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CHAPTER I 

INTRODUCTION 

Modern civilization depends upon clothing to a far 

greater extent than is generally realized by the average 

person. Clothing plays many roles in social interactions. 

It affects the action of the wearer and many times de

termines the role played in society. It helps to estab

lish the way people are perceived and the way they see 

themselves. Clothing also helps to identify certain groups. 

Clothing is influenced not only by our social and 

economic situation but also by religion, morals, and poli

tics. Man does not understand the interrelation of these 

forces upon clothing and the dynamic effect which clothing 

and textiles have on modern man. Clothing acts as a wall 

or screen between oneself and his environment. Clothing 

serves to help satisfy the human need for a change. 

Participation in social events is influenced by an 

adequate wardrobe. It has been indicated by previous 

studies that many times students leave school because they 

do not feel that their wardrobes are adequate. A large ma

jority of women feel that dress affects their happiness and 

that self-confidence is increased by being appropriately 

dressed. Clothing adds to our comfort by making us more 

efficient in our work. 
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Most adolescents feel that the reasons for social ap

proval are clothing and appearance, or possessions, rather 

than the more abstract reasons such as friendliness and 

loyalty. This causes an increased interest in clothes and 

makes concern about physical appearance one of the dominating 

factors in their lives. Derr (1:1) states that modern women 

of all ages are interested in dress and fashion. The strong

est degree of interest is shown by the teen-ager. Rosencranz 

(2:46o) goes further in her study to say that certain women 

with high aesthetic and economic values showed a comparatively 

great interest in clothing, while women with high theoretical 

and religious values showed a relative lack of interest. 

Increased concern is being shown among educators in 

the social-psychological aspects of clothing as were men

tioned above. Home economists realize how important these 

aspects are to the total field of clothing and textiles and 

have accelerated their research interest in the behavioral 

aspects of clothing. Courses are being offered in many uni

versities which are basically studies of the impact of cloth

ing and textiles and their sociological, psychological, and 

economic implications on society and the individual. 

Clothing is a basic commodity. Clothes contribute to 

the livelihood of a community—from the store that sells 

them to the service that cleans them. Great industries have 

been made possible because of the need for clothing. The 

clothing and textile industry greatly affects the economy 



of the United States. In a recent study of the Dallas Whole

sale Ladies* Apparel Market, Fisher indicated that the future 

is bright for the apparel industry in general. (3:67) 

Students need to understand that good clothing plan

ning and buying practices will help them to have a more ade

quate wardrobe. Their wardrobes will affect to a degree the 

confidence they achieve. Bea Danville (4:7) has tried to 

show this in her book, stating that if you plan to spend one 

dollar a day per year on your wardrobe, $365 over a three-

year period becomes $1,095- Her conclusion is if one does 

not have a great deal of money to spend for clothes, one 

needs to plan carefully and stretch the clothing dollar over 

a longer period of time. This enables one to make the best 

possible use of the money available. 

Many times the college student is away from home for 

the first time. She will not have parental guidance in plan

ning, purchasing, and caring for her clothes. It is very 

important to establish good clothing practices early because 

these practices will probably influence students through the 

remainder of their lives. 

Statement of the Problem 

Primary interest in this study is to learn the cloth

ing practices of junior college women, to improve teaching, 

and to help in building useful, effective clothing prac

tices. 



Preshman and sophomore women from Amarillo College, 

Amarillo; Odessa College, Odessa; and Angelo State College, 

San Angelo participated in this study. These colleges are 

located in West Texas. 

One-half of the sample tested were women classified 

as home economics majors; the other half came from a wide 

range of other majors. The sample is equally divided among 

the three colleges. 

This problem will be evaluated in relation to the 

following null hypotheses. 

Hypotheses 

1. There is no significant evidence that students are 

aware of the effect clothing has on their lives. 

2. There is no significant evidence of planning in 

the wardrobes of the students. 

3. There is no significant difference between the 

buying practices of home economics majors and others 

with majors in different fields. 

4. There is no significant evidence that the knowledge 

of caring for clothing is greater among home eco

nomics majors than it is among majors in other 

fields. 

5. There is no significant difference between construc

tion practices of home economics majors and majors 

in other fields. 



Objectives 

1. To determine the need for courses in textiles, 

clothing construction, and consumer buying for 

non-home economics majors; 

2. To determine if there is a need to develop better 

clothing practices in students; 

3. To determine if the educational and occupational 

levels of parents of junior college women are re

lated to the clothing practices of the two groups 

studied. 



CHAPTER II 

REVIEW OF LITERATURE 

Clothing is an important influence in the lives of 

most people. In recent years home economists have become 

increasingly aware of the many different functions of cloth

ing. To teach merely facts about fabric, price, and workman

ship is to deal with only a part of the clothing problems of 

adolescents. 

Conceptual Approach 

A new method of the conceptual approach as a possible 

way of identifying, organizing, structuring, and unifying 

the significant subject matter of the clothing field was ex

plored in 1962 at a home economics seminar held in French 

Lick, Indiana. This was not the first attempt at group 

thinking to develop concepts in clothing. As early as 1956 

the Eastern Region of College Teachers of Textiles and Cloth

ing attempted to examine methods for using concepts and prin

ciples in teaching. (5:342) To further substantiate this 

approach, Heagney and Lyle (6:266) point out that it is neces

sary today to find a way in which subject-matter content and 

methodology can combine to provide learning experiences to 

help the student meet the challenges he faces. 
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Cultural Aspects 

The most evident influence on choice of clothing is 

found from the study of the particular society, or cultural 

group, to which people belong. The following viewpoints 

emphasize the importance of the social aspects of clothing. 

Tate says that attitudes toward clothing appear to bridge 

differences in education, background, economic status, tech

nical fashion knowledge, and professional interest in fashion 

Tliese attitudes seem to be the desire for conformity, com

fort, economy, satisfaction for the artistic impulse, pres

tige, social participation, and self-expression. (7:25) 

It is known that the various social classes have dif

ferent clothing behavior. Flugel established many years ago 

that clothing is the reflection of man's environment and his 

social, cultural, economic, and religious life. Clothing 

stands as a symbol of prestige, occupation, rank, sex, and 

status. (8:15) However, one should determine if this be

havior is as sharply delineated as it was once thought to be. 

