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ABSTRACT 

The purpose of this study was to determine the relationship between media use 

and Hispanics' knowledge of political and public affairs. Additionally, it examined the 

relationships between knowledge and socioeconomic status, generational status, and 

political affairs interest, as well the relationships between some of these variables. The 

study was conducted using a random sample of Hispanics in a southwestern county. 

There were 400 completed questionnaires. 

The high socioeconomic status group had significantly higher knowledge scores 

than the low socioeconomic status group. The gaps in knowledge indicated that the 

knowledge gap hypothesis holds tme for the Hispanic population. Significant gaps in 

knowledge also occurred between generational status groups with the first and second 

generation averaging higher knowledge means than the third generation. The first 

generation may have scored higher than the third generation due to a desire to acculturate 

- they may be consciously absorbing more information in an effort to leam about their 

new home, the United States. 

Of both Spanish- and English-language media, only light and heavy use of 

English-language newspapers produced significant gaps in knowledge. The depth of 

coverage that newspapers provide may contribute to a knowledge gap between user 

levels; heavy users generally spend more time with the media. 
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CHAPTER 1 

INTRODUCTION 

Informed individuals have an advantage over others. They are better able to 

contribute to and function within society than those who are less-informed. By possessing 

the knowledge necessary to act on their own behalf, these individuals assure themselves a 

place and a voice within society. Those who lack certain aspects of knowledge hurt not 

only themselves but society as a whole. 

While a whole societal system is affected by uninformed individuals, its 

subsystems, such as ethnic minorities, are also affected. This is tme for Hispanics. 

Though the largest ethnic minority in the United States and ever increasing, if the 

members of the Hispanic subsystem are uninformed, they are unable to properly 

represent their interests to the government by voting in elections. Without factual 

knowledge of the political system, the uninformed are incapable of effective political 

participation (Beimett, 1988). 

The media provide information for the general public about politics. Politicians 

regularly use mass media campaigns to reach voters. As elections approach, the media 

give daily coverage to candidates and issues. However, if some media do not allot the 

same coverage to politics as others, users of those media will lack knowledge that others 

posses. Voters must make a decision and vote at the end of a campaign and if they are 

uninformed it is less likely that they will be able vote in their own interests (Moore, 

1987). Hispanic-oriented media generally focus on issues dealing with Hispanics. Neither 



Univision nor Telemundo broadcast U.S. President Bill Clinton's State of the Union 

address in 1998, but regularly devoted airtime to events occurring in Latin American 

countries with little effect on Hispanics living in the United States (Davila, 2000). 

According to Davila (2000), little attention is paid to U.S. politics in Hispanic-

oriented media. This makes it unlikely that individuals who are heavy users of these 

media will be knowledgeable of political affairs. Hyman and Sheatsley (as cited in 

Bennett, 1988) coined the term "know-nothings" to describe individuals who are 

unfamiliar with political affairs. In an apphcation of this term to the 1980s, Bennett 

(1988) states that basic knowledge the informed citizen should posses is the names of key 

political figures. The coverage in mass market media and the timeliness of the 

Democratic presidential primaries makes knowledge of the candidates, as well as 

government proposals, relevant aspects of political affairs knowledge. Even this "basic" 

knowledge is important and many Hispanics may be unaware of the candidates who 

could possibly represent the Democratic Party in the next presidential election. 

Research has shown that the Spanish language is used to a great extent among 

some of the adult U.S. Hispanic population. According to the 2002 National Survey of 

Latinos by the Pew Hispanic Center, Hispanics bom outside the United States are much 

more likely than Hispanics bom in the United States to be Spanish dominant (72% and 

4%, respectively). In a similar respect, Hispanics bom in the United States are much 

more likely than those bom outside the United States to speak English as their primary 

language (61% and 4Vo, respectively), or to be bilingual (35% and 24%, respectively). 

The Pew survey found that English "gains ground" through the children in immigrant 



households. U.S.-bom children of immigrants predominantly speak English or are 

bilingual. Hispanic respondents reported that English is the language their children 

generally use when speaking to their friends. Among Hispanics bom outside the United 

States, those who arrive at a young age (10 or younger) are much more likely to speak 

English as adults; Hispanics who arrive in the United States as adults (26 or older) are 

more likely to be Spanish dominant than those who arrived when they were younger 

(Pew Hispanic Center, 2002). 

With the presence of so many Spanish speakers in the United States, Spanish-

language media obviously have a place among the more general market media. Though 

some research has shown a preference for English-language media among Hispanics in 

the United States, the large number of immigrants, many of whom have less education, 

continue to serve as a "long-term" audience for Spanish-language media (Gibson et al., 

1999). Spanish-language media link immigrants with their past, their country of origin, 

and their culture (Gibson et al., 1999). With the difference in use of the Spanish language 

by the various generations of Hispanics in the United States, a difference in use of 

Spanish-language media should also be apparent among the generation groups. 

According to Valdes (2000), most Hispanics use both English- and Spanish-

language media. However, several variables affect the level of use for each media type. 

The frequency of use varies with age, language proficiency, length of residence in the 

United States and formal education level (Valdes, 2000). Hispanics who have lived in the 

United States for a short amount of time have a lower English proficiency and a higher 

use of Spanish-language media. However, some Hispanics who have lived in the United 



States for an extended period of time, and even some second-generation Hispanics, use 

Spanish-language media more than English-language media. On the other hand, some 

Hispanic young aduhs and teens prefer English-language media, despite the fact they 

have lived in the United States for a short period of time (Valdes, 2000). According to the 

Pew survey, "Older Latinos rely on the Spanish language media most heavily, while 

younger, those who are better educated and those who are more affluent are more likely 

to get their broadcast news in English" (p. 45). 

The majority of knowledge gap research has examined the relationship between 

knowledge and socioeconomic status, using education most often as the determinant. The 

knowledge gap hypothesis predicts that people of higher socioeconomic status are more 

likely to be exposed to certain types of information such as public and political affairs 

than people of lower socioeconomic status (Tichenor et al., 1970). More than half (55%) 

of Hispanics bom outside the United States have less than a high school education 

compared to fewer than a quarter (23%) of those bom in the United States. Hispanics 

bom in the United States are more likely than those bom outside the United States to 

have completed high school (35% and 29%), respectively), have some college (29% and 

9%, respectively), or to have graduated from college or to have received a degree after 

college (13%) and 1%, respectively) (Pew Hispanic Center, 2002). Hispanics bom in the 

United States clearly have an educational advantage over Hispanic immigrants, which 

should translate to an advantage in knowledge and its application. 

Individuals with higher education levels often exhibit greater interest in a larger 

number of topics (Holbrook, 2002). Interest plays an important role in the use of media to 



gather knowledge on a topic or issue. It can be just as relevant to an individual's 

knowledge level, as education (socioeconomic status). Additionally, the variables of 

interest and education have been linked in the past (Holbrook, 2002). Besides more 

interest in a greater number of issues, those with higher education levels are more likely 

to recognize potential threats associated with public issues (Holbrook, 2002). With 

greater knowledge of political affairs, those with more education are better able to serve 

themselves when voting in elections, and have a better understanding of how to protect or 

support their interests. 

Purpose of Studv 

This study examines the relationship between knowledge of political and public 

affairs and the media choices of Hispanics. It investigates how knowledge is affected by 

socioeconomic status (education), generational status and political affairs interest. As 

established earlier, lack of political affairs knowledge can lead to the inability of people 

to represent themselves in elections. In order to vote in an informed manner, individuals 

must expose themselves to information from a variety of sources, most of them being the 

media. 

Researchers such as Davila (2000) have pointed out in the past that there is a 

difference in content of Spanish-language media and the more general, English-language 

media. While the content of these media types may be reflective of what their viewers are 

interested in, it is important that these media cover politics, to inform and mobilize their 

viewers. The media are not to blame for the lack of interest in political affairs shovm by 



some individuals; however, they must make sure that political affairs information is 

available to the general public. 

The purpose of this study is to determine the relationship between media use and 

Hispanics' knowledge of political and public affairs. Additionally, it examines the effects 

of other variables such as socioeconomic status (education), generational status, and 

political affairs interest. The relationships between these variables were examined with a 

telephone survey of 400 households with Hispanic sumames in a southwestem county. 



CHAPTER II 

LITERATURE REVIEW 

Hispanic versus Latino 

The ethnic category "Hispanic" is a blanket term, encompassing ethnicities 

ranging from Spanish to Cuban. It can be used in place of a specific ethnicity, while other 

terms, such as Latino and Chicano, can be used in its place as well. Webster's Universal 

College Dictionary (1997) defines a Hispanic American as "a U.S. citizen or resident of 

Spanish or Latin-American descent" (p. 385). The Bureau of the Census defines a 

Hispanic as Spanish, Spaniard, Mexican American, Chicano, Puerto Rican, Cuban and 

"other" which includes respondents from other areas of Latin America (Valdes, 2000). 

The terms Latino and Hispanic are often used interchangeably (Johnson, 2000; Pew 

Hispanic Center, 2002), and there is currently no consensus within the Hispanic 

community as to which term should be used to refer to its members (Valdes, 2000). The 

2002 National Survey of Latinos by the Pew Hispanic Center showed that a majority of 

Hispanics (53%)) have no preference between the terms Latino or Hispanic. Among the 

respondents who do have a preference, the majority prefer the term Hispanic (34%) to 

Latino (13%). It was also shown that those from Texas and the South in general prefer 

Hispanic, while those from Califomia prefer Latino. 



Acculturation of Hispanics 

According to the U.S. Census Bureau, more than 30 million Hispanic Americans 

live in the United States, comprising 12 percent of the nation's total. It is estimated that 

there will be 40.4 million Hispanic Americans in the year 2010 (Fullerton & Kendrick, 

2000). Many Hispanics who are citizens were not bom in the United States. In 1996, one 

in three Hispanic citizens was foreign-bom compared with about one in 25 of the rest of 

the population (Burris & Highton, 2002). 

The U.S. Hispanic population contains a wide range of people from various 

countries of origin. There is also a wide variety in the extent to which individuals have 

adopted the sociocultural and psychological characteristics of the host society (Bumam et 

al., 1987). According to Bumam et al. (1987), careful measurement of the levels of 

acculturation in Hispanics is justified in any thorough investigation of this population. 

Acculturation is defined by Webster's Universal College Dictionary (1997) as "the 

process of adopting the cultural traits or social pattems of another group, especially a 

dominant one" (p. 7). It refers to the changes in behaviors and values made by members 

of one culture as a result of contact with another culture. Bumam et al. (1987) stated that 

acculturation occurs both at a societal or population level (e.g., across generations), and 

at an individual level (e.g., among immigrants through exposure to a new "host" culture). 

According to Bumam et al. (1987), "acculturation can be reflected in many different 

aspects of behavior and values, including language use in different contexts, work and 

leisure time activities, preferences for food and music, ways of celebrating special events, 

and relationships with family and fiiends" (p. 107). 



The explosive rate of population growth among Hispanics makes them the fastest-

growing ethnic minority. Since 1980, the Hispanic population has increased 34%, 

whereas the non-Hispanic population has grown by only 7% (Alcalay &. Bell, 1996). 

With the rapid growth of the Hispanic population, subgroups within this population have 

emerged, exhibiting differences in media-usage pattems and consumer preferences; these 

differences are generally related to an individual's level of assimilation into the cultural 

mainstream (Gibson et al., 1999). 

According to Valdes (2000), upon arrival in the United States, Hispanic 

immigrants come into contact with new lifestyles, customs, aspirations, and values, 

leading them to eventually question, reassess and sometimes replace their previous 

behaviors. A number of factors can accelerate or slow down this process, including the 

personality of the individual, the area of relocation, and the level of formal education 

attained prior to arrival. Gibson et al. (1999) pointed out that geographic differences 

among Hispanics can predict rate of acculturation and level of economic success. Gibson 

and her associates gave the example of country of origin and language preference for 

Hispanics in San Antonio and Miami. "Whereas 80 percent of the Hispanic population in 

San Antonio was bora in the United States and is more likely to be English-speaking, 80 

percent of Miami's Hispanic population is foreign-bom and more likely to speak 

Spanish" (Gibson et al., 1999, p. 3). 

Szapocznik, Scopetta, Aranalde, and Kurtines (1978) found from a sample of 

Cuban American high school students that among the students, level of acculturation was 

positively related to numbers of years spent in the United States. The researchers 



proposed that younger persons acculturate more rapidly. Szapocznik et al. (1978) 

attributed this to younger people possessing less strongly established behaviors and 

cognitions shaped by their culture of origin. Therefore, they may more readily leam 

cultural orientations and behavior from the host society (Bumam et al., 1987). 

In a study of acculturation by Bumam et al. (1987), data suggested that, among 

first generation Mexican Americans, those who were younger and male acculturated 

more rapidly than those who were older and female. The researchers determined that the 

gender difference could be explained by educational and employment experiences. 

Bumam et al. (1987) went on to state that among later generation Mexican Americans, 

those who were younger again had higher acculturation levels, possibly due to 

differences in variables such as age, education, and employment. 

Gibson et al. (1999) found differences in levels of assimilation and cultural 

preferences between first-generation Hispanics and those who were second-generation 

and beyond. A study of acculturation among Mexican Americans by Cuellar and 

associates (1995) showed a proportional increase in acculturation scores with 

acculturation towards the Anglo culture. A Pearson product correlation of .61 (p<.001) 

was obtained between acculturation and generational status. Mexican Orientation Scores 

decreased with each generation while Anglo Orientation Scores increased with each 

generation (Cuellar et al., 1995). 

According to Alcalay & Bell (1996), acculturation plays an important role in 

understanding the behaviors of Hispanics. Those from other countiies come from a 

different culture and often speak only Spanish. These Hispanics bring to the United States 

10 



"behaviors, attitudes, norms, and values that differ from those of Hispanics who either 

were bom in the United States or have been here for many years, and for who English is 

the primary or only language of communication" (Alcalay & Bell, 1996, p. 305). 

