon behavior. 

Jacob and Flink (36:10) assert that values are normative stand

ards which influence individual choices among perceived alternative 

courses of action. For Kluckhohn (37:395), values are conceptions, 

explicit or implicit, distinctive of an individual or characteristic 

of a group, of the desirable which influence the selection from avail

able modes, means, and ends of action. Gross and Crandal1 (38:20) 

also speak of values as generalized concepts which are important to 

the individual. These authors advise that values are always Important 

to the individual who holds them, are desirable and satisfying, have 

the ability to develop in a self-creative manner, and tend to endure. 

Values are thus defined as concepts of the desirable, explicit or 

implicit, which govern individual choices of methods, modes, or goals 

of action. 

According to Nickel 1 and Dorsey (39:39), values evolve out of 

human interests and desires. As such, values are the products of the 

interaction between an individual and some environmental object or 

situation. Values afford meaning to life. They provide direction 

through the importance placed on the objects and situations in daily 
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living. Woodruff (18:2) writes that the term value refers to any 

object, idea, condition, or activity an individual consciously or 

unconsciously perceives to have an effect on personal well-being or 

self-realization. Positive values are those which are perceived as 

contributing to personal well-being. Negative values are perceived 

as detracting from personal well-being. Values which are positive 

or negative to one person may be neutral to another (18:2). Conse

quently, each individual develops his own system of values. 

Value Changes In Adjustment 
to Physical Disability 

Human reaction to something, whether It is a person, thing, 

event, or performance, may be favorable, unfavorable, or neutral. 

Such judgments appear to be ascertained through at least tv;o distinct 

psychological processes involving comparative values and asset values 

(3:128). Evaluations based on comparison with a standard result in 

comparative values, while evaluations arising from the inherent 

qualities in the object of judgment Itself result in asset values. 

Some persons appear to be comparison-minded. Others tend to 

hold predominantly asset values and to employ comparative values only 

in special circumstances (3:129). The physically disabled individual 

has much to gain psychologically by looking upon physique in terms of 

its inherent or essential character Istics--by determining what personal 

activities physique allows and what it restricts (3:130). Physique 

as an asset value provides a sound basis for focusing attention not 

upon what has been lost but upon that which remains. 
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Dembo and co-workers (40) have attempted to trace the process 

of acceptance of loss. By loss is meant the absence of something 

valuable, such as physical ability. These researchers report that 

such changes may be designated as (I) enlarging the scope of values, 

(2) containing disability effects, (3) subordinating physique, and 

(4) transforming comparative values into asset values. 

Enlarging the scope of values denotes the emotional realiza

tion of the existence of other values (3:108). Subordination of 

physique is accomplished by attributing less value to personal 

appearance and to physical ability than to other factors. In both 

instances, other values Increase jn Importance and thus become signif

icant determinants in personal evaluation. Containing disability 

effects necessitates a sane approach to analysis of physical liabil

ities and assets. Transforming comparative values into asset values 

is achieved through development of appreciations for inherent satis

factions that are but disappointments when physique Is expressed as 

a comparative value (3:130). 

Methodology In Value Research 

As stated previously, within recent years efforts have increased 

to obtain evidence regarding personal values as directive forces in 

human behavior. These efforts stem from the recognition that values 

help to account for fundamental differences in human behavior. 

Regardless of the specific nature of value research, several 

assumptions appear as underlying themes in a number of studies. These 
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assumptions are as follows: 

1. Values of individuals can be identified. 

2. Values of individuals are relatively stable. 

3. Values operate as governing factors In decision situations. 

4. Decision situations In an instrument will evoke value 

responses, but do not presume to elicit the entire value system of a 

respondent. (35:4) 

Different studies have employed various approaches to value 

analysis, as well as several types of evaluational devices aimed at 

ascertaining personal values. According to Schlater (35:5), family 

expenditures, housing preferences, material possessions, social par

ticipation, and personal activities have been examined as tangible 

expressions of values. Rank-order and forced-choice techniques have 

been utilized to identify values and discover their relative positions 

within a given structure through the use of precategorized values. 

Incomplete sentences have been used, with values inferred from the 

responses. Projective type techniques have been employed which theo

retically allow the respondent to relax personal controls so that 

information may be secured beyond that which is usually verbalized. 

Despite the present-day attention directed toward value research, 

the literature reveals a paucity of standardized objective instruments 

for ascertaining personal values, particularly of sound instruments 

focusing upon values specifically related to home and family life. 

This author found only one standardized objective device for measuring 

a variety of personal values, including that of home life. This meas

urement instrument is one developed by Woodruff (18) enti tied A Study 
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of Choices. According to Arny (41:237), this particular instrument 

appears to have considerable validity for the purpose of assessing 

personal value concepts and value patterns. 

Home Management as a Part of 
Homemaker Rehabilitation 

As traditional functions of the American home have shifted grad

ually to societal agencies and organizations, the role of the homemaker 

has undergone modification (20:9). In light of the modified purposes 

of contemporary homes, it has become Increasingly important that the 

homemaker possess effective managerial competence. 

The colonial home tended toward self-sufficiency as an important 

economic organization. Within itself it provided the labor, skills, 

and knowledge necessary for maintaining the home and family possessions 

and for developing and promoting growth of the family; in addition, 

it fulfilled the basic purposes of procreation, affection, and care 

of the chiIdren (20:9). 

Industrialization and technological advancements stimulated 

urbanization, fostered economic independence, and discouraged family 

unity (20:10). Concurrently, the evolving occupational status and 

economic independence of individuals encouraged the establishment of 

smaller families and facilitated the consolidation and performance of 

certain home and family activities by outside organizations. As a 

result, the family accepted the transferral from the home of such im

portant functions as providing for family safety and protection, for 

physical and mental training, for religious indoctrination, and for 
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vocational guidance, as well as affording recreational activities 

(20:10). Today the major concern of the contemporary American home 

is primarily that of nurturing the personality of family members. 

This transfer of functions from the ho-ie to societal institutions 

has greatly affected the domain of homeinaker responsibilities (20:10). 

Lacy (20) advises that although the purpose of the home has 

evolved primarily to that of sponsoring effective personality devel

opment, the accomplishment of this end necessitates that the home-

maker pursue a variety of frequently recurring activities. The 

disabled homemaker, because of her physical limitations and the 

probable psychological effect of disability, needs to be particularly 

aware of her role as a home manager. Rather than being overly con

cerned with the mechanics of housekeeping, the physically disabled 

homemaker must concentrate primarily on the goal of meeting the 

personal needs of family members. ChrIstopherson (42:169) proposes 

the assumption of an enabling role consisting of encouragement of 

task assumption by family members, and at the same time providing 

guidance and emotional and ego support. 

Kettunen (27:74) interprets homemaker rehabilitation as being 

essentially that of preparation for home management responsibilities. 

According to Kettunen (27:74), home management broadly defined Implies 

making the best use of family resources to achieve the most effective 

home life possible. Thus home management is largely a mental process 

concerned primarily with decision-making and decision-implementation. 

Responsible management of the home may provide the only means for the 
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severely disabled homemaker to participate in meaningful household 

activi ties. 

May (6) states that one of the most basic areas of home economics 

for both the normal and the handicapped homemaker is that of home 

management. Rehabilitation is not merely a matter of purchasing or 

adapting equipment to suit the disability. The major concern is that 

of home management and family relations, that of helping families tp 

make needed adjustments to suit available resources of time, energy, 

money, skills, and equipment. 

Despite contentions for the need for homemaker rehabilitation 

in the area of home management, the conventional approach to home-

maker rehabilitation has placed emphasis on work simplification and 

energy saving procedures (8:11). The literature reveals little 

evidence as to use or research concerning the effectiveness of manage

ment and decision-making processes In homemaker rehabilitation. 

Instead, homemaking tasks and practices have been the focus of atten

tion. 

If rehabilitation programs are to be designed that are relevant 

to the needs of the physically disabled homemaker, it would appear 

that home management is a much-needed area of research. A study con

ducted by Lacy (20) supports such an assumption. This study revealed 

that disabled homemakers place a high priority on assistance in 

strengthening management practices and that they are desirous of 

information regarding available resources and effective procedures 

for facilitating activities of daily living. 
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A Home Management Theory Applicable to the Study 
of Family Consumer Responsibilities 

By definition, home management occurs in the context of a family 

organization (43:112). In order to be effective as social agents, 

families must fulfill the sociogenic and biogenic needs of members by 

performing instrumental and expressive functions. Instrumental func

tions are those of providing and allocating economic resources to 

multiple goals. Expressive functions refer to providing for the love 

and belonging needs of individual members as well as developing 

affective bonds and morale that foster the cooperation essential to 

any Integrated organization. 

According to Nichols et al. (43:112), home management has fo

cused primarily on the instrumental activities of families. Likert 

(44), however, has shown that effective group management requires 

both agreement on goals and cooperative teamwork for goal achievement. 

It appears that these two functions interact and cannot be treated 

as mutually exclusive functions. 

By conceptualizing managerial activities as comprising a 

dynamic system, Nichols et al. (43:113) have suggested that four sets 

of interdependent variables be employed as means of organizing know

ledge generated by home management research. Situational variables 

are those physical and social objects in the environment with the 

potential for satisfying or constraining family need-wants. Affective 

variables provide the structure for goals and the evaluative element 

in the decision-making function. Decision-making variables are those 
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concerned with the technical, economic, and social decisions made and 

implemented in the utilization and organization of resources and the 

related processes and structures irrfluencing effectiveness of decision 

makers. Welfare variables constitute the level of family functioning 

at a given point in time which results from the interaction of the 

other three sets of variables and, in turn. Influences them as well. 

Research studies directed tov,'::rd the development of home manage

ment theory and of related basic concepts have provided various 

interpretations of home management. Authorities appear to be in 

conflict as to whether home management is a process or a system. 

Schlater contends as follows: 

Management is a dynamic, on-going process which encompasses those 
human actions directed tov;ard the realization of values and goals. 
The prime feature of such goal-directed activity is the systematic 
series of actions which constitute the making and implementing of 
interrelated decisions under conditions of uncertainty and limited 
resources. (45:95) 

As perceived by Schlater (45), management as a process Is unchanging. 

Rather, the key elements of the managerial situation are what change--

values, goals, resources, demands, and the quality and quantity of 

interactions that take place during the process of managing. This 

unchanging process of management consists of two subprocesses, decision

making and decision-implementing. 

Gross and CrandalI (38:94-109) propose that management is a 

process consisting of three interdependent steps. These steps are 

planning, controlling the plan while carrying It through, and evalua

ting results preparatory to future planning. A major weakness of this 

definition is that of viewing evaluation as a final step in the 
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management process which serves to introduce a new management cycle. 

In actuality, it would appear that evaluation occurs intermittently 

throughout the entire process of managing (46). 

Paolucci (47:338) refers to home management as the practical 

science of controlling household events. According to Paolucci(47), 

the management function evolves from the conscious direction of behav

ior toward predetermined group goals. The management process consists 

of three steps which are not necessarily sequential in nature. These 

steps are (1) forming and selecting home-centered goals, (2) recog

nizing opportunities or problems, and (3) achieving goals by specify

ing and analyzing feasible alternative means, choosing means, carry

ing out means, and guiding action toward predetermined goals. 

In conceptualizing home management as a system, Maloch and 

Deacon (46:31) assert that system inputs include demands, goals, 

values, events, and resources. System outputs are In the nature of 

resource use. Within the home management system, planning and con

trolling are proposed as major components or subsystems in the use of 

resources with respect to demands. Evaluation and decision-making 

are both recognized as integral to planning and controlling; however, 

neither is considered to be a unique managerial component. While 

this particular conceptualization of home management theory possesses 

the advantage of substantial support on the basis of current research, 

the accompanying definitions of planning and of controlling as manageri

al subsystems are quite limited in scope. This major weakness introduces 

serious difficulty in attempting to develop an evaluational instrument 
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designed to ascertain the extent of participation in managing home-

maker responsibilities. 

Deacon and Bratton (11) suggest that most attempts to concep

tualize home management theory have tended toward simplification. 

Bratton (48:37) asserts that a major weakness of the concept of home 

management is that it has not facilitated research. Home management 

as a simplified process has not lent itself to being researched, to 

ascertaining what the homemaker does when she manages. In the light 

of such evidence as Is available. Deacon and Bratton (11:766) have 

concluded that management is a process which is achieved through the 

key elements or functions of goal-defining, planning, decision-making, 

expediting, integrating, and evaluating. For each of these six 

functions, certain criteria are proposed for evaluational purposes. 

Criteria for evaluating the goal-defining function include 

(1) recognition of and appreciation for individual and family values 

in the establishment of goals and (2) recognition of the relationship 

of available resources to the establishment of realistic goals for 

home and family life. Analysis of the planning function rests upon 

these three criteria: anticipation of conditions to be met or 

situations to be faced, both in the long and In the short run; know

ledge of available material resources and recognition of personal 

abilities as well as limitations; and exploration of possible alterna

tives and analysis of the relative merits of each. Criteria related 

to the decision-making function include (I) ability and willingness 

to make reasonable choices among alternatives and (2) acceptance of 
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the consequences in a constructive manner. 

Expediting as a function In the management process may be 

appraised on the basis of the criterion of organized use of facilities 

and procedures In carrying out decisions effectively. The integrating 

function involves four criteria: (I) appropriate consistency and 

continuity in meeting varied and recurring situations, (2) as cir

cumstances change, the ability to make adjustments that are in keeping 

ith overall objectives, (3) ability to keep effort expended in dealing 

ith a problem proportionate to the importance of expected or needed 

results, and (4) communication and understanding among family members 

as to their various roles in relation to the availability and use of 

resources. Evaluating as a managerial function may be analyzed by 

ascertaining the extent to which there exists an awareness of the sig

nificance of given actions and decisions to given purposes, to the 

overall situation, and to subsequent situations. 

The home management framework proposed by Deacon and Bratton (II) 

was selected for the purpose of this study for several reasons. First, 

this particular framework includes all of the major elements recognized 

as essential to home management by leading authorities In the field. 

Second, It facilitates the identification of probable operating func

tions of management. Third, the framework provides for development 

of criteria against which given managerial behavior may be compared 

and evaluated. In essence, the framework is researchable for the pur

pose of comparing the consumer behavior of physically disabled and of 

nondisabled homemakers. 
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Consumer Education: Definition and Relevancy 
to the Disabled Homemaker 

With consumption expenditures currently totaling some 350 billion 

dollars annually, the importance of the consumer's role in present-day 

American economy can hardly be denied (|4:I2). For a variety of reasons, 

the consumer has failed to attain just stature in American society. 

This lack of adequate stature may be attributed to a number of factors, 

but especially to insensItIvIty on the part of many individuals and 

to the Influence and power of special Interest groups. 

While education is not to be considered a panacea for all social 

ills, Metzen (14:15) concludes that it does seem appropriate to recog

nize a need for consumer education. Undoubtedly, consumer status and 

welfare would improve if the public were to become more aware of the 

role of the consumer, of its inherent significance to individuals, to 

families, and to the nation, and of the problems with which the consumer 

is confronted. 

To a great extent, consumer education can be thought of as an 

investment in human capital. Economists denote investments in human 

capital as those activities which influence future monetary and psychic 

income by increasing human resources. Schultz (50) theorized that 

people enhance personal capabilities as producers and as consumers by 

investing in themselves and that schooling is the largest Investment 

in human capital. Benson (10:20) has suggested that to the extent to 

which acquired capabilities to perform consumer roles are a justifiable 

goal of education, consumer education may be considered an investment in 

human capital. Burk (51:39) conceptualized investment in human capital 
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for consumption objectives as involving six areas: managerial compe

tence, consumer technology, skills and knowledge in home production of 

goods and services for family consumption, development of human values 

pertinent to consumption, enhancement of capacities for learning and 

innovation, and basic liberal education in the humanities and in the 

social and natural sciences. 

The Dictionary of Education defines "consumer education" as "the 

study of intelligent and effective methods for buying and using goods 

and services, of effective money management, and of the relationship of 

the consumer to the economic system" (52:125). Metzen (l4:9) broadens 

the definition of "consumer education" to include the study of intelli

gent and effective allocation and expenditure of personal and/or family 

financial resources and of any matters that have a bearing upon this 

activi ty. 

Campbell (53:22) advises that In a broad sense, consumer educa

tion prepares students to deal constructively with the problems that 

confront them in attaining an acceptable level of living. Essentially, 

this means focusing upon three sets of problems: (1) those related to 

individual ability to handle financial matters, (2) those growing out 

of the market system, and (3) those rooted in the complexities of 

American society. While these three sets of problems will confront 

all students, the problems will take different forms for different 

individuals and groups. One such segment of the consumer population 

is that which is comprised of physically disabled homemakers. 

Home economics traditionally has been concerned with the develop

ment and teaching of consumer technical knowledge related to goods and 
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products (13:155). The increasing complexity of family and consumer 

problems has resulted in increased deiuands For greater knowledge of the 

interrelationships of the socio-economic, psychological, and physiolog

ical factors affecting behavior. Therefore, Burk (13:155) concludes 

that there exists a pressing need for interdisciplinary analysis in 

order to assess the underlying phenomena which influence the behavior 

of Individual consumers and of consumers in the aggregate. Only on the 

basis of knowledge generated by such research can programs of consumer 

education be designed that are relevant to the distinctive needs of 

particular consumer groups. 

A recent study sponsored by the Association of Administrators of 

Home Economics revealed a significant need for improving consumer com

petence and family resource use (9:42). This study points out the 

need for research aimed at providing new insight into consumer behavior, 

supplying valid Information about goods and services, and contributing 

to the understanding of behavioral factors. Broad research problem 

areas related to these objectives Include the following: consumer 

service needs; consumer choice-making and behavior; the consumer and 

the marketing system; values and behavior; management and decision

making processes and situations; resource development, allocation, and 

use; and levels of living. Research questions need to be answered 

relevant to each problem area if future educational endeavors are to 

relate effectively to the contemporary American consumer. 

Consumer Education in Homemaker Rehabilitation 

The wife and mother serves as the unifying element of the family, 

the most important unit of American society. The strength of the family 
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depends markedly on the personal integrity of the homemaker. For this 

reason, rehabilitation services for physically disabled homemakers 

should be geared to their ever-changing personal needs (20:8). In 

view of the major functions of the contemporary American home, one 

important dimension of homemaker rehabilitation would appear to be that 

of developing competency In managing family consumer responsibilities. 

Because of their physical limitations and the related psycholog

ical and environmental problems, it would seem reasonable to deduce 

that physically disabled homemakers have unique problems as they pur

sue activities germane to the management of family consumer responsi

bilities. Despite this assumption, as well as despite the contention 

on the part of rehabilitation specialists regarding the need for helping 

physically disabled homemakers develop greater managerial competence, 

no study has been found to date which focuses specifically upon 

management of family consumer responsibilities by physically disabled 

homemakers. 

As has been previously shown, management of the home may afford 

a significant means for the severely disabled homemaker to contribute 

to effective home and family life. Furthermore, much of family 

interaction occurs in the consumption processes (13:l6l). The disabled 

homemaker needs to be aware of these facts and to recognize the inherent 

potential satisfactions to be gained as a result of effective participa

tion in the management of family consumer responsibilities. 

Summary of Related Literature 

In attempting to review the literature and research related to 

consumer behavior of physically disabled homemakers, the present 
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investigator has broadly defined rehabilitation and has discussed 

contemporary rehabilitation philosophy. The need for homemaking 

education for physically disabled Individuals has been substantiated, 

as have the contributions to be made by home economists in rehabil

itation. Values have been recognized as directive forces In consumer 

behavior and potential value changes resulting from physical disa

bility have been outlined. Home management competencies have been 

identified as an integral aspect of homemaker rehabilitation. 

Finally, the relationship of home management to the accomplishment 

of family consumer responsibilities has been detailed. 

The following chapter will present a discussion of the methods 

and procedures of the study. 



CHAPTER I I I 

METHODS AND PROCEDURES 

The Research Design 

The design for this study entailed a composite of two different 

research approaches. The study was patterned after the comparative 

research mode as described by Borg (54:264) for purposes of evaluating 

null hypotheses one through four. For this aspect of the study, 

parallel groups of physically disabled and of nondisabled homemakers, 

assumed to be equivalent in regard to essential characteristics, were 

examined in order to facilitate comparisons of consumer behavior. 

Essentially, this part of the study aimed at obtaining a better under

standing of the effect of physical disability upon the consumer be

havior of the homemaker. 

As suggested by VanDalen (55:226), a correlation design was 

utilized to evaluate null hypothesis number five. Treating all respond

ents as one group, the study focused upon evaluating the relationships 

between variations In the extent of homemaker participation In consumer 

management functions and variations in the extent of perceived consumer 

management problems stemming from selected environmental factors. 

The overall design for the study is shown in Table 1 on the 

following page. 
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Methods of Research 

The following methods were employed in carrying out the study: 

1. Survey of related literature 

2. Organization of the research design 

3. Selection and development of research instruments 

4. Selection of assumed parallel samples 

5. Collection of data * 

6. Statistical analysis and interpretation of data. 

Three basic methods of data collection were necessitated by the 

study: appraisal, interview, and descriptive rating scale. These 

methods were test and nontest in nature. Five instruments were 

employed: 

Schedule for Interviewing Physically Disabled Homemakers 

Schedule for Interviewing Nondisabled Homemakers 

A Study of Choices [as administered to physically disabled and 
to nondisabled homemakers] 

Managing Family Consumer Responsibilities [as administered to 
physically disabled and to nondisabled homemakers ] 

Consumer Competencies [ as administered to physically disabled 
and to nondisabled homemakers] 

The procedures used in the study were substantiated by reference 

to authorities in the field of educational research. 

The Research Samples 

Two samples were employed for the purpose of this study. One 

sample consisted of ten homemakers recognized by medical authorities 

and by themselves as having conditions of physical impairment which 
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i n t e r f e r e w i t h the accompl ishment o f homemaking a c t i v i t i e s no rma l l y 

requ i red o f w ives and mothers . The second sample was comprised of 

ten homemakers f r e e from d i s a b i l i t y t o the ex ten t o f t h e i r being 

p h y s i c a l l y capable of maximum f u n c t i o n a l performance as homemakers. 

The c r i t e r i a used f o r s e l e c t i o n of the d i sab led sample o f home-

makers were as f o l l o w s : 

1 . Of Anglo-Saxon o r i g i n , these homemakers must f a l l w i t h i n 

an age range o f twenty to f i f t y y e a r s , must appear to be of average 

m e n t a l i t y , and must not be g a i n f u l l y employed ou t s i de the home. 

2 . The f a m i l y u n i t must be comprised of husband, w i f e , and one 

or more c h i l d r e n l i v i n g a t home. 

3. A l l f a m i l y members must appear t o be o f average phys i ca l 

and mental h e a l t h , w i t h the excep t i on o f the p h y s i c a l l y d i s a b l e d home-

maker. 

4 . No regu la r household he lp may be employed t o a s s i s t the 

homemaker w i t h the performance o f r o u t i n e household t a s k s . 

5. The phys i ca l d i s a b i l i t y o f the homemaker must have occur red 

a f t e r mar r iage and w i t h i n the l a s t e i g h t y e a r s . 