(9:649) There has been a decline in occupations which re

quire unskilled and semi-skilled labor, but an increase in 

the number of people who work in service and in government 

employment. These shifts in occupation require changes in 

clothing because wardrobe practices in "blue collar" and 

"white collar" households differ. (10:^3) 

Throughout history clothing has served as a status 

symbol in some manner. Some clothing items were kept for 
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the exclusive use of those with power and status. In the 

twentieth century, status is derived on the basis of income-

occupation. Material possessions other than clothing have 

served as instruments of status. (11:185) 

Although progress has been made in the field of cloth

ing, it is emphasized by Warning (9:650) that further re

search is still needed in the clothing area from the social, 

psychological, and economic standpoints. At the inter

regional work conference of college teachers of textiles and 

clothing which met in 1961, college teachers in this field 

were urged to be alert to developments in the social and 

economic structure of our country for the next ten years and 

continuously gear the contribution made by the area of tex

tiles and clothing to the constantly changing conditions. 

(12:680) Recent research that has been completed in these 

areas will follow. 

Personal and Social Aspects 

Individuals vary in their interest in clothing, their 

attitudes toward clothing, and the values which they assign 

to clothing. Socio-economic background, occupational mobility, 

age, education, and size of the town in which the person lives 

all affect the attitudes towards how important clothing is to 

the person and his interest in clothes. The interest in 

clothing is highest in late adolescence; it intensifies with 

increase in socio-economic position up to the highest 
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socio-economic group; and then interest is lower. (I3:ll6) 

In her study BeietMason (l4:26) found that the con

dition of a student's wardrobe and her participation in campus 

activities appear to be related to personal and social adjust

ment. The student who participated In many campus activities 

and had a satisfactory wardrobe seems to have better personal 

and social adjustment than the student who indicated little 

or no campus participation and had an unsatisfactory ward

robe . 

In a similar study by Stallings (15:93) it was dis

covered that if clothes vary too much from the norm or fail 

to parallel the individual personality, the individual will 

feel out of place. A person is likely to be unproductive if 

he feels that he does not belong. To the average freshman 

girl, her wardrobe for college is a matter of major impor

tance. She must have a sufficient number of clothes of the 

proper kind. Right clothes help give her a feeling of se

curity and thus help her in adjusting to college life. Cloth

ing provides a certain amount of personal satisfaction. It 

is a means of gaining social approval. (l6:8l) 

Recent findings by Evans (17:7^3) Indicate that in 

50 per cent of the cases she tested, the desire to wear cloth

ing which would win recognition from others was most impor

tant. A percentage of thirty-eight cases wanted to have 

clothing approved and liked by their friends. The primary 

motive for selecting clothing involved dependence upon the 
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approval of others. This was further indicated in a study 

by Miller and Ryan as to how school dresses were selected by 

mothers and daughters. It revealed that "becoming" was the 

component of satisfaction chosen most often over six other 

components. "Like friends wear" was considered more impor

tant for teen-agers. "Ease of care" did not rate high, as 

had been expected. It was determined that conflicts which 

sometimes arise between mother and daughter might lie in the 

greater importance given to social approval by the daughter. 

(l8:455). Warning felt that research is needed to determine 

if there is unnecessary disagreement about clothing behavior 

between adolescents and parents. (9:649) 

Psychological Aspects 

Clothing has a psychological motivation as well as the 

social motivation. Political happenings, world affairs, popu

lar movie and television stars all have a psychological ef

fect on the clothing worn today. Reported by Hamblem (19:97) 

are the three purposes which clothes serve: to give physical 

protection against seasonal and climatic changes; to conform 

to the social regulations which large groups of people have 

adopted; and to express personality. Primitive man gave evi

dence of sincere self expression when he fashioned a protective 

covering for his body, a covering which warrants the label of 

clothing. (20:1) 
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Clothing studies from a psychological view might dis

cover what are the clothing preferences of people of various 

ages and under various situations in our country. (9:650) 

Further psychological concepts point out that authorities 

think that a freshman believes that rejection or acceptance 

is determined largely by her dress and personal attractive

ness. (21:662) Hurlock (22:68) emphasizes adolescence and 

early adulthood as the time when clothes are very important. 

This is the period when approval or disapproval of others 

can most affect the individual with regard to efficiency, 

self-confidence, and happiness. 

Symbolism in Clothing 

The symbolic function of clothing is a concern of edu

cators, states Linn, because of its relation to individualism. 

(23:672) Hartmain (24:295) continues along this line when he 

maintains that, educationally, clothing seems to be an in

terest center in everyone's life. Sometimes it varies greatly 

in intensity and expression, but few would deny that it is 

one of life's fundamentals. All clothes evoke some degree of 

ego-involvement on the part of the wearer. They should build 

rather than destroy his possibilities as a person. Clothing 

behavior is a neglected but permanent part of educational and 

social psychology and should be regarded along with many 

other behaviors which occupy the attention of the student of 

human nature. (24:298) Many doctors and other personnel of 
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mental hospitals are recognizing that personal appearance is 

one of the clues to mental health. Consequently, some are 

Incorporating what they call "Fashion Therapy" into the 

treatment of the mentally ill. (25:835) 

A committee at Michigan State University used a pro

jective technique for explorations into clothing symbolism. 

The Thematic Apperception Test was used based on the fact 

that an individual required to interpret an ambiguous social 

situation was apt to reveal his own personality in the process 

When these clothing awareness scores were tested against se

lected background variables of the informants, it was found 

that women with high-awareness scores were of the upper social 

class, belonged to a greater number of organizations, had a 

higher educational level, had a higher income, subscribed to 

a greater number of magazines, had husbands in the white-

collar occupational group, and had higher verbal intelligence. 

(26:22) 

In a changing society, such as ours, nothing changes 

so often as the symbols of good taste. Clothing serves one 

of its greatest functions in this capacity. Taste in cloth

ing cannot ignore fashion. Anspach explains taste in cloth

ing a little further: " . . . taste in clothing is a communi

cation device sometimes used more frequently than 'taste' in 

thought." (27:770) The devotees of fashion in clothing have 

ignored the very essence of its being. It is the spiritual 

core of the clothing world. (27:767) 
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Economic Aspects 

The factors that determine clothing needs are occupa

tion, climate, social life, and income. The author believes 

that of these four the most important is Income. (19:110) 

To further substantiate how important economics of clothing 

is, Hillhouse states that cost is a determining factor in 

selecting clothes. The clothing budget must be extended to 

include a wardrobe adequate for all occasions, yet not over

stocked with clothes worn infrequently. (?8:l) Regardless 

of how little or how much one may have to spend for clothes, 

an intelligent young woman will take stock of what is on hand 

at the beginning of each season before making additions to 

the wardrobe. Morton does not agree with Hamblem since accord

ing to her investigation, there is little or no relation be

tween being well-dressed and the amount of money spent on 

apparel. (29:279) The thought, skill, and artistry one uses 

in buying clothes should demonstrate taste, not the amount of 

money one spends. Many years ago Silverman (30:76) completed 

a survey in which the facts indicated that money plays a 

relatively small part in appearance behavior. This statement 

is still true. 