The Pew survey found that Hispanics bom in the United States are much more 

likely than those bom outside the United States to speak English as their primary 

language (61% and 4%, respectively) or to be bilingual (35% and 24%, respectively). 

Hispanics bom outside the United States are much more likely than Hispanics bom in the 

United States to be Spanish dominant (72% and 4%, respectively). Among Hispanics 

bom outside the United States, those who arrive at a young age (10 or younger) are much 

more likely to speak English as adults; Hispanics who arrive in the United States as 

adults (26 or older) are more likely to be Spanish dominant than those who arrived when 

they were younger (Pew Hispanic Center, 2002). 

Acculturation and Media Use 

According to Barker et al. (2001), "the way that social identity is communicated 

and constmcted through everyday practices within social institutions (e.g., workplace and 

school), through the mass media, and in the linguistic landscape of a community, 

influences how linguistic groups view themselves, each other, and their respective 

socioeconomic vitality" (p. 4). Members of language groups posses social identities that 

contribute to their concept of self As a result, these groups stiive for social identities that 

are more positive than those around them. Barker et al. (2001) cites a study of 

perceptions of linguistic vitality among Mexican Americans by Gao, Schmidt, and 

11 



Gudykunst as an example. The study showed that respondents perceived English and 

Anglos as more vital than Spanish and Mexican Americans. The researchers' findings 

indicated that perceived vitality among Mexican Americans was primarily predicted by 

how closely they identified with their ethnic group; those who identified strongly with 

their ethnic group perceived their group as exhibiting higher linguistic vitality (Barker et 

al., 2001). 

When members of a language group feel that their vitality is low, or threatened, 

they may attempt to make changes to their situation. One strategy for change is 

assimilation. According to Barker et al. (2001), assimilation is an "attempt to distance 

themselves from their group and associate with the dominant group by adopting their 

cultural practices, including language" (p. 7). Barker stated that the salience of Spanish in 

some mass media outlets and in the linguistic setting of areas heavily populated by 

Hispanics masks the unavoidable language shift to English occurring among Hispanic 

groups over the first three generations of immigrants. 

Acculturation research in the 1960s "emphasized that participation in mainstream 

communication channels was necessary for acculturation to the host culture, but the 

expectation was that one would retain aspects of one's own culture" (Johnson, 2000, p. 

231). According to Johnson (2000), that research focused on minorities' use of general 

market media, while ethnic media, especially broadcast media, were considered to be 

"vehicles for entertainment or relaxation" and served as shields from the "assimilation 

forces of the dominant culhire" (p. 232). Johnson (2000) stated that "current definitions 

12 



of acculturation refer to gradual adaptation to the new culture by replacing some norms 

and values of the old culture with those of the new" (p. 232). 

Hispanics have been found to use or prefer a variety of media, both Spanish-

language and English-language (Johnson, 2000). Past acculturation communication 

studies of Hispanics focused on English-language media use and indicated that language 

of media used related to acculturation level or ethnic identity (Johnson, 2000). Both 

general market media and ethnic minority media have played roles in immigrant and 

U.S.-bom ethnics' cultural maintenance and assimilation into the host society (Rios & 

Gaines, Jr., 1998). 

According to Rios and Gaines, Jr. (1998), Hispanics may seek media that "satisfy 

special ethnic group-based, cultural needs or goals" (p. 746). Following this logic, 

Spanish-language and English-language media may serve specific cultural fiinctions, or 

uses, for Hispanic audiences (Rios & Gaines, Jr., 1998). Past research has shown that 

Hispanics use of print and broadcast media in both English and Spanish is "part of dual 

cultural processes for social integration and for sustained ethnic differentiation" (Rios & 

Gaines,Jr., 1998,p. 747). 

Rios and Gaines, Jr., (1998) found that bicultural heritage individuals were 

exposed to Spanish-language newspapers and all general market media, whereas 

predominant Hispanic heritage individuals indicated Spanish-language broadcast media 

to be especially useful. According to Barker et al. (2001), the strong presence of Spanish-

language television channels, radio stations, and newspapers provides opportunities for 

daily interaction with the language for Hispanics. New immigrants can use these forms of 

13 



mass media to support their self identity as well as to gain information about the society 

they now find themselves a part of Barker et al. (2001) stated that media for Hispanics 

offer support for the Spanish-language minority, "providing an important counterpoint to 

dominant media outlets in English" (p. 12). 

However, Barker et al. (2001) went on to state that despite the increased presence 

of Spanish media, these media are seemingly well used only by more recent Spanish-

speaking immigrants. Later generations of immigrants, such as the second and third 

generations, have already lost their first language of Spanish or speak it only in their 

home. Barker et al. (2001) stated that as newer immigrants leam the majority language 

and adapt to their host society, their media use may begin to mirror that of the general 

population. 

Hispanics and Media 

Throughout the history of the United States, most immigrants have arrived 

speaking only their native language. When a population segment consisting of people 

who spoke the same language arose, foreign-language newspapers often appeared to 

serve them (Kent & Huntz, 1996). The pattera of foreign language newspapers has 

changed over time with the assimilation of some ethnic groups and the immigration of 

other ethnic groups. This is trae for Hispanic-oriented media. According to Johnson 

(2000), the growth of Hispanic media distiibuted throughout the United States has 

mirrored the growth of Hispanics in the U.S. population. Johnson (2000) compiled a list 

of key pluralistic fiinctions of ethnic media: 

14 



to preserve and transmit native culture and identity by maintaining the language 
and promoting ethnic pride; to establish a minority news agenda, to announce 
community events and cover minority social activities (including minority 
business advertising); to promote the group's political and social interests and 
motivate then to be socially and politically active; to serve as collective 
expressions of anger at injustices; and to provide comfort and respite from 
negative images in general market media, (p. 233) 

The Spanish-language press in the United States began in New Orieans, 

Louisiana, with El Misisipi in the eariy 1800s (Subervi-Velez et al., 1997). The four-page 

commercial and ti-ade-oriented publication was printed in Spanish for the most part, but 

many of the articles were translated into English along with almost all of the advertising 

(Subervi-Velez et al., 1997). Even before El Misisipi, dozens of Spanish-language 

newspapers and periodicals were published in the southwestem territories by Spanish 

conquerors and settlers, and Mexican pioneers (Subervi-Velez et al., 1997). In the early 

1900s, newspapers were readily available for immigrants and first generation Americans 

in German, Italian, Yiddish, Hungarian, Serbian, Russian, Greek, Slovakian, Chinese, 

Japanese, Spanish, Rumanian, and Latvian, as well as others (Douglas, 1999). In more 

recent years, Spanish-language newspapers have been dominated by weeklies, but many 

are issued on a daily, monthly or irregular basis (Kent & Huntz, 1996). 

Magazines for Hispanics have been in existence in the United States long before 

the twentieth century. Today there are many types of magazines and periodicals oriented 

toward Hispanics (Subervi-Velez et al., 1997). Besides culturally-oriented magazines, 

there are also those that address political, social, education, business, and entertainment 

topics. Some of these magazines are bilingual while others are printed in English or 

Spanish only (Subervi-Velez et al., 1997). Hispanics have a vast amount of magazines 

15 



and periodicals available to them, more so than any other ethnic minority population in 

the United States (Subervi-Velez et al., 1997). 

Past research has suggested that groups with low socioeconomic status (SES) and 

minority groups have a relatively high use of print media geared specifically to their 

interests. Gaziano (1984) stated that many neighborhood newspapers are geared toward 

the concems of the poor, minority groups and the elderly. Though groups with low 

socioeconomic status and minority groups have a high use of print media geared toward 

them, past research has shown that Hispanics may prefer broadcast media to print. 

Guemica (1982) conducted an early study, providing a generalized view of Hispanic 

media usage. In this study, Guemica found that Hispanics were not heavy users of print 

media, while broadcast media, especially Spanish-language television and radio, were 

highly accepted among Hispanics. More than a decade later, reports indicated that 

Hispanics, especially younger audiences, are also heavy viewers of English-language 

television (Gibson et al., 1999). Gibson et al. (1999) stated that preference for English-

language media may be a result of English being the first language of second- and third-

generation Hispanics. 

The Spanish-language broadcast industry continues to expand; the number of 

stations, companies, and organizations related to Spanish-language radio and television in 

the United States are growing as well as the content options offered on these stations 

(Subervi-Velez et al., 1997). Radio offers a variety of music, no longer just rancheras and 

salsa; television is no longer just song and dance shows with telenovelas and old movies 

mixed in - drama, news, investigative joumalism, and sports are just some of the content 

16 



that has been incorporated (Subervi-Velez et al., 1997). Spanish language television 

continues to be dominated by two broadcast networks - Univision and Telemundo. The 

cable industry has attempted to reach Spanish-language viewers with channels such as 

HBO En Espanol and MTV Latino (Gibson et al., 1999). 

Gibson et al. (1999) found in a survey of Hispanic residents of three southwestem 

cities that respondents spent more time with English-language broadcast media than they 

did with Spanish-language media. It was also shown that Spanish-language television 

was more popular among respondents with less than a high school education, particularly 

those with eight years or fewer of formal schooling. The researchers found respondents 

with less formal education spent a higher mean number of hours with broadcast media on 

the whole, than those with more formal education. Gibson et al. (1999) concluded that 

despite a strong preference for English-language media among Hispanics, the large 

number of immigrants, many of whom have less education, will continue to serve as a 

"long-term" audience for Spanish-language media. "For immigrants, Spanish-language 

media provide a link with their past, their country of origin, their culhire" (Gibson et al., 

1999). The researchers also determined that the media are the means for these immigrants 

"to become more active and informed participants in the United States" (p. 11). 

According to Valdes (2000), most Hispanics use both English and Spanish media. 

However, several variables affect the level of use for each media. The frequency of use 

varies with age, language proficiency, length of residence in the United States and formal 

education level (Valdes, 2000). Hispanics who have lived in the United States for a short 

period of time have a lower English proficiency and a higher use of Hispanic media. 
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However, Valdes (2000) stated, some Hispanics who have lived in the United States for 

an extended period of time and even some second-generation Hispanics, use Spanish-

language media more than English-language media. On the other hand, some Hispanic 

young adults and teens prefer English-language media, despite the fact they have lived in 

the United States for a short period of time (Valdes, 2000). 

Since its establishment as SIN in 1961, Univision has been focusing on the 

recently immigrated and monolingual Spanish-speaking Latino, or Hispanic (Davila, 

2000). According to Davila (2000), "While U.S. Latinos differ in terms of levels of 

acculturation and language use, it is the 'unique' needs of this model viewer for culturally 

and language-specific programming that have historically provided Univision's 

marketing edge and rationale for existence as a Spanish monolingual network" (p. 78). 

Univision has positioned itself as the "primary venue in which U.S. Latinos can connect 

or reconnect with a world that they may or may not have experienced but that 

nonetheless, as they are continually told, is a representation of Latin America and thus of 

their heritage" (Davila, 2000, p. 79). Davila summed up knowledge a Hispanic in the 

United States should possess according to some media: 

Being Hispanic or Latino in the United States, according to Univision then 
becomes recognizing the latest Mexican farandula (celebrity), or being 
conversant with details of Hurricane George's devastation of the Caribbean (news 
that is only peripherally covered in mainsfream U.S. media), or with the most 
recent soccer match, the latest Miss Venezuela, the "right Spanish," and other bits 
of culture and knowledge through which Latinos can prove their Latin American 
prowess and cultural knowledge to themselves and others, (p. 79) 

U.S. domestic news is generally dismissed in favor of Latin American stories. For 

example, neither Univision, or Telemundo, broadcast U.S. President Bill Clinton's 1998 

18 



State of the Union address (Davila, 2000). La Comuna, a New York City-based not-for-

profit community group, argued that by doing so, Hispanics were being deprived of 

information important for the growth and development of their community (Davila, 

2000). 

U.S. Hispanics and Latin Americans are united through the Spanish language. 

Both Univision and Telemundo treat it as "an issue of'cultural citizenship' whereby the 

maintenance and protection of Spanish is constraed as central to Latinos' right and 

entitlement to maintain their culture in the United States" (Davila, 2000, p. 84). However, 

by importing Latin American programming, space is limited for "showcasing U.S. Latino 

sensibilities on race, identity, or politics" (Davila, 2000, p. 88). 

Besides broadcast media, some print media also lack coverage of politics or 

public affairs. In a case study of bilingual and English-language magazines targeted at 

female Hispanics in the United States, Johnson (2000) found that political items unrelated 

to diversity comprised less than one percent of the total articles coded in the study. Some 

of the personality profiles featured labor, political, or social activists or female Hispanic 

politicians. Four percent of the articles analyzed feature news about Hispanic 

organizations. Johnson concluded that the political activism function may exist only in 

specialty ethnic media. She stated that "although it may exist in some ethnic community 

newspapers and in nations where media are not commercially supported, the reality of 

commercial media in the United States means calls for political activism will be a minor 

part of content" (p. 244). 
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In a 2001 article, Mayer addressed how Hispanics have contributed to the 

economic and industrial practices that define Hispanic modem mass media in San 

Antonio, Texas. San Antonio has had, over the years, a very large and diverse pool of 

Hispanic media consisting of television stations, radio stations, newspapers and 

magazines. By the 1990s, producers of telenovelas, advertising campaigns, variety 

programs and news programs were utilizing a "silver bullet" approach to content, 

meaning one media product could be shipped all over the world (Mayer, 2001). However, 

each media outlet was also focused on producing local programming for a particular 

market. The Telemundo affiliate in San Antonio produced its own news and talk shows to 

reflect the local community (Mayer, 2001). 