6 . The t o t a l annual f a m i l y income must l i e above the n a t i o n a l 

pover t y t h r e s h o l d and must approx imate the n a t i o n a l median f a m i l y 

income as e s t a b l i s h e d by the U.S. Bureau o f the Census. 

a . The 1970 median income f o r f a m i l i e s w i t h wives not i n 

the pa id l abo r f o r c e was $9,304 ( 5 6 ) . 

b. The pover ty t h resho lds f o r nonfarm f a m i l i e s headed by 

a male in 1970 were $3,113 f o r t h ree persons , $3,970 

f o r f ou r persons , $4,684 f o r f i v e persons , $5,263 f o r 
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six persons, and $6,486 for seven or more persons (57). 

c. The poverty thresholds for farm families headed by a 

male in 1970 were $2,635 for three persons, $3,387 for 

four persons, $4,002 for five persons, $4,491 for six 

persons, and $5,521 for seven or more persons (57). 

Criteria one and six were specifically established in order to 

avoid distorting the study by involving such variables as old age as 

opposed to physical disability, diversity of ethnic background, and 

poverty. Recognizing the fact that consumer management problems 

differ among single homemakers as opposed to wives and mothers, the 

investigator deemed criterion number two to be important. Because 

occurrence of physical disability after marriage puts family relation

ships under a strain which differs from that resulting from a marriage 

established with full knowledge of physical disability, the fifth 

criterion was elected. Further justification of criterion number 

five stems from the intent on the part of the research worker to exam

ine the consumer behavior of physically disabled homemakers still in 

the process of adjusting to various conditions of impairment. 

In order to secure physically disabled homemakers as partici

pants in the study, the research worker contacted all six physical 

therapists listed in the telephone directory for Lubbock, Texas, as 

well as the director of a large rehabilitation center In a hospital 

in the nearby city of Amarillo, Texas. These individuals were informed 

of the purpose of the study and the procedures to be implemented in 

data collection. Their cooperation was elicited in identifying former 

and/or current patients who satisfied the selection criteria for 
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research subjects. All expressed an interest in the study and oblig

ingly submitted a total of nineteen names of physically disabled 

homemakers who satisfied to the best of their knowledge the selection 

criteria. From this physically disabled population, names were 

selected at random, and the homemakers were contacted by telephone. 

Again, the purpose of the study was explained, as were the procedures 

to be used for obtaining research data. Inquiries regarding bio

graphical information were made in order to afford the research 

worker further assurance that the selection criteria were satisfied 

by the individual in question. In some cases, such assurance was not 

obtained. In these instances, apology was expressed to the homemaker 

for the investigator's having inadvertently contacted her; that name 

was discarded as a possible sample constituent; and an additional 

name was selected at random. The first ten homemakers who satisfied 

selection criteria and who expressed a willingness to participate in 

the study constituted the final physically disabled sample. 

In a comparative type of research study where there is generally 

considerable emphasis on biographical data, Borg (54:264 )cautions that 

one of the most crucial steps is that of selecting samples who are 

equivalent with regard to essential biographical variables. Therefore, 

an attempt was made to identify the homemaker population from which 

the nondisabled sample was selected only after data collection with 

the physically disabled sample had been completed. At this point in 

the study, biographical characteristics of the disabled sample were 

identified, and ten family types were recognized on the bases of ethnic 

background, age of homemaker, age of spouse, tenure of marriage, stage 
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in the family life cycle, size and composition of family, educational 

level of homemaker, educational level of spouse, and total annual 

family income. These family types were then incorporated in the 

study as the basic criteria for selection of the nondisabled sample. 

In addition, three other stipulations were established: (1) respond

ents must be full-time homemakers, (2) no regular household help may 

be employed to assist with the performance of routine household tasks, 

and (3) all family members must appear to be of average physical 

and mental health. 

As a possible source for identifying nondisabled study partici

pants, the program director of the local Young Women's Christian 

Association was contacted. After the investigator had explained the 

essential purpose and the rudiments of the study, permission was 

requested to meet with an organized YWCA club for the purpose of 

eliciting the cooperation of the membership as nondisabled research 

subjects. These arrangements having been completed, the research 

worker attended a regularly scheduled meeting of a group of homemakers 

organized as a YWCA club, explained the purpose and the procedures 

of the study, and requested the cooperation of the membership as non-

disabled participants. 

The ten family types Identified for the purpose of selecting 

the nondisabled sample were explained in detail, as well as the three 

additional selection criteria. Those willing to participate in the 

study were asked to provide their names in accordance with the family 

type most closely resembling their personal situation. From this 

list of names, the research worker selected at random one nondisabled 
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homemaker for each of the ten family types. In the final analysis, 

physically disabled homemakers were matched with nondisabled home-

makers on the basis of family type. However, caution is advised in 

interpreting the term matched. Generally in research, the term 

matched samples implies the pairing of data, which was not the case 

In this particular study. Since the design of the study called 

merely for group comparisons of consumer behavior, the investigator 

could legitimately have selected the nondisabled sample simply by 

adhering to ranges germane to biographical characteristics of the 

physically disabled sample. Instead, family types were elected as a 

basis for selecting comparable samples in order to lend sophistica

tion to the study and to minimize to the greatest possible extent 

the factor of sample bias as a source of error. 

Since assessment of values was an integral aspect of the study, 

cognizance must be taken of the fact that nondisabled sample con

stituents were selected from an organized social group affiliated 

with a larger organization expressing a religious orientation. The 

possibility of bias therefore existed concerning assessment of 

religion and of society as personal values. Interpretation of the 

data was undertaken with a consequent awareness of this possible 

source of error. 

The Instruments 

Interview Schedules 

The analysis of personal background data relevant to the phys

ically disabled sample was made on the basis of homemaker responses 
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to i tems on the Schedule for Interviewing Physically Disabled Home-

makers (Appendix A ) . This particular instrument was patterned largely 

after a questionnaire developed by Gilbert (58:64) for the purpose 

of researching the meal management of disabled homemakers. Essentially, 

all items in the interview schedule are concerned with eliciting data 

regarding two classes of information—the condition of physical 

impairment and the instance of family type. 

Medical definition of the disabling condition, the initial 

occurrence of the disabling condition, the nature and extent of the 

disability, the homemaker's personal evaluation of the disabling con

dition, and the interviewer's evaluation of the disabling condition 

constitute the items germane to the condition of physical impairment. 

In order for the interviewer to evaluate objectively the homemaker's 

condition of physical impairment as either slight, moderate, or severe, 

the following frame of reference was employed: 

1. Slight condition of physical impairment--ambulatory with 

little or no assistance, capable of feeding and dressing self, able 

to drive automobile, feeling little or no pain or discomfort, expe

riencing little or no difficulty in bending or stooping or reaching, 

able to perform almost all housekeeping tasks; 

2. Moderate condition of physical impairment--impaired energy 

level accompanied by relatively frequent pain or discomfort, ambula

tory assistance required such as braces or crutches or walker, 

impaired ability to bend or stoop or reach, assistance required in the 

performance of many housekeeping tasks, assistance required in feeding 

and dressing self; 
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3. Severe condition of physical impairment—almost constant 

pain or discomfort, bedfast or in wheelchair, entirely dependent on 

others for personal assistance in eating and dressing, incapable of 

performing the majority of physical housekeeping responsibilities. 

Eight items constitute the class of data relevant to family 

type. These items pertain to age of homemaker, age of spouse, tenure 

of marriage, number and ages of children, educational level of home-

maker, educational level of spouse, occupation of husband, and range 

of total annual family income. Several of these items elicit informa

tion which is not quantitative in nature. Therefore, the following 

scale values were assigned to item responses: 

Scale Level of Annual Occupation 

Value Education Income of Husband 

1 Some high school $ 4,000-$ 7,999 Blue-collar employee 

2 High school degree $ 8,000-$l1,999 White-collar employee 

3 Technical school, $12,000-$l5,999 Entrepreneur 
1-2 years col lege, 
or business school 

4 3-4 years college $16,000-$l9,999 Professional 

5 College degree $20,000-$23,999 

6 Some graduate or $24,000 and 
professional school above 

7 Graduate or pro
fessional degree 

Analysis of personal background data relevant to the nondisabled 

sample was made on the basis of h(Dmemaker responses to items on the 

Schedule for Interviewing Nondisabled Homemakers (Appendix B). All 

interview items pertain to family type and are identical with comparable 
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items on the interview schedule employed with physically disabled 

homemakers. Responses to items which were not quantitative in scope 

were assigned the same scale values as were items on the interview 

schedule for physically disabled homemakers. 

A Study of Choices [as administered to physically disabled and to 
nondisabled homemakers] 

For the purpose of comparing personal value orientations as 

motivational factors underlying the consumer behavior of physically 

disabled and of nondisabled homemakers, the research worker elected 

to use a standardized objective test of personal values. The partic

ular instrument chosen was A Study of Choices (Appendix C), developed 

by Woodruff (18). 

This instrument is a specific test of twelve values. The test 

consists of three personal problems to be solved: selection of a 

location for a home, selection of a social group, and selection of a 

career. Each problem offers eight possible courses of action, and 

each course of action is keyed for the related value. Each value 

appears in two of the three problems exhibited by the person in each 

of the three problems, so that in addition to allowing a comparison 

of the value patterns exhibited by the person in each of the three 

problems, it is possible to construct a composite pattern of the 

twelve values by combining the solutions to all three problems. Each 

problem involves four steps comparable to those taken in the solution 

of life problems: (1) a preliminary survey of the problem and of its 

eight courses of action, followed by the selection of the two most 

attractive and the two least attractive courses of action; (2) the 
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recording of a series of brief comments, both favorable and unfavorable, 

to each of the eight courses of action; (3) a detailed analysis of the 

courses of action by means of a series of paired comparisons; and (4) 

a final decision on the two most attractive and the two least attractive 

courses of action. For purposes of identifying and comparing group 

value patterns, Woodruff (59) recomiiends deleting steps two and four. 

Hence, participants in the study were instructed to respond only to 

parts one and three in each of the three problem situations. For this 

reason, A Study of Choices, as presented in Appendix C, has been 

adapted to the extent that parts two and four of each problem situa

tion are omitted. 

In discussing A Study of Choices, Woodruff(19:36) explains that 

there are at least three ways of assessing the validity of such a 

test. One, widely diverse groups may be tested, where each group is 

comprised of members with uniform personal backgrounds and, hence, 

homogeneity in make-up. Two, homogeneous groups may be tested where 

group uniformity stems from the elective activity of group members 

and where two or more groups can be found whose elective activities 

differ with regard to the values involved. Three, a test may be 

administered to individuals with whom a personal interview can be 

obtained for the purpose of securing maximum relevant personal infor

mation. Employing all three of these procedures. Woodruff(19:36) 

tested some 350 individuals in fourteen groups with diverse back

grounds and activity patterns. As a result, he concluded that the 

evidence Indicates that A Study of Choices possesses a high degree of 

validity. Validity of the test is supported further by Arny (41:237), 
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who reports that the device appears to be valid for the purpose of 

ascertaining the value concepts of individuals. 

With regard to the reliability of the test, Woodruff (59) 

reports that rank-order coefficients of reliability have been shown 

to range from .46 to .99, with a median of .895 for individuals 

when tests were repeated with groups after intervals of three months 

in one instance and one year in another instance. In nine groups 

consisting of only five individuals each, coefficients for the group 

pattern were .98, .98, .97, .94, .93, and .88. For the entire group 

of forty-five, the coefficient of reliability for the group pattern 

was 1.00. The instrument thus appears to possess a significant 

degree of reliability. 

While it is recognized that A Study of Choices Is somewhat dated, 

a review of test content appears to support contemporary applicability 

of the instrument. Furthermore, the test appears to be the only 

standardized objective device currently available which is designed 

to assess personal values particularly relevant to home and family 

life (60, 61). 

Consumer Competencies [as administered to physically disabled and to 
nondisabled homemakers] 

For the purpose of comparing competency priorities comprising 

effective consumer behavior as perceived by physically disabled and 

by nondisabled homemakers, permission was sought and granted to use 

a descriptive rating scale previously developed by Metzen (14). This 

rating scale, entitled Consumer Competencies (Appendix D), was 

developed from a comprehensive review of thirteen consumer education 
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textbooks, curricular studies, and several other publications on 

consumer education. 

The rating scale includes 114 consumer competencies which may 

be thought of as falling into twenty-one subject categories of 

consumer interest or activity, as shown in Table 2 on the following 

page. Metzen (14:59) states that no attempt was made to develop an 

identical number of items in each category. Rather, the distribu

tion of items is a rough reflection of the total consideration, in 

terms of quantity and depth of coverage, attributed to each area 

when the total range of consumer-education textbooks is considered. 

In light of the frame of reference adhered to in developing 

the instrument, as well as of revisions undertaken by Metzen (14:56) 

on the basis of knowledge gleaned from using the device in pilot 

studies, the resultant rating scale appears to possess considerable 

content validity for eliciting personal judgements regarding the 

importance of the various competencies comprising effective consumer 

behavior. 

For use in the present study, instructions for completing the 

rating scale were revised. Metzen (14) developed the original 

instrument for distribution by mail. Therefore, the instructions 

were quite specific and somewhat lengthy in nature. Since the 

present study permitted administration of the device in the setting 

of a personal home interview, the instructions were adapted to 

facilitate conciseness and clarity. 

The rating scale requires subjects to indicate on a four-point 

scale the personal importance attributed to each of the 114 listed 
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TABLE 2 

SUBJECT CATEGOKl t.̂ . RhPRESENTED BY THE 
LIST OF CONSUMER COMPETENCIES 

Category 
Number I tems Subject Category 

1 1- 15 General Consumer Knowledge and P r a c t i c e 

2 16- 19 Consumer Frauds and P r o t e c t i o n 

3 20- 21 Consumer Legal R ights 

4 22- 26 Banking Theory and P r a c t i c e 

5 27- 32 F i n a n c i a l P lanning 

6 33- 36 Food 

7 37- 39 C l o t h i n g 

8 40 - 50 Housing 

9 5 1 - 5 3 Home Equipment 

10 54- 55 Automobi les 

11 56- 57 Trave l and Recrea t ion 

12 58- 59 Legal and Medical Serv ices 

13 60- 63 Drugs and Cosmetics 

]Zf 64- 65 Educat ion 

15 66- 73 C r e d i t 

] 5 74- 84 Insurance 

l y 85- 97 Savings and Investments 

] 3 98-101 Es ta te P lann ing 

19 102-105 Taxes 

20 106-111 Economic Theory and I n f o r m a t i o n 

21 112-114 Consumer O r g a n i z a t i o n and Rep resen ta t i on 
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competencies for the effective performance of consumer responsibili

ties. As employed by Metzen (14), the instrument provided for scaling 

the competencies according to one of four levels: (1) very important, 

(2) important, (3) of minor importance, and (4) of no importance. To 

lend further clarification to scaling, the present study elicited 

responses In terms of these levels: (I) very important, (2) important, 

(3) of some importance, and (4) of little or no importance. Item 

responses were assigned a numerical scale value In order to facilitate 

statistical treatment of the data. These scale values were as follows: 

very important--three points, important—two points, of some impor

tance— one point, and of little or no importance--no points. 

Managing Family Consumer Responsibilities [as administered to physi
cally disabled and to nondisabled homemakers] 

A rating scale entitled Managing Family Consumer Responsibili

ties (Appendix E) was developed expressly for the purpose of this 

study. This rating scale was designed to obtain data for (1) com

paring extent of participation of physically disabled and of non-

disabled homemakers in consumer management functions, (2) comparing 

extent of consumer management problems stemming from selected envi

ronmental factors as perceived by physically disabled and by non-

disabled homemakers, and (3) evaluating relationships between the 

extent of homemaker participation in consumer management functions 

and the extent of perceived consumer management problems stemming from 

selected environmental factors. 

A proposed framework for home management developed by Deacon and 

Bratton (II) was used as the frame of reference for developing Part I 
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of the instrument, which deals explicitly with the extent of homemaker 

participation in consumer management functions. Essentially, this part 

of the instrument requests homemakers to indicate the extent of person

al participation in managing the various family consumer responsibili

ties through the managerial functions of goal-defining, planning, 

decision-making, expediting, integrating, and evaluating. Ten items, 

representative of a comprehensive breadth of consumer responsibilities, 

were designed to measure extent of participation in each of the six 

managerial functions. Part I thus Includes a total of sixty items, 

many of which have several subparts. Items one through ten assess 

participation in goal-defining, eleven through twenty relate to plan

ning, twenty-one through thirty measure participation in decision-making 

thirty-one through forty appraise the expediting function, forty-one 

through fifty measure integrating, and fifty-one through sixty measure 

participation in the evaluating function of the management process. 

Part I I of Managing Family Consumer Responsibilities was devel

oped for the purpose of obtaining information relevant to the extent 

of perceived consumer management problems stemming from selected 

environmental factors. The five specific environmental factors 

selected for measurement were identified on the basis of a compre

hensive review of the literature germane to problems of physically 

disabled homemakers. The five perceived problems measured are these: 

unavailability of desired goods and services in the marketplace, 

architectural and structural barriers to physical mobility in the 

marketplace, discomforting personal treatment in the marketplace, inad

equacy and unreliability of various sources of information for making 
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intelligent consumer decisions, and an unfavorable attitude on the 

part of the husband regarding competence of the homemaker to manage 

family consumer responsibilities. Again, the author was particularly 

aware of the importance of appraising a broad scope of consumer dif

ficulties relevant to each problem area. Therefore, Part II of the 

rating scale includes five items, each of which has four to eleven 

related subparts. 

Criteria recognized by authorities in the field of evaluation 

served as guidelines for overall development of the instrument (55, 

62, 63). Anastasi (62:421) warns that a major source of error in 

eliciting ratings is that of the error of central tendency, or the 

tendency of respondents to elect ratings in the middle of the scale 

and to avoid extreme positions. For this reason. Managing Family 

Consumer Responsibilities was designed to require subjects to respond 

to four ratings or scalings: (I) in all instances, (2) in most 

instances, (3) in some instances, and (4) in no instance. To facil

itate statistical treatment of the data, numerical scale values were 

assigned to item responses as follows: in all Instances—three points, 

in most instances--two points, in some instances—one point, and in 

no instance—no points. 

Concern for substantiating the effectiveness of the instrument 

prompted the author to enlist the cooperation of the home management 

faculty at Texas Tech University by requesting that these individuals 

serve as a panel of experts for appraising content validity of the 

rating scale. An original draft of the instrument was therefore sub

mitted to each member of the home management faculty at Texas Tech 
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University, along with an additional rating scale which provided a 

four-point scale for appraising the content validity of each item. 

This four-point scale necessitated that the content of each item be 

judged as satisfying the criterion of validity in all instances, in 

most instances, in some instances, or in no Instance. By assigning 

numerical scale values of three, two, one, and zero respectively to 

each type of response, the investigator found it was possible to 

analyze quantitatively the extent to which home management faculty 

members concluded that items satisfied the criterion of content valid

ity. Eight faculty members rated the instrument. A score of twenty-

four for a given item thus represented 100 percent agreement on 

content validity of the item. It was determined that scores of 

eighteen and above, indicating at least 75 percent agreement, were 

to be considered acceptable indices of validity. 

Although analysis of data revealed that every item in the 

original instrument was acceptable in terms of content validity, 

revision of the rating scale was undertaken on the basis of sugges

tions from the panel of experts. The revised instrument was sub

mitted to the home management faculty, along with a rating scale for 

appraising the content validity of each item in the revised version. 

By following the same procedures for analysis of data as have been 

previously cited, it was determined that the panel of experts were 

in 100 percent agreement regarding the content validity of forty-six 

items, in 95.8 percent agreement on sixteen items, and in 91.6 percent 

agreement on three items. Hence, it appears safe to conclude that 

Managing Family Consumer Responsibilities satisfies the criterion of 
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content validity for the purpose of this study. 

Collection of the Data 

The research data were collected by means of personal interviews 

conducted in the homes of study participants. Each homemaker was 

interviewed only once. Because of the number of instruments used in 

the study, interviews ranged from two to three hours in length. At 

the time of the initial scheduling of Interview appointments, it was 

explained to homemakers that approximately one and one-half to three 

hours would be required to complete the interview session. Therefore, 

homemakers were prepared in advance for a lengthy interview. Perhaps 

for this reason, homemaker fatigue did not appear to be a problem in 

conducting the interviews. 

So that rapport could be established between the research worker 

and the homemakers, interviews were initiated with a brief summary of 

the study. Following this, personal background data were sought by 

adhering to the schedules developed expressly for interviewing home-

makers. A Study of Choices was administered next, followed by 

Managing Family Consumer Responsibilities and by Consumer Competencies. 

Treatment of the Data 

The data were collected and placed on IBM cards for computer 

analysis. Frequency counts were obtained for biographical data 

relevant to conditions of impairment of physically disabled homemakers 

Descriptive statistics, including means and standard deviations, were 

computed for al1 other biographical variables representative of the 

two samples used in the study. The t-Test was used to determine 



62 

whether the biographical mean scores of the two groups were signifi

cantly different. 

Responses to A Study of Choices were scored according to 

procedures provided in the Test Manual (59). With the resultant 

data, group means and standard deviations were computed for each 

of the twelve personal values measured in the study. Significance 

of differences between group means was determined by use of the 

t-Test. Arrangement of group value patterns according to the median 

rank order of mean value strength facilitated comparison of overall 

value patterns of the two groups of homemakers. Computation of a 

Spearman rank-order correlation coefficient provided for assessment 

of significance of differences between overall group rankings of all 

twelve values. 

By multiplying assigned item response scale values by correspond

ing group frequencies and then dividing the total product by the 

number of responses, the investigator obtained mean ratings of 

consumer competencies as perceived by physically disabled and by 

nondisabled homemakers with the data resulting from use of the Metzen 

(14) instrument. These means were employed to establish a median rank 

order of all I14 items in the rating scale for each group of respond

ents, thus enabling group comparisons of the importance attributed to 

each consumer competency. In addition, the t-Test was employed to 

determine if significant differences existed between group means for 

each item. Similar procedures were followed in analyzing group 

differences regarding the importance of the twenty-one consumer sub

ject categories measured by the instrument. Category group means 
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were obtained by summing related item means and then dividing the 

total by the number of items in a given category. These category 

group means were employed to establish a median rank order of the im

portance of the twenty-one categories as perceived by each of the two 

groups of homemakers. Mean ratings of the individual consumer compe

tencies were utilized to establish a median rank order of the impor

tance of the items within a given category for each of the two 

research samples. Computation of Spearman rank-order correlation 

coefficients provided for assessment of significance of differences 

between overall group rankings of all 114 items, as well as of sig

nificance of differences between overall group rankings of all 

twenty-one consumer subject categories and of the items within each 

consumer subject category. 

Data resulting from use of Managing Family Consumer Responsi

bilities were treated in a similar fashion. Assigned item response 

scale values were multiplied by group frequencies, and the total 

product was divided by the number of group responses. Hence, group 

means were obtained for each item in the rating scale. For Part I 

of the instrument, the sum of group means was obtained for each of 

the ten Items related to a given management function and the total 

was then divided by ten in order to obtain group means for extent of 

participation In each of the six management functions measured. 

Again, the t-Test was employed in order to appraise the significance 

of differences existing between (1) mean extent of group participation 

in each of the six management functions and (2) mean extent of 
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consumer management problems stemming from selected environmental 

factors as perceived by each of the two groups of homemakers. 

