
QUANTITY AND QUALITY OF AGRICULTURAL INFORMATION 

FOR REPORTERS ON THE WORLD WIDE WEB 

by 

JIM BRET CAMPBELL, B.S. 

A THESIS 

IN 

AGRICULTURAL EDUCATION 

Submitted to the Graduate Faculty 
of Texas Tech University in 

Partial Fulfillment of 
the Requirements for 

the Degree of 

MASTER OF SCIENCE 

Approved 

Acqepted 

Deairjof the Graduate S/^hool 

August, 1997 



ACKNOWLEDGMENTS 

I would like to say thank you to everyone in the Department of 

Agriculttiral Education and Communications who answered my 

questions and offered their assistance this year. First of all to Dr. 

Vaughn, for his direction in guiding my thesis and for helping to 

meet my expectations. Dr. Tarpley was invaluable with his forthright 

suggestions and in running my statistics. I appreciate Dr. Lawver for 

his help in the literature review. Miss Lockaby and Mr. Kieth were 

always available to answer my format questions or to help find 

articles and for that I am grateful. I had a lot of fun with the rest of 

the graduate students in the office. Perhaps, most of all, I thank 

Mary Lou and Irita for remembering I was in the Dean's office and 

for including me in the department. 

I would like to express my gratitude to the Dean's office staff 

for all of their support and for overlooking my mistakes. 1 would like 

to thank Dr. Cepica for being my example of how a manager is 

supposed to manage. 

My family has been a source of support and inspiration and I 

thank them for their friendship and love. 

Finally, 1 would like to thank Teri for putting up with me even 

when I was not worth it. 

However, the credit for being able to finish this thesis goes to 

God, for he gave me the strength and inspiration. 

u 



TABLE OF CONTENTS 

ACKNOWLEDGMENTS ii 

LIST OF TABLES v 

CHAPTER 

I. INTRODUCTION 1 

Background and setting 1 

Statement of the Problem 4 

Definition of Terms 4 

Limitations of Study 5 

Significance of the Study 5 

II. REVIEW OF LITERATURE 7 

Agriculture 7 

Agricultural Literacy 8 

Internet and the World Wide Web 11 

Journalism 12 

Summary of Review of Literature 15 

m. PROCEDURES .16 

Design 16 

Subject Selection 16 

histrumentation 17 

Conditions of Testing 17 

Data Analysis ..18 

m 



IV. FINDINGS AND DISCUSSION 19 

Findings Related to Research Question #1 20 

Findings Related to Research Question #2 24 

Findings Related to Research Question #3 30 

Findings Related to Research Question #4 37 

V. SUMMARY AND CONCLUSIONS 42 

Summary 42 

Findings 43 

Conclusions 45 

Recommendations 46 

REFERENCES 49 

APPENDIX 

A. INTERVIEW SCHEDULE 53 

IV 



LIST OF TABLES 

1 Age of respondents 20 

2. Reponses to: "What is the population of the town or city 
where you live?" 22 

3. Responses to: "Can you describe the audience of your 
station?" 23 

4. Responses to: "Which of the following best describes 

where you grew up?" 24 

5. Responses to: "Do you have Internet/WWW access?" 25 

6. Responses to: "Do you plan to have it in the future?" 25 

7. Responses to: "How many times a week do you utilize 

the Internet or World Wide Web?" 26 

8. Responses to: "Are you familiar with the term 'web page'?" 27 

9. Responses to: "Are you familiar with the term Tistserv'?" 27 

10. Responses to: "Are you familiar with the term 'FTP'?" 28 

11. Responses to: "Are you familiar with the term 'e-mail'?" 28 
12. Responses to: "What is your primary use for on-line 

services?" 29 
13. Responses to: "How would you describe your computer 

skills in using the Internet and World Wide Web?" 30 

14. Responses to: "Do you know what the county extension 
ofi^ce is?" 31 

15. Responses to: "Do you use them as a source for agricultural 
stories?" 32 



16. Responses to: "What is your primary source for stories on 
agriculture?" 33 

17. Responses to: "Who do you contact for additional 
information on agriculture?" 34 

18. Responses to: "Would you like to have additional 
information on agriculture?" 35 

19. Responses to: "Would your station air additional 
agriculturally-based stories if they wer more easily 
accessable?" 36 