Theory 

The Knowledge Gap Hypothesis 

Because of the "gaps" that exist between certain segments of the population -

generally the advantaged and the disadvantaged - it is thought that mass communication 

efforts will provide information to people who are not usually reached. However, it is 

possible that mass communication efforts might actually increase the gap in knowledge 

between members of different social classes (Tichenor et al., 1970). This possibility 

provides the basis for the knowledge-gap hypothesis. Tichenor, Donohue, and Olien first 

proposed the knowledge-gap hypothesis in 1970 in an article titled "Mass media flow and 

differential growth in knowledge." In that article, the hypothesis stated: 

As the inftision of mass media information into a social system increases, 
segments of the population with higher socioeconomic status tend to acquire this 
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information at a faster rate than the lower-status segments, so that the gap in 
knowledge between these segments tends to increase rather than decrease (p 
159) 

The hypothesis predicts that both people of low and high socioeconomic status (SES) will 

gain in knowledge with the influx of information but that those with higher SES status 

will gain more, meaning that the gap between these two groups would increase (Tichenor 

et al., 1970). In their initial article postulating the knowledge gap hypothesis, Tichenor et 

al. examined the relationship between information acquisition and SES, using level of 

education as the measure of SES. The researchers suggested in that same article that the 

gap is more likely to occur in areas of general interest such as public affairs and science 

news as opposed to more specific areas related to people's particular interests such as 

sports or lawn and garden care. 

For the purpose of testing, an operational form of the knowledge-gap hypothesis 

must be used. According to Tichenor, Donohue, and Olien (1970), the knowledge-gap 

hypothesis can be stated in the following two ways: 

1. Over time, acquisition of knowledge of a heavily publicized topic will proceed 
at a faster rate among better-educated persons than among those with less 
education. 

2. At a given time, there should be a higher correlation between acquisition of 
knowledge and education for topics highly publicized in the media than for 
topics less highly publicized, (p. 163) 

In their 1970 article, evidence was provided to support both operational forms of the 

hypothesis. In support of the first form of the hypothesis, Tichenor and his associates 

presented time frend data taken from data gathered by the American Institute of Public 

Opinion over several years. The data was from four different polls in which respondents 

were asked if they thought man would reach the moon in the foreseeable fumre. It was 

21 



shown that over time, there was a much more rapid acceptance of the belief among the 

college-educated respondents than for persons with less education (Tichenor et al., 1970). 

In support of the second form of the hypothesis, data from a field experiment was 

presented. Respondents were asked to read and then recall information from two science 

articles. The articles contained information about more- and less-publicized topics. In 

each case the correlation between education and understanding of the article was higher 

for the more-publicized topic than for the less-publicized topic (Tichenor et al., 1970). 

Tichenor et al. (1970) identified several reasons why the predicted knowledge gap 

should appear and widen with increasing levels of information through the media. One 

factor is a difference in communication skills between those with more and less 

education. A second factor is stored information or existing knowledge resulting from 

prior exposure to the topic, either through the media or education. A third factor is 

relevant social contact, meaning that those with more education will probably come into 

contact with people who are more likely to discuss public affairs information than others. 

The fourth factor pertains to selective behaviors: selective exposure, selective acceptance, 

and selective retention. Voluntary exposure to certain media, or topics, has been found to 

be linked to education; acceptance and retention may be related to both education and 

attitude. The final factor is the nature of the mass media system that delivers the 

information. Most information about science and public affairs is found in print media, 

and print media have been used traditionally by persons of higher SES. 

Research has shown that self-exposure to information is often related to level of 

education. Because of the different behaviors and values of people within the total social 
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system, information is adopted and acted upon in different ways and at varying rates by 

these subsystems (Donohue, Tichenor, & Olien, 1975). According to Donohue et al. 

(1975), different pattems emerge among these subsystems, making some more open to, 

and some more resistant to, change. The different pattems information acquisition can 

result in the continuation of elite or specialized groups within the social system and may 

be viewed as "social control through information control" (Donohue et al., 1975, p. 5). 

According to the researchers, several things reinforce these pattems: 

(a) mass media systems with characteristics (e.g., departmentalized newspapers, 
specialized magazines, consumer education programs) which tend to produce 
selective delivery of information to higher education segments, (b) higher existing 
levels of communication skills and knowledge among more highly educated 
segments, and (c) higher levels of relevant interpersonal contact among higher 
educational status segments, (p. 5) 

A 1975 knowledge gap study conducted by Donohue, Tichenor, and Olien 

provided support for several modifications of the general knowledge gap hypothesis: 

1) Where the issue appears to arouse general concem for a community as a 
whole, knowledge about that issue is more likely to become evenly distributed 
across educational status levels. 

2) This equalization is more likely to occur when the issue develops in a climate 
of social conflict. 

3) Such equalization in knowledge is more likely to occur in a small, 
homogenous community than in a large, pluralistic one. 

4) ICnowledge gaps on specific issues, if they appear initially, may tend to 
decline as public attention wanes, (p. 21) 

Earlv Studies of Knowledge Gaps 

In 1969, Sesame Street began broadcasting on television in an effort to provide 

information to disadvantaged preschoolers through the use of mass communication. This 

program attempted to achieve the same goals that the government's Head Start program 

achieved (Severin & Tankard, 2001).The first-year report stated that Sesame Street 
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helped close the gap between advantaged and disadvantaged children. Several researchers 

examined the test results of Sesame Street viewers and challenged the idea that it was 

actually closing the gap between advantaged and disadvantaged children. Cook et al. 

(1975) reanalyzed the data gathered by the producers of Sesame Street, and found that 

when the head of household had a higher level of education, it was more likely that 

Sesame Street would be watched. Cook and his associates determined through the data 

that Sesame Street would have difficulty narrowing achievement gaps between groups of 

different income or education levels. 

Katzman (1974) also reexamined data obtained from the Sesame Street producers. 

The data compared the gain in achievement test scores of advantaged and disadvantaged 

children who viewed the program. Katzman (1974) found that for the first three quartiles, 

advantaged children made a greater gain in achievement scores than the disadvantaged 

children. Even though the viewing was the same, advantaged children were still drawing 

more from the program. The fact that the advantaged children did not have the greatest 

gain in the fourth quartile gave hope that for the heaviest viewers, the knowledge gap 

might be narrowed rather than widened. 

Knowledge Gaps and Individual-Level Variables 

Though knowledge gap research has most often explored the relationship between 

SES and information acquisition (Holbrook, 2002), some researchers have suggested that 

the affect of other variables on knowledge gaps should receive more focus. Several 

individual-level variables have been studied in this regard, such as interest (Genova & 

Greenberg, 1979) and importance and threat (Ettema et al., 1983). Viswanath and 
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Finnegan, Jr., (1996) state that involvement, concem and salience, cognitive schemata, 

and individual participation, have all been studied as well. Each of these has been found 

to be associated with knowledge, some more strongly than SES (Viswanath & Finnegan, 

Jr., 1996). 

Ettema and his associates (Ettema & BCline, 1977; Ettema et al., 1983) have 

proposed an altemative hypothesis to the original formulated by Tichenor and his 

colleagues. This hypothesis suggests that motivational and situational variables are more 

important than SES. 

As infusion of mass media information into a social system increases, segments of 
the population motivated to acquire that information and/or for which the 
information is functional tend to acquire the information at a faster rate than those 
not motivated or for which it is not functional, so that the gap in knowledge 
between these segments tends to increase rather than decrease. (Ettema & Kline, 
1977, p. 188) 

Ettema and Kline (1977) proposed that, in order to specify the conditions under which 

gaps widen and narrow, it may be necessary to specify "(1) the distribution across social 

sfrata of the motivation to acquire the information under study and/or the degrees to 

which that information is functional for various social strata, and (2) the presence or 

absence of ceilings derived from the message, the knowledge domain, or the audience 

itself (p. 199). 

In a 1979 study, Genova and Greenberg focused on interest as a key component in 

the learning of public affairs news information within the framework of the knowledge 

gap hypothesis. The researchers discovered that "specialized interests in ongoing news 

events can yield more sensitive expectations about public information gain than such 
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economic factors as education" (Genova & Greenberg, 1979, p. 88). The researchers 

identified interests "which cut across educationally developed preferences" (p. 89). 

Ettema et al. (1983) focused on an information campaign which set out to 

promote cardiovascular health by increasing knowledge and eventually changing 

behavior in a treatment community and a comparison community. It examined the gaps in 

relation to motivation to acquire information as well as in relation to education. The 

results of this study indicated that the information campaign did not create or widen a gap 

between more and less well-educated groups, but eliminated the gap between these 

groups. Ettema and his associates showed that an infusion of information into a social 

system through the mass media can close as well as open gaps between those with more 

and less education. It was also shown that motivation to acquire information in the 

knowledge domain under study is "a significant factor mediating knowledge gap effects" 

(Ettema et al., 1983, p. 525). The pretest data revealed that in the treatment community, 

education was a significant predictor of knowledge before the campaign began (beta = 

.26, p = .005), while age (beta = .10, n.s.) and perceived threat (beta = .10, n.s.) were not 

significant predictors. The posttest data indicated that "education is not a significant 

predictor of knowledge after the information campaign (beta=.05, n.s.), while age 

(beta=.23, p=.02) and perceived threat (beta=.18, p=.05) are significant predictors" 

(Ettema et al., 1983, p. 523). Thus, at the posttest, a knowledge gap existed between those 

who were more and less motivated to acquire information rather than between those with 

more and less education. 
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McLeod and Perse (1994) examined the "perceived utility" of certain kinds of 

information and how it contributes to differences in public affairs knowledge of high and 

low SES groups. For their study, McLeod and Perse used four factors "closely associated 

with perceived utility information: a) political interest, b) community involvement, c) 

perceived efficacy, and d) motivations for news use" (p. 434). McLeod and Perse (1994) 

found that SES was significantly related to perceived utility, media use, and public affairs 

knowledge. They also found evidence to suggest a strong relationship between perceived 

utility of information and news media use, two factors that are used to account for public 

affairs knowledge. 

Knowledge and Politics 

According to Moore (1987), it has been shown repeatedly in political science 

literature that high-SES people are more informed and more likely to participate in 

politics than low-SES people. This gap in participation inevitably works to the advantage 

of the higher-status groups (Moore, 1987). During political campaigns, there is an 

"infusion of mass media information into a social system" (p. 187), a situation which 

would lead to an increase in knowledge gaps according to the hypothesis (Moore, 1987). 

By the end of an election campaign, the lower educated groups may not know as much 

about the issues and candidates as the higher-educated groups. At this time, the voters 

must make a decision, and those that are less-informed will seemingly be less able to vote 

in their own interests than the better-informed. This results in a case where the relative 

deprivation of knowledge seems to franslate into a relative deprivation of power (Moore, 

1987). 
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Hyman and Sheatsley (1947) conceptualized know-nothingism as unfamiliarity 

with political affairs. Bennett (1988) applied Hyman and Sheatsley's term, "know-

nothings" to the U.S. population of the 1980s, to determine whether this group still 

remained a large segment of the U.S. public. According to Bennett, the existence of 

know-nothings in the 1980s had more serious implications than it did in the 1940s when 

the term was first coined. One reason Bermett gave for this is that government is more 

intrusive and plays a bigger role in how people live their lives than it had in the past. 

According to Bennett (1988), "an informed citizenry armed with the knowledge 

necessary to appreciate their own interests and to make intelligent political judgments is a 

key element of democracy" (p. 477). With the complexities of the government today, it is 

important to have factual knowledge of the political system in order to effectively 

participate within that system. In the 1947 study by Hyman and Sheatsley, they strongly 

implicated a linkage between the less literate lower socioeconomic status groups and 

political ignorance. 

Using data from the National Election Studies, Holbrook (2002) investigated how 

well the knowledge gap hypothesis described information acquisition in presidential 

campaigns from 1976 to 1996. His analysis found evidence of education-based gaps in 

candidate information; some of these cases expanded over time. These findings point to 

the possibility that political campaigns contribute to an inequality in political information 

over time (Holbrook, 2002). According to Holbrook, it is not that campaigns do not 

inform, but that some voters are more easily informed than others. 
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Brantgarde (1983) stated that the strongest differences in political knowledge 

between those with more and less education occur at the national and foreign level; the 

more local the political level, the smaller the information gap becomes. According to 

Brantgarde (1983), "increased education increases exposure to national and intemational 

conditions" (p. 365). If exposure is considered "a measure of interest.. . then the well-

educated show more interest in national and intemational events, whereas the common 

person is primarily interested in the surrounding community and its politics." Brantgarde 

(1983) stated that the less-educated tend to be familiar with the local political system and 

the local community, partially because these issues relate more directly to them. With 

more education, the worid view is widened, and interest and commitment include not 

only the immediate environment but also other levels of society and its politics 

(Brantgarde, 1983). 

Hispanics and the Knowledge Gap Hypothesis 

Past knowledge gap research involving Hispanics has compared their knowledge 

with that of other ethnic groups. Certain aspects of the Hispanic culture have been 

implicated as possible causes of lower knowledge levels compared to those of other 

ethnic groups. Health knowledge has been an issue among Hispanics, due to the 

importance Hispanics place on "personalismo, which refers to a preference for acquiring 

information through interpersonal rather than mediating sources" (Alcalay & Bell, 1996, 

p. 305). For Hispanics, acculturation plays an important role in understanding health 

behaviors. Acculturated Hispanics often posses health beliefs and behaviors more similar 
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to those held by non-Hispanic U.S. citizens than by Hispanics with low acculturation 

(Alcalay & Bell, 1996). 

Ethnic minorities differ from each other in many areas. According to Alcalay and 

Bell (1996), African Americans differ from other Califomian minorities, such as 

Hispanics and Asians, in that "language, acculturation, country of origin, and 

generational history are less likely to be distinguishing variables for African Americans" 

(p. 305). Some of these factors may have an effect on Hispanics. Alcalay and Bell (1996) 

conducted a survey of African American, Hispanic and non-Hispanic White women 

participants in the State of Califomia's Women, Infant, and Children program. The 

researchers reported "a substantial gap in wellbeing related knowledge and information 

acquisition skills between Hispanic clients, who scored very poorly on most measures, 

and African American and non-Hispanic clients, who seldom differed from each other" 

(p. 303). The researchers stated that low levels of acculturation may account for the 

knowledge disadvantages found for Hispanics. 