In order to determine whether significant relationships existed 

between the extent of homemaker participation in consumer management 

functions and the extent of perceived consumer management problems 

stemming from selected environmental factors, Pearson product moment 

correlation coefficients were computed for analyses of relevant data. 

A correlation matrix was established for the purpose of evaluating 

relationships between variations in the consumer management functions 

of goal-defining, planning, decision-making, expediting, integrating, 

and evaluating and variations in the extent of perceived consumer 

management problems stemming from unavailability of desired goods and 

services in the marketplace, architectural and structural barriers to 

physical mobility in the marketplace, discomforting personal treat

ment in the marketplace. Inadequacy and unreliability of sources of 

information for making intelligent consumer decision, and an unfa

vorable attitude on the part of the husband regarding competence of 

the homemaker to manage family consumer responsibilities. 

Appropriate statistical tables were utilized In interpreting 

levels of significance for T values. Spearman rank-order correlation 

coefficients, and Pearson product moment correlation coefficients. 

Chapter Three has presented a discussion of the research design, 

methods of the study, selection of the samples, collection of the data, 

and statistical treatment of the data. In addition, the instruments 

employed in the study have been reviewed. Statistical analysis and 

interpretation of the data will follow in Chapter Four, as will 
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f indings, conclusions, and recommendations f o r f u r t he r research in 

Chapter Five. 



CHAPTER IV 

ANALYSIS AND INTERPRETATION OF DATA 

The purposes of this chapter are to analyze and to interpret 

the findings of the study. The data obtained were studied in seven 

parts and are reported below under the following headings: (1) Con

ditions of Impairment of Physically Disabled Homemakers, (2) Equality 

of the Research Samples, (3) Value Orientations of Physically Disabled 

and of Nondisabled Homemakers, (4) Consumer Competency Priorities as 

Perceived by Physically Disabled and by Nondisabled Homemakers, 

(5) Extent of Participation of Physically Disabled and of Nondisabled 

Homemakers in Consumer Management Functions, (6) Extent of Consumer 

Management Problems Stemming from Selected Environmental Factors as 

Perceived by Physically Disabled and by Nondisabled Homemakers, and 

(7) Relationships Between the Extent of Participation in Consumer 

Management Functions and the Extent of Perceived Consumer Manage

ment Problems Stemming from Selected Environmental Factors, The 

hypotheses tested are summarized wherever they appear applicable for 

each major heading. 

Conditions of Impairment of Physically 
Disabled Homemakers 

The findings of the study related to characteristics of condi

tions of impairment of the physically disabled sample are presented 

in Table 3 on page sixty-eight. Responses to items one through five 

on the Schedule for Interviewing Physically Disabled Homemakers 

66 
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(Appendix A) were tabulated and are presented in this section. 

As shown in Table 3, the physically disabled sample was repre

sentative of a variety of six different conditions of impairment 

which were permanent in nature, with the exception of one—that of 

chemical toxemia. This particular condition introduced a difficulty 

in classification. The condition of extreme sensitivity to any 

chemical substance was permanent; however, the effects resulting from 

exposure to chemicals were situational. Hence, the investigator 

elected to classify chemical toxemia as a situational condition of 

impairment. 

Appraisal of tenure of disability or of initial occurrence of 

the condition of impairment indicates that homemakers were in various 

stages of adjusting to their respective conditions. The mean 

initial occurrence of the disabling condition was 47.9 months, or 

approximately within the past four years. It is interesting to 

note that the interviewer and the physically disabled homemakers were 

in agreement, generally, regarding evaluations of the conditions of 

impairment. However, two homemakers rated personal conditions as 

slight which, according to the criteria cited in Chapter Three, the 

interviewer considered to be moderate in nature. One homemaker, a 

paraplegic in a wheelchair, judged her condition as moderate; the 

interviewer rated it as severe. Not shown in Table 3, but of addi

tional interest and relevance to the study, are the facts that one 

respondent was required to use an ankle brace, one required full leg 

braces, one used crutches, four were in wheelchairs, and one was 

almost bedfast. 
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TABLE 3 

CONDITIONS OF IMPAIRMENT OF PHYSICALLY 
DISABLED HOMEMAKERS 

C h a r a c t e r i s t i c 

Nature and e x t e n t o f d i s a b i l i t y 
permanent 9 
temporary 0 
seasonal or s i t u a t i o n a l 1 

Medical d e f i n i t i o n o f d i s a b l i n g c o n d i t i o n 
a n k l e j o i n t i n s t a b i l i t y 1 
chemical toxemia 1 
p a r a p l e g i a 1 
c e r e b r a l v a s c u l a r acc iden t and t achyca rd ia 1 
m u l t i p l e s c l e r o s i s 3 
rheumato id a r t h r i t i s 3 

Tenure o f d i s a b l i n g c o n d i t i o n 
less than 1 year 2 
1 t o 2 years 0 
3 t o 4 years 2 
5 t o 6 years 4 
7 to 8 years 2 

Homemaker's e v a l u a t i o n o f d i s a b l i n g c o n d i t i o n 
s l i g h t 2 
moderate 6 
severe 2 

I n t e r v i e w e r ' s e v a l u a t i o n o f d i s a b l i n g c o n d i t i o n 
s l i g h t 0 
moderate 7 
severe 3 

E q u a l i t y o f the Research Samples 

I n f o r m a t i o n concern ing b i o g r a p h i c a l v a r i a b l e s employed i n the 

s tudy f o r match ing the p h y s i c a l l y d i s a b l e d and the nond isab led samples 

on the bas is o f f a m i l y type i s shown in Tab le 4 , pages s i x t y - n i n e 

th rough s e v e n t y - t w o . E s s e n t i a l l y , ten f a m i l y types were i d e n t i f i e d 
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on the basis of data obtained from responses to items six through 

thirteen on the Schedule for Interviewing Physically Disabled Home-

makers (Appendix A). These family types provided selection criteria 

for obtaining nondisabled study participants. 

The data in Table 4 may be interpreted as substantiating a 

satisfactory degree of homogeneity between the two homemakers repre

sentative of each family type. In many instances, family situations 

were identical with regard to important variables. In no instance 

did there appear to be significant diversity among families of a 

given type. 

While annual family income differed noticeably among matched 

families in some situations, all such differences represented an 

interval of only one income bracket with the exception of Family 

Type I. The difference between levels of income for these two families 

represented an interval of two income brackets. It was relatively 

impossible, however, to achieve a perfect match among families with 

regard to all nine essential biographical variables. Because of the 

nature of the study, primary attention was given to matching fami

lies on the bases of ages of homemaker and of husband, tenure of 

marriage, stage in the family life cycle, size and composition of 

family, and educational levels of homemaker and of husband. Secondary 

attention was directed to annual family income as a basis for match

ing family situations. 

From the data in Table 4, it has been concluded that the two 

research samples were adequately matched on the basis of family type. 
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Hence, the two groups of respondents possessed adequate uniformity 

with regard to essential background variables for the purpose of a 

comparative study. 

To obtain an overall view of each research sample in order to 

appraise the equality of the two groups, the investigator analyzed 

data from the interview Schedules (Appendixes A and B) to determine 

mean group responses germane to each of the biographical variables 

measured. Table 5 presents these findings, as well as the results of 

t-Tests between group means and related levels of significance of 

difference. 

TABLE 5 

COMPARISON OF BIOGRAPHICAL VARIABLES OF PHYSICALLY 
DISABLED AND OF NONDISABLED HOMEMAKERS 

Variable 
Disabled Nondisabled 
Group Group 
Mean Mean t-Test 

Age o f homemaker 

Age o f husband 

Years m a r r i e d 

Number o f c h i I d r e n 

To ta l age o f c h i l d r e n 

Educa t iona l l e v e l o f homemaker 

Educa t iona l l e v e l o f husband 

Occupat ion o f husband 

Annual f a m i l y income 

37.20 

39.10 

16.00 

3.00 

38.70 

2.60 

3.60 

2,50 

3.30 

35.10 

38.90 

16.70 

2.30 

27.10 

2.60 

3.70 

2,30 

3.20 

.743 

.065 

.258 

1.561 

1.252 

,000 

,126 

,440 

.168 

NS 

NS 

NS 

NS 

NS 

NS 

NS 

NS 

NS 
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According to Table 5, no significant differences were found 

between group means representative of essential biographical variables 

employed as the criteria for matching the two research samples (64:433) 

The majority of existing differences were fractional in size. 

As shown in Table 5, the average homemaker In the study was in 

the middle to late thirties, with her husband in the late thirties. 

She had two to three children whose average age was eleven to twelve 

years—determined by dividing the mean total age of children by the 

mean number of children for each group. The average educational level 

of homemakers most closely approximated that of technical school, one 

to two years of college, or business college. The average husband 

had completed three to four years of college. Husbands of disabled 

respondents tended to be entrepreneurs, while those of nondisabled 

participants tended to be employed as white-collar workers. The 

mean total family income for both groups was In the 12,000 to 15,999 

dollar range. 

In the light of these findings, it was concluded that the study 

was not subject to serious bias or to error as a result of diversity 

of biographical variables representative of the two research samples. 

Nor was the study confounded by the introduction of extraneous 

variables such as poverty or old age; the discriminatory factor was 

that of physical disability of the homemaker. 

Value Orientations of Physically Disabled 
and of Nondisabled Homemakers 

Values have long been recognized as directive forces in human 

behavior. Appreciation of this basic fact necessitates viewing 
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consimer behavior as largely the product of personal concepts of the 

processes one uses to achieve desired ends and personal concepts of 

the value potential ends have for the person in question. Therefore, 

satisfactory progress in improving consumer education will be made 

only as a better understanding of the basic directive factors in 

consumer behavior can be achieved. 

To gain insight into personal value orientations as motivational 

forces underlying the consumer behavior of physically disabled home-

makers, the investigator studied the data obtained from A Study of 

Choices (Appendix C) for the purpose of constructing and comparing 

composite value profiles of the two research samples. The results 

of these efforts are shown in Table 6 on the following page. 

The information in Table 6 reveals that physically disabled and 

nondisabled homemakers differed with regard to priority rankings of 

ten of the twelve values measured. Home life and security were given 

identical positions of rank order by the two groups. However, 

disabled homemakers assigned higher priorities to friendship, social 

service, comfort, intellectual activity, political power, and excite

ment than did nondisabled respondents. At the same time, the disabled 

group attributed less importance to personal improvement, wealth, 

society, and religion than did nondisabled respondents. With regard 

to society and religion, attention should be called to the fact that 

all nondisabled participants in the study were members of an organized 

social group expressing a religious orientation. Consequently, the 

findings may have been subject to bias as a result of this possible 

source of error in the study. 
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TABLE 6 

COMPARISON OF VALUE PATTERNS OF PHYSICALLY 
DISABLED AND OF NONDISABLED HOMEMAKERS 

Value 

V Home Life 

'/Friendship 

3Social Service 

f RelIgion 

CSecurity 

^ Comfort 

'Personal Improvement 

^Intellectual Activity 

Pol 1tical Power 

Wealth 

Exci tement 
4 

Society 

Disabled Gi 
Median Rank 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

roup 
Order 

Nondisabled Group 
Median Rank Order 

1 

3 

4 

2 

5 

7 

6 

9 

11 

8 

12 

10 

Spearman rank-order correlation coefficient between rankings 
of physically disabled and nondisabled homemakers is .923. 

The Spearman rank-order correlation coefficient between value 

rankings of physically disabled and of nondisabled homemakers was 

significant at the ,01 confidence level (65:202-12), On the basis 

of this finding, it would appear that the two groups did not differ 

significantly with regard to overall rankings of all twelve values 

measured. This finding has not been interpreted as nullifying the 

results of the median rank order test. Rather, it has been considered 
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to imply that if all twelve values were involved in a situation, 

physically disabled and nondisabled homemakers would not differ signif

icantly with regard to value priorities. On the basis of the median 

rank order test, however, it was concluded that if the values of 

friendship, social service, comfort, intellectual activity, political 

power, and excitement were involved in a life situation, greater 

importance would be attributed to these values by physically disabled 

homemakers than by nondisabled homemakers. Contrariwise, in those 

situations emphasizing personal improvement, wealth, society, and 

religion as personal values, physically disabled homemakers would be 

less likely to be motivated than would nondisabled homemakers. 

A word of caution appears to be warranted in the interpretation 

of these findings. The value profiles constructed in this study 

merely attest to the relative Importance to those groups tested of 

each of the twelve values measured by A Study of Choices. Conse

quently, the value profiles do not reveal the position other personal 

values would occupy with regard to values in the group pattern. For 

example, both groups In the study ranked home life as first in prior

ity. If prestige as a personal value had been measured also, it 

might have been assigned greater priority than might home life by 

either or both of the groups. 

To facilitate further comparisons of the degree of importance 

attributed to each of the twelve values measured in the study, mean 

ratings of the importance of each value were determined for both 

groups of homemakers. These findings are presented in Table 7 , 
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along w i t h the r e s u l t s o f t - T e s t s between group means and r e l a t e d 

l e v e l s o f s i g n i f i c a n c e o f d i f f e r e n c e . 

TABLE 7 

COMPARISON OF MEAN VALUE RATINGS OF PHYSICALLY 
DISABLED AND OF NONDISABLED HOMEMAKERS 

Value 

Wealth 

Society 

Poli tical Power 

Social Service 

Home Life 

Comfort 

Religion 

Securi ty 

Personal Improvement 

Exci tement 

F r i e n d s h i p 

I n t e l l e c t u a l A c t i v i t y 

D isab led Nondisabled 
Group Mean Group Mean t - T e s t P 

1.30 

1,00 

1,05 

5.05 

3.50 

2.90 

1,85 

2,10 

4,90 

5.41 

4.35 

4.60 

4.55 

3.90 

1.75 

4,30 

5.95 

7 "id 

4.90 

4.25 

4.10 

1.25 

4 .60 

2.80 

2,115 

1.436 

.871 

.949 

1,463 

1.859 

.336 

.381 

.577 

.377 

,805 

1,076 

05 

NS 

NS 

NS 

NS 

1 n 

NS 

NS 

NS 

NS 

NS 

NS 

Acco rd ing t o Table 7, no s i g n i f i c a n t d i f f e r e n c e s e x i s t e d between 

group mean r a t i n g s o f the importance o f ten o f the twe lve va lues 

app ra i sed ( 6 4 : 4 3 3 ) , However, p h y s i c a l l y d i s a b l e d and nond isab led 

homemakers d i f f e r e d s i g n i f i c a n t l y regard ing wea l th a t the ,05 c o n f i 

dence l e v e l and rega rd ing comfor t a t the .10 con f idence l e v e l (64:433) 
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Disabled homemakers placed far less importance on wealth and slightly 

more on comfort than did nondisabled homemakers. Justification for 

accepting an observed difference between the two groups of respondents 

at the ,10 confidence level stems from the willingness of the investi

gator in this instance to risk rejecting a true hypothesis 10 percent 

of the time in order to reduce the possibility of errors resulting 

from sustaining a false hypothesis. Or, because of the lack of 

precision in value research and because of the small size of the 

research samples, the investigator was willing to assume a greater 

risk of making a Type I error in order to reduce the likelihood of 

making a Type II error. 

These findings suggest that rehabilitation programs focusing on 

consumer education sre likely to receive greater acceptance on the 

part of physically disabled homemakers If the programs are so adapted 

as to emphasize the satisfaction of comfort as a personal value and 

to de-emphasize the attainment and/or control of personal wealth. 

Since the results of the t-Tests between group mean ratings 

of values and the results of the median rank order of importance of 

group values may appear to be somewhat in conflict, further explana

tion of these findings seems to be appropriate. The t-Test is a 

more stringent test of significane of difference than is the median 

rank order test. Therefore, if one is concerned with the most precise 

comparison of values of physically disabled and of nondisabled home-

makers, greater accuracy can be assured by asserting that the two 
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groups differed significantly only with regard to comfort and wealth 

as shown by the t-Test. On the other hand, if a rehabilitation 

situation calls for a less precise identification of the extent to 

which physically disabled and nondisabled homemakers differed with 

regard to personal values, the data from the median rank order test 

may be employed to demonstrate that the two groups did assign decidedly 

different priorities to social service, religion, friendship, comfort, 

personal improvement, intellectual activity, political power, wealth, 

excitement, and society. 

Summary of the Hypothesis Tested 

Hypothesis number one referred to the significance of differences 

between personal value orientations as motivational forces influencing 

the consumer behavior of physically disabled and of nondisabled home-

makers, A summary of the testing of this hypothesis is presented in 

Table 8 on page eighty-two. 

As shown in Table 8, the null hypothesis of no significant differ

ences between personal value orientations as motivational forces influ

encing consumer behavior of physically disabled and of nondisabled home-

makers was partially rejected In the light of observed group value 

patterns based on the median rank order of value priorities. However, 

the finding of a significant rho value at the .01 level does not permit 

assuming that the two groups of homemakers were entirely independent 

in their rankings of all twelve values examined. The portion of the 
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SUMMARY OF HYPOTHESIS NUMBER ONE 
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Hypothes is Test Status 

There are no significant differences be
tween personal value orientations as 
motivational forces influencing the con
sumer behavior of physically disabled 
and of nondisabled homemakers. 

a. Between value patterns 

b. Between overall rankings of 
all twelve values tested 

c. Between mean ratings of the 
importance of 

Median 
Rank Order 

rho/.01 

partially 
rejected 

retained 

( 1] 
( 2] 
( 3] 
( ^] 
( 5] 
( 6] 
( 7] 
( 8] 
( 9' 
(10 
( i r 
(12 

wea1th 
s o c i e t y 

1 p o l i t i c a l power 
) s o c i a l s e r v i c e 
1 home 11fe 
) comfo r t 
) r e l i g i o n 
) s e c u r i t y 
) personal Improvement 
) exc i tement 
) f r i e n d s h i p 
1 i n t e l l e c t u a l a c t i v i t y 

t / . 0 5 
t / . 0 5 
t / . 0 5 
t / . 0 5 
t / , 0 5 
t / , 1 0 
t / . 0 5 
t / . 0 5 
t / . 0 5 
t / , 0 5 
t / , 0 5 
t / . 0 5 

r e j e c t e d 
r e t a l n e d 
re ta ined 
re ta ined 
r e t a i ned 
r e j e c t e d 
re ta i ned 
r e t a i ned 
r e t a i n e d 
re ta ined 
r e t a i n e d 
re ta i ned 

null hypothesis pertaining to a significant difference between overall 

group rankings of the total twelve values was thus retained. Support 

could be found for rejecting no significant differences between group 

mean ratings of the importance of only two values measured—wealth and 

comfort. Physically disabled homemakers placed less personal value 

on wealth and greater value on comfort than did nondisabled homemakers 
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The hypothesis of no significant differences between group mean ratings 

of the importance of the other ten values appraised was retained. 

Consumer Competency Priorities as Perceived 
by Physically Disabled and by 

Nondisabled Homemakers 

The data derived from administering the rating scale designated 

Consumer Competencies (Appendix D) to physically disabled and to 

nondisabled homemakers were treated statistically and studied in order 

to evaluate differences in the importance accorded various consumer 

competencies by the two groups of respondents. Table 9, pages 

eighty-four through eighty-six, presents disabled and nondisabled 

group mean ratings of the importance of all 114 competencies measured 

by the rating scale, as well as the median rank order of the impor

tance accorded each item by physically disabled and by nondisabled 

homemakers. Table 9 includes also the results of t-Tests appraising 

the significance of differences between group means and the Spearman 

rank-order correlation coefficient measuring the significance of 

difference between overall group rankings of the total 114 competen

cies. 

As revealed in Table 9, the high Spearman rank-order correlation 

coefficient and the large number of items for which the t-Test failed 

to substantiate a significant difference between group mean ratings 

both attest to a significant similarity between the opinions of 

physically disabled and of nondisabled homemakers regarding the im

portance of all 114 consumer competencies (66:510, 64:433). However, 

derived T values do attest to the fact that physically disabled 
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TABLE 9 

COMPARISON OF CONSUMER COMPETENCY PRIORITIES OF PHYSICALLY 
DISABLED AND OF NONDISABLED HOMEMAKERS 

Competency 
Number 

59 
36 
20 
41 
43 

1 
8 

10 
40 
60 
76 
21 
35 
48 
66 
71 
86 
97 
4 
6 
9 

15 
22 
23 
25 
33 
34 
68 
98 

3 
16 
18 
24 
28 
31 
39 
42 
49 
52 
53 
61 
67 

Median 
Disabled 

Group 

1,0 
2.0 
4 .0 
4 .0 
4.0 
8.5 
8,5 
8.5 
8.5 
8.5 
8.5 

15.0 
15.0 
15.0 
15.0 
15.0 
15.0 
15.0 
24.0 
24.0 
24.0 
24.0 
24.0 
24.0 
24.0 
24.0 
24.0 
24.0 
24.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 
41.0 

Rank Order 
Nondisabled 

Group 

22.0 
10,0 
57.5 
15.0 
30.5 
10,0 
39.0 
22.0 

5.0 
57.5 
22.0 
57.5 
70.5 
30.5 
30.5 

1.5 
57.5 
70.5 
57.5 
46.5 
30.5 
22.0 
15.0 
5.0 
5.0 

22.0 
57.5 
22.0 
10.0 
39.0 
39.0 
79.0 
39.0 
46.5 
79.0 
22.0 
46.5 
15.0 
10.0 
22.0 
57.5 
39.0 

Mean 
Disabled 

Group 

2.8 
2.7 
2.6 
2.6 
2.6 
2.5 
2.5 
2.5 
2,5 
2.5 
2,5 
2.4 
2,4 
2,4 
2,4 

2.4 
2.4 
2.3 
2.3 
2,3 
2.3 
2.3 
2.3 
2.3 
2.3 
2.3 
2.3 
2,3 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 
2.2 

Rati ng 
Nondisabled 

Group 

2.5 
2.7 
2.1 
2.6 
2.4 
2.7 
2,3 
2.5 
2.8 
2.1 
2.5 
2,1 
2.0 
2.4 
2,4 
2.9 
2.1 
2.0 
2.1 
2.2 
2,4 
2.5 
2.6 
2.8 
2.8 
2,5 
2.1 
2.5 
2.7 
2.3 
2.3 
1.9 
2.3 
2.2 
1.9 
2.5 
2.2 
2.6 
2.7 
2.5 
2.1 
2.3 

t-Test 

-1.15 
0.00 

-0 .49 
0.00 

-0 .73 
0.65 

-0 .53 
0.00 
1.15 

-1 .39 
0.00 

-0 .68 
-1 .18 

0.00 
0.00 
1,41 

-0 ,78 
-1 .08 
-0 .44 
-0 ,24 

0.27 
0.74 
0.98 
1.52 
1.71 
0.37 

-0 .72 
0.58 
1.33 
0,23 
0.34 

-0 .70 
0.28 
0.00 

-0.75 
1.15 
0.00 
1.10 
1.71 
0.82 

-0 .25 
0.26 
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TABLE 9~Cont inued 