So we find that clothing not only is an area of per

sonal satisfaction and a means of social identification, but 

also is a major category of expenditure. Future studies in 

clothing for economic reasons should include studies in plan

ning of a wardrobe. (9:650) Do students plan their clothing 
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so that It will supply the needs of their various activities: 

What practices do families observe in planning and using 

clothing money? 

Looking into family finances further it is found that 

the average income in the United States today is rising 

steadily; that clothing expenditures are declining, in pro

portion, while other goods, such as color television sets, 

not previously included in a family budget are gaining. (3I: 

118) In the 1950's about 12 per cent of the over $10,000 

family income went toward clothing and about 10 per cent in 

a budget of $5,000 annual income. In the 1960's those figures 

varied from a percentage of nine to a percentage of six. 

(32:174) In studying expenditures further, it is found that 

more money is spent on the teen-agers' clothing than for any 

other group. According to the Bureau of Labor Statistics, 

clothing buying seems to be more sensitive to the presence 

of teen-age daughters than to anything else. (13:271) 

Clothing Expenditures of Teen-Age Girls 

In the past decade teen-age girls have received a 

great deal of attention because they are emerging as one of 

the larger and more Important of our consumer groups. It was 

estimated that the population of teen-agers would be 24,000,000 

in 1965. Their pocket money would total $14,000,000,000. In 

this same study by Jones (33:28) it is stated that $837,000,000 

was spent in I958 by teen-age girls for their back-to-school 

clothing. 
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Hoffman (34:665) obtained actual records of the girls' 

clothing expenditures during the freshman and sophomore 

years. She states that total annual expenditures for cloth

ing in the freshman year ranged from a low of $35 to a high 

of $800 with an average of $275 and a median of $233. Cloth

ing made at home or received as gifts were not reflected in 

the clothing expenditure records. The clothing purchased in 

the freshman year does not constitute the total freshman 

wardrobe. It was found that the largest part of the fresh

man wardrobe consisted of clothing items carried over from 

high school. 

In the studies by Shively (l6:8l) 4o per cent of the 

freshman girls felt that they had adequate wardrobes when 

they entered college. Those who felt that their wardrobes 

were inadequate bought more during the year. Hoffman (34: 

666) found that there was an average increase of $62 in ex

penditure for clothing in the sophomore year over that of 

the freshman year. 

Several studies show that the high-school girl usually 

is accompanied by her mother and consults her when shopping; 

however, as she grows older, she assumes more of the respon

sibility for choosing her own clothes. (13:276) In Evans' 

study 58 per cent of the students revealed they have a de

sire to purchase independently of parental supervision. 

(17:743) 
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In studying the clothing expenditures, it should be 

known by what method the clothing is purchased. Various 

studies are in agreement that adolescents pay cash rather 

than use a charge account. (13:279) Students need to be 

careful not to let a charge plan, if they use one, influence 

them to buy what is not needed or articles costing more than 

they can afford. The lay-a-way plan is used extensively by 

college girls. (32:183) 

In examinations by Stout (10:44) college girls in gen

eral felt that it is necessary to spend a great amount of 

money to be well-dressed. Purchasing sounds very easy if 

enough money is available for them to just ask for what they 

want, but careful planning is still needed. The difficulties 

involved in purchasing clothing according to Shultz (35:2l8) 

are as follows: most people do not have enough money to buy 

carelessly; it takes study and planning to know what to look 

for; and one must have information and practice to be a good 

judge of what are better or best choices. 

Wardrobe Practices 

Social, psychological, and economical factors have 

been considered. However, in a study such as this, something 

about what the average adolescent's wardrobe contains and 

what the normal practices of the group are should be con

sidered. After the clothing budget has been worked out, it 

is necessary for the students to choose the best type of 
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garment in relation to their wardrobes. Inventory studies 

on the college girl's wardrobe confirm observations that the 

skirt and blouse or skirt and sweater are practically a uni

form for the college student. The inventory forms have varied 

over three years. It was evident that the greatest change in 

the college freshman's clothing was the growth in popularity 

of separates and the increased number of garments in the ward

robe. The freshman has the same number of dresses that her 

mother did twenty-five years ago, but in addition, she owns 

a much larger number of separates. (13:273) Erwin and Kin-

chen state that skirts and blouses or sweaters are classic 

choices because they require less care and permit more com

binations. (32:l40) A designer of the American Look, Claire 

McCardell, thought that clothes should be worn for comfort. 

She promoted separates and helped introduce into business 

clothes some of the freedom of sportswear. (36:257) 

Purchasing Practices 

Other aspects of the clothing practices of students 

should be considered. Do students plan before purchasing 

clothing? Evidence concerning this question is conflicting. 

An older study indicated that they did not and that garments 

were purchased as needed. More recent studies find that 70 

per cent have a definite plan, and that the amount of pre

planning is influenced by the niamber of courses in homemaking 

taken by the student. (13:277) Now in homemaking courses 
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more emphasis is placed on developing skill in planning and 

purchasing wardrobes with less emphasis on the production of 

clothing. (9:646) 

Students will be interested in clothing, regardless 

of whether purchasing power is high or low. Roshco (37:295) 

says that the best bargain in the world is a successful dress. 

It brings happiness to the woman who wears it, and it makes 

the man who pays for it feel important. The most expensive 

dress in the world is a dress which is a failure. 

Fashion Motivation 

It has been noted that adolescents more than any other 

age group, are more anxious to conform to their own group in 

matters of dress. It is surprising that since fads and 

fashion are so important a part of adolescent life, more re

search has not been done in this field. In any study of 

clothing, particularly clothing of teen-agers, it is neces

sary to look into the motivation of fashion. Nystrom (38:9) 

believes that fashion is the result of powerful forces in 

human nature. Fashion influences the human mind so that a 

style, when accepted, seems beautiful, no matter how hideous 

it may appear at other times when not in fashion. To belong 

to present-day society, one must keep up with present-day 

fashion to a certain extent. (38:10) 

In the past, high-fashion cloth! m- was reserved for 

the wealthier classes, and the poorer people were not affected 



^ ^ ^ 

19 

by it. Now its influence is felt everywhere. Today fashion 

affects almost every phase of life. (39:5) Winakor (40: 

343) maintains that there is a definite time lag between 

high fashion and accepted fashion. She found that the time 

lapse has grown shorter in recent years between the appear

ance of a new fashion and its acceptance by the middle socio

economic groups. A motive of fashion which seems to be uni

versal is the desire to win the attention and approval of 

the group. (39:26) Conformity is not always undesirable. 