While the research of Alcalay and Bell focused on the knowledge gap hypothesis 

among several ethnic groups, including Hispanics, there has been no research on the 

knowledge gap solely among Hispanics. With varying levels of Spanish-language and 

English-language media use, as well as acculturation, it is likely that Hispanics will vary 

in knowledge levels, and that gaps would be found among the ethnic group. Past 

knowledge gap research involving Hispanics, such as that of Alcalay and Bell, provides 

an idea of what might cause these gaps. Overall, acculttu-ation and generational status 

among Hispanics appear to have relationships with various components of the knowledge 
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gap hypothesis. The key factor within the knowledge gap framework is the difference in 

levels of knowledge between those of higher and lower SES. Specifically, the general 

hypothesis predicts those individuals with higher SES will gain more knowledge at a rate 

higher than those at lower SES levels. In addition, the use of media as a tool for cultural 

maintenance as suggested by Rios and Gaines (1999) may highlight a unique relationship 

between Spanish-language media use and levels of knowledge. 

This study attempts to determine whether Hispanics' media choices affect their 

knowledge of political and public affairs. In addition to media use, the relationship 

between knowledge and socioeconomic status (SES), generational status and political 

affairs interest is examined. This study also attempts to establish a relationship between 

media choice and SES, as well as between media choice and generational status. 

Additionally, the correlation between the respondents' knowledge and their interest in 

political affairs is examined, as well as the correlation between political affairs interest 

and use of the media to gather knowledge about political affairs. 

Research Questions and Hypotheses 

Ethnic media has been found in the past to be oriented toward the interests of the 

community it is serving (Douglas, 1999; Gaziano, 1984). Spanish media provide a way 

for U.S. Hispanics to "connect or reconnect to a worid they may or may not have 

experienced" (Davila, 2000). However, in some Hispanic media, U.S. domestic news is 

generally dismissed for Latin American stories (Davila, 2000), despite the fact that it is 

reaching a U.S. Hispanic audience. By importing programming, there is limited space for 
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stories providing important information that is relevant to Hispanics living in the United 

States. 

RQl: What is the relationship between Spanish-language media use and 

knowledge of pohtical and public affairs for Hispanics? 

RQ2: What is the relationship between English-language media use and 

knowledge of political and public affairs for Hispanics? 

According to Holbrook (2002), most knowledge gap research has examined the 

relationship between information acquisition and SES. Most knowledge gaps have been 

found to be related to SES, particularly when education is used as the determinant. 

Individuals with more formal education are more likely to expose themselves to new 

information and are better able to take advantage of that information. It is likely that this 

will hold tme for Hispanics as well. 

HI: There will be a gap in knowledge of political and public affaks between the 

low and high SES groups of Hispanics. 

Several variables affect the usage levels of English and Spanish media by 

Hispanics. The frequency of use varies with age, language proficiency, length of 

residence in the United States and formal education level (Valdes, 2000). Gibson et al. 

(1999) found in a survey of Hispanics that Spanish-language television was more popular 

among respondents with less than a high school education, particularly those with eight 

years or fewer of formal schooling, placing them in the low SES group. 

RQ3: What is the relationship between SES and media use for Hispanics? 

32 



Gibson et al. (1999) found that there is a strong preference for English-language 

media among Hispanics; however, the ever-growing number of immigrants, many of 

whom have a less formal education, will continue to serve as a "long-term" audience for 

Spanish-language media. As pointed out eariier, Spanish-language media does not 

provide the same coverage of U.S. domestic news or politics as English-language media 

does. By using Spanish media, which often focuses on news from other countries, or 

news that specifically pertains to the Hispanic community, these immigrants, or first 

generation Hispanics, may be missing out on important, necessary information. 

H2: There will be a gap in knowledge of political and public affairs between 

Hispanic generational status groups. 

RQ4: What is the relationship between generational status and media use for 

Hispanics? 

Several individual-level variables have been found to be related to knowledge, 

including interest (Viswanath & Finnegan, 1996). Ettema and Kline (1977) have 

proposed that a knowledge gap will develop between those motivated to acquire 

information and those not motivated. Ettema et al. (1983) have shown in past research 

that motivation to acquire information in the knowledge domain under study can be a 

significant factor in producing knowledge gap effects. Those who are motivated to seek 

information will do so through the media, particularly media that provide the most 

information on the topic of their interest. 

H3: There will be a positive relationship between level of interest in political 

affairs and knowledge of political and public affairs for Hispanics. 
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H4: There will be a positive relationship between interest in political affairs and 

media use for political affairs knowledge by Hispanics. 
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CHAPTER 111 

METHODOLOGY 

Independent and Dependent Variables 

Several independent variables were used in this study. The independent variables 

were English-language media use, Spanish-language media use, socioeconomic status 

(SES), generational status, political affairs interest, and media use for politics. 

English-language media use was broken down into English-language television 

use and English-language newspaper use. Both were determined by the number of days 

per week that the respondents used it. Rios and Gaines, Jr., (1998) determined use of 

television and newspapers in a similar manner in a study of Hispanic media use for 

cultural maintenance. In this study, respondents were placed into light and heavy use 

groups. A respondent's use (light or heavy) was determined by the median of the number 

of days per week for the entire sample; respondents with the median number of days and 

below were placed in the light group, and those above the median were placed in the 

heavy group. The respondents were broken into light and heavy groups so that knowledge 

levels could be compared between the two in an attempt to determine whether light or 

heavy use makes a difference in knowledge. 

Spanish-language media use was broken into Spanish-language television use and 

Spanish-language newspaper use. Spanish-language television use was also determined 

by the number of days per week that the respondent used it. The respondents were then 

placed into light and heavy use groups, like those for English-language media use. 
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Spanish-language newspaper use was determined by whether or not the respondent read 

one, due to the fact that the newspapers listed in the survey are only published weekly. 

All types of Enghsh media use and Spanish media use (with the exception of Spanish-

language newspaper use) were measured at the interval-level and later classified into 

groups. 

Many previous studies of knowledge gap have used the respondent's education 

level as an indicator of his or her SES (Kwak, 1999). Evidence indicates that education is 

a determinant of occupation, income, lifestyle and class identification (Gaziano, 1984). 

For this study, education was also used as the determinant of SES. Education was defined 

as the highest year of formal education the respondent had completed. In this study, like 

those by Tichenor, Donohue, and Olien (1975), the respondents with a high school 

education or less were classified as the low SES group, those with any postsecondary 

education were classified as the high SES group. SES was measured at the nominal level. 

Generational status was determined by the extent to which the respondents, and/or 

their parents were bom in the United States (Cuellar et al., 1995). Respondents were 

placed into three generation groups. The first generation was determined by whether the 

respondent was bom in Mexico or another country other than the United States. The 

second generation was determined by whether the respondent was bom in the United 

States and one or both of his/her parents was bom in Mexico or another country other 

than the United States. The third generation and up was determined by whether the 

respondents and his/her parents were bom in the United States. Generational status was 

measured at the nominal level. 
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Political affairs interest was determined by the extent of interest that the 

respondents expressed in political affairs. Respondents used a scale to indicate their 

interest level in political affairs. Political affairs interest was measured at the ratio level. 

Media use for politics was determined by how often the respondents use the 

media to keep up with political affairs. Respondents used a scale to indicate how often 

they used the media to keep up with political affairs. Media use for politics was measured 

at the ratio level. 

The dependent variables in the study are knowledge and knowledge gap. 

Knowledge was defined as awareness of a topic (Gaziano, 1997), particularly political 

and public affairs. Measuring knowledge of political affairs required exploring the 

awareness of two forms of political activities: the awareness of political candidates by 

name and the knowledge of which candidate won specific primaries. After identifying the 

names of political candidates and primary winners, responses were calculated for correct 

answers and then combined to create a single measure for political affairs knowledge. 

The second measure of knowledge incorporated the notion that knowledge is not 

limited to politics. Public affairs knowledge was measured by asking about awareness of 

current events related to U.S. immigration policy and space exploration. A single 

measure for public affairs knowledge was created by combining the correct responses to 

the questions related to immigration and space exploration. 

Finally, a general knowledge measure was created by combining the total political 

affairs knowledge score with the total public affairs knowledge score. Overall, this 

general measure created a knowledge index that could be used to compare the mean 
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scores between various groups of respondents. The knowledge measures were measured 

at the ratio level. 

Knowledge gaps have been measured through the simple subtraction of mean 

knowledge scores of one SES group from another (Gaziano, 1997). They have also been 

measured through the subtraction of statistical tests (ex: t-tests or analysis of variance) 

performed on knowledge scores of SES groups (Gaziano, 1997). For this study, 

knowledge gaps will be determined through the subtraction of mean knowledge scores of 

various groups. Knowledge gap is defined as the difference between the knowledge 

scores of two groups (i.e., SES groups, media use groups, generational status groups). 

The knowledge gap will be measured at the ratio level. 

The independent variables of media use (English and Spanish), SES, generational 

status and political affairs interest were tested against the dependent variable knowledge. 

This determined knowledge levels and whether knowledge gaps existed. Media use was 

also tested against the variables of SES and generational status. Political affairs interest 

and media use for politics were also tested against each other. 

Instrument 

Similar questions were used to determine the respondents' media use of both 

English- and Spanish-language media, with the exception of Spanish-language 

newspapers, as mentioned eariier. When respondents identified that they used a certain 

media, they then stated how many days a week they used that media. Rios and Gaines, Jr. 

(1998) used a similar method of determining English- and Spanish-language television 
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exposure among Hispanics. For their study, exposure was determined using a scale of 

zero to seven nights. However, for this study, English-language television use and 

English-language newspaper use were measured on a scale of one to seven nights. A zero 

was unnecessary because the respondents had already identified that they used that type 

of media. The actual measurement for English-language television use was determined by 

how many days a week the respondent watched a local newscast other than Telemundo 

46, which implies an English-language newscast. Spanish-language television use was 

determined by how many days a week the respondents watched Spanish-language 

television and was measured on a scale of zero to seven nights; however, respondents 

who answered that they never used Spanish-language television were not included in the 

statistical analyses to keep the measure as consistent as possible with the other media 

measures. For Spanish-language newspaper use, respondents simply identified whether or 

not they read a Spanish-language newspaper. 

To identify generational status, respondents were asked to identify which 

generation level described them best: first, second, or third and up. The respondents were 

read the description for each generation and asked to pick the one that best describes 

them. Cuellar et al. (1995) measured generational status the same way in a sttidy revising 

the original ARSMA scale; however, the researchers included a fourth and fifth 

generation as well. For this study, the fourth and fifth generations were included in third 

generation and up to shorten the question ascertaining generational status. This was done 

to lessen any confusion on the respondents' part due to lengthy generation descriptions. 
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To determine SES, respondents were asked to identify the highest level of 

education completed: less than high school, high school graduate or GED, some college, 

college graduate, frade/professional school, and graduate school. Those with high school 

or less were classified as low SES and those with any postsecondary as high SES 

(Donohue, 1970; Moore, 1987). Donohue et al. (1970) used the same classification in 

their landmark study of the knowledge gap hypothesis. 

The respondents' political affairs interest was measured using a scale from zero 

(not at all interested) to five (extremely interested). According to Chew and Palmer 

(1994), researchers in the past have asked individuals directiy for their level of interest in 

a topic through the use of a scaled measure. Media use for politics was also determined 

through the use of a scale from zero (never) to five (all the time). 

A series of questions regarding political and public affairs were asked to 

determine knowledge scores for each respondent. There were a total of seven close-ended 

questions and one open-ended question that had eight possible answers resulting in the 

possibility of a high score of 15. Close-ended questions have been used often in the past 

to determine knowledge (Chew & Palmer, 1994; Ettema et al., 1983; Genova & 

Greenberg, 1979). Open-ended questions have also been used to determine knowledge 

(Donohue et al., 1975; Gaziano, 1984). As in other studies, correct answers were assigned 

a one (McLeod & Perse, 1994) and three knowledge scores were created: political affairs 

knowledge (primary and candidate questions), public affairs knowledge (proposal 

questions), and total knowledge (political and public affairs combined). 
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To establish political affairs knowledge, respondents were asked to identify 

candidates who had campaigned for the democratic presidential nomination in 2004: 

Wesley Clark, Howard Dean, John Edwards, Dick Gepardt, John Kerry, Dennis J. 

Kucinich, Joe Lieberman, and Al Sharpton. George Bush was also included as a 

possibility in case a respondent mistakenly identified him as a candidate, but was not part 

of the knowledge score. They were then asked to identify which candidate won the Iowa 

caucuses, the South Carolina primary, and the Oklahoma primary. 

For public affairs knowledge, respondents were asked whether they were aware of 

President George W. Bush's space exploration plan and if they knew which planet the 

plan proposed visiting (Mars). Respondents were then asked if they were aware of 

President Bush's immigration proposal and if they knew how many years immigrants' 

temporary visas would last (three). McLeod and Perse (1994) asked questions on similar 

topics, such as presidential candidates and other political issues and proposals, to assess 

knowledge in a study of the effects of socioeconomic status on public affairs knowledge. 

The survey was funded by Ramar Communications, a local media company that 

ovms a Tejano radio station and a Telemundo affiliate in the area of the respondents 

surveyed. The questions used to measure knowledge were added to a survey Ramar was 

conducting to examine media habits of Hispanics. Besides the questions mentioned 

previously to measure the variables of this study, a number of additional questions were 

asked regarding the Telemundo affiliate, radio listening habits, and general habits, such 

as banking and dining. 
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The survey was administered during the first and second week of March 2004. 