Competency 
Number 

70 
73 
75 
81 
83 
84 
85 
99 

104 
105 

7 
19 
30 

'A' 38 
47 
50 
51 
69 

*'wV 72 
74 
77 
87 
88 

100 
103 

17 
32 

— 37 
45 
64 
82 
90 

101 
108 

14 
44 
62 
89 
93 
96 

" 5 
13 
46 

Median 
D i sab led 

Group 

41 .0 
4 1 . 0 
4 1 . 0 
4 1 . 0 
4 1 . 0 
4 1 . 0 
4 1 . 0 
4 1 , 0 
41 .0 
4 1 . 0 
60 .0 
60 ,0 
60,0 
60 .0 
60 .0 
60 .0 
60 .0 
60 .0 
60 .0 
60 ,0 
60 .0 
60 ,0 
60 ,0 
60 .0 
60 .0 
72.0 
72.0 
72.0 
72.0 
72.0 
72.0 
72.0 
72.0 
72 .0 
80 .0 
80 .0 
80 .0 
8 0 . 0 
80 ,0 
80 .0 
80 ,0 
88 .5 
88.5 
88.5 

Rank Order 
Nondisabled 

Group 

30.5 
30,5 
39.0 
70,5 
39.0 
57.5 
57.5 
79.0 
57.5 
10,0 
46 ,5 
57.5 
70.5 
15.0 
99 .0 
46 .5 
15.0 
39.0 

1.5 
57.5 
39.0 
70.5 
70.5 
87.5 
30.5 
87.5 
70.5 

5 .0 
57.5 
57.5 
87.5 
87.5 
93.5 
79.0 

5 .0 
99 .0 

104,5 
30.5 
57.5 
79.0 
99.0 
22 ,0 
57.5 

108,5 

Mean 
D i sab led 

Group 

2 .2 
2 .2 
2 .2 
2 .2 
2 .2 
2 .2 
2 .2 
2 .2 
2 .2 
2 .2 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2.1 
2 .0 
2 .0 
2 .0 
2 .0 
2 .0 
2 .0 
2 .0 
2 .0 
2 .0 
1.9 
1.9 
1.9 
1.9 
1.9 
1.9 
1.9 
1.8 
1.8 
1.8 

Rat ing 
Nondisabled 

Group 

2 .4 
2 .4 
2.3 
2 .0 
2 .3 
2.1 
2.1 
1.9 
2.1 
2 .7 
2 .2 
2.1 
2 .0 
2 .6 
1.5 
2 ,2 
2 ,6 
2 .3 
2 .9 
2 ,1 
2,3 
2 ,0 
2 .0 
1.7 
2 .4 
1.7 
2 .0 
2 .8 
2.1 
2.1 
1.7 
1.7 
1.6 
1.9 
2 ,8 
1.5 
1.4 
2 ,4 
2.1 
1.9 
1.5 
2.5 
2,1 
1.3 

t - T e s t 

0.67 
0.47 
0.30 

- 0 . 5 6 
0.30 

- 0 . 2 2 
- 0 . 2 9 
- 0 . 9 8 
- 0 . 2 7 

1.52 
0,25 
0,00 

- 0 , 2 5 
2.06 

- 1 , 2 3 
0,25 
1,41 
0.53 
2.42 
0.00 
0.53 

- 0 , 2 6 
- 0 . 2 3 
- 1 . 1 4 

0.93 
- 0 , 6 3 

0,00 
2.75 
0,23 
0 .26 

- 0 . 7 6 
- 0 . 3 6 
- 0 . 4 5 
- 0 , 2 9 

2.63 
- 0 , 9 7 
- 1 , 3 0 

1.41 
0,25 
0,00 

- 1 , 2 4 
1.91 
0,75 

- 0 . 9 7 
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TABLE 9--Continued 

Competency 
Number 

65 
80 
92 
102 
106 
109 
112 
113 
12 
26 
58 
78 

102 
54 
57 
79 
94 
29 
63 
95 
114 

* 11 
55 
56 
91 
110 
107 
111 
27 

Median 
Disabled 
Group 

88.5 
88.5 
88.5 
88.5 
88.5 
88.5 
88.5 
88.5 
96.0 
96.0 
96.0 
96.0 
96.0 
100,5 
100.5 
100,5 
100.5 
104.5 
104.5 
104.5 
107.5 
107.5 
107.5 
110.0 
110.0 
110.0 
112.5 
112.5 
114.0 

Rank Order Mean 
Nondisabled Disabled 

Group Group 

79.0 1 
83.5 1 
93.5 1 
70.5 1 
99.0 1 
87.5 1 
108,5 1 
104.5 1 
70.5 1 
79.0 1 

104.5 1 
70.5 1 
70,5 1 
93.5 1 
99.0 1 
93.5 1 
104.5 
93.5 
83.5 
93.5 
111.0 
46,5 
87.5 
104,5 
104.5 
113.0 
111.0 
114.0 
111.0 

.8 

.8 

.8 

.8 

.8 

.8 
,8 
,8 
.7 
.7 
.7 
.7 
.7 
,6 
,6 
1.6 
1.6 
1.5 
1.5 
1.5 
1.5 
1.4 
1.4 
1.3 
1.3 
1.3 
1.2 
1.2 
1.0 

Rating 
Nondisabled 

Group 

1.9 
1.8 
1.6 
2.0 
1.5 
1.7 
1.3 
1.4 
2.0 
1.9 
1.4 
2.0 
2.0 
1.6 
1.5 
1.6 
1.4 
1.6 
1.8 
1.6 
1.1 
2.2 
1.7 
1.4 
1.4 
1.0 
1.1 
.7 

1,1 

• — ' — — " 

t-Test 

0.22 
0.00 

-0.42 
0.76 

-0.76 
-0.24 
-1.28 
-0.89 
0.71 
0.̂ -f4 

-0.63 
0.67 
0.76 
0.00 

-0.29 
0,00 

-0,40 
0.23 
0,90 
0,25 
-1.04 
1.79 
0.75 
0.22 
0.22 
-0.63 
-0.23 
-1.28 
-.26 

Vrdenotes a s i g n i f i c a n t T value a t the ,10 confidence level 

(64:433) 

VwVdenotes a s i g n i f i c a n t T value a t the ,05 confidence level 

(64:433) 

Spearman rank-order c o r r e l a t i o n c o e f f i c i e n t between ove ra l l 
group rankings of the consumer competencies is ,705. 

homemakers assigned less importance to competency numbers two, 

t h i r t y - s e v e n , and seventy-two at the .05 confidence level and less 
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importance to competency numbers five, eleven, and thirty-eight at the 

,10 confidence level than did nondisabled homemakers (64:433), These 

findings suggest that if consumer education programs are to be de

signed that are relevant to the perceived needs of physically disabled 

homemakers, consideration might well be given to omitting these 

particular competencies from the curricula. Certainly, it would 

appear that less emphasis should be placed on these competencies than 

would be expected in a consumer education course for nondisabled home-

makers. 

On the basis of the median rank order test, physically disabled 

and nondisabled homemakers differed noticeably regarding the perceived 

importance of the consumer competencies measured. This finding 

suggests that consumer education programs for physically disabled 

and for nondisabled homemakers should be designed so as to afford 

different degrees of emphasis on the various consumer competencies. 

In essence, a consumer education program designed specifically for 

nondisabled homemakers is not likely to meet the perceived needs of 

physically disabled homemakers if any one of the 114 competencies 

measured is deleted from the program. 

Effective education requires that course content be structured 

in some type of meaningful arrangement. It would thus be extremely 

difficult to organize a program of consumer education solely on the 

basis of the median rank order of importance accorded each of the 

114 competencies measured by a particular group of students. If 

consumer education programs can be designed, however, so that indi

vidual competencies are related to major concepts or to subject 



88 

categor ies , then teaching is more l i k e l y to be e f f e c t i v e and sound 

learn ing is more l i k e l y to occur. In order to gain ins igh t in to the 

d i f fe rences in importance accorded consumer subject categor ies by 

phys i ca l l y d isabled and by nondisabled homemakers, the researcher 

f u r t he r t rea ted and analyzed the data obtained. This allowed the 

establ ishment of a median rank order of the Importance of each of 

the twenty-one subject categor ies measured as perceived by the two 

groups of respondents. A Spearman rank-order co r re l a t i on c o e f f i c i e n t 

was computed to appraise the s ign i f i cance of d i f fe rence between over

a l l group rankings of the t o t a l twenty-one subject ca tegor ies . This 

in format ion is reported in Table 10, page e igh ty -n ine . 

The data in Table 10 ind ica te tha t a l l subject categories *• 

evaluated were assigned d i f f e r e n t p r i o r i t y rankings by phys ica l l y 

d isabled and by nondisabled homemakers w i th the exception of subject 

category number seven, which was ranked f i r s t in importance by both 

groups. Phys ica l l y d isabled homemakers d i f f e r e d from nondisabled 

homemakers in tha t they tended to place less importance on subject 

category numbers one, f ou r , f i v e , n ine, ten , e leven, t h i r t e e n , four 

teen, f i f t e e n , s i x teen , and n ineteen; they placed greater importance 

on subject category numbers two, th ree , s i x , e i g h t , twelve, seventeen, 

e igh teen , twenty, and twenty-one. The Spearman rank-order co r re l a 

t i o n c o e f f i c i e n t between overa l l group rankings of a l l twenty-one 

subject categor ies was s i g n i f i c a n t a t the .01 confidence l e v e l . 

This f i n d i n g may be in te rp re ted as i nd i ca t i ng that the two groups 

were not e n t i r e l y independent w i t h regard to ove ra l l rankings of a l l 

twenty-one subject ca tegor ies . Therefore, no support could be found 
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TABLE 10 

Mttn-ATniWK-^RDL£R--&F IMPORTANCE OF CONSUMER SUBJECT 
CATEGORIES AS PERCEIVED BY PHYSICALLY DISABLED 

AND BY NONDISABLED HOMEMAKERS 

Category 
Number 

^ 7 

^'3 

•n 6 

12 

S15 

N)8 

9 

\4 

'̂ l8 

P2 

Vl 

^16 

^19 

v!l3 

17 

tl^ 

^ 5 

V 21 

20 

^10 

'̂•ll 

Subiect Category 

Clothing 

Consumer Legal Rights 

Food 

vLegal and Medical Services 

Credit 

Housing 

Home Equipment 

Banking Theory and Practice 

Estate Planning 

Consumer Frauds and Protection 

General Consumer Knowledge and 
Practice 

1nsurance 

Taxes 

Drugs and Cosmetics 

Savings afKh 1nvestments 

Education 

Financial Planning 

Consumer Organization and 
Representation 

Economic Theory and Information,/ 

Automobiles 

Travel af̂ d Recreation 

D isabled 
Median Rank 

Order 

1 

2 

3 

'4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

Nondisabled 
Median Rank 

Order 

1 

9̂ 5 

5 

15 

3 

8 

2 

4 

14 

12.5 

7 

11 

6 

9.5 

16.5 

12.5 

16.5 

21 

20 

18 

19 

Spearman rank-order correlation coeff icient between rankings of 
physically disabled and of nondisabled homemakers is .75. 
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for recommending tha t any of these subject categories be deleted from 

consumer educat ion programs designed s p e c i f i c a l l y fo r phys ica l l y 

disabled homemakers. The resu l t s of the median rank order tes t do 

suggest, however, that consumer education programs fo r phys ica l l y 

disabled homemakers should d i f f e r from programs designed fo r non-

disabled homemakers in that the two types of programs should focus 

d i f f e r e n t degrees of a t t e n t i o n on a l l subject categories except 

that of c l o t h i n g . 

Few homemaker r e h a b i l i t a t i o n programs a f fo rd s u f f i c i e n t oppor

t u n i t y to include a comprehensive course in consumer educat ion. 

Rather, i t is more l i k e l y tha t r e h a b i l i t a t i o n personnel must be 

se lec t i ve w i t h regard to consumer education subject areas. Recog

n iz ing t h i s f a c t , the inves t iga to r was desirous of eva luat ing 

d i f fe rences in the importance of consumer competencies w i t h i n each 

subject category as perceived by phys ica l l y disabled and by non-

disabled homemakers. Therefore, the data were t reated in order to 

es tab l i sh a median rank order of importance of competencies w i t h i n 

each of the twenty-one subject categor ies as perceived by the two 

research samples. The resu l tan t f ind ings are revealed in Table I I , 

pages ninety-one through n inety-seven. In a d d i t i o n , Table I I pre

sents the der ived Spearman rank-order c o r r e l a t i o n c o e f f i c i e n t s which 

were computed fo r the purpose of assessing the s ign i f i cance of 

d i f fe rences between overa l l group rankings of a l l items w i t h i n a 

given subject category. 

As shown in Table I I , the der ived Spearman rank-order cor

r e l a t i o n c o e f f i c i e n t s a t t e s t to s i g n i f i c a n t d i f fe rences between 
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TABLE I I 

RANK ORDER OF IMPORTANCE OF CONSUMER COMPETENCIES WITHIN 
SUBJECT CATEGORIES AS PERCEIVED BY PHYSICALLY 

DISABLED AND BY NONDISABLED HOMEMAKERS 

Subject Category 

1 . GENERAL CON
SUMER KNOWL
EDGE AND 
PRACTICE 

Compe
tency 

No. 

1 

8 

10 

4 

6 

9 

15 

3 

7 

2 

14 

5 

13 

12 

11 

Disa 
W i t h i n 

Rank 

2.0 

2 .0 

2.0 

5.5 

5.5 

5.5 

5.5 

8,0 

9.0 

10.5 

10.5 

12.5 

12.5 

14,0 

15.0 

b led 
Overal1 

Rank 

8,5 

8,5 

8,5 

24.0 

24.0 

24.0 

24.0 

41 .0 

60.0 

80.0 

80.0 

88.5 

88.5 

96.0 

107.5 

Nond 
W i t h i n 

Rank 

2.0 

7.5 

4 , 0 

12,5 

10.0 

6,0 

4 . 0 

7.5 

10.0 

1.0 

15.0 

4 . 0 

12.5 

14.0 

10.0 

i sabled 
Overal1 

Rank 

10.0 

39.0 

22.0 

57.5 

46 .5 

30.5 

22.0 

39.0 

46 .5 

5.0 

99.0 

22.0 

57.5 

70.5 

46 .5 

Spearman rank-order c o r r e l a t i o n c o e f f i c i e n t between group rankings 
of competencies w i t h i n category number one is .424. 

2. CONSUMER 
FRAUDS AND 
PROTECTION 

16 

18 

19 

1.5 

1.5 

3.0 

41.0 

41 .0 

60.0 

1.0 

3.0 

2,0 

39.0 

79.0 

57.0 



TABLE 1 l - - C o n t i n u e d 
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Subject Category 
Compe
tency 
No. 

D i sabled 
Within Overall 
Rank Rank 

Nondi sabled 
Within Overall 
Rank Rank 

17 4,0 72,0 4,0 87.5 

Spearman r a n k - o r d e r c o r r e l a t i o n c o e f f i c i e n t between group rank
ings o f competencies w i t h i n ca tegory number two is ,63 . 

3. CONSUMER 
LEGAL RIGHTS 

20 

21 

1 .0 

2,0 

4.0 

15.0 

1.5 

1.5 

57.5 

57.5 

4 , BANKING THEORY 
AND PRACTICE 

22 

23 

25 

24 

26 

2.0 

2 .0 

2,0 

4 . 0 

5.0 

24.0 

24.0 

24.0 

41 .0 

96.0 

3.0 

1.5 

1.5 

4 .0 

5.0 

15.0 

5.0 

5.0 

39.0 

79.0 

'-< Spearman rank -o rde r c o r r e l a t i o n c o e f f i c i e n t between group rank
ings o f competencies w i t h i n ca tegory number f ou r i s .917-

5. FINANCIAL 
PLANNING 

28 

31 

30 

32 

29 

27 

1.5 

1.5 

3.0 

41 .0 

41 .0 

60.0 

4 . 0 72.0 

5.0 104.5 

6.0 114.0 

1.0 

4 . 0 

2.5 

2 ,5 

5.0 

6,0 

46,5 

79.0 

70.5 

70.5 

93.5 

111.0 

Spearman rank -o rde r c o r r e l a t i o n c o e f f i c i e n t between group rank
ings o f competencies w i t h i n ca tegory number f i v e i s .743 . 

6 . FOOD 36 

35 

33 

1.0 

2 .0 

3.5 

2.0 

15.0 

24.0 

1,0 

4 . 0 

2 .0 

10.0 

70.5 

22,0 
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TABLE I | - -Cont inued 

Compe- Disabled Nondisabled 
Subject Category tency Wi th in Overal l Wi th in Overal l 

No^ Rank Rank Rank Rank 

34 3.5 24.0 3.0 57.5 

Spearman rank-order c o r r e l a t i o n c o e f f i c i e n t between group rank
ings of competencies w i t h i n category number s ix is .316. 

7, CLOTHING 39 1.0 4 l .O 3.0 22.0 

38 2.0 60.0 2.0 15.0 

37 3.0 72.0 1.0 5.0 

8, HOUSING 41 1.5 ^ . 0 2,5 15.0 

43 1.5 4,0 4.5 30.5 

40 3.0 8,5 1.0 5.0 

48 4,0 15.0 4.5 30.5 

42 5.5 41.0 6.5 46,5 

49 5.5 41.0 2.5 15.0 

47 7,5 60.0 9.0 99.0 

50 7.5 60.0 6,5 46.5 

45 9.0 72.0 8.0 57.5 

44 10.0 80.0 10,0 104,5 

46 11,0 88.5 11.0 108.5 

.V Spearman rank-order c o r r e l a t i o n c o e f f i c i e n t between group rank
ings of competencies w i t h i n category number e igh t is .869. 

9, HOME 52 1.5 ^1.0 1.0 10.0 

'^'^'^''' 53 1.5 41.0 3.0 22.0 

51 3.0 60.0 2.0 15.0 

10. AUTOMOBILES 54 1.0 100.5 2.0 93-5 
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Subject Category 

11, TRAVEL AND 
RECREATION 

12. LEGAL AND 
MEDICAL 
SERVICES 

13. DRUGS AND 
COSMETICS 

Compe
tency 

No. 

55 

57 

56 

59 

58 

60 

61 

62 

63 

D isa 
Within 

Rank 

2,0 

1.0 

2.0 

1.0 

2.0 

1,0 

2.0 

3.0 

4.0 

bled 
Overal1 

Rank 

107.5 

100.5 

110.5 

1,0 

96.0 

8,5 

41.0 

80.0 

104.5 

Nondi sabled 
Within Overall 

Rank Rank 

1.0 87.5 

1.0 99.0 

2.0 104,5 

1.0 22,0 

2.0 104.5 

2.5 57.5 

2.5 57.5 

1.0 30.5 

4.0 83.5 

Spearman rank-order c o r r e l a t i o n c o e f f i c i e n t between group rank
ings of competencies w i t h i n category number th i r teen is .316. 

14. EDUCATION 1.0 

2 .0 

72.0 

88.5 

1.0 

2 .0 

57.5 

79.0 

15. CREDIT 

64 

65 

66 

71 

68 

67 

70 

73 

69 

72 

Spearman rank-order c o r r e l a t i o n c o e f f i c i e n t between group rank
ings of competencies w i t h i n category number f i f t e e n is . 3 0 1 . 

1.5 

1.5 

3.0 

5.0 

5.0 

5.0 

7.5 

7.5 

15.0 

15.0 

24.0 

41.0 

41.0 

41.0 

60.0 

60,0 

5.0 

1.5 

3.0 

7.5 

5.0 

5.0 

7.5 

1.5 

30.5 

1.5 

22.0 

39.0 

30.5 

30.5 

39.0 

1.5 
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TABLE 1 | - -Con t inued 

Compe- D isab led Nondisabled 
Subjec t Category tency W i t h i n Ove ra l l W i t h i n Ove ra l l 

No. Rank Rank Rank Rank 

16, INSURANCE 76 1.0 8.5 1.0 22.0 

75 3.5 41.0 3.0 39.0 

81 3.5 41.0 7.5 70.5 

83 3.5 41.0 3.0 39.0 

84 3.5 41,0 5.5 57.5 

74 6,5 60.0 5.5 57.5 

77 6.5 60,0 3.0 39.0 

82 8.0 72.0 10.0 87.5 

80 9.0 88.5 9.0 83.5 

78 10.0 96.5 7.5 70.5 

79 11.0 100.5 11.0 93.5 

.V Spearman rank -o rde r c o r r e l a t i o n c o e f f i c i e n t between group rank
ings o f ccmpetencies w i t h i n ca tegory number s i x t e e n is .792. 

17. SAVINGS AND 
INVESTMENTS 

86 1.5 15.0 2.0 57.5 

97 1.5 15.0 5.0 70.5 

85 3.0 41.0 2.0 57.5 

87 4.5 60.0 5.0 70.5 

88 4.5 60.0 5.0 70.5 

90 6.0 72.0 8.0 87.5 

89 8.0 80.0 2.0 57.5 

93 8.0 80.0 7.0 79.0 

96 8.0 80.0 11.0 99.0 
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TABLE 1 | - -Con t inued 

Sub jec t Category 
Compe
tency 
No. 

92 

94 

95 

91 

D isa 
Within 
Rank 

10.0 

11.0 

12.0 

13.0 

bled 
Overal1 
Rank 

88.5 

100.5 

104.5 

110.0 

Nond 
Within 
Rank 

9.5 

12.5 

9.5 

12.5 

i sabled 
Overal1 
Rank 

93.5 

104.5 

93.5 

104.5 

'A- Spearman rank -o rde r c o r r e l a t i o n c o e f f i c i e n t between group rank
ings o f competencies w i t h i n ca tegory number seventeen is .796 . 

18. ESTATE 98 1.0 24.0 1,0 10.0 
PLANNING 

99 2.0 41.0 2.0 79.0 

100 3.0 60.0 3.0 87.5 

101 4.0 72.0 4.0 93.5 
'V Spearman rank -o rde r c o r r e l a t i o n c o e f f i c i e n t between group rank

ings o f competencies w i t h i n ca tegory number e igh teen is 1.0. 

19. TAXES 104 1.5 41 .0 3.0 57.5 

105 1.5 41 .0 1.0 10,0 

103 3.0 60.0 2 ,0 30.5 

102 4.0 96.0 4.0 70.5 

Spearman rank -o rde r c o r r e l a t i o n c o e f f i c i e n t between group rank
ings o f competencies w i t h i n ca tegory number n ine teen is .632 , 

20 . ECONOMIC 108 1.0 72,0 1,0 79.0 

THEORY AND 
INFORMATION 106 2.5 88.5 3.0 99 .0 

109 2.5 88.5 2.0 87.5 

110 4.0 110.0 5.0 113.0 

107 5.5 112.5 4.0 111.0 
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TABLE I I —Continued 

Compe- Disabled Nondisabled 
Subject Category tency Within Overall Within Overall 

Nô ; Rank Rank ^£Di5 Rank 

111 5.5 112.5 6.0 114.0 

•k Spearman rank-order correlation coefficient between group rank
ings of competencies within category number twenty is .886. 

21. CONSUMER 
ORGANIZATION 
AND REPRE
SENTATION 

112 

113 

114 

1.5 

1.5 

3.0 

88.5 

88.5 

104.5 

2.0 

1,0 

3.0 

108.5 

104.5 

111.0 

"- denotes a significant Spearman rank-order correlation coef
ficient at the .05 level (65:202-12) 

overall rankings of physically disabled and of nondisabled homemakers 

regarding the importance of competencies within subject category 

numbers one, two, five, six, thirteen, fifteen, and nineteen. These 

differences were significant at the .05 confidence level (65:202-12). 