Some conformity is necessary to win acceptance and avoid con-

spicuousness. (28:1) 

Tate further states that not only are college-bound 

people clothes conscious, but they have developed an appre

ciation of quality and design in clothing. Fad items do not 

hold their interest, although they may follow a clothing 

trend of their own group. Fashion for college girls must be 

functional and purposeful, as well as stylish. It must be a 

reflection of their interpretation of what is suitable, com

fortable, and pleasing to wear and must complement the per

sonality. (7:309) Usually the clothin.ĉ , which is considered 

fashionable or "right" is made standard by the college girls 

themselves. (7:43) Hurlock maintains that to defy success

fully a fashion which has been accepted by the community at 

large, one must have power and prestige back of him. (39:7) 



CHAPTER III 

PROCEDURE 

The Group Studied 

The group used for this study was composed of l62 

freshman and sophomore women in three colleges located in 

West Texas. All were junior colleges when the study was 

planned. Angelo State College became a senior college in 

1965 with the addition of the junior year. However, the 

Home Economics Department is offering only a two-year program 

of study at this time. The subjects were divided equally 

among the three colleges. One-half of the sample were women 

classified as home economics majors; the other half came 

from a wide range of other majors. 

TABLE I 

DIVISION OF SUBJECTS STUDIED 

College 
Represented 

Number of 
Subjects Major 

Angelo State 

Angelo State 

Odessa 

Odessa 

Amarillo 

Amarillo 

27 

27 

27 

27 

27 

27 

Home Economics 

Other Majors 

Home Economics 

Other Majors 

Home Economics 

Other Majors 

20 
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The Instrument 

The device used for gatherin,"-, data for this study was 

an opinionnaire. This was developed in two sections. The 

first section contained general information concerning 

college classification, major, marital status of parents, 

education of parents, family size and composition, occupa

tion of respondent and her parents. The second part was 

closed form and was concerned v/lth the clothing practices of 

the women students of the junior college. In this section 

there were ninety items concerning the practices which they 

follow in planning, buying, caring for, and constructing 

their wardrobes. 

The opinionnaire was given a trial-run on several 

adults who were familiar with the study and interested in it. 

In light of the suggestions given by these adults, some re

visions were made to clarify certain points. A copy of the 

opinionnaire is found in Appendix A. 

Administering the Instrument 

In April, I966, this writer contacted the home eco

nomics instructors at Angelo State College and Odessa College 

They agreed to help with the study. 

Fifty-four oplnionnaires were sent to each college in 

May, 1966. The home economics instructors were responsible 

for administering the oplnionnaires. Fifty-four oplnion

naires from each college were returned during the same month. 
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During this same period fifty-four oplnionnaires were ad

ministered at Amarillo College. 

The three colleges used home economics classes to 

obtain the data from majors in that field. Other majors 

were sampled in physical education classes, which are at

tended by a variety of majors. 

The Analysis 

The I.B.M. 740-l401 computer utilizing a counter pro

gram provided a descriptive statistical analysis of the re

sponses to individual items in the opinionnaire. The com

puter analysis was used to determine the percentages. The 

information was coded according to the key developed for this 

purpose, which is given in Appendix B. Chi square was used 

to determine the degree of significance. 



CHAPTER IV 

FINDINGS 

From the l62 oplnionnaires returned, it was found 

that approximately one-tenth of the students were married. 

The status of the parents indicated 83 per cent of the 

parents were living together; 7 per cent were not living 

together and 10 per cent had one parent deceased. An in

teresting finding for this group was that the higher the 

educational level of the parents, the more likely that the 

parents would be living together. 

In the descriptive statistical analysis the responses 

were divided according to those with home economics as a 

major and those with other majors. Comparisons of these 

two groups will be made at various times during the analy

sis of the findings. 

Educational Level of Parents 

Education sometimes suffices for status identifica

tion. In considering the educational level, the fact that 

all of the sample has enrolled in college, when only 45 per 

cent of their fathers and 42 per cent of their mothers had 

any college education at all is supporting evidence of the 

fact that young people today have an educational opportunity 

and encouragement beyond that of their parents. It also 

points to the value placed upon college attendance by our 

23 
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society. Table II compares the level of education achieved 

by fathers of the two groups. 

TABLE II 

EDUCATION OF FATHERS 

Level of Education Achieved 

Non-High School Graduate 

High School Graduate 

Attended College 

College Graduate 

Home Economics 
Majors 

19 

25 

30 

26 

Other 
Majors 

30 

35 

22 

13 

^ = 22.'JQ Significance .001 

There were twice as many four-year college gradu

ates among the fathers of the home economics majors. The 

mothers of the home economics majors also had a much higher 

percentage in the college graduate division. The compari

son of the education of the mothers is shown in Table III. 
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EDUCATION OF MOTHERS 
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Level of Education Achieved 

Non-High School Graduate 

High School Graduate 

Attended College 

College Graduate 

Home Economics 
Majors 

17 

?6 

39 

18 

Other 
Majors 

(^) 

19 

51 

24 

7 

X = 39.13 Significance .001 

Occupational Level 

Formal education and occupation status are closely 

related. In considering the occupational level of the 

parents, the greatest percentage of the occupations were 

representing the middle economic group. The white collar 

group, a part of the middle economic range, made up 25 per 

cent in both sets of majors. There were no owners of large 

businesses. An interesting comparison is that in both 

groups 38 per cent of the fathers were below the semi-

professional level. The mean occupational level for both 

groups of fathers was similar as shown in Table IV. 
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TABLE IV 

FATHERS' OCCUPATIONS 

Kind of Occupation 

Unemployed 

Unskilled Manual Workers 

Semi-Skilled Manual Workers 

Skilled Manual Workers 

Farm Owners and Managers 

White Collar 

Small Business 

Professional 

Home 

y? = 40 

Economics 
Majors 

{%) 

8 

3 

9 

13 

13 

25 

19 

10 

.39 Significance 

Other 
Majors 

(^) 

13 

1 

4 

29 

4 

25 

16 

8 

.001 

The number of mothers who are full-time homemakerr, 

was about the same in both groups; 52 per cent for other 

majors, 53 per cent for those in home economics. The mothers 

who were both homemakers and wage earners were employed in a 

variety of occupations, as can be seen in Table V, with the 

largest per cent in both groups being in a semi-professional 

field, such as clerks and secretaries. 
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MOTHERS' OCCUPATIONS 
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Kind of Occupation 

Unemployed 

Unskilled Manual Workers 

Semi-Skilled Manual Workers 

Skilled Manual Workers 

Farm Owners and Managers 

White Collar 

Small Business 

Professional 

Home Economics 
Majors 

53 

3 

9 

13 

4 

22 

3 

10 

Other 
Majors 

{^0) 

52 

1 

4 

29 

1 

33 

0 

4 

X^ = 37.77 Significance .001 

In considering the occupations of the students, it 

was found that 60 per cent of the home economics majors work 

outside the home and 56 per cent of the other majors were 

gainfully employed. The largest percentage of work was 

found m the semi-professional area. The number of hours 

home economics majors worked had equal percentages in the 

6-10, 16-20, 36-40 hour categories. The largest percentfvcf-

of hours worked by other majors was in the l6-20 hour cate

gory. 
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Social and Psychological Implications 

In any study of clothing it is necessary to think 

in terms of the social and psychological implications. 