20. Responses to: "Do you feel comfortable with the 
terminology and technologies described in agricultural 
stories?" 37 

21. Responses to: "How often would you check an agricultural 
information web page?" 3 8 

22. Responses to: "Would you subscribe to an agricultural 
message board (listserv)?" 39 

23. Responses to: "How often should an agricultural web page 
be updated?" 40 

24. Responses to: "How should an agricultural information 
web page be organized?" 41 

VI 



CHAPTER I 

INTRODUCTION 

Background and Setting 

Since the advent of the World Wide Web, the use of the 

Internet has exploded. Over 35 miUion people said they used on-line 

services during the first three months of 1996 (Miller, 1996). 

Twenty-six percent of those signed with a commercial on-line service 

last year (1996); 39% went on-Hne in 1995. 

This new technology is greatly affectiag the way most people 

access information (Fulton, 1996). Every aspect of society is looking 

at ways to get on the Internet and tap iato this resource. Collins 

(1996) states, "The bar for participation ia the global information 

market has just been dramatically lowered" (p. 122). Information on 

a wide variety of topics is available on an unprecedented scale. 

College students and researchers are able to use the searchabiHty of 

the Internet to faciUtate original and imiovative research (McKim, 

1996). 

Media reporters are learning ways of using the Internet to 

augment or replace traditional information sotirces (Meddis, 1996). 

Meddis says, "There are miUions of people going on-line, but 

cyberspace is still mostiy uncharted territory. Just like the frontier of 

the American frontier once was - only bigger" (p. 4). More and more 

people are 'surfing' the Internet for information, including news 

reporters (Meddis, 1996). 



Fulton (1996) says of the Internet, "Some of joumahsm's long

standing moral, practical and economic certainties are eroding" (p. 1). 

A new challenge is being thrown at joumaUsm to adapt to a new 

medium (Fulton, 1996). Many newspapers, such as The Xew York 

Times, Boston Globe and USA Today, ha\e gone on-line both in 

pubUshing their issues and with accumulating information for stories. 

Changing technologies are causing reporters to evaluate what they do 

and wh\. 

Reporters in the future ma\' ha\ e to ask themseh es which 

medium best portrays a gi\'en stor\'. The geograph\' and audience of 

a story has been radicall\- changed with new technologies. Stories can 

be more closely focused since they can be accessed b\' an audience 

interested in a particular area (Fulton, 1996). 

In the 1920's reporters struggled with insufficient information: 

however, today they deal with an information glut. The news teller 

must sort through the information to find the truh' \ aluable. With 

the World Wide Web, they have more control over what they want to 

know and when they want it (Fulton, 1996). Reporters need to 

understand the medium they are using to add context to the new 

medium (Paul, 1996). 

Since the early 1980's, there has been a move to increase the 

agricultural Uteracy of the general pubhc (Ryan, 1995). Studies of 

agricultural literacy levels have been done on many groups, such as: 

elementary students (Horn & Vining, 1986), high school students 

(Frick, Birkenholz, Gardner, & Machtmes, 1995), tmiversity students 

(Flood & EUiot, 1994; Terry & Lawver, 1995), adults (Frick, 



Bhkenholz, & Machtmes, 1995), 4-H members (Birkenholz, Frick, & 

Machtmes, 1995), city leaders (Ryan, 1995) civic groups (Bell, 1996) 

and television reporters (Terry, 1994). These studies indicate that 

the population as a whole and in groups is generally not literate 

about the production of food and fiber in the United States. Many 

variables contribute to people's attitudes and overall literacy about 

agriculture. Rogers (1983, cited in Terry, Dunsford, & Lacewell, 1996) 

said that mass media is the primary source for people to attain initial 

awareness about agriculture. Additionally, in his Hypodermic Needle 

Model he outhned the influence the mass media have on the 

perceptions of the public. PubUc policy issues concerning agriculture 

surface everyday and news reporters in the mass media need access 

to accurate and efficient information about agriculture (Rogers, 1983 

cited in Terry, Dunsford, & Lacewell, 1996). 