It was thus inferred that physically disabled and nondisabled home-

makers accorded significantly different degrees of importance to the 

competencies relating to each subject category cited. Therefore, 

effective consumer education programs for physically disabled home-

makers which focus upon these particular subject categories should 

differ from those programs designed for nondisabled homemakers. Re

habilitation personnel concerned with educating physically disabled 

homemakers for effective management of family consumer responsibilities 

could employ the results of the median rank order test as a frame of 

reference for determining the appropriate degree of emphasis to be 
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accorded each competency within these subject categories. 

Derived Spearman rank-order correlation coefficients for subject 

category numbers four, eight, sixteen, seventeen, eighteen, and twenty 

reveal that significant correlations did exist between the rank order 

of consumer competencies for each of these categories as perceived by 

the two research samples. Hence, it was concluded that similar consum

er education programs focusing upon these particular subject categories 

will serve to meet effectively the perceived needs of both physically 

disabled and nondisabled homemakers. 

Computation of the Spearman rank-order correlation coefficient 

requires a minimum of at least four variables. Subject category num

bers three, seven, nine, ten, eleven, twelve, fourteen, and twenty-one 

include fewer than four variables or competencies. Consequently, rho 

could not be determined for these particular areas. 

Summary of the Hypothesis Tested 

Hypothesis number two referred to the significance of differences 

between competency priorities comprising effective management of family 

consumer responsibilities as perceived by physically disabled and by 

nondisabled homemakers. A summary of the testing of this hypothesis 

is presented in Table 12, pages ninety-nine and one hundred. 

As revealed in Table 12, the investigator rejected the portion of 

hypothesis number two concerning differences between the median rank 

order of importance accorded 1l4 consumer competencies by physically 

disabled and by nondisabled homemakers. It was determined that those 

portions should be retained which focused upon differences between 



TABLE 12 

SUMMARY OF HYPOTHESIS NUMBER TWO 

Hypothesis Test 

There are no significant differences between 
competency priorities comprising effective 
management of family consumer responsibilities 
as perceived by physically disabled and by 
nondisabled homemakers. 
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Status 

a. Between group mean ra t ings of the 
importance of each of the l l 4 compe
tencies measured 

b. Between the rank order of the impor
tance of 114 competencies as per
ceived by the two research samples 

c. Between overa l l group rankings of 
a l l 114 competencies measured 

d. Between the rank order of the 
importance of the twenty-one sub
j e c t categor ies as perceived by 
the two research samples 

e. Between overa l l group rankings of 
a l l twenty-one subject categories 
measured 

f . Between overa l l group rankings of 
a l l competencies w i t h i n each sub
j e c t category measured 
( 1) general consumer knowledge 

and p rac t i ce 
( 2) consumer frauds and protec

t i o n 
"'( 3) consumer legal r i gh t s 

( 4) banking theory and p rac t i ce 
( 5) financial planning 

•..-( 6) food 
Vv( 7) clothing 
( 8) housing 

Vc( 9) home equipment 
-'(10) automobi les 
'V(ll) travel and recreation 

t/.05 

Median 
Rank Order 

rho/.05 

Median 
Rank Order 

rho/.01 

rho/,05 

rho/,05 

rho/,05 
rho/,05 
rho/,05 

rho/.05 

partially 
rejected 

rejected 

retained 

partially 
rejected 

retai ned 

re jec ted 

re jected 

reta ined 
re jec ted 
re jec ted 

re ta ined 
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TABLE 12—Continued 

Hypothesi s 

12) 
13) 
14) 
15) 
16) 
17) 
18) 
19) 
20) 

*(21) 

legal and medical services 
drugs and cosmetics 
education 
credi t 
i nsurance 
savings and investments 
estate planning 
taxes 
economic theory and 
information 
consumer organization and 
representat ion 

Test 

rho/.05 

rho/.05 
rho/.05 
rho/.05 
rho/.05 
rho/.05 

rho/.05 

Status 

rejected 

rejected 
retaIned 
reta i ned 
reta i ned 
rejected 

retaIned 

"- rho could not be determined because of an insufficient number 
of variables 

(1) overall group rankings of the total 1l4 competencies measured and 

(2) overall group rankings of all twenty-one subject categories measur

ed. Partial rejection was made of those portions of the hypothesis 

concerning group differences between (1) the mean ratings of the impor

tance of the 114 competencies measured, (2) the rank order of the 

importance of the twenty-one subject categories measured, and (3) the 

overall rankings of all competencies within each subject category. 

Extent of Participation of Physically Disabled 
and of Nondisabled Homemakers in 
Consumer Management Functions 

The data derived from Part I of Managing Family Consumer Respon

slbl 1 I ties (Appendix E) were treated statistically in order to obtain a 

perspective of the mean extent of participation of physically disabled 

and of nondisabled homemakers in the six functions comprising the pro-
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cess of management of family consumer responsibilities. The six 

functions measured were goal-defining, planning, decision-making, 

expediting, integrating, and evaluating. Table 13 reports these 

findings, as well as related T values ascertaining the significance 

of differences between group means. 

TABLE 13 

COMPARISON OF PHYSICALLY DISABLED AND OF NONDISABLED 
HOMEMAKERS REGARDING PARTICIPATION IN 

CONSUMER MANAGEMENT FUNCTIONS 

Consumer 
Management 
Funct ion 

D isabled 
Group 
Mean 

Nondisabled 
Group 
Mean t-Test P 

G o a l - d e f i n ing 

P lann ing 

Decis ion-making 

Expedi t i n g 

I n t e g r a t i n g 

E v a l u a t i n g 

17.31 

15.55 

14.77 

18.73 

19.00 

16.70 

24.42 

22.86 

24.85 

25.50 

24.15 

3.14 

2.82 

2.85 

3.09 

2.34 

2.40 

01 

05 

05 

01 

05 

05 

Accord ing to the i n f o r m a t i o n in Table 13, p h y s i c a l l y d i s a b l e d 

homemakers p a r t i c i p a t e d less than d i d nond isab led homemakers in a l l 

s i x consumer management f u n c t i o n s measured. The two groups d i f f e r e d 

w i t h regard t o the e x t e n t o f p a r t i c i p a t i o n In p l a n n i n g , d e c i s i o n - m a k i n g , 

i n t e g r a t i n g , and e v a l u a t i n g a t the .05 l eve l o f s i g n i f i c a n c e ( 6 4 : 4 3 3 ) . 

Group d i f f e r e n c e s between the e x t e n t of p a r t i c i p a t i o n in g o a l - d e f i n i n g 

and in e x p e d i t i n g were s i g n i f i c a n t a t the .01 con f idence l eve l ( 6 4 : 4 3 3 ) . 
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Management of family consumer responsibilities is largely a 

mental process through which even the most severely physically 

disabled homemaker can afford meaningful contributions to satisfying 

home and family life. Despite this fact, the present study has shown 

that physically disabled homemakers tend to participate significantly 

less than do nondisabled homemakers in the management of family 

consumer responsibilities. Home economists in rehabilitation need 

to be informed of this finding in order that they may be encouraged 

to devote greater attention to designing rehabilitation programs which 

provide education for the development of knowledge and of competencies 

related to all six functions in the management process. Furthermore, 

it would appear that rehabilitation personnel need to emphasize to 

physically disabled homemakers the fact that management is largely a 

mental process in which they can participate effectively, even with 

varying conditions of physical disability. It is important that 

hcxnemaker rehabilitation programs stress the many opportunities for 

and advantages of participating in the management of family consumer 

responsi bill ties. 

Summary of the Hypothesis Tested 

Hypothesis number three referred to the significance of differ

ences between physically disabled and nondisabled homemakers with 

regard to extent of participation in the functions comprising manage

ment of family consumer responsibilities. A summary of the evaluation 

of this hypothesis is presented in Table l4 on the following page. 
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SUMMARY OF HYPOTHESIS NUMBER THREE 
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Hypothesi s Test Status 

There are no significant differences 
betv;een physically disabled and non-
disabled homemakers with regard to 
extent of participation In the following 
functions involved in managing family 
consumer responsibilities: 

a, goal-defining 

b, planning 

c, decision-making 

d , exped i t ing 

e, i n t eg ra t i ng 

f , eva lua t i ng . 

t/.Ol 

t / .05 

t / . 05 

t/.Ol 

t / .05 

t / .05 

rejected 

rejected 

rejected 

rejected 

rejected 

rejected 

Hypothesis number three stated that no significant differences 

exist between physically disabled and nondisabled homemakers with 

regard to extent of participation In the functions comprising the 

management of family consumer responsibilities. As shown in Table 14, 

those portions of the hypothesis concerning group differences between 

extent of participation in planning, decision-making, integrating, 

and evaluating were rejected at the .05 level of significance. Those 

portions of the hypothesis related to group differences between extent 

of participation in goal-defining and in expediting were rejected at 

the .01 level of significance. 
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Extent of Consumer Management Problems Stemming 
from Selected Environmental Factors as 
Perceived by Physically Disabled and 

by Nondisabled Homemakers 

Part II of Managing Family Consumer Responsibilities (Appendix E) 

elicited evaluations of physically disabled and of nondisabled home-

makers regarding the extent of perceived consumer management problems 

stemming from five specific environmental factors: (1) unavailability 

of desired goods and services in the marketplace, (2) architectural 

and structural barriers to physical mobility in the marketplace, (3) 

discomforting personal treatment in the marketplace, (4) inadequacy 

and unreliability of sources of information for making intelligent 

consumer decisions, and (5) an unfavorable attitude on the part of the 

husband regarding conpetence of the homemaker to manage family con

sumer responsibilities. Statistical treatment of the data enabled the 

investigator to ascertain the mean extent to which the two groups of 

homemakers perceived consumer management problems as a result of each 

of the five environmental factors studied. The significance of 

differences between group means was determined on the basis of the 

t-Test. Table 15, as shown on page one hundred and five, presents 

the findings germane to this aspect of the study. 

The findings reported in Table 15 reveal that physically disabled 

and nondisabled homemakers differed significantly with regard to the 

extent of perceived consumer management problems stemming from each of 

the five environmental factors appraised. Unavailability of desired 

goods and services in the marketplace and architectural and structural 

barriers to physical mobility in the marketplace were perceived as more 



TABLE 15 

COMPARISON OF THE EXTENT OF CONSUMER MANAGEMENT PROBLEMS 
STEMMING FROM ENVIRONMENTAL FACTORS AS PERCEIVED BY 
PHYSICALLY DISABLED AND BY NONDISABLED HOMEMAKERS 

Consumer Management Problem 

Disabled 
Group 
Mean 

Nondi sabled 
Group 
Mean t -Tes t 

105 

U n a v a i l a b i l i t y o f d e s i r e d 
goods and s e r v i c e s in the 
marke tp lace 

A r c h i t e c t u r a l and s t r u c t u r a l 
b a r r i e r s t o p h y s i c a l m o b i l i t y 
in the marke tp lace 

D i s c o m f o r t i n g personal t r e a t 
ment in the marke tp lace 

Inadequacy and u n r e l i a b i l i t y 
o f sources o f i n f o r m a t i o n f o r 
making i n t e l l i g e n t consumer 
dec is ions 

An u n f a v o r a b l e a t t i t u d e on 
the p a r t o f the husband re 
ga rd ing competence o f the 
homemaker t o manage f a m i l y 
consumer r e s p o n s i b i l i t i e s 

7.70 

12.50 

2.60 

13.70 

17.80 

.80 

.30 

.60 

18.10 

12.30 

7.62 01 

5.17 01 

2.19 05 

3.29 01 

2.55 05 

s e r i o u s consumer management problems by p h y s i c a l l y d i s a b l e d homemakers 

than by nond isab led homemakers a t the .01 con f idence l e v e l ( 6 4 : 4 3 3 ) . 

D i s c o m f o r t i n g personal t rea tmen t in the marke tp lace and an un favo rab le 

a t t i t u d e on the p a r t o f the husband regard ing competence o f the home-

maker t o manage f a m i l y consumer r e s p o n s i b i l i t i e s were pe rce i ved as 

g r e a t e r consumer management problems by p h y s i c a l l y d i s a b l e d homemakers 

than by nond isab led homemakers a t the .05 con f idence l e v e l ( 6 4 : 4 3 3 ) . 

However, p h y s i c a l l y d i s a b l e d homemakers pe rce ived s i g n i f i c a n t l y less 
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difficulty than did nondisabled homemakers regarding the inadequacy 

and unreliability of various sources of information for making 

Intelligent consumer decisions. 

In essence, the information in Table 15 implies that physically 

disabled homemakers perceived significantly greater problems related 

to managing family consumer responsibilities as a result of four of 

the five environmental factors studied than did nondisabled homemakers. 

Rehabilitation programs need to be designed with this in mind in order 

that ways may be devised to assist disabled homemakers to cope effec

tively with these particular environmental problems. In addition, 

public attention must be called to the need for designing buildings 

and facilities in the marketplace which will permit physical mobility 

of disabled individuals to the greatest possible extent. Finally, 

responsible elements in the business world need to become cognizant 

of the personal discomfort experienced by many physically disabled 

homemakers as a result of personal treatment in the marketplace. By 

endeavoring to provide cooperative guidance and assistance to physical

ly disabled buyers as a particular segment of the consumer population, 

suppliers and other business personnel can render a significant contri

bution to the welfare of the individual, to the family, and to the 

nation as a whole. 

Summary of the Hypothesis Tested 

Hypothesis number four focused on the extent to which physically 

disabled and nondisabled homemakers differ with regard to perceived 
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consumer management problems stemming from selected environmental 

factors. Appraisal of this hypothesis is summarized in Table 16. 

TABLE 16 

SUMMARY OF HYPOTHESIS NUMBER FOUR 

Hypothesi s 

There are no s i g n i f i c a n t d i f fe rences 
between the extent of problems re la ted 
to consumer management as perceived by 
phys ica l l y d isabled and by nondisabled 
homemakers as a r esu l t of the fo l l ow
ing environmental f a c t o r s : 

a. u n a v a i l a b i l i t y of desired goods 
and serv ices in the marketplace 

b. a r c h i t e c t u r a l and s t r uc tu ra l 
b a r r i e r s to physical mob i l i t y 
in the marketplace 

c. inadequacy and u n r e l i a b i l i t y of 
sources of in format ion fo r 
making i n t e l l i g e n t consumer 
deci s ions 

d . d iscomfor t ing personal t r e a t 
ment in the marketplace 

e. an unfavorable a t t i t u d e on 
the par t of the husband regard
ing competence of the homemaker 
to manage fami ly consumer re
spons i b11 I t i e s . 

Test 

t / . O l 

t / . O l 

t / .05 

Status 

rejected 

rejected 

t / ,01 rejected 

t / .05 rejected 

rejected 

As indicated in Table 16, the investigator rejected those portions 

of null hypothesis number four concerning significant differences between 

physically disabled and nondisabled homemakers with regard to the extent 

of perceived consumer management problems stemming from (1) unavaila-
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bility of desired goods and services in the marketplace, (2) archi

tectural and structural barriers to physical mobility in the market

place, and (3) inadequacy and unreliability of sources of information 

for making intelligent consumer decisions. These rejections were 

made at the .01 confidence level. Those portions of null hypothesis 

number four concerning group differences related to the extent of 

perceived consumer management problems stemming from (1) discomforting 

personal treatment in the marketplace and (2) an unfavorable attitude 

on the part of the husband regarding competence of the homemaker to 

manage family consumer responsibilities were rejected at the .05 

confidence 1evel. 

Relationships Between the Extent of Participation 
in Consumer Management Functions and the 
Extent of Perceived Consumer Management 

Problems Stemming from Selected 

Environmental Factors 

With the data elicited by Parts 1 and II of ManagIng Family 

Consumer Responsibilities (Appendix E), a correlation matrix based on 

Pearson's product moment coefficient was formed to ascertain the 

significance of relationships between the extent of homemaker partici

pation in consumer management functions and the extent of perceived 

consumer management problems stemming from selected environmental fac

tors. For this phase of the study, physically disabled and nondisabled 

respondents were treated as a single group. The research sample was 

thus composed of twenty homemakers. Table 17> on the following page, 

presents the resultant findings. 



109 

z 
LU 

l U 

o 

<C CO 

r«. 
p . — 

LU 
_J 
00 
< 
h-

a: _J 
UJ 03 CO 
2 : 0 Q : 
=> cc: 0 
t o D- H 
z 0 
0 f - < 
CJ Z Li_ 

UJ 

- _ u ] < 
t 3 f -

:z: <. ^ 0 Z UJ 

i=Si 
< - ^ 0 
Q. Qc: ct: 
— LU — 
0 2 : > 
— Z3 Z 
H l/^ UJ 
ed z 
< 0 0 
a . 0 LU 

1 -
U_ U . 0 
0 0 UJ 

- J 
1 - 1 - UJ 
Z Z CO 
UJ LU 
» - h - 2 : 
X X 0 
UJ LU a : 

U . 
Z Q 
UJ z C:J 
UJ < z 
^5 *•" 
P 00 2: 
lu z 2: CO 0 LU 

— H 
t o J— CO 
z 0 
0 z 
— = > 
1 - u. 
< 
_ l 
LU 
CC 
a: 
0 
0 

c 
CD 
E 
0) 
ot 
TO 
c 

3 

fD 
> 

fD 

cr 
0) 

c 

TJ 
O 

X 

I 
c 
o 

fD 

O 

4-» 

fD 

cr 
- c 
O) — 
- j ^ 
O fD 
(U E 

Q 

cr 
c 
c 
c 
fD 

CJl 
c 

I — 
— c 
fD — 
O V -

T ) 

I- E 
0) 0) 
E — 
3 JD 
I/) O 
C J-
O Q-

O 
+J 

• o c 
O <D 
> E 

. - <u 
<U cn 
O fO 
J - C 
<D fD 

Q - 2 : 

O 

<>A 

OA 

I 

3 
J-
VD 

J: 

o 
J-
LA 
LA 

K 

J-
I 

I 

V) 0) 
TJ O 
O fD o ^ 
c n Q. 

+-' 
•O tt) 

u u 
— (D 
(O E 
<D 

T i 0) 

M- 4J 
O 

c 
>> — 

— V) 

. - o 
JD — 
fD > 

.— ] _ 

. - (1) 
fO (O 
> 
fO T3 
C C 

Z> fD 

CA 
o^ 
LA 
CA 

r>* 
0 
VO 
-:t 

0 0 
CM 
f A 

Co 

0 

f>A 
CM 
VD 

I 

LA 
f A 
0 0 
CA 

CM 
f A 

LA 

LA 
VD 
J-
l A 

VD 

CM 
f A 

• 
i 

3 
— 
LA 

LA 

CT\ 
^ 

CM 

LA 
f A 

CM 
<T\ 
CA 

• 
I 

CM 
LA 
r^ 
CM 

LA 
VD 

CM 

O 
l A 

LA 
CM 
CA 

CA 

CM 
CM 

cn 
O 
f A 

o 

fD — 
s - — 
3 — 

+-» X> 
o o 
^ E 
L-
•M — 
(/) (D 

O 
TJ — 
C trt fD 
fD > " -

SZ Q . 
.— Q. -M 
fD 0) 
1- O -i^ 
3 +-» U 

+J fD 
O JO E 

4-* (1) (1) 
. _ . - JT 
JC »- -M 
O I -
J- fO C 

< JD — 

fO 
0) 
L. 

•M 
O 

.— o 
fD <D 
C — 
O Q . 
tf> +J 
I - (D 
(U -i<i 
CL S-

fD 
C7> E 
C 

. - (1) 
4-» ^ 
J_ 4-» 
O 

4 - C 

O -M 
W C 
. - (U 
Q E 

— c 
— O 
J3 — 
fD •»-» 

— fD 
— E 
0) >-
»- o 
C «4-
3 C 

TJ 
C M-
fD O 

> - </) 
O 0) 
fD U 
3 J-
CT 3 
<D O 

TJ «n 
fD 
c u-
— o 

I 
c 
o 
o 

c 
0) 
cn 

0) cn 
•M c 

E ^ 
cn — 
c o 

. - <u 
-:^ TJ 
fD 
E ^ 

0) 

oi 

0) O 
j i c n 4-» 
•M c 

— 1-
C TJ (D 
O i - -i«̂  

fD fD 
(1) c n E 

T> 0) (1) 
3 I - E 

•M O 
— TJ x : 
•M C 
•M fD O 
fD J 3 JC 
0) 3 

— ^ U-
^ O 
fD 0) 
L. JC (1) 
O -M O 
> 
fD M-

4 - O 
C <U 
3 -M Q. 

^ E 
fD O 
O. O 

OA 

S 
VD 

• 

VD 
LA 
-:!-
vD 

• 
J 

">» 

J -
0 
CM 
r^ 

• 
1 

0 
.^ 
LA 
• » 

vD 
VD 
'— 
_ . 
0 
> 
(U 

t ^ 

(D 
0 
C 
0 

T3 

<+-
C 
0 
0 

LA 
0 

• 
0) 

JC 
+J 

0 
•— 
LA 
• • 

vD 
vD 
'—' 
, 
(U 
> 
(U 

• — 

<D 
0 
c 
0 

TJ 

M-
C 
0 
0 

.^ 
0 

• 

cu 
JO 
A-> 

0 0 

J-
CTv 

o 
CA 

-:t 

0 0 
LA 
o 

I 
o 
L-

(1) 
E 
3 
fO 
c 
o 
o 

c 

c 
< 

>» 0) 

E — 
fD — 

U - — 

<U — 
CT) in 
fD C 
C O 
fD D . 
E w 

fD 

c 
o 

fO 

i _ 
o 
o 
4J 
c 

o 
3 

TJ 
O 
L. 
CL 

c 
o 
(ft 
1_ 
fD 
<D 

c 
fD 
O 

C 

tf) 

I/) 
o 
+J 
o 
c 
o 

T ) 

+J 
fD 

C 
o 

fD 

0) 
J_ 
u 
O 
o 

c 

o 
3 

TJ 
O 
L . 
Q . 
C 
O 
cn 
i _ 
fD 
0) 

c 
fD 
O 

c 
cn 
</) 

(U 
+ j 
o 
c 
(U 

TJ 



no 

As indicated in Table 17, significant inverse relationships were 

found to exist between difficulty stemming from perceived unavaila

bility of desired goods and services In the marketplace and partici

pation in the management functions of (I) goal-defining, (2) planning, 

(3) decision-making, and (4) expediting; between difficulty stemming 

from perceived architectural and structural barriers to physical mobil

ity in the marketplace and participation in the management functions of 

(1) planning, (2) decision-making, and (3) expediting; between per

ceived discomforting personal treatment in the marketplace and partic

ipation in the management functions of (I) expediting, (2) integrating, 

and (3) evaluating; and between difficulty stemming from a perceived 

unfavorable attitude on the part of the husband regarding competence 

of the homemaker to manage family consumer responsibilities and extent 

of homemaker participation In all six management functions examined. 

These findings suggest that increases in the extent to which homemakers 

perceive consumer management problems as a result of the environmental 

factors cited are accompanied by significant proportionate decreases 

in homemaker participation in the consumer management functions cited. 