That students of college age were aware of these Implica

tions is indicated by 98 per cent responding that they felt 

a teen-ager is affected socially by clothing, the largest 

affirmative percentage of any of the replies. This same 

percentage felt that appropriate clothing is important in 

securing employment, and 95 per cent said that appropriate 

clothing helps in meeting the challenges of college life. 

The fact that a well-groomed appearance is necessary for 

self-confidence was rated as a positive factor by 97 per 

cent. The importance of the acceptance of the peer group 

was evidenced with 65 per cent stating that their garments 

were comparable to their friends. Table VI shows other 

ways in which clothing practices affect the students so

cially. 

The table represents the findings from the complete 

sample. The percentages of each group did not vary over 

one or two per cent on each item. Sixty-six per cent agree 

with their mothers on the clothing that is best for them. 

Home economics majors indicated with a strong 88 per cent 

that their mothers' advice was appreciated in selecting 

garments they intended to make; 75 per cent of the other 

majors reported they appreciated this advice. 
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TABLE VI 

CLOTHING PRACTICES AFFECTING TFIE STUDENTS SOCIALLY 

r, ^^ Percentage Found 
Practices i^ Practices 

Refusal of invitation considered 
because clothes were not right 44 

Garments in wardrobe comparable 
to friends' clothing 65 

Exhibit some individuality in 
manner of dress 73 

Select clothing in which they 
feel at ease 90 

Does notice immediately the way 
a person is dressed 83 

Wardrobe influenced by outside 
pressure 73 

Criticisms by family for spending 
too much time with clothing 4l 

Planning Practices 

In regard to planning a wardrobe, 84 per cent of the 

home economics majors felt they had gannents for all occa

sions, compared to 76 per cent of the other majors. It 

seemed to be the opinion of 67 per cent of both groups that 

they could use more clothes. Basic garments were present 

in 86 per cent of the wardrobes. Eighty-eight per cent of 

the total sample indicated they were responsible for plan

ning their own wardrobe. All of the respondents indicated 
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a strong desire to try to plan a wardrobe suitable for the 

particular events in which they participate most of the 

time. The students indicate that accessories are con

sidered when selecting a garment; however 79 per cent re

port they never seem to have the right accessories for a 

costume. Only three-fourths of the respondents think 

about the length of the fashion life when they select a 

garment. Home economics majors felt they used ingenuity 

to transform a costume in their present wardrobe into a 

smart attire for special occasions; a much smaller number 

of other majors used this technique. 

Only 73 per cent think in terms of future occupa

tion when planning their wardrobe. They did indicate, by 

88 per cent, that they plan the clothing to be worn the 

next day. Ninety-four per cent realize that proper plan

ning will help to reduce the amount spent on clothing, and 

this same per cent felt planning would insure a coordinated 

wardrobe. Forty-two per cent agreed that they would pre

fer skirts, blouses, and sweaters instead of dresses for 

school. 

Clothing; Buying Practices 

Any home economist interested in consumer problems 

in clothing needs to know the buying practices used in se

curing the wardrobe before being able to help women es

tablish better practices in the clothing field. The^e 

practices, in Table VII, were followed by the college age 
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student in buying clothing. The money for clothing pur

chases was received from the parents by ̂ 19 per cent of the 

two groups. It is interesting to note that 4l per cent of 

the two groups worked outside the home. In Table VII the 

clothing buying practices can be seen according to the 

two groups. 

TABLE VII 

COMPARISON OF THE CLOTHING BUYING PRACTICES 

Practices 

Consider price first 

Purchase clothing of 
superior grade 

Consider garment construc
tion before purchase 

Consider if garment can 
be afforded 

Consider clothing sales 
in relation to wise 
purchases 

Like the challenge of 
using budgets 

Purchase most clothing in 
readv-to-wear market 

Home 
Economics 
Majors w 

yes 

39 

80 

86 

93 

69 

79 

31 

no 

61 

20 

14 

7 

31 

21 

69 

Other 
Majors 

yes 

84 

68 

71 

88 

64 

74 

62 

no 

16 

32 

29 

12 

36 

26 

38 

^ 

171.56 

6.62 

10.93 

2.37 

1.09 

1.30 

40.79 

Sig
nifi
cance 

.001 

.01 

.001 

N.S. 

N.S. 

N.S. 

.001 

Prefer to spend consider
able money for clothing 
if it were available 31 69 Û 49 16.01 .001 
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A large majority of the home economics majors felt 

that they could not spend a considerable amount of money 

on beautiful clothes. They also felt that they construct 

clothes less expensively, as was indicated in their 91 per 

cent reply to this question. Perhaps they feel that the 

above statements indicate more money would not be necessary. 

Other interesting observations were that the respond

ents were in agreement that price limit was a challenge and 

50 per cent of both groups state that clothing usually costs 

more than they can afford. A distinctive feature such as 

the fabric, or the line of the garment affects their deci

sion to purchase it. One well designed garment was pre

ferred instead of two of poorer design. 

In considering any buying practices it is well to 

consider the purchasing plan used. Lay-a-way plans were 

used by 50 per cent of both groups, and the same percent

age of the groups indicated that they used charge accounts. 

However, they do not feel this is the best way to have an 

adequate wardrobe. 

Sixty-seven per cent of the overall group usually 

distribute their purchases over the months instead of buy

ing in the fall and spring. However, both groups said that 

new articles of clothing were desirable each season but 

that one should plan to wear a garment several seasons. 

A great majority were interested in learning to be 

more intelligent buyers as a means of securing better 



33 

quality. The group was almost unanimous in the statement 

that true economy is not necessarily buying the lowest-

priced article. The respondents were in essential agree

ment that it does take a considerable sum to be well dressed 

The amount spent for clothing can be reduced by proper plan

ning. 