Texas Tech University estabHshed an agricultural literacy web 

page in 1996 to meet the needs of agricultural reporters, consumers, 

producers and members of the community. The site serves as a 

clearinghouse by connecting interested parties with those sources 

that are the most up-to-date and pertinent. Unfortunately, Uttle is 

known about the effectiveness of the web page and whether it is 

reaching the desired audience. 



Statement of the Problem 

The purpose of this study was to determine the quality and 

quantity of information television reporters need from an 

agricultural literacy web page. As a means of accomplishing this 

purpose, these research questions were studied: 

1. What are the demographic characteristics of television 

reporters who deal with agriculture? 

2. What is the Internet/WWW Uteracy level of agricultural 

television reporters? 

3. Where do reporters currendy go for information on 

agricultural issues? 

4- What kinds of information are desired by television 

reporters on an agricultural information web page? 

Definition of Terms 

For the purpose of this study, the following terms are defined: 

Agricultural literacy - the understanding and knowledge necessary 

to synthesize, analyze and communicate basic information about 

agriculture. 

Electronic Mail (e-mail) - the computer to computer transmission of 

messages over a network, such as the Internet. 

FTP (File Transfer Protocol) - enables one to move files from one 

computer to another. 

Internet - a series of linked, world-wide computer networks. 

Link - on web pages, a hypertext connection, a button or highlighted 

text, when selected jumps the reader to another page. 



Listserv - a type of automated mailing list that automaticall\ sends 

any message to all of the subscribers. 

Web page - an HTML (hyper-text markup language) document on 

tiie World Wide Web. 

World Wide W êb (WWW) - part of the Internet, a hypertext s\'stem 

which connects any number of documents and computer servers. 

limitations of the Study 

This study had two limitations which should be considered in 

the interpretation of the findings. First, this study was limited to the 

population of television reporters in Texas. Second, the study was 

Umited to those television reporters who responded and participated 

in the survey. 

Significance of the Study 

The need for an agriculturally Uterate public is a growing 

concern for the industry and the nation. Since mass media is the 

primary source for both awareness and developing perceptions, it is 

imperative that they be able to access pertinent and accurate 

information about agriculture. The Internet is an explosive 

technology that can be used to transfer large amounts of information 

(Ftilton, 1996). An agricultural Uteracy web page should be a 

valuable tool for reporters looking for background and statistical 

information on agricultural topics, as weU as to gain story ideas. The 

World Wide Web could provide the medium to serve reporters and 

agriculture by supplying and disseminating information. 
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Currentiy, there is littie information available as to the type of 

information needed and in what format to produce the information. 

The results, conclusions and recommendations of this study will be 

useful to the agricultural industry when using the Internet to 

disseminate information to the mass media. In addition, the results 

should be beneficial in indicating the kind of training needed by 

agricultural reporters to successfully use the Internet and World 

Wide Web. 



CHAPTER II 

REVIEW OF LITERATURE 

This review of literature was developed to provide a 

background to show the need for easily accessible information for 

reporters when dealing with agricultural stories. Reporters need 

information to accurately write about agriculture. It was necessary to 

review data on agriculture, agricultural literacy, the Internet and 

World Wide Web, and reporting news. 

This review consists of literature describing and explaining the 

preceding topics. Literature reviewed included theses, papers from 

conference presentations, articles from professional journals, articles 

from popular magazines, books, on-Une magazines and other sources. 

Agriculture 

Agriculture includes all of those within the industry and aU of 

those who partake of agricultural products (Terry, Herring & Larke, 

1992). Most Americans do not know the connectivity agriculture has 

in all of our Uves, including the links to human health and 

environmental quality according to the National Research Council 

(1988). 