Callers contacted Hispanic households from 5:30 to 9 p.m. each evening the first week, 

and from 2 to 5 p.m. and 5 to 8 p.m. the second week. Of the paid callers each evening 

the first week, at least half were bilingual so Spanish speaking respondents could 

participate in the survey, providing a representative sample of Hispanics. Spanish 

questionnaires were recorded on paper and later entered into the computer, while English 

questiormaires were recorded immediately in the computer. During the second week of 

calling, paid bilingual callers and students of the School of Mass Communications made 

the phone calls. Students were offered extra credit for participating. The callers were 

frained the first evening they worked on the survey and the trainer was present each 

following evening in case any questions or problems arose. In an effort to attain a better 

response rate, Ramar offered respondents an incentive for completing the survey - the 

chance to enter in a contest for an all expenses paid trip to a nearby resort. 

Sampling 

The random sample consisted of 3,000 telephone numbers of households with 

Hispanic sumames in a southwestem county, purchased through the Home Marketing 

Systems Group. Gibson et al. (1999) also purchased a random sample of 3,000 telephone 

numbers of residents with Hispanic sumames in three southwestem cities in a stiidy of 

Hispanic media use. Of the numbers dialed for this sttidy, 400 questionnaires were 

completed. 
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The southwestem county was chosen because both English- and Spanish-

language media are located in the area. There are several Hispanic-oriented newspapers 

in the area printed in English, Spanish, and a combination of the two. There are two 

Spanish-language television channels, one of which has a local newscast in Spanish. 

Another reason the county was chosen was the large Hispanic population. The 

estimated Hispanic population in Texas for the year 2000 was 6.5 million, making it the 

state with the second largest Hispanic population behind Califomia (10.8 million) 

(Valdes, 2000). Hispanics made up 32% of the 20.85 million people population in Texas 

(U.S. Census Bureau, 2000). The Hispanic population of the county used in this study 

was estimated to be 66,609 people, or 27.5% of the 242,628 population total for the year 

2000 (U.S. Census Bureau, 2000). A city and several small towns are located in the 

county used for this study. 

Statistical Tests 

Independent samples t-tests were mn on research questions one and two, and on 

hypothesis one. A cross-tabulation analysis was mn on research questions three and four. 

A one-way analysis of variance was mn on hypothesis two. Correlation was mn on 

hypothesis three and four. 

As in many other social science studies, a 0.05 alpha criterion level was used. 

When possible, a 0.01 probability level was reported. This was done because a 0.01 

probability level shows that the results are likely to occur 99% of the time rather than 

95% of the time. 
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CHAPTER IV 

RESULTS 

There were 400 total respondents, all from a southwestem county. Of the 400 

completed questionnaires, six were recorded as being completed in Spanish. There was a 

cooperation rate of 20.8%) for answered phone calls, and an overall response rate of 

14.1% for answered phone calls, busy signals, and no answers. 

Of the 400 total respondents, 39.5% were male (or 154 total males), while 60.5%) 

(or 236 total) were female. Of the respondents, 53.4% (or 210 total) fell into the low SES 

group, while 46.6% (or 183 total) fell into the high SES group. There was a great 

difference in the number of respondents who identified themselves as first generation, 

second generation, and third generation and up; 7% (or 28 total respondents) identified 

themselves as first generation, 21.8%) (or 87 total) as second generation, and 71.2% (or 

284 total) as third generation and up. The variables, gender, SES, and generational status 

all had a small number of missing data that resulted from refiisal by some respondents to 

answer those questions. 

Measures of Media Use 

In terms of overall media use, the data showed that larger percentage differences 

were between light and heavy use of Spanish-language media, while there were small 

differences in the percentages of light and heavy users of English-language media. The 

lowest percentages of non-users were reported for English-language media. For Spanish-
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language television, 40.3%) (or 161 total respondents) were identified as light users, 30% 

(or 120 total) as heavy users, and 29.8% (or 119 total) as non-users. The percentages of 

light and heavy users of English-language television were close, with 45.5% (or 182 total 

respondents) identified as light users and 43.8% (or 175 total) as heavy users; 10.8% (or 

43 total) were identified as non-users. For Spanish-language newspapers, 30% (or 120 

total respondents) reported using one while 70% (or 280 total) reported that they did not. 

There were close percentages for light and heavy users of English-language newspapers; 

45%) (or 180 total respondents) were identified as light users, 42.3%) (or 169 total) as 

heavy users, and 12.8% (or 51 total) as non-users. Percentages for media use are shown 

in Table 1 and Table 2. 

Table 1. Use of Spanish-language television and English-language media by Hispanics 

Media type 

Spanish-language 

television 

English-language 

television 

English-language 

newspaper 

Light 

40.3% 

45.5% 

45% 

Heavy 

30% 

43.8% 

42.3% 

No use 

29.8% 

10.8% 

12.8% 

Â  

400 

400 

400 
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Table 2. Use of Spanish-language newspapers by Hispanics 

Media type Use No use N 

Spanish-language 

newspapers 

30% 70% 400 

Measures of Knowledge 

Political Affairs Knowledge 

For political affairs knowledge, almost half of the respondents were unable to 

name a single candidate for the Democratic presidential nomination. Of the 400 

respondents, 48.5%) were unable to name any candidates; 19.5%) named one candidate; 

13.8% named two; 10% named three; 3% named four; 2.5% named five; 1.8% named 

six; 0.5%) named seven; and, 0.5%) named eight. 

In regards to knowledge of primary winners, 63.8% of the respondents were 

unable to name any; 20% named one; 11.8% named two; and 4.5% named three. Of the 

respondents, 35.8%) were able to name John Kerry as the winner of the Iowa caucuses; 

16%) were able to name John Edwards as the winner of the South Carolina primary; and 

5.3%) were able to name Wesley Clark as the winner of the Oklahoma primary. The latter 

percentages are shown in Table 3. 
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Table 3. Percentage of respondents who correctly answered primary questions 

Primaries 

knowledge 

John Kerry 

John Edwards 

Wesley Clark 

Yes 

35.8% 

16% 

5.3% 

No 

64.3% 

84% 

94.8% 

Â  

400 

400 

400 

Public Affairs Knowledge 

In terms of public affairs knowledge, 53% of respondents said they were aware of 

President Bush's space exploration proposal, and 69.8%) of those respondents were able 

to name the planet that Bush proposes exploring as part of his proposal. More than half, 

or 61%o, of the respondents said they were aware of President Bush's immigration 

proposal, and 24.2% of those respondents correctly gave the number of years the 

immigrants' temporary visas would last under the proposal. These percentages are shown 

Table 4. 
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Table 4. Percentage of respondents who correctly answered public affairs questions 

Public affairs 

knowledge 

Space exploration 

Planet to be 

explored 

Immigration 

proposal 

Length of 

temporary visa 

Yes 

53% 

69.8% 

61% 

24.2% 

No 

47% 

30.2% 

39% 

75.8% 

Â  

400 

212 

400 

244 

Total Knowledge 

The total knowledge score was determined by combining the number of correctly 

identified Democratic presidential candidates, the number of correctly identified primary 

winners, and the number of public affairs questions answered correctly. Of the 400 

respondents, 12.5%) had a total knowledge score of zero, meaning they were unable to 

identify any candidates or answer a single question correctly; 19.8%) had a score of one; 

14.3%) had a score of two; 14% had a score of three; 10.3% had a score of four; 9.8% had 

a score of five; 3.8%) had a score of six; 5.5% had a score of seven; 4% had a score of 

eight; 1.3%) had a score of nine; 1.3%) had a score often; 1.5% had a score of 11; 1.5% 

had a score of 12; 0.3% had a score of 13; and 0.5% had a score of 14. No respondents 

were able to reach the high score of 15. 
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Research Questions and Hypotheses 

RQl: What is the relationship between Spanish-language media use and 

knowledge of political and public affairs for Hispanics? 

The first research question sought to determine the relationship between Spanish-

language media use and knowledge. Overall the data analysis revealed few differences in 

knowledge among light and heavy users. Independent samples t tests indicated that use of 

Spanish-language media did not affect knowledge levels. In Table 5 and Table 6, the 

mean knowledge scores of light and heavy users of each media are compared, as well as 

other statistical information. The t test revealed that there was not a significant difference 

in the level of political affairs knowledge between light and heavy users of Spanish-

language television, t(278.71) = 1.766,/»>.05. On average, tight users of Spanish-

language television had a slightly higher level of political affairs knowledge than heavy 

users of Spanish-language television (M = 1.83, SD = 2.32; M = 1.40, SD = 1.78, 

respectively). The t test also showed that there was not a significant difference in the 

level of public affairs knowledge between light and heavy users of Spanish-language 

television, t(279) = -1.198, j9>.05. Light users of Spanish-language television had a 

slightly lower level of public affairs knowledge than heavy users (M = 1.62, SD = 1.23; 

M = 1.79, SD = 1.22, respectively). Finally, the t test revealed that there was not a 

significant difference in the total level of knowledge between light and heavy users of 

Spanish-language television, t(277.34) = .799,;7>.05. Light users of Spanish-language 

television had a slighfly higher level of total knowledge than heavy users (M = 3.45, SD 
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- 2.97; M = 3.19, SD = 2.39, respectively). Thus, light or heavy use of Spanish-language 

television had no effect on knowledge levels. 

Table 5. Independent samples t test of knowledge by Spanish-language television use 

Variable 

Political 

affairs 

Public 

affairs 

Total 

knowledge 

Light 

M 

1.83 

1.62 

3.45 

SD 

2.32 

1.23 

2.97 

Heavy 

M 

1.40 

1.79 

3.19 

SD 

1.78 

1.22 

2.39 

t 

1.766 

-1.198 

.799 

df 

278.71 

279 

277.34 

ns 

.08 

.23 

.43 

The t test showed that there was not a significant difference in the level of 

political affairs knowledge between respondents who do, and do not, read a Spanish-

language newspaper, t(285.58) = -.976, j9>.05. On average, respondents who read a 

Spanish-language newspaper had a slightly lower level of political affairs knowledge (M 

= 1.61, SD = 1.92) than those who did not read a Spanish-language newspaper (M = 1.83, 

SD = 2.47). It was also shown that there was not a significant difference in the level of 

public affairs knowledge between respondents who do, and do not, read a Spanish-

language newspaper, t(398) = 1.243,/»>.05. On average, respondents who read a Spanish-

language newspaper had a slightly higher level of public affaks knowledge (M = 1.77, 

SD = 1.21) than those who did not read a Spanish-language newspaper (M = 1.60, SD = 
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1.24). Finally, the t test revealed that there was not a significant difference in the total 

level of knowledge of those who do, and do not, read a Spanish-language newspaper, 

t(285.75) = -.196,;7>.05. Respondents who read a Spanish-language newspaper had a 

slightly lower level of total knowledge (M = 3.38, SD = 2.45) than those who do not read 

a Spanish-language newspaper (M = 3.43, SD = 3.15). The t test showed that Spanish-

language newspaper use had no effect on knowledge levels. 

Table 6. Independent samples t test of knowledge by Spanish-language newspaper use 

Variable 

Political 

affairs 

Public 

affairs 

Total 

knowledge 

Use 

M 

1.61 

1.77 

3.36 

SD 

1.92 

1.21 

2.45 

No use 

M 

1.83 

1.60 

3.43 

SD 

2.47 

1.24 

3.15 

t 

.976 

1.243 

-.196 

df 

285.58 

398 

285.75 

ns 

.38 

.21 

.85 

RQ2: What is the relationship between English-language media use and 

knowledge of political and public affairs for Hispanics? 

Research question two also sought to determine the relationship between 

knowledge and media use, however, English-language media use was examined instead 

of Spanish-language media use. Independent samples t tests showed that use of English-

language newspapers had an affect on some knowledge levels, while the use of English-
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language television did not. A comparison of means, as well as other statistical 

information about knowledge and English-language media use, is shown in Table 7. The t 

test revealed that there was not a significant difference in the level of political affairs 

knowledge of light and heavy users of English-language television, t(355) = .138, p>.05. 

On average, light users of English-language television had a slightly lower level of 

political affairs knowledge than heavy users of English-language television (M = 1.87, 

SD = 2.46; M = 1.90, SD = 2.29, respectively). The t test also showed that there was not a 

significant difference in the level of public affairs knowledge between light and heavy 

users of English-language television, t(347.20) = -.768,jP>.05. Light users of English-

language television had a slightly lower level of public affairs knowledge than heavy 

users (M = 1.65, SD = 1.16; M = 1.75, SD = 1.30, respectively). Finally, it was shown 

that there was not a significant difference in the level of total knowledge between light 

and heavy users of English-language television, t(355) = -.424, p>.05. Light users of 

English-language television again had a slightly lower level of total knowledge than 

heavy users (M = 3.52, SD = 3.14; M = 3.66, SD = 2.87, respectively). The t test 

indicated that English-language television use had no effect on knowledge levels. 
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Table 7. Independent samples t test of knowledge by English-language television use 

Variable 

Political 

affairs 

Public 

affairs 

Total 

knowledge 

Light 

M 

1.87 

1.65 

3.52 

SD 

2.46 

1.16 

3.14 

Heavy 

M 

1.90 

1.75 

3.66 

SD 

2.29 

1.30 

2.87 

t 

-.138 

.768 

-.424 

df 

355 

347.2 

355 

ns 

.89 

.44 

.67 

The t test indicated that there was a significant difference in the level of political 

affairs knowledge between light and heavy users of English-language newspapers, 

t(302.72) = -3.018, p<.01. On average, light users of English-language newspapers had a 

lower level of political knowledge than heavy users of English-language newspapers (M 

= 1.38, SD = 1.85; M = 2.11, SD = 2.58, respectively). The t test also showed that there 

was not a significant difference in the level of public affairs knowledge between 

respondents who were light users of English-language newspapers and those who were 

heavy users, t(347) = -1.422,/'>.05. Respondents who were light users of English-

language newspapers had a slightly lower level of public affairs knowledge than heavy 

users (M = 1.54, SD = 1.27; M = 1.73, SD = 1.21, respectively). Finally, the t test showed 

a significant difference in the total level of knowledge between light users of English-

language newspapers and heavy users, t(316.27) = -2.999,p<.0\. On average, it was 
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found that respondents who were light users of English-language newspapers had a lower 

level of total knowledge than those who were heavy users (M = 2.93, SD = 2.47; M = 

3.85, SD = 3.19, respectively). The t test showed that light and heavy use of English-

language newspapers had an effect on both the level of political affairs knowledge and 

total knowledge level. Mean knowledge scores of light and heavy users as well as other 

statistical information are shown in Table 8, while the magnitude of significant 

knowledge gaps is shown in Table 9. 