Care of Clothlnp; 

If a garment is to be successful in a wardrobe, then 

it is necessary to know certain components of care. The 

practices women followed in the care of clothing appear in 

Table VIII. 

Approximately one-half of the entire sample knew 

that chlorine bleach should not be used on a resin-treated 

cotton. Three-fourths of the total group used cool water 

when washing nylon. Hang tags typically recommend the above 

procedures, and approximately the same percentage said that 

they kept the hang tags which come attached to the garment. 

It was interesting to note that three-fourths of the 

entire group do not test garments to see if they fade be

fore laundering. "Easy-to-care-for" clothes were popular, 

but only 54 per cent of the entire sample think in terms of 

the cost of upkeep when purchasing a garment. Ninety per 

cent of the total group find it necessary to become famil

iar with laundry equipment and detergents to obtain the 

proper results in caring for clothes. However, there is no 
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indication that they put this belief into practice. 

TABLE VIII 

PRACTICES FOLLOWED IN CARING FOR CLOTHING 

Practices 

Information studied on 
hang tags before 
purchase 

Home 
Economics 
Majors 

yes no 

81 19 

Other 
Majors 

{ )̂ 
yes no 

55 45 

X^ 

27.31 

Sig
nifi
cance 

.001 

Hang tags do not pro
vide enough informa
tion on care 

Garments are put away 
ready for the next 
wearing 

Garments are mended 
rather than using 
safety pins 

More recent knowledge 
needed on care of 
fabrics and finishes 

Purchase preferred the 
blend of 35^ cotton, 
655̂  Dacron 

81 19 72 28 4.02 

82 18 80 20 .25 

79 21 

94 

7 22 

84 16 74 26 5.20 

.05 

N.S 

.0002 N.S. 

62 38 43.46 .001 

.02 

Construction of Clothes 

Sixty-six per cent of the home economics majors con

struct their own clothes, while this is true of only 39 

per cent of the other group. Ninety-nine per cent of the 

home economics group said they must have good-quality fabric 
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Home economics majors indicated that the reas 

they like to construct clothes are that it gives them th 

opportunity to be creative in construction; it is more 

economical; and clothes are made to please them. Sixty-

six per cent did not prefer to have this construction time 

released for leisure. 

Fashion Influence 

One cannot ignore fashion when thinking about the 

teen-age girl and her clothing practices. Students ob

serve fashion trends in magazines, and some think in terms 

of fashion life for a garment when buying it, but 64 per 

cent stated they did not have the latest fashion items in 

their wardrobes. Ninety-six per cent of the home economics 

majors state that they would not wear a fashion if it were 

not becoming to their figures; 93 per cent of the others 

felt this way. The entire sample felt that when they were 

fashionably dressed they were well dressed, and it was ob

served that the fashions were well suited to our world 

today. 



CHAPTER V 

CONCLUSIONS AND RECOMMENDATIONS 

This study was based on l62 students enrolled in 

Junior colleges in West Texas, for the purpose of evaluat

ing their clothing practices. A descriptive statistical 

analysis was used to determine the responses. Chi square 

was used to determine the degree of significance. The women 

were divided into home economics majors and non-home econom

ics majors. Certain conclusions may be drawn regarding the 

background of the women and their clothing practices. 

The background variables were quite similar when 

considering the two groups of majors in these respects. 

The differences in percentages was less than five per cent 

on marital status of the respondents, sorority affiliation, 

and marital status of parents. 

Education does help to open the doors to cultural 

variety and richness. It develops the capability to be a 

receptor of the culture in which one lives. Roach and Eicher 

have stated that a higher educational level appears to be as

sociated with better personal appearance. (41:101) Objec

tive Three was to determine if the educational and occupa

tional levels of parents of junior college women are related 

to the clothing practices of the two groups studied. It was 

found that the educational level of the home economics majors' 

parents was higher, which probably accounts for a larger 

36 
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percentage being in the higher occupational groups. Below 

the semi-professional level the occupations were similar. 

The parents of home economics majors had a higher percent

age in the small business and professional fields. 

Roach and Eicher agree that appearance is of major 

importance at every stage of the early development of the 

self. (4l:217) Hypothesis number one states there is no 

significant evidence that students are aware of the effect 

which clothing has on their lives. The assumption that the 

choices of clothing are governed by the society or culture 

in which we live was evident in the replies of the students. 

The Null Hypothesis number one may be rejected because stu

dents do place great social and psychological emphasis on 

clothing. The reasons given were that it gave them self-

confidence and created a favorable impression on others, es

pecially their peer group. The individuals in the present 

study felt clothing helped them to meet the challenges of 

college life and would later help them to secure employment. 

This study has established certain facts about the 

clothing practices of junior college women, which will en

able instructors to guide the students in developing better 

practices so that greater satisfaction can be obtained from 

their wardrobe. This completes Objective Two which was to 

determine if there is a need to develop better clothing 

practices in students. The practices which were studied 

and need greater emphasis included planning, buying, caring 

for, and constructing wardrobes. 
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Hypothesis number two states there is no significant 

evidence of planning in the wardrobes of the students. The 

young women responding in this study realize the value of 

planning a clothing wardrobe. This planning enables them 

to have a better co-ordinated wardrobe for less expenditure. 

Their planning is done on a limited-time basis, such as from 

one day to the next and from one season to the next, rather 

than on a long-range scale. The wardrobe was planned, not 

so much in terms of every occasion which might occur, but 

instead in view of the events in which they might partici

pate on a daily basis. It has been determined that the re

spondents do plan; therefore, the Null Hypothesis number two 

is invalidated. However, many lack the training to plan in 

the most effective manner. The students felt they desired 

more clothing in their wardrobes and would like to plan more 

effectively so that this goal might be reached. 

Researchers in marketing need to know a great deal 

about the consumer and his purchasing practices. Hypothesis 

number three states there is no significant difference be

tween the buying practices of home economics majors and 

others with majors in different fields. The group of home 

economics trained girls purchase their clothing with em

phasis on superior merchandise, in relation to the money 

available in their clothing budgets and the clothing in their 

present wardrobe. A large percentage do not purchase their 

clothing ready made; however, when they do, good construction 
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plays an Important part in the decision. This would mean 

rejection of the Null Hypothesis number three because the 

buying practices of home economics majors differ signifi

cantly from those of other majors. 