Almost 25 percent of the Texas workforce is involved in the 

production, distribution or sales of agricultural products according to 

the United States Department of Agriculture Economic Research 

Service (1996). 



Many of the most critical issues confronting our society involve 

agriculture (Terry, 1993). Different factions within the society affect 

the perceptions of the general public. These special interest groups 

gain the media's and the public's attention over issues such as animal 

rights, pesticide use, and environmental concerns. The public and the 

media need some background of how agriculture affects everyone 

(Frick, 1993). 

Agricultural Literacy 

Frick, Kahler and MiUer (1991), using the Delphi technique, 

developed the following broad definition of agricultural literacy: 

Agricultural literacy can be defined as possessing knowledge 
and understanding of our food and fiber system. An individual 
possessing such knowledge would be able to synthesize, 
analyze, and communicate basic information about agriculture. 
Basic agricultural information includes: the production of plant 
and animal products, the economic impact of agriculture, its 
social significance, agriculture's important relationship with 
natural resources and the environment, the marketing of 
agricultural products, pubUc agricultural poUcies, the global 
significance of agriculture, and the distribution of agricultural 
products, (cited in Ryan, 1995, p. 10) 

BeU (1995) found in a study of agricultural Uteracy in civic 

groups that there was a need for increased agricultural education to 

enhance the agricultural literacy of civic organizations. Ryan (1995), 

in a similar study of the agricultural literacy of city and government 

leaders in Lubbock, Texas, found that "city and government leaders 

overall are not very knowledgeable about general agriculture" (p.67). 

These findings indicate a need for increased awareness and working 
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knowledge of opinion leaders. Indeed, similar studies have found 

that the pubUc, in general, lacks knowledge of agriculture. 

Mawby said in 1984, "many bad decisions affecting food 

production can be traced to a lack of understanding about agriculture 

on the part of the 97 percent of our people who don't Uve on farms" 

(p. 72). All of those who contribute to the dissemination of 

agricultural information need to have the most accurate sources 

possible. Russell, McCracken, and MiUer (1990) said," in order for 

citizens to make reasoned decisions about poUcies and issues 

affecting agriculture, there is a need for all citizens to develop a 

minimum level of understanding about agriculture, food, and food 

production" (cited in Lichte & Birkenholz, 1993, p. 15). Additionally, 

people need to realize the importance of electing officials who can 

make informed decisions about agriculture. 

Terry, Dunsford, and LaceweU (1996) found in a study of 

information sources about agriculture that people need to 

understand basic food and fiber production principles and the impact 

of agriculture on society, the economy and the environment. 

Rogers (1983, cited in Terry, Dunsford, and LaceweU, 1996) stated 

that the mass media is the is the primary source of initial awareness 

about agriculture. The Hypodermic Needle Model iUustrates the vast 

influence the mass media has over people since they are the major 

information source. This greatiy affects peoples attitudes and 

perceptions (1983, cited in Terry, Dunsford, and LaceweU, 1996). 

Many people beUeve that the sole purpose of the United States 

Department of Agriculture is to supplement agriculture. However, in 



1993, 39 percent of the U.S.D.A.'s budget went to support the Food 

Stamp program in the Division of Food and Nutrition Services. The 

Extension Service, ASCS and the Farmers Home Administration 

received only three percent of the total U.S.D.A. budget (lichte & 

Birkenholz, 1993). 

Generations of farmers understood all aspects of raising crops, 

livestock and blending those with available resources (Frick & 

Spotanski, 1990). Today only two percent of the United States' 

population is directiy involved in production agriculture, yet they 

combine to generate 17 percent of the Gross National Product 

(Shelhammer, 1994). 