Summary of the Hypothesis Tested 

Hypothesis number five concerned the significance of relationships 

between the extent of homemaker participation in consumer management 

functions and the extent of perceived consumer management problems 

stemming from selected environmental factors. An abstract of the test

ing of this hypothesis appears in Table 18 on page one hundred and 

eleven. 
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SUMMARY OF HYPOTHESIS NUMBER FIVE 

111 

Hypothesis 

There are no significant relationships 
between variations in the extent of home-
maker participation in consumer manage
ment functions and variations in the 
extent of perceived consumer management 
problems stemming from the following 
selected environmental factors: 

a. unavailability of desired goods 
and services in the marketplace 

b. architectural and structural 
barriers to physical mobility 
in the marketplace 

c. discomforting personal treat
ment in the marketplace 

d. inadequacy and unreliability of 
sources of information for making 
intelligent consumer decisions 

e. an unfavorable attitude on the 
part of the husband regarding 
competence of the homemaker to 
manage family consumer respon
sibilities. 

Test 

r/.05 

r/.05 

r/.05 

r/.05 

Status 

partially 
rejected 

partially 
rejected 

partially 
rejected 

retained 

r/.Ol rejected 

As shown in Table 18, partial rejection was made of those por

tions of null hypothesis number five concerning the significance of 

relationships between variations in the extent of homemaker partici

pation in consumer management functions and variations in the extent 

of perceived consumer management problems stemming from (I) unavaila

bility of desired goods and services in the marketplace, (2) architec-
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tural and structural barriers to physical mobility in the marketplace, 

and (3) discomforting personal treatment in the marketplace. It was 

determined to retain that portion of the hypothesis concerning the 

significance of relationships between the extent of homemaker partici

pation in consumer management functions and the extent of perceived 

difficulty stemming from inadequacy and unreliability of sources of 

information for making intelligent consumer decisions. Finally, that 

portion of the null hypothesis focusing on the significance of rela

tionships between the extent of homemaker participation In consumer 

management functions and the extent of difficulty stemming from a 

perceived unfavorable attitude on the part of the husband regarding 

competence of the homemaker to manage family consumer responsibilities 

was rejected entirely. 

Chapter Four has presented an analysis and interpretation of 

the research data. Chapter Five will conclude this report with a 

compendium of the study, consequent findings, related conclusions, 

and cognate recommendations for further research. 



CHAPTER V 

SUMMARY, FINDINGS, CONCLUSIONS, AND 

RECOMMENDATIONS FOR 

FURTHER RESEARCH 

The purposes of this chapter are to summarize the study, to 

identify findings derived from an analysis of the research data, and 

to report related conclusions and implications. Recommendations for 

further research in the areas of home management and of consumer 

education as aspects of homemaker rehabilitation are proposed, based 

upon the findings derived from this study. 

Summary of the Study 

The primary problem of this study was to compare selected 

characteristics of consumer behavior of physically disabled and of 

nondisabled homemakers. The four aspects of consumer behavior examined 

were these: value patterns as homemaker consumer motivational forces; 

consumer competency priorities; extent of homemaker participation in 

the consumer management functions of goal-defining, planning, decision

making, expediting, integrating, and evaluating; and extent of perceived 

consumer management problems stemming from selected environmental fac

tors. The five environmental factors examined included unavailability 

of desired goods and services in the marketplace, architectural and 

structural barriers to physical mobility in the marketplace, discomfort

ing personal treatment in the marketplace, inadequacy and unreliability 
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of sources of information for making intelligent consumer decisions, 

and an unfavorable attitude on the part of the husband regarding 

competence of the homemaker to manage family consumer responsibilities, 

A related problem was to appraise the significance of relationships 

between the extent of homemaker participation In consumer management 

functions and the extent of perceived consumer management problems 

stemming from the environmental factors cited. 

It was anticipated that findings to be derived from the study 

would contribute to knowledge and theory germane to (1) designing 

programs of consumer education applicable to homemaker rehabilitation, 

(2) designing courses of study intended to educate home economists as 

contributing members of homemaker rehabilitation teams, and (3) inform

ing suppliers in the marketplace of some of the perceived needs and 

problems of physically disabled homemakers as a particular segment 

of the consumer population. Specifically, the study was intended to 

reveal answers to the following questions pertaining to the effects 

of physical disability upon consumer behavior of the homemaker: 

1, What significant motivational differences underlie the 

consumer behavior of physically disabled and of nondisabled homemakers 

as a result of personal value orientations? 

2, In what respects do physically disabled and nondisabled 

homemakers differ with regard to perceived competency priorities 

comprising effective management of family consumer responsibilities? 

3, To what extent do physically disabled and nondisabled home-

makers differ with regard to participation in the various functions 

through which effective management of family consumer responsibilities 



115 

is achieved? 

4. To what extent do selected environmental factors introduce 

problems related to effective management of family consumer responsi

bilities as perceived by physically disabled and by nondisabled home-

makers? 

5. Do significant relationships exist between the extent of 

homemaker participation in the functions comprising effective consumer 

management and the extent of perceived consumer management problems 

stemming from selected environmental factors? 

Two samples selected at random served as research subjects. 

One sample was comprised of ten Anglo-Saxon full-time wives and mothers 

between twenty and fifty years of age who had experienced disabling 

conditions within the last eight years. These homemakers employed 

no regular household help and had annual family incomes approximating 

the national median for families headed by a male. All family members 

representative of this sample appeared to be of average physical and 

mental health with the exception of the disabled homemakers. The 

second sample included ten nondisabled full-time wives and mothers 

selected to match the disabled group on the basis of family type as 

determined by ethnic background, ages of homemaker and of spouse, 

tenure of marriage, stage in the family life cycle, family size and 

composition, educational levels of homemaker and of spouse, and total 

annual family income. All family members within this group appeared 

to be of average physical and mental health, and no families employed 

regular household help. 
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Research data were obtained by means of personal home interviews. 

Responses to four instruments were sought from each subject. Biograph

ical data were elicited by use of schedules developed by the investiga

tor explicitly for the purpose of interviewing physically disabled and 

nondisabled respondents for this study. Personal values were appraised 

by means of a standardized objective test, A Study of Choices. Con

sumer competency priorities were assessed by a descriptive rating scale 

developed and validated by E. J. Metzen entitled Consumer Competencies. 

Extent of participation in consumer management functions and extent of 

perceived consumer management problems stemming from selected environ

mental factors were examined by use of a rating scale developed specif

ically for this study entitled Managing Family Consumer Responsibilities 

Content validity of the latter instrument was substantiated on the 

basis of item analysis by a panel of experts comprised of the home 

management faculty members at Texas Tech University. 

Analyses of the data Involved descriptive statistics, tests of 

median rank order, t-Tests of significance of differences. Spearman 

rank-order correlations, and Pearson product moment correlations. 

Generally, the .05 confidence level was considered adequate support 

for rejection of a null hypothesis. However, because of the small 

size of the two research samples and because of the lack of absolute 

precision in value research and In measurements elicited by use of a 

rating scale, the investigator deemed the .10 confidence level to be 

sufficient for the purpose of rejecting portions of null hypotheses in 

two instances. In these particular situations, the investigator was 

willing to risk rejecting a true hypothesis 10 percent of the time in 
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order to reduce the likelihood of error resulting from retaining a 

false hypothesis. For those hypotheses involving multiple scales, 

a single significant value was deemed adequate for partial rejection 

of a hypothesis. A hypothesis was rejected when all derived values 

were significant and retained when no derived value represented an 

appropriate level of significance. 

Findings of the Study 

1. The findings derived from an analysis of twelve personal 

values of physically disabled and of nondisabled homemakers were as 

follows: 

a. The median rank order test revealed noticeable group 
differences regarding priority rankings of ten of the 
twelve values measured. Home life and security were 
accorded Identical positions of rank order by the two 
groups. However, disabled homemakers assigned higher 
priorities to friendship, social service, comfort, 
intellectual activity, political power, and excitement 
than did nondisabled respondents. The disabled group 
attributed less Importance to personal Improvement, 
wealth, society, and religion than did nondisabled 
respondents. 

b. Results of t-Tests between group mean ratings of the 
importance of each of the twelve values revealed 
significant group differences regarding wealth and 
regarding comfort. Disabled homemakers placed less 
importance on wealth and more importance on comfort 
than did nondisabled homemakers. These differences 
were observed at the .05 and .10 confidence levels 
respecti vely. 

c. The Spearman rank-order correlation coefficient 
between group value rankings indicated that the two 
groups were similar with regard to overall rankings 
of all twelve values measured. This finding was 
noted at the .01 level of significance. 

2. An analysis of the data germane to consumer competency prior

ities of physically disabled and of nondisabled homemakers provided 
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the following findings: 

a. The median rank order test indicated that physically 
disabled and nondisabled homemakers differed noticeably 
regarding the perceived importance of all 114 consumer 
competencies measured. Results of t-Tests between group 
mean ratings of the importance of each competency showed 
that physically disabled homemakers accorded less Im
portance than did nondisabled homemakers to competency 
numbers two, thirty-seven, and seventy-two. These 
differences were observed at the .05 confidence level. 
In addition, derived T values showed that physically 
disabled homemakers accorded less importance than did 
nondisabled homemakers to competency numbers five, eleven, 
and thirty-eight. These differences were observed at 
the .10 level of significance. The Spearman rank-order 
correlation coefficient between overall group rankings 
of all competencies attested to the concurring points of 
view of the two groups regarding the importance of all 
ll4 competencies measured. This latter finding was 
noted at the .05 confidence level. 

b. When consumer competencies were evaluated with regard 
to subject categories, the median rank order test re
vealed distinct group differences concerning the per
ceived importance of twenty of the twenty-one categories 
measured. Clothing was assigned first priority by both 
groups. However, physically disabled subjects attributed 
less importance than did nondisabled subjects to the 
categories of general consumer knowledge and practice, 
banking theory and practice, financial planning, home 
equipment, automobiles, travel and recreation, drugs 
and cosmetics, education, credit, insurance, and taxes; 
more importance was accorded by disabled than by non-
disabled subjects to the categories of consumer frauds 
and protection, consumer legal rights, food, housing, 
legal and medical services, savings and investments, 
estate planning, economic theory and information, and 
consumer organization and representation. The Spearman 
rank-order correlation coefficient between overall group 
rankings of all the subject categories was significant 
at the .01 confidence level, thus indicating that the 
two groups were not entirely independent with regard to 
overall rankings of all twenty-one subject categories 
investigated. 

c. Derived Speanman rank-order correlation coefficients 
between group rankings of the importance of the consumer 
competencies within each of the twenty-one subject 
categories attested to significant group differences 
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concerning the importance of competencies within the 
categories of general consumer knowledge and practice, 
consumer frauds and protection, financial planning, 
food, drugs and cosmetics, credit, and taxes. These 
findings were significant at the .05 confidence level. 

3. Appraisal of the extent to which physically disabled and 

nondisabled homemakers participated in the functions comprising 

effective management of family consumer responsibilities revealed the 

following: 

a. Physically disabled homemakers participated less than 
did nondisabled homemakers in the consumer management 
functions of planning, decision-making, integrating, 
and evaluating. These differences were observed at the 
.05 confidence level. 

b. Less participation was evident also on the part of 
disabled respondents than of nondisabled participants 
concerning the management functions of goal-defining 
and expediting. These differences were noted at the 
.01 confidence level. 

4, Assessment of the extent to which physically disabled and 

nondisabled homemakers perceived consumer management problems as a 

result of five selected environmental factors resulted in these 

findings: 

a. Unavailability of desired goods and services in the 
marketplace, architectural and structural barriers to 
physical mobility in the marketplace, discomforting 
personal treatment in the marketplace, and an unfavorable 
attitude on the part of the husband regarding competence 
of the homemaker to manage family consumer responsibili
ties were perceived as more serious consumer management 
problems by physically disabled homemakers than by non-
disabled homemakers. The two former differences were 
observed at the .01 level of significance, while the two 
latter differences were observed at the .05 level of 
signi f1cance, 

b. Physically disabled homemakers perceived less difficulty 
than did nondisabled homemakers as a result of inadequacy 
and unreliability of various sources of information for 
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making intelligent consumer decisions. This finding 
was noted at the .01 level of significance. 

5. Appraisal of relationships between the extent of homemaker 

participation in consumer management functions and the extent of per

ceived consumer management problems stemming from selected environmen

tal factors produced these findings: 

a. Significant inverse relationships were observed between 
difficulty stemming from perceived unavailability of 
desired goods and services in the marketplace and par
ticipation in the management functions of goal-defining, 
planning, decision-making, and expediting. The three 
former relationships were observed at the .05 confidence 
level. The latter relationship was noted at the oOl 
confidence level. 

b. Significant inverse relationships were observed between 
difficulty stemming from perceived architectural and 
structural barriers to physical mobility in the market
place and participation In the management functions of 
planning, decision-making, and expediting. The two 
former relationships were found to exist at the .05 
confidence level. The latter relationship was noted 

at the .01 confidence level. 

c. Significant inverse relationships were observed between 
difficulty stemming from perceived discomforting personal 
treatment in the marketplace and participation in the 
management functions of expediting, integrating, and 
evaluating. These relationships were observed at the 
.05 confidence level. 

d. Significant inverse relationships were observed between 
difficulty stemming from a perceived unfavorable attitude 
on the part of the husband regarding competence of the 
homemaker to manage family consumer responsibilities 

and extent of homemaker participation in all six manage
ment functions examined. These relationships were found 
to exist at the .01 level of significance. 

Conclusions and Implications 

On the basis of the findings of this study, the following conclu

sions appear to be warranted: 
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1. For those situations involving all twelve personal values 

measured in this study, physically disabled and nondisabled homemakers 

appeared to concur with regard to value priorities. 

2. In those situations involving the personal values of friend

ship, social service, comfort, intellectual activity, political power, 

and excitement, either singly or compositely, physically disabled home-

makers were more likely to be motivated than were nondisabled home-

makers. In those situations emphasizing personal improvement, wealth, 

society, and religion as personal values, either singly or compositely, 

physically disabled homemakers were less likely to be motivated than 

were nondisabled homemakers. Rehabilitation programs focusing on con-

suner education are therefore more likely to receive greater acceptance 

on the part of physically disabled homemakers if the programs are so 

designed as to de-emphasize the satisfaction of the latter values and 

to emphasize the satisfaction of the former values cited. 

3. If consumer education programs are sufficiently comprehensive 

in scope to focus upon student attainment of all 114 consumer compe

tencies and all twenty-one consumer subject categories measured, it 

would appear that similar programs would serve to meet effectively the 

needs of both physically disabled and nondisabled homemakers. 

4. If consumer education programs are selective in scope, thus 

necessitating the deletion of any one of the 114 consumer competencies 

or any one of the twenty-one subject categories measured, distinctly 

different programs of consumer education would be required to meet 

effectively the needs of both physically disabled and nondisabled home-
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makers. For example, physically disabled homemakers tended to be more 

concerned than did nondisabled homemakers with those matters that 

affect the general consumer interest, as demonstrated by their according 

greater importance to the categories of consumer frauds and protection, 

consumer legal rights, economic theory and information, and consumer 

organization and representation. The findings of this study could thus 

provide a valuable frame of reference for curricular decisions regarding 

content arrangement and appropriate degrees of emphasis to be focused 

upon the particular competencies and subject categories to be included 

in a given program. 

5. Despite the fact that management is largely a mental process 

through which even the most severely physically disabled homemaker can 

afford meaningful contributions to satisfying home and family life, phys

ically disabled homemakers tended to participate less than did nondisa

bled homemakers in the consumer management functions of goal-defining, 

planning, decision-making, expediting, integrating, and evaluating. 

Rehabilitation personnel need to be apprised of this reduced partici

pation in order that they may be encouraged to devote greater attention 

to designing rehabilitation programs which provide meaningful education 

for the development of knowledge and of competencies related to all 

six management functions. Furthermore, homemaker rehabilitation pro

grams need to stress the many opportunities for and advantages of 

homemaker participation in the management of family consumer responsl

bl 1 I ties. 

6. Rehabilitation programs need to be designed which will assist 

physically disabled homemakers to cope effectively with perceived 
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consumer management problems stemming from the environmental factors 

of unavailability of desired goods and services in the marketplace, 

discomforting personal treatment in the marketplace, and an unfavorable 

attitude on the part of the husband regarding competence of the home-

maker to manage family consumer responsibilities. 

7. Responsible elements in the business world need to be 

apprised of the personal discomfort experienced by many physically 

disabled homemaker consumers as a result of personal treatment in the 

marketplace. In addition, public attention must be called to the 

need for designing buildings and facilities in the marketplace which 

will permit physical mobility of disabled consumers to the greatest 

possible extent. 

8. Increases in the extent to which homemakers perceive consumer 

management problems as a result of unavailability of desired goods 

and services in the marketplace are likely to be accompanied by propor

tionate decreases in homemaker participation in the consumer manage

ment functions of goal-defining, planning, decision-making, and ex

pedi ting. 

9. Increases in the extent to which homemakers perceive consumer 

management problems as a result of architectural and structural barriers 

to physical mobility in the marketplace are likely to be accompanied 

by proportionate decreases in homemaker participation in the consumer 

management functions of planning, decision-making, and expediting. 

10. Increases in the extent to which homemakers perceive consum

er management problems as a result of discomforting personal treatment 

in the marketplace are likely to be accompanied by proportionate 
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decreases in homemaker participation in the consumer management func

tions of expediting, integrating, and evaluating. 

11. Increases in the extent to which homemakers perceive their 

husbands as having unfavorable attitudes regarding their personal 

competence to manage family consumer responsibilities are likely to 

be accompanied by proportionate decreases in homemaker participation 

In all six consumer management functions. 

Recommendations for Further Research 

The findings of this analytical study of selected characteristics 

of consumer behavior of physically disabled and of nondisabled home-

makers suggested the need for extended research In a number of areas. 

1. Similar studies should be conducted with physically disabled 

research subjects representative of other ethnic backgrounds and of 

lower levels of income, as well as with other types of disabled home-

makers such as homebound fathers and husbands or single men and women 

with conditions of physical impairment. 

2. Further research is needed concerning additional value 

orientations of disabled homemakers. 

3. Development should be undertaken of an objective test of 

personal values specifically related to management of the home which 

would be equally applicable for use with physically disabled and with 

nondisabled respondents. 

4. Efforts should be made to gain an Increased understanding 

of consumer management problems of disabled homemakers which stem from 

additional environmental factors other than those appraised in this 
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study. 

5. Studies need to be undertaken for the purpose of investi

gating additional aspects of consumer behavior of physically disabled 

homemakers—extent of responsibility assumed by the homemaker in the 

management of family consumer responsibilities, quality of management 

of family consumer responsibilities, effect of the homemaker's self-

concept upon management of family consumer responsibilities, buying 

patterns of disabled homemakers, and so forth. 

6. Based on the findings derived from this study, a course in 

consumer education should be designed explicitly for physically disa

bled homemakers and validated through actual use in a rehabilitation 

program. Further experimentation should focus upon appropriate 

teaching media and methodologies for such a course. 

7. Additional research is needed with physically disabled sub

jects relevant to the management of other homemaker responsibilities--

financial management, time and energy management, and so forth. 

8. This particular study attested to several significant rela

tionships between the extent of homemaker participation in consumer 

management functions and the extent of perceived consumer management 

problems stemming from selected environmental factors. Further 

research appears to be warranted for the purpose of investigating 

causation as a factor in the significant relationships observed. 

9. A particularly interesting finding derived from this study 

was that of less perceived consumer management difficulty on the part 
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of physically disabled respondents than of nondisabled respondents in 

terms of inadequacy and unreliability of sources of information for 

making intelligent consumer decisions. Additional research might be 

undertaken in order to determine if this difference between the con

sumer behavior of physically disabled and of nondisabled homemakers 

stems from a reduced sensitivity to the importance of validating 

sources of consumer information on the part of disabled homemakers as 

a result of impaired health and energy levels. On the other hand, 

future research might attempt to determine if this observed difference 

reflects the development of greater adeptness on the part of disabled 

homemakers as opposed to nondisabled homemakers in securing sound 

consumer information with the specific intent of increasing the 

effectiveness of management of family consumer responsibilities. 
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APPENDIX A: SCHEDULE FOR INTERVIEWING 
PHYSICALLY DISABLED HOMEMAKERS 

1. Medical definition of disabling condition 

2, Initial occurrence of disabling condition 

3. Nature and extent of disabling condition 

a. physical limitations 

b, permanent or temporary 
if temporary, duration 

c, seasonal or situational 

4. Homemaker's evaluation of disability 

severe ; moderate ; slight_ 

5. Interviewer's evaluation of disability 

severe ; moderate ; slight_ 

6. Age of homemaker 

7. Age of husband 

8. Length of married life 

9, Children (circle the ages of those no longer living at home) 

a. number of sons ; ages 

b. number of daughters ; ages_ 

10. Husband's occupation 

11. Educational level of homemaker 

^grade; .high school; college; other 

12. Educational level of husband 

grade; high school; college; other 
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13. Circle the income bracket representative of total annual family 
income 

$4,000 - 7,999 

8,000 - 11,999 

12,000 - 15,999 

16,000 - 19,999 

20,000 - 23,999 

24,000 and above 



136 

APPENDIX B: SCHEDULE FOR INTERVIEWING 
NONDISABLED HOMEMAKERS 

1. Age of homemaker 

2, Age of husband 

3. Length of married life 

4. Children (circle the ages of those no longer living at home) 

a. number of sons ; ages of sons 

b. number of daughters ; ages of daughters 

5. Husband's occupa t ion_ 

6. Educat iona l l e ve l o f homemaker 

g rade ; h igh s c h o o l ; c o l l e g e ; o the r 

7. Educational level of husband 

grade; high school; college; other 

8. Circle the Income bracket representative of total annual family 
income 

$ 4,000 - 7,999 

8,000 - 11,999 

12,000 - 15,999 

16,000 - 19,999 

20,000 - 23,999 

24,000 and above 
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APPENDIX C: A STUDY OF CHOICES 

Study Booklet 
Form 1 

Asahel D. Woodruff 

This is an exercise in dealing with problems you may face in the 
future or may already have dealt with in the past. In any case you 
should proceed by assuming that you are facing these problems now and 
must solve them to your own satisfaction. Directions in each part of 
the exercise explain what you are to do. Record all your answers on 
the accompanying answer sheet, and write nothing on this booklet. 
Return this booklet with your answer sheet. This study is meant to 
help you become aware of how you appraise situations and how you tend 
to solve similar life problems. 

PROBLEM A 

BASIC PROBLEM: 

Selection of the place in which you will establish a home deserves 
ca,reful study. It may influence your whole life. Assume that you are 
facing such a choice now, and must choose a home from among the eight 
places described below. Consider only those factors and influences 
which are really vital to you as an Individual. Read the directions 
carefully before beginning each phase of the problem. 

PART I 

Read the eight descriptions. Select the place you 1 Ike best; the 
place you 1i ke next best; the place you 1 Ike least; and the place you 
like next least. Put the numbers of those four places on the answer 
sheet in the space provided. Take the eight descriptions literally; 
do not add any qualities or faults to them that are not stated in the 
descriptions. In each case the main question for you to decide is, 
"Is this what I want?" Now turn the page and begin reading, keeping 
in mind that you will have to make the four selections described above. 