The consumer's use of credit has produced a new way 

of life during the last several decades. This credit system 

has been a boost to the clothing industry. (4l:105) The 

practices of both groups were similar in the purchasing plan 

used. Lay-a-way and charge accounts were used by one-half 

of the sample. Clothing was recognized as being a major ex

penditure, and usually clothes cost more than the subjects 

could afford. 

Hypothesis number four states there is no significant 

evidence that the knowledge of caring for clothing is greater 

among home economics majors than it is among majors in other 

fields. The Null Hypothesis number four would not be ac

cepted since home economics majors were more aware of the 

need for knowledge on the care of clothing and the importance 

of the proper practices of care in maintaining a desirable 

wardrobe. Mass media are important in focusing attention on 

care of garments. The points on care which have been well 

advertised were known by all the group. 

The greatest difference on scores between the two 

groups was on construction habits disproving Null Hypothesis 

number five. This hypothesis states there is no significant 

difference between construction practices of home economics 

majors and majors in other fields. Home economics majors 
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like to use clothing construction as a means of being crea

tive. They are able tc fit their figures and personalities 

and the practice results in more economical wardrobes. The 

above reasons were supported by a large percentage of the 

home economics majors. 

In light of the findings, several courses in home 

economics, such as textiles and consumer buying, should tend 

to make students not majoring in home economics better home-

makers and consumers. Objective One was to determine the 

need for courses in textiles, clothing construction, and con

sumer buying for non-home economics majors. Many of these 

students realize the need for such courses but have diffi

culty in working them into their curricula. 

Recommendations for Future Study 

1. Further investigation between the relationships 
of the education of the parents and the clothing prac
tices of the girl. Including clothing practices of 
the mother; 

2. Further investigation between relationships of 
economic resources of the girl's family and the cloth
ing practices; 

3. Further investigation of the clothing practices 
of the rirl before and after certain courses in home 
economics. 

4. Similar studies conducted to determine the sig
nificant differences between clothing practices of 
junior college women and senior college women. 

5. Introduction of a non-laboratory course on con
sumer problems in clothing incorporated in the cur
riculum of junior colleges. 
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APPENDIX A 

OPINIONNAIRE USED IN THE SURVEY 

To determine the clothing practices of junior college girls. 
Please complete the opinionnaire below. Then on the follow
ing pages check the proper blank to indicate yes if you fol
low the practice or no if you do not follow tne~practice. 

Place of birth 

Sophomore F̂re shman M̂a J or 

Sorority affiliation, yes no 

Are you married? yes no 

Check those which apply to you: 

Parents living together Parents not living together 

Mother not living Father not living 

Number of older brothers Number of younger brothers 

Number of older sisters Number of younger sisters 

What schooling did each of your parents have? (check) 

Father Mother Father Mother 

Grades 1 - 4 Business College 

Grades 5 - 8 Had some college 

Grades 9 - H *^^^°!J ^5^^^^^ 
•^ Graduate 

•^iSll^ooi "-SKuSS"-
What kind of work does your father do? _ 

Does your mother work outside the home? yes n̂o. 

Kind of work? 

Do you work outside the home? yes_ no 
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Kind of work? urMiv̂ c. 
— — Hours per week 

In what store do you most frequently shop? 

YES NO 

-̂ ^ observe different fashion trends by studying 
magazines and newspapers. 

2. My mother and I usually agree on what clothes 
are best for me. 

3. I choose clothes which I think people will 
notice and about which they will comment. 

4. I have thought of refusing an invitation be
cause my clothes were not right. 

5. I try to plan for clothes which are comparable 
to those of my friends and schoolmates. 

6. Garments for all occasions are included in my 
wardrobe. 

7. My wardrobe is adequate; additional clothes 
are not needed. 

8. Included in my wardrobe are the newest fashion 
items. 

9. In purchasing my wardrobe, I consider my occu
pation now, keeping in mind that it will 
change in the near future. 

10. Because of my clothes, I often feel ill at 
ease. 

11. There are several basic garments with appro-
priate accessories for different occasions in 
my wardrobe. 

12. I select skirts, blouses, and sweaters, in-
stead of dresses for school. 

13. Planning within a budget provides a challenge 
for me. 

14. It is my responsibility to plan my personal 
wardrobe. 
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YES NO 

15. Usually I grab the first garment I can find 
to put on in the morning. 

16. I can reduce the amount I spend by proper 
planning, which helps to insure a co
ordinated wardrobe that will last several 
years. 

nv 17. When garments or accessories are needed, ; 
parents give me the money to buy them. 

18. I plan my wardrobe so that it is appropriate 
for the events in which I participate. 

19. The use of ingenuity can transform a costume 
in my present wardrobe into a smart attire 
for a special occasion. 

20. There is little individuality in my manner of 
dress. 

21. I never seem to have the right accessories 
for a costume. 

22. I have a well-considered clothing plan not | 
overly influenced by vanity or outside pres- | 
sures. j 

23. There are many ways clothing affects an ado- | 
lescent and his environment. t 

24. When I am fashionably dressed, I also con
sider myself well dressed. I 

25 The fashionable clothing found in my ward- ^ 
robe is well suited for today's world. ; 

26. I purchase most of my clothes from well-known 
stores that handle a superior grade of mer
chandise. 

27. Clothes I like always seem to cost more than 
I can afford. * 

28. In purchasing clothing, I consider the price 
before considering other qualities. 

29. New articles of clothing are desirable each 
season. 
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30. When purchasing a new dress, I give Uttio 
thought to the accessories ^^^ 

^̂ * sacrilLefin''^ important enough to make sacrifices in order to have them. 

as fabric, color or design is likely to de
termine my choice. 

33. Clothing sales often result in buying un
necessary, unsuitable clothing. 

34. I would be interested in learning more in
telligent buying practices to help me secure 
the best quality and stay within my clothing 
budget. ^ 

35. If I had a lot of money, I would spend most 
of it on beautiful clothes. 

36. I carefully consider if I can afford to buy 
the particular garment. 

37. An inventory of my present wardrobe helps 
me to buy wisely. 

38. True economy is doing without, or buying the 
lowest priced article. 

39. I distribute my purchases over the months 
instead of buying a complete outfit at one 
time. 

40. Some of my clothing purchases are charged at 
leading clothing stores. 

41. I do not use lay-a-way plans because they 
encourage me to spend carelessly and purchase 
unneeded goods. 

42. In selecting a garment. Its fashion life is 
a prime consideration. 

43. I purchase articles of clothing expecting to 
wear them several seasons. 

44. Charge accounts are the best way to have an 
adequate wardrobe. 

IMJW :•' B-t 
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YES NO 

45. Purchases for most of my wardrobe are made 
in the fall, and again in the spring. 

46. Price is not always an indication of quality. 

47. The becomingness of color, lines, and texture 
of the material to my flp;ure usually receives 
careful consideration. 