Raven (1994) spoke of the importance of agricultural Uteracy: 

For the first time in our history, a vast majority 
of the population is more than one generation away 
from production agriculture. No longer do chUdren 
have a grandparent or close relative who is a 
farmer or rancher. As a result, most Americans 
know Uttie about food and fiber production, its 
social and economic significance in the United States 
and its links to human health and environmental 
quality, (p. 37) 

Another approach to agricultural literacy is understanding 

basic agricultural terms. If people, including reporters, cannot 

comprehend basic terms like tillage, pesticides, fertiUzer, growth 

hormones, cultivation or soil erosion they can hardly be expected to 

foUow discussion of agricultural issues in the political arena or in the 

media (Frick & Spotanski, 1990). 
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Internet and the World Wide Web 

The Internet began as a means to decentraUze information 

sources for the miUtary to prevent disabUng the entire s\ stem with 

only one bomb (Pool, Blanchard, & Hale, 1995). hi 1969, the United 

States Department of Defense established ARPAnet, a web that linked 

universities, government labs and key defense industries. In 1987, 

the National Science Foundation absorbed ARPAnet with its larger 

NSFNet. Today, the Internet is a combination of NSFNet, ARPAnet and 

about 10,000 otiier networks (Pool, Blanchard, & Hale, 1995). The 

Internet is used for a variety of private, commercial and 

international purposes, including: teaching, research, entertainment 

and the gaining information (Fleck, 1994). The World Wide Web 

began as a port to access the Internet's resources. The Web is "an 

information source that links documents across the Internet" 

(Lambert & Howe, 1993, p. 17). Panturu said, "The basic goal of the 

W3 is to make on-line knowledge part of one 'web' of interconnected 

documents and services, and aUow users to foUow facts or text in W3 

anywhere they might lead, for as many steps as the user cares to 

travel" (p. 16). 

The Web has become synonymous with the Internet for many, 

and many think it is the primary reason the Internet has gained so 

much popularity since W3's inception in 1989 (McKim, 1996). 

Graphical and multimedia 'browsers like Mosaic, Netscape, 

Turbogopher and Explorer aUow direct connection to the Internet but 

with graphic presentation instead of just written text. WWW aUows 

for hyperlinks to connect you to hypertext that can be read in any 
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order (McKim, 1996). The hitemet is begUming to be seen in the U.S. 

and around the world as a vital transmitter of information. Ever>' 

month approximateh' 1 milUon new subscribers 'log on' to the 

hitemet (MiUer, 1995). 

Meddis (1995) said, "Web sites offering news, commentary- and 

other media mainstays emerge like ceUs wildh dividing in the four 

dimensions of cyberspace" (p. 459). The Internet seems to be the 

medium of choice for information. The Internet and World Wide Web 

are opening doors for joumaUsts everv-where as the\' have access to 

information. Nothing, not even radio and T\', can compete with a 

popularity curve that has accelerated steadU\' for the last four years. 

The Internet offers an immediacy to information that has never been 

seen before. 

Time, space, medium and place are dramaticaUy reconstructed 

in cyberspace and require paradigm shifts to sta\' up with them 

(Fulton, 1996). 

lotunaUsm 

Original joumaUsm is becoming a smaUer and smaUer 

component of a larger media and communications system. New 

technologies such as satelUtes, cable, fiber optics, and the computer 

have changed traditional joumaUsm forever. Networked computers 

at home may compete with recognized media for a source of news 

and information (Fulton, 1996). The Boston Globe has not only taken 

their newspaper on-Une but have opened a gateway to their entire 
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region. Whether or not traditional journaUsts can compete with these 

new media depends on their ability to cope with them. 

The Internet and World Wide Web are new frontiers for the 

journalist that gives them individual control over this new media 

(Meddis, 1996). 

Hume (1996, cited in Fulton, 1996), in her report said, "The 

journalist's challenge isn't the medium but the message" (p. 4). At the 

same time, she said reporters are mistaken if they focus on changing 

the parameters of journalism without understanding the 

environment both technology and economics have placed around 

them. Changing technologies force journalists to examine what they 

do and why. It gives them an opportunity to try new ideas. 