Copyright 1948 

as purchased from 

Asahel D. Woodruff 
Brigham Young University 

Provo, Utah 
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Place Number 1 

This place offers rather unusual opportunities both in your line 
of work and for additional income in other ways, and the chances of 
making money fast are very good. Some have even made fortunes here. 
There is very little society life, and scanty chance for political 
activity, as a powerful clique is well entrenched and does not permit 
interference. There Is a fair school system, and the townspeople are, 
on the whole, progressive and successful. Most people are admittedly 
here for the business opportunities, and many plan to move elsewhere 
when they have enough to retire on. Keeping up with the competition 
requires vigorous attention to work, and allows little time for the 
arm-chair, or afternoons on the beach, or golf, etc. 

Place Number 2 

This place puts a great deal of emphasis on society life. There 
is a very highly admired inner circle of young families who control the 
social situation pretty well. With many of them you will come Into 
Intimate association in your work, and you will have an excellent 
opportunity to become an Important figure In this group. The political 
activities of the place are quiet and sedate; the mayor is extremely 
popular. Your work and your social obligations will keep you too busy 
for much home life or service In the community. There are no beaches 
or similar places for days of sunning. You can earn an adequate living 
here, but no one ever gets wealthy. The pleasant society program makes 
up for that, however. 

Place Number 3 

This place has a lively political history. The most prom Is ing 
leaders in the last few years have all been called Into higher public 
positions in larger capacities, such as legislators and senators, or 
even govenor or cabinet member. At present there is a demand for able 
political leadershlpo The place is not famous for its home life, 
partly because of the prevalence of apartments and scarcity of houses. 
There are few resorts or places for relaxation. A few rich families 
control the business and professional opportunities In the area, but 
you can earn a comfortable income. These families also maintain a 
closed social circle, but social affairs are not a major Issue with your 
crowd. 

Place Number 4 

This place is noted for its progressive attitude toward problems 
of human and social betterment. Two civic organizations have repeated
ly initiated projects of great benefit to the community as a whole, and 
especially to the less privileged young people. The local citizens 
back such movements willingly. Such activities often seriously inter
fere with one's own home life, however. A low income population has 
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resulted In an absence of very lucrative activities, but your income 
will be comfortable. Social activities receive a relatively minor 
emphasis, and political activity here Is synonymous with much hard 
work, and often plenty of praise and blame. However there Is the 
satisfaction of seeing real community response to efforts at improve
ment. 

Place Number 5 

This place has attractive and well spaced residential areas and 
takes pride in the homes and yards, and in the Ideal family life of 
the people. Most of the homes are owned by those who occupy them. 
Few of the people have large incomes and there are few political prob
lems beyond the ordinary routine of community management. Most of the 
leisure time is spent at home by the people, who take pride in the 
personal care of their homes and yards. There Is little effort to 
improve the public welfare, and a very casual social program exists. 

Place Number 6 

This place has an ideal climate, and quiet parks and beaches where 
one can relax and get away from worry and strain. There are a number 
of good restaurants, and other places which offer many of the aspects 
of comfortable 1i v i ng. Life moves at a comfortable pace. You will 
have a decent Income, without becoming wealthy, and there will be a 
haphazard social program, of a very informal nature. Political 
activities are looked on as a necessary nuisance. There is an atti
tude of satisfaction with the world as it is. 

Place Number 7 

There are several fine churches in this place, all of which are 
well attended. Many of the sociable activities of the place revolve 
around various church groups, rather than home groups or clubs. 
Resorts and recreation centers are few; they do not thrive because 
the people are too busy for them. Your work here will pay you a com
fortable salary, but will keep you too busy for much other activity. 

Place Number 8 

This place has pioneered in a program of social and economic 
security for its citizens. It has established a safe, practical 
method of guaranteeing job or income security to all people who, for 
any reasons, need such assistance. In other respects the place is no 
different from most others. You can earn a comfortable living here, 
you wi 1 1 have 1ittle or no polItical activity, your home 1ife wi11 be 
pleasant but often interrupted by outside duties. Social life and the 
inducements to recreation and relaxation are scarce. 
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PART Il--Omit 

PART I I I 

Many people make a detailed analysis of a problem after their 
first preliminary examination of it. This provides a check-up on the 
first decision and an opportunity to make any changes that seem 
desirable. Below you will find a series of short statements, each of 
which is a comparison of two of the places, on the basis of one fact 
about each. Read each sentence. Decide in each pair which place you 
would choose on the basis of that one pair of sentences. Then at the 
top of the table on the answer sheet, find the number of the place 
you choose, and write under it the number of the place you turn down. 
Repeat for each pair of sentences. The sample below illustrates the 
process. 

SAMPLE: Girl number 5 has curly hair. Girl 
number 4 is a good dancer. If you prefer number 
4 to number 5, you would find the 4 at the top 
of the table, and write a 5 under it, as in the 
illustration at the right. 

1 2 3 4 
5 
5 6 7 8 

a. Place number 1 has very good chances to make money fast. Some 
people have even made fortunes here. Place number 2 puts a great 
deal of emphasis on society life. 

b. Place number 2 puts a great deal of emphasis on society life. Place 
number 3 offers a chance to become an important political leader 
with great power. 

c. Place number 3 offers a chance to become an Important political 
leader with great power. Place number 4 has a progressive attitude 
toward problems of human and social betterment. 

d. Place number 4 has a progressive attitude toward problems of human 
and social betterment. Place number 5 has attractive homes and 
well developed family life. 

Place number 7 has a fine religious program. Place number 5 has 
attractive homes and well developed family life. 

Place number 8 has economic and social security for its citizens, 
and safety from want. Place number 7 has a fine religious program. 

g. Place number 3 offers a chance to become an important political 
leader with great power. Place number 1 has very good chances to 
make money fast. 

h. Place number 4 has a progressive attitude toward problems of human 
and social betterment. Place number 2 puts a great deal of emphasis 
on society 1 Ife. 

e. 

f. 
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i. Place number 7 has a fine religious program. Place number 1 has 
very good chances to make money fast. Some have even made 
fortunes here. 

j. Place number 8 has economic and social security for its citizens, 
and safety from want. Place number 1 has very good chances to make 
money fast. 

k. Place number 3 offers a chance to become an important political 
leader with great power. Place number 5 has attractive homes and 
well developed family life. 

1. Place number 6 is comfortable, quiet, relaxing and soothing. Place 
number 4 has a progressive attitude toward problems of human and 
social betterment. 

m. Place number 7 has a fine religious program. Place number 6 is 
comfortable, quiet, relaxing and soothing. 

n. Place number 8 has economic and social security for Its citizens, 
and safety from want. Place number 6 is comfortable, quiet, 
relaxing and soothing. 

o. Place number 1 has very good chances to make money fast. Some 
people have even made fortunes here. Place number 4 has a progres
sive attitude toward problems of human and social betterment. 

p. Place number 2 puts a great deal of emphasis on society life. 
Place number 5 has attractive homes and well developed family life. 

q. Place number 6 is comfortable, quiet, relaxing, and soothing. 
Place number 3 offers a chance to become an important political 
leader with great power. 

r. Place number 4 has a progressive attitude toward problems of human 
and social betterment. Place number 7 has a fine religious program. 

s. Place number 5 has attractive homes and well developed family life. 
Place number 8 has economic and social security for its citizens, 
and safety from want. 

t. Place number 2 puts a great deal of emphasis on society life. Place 
number 7 has a fine religious program. 

u. Place number 5 has attractive homes and well developed family life. 
Place number 6 is comfortable, quiet, relaxing, and soothing, 

V. Place number 3 offers a chance to become an important political 
leader with great power. Place number 7 has a fine religious pro
gram. 
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w. Place number 2 puts a great deal of emphasis on society life. 
Place number 8 has economic and social security for its citizens, 
and safety from want. 

X. Place number 5 has attractive homes and well developed family 
life. Place number 1 has very good chances to make money fast. 
Some people have even made fortunes here. 

y. Place number 8 has economic and social security for its citizens, 
and safety from want. Place number 3 offers a chance to become 
an important political leader with great power. 

z. Place number 6 is comfortable, quiet, relaxing and soothing. 
Place number 2 puts a great deal of emphasis on society life, 

aa. Place number 4 has a progressive attitude toward problems of 
human and social betterment. Place number 8 has economic and 
social security for Its citizens, and safety from want. 

bb. Place number 1 has very good chances to make money fast. Some 
people have even made fortunes here. Place number 6 is comfortable, 
quiet, relaxing and soothing. 

PART IV--Omit 

PROBLEM B 

BASIC PROBLEM 

One's life after college Is often influenced by the social activ
ities engaged In during college years. There are usually a number of 
different social groups such as clubs, fraternities, dormitory groups, 
and such organizations on every campus. Each one has Its own particular 
strong points, so that the student must decide what to do in the event 
he has the opportunity to join one or more of these groups. 

PART I 

Eight social groups are described here. Assume that you are 
wanted as a member by al1 eight of these groups, and that there is 
nothing to prevent your joining any one of them. Select the group you 
1i ke best; the group you 1 Ike next best; the group you 1 Ike least; and 
the group you like next to the least. Record your choices on the answer 
sheet. 

Group Number 1 

This group is often referred to as the "400" of the campus. It 
dominates the social activities. Membership in the group brings high 
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social distinction. The members care little for positions of influence 
in other lines of activity as though such activities were unimportant 
to them. They do not maintain an elaborate "house", but take pride in 
the traditions which have grown up around the old quarters. The group 
is small, and finds its satisfaction primarily In the society of its 
own members and its own particular group Interests. 

Group Number 2 

This group has a long record of successful control of student 
activities and campus politics. It has maintained a rather close circle 
with this control In mind. The members have neglected their "house" 
which is obviously an old and much used place. They make little effort 
to improve themselves in less practical ways, being contented with their 
fraternal activities as long as they dominate the important campus 
posi tions. They are friendly toward everyone, but their real friendships 
are confined to their own group. They engage in social activities only 
incidentally, 

Group Number 3 

This group has a new "house" which costs them little to maintain. 
It is the most comfortable house on the campus. The members spend a 
good deal of time in it. They also have an unusually attractive menu 
program at a convenient figure for the members. Each person Is accepted 
for what he is, and acts as he feels. They have spent their money 
principally for comfortable furniture, instead of paintings or other 
decorative objects. They conduct a normal program of acceptable activ
ities, keep their friendships somewhat vnthin their own group, and make 
no play for social leadership or campus control of any sort. 

Group Number 4 

This group has an unusual effect on Its members. After a year or 
two in the organization they develop a sense of social ease and poise, 
and a fine personal attractiveness. They do not have a particularly 
attractive or comfortable house, but make up for it In the personal 
charm of the members. They have a normal social program, but do not 
seek a wide range of intimate friendships beyond their own group, and 
have taken no important part in the control of campus activities. 

Group Number 5 

This group is sponsored by a religious organization with which you 
are sympathetic. The program is built around the ideals and symbols of 
the religious organization, and attempts to combine these ideals with 
sociability and fraternal activities. The group members seek no social 
prominence, and do little in campus politics. Their parties are pleasant, 
but consciously avoid extremes of hilarity. Members are accepted for 
what they are, attention being paid primarily to the personal traits the 
group admires. The circle of outside friends Is not large. 
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Group Number 6 

This group does the exciting thincj whenever possible. In their 
social events anything can happen. A timid soul would not be at home 
here. Some of their activities get them Into trouble with the school 
officers, but the group usually gets away with It, The members have 
options on some very interesting and exciting summer vacation jobs in 
various parts of the country, which they pass along to the Incoming 
members as the older ones graduate. Their close friends are mostly 
within their own organization. They are not Interested In being social 
leaders, or campus politicians. Their house Is not outstanding. They 
want members who like to live fast and can stand excitement. 

Group Number 7 

This group is large, and holds open house for all students 
frequently. The members have developed the ability to make friends on 
a wide scale, both in other social groups and among non-affiliated 
students. There is no social distinction in their minds, and no 
urge to dominate the activities on the campus. Friendliness substi
tutes for other more material advantages in their house, which is 
well-used and shows it. 

Group Number 8 

There are several honor students In this group. Some of them do 
fine work in various subjects and win recognition. The group is always 
working on some challenging intellectual problem, and has lively dis
cussions at the table and In the various groups. The members do not 
care for campus politics, and participate only moderately in social 
activities. Their friends are mostly among the more intellectual people. 
They have an ordinary house. 

PART I I--Omit 

PART 1 I I 

Once again you are asked to make a detailed analysis of the problem 
by reading carefully the short descriptions of each group and Indicating 
your choice of one of the two groups in each pair of numbered statements. 
Proceed exactly as you did in Problem A, 

a. Group number 1 dominates the social activities of the campus, and 
has high social distinction. Group number 2 successfully controls 
student activities and campus politics. 

b. Group number 4 gives its members a sense of social ease and poise, 
and a fine personal attractiveness. Group number 5 is closely 
related to a religious organization and encourages religious ideals 
and sociabi1 i ty. 
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c. Group number 2 successfully controls student activities and camous 
politics. Group number 3 has a comfortable house where the members 
relax and enjoy good food. 

d. Group number 8 has several honor students and works on many chal
lenging Intellectual problems. Group number 6 does the exciting 
thing whenever possible and lives fast. 

e. Group number 3 has a comfortable house where the members relax and 
enjoy good food. Group number 4 gives Its members a sense of social 
ease and poise, and a fine personal attractiveness. 

f. Group number 8 has several honor students and works on many challeng
ing intellectual problems. Group number 7 makes friends on a wide 
scale and makes no social distinctions, 

g. Group number 3 has a comfortable house where the members relax and 
enjoy good food. Group number 1 dominates the social activities of 
the campus, and has high social distinction. 

h. Group number 7 makes friends on a wide scale and makes no social 
distinctions. Group number 5 Is closely related to a religious 
organization and encourages religious ideals and sociability. 

i. Group number 1 dominates the social activities of the campus, and 
has high social distinction. Group number 6 does the exciting thing 
whenever possible and lives fast. 

j. Group number 5 is closely related to a religious organization and 
encourages religious Ideals and sociability. Group number 3 has a 
comfortable house where the members relax and enjoy good food, 

k. Group number 4 gives Its members a sense of social ease and poise, 
and a fine personal attractiveness. Group number 6 does the excit
ing thing whenever possible. 

1. Group number 3 has a comfortable house where the members relax and 
enjoy good food. Group number 8 has several honor students and 
works on many challenging intellectual problems. 

m. Group number I dominates the social activities of the campus, and 
has high social distinction. Group number 4 gives its members a 
sense of social ease and poise, and a fine personal attractiveness. 

n. Group number 6 does the exciting thing whenever possible and lives 
fast. Group number 3 has a comfortable house where the members 
relax and enjoy good food. 
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o. Group number 8 has several honor students and works on many 
challenging intellectual problems. Group number 5 is closely 
related to a religious organization and encourages religious 
ideals and sociability. 

p. Group number 4 gives its members a sense of social ease and poise, 
and a fine personal attractiveness. Group number 7 makes friends 
on a wide scale and makes no social distinction. 

q. Group number 2 successfully controls student activities and campus 
politics. Group number 8 has several honor students and works on 
many challenging intellectual problems. 

r. Group number 1 dominates the social activities of the campus, and 
has high social distinction. Group number 5 Is closely related to 
a religious organization and encourages religious ideals and socia
bility. 

s. Group number 4 gives its members a sense of social ease and poise, 
and a fine personal attractiveness. Group number 8 has several 
honor students and works on many challenging intellectual problems. 

t. Group number 6 does the exciting thing whenever possible and lives 
fast. Group number 2 successfully controls student activities and 
campus pol i ti cs, 

u. Group number 8 has several honor students and works on many chal
lenging intellectual problems. Group number I dominates the social 
activities of the campus, and has high social distinction. 

V. Group number 3 has a comfortable house where the members relax and 
enjoy good food. Group number 7 makes friends on a wide scale and 
makes no social distinctions. 

w. Group number 5 is closely related to a religious organization and 
encourages religious ideals and sociability. Group number 2 
successfully controls student activities and campus politics. 

X. Group number 7 makes friends on a wide scale and makes no social 

distinctions. Group number I dominates the social activities of the 
campus, and has high social distinction. 

y. Group number 4 gives its members a sense of social ease and poise, 
and a fine personal attractiveness. Group number 2 successfully 
controls student activities and campus politics. 

z. Group number 7 makes friends on a wide scale and makes no social 
distinctions. Group number 6 does the exciting thing whenever 
possible and lives fast. 



147 

aa. Group number 2 successfully controls student activities and campus 
politics. Group number 7 makes friends on a wide scale and makes 
no social distinctions. 

bb. Group number 6 does the exciting thing whenever possible and lives 
fast. Group number 5 is closely related to a religious organiza
tion and encourages religious Ideals and sociability. 

PART IV—Omit 

PROBLEM C 

The selection of a vocation Involves numerous important factors. 
Assume that you have not yet chosen your life's work, but are going to 
do so right now. Read carefully the following eight descriptions of 
types of work. Select the vocation you like best; the vocation you 
1i ke next best; the vocation you 1 Ike 1east; the vocation you 1 Ike next 
to the least. Record these choices on the answer sheet, as you did In 
the preceding problems. 

PART I 

Vocation Number 1 

In this work you handle and manage large sums of money. Good 
judgment is essential to success, and success on any scale means wealth. 
A certain type of training is needed, but it Is easy to get. You will 
be very busy, able to spend little time at home, and often even having 
to neglect yourself In the stress of crucial days. You must get used 
to a certain amount of discomfort and a lack of refinement at times. 
In some ways the work will become monotonous, and you will find It best 
not to do business with your intimate friends, but the work Is respect
able and honest. 

Vocation Number 2 

This is a vocation In which your success will be measured by the 
extent to which you succeed In doing things which are basically worth 
while to humanity in general. It requires continuous training as you 
work. It Is hard on good family life, because of its demands on time. 
You may lose touch with your friends to a considerable extent if you are 
not careful. There is no opportunity to cultivate the arts, no excite
ment, and few contacts outside of the realm of vocational activity. 
The work is very Interesting if you are adapted to it, but you will 
probably never become wealthy. 
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Vocation Number 3 

This work makes light demands on your time. Week-ends, hoiidays, 
late afternoons and evenings are never interfered with. Most people 
in this type of work are able to spend much time at home with the 
_FamjJ_Y. The income is adequate, but not large. The work is important 
to our way of living, but does not develop a person greatly or create 
new friends. You will be able to cultivate a fine family and home 
life, and be an Important influence In the development of your children. 

Vocation Number 4 

This work seems to develop the "personality" of those who engage 
in It successfully. it Involves a type of experience which cultivates 
self-confIdence and the ability to dominate a situation when necessary. 
Since you cannot settle down in this vocation, your close friends will 
not be numerous. Few become wealthy in this work, but you will be able 
to live comfortably. The work usually has no particularly beneficial 
effect on mankind. There can be little of the ordinary type of home 
1ife for you in It. 

Vocation Number 5 

This type of work requires a good mind. It Involves much Intel1ec-
tual activity and many challenging problems which must be solved by 
resourcefulness and clear thinking. It usually provides a modest income. 
There is nothing "exciting" about it, and there Is little time for 
cultivating friends or for social or community service. You will have 
to forget more or less about the other phases of personal development, 
and you will not have much opportunity for a rich home life. 

Vocation Number 6 

This vocation would appeal to Robin Hood. It is filled with a 
succession of strange circumstances and potential thrills. The income 
is a gamble. The work benefits private business rather than society as 
a whole. You will seldom have a home; just a home town to refer to. 
There is no time for reading or hobbies. You should not be too fussy 
about the distinctions between ordinary and superb food, surroundings, 
entertainment, and the like. YQU will not be able to maintain close 
contacts with your intimate friends, as you may be In many di stant 
places and on extended adventures a large part of the time. 

Vocation Number 7 

In this work you will become widely acquainted and build up many 
valued friendships In many places. The job has a medium pay scale. It 
is enjoyed more for the pleasures involved in personal contacts than 
for the beauty of the surroundings, and it is not exciting or adventur
ous. However, you will be on the go a great deal, and have little time 
for a home life or for self-Improvement. The work does not require 
heavy mental concentration. Its effects on society are neutral. 
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Vocation Number 8 

In this work you will be with an organization v;hose record In the 
care of its personnel is outstanding. One's position is safe under all 
ci rcumstances except dishonesty. A retirement plan provides a good 
life income for retired employees. Depress ions have no influence; they 
do not cause "lay-offs". The Income Is sufficient for decent living, 
but the work does not develop the Individual much. It is interesting, 
but your schedule frequently interrupts your free time. You work with 
a relatively small number of people, and meet few new ones. You need 
never worry about being out of a job. 

PART 1 I —Omit 

PART I I I 

Once more you are asked to make a detailed analysis of the problem 
by reading carefully the short descriptions of the vocations and indi
cating your choice of one of the two In each pair. Proceed as you did 
in problems A and B. 

a. Vocation number 2 consists of doing things which are basically worth 
while to humanity in general. Vocation number 6 is filled with 
strange and exciting circumstances and thrills. 

b. Vocation number 4 develops the "personality" of those who engage in 
it. Vocation number 5 Involves much intellectual activity and many 
challenging mental problems. 

c. Vocation number 3 gives you a lot of time to spend with the family 
and at home. Vocation number 2 consists of doing things which are 
basically worth while to humanity in general. 

d. Vocation number 4 develops the "personality" of those who engage In 
it. Vocation number 7 will enable you to become widely acquainted 
and build up many valued friendships in many places. 

Vocation number 3 gives you a lot of time to spend with the family 

and at home. Vocation number 4 develops the "personality" of those 

who engage in it. 

f Vocation number 8 cares for its personnel and provides a life income 
for all employees through job insurance and retirement. Vocation 
number /will enable you to become widely acquainted and build up 
many valued friendships in many places. 

q Vocation number 6 is filled with strange and exciting circumstances 
and thrills. Vocation number 5 involves much intellectual activity 
and many challenging mental problems. 

e. 



150 

h. Vocation number 3 gives you a lot of time to spend with the family 
and at home. Vocation number 1 involves large sums of money, and 
success on any scale means wealth, 

1. Vocation number 4 develops the "personality" of those who engage 
in it. Vocation number 8 cares for its personnel and provides a 
life income for all employees through job insurance and retirement, 

j. Vocation number 7 wi1 I enable you to become widely acquainted and 
build up many valued friendships In many places. Vocation number 
5 involves much intellectual activity and many challenging mental 
problems. 

k. Vocation number 2 consists of doing things which are basically 
worth while to humanity in general. Vocation number 4 develops 
the "personality" of those who engage in It, 

1, Vocation number 5 involves much intellectual activity and many 
challenging mental problems. Vocation number 3 gives you a lot of 
time to spend with the family and at home. 

m. Vocation number 1 Involves large sums of money, and success on any 
scale means wealth. Vocation number 4 develops the "personality" 
of those who engage in It. 

n. Vocation number 6 Is filled with strange and exciting circumstances 
and thrills. Vocation number 3 gives you a lot of time to spend 
with the family and at home. 

o. Vocation number 5 involves much intellectual activity and many 
challenging mental problems. Vocation number I involves large 
sums of money and success on any scale means wealth. 

p. Vocation number 4 develops the "personality" of those who engage 
in it. Vocation number 6 Is filled with strange and exciting 
circumstances and thrills. 

q. Vocation number 2 consists of doing things which are basically 
worth while to humanity in general. Vocation number 8 cares for 
its personnel and provides a life income for all employees through 
job insurance and retirement, 

r. Vocation number 7 wi11 enable you to become widely acquainted and 
build up many valued friendships. Vocation number 3 gives you a 
lot of time to spend with the family and at home. 

s. Vocation number 8 cares for its personnel and provides a life income 
for all employees through job Insurance and retirement. Vocation 
number 5 involves much intellectual activity and many challenging 
mental problems. 
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t. Vocation number 6 is filled with strange and exciting circum
stances and thrills. Vocation number 1 involves large sums of 
money, and success on any scale means wealth, 

u. Vocation number 3 gives you a lot of time to spend with the 
family and at home. Vocation number 8 cares for Its personnel 
and provides a life income for all employees through job insur
ance and retirement, 

V. Vocation number 2 consists of doing things which are basically 
worth while to humanity in general. , Vocation number 7 will enable 
you to become widely acquainted and build up many valued friend
ships in many places. 

w. Vocation number 8 cares for its personnel and provides a life 
income for all employees through job insurance and retirement. 
Vocation number 6 is filled with strange and exciting circum
stances and thrilis. 