Table 8. Independent samples t test of knowledge by English-language newspaper use 

Variable 

Political 

affairs 

Public 

affairs 

Total 

knowledge 

Light 

M 

1.38 

1.54 

2.93 

SD 

1.85 

1.27 

2.47 

Heavy 

M 

2.11 

1.73 

3.84 

SD 

2.58 

1.21 

3.19 

t 

-3.018 

-1.422 

-2.999 

df 

302.72 

347 

316.27 

P 

<.01 

<.01 

ns 

.16 
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Table 9. Significant knowledge gaps between means of light and heavy users of English-
language newspapers 

Variable 

Political affairs 

Public affairs 

Total knowledge 

Light 

Ml 

1.38 

1.54 

2.93 

Heavy 

M2 

2.11 

1.73 

3.84 

Gap 

M 2 - M 1 

.73 

ns 

.91 

HI: There will be a statistically significant gap in knowledge of political and 

public affairs between the low and high SES groups of Hispanics. 

Hypothesis one predicted that there would be a gap in knowledge of political and 

public affairs between the low and high SES groups, SES being determined by education. 

Independent samples t test supported this hypothesis. In Table 10, the mean knowledge 

scores of the low and high SES groups are shown, as well as other statistical information. 

The magnitude of the gaps is shown in Table 11. The t test revealed that there was a 

significant difference in the level of political affairs knowledge between the low and high 

SES groups, t(306.02) = -5.871,/X.Ol. On average, the low SES group had a lower level 

of political affairs knowledge than the high SES group (M = 1.16, SD = 1.75; M = 2.52, 

SD = 2.68, respectively). The t test also showed that there was a significant difference in 

the level of public affairs knowledge between the low and high SES groups, t(369.07) = -

2.345, j9<.05. The low SES group had a lower level of public affairs knowledge than the 

high SES group (M = 1.51, SD = 1.17; M = 1.80, SD = 1.30, respectively). Finally, it was 

shown that a significant difference in the level of total knowledge existed between the 
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low and high SES groups, t(321.77) = -5.601, p<.01. The low SES group had a lower 

level of total knowledge than the high SES group (M = 2.67, SD = 2.36; M = 4.32, SD = 

3.34, respectively). The results showed that a gap in knowledge does exist between SES 

groups of Hispanics. 

Table 10. Independent samples t test of knowledge by SES 

Variable 

Political 

affairs 

Public 

affairs 

Total 

knowledge 

Low SES 

M 

1.16 

1.51 

2.67 

SD 

1.75 

1.17 

2.36 

High SES 

M 

2.52 

1.80 

4.32 

SD 

2.68 

1.30 

3.34 

t 

-5.871 

-2.345 

-5.601 

df 

306.02 

369.068 

321.77 

P 

<.01 

<.05 

<.01 

Table 11. Significant knowledge gaps between means of low and high SES groups 

Variable 

Political affairs 

Public affairs 

Total knowledge 

Low SES 

Ml 

1.16 

1.51 

2.67 

High SES 

M2 

2.52 

1.80 

4.32 

Gap 

M2-M1 

1.36 

.29 

1.65 
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RQ3: What is the relationship between SES and media use for Hispanics? 

Research question three sought to establish the relationship between SES and 

media use for Hispanics. Cross-tabulation analysis revealed that there was a significant 

relationship between SES and use of Spanish-language television (?^(1, N = 274) = 

14.71, j9<.01). Percentages for Spanish-language media use are shown in Table 12. 

Analysis revealed that members of the low SES group (51.6%) were heavier users of 

Spanish-language television than members of the high SES group (28.6%). No significant 

relationship was found between SES and use of Spanish-language newspapers; 28.1% of 

the low SES groups reported using a Spanish-language newspaper, while 32.8% of the 

high SES group reported using one also. 

Table 12. Use of Spanish-language media by SES groups 

SES group 

Low SES 

High SES 

Spanish 

television 

Light 

48.4% 

71.4% 

Heavy 

51.6% 

28.6% 

N 

155 

119 

Spanish 

newspaper 

Use 

28.1% 

32.8% 

No use 

71.9% 

67.2% 

N 

210 

183 

Spanish television, r = 14.71, df= \,p<.Ol 

Spanish newspaper, ? - 1.02, df = 1, jc»>.05 

There were no significant relationships found between SES and use of either 

English-language television or newspapers. Of the low SES group, 47.3%) were identified 

as heavy users of English-language television, while 49.4% of the high SES group were 

identified as heavy users. In regard to English-language newspapers use, 49.5% of the 

57 



low SES group were identified as heavy users, while 46.9%) of the high SES groups were 

identified as heavy users. A further breakdown of usage percentages is shown in Table 

13. 

Table 13. Use of English-language media by SES groups 

SES group 

Low SES 

High SES 

English 

television 

Light 

52.7% 

50.6% 

^1 ^ . 

Heavy 

47.3% 

49.4% 

N 

182 

170 

English 

newspaper 

Light 

50.5% 

53.1% 

Heavy 

49.5% 

46.9% 

N 

186 

162 

English newspaper, ?̂  = .225, df = \,p>.05 

H2: There will be a statistically significant gap in knowledge of political and 

public affairs between Hispanic generational status groups. 

Hypothesis two predicted that there would be a gap in knowledge of political and 

public affairs between generational status groups. A one-way analysis of variance 

supported this hypothesis, though not in the expected direction. Mean knowledge scores 

of generational status groups, as well as other statistical information, are shown in Table 

14; the magnitude of the gaps is shown in Table 15. The ANOVA showed a significant 

difference in the level of political affairs knowledge between generational status groups, 

F(2, 396) = 7.747,/?<.01. A Student-Newman-Keuls post hoc examination revealed that 

there was a significant difference in level of political affairs knowledge between the 

second and third generations, while there was no difference between these and the first 
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generation. (M = 2.57, SD = 2.62; M = 1.49, SD = 2.12; M = 2.07, SD = 2.72, 

respectively). The ANOVA also showed a significant difference in the level of public 

affairs knowledge between generational status groups, F(2, 396) = 3.064, p<.05. 

However, the differences were so subtle that the post hoc examination did not show the 

differences between the first, second and third generations (M = 2.07, SD = 1.22; M = 

1.81, SD - 1.15; M = 1.56, SD = 1.25, respectively). Finally, the ANOVA revealed a 

significant difference in the level of total knowledge between generational status groups, 

F(2, 396) = 7.847,/»<.01. A post hoc examination showed a significant difference in the 

level of total knowledge between the second and third generations, while there was no 

difference between these and the first generation (M = 4.38, SD = 3.12; M = 3.06, SD = 

2.77; M = 4.14, SD = 3.53, respectively). The one-way ANOVA indicated that there was 

a significant difference in knowledge levels between generational status groups, 

providing support for the hypothesis. However, the researcher expected the third 

generation to have the highest knowledge levels. 
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Table 14. One-way analysis of variance of knowledge by generational status 

Variable 

Political 

affairs 

Public 

affairs 

Total 

knowledge 

First 

M 

2.07 

2.07 

4.14 

SD 

2.72 

1.21 

3.52 

Second 

M 

2.57 

1.80 

4.38 

SD 

2.62 

1.15 

3.12 

Third 

M 

1.49 

1.56 

3.06 

SD 

2.12 

1.25 

2.77 

F 

7.75 

3.06 

7.85 

df 

2,396 

2,396 

2,396 

P 

<.01 

<.05 

<.01 

Table 15. Significant knowledge gaps between means of generational status groups 

Variable 

Political affairs 

Public affairs 

Total knowledge 

First 

Ml 

2.07 

2.07 

4.14 

Second 

M2 

2.57 

1.81 

4.38 

Third 

M3 

1.49 

1.56 

3.06 

Gap 

M 2 - M 3 

1.08 

ns 

1.32 

RQ4: What is the relationship between generational status and media use for 

Hispanics? 

Research question four sought to determine the relationship between generational 

status and media use for Hispanics. Cross tabulation analysis revealed that there was a 

significant relationship between generational status and use of Spanish-language 
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television (?^(2, N = 280) = 8.677, p<.05), as well as use of English-language newspapers 

(?'(2, N = 349) = 8.399, ;7<.05). The analysis revealed that members of the first 

generation (70.8%)) were heavier users of Spanish-language television than members of 

the second (43.1%) and third (39.3%) generation groups. The analysis also revealed that 

members of the third generation group (52%) were heavier users of English-language 

newspapers than members of the second (43.9%) and first (17.6%) generation groups. No 

significant relationship was found between generational status and use of Spanish-

language newspapers, or English-language television. Media use percentages are shown 

in Table 14 and Table 15. 

Table 16. Use of Spanish-language media by generational status group 

Generational 

status group 

First 

Second 

Third 

Spanish 

television 

Light 

29.2% 

56.9% 

60.7% 

^2 o ^^ 

Heavy 

70.8% 

43.1% 

39.3% 

N 

24 

65 

191 

Spanish 

newspaper 

Use 

25% 

28.7% 

30.1% 

No use 

75% 

71.3% 

69.9% 

N 

28 

87 

284 

Spanish newspaper, ?̂  = .529, df = 2,p>.05 
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Table 17. Use of English-language media by generational status group 

Generational 

status group 

First 

Second 

Third 

English 

television 

Light 

52.2% 

59.7% 

48.4% 

Heavy 

47.8% 

40.3% 

51.6% 

N 

23 

77 

256 

English 

newspaper 

Light 

82.4% 

56.1% 

48% 

Heavy 

17.6% 

43.9% 

52% 

N 

17 

82 

250 

English newspaper, f = 8.399, df = 2,;7<.05 

H3: There will be a positive relationship between level of interest in political 

affairs and knowledge of political and public affairs for Hispanics. 

Hypothesis three predicted that there would be a correlation between level of 

interest in political and public affairs and knowledge of political and public affairs. 

Interest was found to have a moderate, positive correlation with all knowledge levels. 

Interest was positively correlated to political affairs knowledge (r = .32,;7<.01). ft was 

also positively related to pubhc affairs knowledge (r = .24,;?<.01). And finally, interest 

was positively related to total knowledge (r = .35,p<.0l). Correlations between 

knowledge measures and political affairs interest are shown in Table 18. 
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Table 18. Correlation between political affairs interest and political affairs knowledge, 
public affairs knowledge and total knowledge 

Knowledge 

measures 

Political affairs 

knowledge 

Public affairs 

knowledge 

Total knowledge 

Political affairs 

interest 

r 

.32 

.24 

.35 

P 

<.01 

<.01 

<.01 

N 

400 

400 

400 

H4: There will be a positive relationship between interest in political affairs and 

media use for political affairs knowledge by Hispanics. 

Hypothesis four predicted that there would be a correlation between interest in 

political affairs and media use to gather knowledge of political affairs. Pearson product-

moment correlation indicated that political affairs interest had a stirong, positive 

correlation with use of the media to gather political affairs knowledge (r = .65, p<.0\). 
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CHAPTER V 

DISCUSSION 

The theory of knowledge gap postulates that gaps in knowledge exist, and will 

increase in magnitude, between low and high SES groups as information is infiised into a 

social system. The high SES group's knowledge will increase at a faster rate than that of 

the low SES group. This study indicated that this theory holds tme among the Hispanic 

population. The first hypothesis showed that a significant gap in knowledge of political 

and public affairs existed between the low and high SES groups, in favor of the high SES 

group. Though the study did not determine whether the gaps in knowledge were 

increasing, it did show that they exist. 

Examination of the knowledge gap theory, with the substitution of light and heavy 

media use for low and high SES groups, indicated that light and heavy use of Spanish-

language media had no effect on knowledge. Researchers have implied in the past that 

television (English-language) is probably a knowledge equalizer (Viswanath & Finnegan, 

Jr., 1997). This appeared to be tme for this study while a significant gap existed between 

light and heavy users of English-language newspapers. While television may lessen the 

magnitude of knowledge gaps, respondents with heavy English-language newspaper use 

were still the most knowledgeable in this study. This can probably be attributed to the in-

depth coverage of topics by newspapers. 

Application of the knowledge gap theory toward generational status groups 

revealed significant gaps in knowledge as well. Again, these gaps were probably the 
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result of media use. Since past research has indicated that first generation Hispanics are 

heavy users of Spanish-language media (Gibson et al., 1999), and some research has 

implied that those media do not provide the same coverage of topics pertaining to the 

United States as their English-language counterparts (Davila, 2000), it was thought that 

first generation respondents would be less knowledgeable of U.S. political and public 

affairs than other generations. This however was not the case. It is a possibility that 

through the desire to acculturate, first generation Hispanics are using the media to leam 

about the United States, consciously absorbing as much information as possible. This 

helps explain why the first generation knowledge scores were higher than those of the 

third generation, and how media use again affects knowledge levels. 

The results of research question one indicated that Spanish-language media had 

no significant effects on knowledge levels. For Spanish-language television use, light 

users had a slightly higher total knowledge mean than heavy users. It has been suggested 

that television can be a knowledge equalizer (Viswanath & Finnegan, Jr., 1997); the 

negligible difference in knowledge levels may be a resuk of television's ability to reduce 

knowledge gaps. One reason for this could be that "television viewers are less able than 

other media users to be selective about viewing some news stories and not others" 

(Viswanath & Finnegan, Jr., 1997). However, if Spanish-language television news 

provide little coverage of U.S. political and public affairs (Davila, 2000), it is a 

possibility that there is very little information provided on these topics in the first place. 