Reporters need to rethink how things can be done in a totaUy 

new medium (Paul, 1996). Linear ideas and text have to be 

converted into hyper-text. The news can now be layered, defined by 

content and multi-media. 

In addition, journalists have to stay ahead of all the new 

information suppliers on the Internet. Collins (1996) states," The bar 

for participation in the global information market has just been 

dramatically lowered. Anyone with a $2,000 computer can publish 

and put out information on the Internet (p. 122). 

Authors can self-publish on the World Wide Web for pennies 

compared to going through other methods (Sirbu, 1996). 

Newspapers, often, have given littie weight to agriculture 

stories. Hillgren (1989) said, "Many newspaper editors have paid 

scant attention to the business of producing, processing and seUing 
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food and fiber products, and related environmental, food safety, 

economic and social issues" (p. 19). Mass media need additional 

sources to and access to agricultural stories. However, the pool of 

reporters with any usable agricultural knowledge is extremely 

lmiited(Hmgren, 1989). 

Another issue affecting the airing of agricultural stories is the 

study of bias in the newsroom. The consideration of fairness and 

balance are both ethical considerations and social responsibiUties of 

the media. 

Fico and Soffin (1991) said: 

There is littie evidence that the search strategies 
of reporters ever encompass - or are capable of 
encompassing - the entire source environment on 
any issue or controversy in the news... content is 
influenced by joumaUst's sociaUzation and 
attitudes; that content results from broader cultural 
and institutional forces; and that content reflects 
the ideological positions of powerful social actors, 
(p. 622) 

Although reporters consider accuracy and impartiality as vital 

in editorial quality, there are often sides of an issue that do not 

receive coverage. Additionally, a source may not actually be a 

member of the side they speak for, or are not the best source (Fico & 

Soffin, 1991). Reporters need reliable sources to use when 

controversial stories are presented about agriculture. 

14 



Summary of Review of Literature 

In this review of literature, the use of the Internet and its 

effect on both disseminating and accessing information was 

examined. 

It was found that the Internet began in the late 1960's but is 

only now beginning to be used as a commercial tool. As a new 

medium, uses for it are only now being discovered. Reporters are 

using it as both a medium and a resource tool. 

Agriculture needs the ability to increase agricultural literacy of 

opinion leaders and the general pubUc, and reporters need access to 

accurate, usable information. The Internet could be the tool needed 

for both. 

The review of Uterature revealed that there is littie 

information or original research done on the needs of television 

reporters. This includes not only how they use the hitemet, but how 

they use this new technology regarding agriculture. 
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CHAPTER III 

PROCEDURES 

Design 

The research design for this study was descriptive, hi addition 

to collecting information through an interview schedule, descriptive 

statistics were used to explain the data. The purpose was to 

determine the quantity and quaUty of information reporters need on 

the Internet. In addition, it identified how reporters currentiy use 

the Internet or World Wide Web. Finally, it looked at demographic 

quaUties of television reporters. 

Subject Selection 

The population used in this study was a census of the television 

stations in Texas affiliated with one of the three major networks, 

ABC, CBS or NBC, as identified in tiie 1996 Gale Directory of 

Publications and Broadcast Media. The target population was those 

reporters that deal with agricultural stories, if any distinctions in 

coverage are made by the station. All stations that were listed as 

Spanish-speaking were not included in the study. Additionally, 

stations listed as Independent or as Cable stations were not included 

in the study. This list served as the frame for the study. Once calUng 

began, three stations listed in Gale's Directory were removed from 

the study- One station did not have a news department. Another 

claimed to not do any agricultural stories and the last was a radio 

station instead of television (N = 45). 

16 



Instrumentation 

The sample was surveyed using a researcher-designed 

interview schedule. The content validity of the interview schedule 

was reviewed by selected staff and faculty members from the 

Department of Agricultural Education and Communications at Texas 

Tech University. 

The instrument was composed of 21 open-ended and Likert-

type questions to determine demographic data about television 

reporters and to measure reporter's use of on-line services. In 

addition, it determined the format and kinds of agricultural 

information reporters need in an agricultural information web page. 