X. Vocation number 1 involves large sums of money, and success on 
any scale means wealth. Vocation number 7 will enable you to 
become widely acquainted and build up many valued friendships 
In many places. 

y. Vocation number 5 involves much intellectual activity and many 
challenging mental problems. Vocation number 2 consists of doing 
things which are basically worth while to humanity in general. 

z. Vocation number 7 will enable you to become widely acquainted and 
build up many valued friendships in many places. Vocation number 
6 is filled with strange and exciting circumstances and thrills. 

aa. Vocation number 1 involves large sums of money, and success on 
any scale means wealth. Vocation number 8 cares for its personnel 
and provides a life income for all employees through job insurance 
and retirement, 

bb. Vocation number 1 involves large sums of money, and success on 
any scale means wealth. Vocation number 2 consists of doing 
things which are basically worth while to humanity in general. 

PART IV—Omit 
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APPENDIX D: CONSUMER COMPETENCIES 

Purpose: 

This rating scale contains a list of items which might be called 
"consumer competencies." Some of these competencies involve knowing 
something; others involve knowing how to do something. 

The rating scale is designed to measure the extent to which 
homemakers believe it is important to have each of these competencies 
in order to be effective managers of family consumer responsibilities. 

D1rections: 

.Based ou your own experience, please indicate how important you 
believe each competency is for you personally as you strive to function 
as an effective consumer. 

Indicate your answer by marking one of the columns after each 
statement. It is important that you give a response to every Item. 
The degrees of importance are as follows: 

Column 1 

Column 2 

Column 3 

Column 4 - Of Little or No Importance 

Very Important 

Important 

Of Some Importance 

Competencies 

1, Knowing some general buying principles that can 
be applied to the buying of most products 

2. Knowing the best time of year to buy various 
products, In terms of cost and selection 

3. Knowing some good sources of Information on 
product qualities, consumer problems, buying 
suggestions, and how to use this information 
effectively 

4. Knowing ways in which home production of goods 
and services can help provide more satisfaction 
from use of Income 

5. Knowing our system of weights and measures, and 
such equivalents as the approximate liquid 
weights of the basic measures--pint, quart, etc. 

1 2 3 4 
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Competencies 

6. Knowing how to do the mathematical computations 
necessary for conducting ordinary financial 
affairs of individuals 

7. Knowing what product standards are, their 
importance to the consumer, and ho'.̂/ they might 
be improved. 

8. Knowing the various types of labels found on 
products, and the advantages of each type for 
the consumer 

9. Knowing the meaning of the various grade desig
nations on common products for which grades 
(such as A, B, C) have been established 

10. Knowing how to judge the value of a guarantee 
or warranty 

11. Knowing the differences between the various 
types of retail outlets--Independent stores, 
chain btore, cooperative business, discount 
house, etc. 

12. Knowing the effects of ..nonprlce competition 
on your interests as a consumei—advertising, 
premiums, style changes, etc. 

13. Knowing the basic elements of advertising and 
sales promotion techniques, and how to make 
rational buying decisions In spite of them 

14. Knowing what forces motivate one to feel a need 
or desire for certain goods, or certain brands 
of goods 

15. Knowing how to evaluate one's own goals and 
values as an aid to intelligent consumer 
choice-making 

16. Knowing what government or private regulatory 
agencies to turn to if you face a problem of 
fraud or unsatisfied complaint in the market
place 

1 

" " 

2 7 L 
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Compentencies 

17. Knowing the basic provisions of the major 
consumer protection laws, and how effective 
enforcement has been 

18, Knowing some of the basic signs by which 
consumer frauds may be detected 

19. Knowing some of the more prominent consumer 
frauds and schemes currently being used in 
the marketplace 

20. Knowing the necessary elements of a legal 
contract, and the legal aspects of a purchase--
when title of goods passes to the buyer under 
various conditions of a sale, etc. 

21. Knowing the legal rights of the buyer and 
seller if either falls to carry out his 
responsIbi1 I ties 

22. Knowing what services banks have to offer 

23. Knowing how to write personal checks properly 
and the various endorsements that may be used 
in cashing checks 

24. Knowing the different types of negotiable 
instruments (money orders, drafts, etc) 
and thelr purposes 

25. Knowing how to reconcile your bank statement 
balance with your check stub balance 

26. Knowing the structure of our banking system 
and money supply 

27, Knowing the general level of personal and 
family incomes in the U.S., and where your 
family stands In terms of standard of living 

28. Knowing what basic items are needed for 
setting up housekeeping, and what the range 
of costs might be 

1 2 3 4 
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Competencies 

29. Knowing approximate guidelines for the amount 
or percentage of income a family in various 
circumstances might spend for the various 
categories of goods and services 

30. Knowing how to set up a record-keeping system 
that suits family needs 

31. Knowing how the interpersonal relationships 
involved in family financial planning might be 
handled to the best advantage of everyone 

32, Knowing how to get children actively involved 
in financial decision-making, in a way that 
wi11 benefIt them 

33. Kno-wlng what constitutes a nutritionally 
balanced diet, and what foods are the most 
economical sources of the various nutrients 

34. Knowing how to select proper qualities, sizes, 
and forms (fresh, frozen, etc) of food 
products for different purposes 

35, Knowing how to judge quality of various kinds 
of fresh foods--frults, vegetables, meats 

36. Knowing how to store foods most effectively 

37. Knowing what style of clothing is best for 
you, and what type of clothing is appropriate 
for various occasions or activities 

38. Knowing the qualities of various types of 
fabrics and finishes 

39. Knowing how to evaluate the quality of 
workmanship in clothing 

40. Knowing what factors to consider in judging 
the area surrounding a prospective home--
zoninq, schools, etc 

41. Knowing how to make an intelligent decision 
on whether to buy, rent, or build housing 

1 2 3 

-

L 
1 
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Competencies 

4 2 . Knowing what a lease i s , what i t u s u a l l y 
i n c l u d e s , and the genera l r i g h t s and respon
s i b i l i t i e s o f tenan ts 

43 . Knowing the bas ic c o n s t r u c t i o n f e a t u r e s o f a 
h o u s e - - s t r u c t u r e , p lumb ing , h e a t i n g , e t c . 

4 4 . Knowing some g u i d e l i n e s on the p r i c e f a m i l i e s 
w i t h d i f f e r e n t incomes and c i rcumstances might 
pay f o r a house 

4 5 . Knowing what is e f f i c i e n t and a r t i s t i c a l l y 
p l e a s i n g in the des ign of l i v i n g q u a r t e r s 

4 6 . Knowing the genera l range o f se rv i ces and 
fees o f a r c h i t e c t s 

47 . Knowing the v a r i o u s arrangements under which 
c o n t r a c t o r s w i l l b u i l d houses 

48 . Knowing the bas ic steps t o be taken in buying 
and s e l l i n g p r o p e r t y , and something of the 
cos ts i nvo l ved in t h i s process 

49 . Knaving the a v a i l a b l e sources from which to 
borrow in f i n a n c i n g the purchase of p rope r t y 

50 . Knowing the v a r i a b l e s in home mor tgages, and 
what f e a t u r e s are d e s i r a b l e and undes i rab le 
from the b o r r o w e r ' s s t a n d p o i n t 

5 1 . Knowing what types o f home app l iances are 
a v a i l a b l e , how e f f e c t i v e they have g e n e r a l l y 
been, and what some o f the t o p - r a t e d brands are 

52 . Knowing how t o judge q u a l i t y in f u r n i t u r e , 
c a r p e t i n g , s i l v e r w a r e , c h i n a , cooking 
u t e n s i l s , and o t h e r home f u r n i s h i n g s 

53 . Kno-wing how t o care f o r home a p p l i a n c e s , 
f u r n i t u r e , c a r p e t i n g , and o t h e r home 
f u r n i sh1ngs 

54 . Knowing the general q u a l i t i e s o f some o f the 
bas i c f e a t u r e s in an a u t o m o b i l e - - d l f f e r e n t 
types o f mo to r , body d e s i g n , s t e e r i n g , e t c . 

1 

4 . -

2 

1 

3 

~i 
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CompetencIes 

55. Knowing the usual costs of operating an 
automobiIe 

56. Knowing sources of information on travel--
reservations, route planning, etc 

57. Knowing the general costs of various types of 
recreational outlets (hobbies, sports, etc.) 

58. Knowing the general nature and range of costs 
for the more common types of legal services 

59. Knowing how to judge the qualifications of a 
hospital, doctor, dentist, or other medical 
pract it ioner 

60. Knowing how to get economy In shopping for 
drugs, vitamin supplements, etc. 

61. Knowing some of the facts about advertised 
dietary aids, food supplements, prescription 
drugs, etc. 

62. Knowing what things to have in a home medicine 
cabi net 

63. Knowing the qualities of various types of 
cosmetics 

64. Knowing good sources of information about 
educational institutions of various kinds 

65. Knowing the effects of education on occupa
tional choice and income-prodjcing ability 

66. Knowing how to approach the question of when 
it is advantageous to buy on credit 

67. Knowing some guidelines on the amount of debt 
a person or family in various circumstances 
can safely acqulre 

68, Knowing the basic features (uses, costs, etc) 
of the various forms of credit—charge accounts, 
installment loans or purchases, revolving 
credit, etc. 

1 

i 

2 3 4 
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Competencies 

69. Knowing the various types of institutions that 
make short-term consumer loans, and the 
advantages and comparative costs of borrowing 
from each 

70. Knowing some of the clauses or stipulations 
that might be found in installment contracts 

71. Knowing how to establish and maintain a sound 
credit rating 

72. Knowing how to handle a situation in which too 
heavy a load of debt has been acquired 

73. Knowing how to compute the true annual rate of 
interest when borrowing or buying on an 
instaIIment basi s 

74. Knowing the general theory or principles on 
which insurance is based 

75. Knowing general principles to follow in buying 
all types of insurance (life, health, auto, 
residence^ etc.) 

76. Knowing how to determine what types and amounts 
of insurance are needed and who in the family 
needs to be covered by it 

77. Knowing how to interpret the specific pro-
visions of various types of insurance policies 

78. Knowing where to get information about the 
financial position, policy rates, etc of 
insurance comoanles 

79. Kno-wlng the differences between the various 
types of insuring organizations (mutual 
companies, stock companies, etc.) 

80. Knowing the various forms of annuity plans for 
retirement income, and the advantages of each 

81. Knowing the basic structure and provisions of 
the Old Age, Disability, and Survivors 
Insurance program under Social Security 



159 

Canpentencles 

82. Knowing the basic structure and provisions of 
other programs under Social Security--Workmen's 
Compensation, Unemployment Compensation, etc 

83. Knowing the type and approximate amount of 
Social Security benefits you and/or your family 
would be eligible for in the event of illness, 
accident, death, or other misfortune 

84. Knowing the conditions under which it is impor
tant to contact the Social Security Administra
tion to make a claim for benefits or notify 
them of some change in status that would affect 
your record 

85. Knowing the different institutions in which 
savings may be deposited, and the advantages 
of each for the saver 

86. Knawing the general risks and opportunities of 
various types of Investments 

87. Knowing general principles that should be 
followed in setting up an investment plan 

88. Knowing how to determine a sound set of Invest
ment objectives for oneself or one's family 

89. Knowing where to get information about various 
investments 

90. Knowing the features of various types of 

securities (stocks, bonds, mutual fund shares, 
etc) 

91. Knowing how to understand financial news and 
financial reports 

92, Knowing some basic approaches or plans to 
follow when Investing In securities (formula 
investing, dollar-cost averaging, etc.) 

93. Knowing how to determine a reasonable value 
for a securi ty 

1 2 

r • 
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Compentencies 

94. Knowing how an investor does business with 
a broker or investment dealer, and having 
some idea of v;hat this costs 

95. Knowing some of the opportunities for invest
ment in a small business, and where to get 
information and advice on such investments 

96, Knowing how real estate investments are made, 
and where to get help or advice on such 
investments 

97. Knowing haw to plan a program of financial 
security for an Individual or family, 
including Social Security, insurance, savings, 
investments, and annuities or other retirement 
and savings plans 

98. Knowing the basic features of a will, who 
should make a will, and what happens If one 
should die without leaving a will 

99. Knowing what trust funds are, their purposes, 
and how to go about establishing a trust 

100. Knowing how to select a good trust company 

101. Knowing how to draw up an estate plan 

102. Knowing the basic features of the various 
kinds of taxes—what they are based on, 
general idea of rate structure, what the 
funds are used for 

103. Knowing the general provisions of the 
Federal income tax—who must file a return, 
what an exemption is, etc. 

104. Knowing how to prepare an income tax return 
for an individual or family in a typical, 
uncomplicated case 

105. Knowing what records to keep for tax purposes 

106. Knowing what the cost of living index means 

1 2 , 1 
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Compentencies 

107. Knowing how to interpret common types of 
economic graphs and charts 

108. Knowing what inflation is, and what effects 
it has on purchasing power and on the value 
of property 

109. Knowing some of the forces that influence 
p r i ce 

110. Knowing the econanic theory of price 
determination under capitalism 

111. Knowing such economic concepts as the utility 
theory and preference theory of consumer 
demand 

112. Knowing what effects various economic 
policies or government legislation are 
likely to have on your welfare as a consumer 
of goods or saver and investor of Income 

113. Knowing how well the consumer point of 
view is represented and promoted in various 
levels of government 

114. Knowing the consumer organizations one might 
join, and other steps one might take, to 
help promote the consumer Interest 

1 2 3 
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APPENDIX E: MANAGING FAMILY 
CONSUMER RESPONSIBILITIES 

PART I 

Purpose: 

The first part of this rating scale is designed to measure the 
extent to which you as a homemaker participate in the various pro
cesses related to managing family consumer responsibilities. 

Di rections: 

Place a check in the appropriate column which most accurately 
Indicates the extent to which you participate In each of the activities 
listed. The columns are representative of the following: 

Column 1 -

Column 2 -

Column 3 " 

Column 4 -

1n alI instances 

1n most 1nstances 

In some instances 

In no instance 

GOAL-DEFINING: 

1. Initiate family discussions for the purpose of 
establishing major goals regarding the use of 
family income 

3. 

5. 

2. Resolve conflicts among family members regarding 
the use of income for satisfying family needs 
and wants 

._!. 

Establish priorities for family spending in 
light of available resources 

4. Establish priorities for family savings or 
investments in light of available resources 

Propose family goals regarding the selection of 

a. house or dwelIIng 
b. household equipment^ 
c home furni shings 

6. Establish family security goalsifor: 
a. life insurance 
"B"] heal th and medi cal insurance 
c. property and automobile insurance 
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7. Suggest clothing needs for: 
a. yourself 
b. your husband 
c. your chiIdren 

8. Propose family recreation which requires the 
use of income 

9. Establish goals related to the health and 
safety of family members: 

a. nutritional needs 
b. routine health and medical needs (eye 

examinations, dental examinations, 
physical examinations, 1nnoculations, 
etc.) 

10. Establish goals related to the personal de
velopment of family members (education, 
leisure, social experiences, etc.) 

PLANNING: 

11. Anticipate future family conditions and 
situations as a basis for allocating the use 
of family Income 

12. Obtain complete information about total family 

i ncone 

13. Secure information regarding community re
sources which are available for achieving 
family goals 

14. Identify feasible alternatives for satisfying 

family consumer goals 

15. Explore various alternatives for spending in 
light of the amount of risk involved, 
effectiveness of resourse use, and expected 
outcomes 

16. Suggest the amount of income to allocate for 
various categories of goods and services in 
relation to family goals and available 
resources 

17. Secure information regarding desirable 
characteristics of available goods and 
services In the marketplace 

1 2 
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18. Investigate and compare available goods and 
services prior to making a definite decision 
about purchasing: 

a. food 
b. clothing 
c. housing 
d, household equipment 
e, home furnishings 
f. recreation 
q. credit 
h, automobiIe (s) 

19. Propose alternatives for dealing with family 
financial crises 

20. Determine the degree of responsibility to 
be given to performers of family consumer 
responsi bi111les 

DECISION-MAKING: 

21. Make final decisions with regard to the amount 
of family Income to allow for: 

a, 1oou 
b, clothing 

1 

c housing | 
d. household equipment 
e. home furnishings 
f. savings 
q. investments 
h, insurance 
1. routine health and medical needs 
j. personal development of family members 
k, autcxnob I le(s) 

22, Make final decisions regarding what to pur
chase for the family In the way of: 

a. food 
b. clothing 
c, housing 
d, household equipment 
e. home furnishings 
f. investments 
g. insurance 
h. automobile(s) 

2 

1 

3 

. 

, 
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23. Make final decisions regarding where to 
purchase: 

a. food 
b. clothing 
C household equipment 
d. home furnishings 
e, investments 
f. insurance 
g. automobile(s) 1 

24, Make final decisions regarding when to 
purchase: 

a. food 
b, clothing 
c. housing 
d. household equipment 
e. home furnishings 
f. investments 
g. automobile(s) 

25. Decide the manner of paying for family 
purchases (cash versus different types of 
credit) 

26. Decide where to obtain credit when such Is 
used to pay for family purchases 

27. Decide how to deal with family financial 
cri ses 

28. Decide when a family consumer problem calls 
for an immediate solution or when a decision 
may be postponed 

29. Decide who is responsible for carrying out 
family consumer responsibilities 

30. Accept responsibility for the outcomes of 
personal decisions related to family purchases 

EXPEDITING: 

31. Organize family shopping expeditions 

32. Delegate purchasing responsibilities to 
others when feasible 

1 1 
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33. Use effective routines to simplify family 
consumer practices (marketing days, shopping 
routes, e t c ) 

34. Use rewards or incentives to motivate family 
members in performing consumer responsibilities 

35. Follav a plan when carrying out family con-
sumer responsibil1 ties 

36. Check to see that plans and actions are 
progressing smoothly 

37. Actually purchase family goods and services 
a. food 
b. clothing 
c household eguipment 
d. home furnishings 
e. investments 
f. insurance 
q. automobile(s) 

\ 

38. Initiate programs which promote the health and | , 
safety of family members 

39. Resist outside pressures such as various forms 
of sales promotion and abide by original 
decisions as long as they appear to be sound 

40. Proceed with more than one consumer activity 
at the same time (pay bills during shopping 
trip, buy groceries while laundry is at the 

washateria, e t c ) 

INTEGRATING: 

41, Communicate with family members regarding 

their consumer responsibilities in relation 

to fami ly plans ^ 

42. Coordinate the activities of family members 

as they strive to carry out consumer 

respons I bi I I ties 

43. Guide family members as they carry out assigned 

consumer responsibilities 

44. Adjust plans regarding what to purchase when 

conditions warrant „ 

u 

4 
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45. Adjust plans regarding when to purchase as 
conditions warrant 

46. Adjust plans regarding where to purchase as 
conditions warrant 

47. Approach various consumer responsibilities 
with a positive attitude and In a consistent 
manner 

48. Balance effort in solving consumer problems 
with the Importance of expected results 

49. Take initiative in fostering family cooperation 
and harmony in the various family financial 
undertakings 

50. Coordinate family consumer activities with 
the total management program of the home 

EVALUATING: 

51. Determine the degree to which family consumer 
practices result in family goal achievement 

52. Determine the degree to which family consumer 
practices reflect realistic goals 

53. Appraise the degree to which family consumer 
practices promote the well-rounded develop
ment of all family members 

54. Appraise the degree to which family consumer 
practices promote sound family relations 

55, Appraise the degree to which family consumer 
practices promote sound family contributions 
to community life and the wor1d-at-large 

56. Appraise the degree to which family consumer 
practices promote a satisfying family life 
stvle or standard of living 

57. Appraise the degree to which family consumer 
practices facilitate sound use of all family 
resources 

1 2 

1 
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58. Determine the effectiveness of: 
a. decisions regarding what to buy, 

where and when to buy 
b. procedures for carrying out such 

deci s ions 

59. Determine the most effective routines for 
family consumer practices 

60. Evaluate past experiences in order to facili
tate managing future situations of a similar 
nature 

1 2 3 4 
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PART I I 

Purpose: 

The second part of this rating scale is designed to measure 
the extent to which you are aware of problems related to functioning 
as an effective consumer as a result of certain environmental factors, 

Di rections: 

The following questions refer to problems many individuals 
experience as they strive to function as effective managers of family 
consumer responsibilities. Place a check in the appropriate column 
which most accurately indicates the extent to which you have experi
enced difficulty or inconvenience as a result of the situations listed 
The columns are representative of the following: 

Column 1 - In all Instances 

Column 2 - In most instances 

Column 3 - In some instances 

Column 4 - In no Instance 

61. To what extent are the following commodities 
or services unavailable when you attempt to 
purchase them In light of your particular needs: 

a. food 
b, clothing 
c housing 
d. household equipment 
e, home furnishings 
f. recreation or leisure 

62. To what extent do the following architectural 
or structural barriers hamper physical mobility 
in the marketplace: 

a, parking 
b, entrances and exits to buildings 
c, dressing room facilities 
d. restroom facilities 
e. check-out counters 
f. water fountains 
q. public telephones 
h. provisions for moving between floors 

in multlstoried buildings 

1 2 3 4 
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63. To what extent do you experience difficulty 
or discomfort as a result of treatment In 
the marketplace from: 

a. sales personnel 
b. managerial personnel 
c service personnel (carry-out, delivery, 

etc.) 
d. other shoppers 

64. To what extent do you experience difficulty 
in obtaining adequate, reliable information 
for making intelligent consumer decisions 
f rom: 

a. television 
b. radio 
c newspapers 
d. mail order catalogues 
e. telephone 
f. sales personnel 
g. personal friends or relatives 
h. popular magazines 
1. specialized consumer publications 

(Consumer Reports, Consumer Bulletin, 
Changing Times, etc.) 

i. Better Business Bureau 
k. Chamber of Commerce 

65. To what extent do you feel that your husband 
lacks confidence regarding your personal 
ability to make and carry out important 
decisions regarding the selection and pur
chase of: 

a. food 
b. clothing 
c. housing 
d. household equipment 
e. home furnishings 
f. investments 
q, insurance 
h. automobile(s) 

_1 2 3 4 