Light and heavy users may all be retaining the small doses of political and public affairs 

information. The fact that light users had a slightiy higher total knowledge mean indicates 
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that Spanish-language television is probably not the primary information source for light 

users; those respondents may be using English-language media more heavily than 

Spanish-language media. 

Respondents who did not read a Spanish-language newspaper had a higher total 

knowledge mean than those who did read one. Similar to Spanish-language television 

news, it is possible that these newspapers are providing so littie U.S. political and public 

affairs information, knowledge levels are not increased through reading them. Smaller, 

neighborhood newspapers are generally oriented toward the issues affecting the 

community they serve (Gaziano, 1984), not the more general issue of politics. The fact 

that non-readers had a higher, though still not significant, total knowledge mean may 

again result from use of another media as a primary information source. 

The results of research question two showed that there was not a significant 

relationship between English-language television use and knowledge levels, while one 

did exist between English-language newspaper use and knowledge levels. The non

significant relationship between English-language television use and knowledge levels 

can again be attributed to the idea of television as a knowledge equalizer. Light and 

heavy use makes very little difference because users are not selective of what news 

stories they view (Viswanath & Finnegan, Jr., 1997). The fact that heavy users had a 

slightiy higher total knowledge mean indicates that English-language television may be 

their primary source of information for U.S. political and public affairs. 

While television has been considered a knowledge equalizer, newspaper use has 

been considered a non-equalizer and may contribute to knowledge gaps (Viswanath & 
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Finnegan, Jr., 1997). The significant relationship between English-language newspaper 

use and knowledge levels indicates that light or heavy use does affect knowledge. Heavy 

users had a significantly higher total knowledge mean than light users. This could be 

attributed to the fact that print media permit more in-depth coverage than other media, 

such as television, and, individuals who depend on print media spend more time with it 

than with other media (Viswanath & Finnegan, Jr., 1997). 

The results for hypothesis one were not surprising. They reaffirmed the basic 

tenet of the knowledge gap hypothesis. There were significant differences in knowledge 

levels between the low and high SES groups. The knowledge level means of the high 

SES group were much higher than those of the low SES group. Tichenor et al. (1970) 

identified a number of reasons for the difference in knowledge between SES groups: a 

difference in communication skills, existing knowledge of the topic prior to contact with 

media, relevant social contact, selective behaviors, and/or the nature of the mass media 

system that delivers the information (Tichenor et al., 1970). A combination of these 

reasons probably contributed to the significant difference in knowledge between the SES 

groups. 

The results of research question three indicated that members of the low SES 

group were significantly heavier users of Spanish-language television than the high SES 

group. One reason for this may be that lower SES groups depend more on television than 

higher SES groups (Viswanath & Finnegan, Jr., 1997). In conjunction with this, self-

exposure to information is often related to knowledge level (Donohue et al., 1975). 

Higher SES groups are more likely to expose themselves to certain types of information. 
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such as public affairs (Tichenor et al , 1970), which they are probably seeking from 

media that provide more complete coverage than Spanish-language television news. 

There were no significant relationships between SES and Spanish-language newspaper 

use and English-language television and newspaper use. In fact, a larger percentage of the 

low SES group were heavy users of English-language newspaper than the high SES 

group, which goes against the idea that higher SES groups are more dependent on print 

media than lower SES groups (Viswanath & Finnegan, Jr., 1997). 

The results for hypothesis two were very surprising. Though significant gaps in 

knowledge were found between generational status groups, they were not found between 

the groups, or in the direction, expected. Significant gaps were found to exist between the 

second and third generation for political affairs knowledge and total knowledge, with the 

second generation exhibiting higher means than the third generation. In public affairs 

knowledge, the first generation exhibited a higher mean than both the second and third 

generations, though the differences were so subtle that a post hoc test did not reveal the 

differences between the generational status groups. It was expected that the first 

generation, being more likely heavier users of Spanish-language media, would have the 

lowest knowledge levels; however, the first generation exhibited higher knowledge levels 

than the third generation for political affairs knowledge, public affairs knowledge, and 

total knowledge, and had the highest knowledge level overall for public affairs 

knowledge. The first generation's high knowledge levels may be the result of heavy 

media use to gain information about the society they are now a part of (Barker et al.. 
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2001). Members of the first generation may be making a greater effort to retain new 

knowledge that may help them adjust to their new life. 

The results of research question four indicated that there was a significant 

relationship between generational status and Spanish-language television use, as well as 

with English-language newspaper use. Members of the first generation were far heavier 

users of Spanish-language television than members of the second and third generations. 

According to Rios and Gaines, Jr. (1999), Hispanics may seek media that satisfy special 

needs and goals for their ethnic group. First generation Hispanics may use Spanish-

language media to provide a "link" with their country of origin and culture (Gibson et al., 

1999). This appears to be tme for Spanish-language television use. 

Members of the third generation were heavier users of English-language 

newspapers than the second generation, and much heavier users than the first generation. 

The significant relationship between generational status and English-language newspaper 

use may exist because first generation Hispanics are much more likely than Hispanics 

bom in the U.S. to be Spanish dominant (Pew Hispanic Center, 2002). Therefore, first 

generation Hispanics are probably not as capable of reading English as their U.S.-bom 

Hispanic counterparts. In fact, 42%) of Hispanics indicate that they read "just a little" or 

no English (Pew Hispanic Center, 2002). 

The results for hypothesis three were not surprising. A significant correlation was 

found between political affairs interest and knowledge levels. Past research has shown 

that interest is a key component in leaming about public affairs (Genova & Greenberg, 

1979), and is a significant factor in knowledge gaps (Ettema et al., 1983). Though the 
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con-elations were moderate, they still indicate that there is a positive relationship between 

interest and knowledge. 

The results for hypothesis four were also not surprising. A positive, significant 

correlation was found between political affairs interest and useof the media to gather 

information about politics. The strong correlation indicates respondents with interest in 

political affairs are gathering a significant amount of their information on that topic from 

the media. 

Weaknesses of Study 

Several weaknesses of this study resulted from the fact that the survey was 

conducted in partnership with a company. One of the weaknesses lays within several of 

the media use measures. Since the survey was conducted with an outside company, 

compromises were made in regard to the measurement of English- and Spanish-language 

television, in that they were not measured in the same manner. Also, since all Spanish-

language newspapers listed in the questionnaire were weeklies, a proper measure of light 

and heavy use was not possible (this had nothing to do with the parmership with the 

company). Another weakness of the survey was its length, which was, again, due to the 

partnership with a company. If the survey had been shorter, it is likely that a larger 

number of questionnaires would have been completed in a shorter amount of time. 

Another weakness resulted from the fact that a much larger percentage of females 

(60.5%) than males (39.5%)) completed the survey. This may have resuhed from 

contacting some households during the day, when more females were home than men. 
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There was also a large difference in percentages of generational status groups: first 

generation (7%), second generation (21.8%), and third generation (71.2%). If these 

percentages had been closer, it is possible that the results would have been different. 

Since the survey was conducted in Spanish and English, there may have been 

slight variations in the translation of the survey that may have had an affect on responses. 

Also, instead of using the paper questionnaire provided for Spanish surveys, some callers 

tianslated directly from the computer screen. This made it impossible to determine how 

many questionnaires were actually completed in Spanish. Again, there may have been 

variations in the ttanslation that may have affected responses. 

Practical Application 

The study indicated that light and heavy use of Spanish-language media had no 

significant effect on knowledge levels, and of English-language media, only English-

language newspaper use produced a significant effect. As stated earlier, newspaper use 

may contribute to knowledge gaps, while television use may help close them. It should be 

noted that heavy users of English-language newspapers had the highest mean total 

knowledge score, possibly resulting from the depth of knowledge available in print 

media. 

The study also indicated, like many studies before it, that a knowledge gap exists 

between low and high SES groups. Some of the largest knowledge gaps found in this 

study existed between the SES groups. Even within one ethnic minority group, these gaps 

prominentiy exist and will probably continue to exist. Hispanics should note that their 
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media choices may be affecting their knowledge levels. Though television may be 

preferred by some individuals, including members of lower SES groups, newspapers 

provide more information and contribute to greater knowledge levels. 

Suggestions for Future Research 

One suggestion for future research is to use consistent media measures. There is a 

possibility that the results may have varied if English- and Spanish-language television 

use were measured in the same manner. Rios and Gaines (1998) used consistent measures 

for English- and Spanish-language television use by using the same wording in the 

questions regarding use, and providing the same answers to choose from: zero to seven 

nights. 

Another suggestion would be to keep the questionnaire as short as possible or at 

least to a more moderate length. Excessive length in a questionnaire can lead to a low 

response rate and cause the survey time frame to increase. When conducting a survey 

with a lengthy questionnaire, an incentive is very helpful. However, though the trip 

incentive aided in the completion rate of the questionnaires, some respondents still hung 

up mid-survey, possibly due to survey length. 

As stated earlier, gender and generational status groups were uneven in number. If 

these groups were closer in number with each other, it is entirely possible that some 

results would have been different. Future research should make an effort to attain a more 

equal distiibution across the groups. This may be possible through a larger sample size. 
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A similar study in which data is collected at two different points in time would 

provide more support for the knowledge gap theory. It would provide a better idea of 

existing gaps and whether they are increasing or decreasing as coverage of the topic 

continued. Gaziano (1997) stated that an ideal study would, among other things, involve 

data collection at different points in time. This would give the findings more validity and 

provide researchers with an idea of the magnitude of the knowledge gap among 

Hispanics. 

Finally, content analyses of Spanish-language and English-language media for 

coverage of political and public affairs would provide a solid base for a future study 

similar to this. If a content analysis had been conducted during this study, it would have 

helped determine whether light and heavy media use of Spanish-language and English-

language media were factors in respondents' knowledge levels. That base would help in 

fixture research involving Hispanics and media use. 
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APPENDIX 

HISPANICS' MEDIA HABITS 

QUESTIONNAIRE 
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q:qhello 
Hello, my name is and I'm calling from the Institute for 
Communications Research at Texas Tech University. We are not selling anything. We 
are contacting randomly selected people in Lubbock and surrounding counties to leam 
about media habits. All of your answers will be completely confidential and if we mn 
into a question you do not want to answer, just let me know and we'll move on to the 
next one. Would you like to help me with this project? 
IF THEY AGREE ASK THE FOLLOWING QUALIFYING QUESTIONS: 
i: 
key 

q:qage 
Are you between the ages of 18 and 64? 
1) Yes (skip to qethnicity) 
2) No 
i: 
key 

q:qhouse 
Is there someone in the house between 18 - 64? 
l)Yes 
2) No (terminate) 
i: 
key 

q: qethnicity 
Do you consider yourself to be of Hispanic, Latino, or Mexican-American origin? 
l)Yes 
2) No (terminate) 
i: 
key 

q:qstation 
Do you or an immediate family member work for a television or radio station in the 
Lubbock area? 
1) Yes (terminate) 
2) No 
i: 
key 

q:ql 
t:5 
Which language do you most often speak with your friends? 
1) Spanish 
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2) English 
3) Both 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q2 
t:5 
Which language do you most often speak at work? 
1) Spanish 
2) English 
3) Both 
8) DON'T KNOW 
9) REFUSED 
i: 
key 

q:q3 
t:5. 
Which language do you most often speak at home? 
1) Spanish 
2) English 
3) Both 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q4 
t:5 
Stop me when I read the description that best fits you. 
1) 1st generation = You were bom in Mexico or another country. 
2) 2nd generation = You were in bom in the USA; either or both of your parents were 
bom in Mexico or another country. 
3) 3rd generation = You were bom in the USA, both of your parents were bom in the 
USA, and all your grandparents were bom in Mexico or another country. 
8) DON"T KNOW 
9) REFUSED 
i: 
key 

q : q r a t e 
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The following questions want you to rate yourself on a 
scale of 1 to 7 
Where 1 means "not at all", and 7 means "Very well". IF TAKING SURVEY IN 
SPANISH, DON'T ASK 4 & 5; If TAKING IN ENGLISH DON'T ASK 6 & 7 
i: 
key 

q:q5 
t:5 
In your opinion, how well do you understand spoken Spanish? 
NOT AT ALL VERY WELL 
/ . . / - / - / - / - / - / 
1 2 3 4 5 6 7 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q6 
t:5 
In your opinion, how well do you read in Spanish? 
NOT AT ALL VERY WELL 
/ . . / . . / . . / - / - / - / 
1 2 3 4 5 6 7 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q7 
t:5 
In your opinion, how well do you understand spoken English? 
NOT AT ALL VERY WELL 
/ . . / . . / . . / „ / - / - / 

1 2 3 4 5 6 7 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q8 
t:5 
In your opinion, how well do you read in English? 
NOT AT ALL VERY WELL 

80 



/ . - / - / - / - / - / - / 
1 2 3 4 5 6 7 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q9 
t:5 
Do you listen to a Hispanic oriented radio station, or a radio station that plays Spanish 
music? 
l)Yes 
2) No (IF NO, SKIP TO #12) 
i: 
key 

q:qlO 
t:5 
IF YES, Which station do you listen to the most? NOT PROMPT 
1) KXTQ 93.7 (MAGIC 93.7) 
2) KEJS 106.5 (POWER 106) 
3) KBZO 1460AM (RADIO TRI COLORES) 
4)KAMZ103.5LALEY 
5)KLFB 1530 AM 
i: 
key 

q:qll 
t:5 
How many days per week do you listen to that station? 
1 2 3 4 5 6 7 
i: 
key 

q:ql2 
t:5 
Do you listen to English-language radio? 
l)Yes 
2) No (IF NO, SKIP TO #15) 
i: 
key 

q:ql3 
t:5 
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IF YES, Which station do you listen to the most? 
I) KLZK 104.3FM (STARS 104.3) 
2)KZ11102.5(Z102) 
3) KFMX 94.5FM (FMX) 
4) KLLL 96.3 
5) KMMX 100.3FM (MIX 100) 
6) KONE 101.3FM (ROCK) 
7) KKCL 98.1FM (98 COOL) 
8) KQBR 99.5FM (THE BEAR) 
9) KKAM 1340AM 
10) KFYO 790AM 
II) KJTV 950AM (FOX TALK RADIO) 
12) KVOP 106.9FM (STAR 97) 
13)KAMY90.1FM 