48. I look upon a price limit as a challenge 
rather than feeling sorry for myself. 

49. It takes a lot of money to be well-dressed. 

50. A well-groomed appearance gives me a feeling 
of self-confidence. 

51. In my purse, I carry a needle and thread in 
case of emergency. 

52. For campus clothes, I like "easy-to-care-for" 
tailored clothes. 

53. When I become familiar with the laundry equip
ment and detergents, I find clothes look bet
ter emd seem to last longer. 

54. My family sometimes criticizes me for spend
ing too much time fussing with myself or my 
clothing. 

55. Before laundering a garment that may have a 
tendency to fade, I test a sample of the 
fabric with a swatch of white. 

56. I do not understand a lot about caring for 
the man-made fibers. 

57. Labels and hang tags tell me enough about the 
caring of the garment so that I do not feel 
the need to be informed about textiles. 

58. Blends of 35^ cotton and 65^ dacron are very 
desirable. 

59 I use a safety pin through several wearings 
of a garment rather than take time to mend 
the garment. 
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63. The tags which come on garments are usually 
lost by the time I wash them. ^ 

64. My garments are put away in good condition 
so that they are clean and ready for the 
next wearing. 

65. I never measure detergents before putting 
them in the washer. 

66. 1 always study the labels on garments or 
materials before I purchase them. 

67. Most of my clothes are personally made. 

68. I enjoy being creative; so I make my own 
clothes. 

69. Up-to-date knowledge of fabrics and finishes 
is important to me. 

70. Good quality in fabric is essential if I pur
chase it. 

71. Experience in construction enables me to 
choose ready-mades with greater discrimina
tion. L 

72. Clothes are made to please myself, not to jj 
please others. j 

73. When I first glance at a garment, I notice 
if it is well-constructed. 

74. Most of my clothes are purchased ready made. 

75. I dislike wearing clothes that are made at 
home. 
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76. My mother's advice is appreciated in select
ing garments I intend to make. 

77. It is more economical to construct garments 
myself. 

78. It is difficult to adjust patterns to fit my 
figure successfully. 

79. A dressmaker would be of great assistance in 
securing my wardrobe. 

80. I can acquire an ability to recognize con
struction quality by observing the very 
expensive readymades. 

81. I prefer to have the time released for lei
sure by buying readymades. 

82. In constructing my own wardrobe, I find it 
is fun as well as being relaxing and pro
ductive. 

83. I would rather construct one well designed 
garment instead of two poorer ones. 

84. Selection helps me to develop skill in apply
ing the art principles. 

85. When I first glance at a person, I pay atten
tion to the way she is dressed. 

86. Other things are much more important than j, 
appearance in gaining self-confidence. 

87. Sometimes the latest fashion is not becoming 
to my figure, but since I feel I should keep 
up with fashion, I wear it. 

88. I never feel I know v/hat cD.othes enhance my 
figure and personality. 

89. An adequate wardrobe helps me to feel bettor-
equipped to meet college life. 

90. Proper clothing is important in securing 
employment. 
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APPENDIX B 

CODING KEY FOR DATA ANALYSIS BY COMPUTING MACHINES 

Card number 1 

IBM Col. Question Items 1 to 72 

1 to 72 Code Variable 

1 yes 

2 no 

Card number 2 

1 to 18 Question Items 73 to 90 

Code Variable 

1 yes 

2 no 
1 

19 Classification 

Code Variable 

1 Freshman 

2 Sophomore 

20 Sorority Affiliation 

Code Variable 

1 yes I 

2 no \ 

21 Are you married? 

Code Variable 

1 yes 

o no 



IBM. Col. 

22 Status of parents 

Code Variable 

1 Parents living together 

2 Parents not living together 

3 Mother not living 

4 Father not living 

23 Number of older brothers 

Code Variable 

0-9 Enter actual number using 9 to 

indicate 9 or more. 

24 Number of older sisters 

Code Variable 

0-9 Enter actual number using 9 to 

indicate 9 or more. 

25 Number of younger brothers 

Code Variable 

0-9 Enter actual number using 9 to 
indicate 9 or more. 

26 Number of younger sisters 

Code Variable 
0-9 Enter actual number using 9 to 

indicate 9 or more. 
27 Father's education 

Code 

1 

2 

3 

4 

Variable 

Grades 1-4 

Grades 5-8 

Grades 9-11 

Completed high school 

I 

I 

t l 



"IBM. Col. 
5̂ < 

28 

29 

•mi< 

5 

6 

7 

8 

Business college 

Had some college 

Junior college graduate 

4-year college graduate 

Mother's Education 

Code 

1-8 

Variable 

Same as for father's education 

Father's Occupation 

Code Variable 

7 

Semi-Skilled 
Manual Workers 

Skilled Manual 
Workers 

Farm Owners and 
Managers 

White Collar 

Small Business 

Truck drivers, 
machine operators, 
service station 
attendants, 
waiters. 

Carpenters, ma
chinists, plumbers, 
masons, printers, 
cooks, foreman. 

Any person who 
owns or manages 
a farm or ranch. 

Clerks and kindred 
workers, sales
men, agents, semi-
professional 
v/orkers, techni"-
cians. 

Small retail deal
ers, contractors, 
proprietors; in
cludes both owners 
and managers. 

0 

1 

2 

Unemployed 

Unskilled Manual 
Workers 

Farm Tenants 

Garage laborers. 
porters, janitors. 

All farm tenants 
and sharecroppers. 

i ' i 



IBM. Col. 

30 

31 

32 

33 

5? 

8 Professional 

Large Business 

Physicians, den
tists, professors, 
teachers, minis
ters, engineers, 
lawyers. 

Large department 
store owners, and 
large farm and 
ranch owners. 

Mother's Occupation 

Code Variable 

0-9 Same as for father's occupation, 

Does the student work? 

Code 

1 

2 

Variable 

yes 

no 

Student's Occupation 

Code Variable 

0-9 Same as for father's occupation, 

Nimiber of hours the student works. 

Code 

1 

2 

3 

4 

5 

6 

7 

8 

Variable 

1 to 5 hours 

6 to 10 hours 

11 to 15 hours 

l6 to 20 hours 

21 to 25 hours 

26 to 30 hours 

31 to 35 hours 

36 to 40 hours 

r^~4 
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m'm 

IBM. Col, 

4l - up hours 

34 Major 

Code 

1 

2 

Variable 

Home Economics major 

Other major 

I' 

LM; 

»£<{. 
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