NO PROMPT 
14)KJAK92.7 
15)KOFR107.3FM 
16)KOHM89.1FM 
17)KRBL105.7FM 
18)KTXT88.1FM 
19) KRFE 580AM 
20) KYFT 90.9 (AIR ONE) 
21) KVOP 1400AM 
22)KWLD91.5FM 
23) Other 

key 

q:ql4 
t:5 
How many days per week do you listen to that station? 
1 2 3 4 5 6 7 
i: 
key 

q:ql5 
t:5 
Do you read a Hispanic oriented newspaper? 
l)Yes 
2) No (IF NO, SKIP TO #18) 
i: 
key 

q:ql6 
t:5 
IF YES, Which newspaper do you read the most? 
1) EL EDITOR 
2) EL SOL LATESfO 
3) WEST TEXAS HISPANIC NEWS 
4) OTHER:. 
i: 
key 

q:ql7 
t:5 
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How many days per week do you read that newspaper"? 
1 2 3 4 5 6 7 

key 

q:ql8 
t:5 
Do you read an English-language newspaper"? 
l)Yes 
2) No (IF NO, SKIP TO #21) 
i: 
key 

q:ql9 
t:5 
IF YES, Which newspaper do you read the most? 
1) LUBBOCK AVALANCHE JOURNAL 
2) DALLAS MORNING NEWS 
3) PLAINVIEW DAILY HERALD 
4) USA TODAY 
5) WALL STREET JOURNAL 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q20 
t:5 
How many days per week do you read that newspaper? 
1 2 3 4 5 6 7 
i: 
key 

q:q21 
t:5 
On average, how many hours a day do you watch television? 
Response: (0 to 24) 
i: 
key 

q:q22 
t:5 
When you watch the news on television, do you prefer English or Spanish? 

PROMPT 
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1) English 
2) Spanish 
3) I'd prefer Spanish, but can't find it 
i: 
key 

q:q23 
t:5 

How many days per week do you watch the local or national evening news on English-
language TV? 
1) Never 
2) Once a Week 
3) Twice a Week 
4) Most of the Time 
5) All of the Time 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q24 
t:5 
What are the important issues to cover for the Hispanic community? 

Health Care 
Economy 
Local Hispanic Politics 
Other: 

i: 
key 

q:q25 
t:5 
How many days a week do you watch Spanish-language television? 
0 1 2 3 4 5 6 7 
i: 
key 

q:q26 
t:5 
Are you aware of local news in Spanish on television? 
1)YES 
2) NO 
i: 
key 
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q:q27 
t:5 
Which station? 
Response: 
i: 
key 

q:q28 
t:5 
Have you watched it? 
1)YES 
2) NO 
i: 
key 

q:q29 
t:5 
Do you watch Telemundo 46? 
1)YES 
2) NO (If NO, go to q39) 
i: 
key 

q:q30 
t:5 
What is the time of day that you watch Telemundo 46 the most? 
l)moming 
2)noon 
3) aftemoon 
4) 5 o'clock news 
5) evening from 6 to 10 
6) the 10 o'clock news 
7) late night 
i: 
key 

q:q31 
t:5 
Have you ever watched the local news on Telemundo 46 (Noticeros - depending on who 
asks question)? 
1)YES 
2)NO(lfno, skiptoq38) 
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key 

q:q32 
t:5 
Which Telemundo 46 newscast do you watch the most? PROMPT 
1) 5 o'clock 
2) 10 o'clock 
3) both 
i: 
key 

q:q33 
t:5 
How many nights per week do you watch the news on Telemundo 46? 
0 1 2 3 4 5 
i: 
key 

q: qrate 
Using a scale of zero to five where a "0" means "Not Good At All" and a "5" means 
"Excellent", please rate the news on Telemundo 46 for the following: 
i: 
key 

q:q34a 
t:5 
News anchor ~ Porfirio Bas 
0 1 2 3 4 5 
i: 
key 

q:q34b 
t:5 
News Quality 
0 1 2 3 4 5 
i: 
key 
q:q34c 
t:5 
News Quantity 
0 1 2 3 4 5 
i: 
key 
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q:q34d 
t:5 
Overall Newscast 
0 1 2 3 4 5 
i: 
key 

q:q34e 
t:5 
Issues of Hispanic Community 
0 1 2 3 4 5 
i: 
key 

q:q34f 
t:5 
Coverage of Education 
0 1 2 3 4 5 
i: 
key 

q:q34g 
t:5 
Coverage of Healthcare 
0 1 2 3 4 5 
i: 
key 

q:q34h 
t:5 
Coverage of Economy 
0 1 2 3 4 5 
i: 
key 

q:q34i 
t:5 
Coverage of Local Politics 
0 1 2 3 4 5 
i: 
key 

q:q34j 
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t:5 
Coverage of National Politics 
0 1 2 3 4 5 
i: 
key 

q:q34k 
t:5 
Coverage of Mexico 
0 1 2 3 4 5 
i: 
key 

q:q341 
t:5 
Coverage of Family Issues 
0 1 2 3 4 5 
i: 
key 

q:q34m 
t:5 
Coverage of Hispanic Culture 
0 1 2 3 4 5 
i: 
key 

q:q35 
T:5 
Which of those issues is the most important to you? 
1) Healthcare 
2) Economy 
3) Local Politics 
4) National Politics 
5) Mexico 
6) Family Issues 
7) Hispanic 
i: 
key 

q:q36 
t:5 
Compared to other local television newscasts, how would you grade Telemundo 46? 
1)A 

88 



2)B 
3)C 
4)D 
5)F 
i: 
key 

q:q37 
t:5 
Why? (Type Reasons): 
i: 
key 

q:q38 
t:5 
In your opinion, what percentage of your friends or family watch the news on Telemundo 
46? 
Response: (0 to 100%)) GO TO Q41 
i: 
key 

Q:q39 
T:5 
(SKIP FROM Q29) Why haven't you watched the news on Telemundo 46? 
1) Never Heard of It 
2) Saw it Once, Didn't Like It - Language 
3) Saw it Once, Didn't Like It - Content 
4) Saw it Once, Didn't Like It - Personalities 
5) Have another Favorite TV Newscast 
6) Watch Something Other than News 
7) Other: 
i: 
key 

q:q40 
t:5 
Would any of the following reasons get you to watch Telemundo 46? (SELECT ALL 
THAT APPLY) 
1) Advertising the Program in the Newspaper 
2) Advertising the Program on the Radio 
3) Advertising the Program on a Billboard 
4) Some Type of Contest 
5) News Content 
6) Other 
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i: 

key 

q:q41 
t:5 
Do you watch the news on other television stations'? 
1)YES 
2) NO (IF NO, SKIP TO Q44) 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q42 
t:5 
How many days a week do you usually watch a local newscast on a station other than 
Telemundo 46? 
1 2 3 4 5 6 7 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q43 
t:5 
Which television station do you watch for most of your local news? 
1) ABC 28, First Live & Local (KAMC 28, Karla Leslie and Randy Lynn) 
2) KCBD, News Channel 11 (KCBD 11, Karin McKay and Abner Euresti) 
3) FOX 34 News at 9 (KJTV 34, Shawn Lindsey and Jeff Koltzman) 
4) CBS 13 On Your Side (KLBK 13, Becky Neighbors and Bryan Mudd) 
5) TELEMUNDO (Porforio Bas) 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q44 
t:5 
Which television station do you watch the most overall? 
1) ABC (KAMC 28) 
2) CBS (KLBK 13) 
3) NBC (KCBD 11) 
4) PBS (KTXT 5) 
5) FOX (KJTV 34) 
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6) UPN (KUPT 22) 
7) Telemundo (KXTQ 46) 
8) Univision (KBZO 51) 
9) Other 
98) DONT KNOW 
99) REFUSED 
i: 
key 

q:q45 
t:5 
The 2004 Olympics will be broadcast in Spanish this year. Would you watch the 
Olympics in Spanish? 
1)YES 
2) NO 
i: 
key 

q:qquest 
We're almost done. Give the answer that best applies to you. 
i: 
key 

Q:q46 
T:5 
On a scale of 0 to 5 where 0 means Not interested at all and 5 means Extremely 
interested, how interested are you in politics? 
NOT INTERESTED AT ALL EXTREMELY INTERESTED 
0 1 2 3 4 5 
i: 
key 

q:q47 
t:5 
On a scale of 0 to 5 where 0 means Never and 5 means All the time how often do you use 
the media to keep up with political affairs? 
NEVER ALL THE TIME 
0 1 2 3 4 5 
i: 
key 

q:q48 
t:5 
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Please name as many candidates as possible that have campaigned for the Democratic 
presidential nomination for 2004. 
l)Wes Clark Yes(l 
2) Howard Dean Yes(l 
3) John Edwards Yes(l 
4) Dick Gepardt Yes(l 
5) John Kerry Yes(l 
6) Dennis J. Kucinich Yes (1 
7) Joe Lieberman Yes(l 
8) Al Sharpton Yes(l 
i: 
key 

No(0) 
No(0) 
No(0) 
No(0) 
No(0) 
No(0) 
No(0) 
No(0) 

q:q49 
t:5 
Can you name which candidate won the Iowa primary? 
1) John Kerry (1) 
2) No (0) 
i: 
key 

q:q50 
t:5 
Can you name which candidate won the South Carolina primary? 
1) John Edwards (1) 
2) No (0) 
i: 
key 

q:q51 
t:5 
Can you name which candidate won the Oklahoma primary? 
1) Wesley Clark (1) 
2) No (0) 
i: 
key 

q:q52 
t:5 
Are you aware that President Bush would like to use the moon as a base for futtire 
manned missions in space? 
l )Yes( l ) 
2) No (0) (SKIP TO #54) 
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key 

q:q53 
t:5 

What planet does Bush propose exploring after establishing a base on the moon? 
l )Mars( l ) 
2) Don't know (0) 
i: 
key 

q:q54 
t:5 
Are you aware that Bush has created a new proposal regarding immigration? 
l )Yes( l ) 
2) No (0) (SKIP TO #56) 
i: 
key 

q:q55 
t:5 
Under Bush's immigration proposal, how long will the immigrant worker's temporary 
visas last? 
1) Three years 
2) Don't know 
i: 
key 

q:qquest2 
The survey is almost finished, this last set of questions is for categorization purposes only 
and all responses are confidential. 
i: 
key 

q:q56 
t:5 
Are you registered to vote? 
1)YES 
2) NO 
i: 
key 

q:q57 
t:5 
Do you own or rent your home? 
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1)0WN 
2) RENT 
i: 
key 

q:q58 
t:5 
Do you plan to buy a car or tmck in the next six months'? 
1)YES 
2) NO (IF NO, GO TO Q63) 
i: 
key 

q:q59 
t:5 
Will it be new or used? 
1)NEW 
2) USED 
i: 
key 

q:q60 
t:5 
How much do you plan to spend on the car or tmck? 
1) Under $10,000 
2) Somewhere between $10,001 and $20,000 
3) Above $20,001 
i: 
key 

q:q61 
t:5 
What make or brand of vehicle will you most likely purchase? 
Response: 
i: 
key 

q:q62 
t:5 
What dealer do you intend to use? 
Response: 
i: 
key 
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q:q63 
t:5 
Where do you take your vehicle for general service and repairs? 
1) Automobile dealership 
2) Local mechanic 
3) Self/friend/family member 
4) Quick service lube center 
5) Service Station 
6) Other 
7) Don't Know 
8) None 
9) Refused 
i: 
key 

q:q64 
t:5 
Do you have a cell phone? 
1)YES 
2) NO 
i: 
key 

q:q65 
t:5 
Where do you bank? 
Response: 
i: 
key 
q:q66 
t:5 
In general, how many nights per week do you eat out? 

0 1 2 3 4 5 6 7 

i: 
key 

q:q67 
t:5 
Which fast food restaurant do you visit most often? 
Response: . 
i: 
key 
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q:q68 
t:5 

Which pizza restaurant do you visit most often? 
Response: 
i: 
key 

q:q69 
t:5 

Which sit-down, table-service restaurant do you visit most often? 
Response: 
i: 
key 

q:q70 
t:5 
Now I'll read a list of age categories. Please stop me when I come to the one that 
describes your current age. 
1) 18-24 
2) 25-34 
3)35- 44 
4) 45-54 
5) 55- 64 
9) REFUSED 
i: 
key 

q:q71 
t:5 
What is the highest level of formal education you completed? 
1) Less than high school 
2) High School Graduate or GED 
3) Some college 
4) College graduate 
5) Trade/professional School 
6) Graduate School 
8) DONT KNOW 
9) REFUSED 
i: 
key 

q:q72 
t:5 
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Now 1 will read a list of income categories. Again, please stop me when 1 come to the one 
that describes your total annual household income. 
1) Less than 10,000$ 
2) 10,000 to less than 15,000$ 
3) 15,000 to less than 25,000$ 
4) 25,000 to less than 35,000$ 
5) 35,000 to less than 55,000$ 
6) 55,000 or more 
9) Refuse 
i: 
key 

q:q73 
t:5 
Including yourself, how many people, children and adults, live in your household? 
Response: 
98) DONT KNOW 
99) REFUSED 
i: 
key 

DON'T ASK THE FOLLOWING QUESTION, SIMPLY RECORD 

Q:q74 
T:5 
Gender 
l)Male 
2) Female 
i: 
key 

q:qthank 
THANK YOU FOR YOUR TIME. IT IS GREATLY APPRECIATED 
i: 
key 
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