Section I consisted of four demographic questions. Section II 

had six questions directed toward determining Internet access and 

use. Section III was used to determine sources currentiy used for 

agricultural stories, and Section IV had four questions requesting 

information about the format of agricultural information on the Web. 

Conditions of Testing 

Phone calls began on May 5, 1997, and ended on June 6, 1997. 

The researcher coded and called the stations in random order. First 

the researcher caUed the television station and asked to be put in 

contact with the newsroom. Then the researcher asked to speak with 

the reporter who dealt with agricultural stories. If the person on the 

phone indicated that no such distinctions in coverage were made 

within the station, then the researcher asked to be put in contact 

with any of the available news reporters who might report on 

17 



agricultural stories. If the reporters were unavailable then the 

researcher asked to speak to the assignments editor. At that point, if 

no one was available then the researcher asked when was a good 

time to call to make contact with a reporter or assignments editor. 

The call was then terminated. Phone calls were made to a station 

until someone responded to the Uiterview schedule or refused to 

answer. 

Data Analysis 

The completed surveys were coded, tabulated and analyzed 

using the Statistical Package for Social Sciences (SPSS) for the 

Macintosh computer. Descriptive statistics were used to report 

demographic characteristics of responders. Data were entered by the 

researcher by assigning a numerical value to each variable on the 

interview schedule. Data were assigned names and values based on 

the statistical treatment necessary. Frequencies and percentages 

were developed for each of the variables in the study. 

18 



CHAPTER IV 

FINDINGS AND DISCUSSION 

The purposes of this study were to determine the quantity and 

quality of information needed by agricultural reporters in an 

agricultural literacy web page. The four research questions that 

served as the parameters of this study were: 

1. What are the demographic characteristics of television 

reporters who deal with agriculture? 

2. What is the Internet/WWW literacy level of agricultural 

television reporters? 

3. Where do reporters currentiy go for information on 

agricultural issues? 

4. What kinds of information are desired by television 

reporters on an agricultural information web page? 

This chapter has four sections describing the results related to 

each research question. Section One is demographic information 

about the respondents. Section Two looks at the Internet/WWW 

literacy level of agricultural television reporters and their knowledge 

of related terms. Section Three gives the findings from where 

television reporters currentiy access information about agricultural 

stories and results from questions regarding the kinds of information 

and organization of an agricultural Uteracy web page. 
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Findings Related to Research Question #1 

Age of Respondents 

Of the respondents, two (5.3%) were 20 years old, three (7.9%) 

were 23, one (2.6%) was 25, four (10.5%) were 26, two (5.3%) were 

Table 1 

Age of Respondents 

Age Frequency 9̂  

20 
23 
25 
26 
27 
28 
29 
32 
33* 
34 
35 
36 
37 
38 
39 
40 
44 
45 
54 

2 
3 
1 
4 
2 
3 
1 
2 
5 
1 
2 
1 
1 
1 
1 
4 
1 
1 
2 

5.3 
7.9 
2.6 

10.5 
5.3 
7.9 
2.6 
5.3 
13.2 
2.6 
5.3 
2.6 
2.6 
2.6 
2.6 
10.5 
2.6 
2.6 
5.3 

Totals 38 100.0 
Mean age = 32.7 SD = 8.2 
*Mode 
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27, tiiree (7.9%) were 28, one (2.6%) was 29, and two (5.3%) were 32. 

The most common age of the 38 respondents was 33 with five 

(13.2%) individuals. Of the 38 respondents, one (2.6%) was 34, and 

two (5.3%) were 35 years old. Ages 36, 37, 38, and 39 each had one 

(2.6%) response. Of the 38 respondents, four (10.5%) were 40, one 

(2.6%) was 44, one (2.6%) was 45, and two (5.3%) were 54. Mean age 

of respondents was 32.7 with a standard deviation of 8.2. 

Residence of Respondents 

Table 2 indicates where the respondents lived. By far, the 

majority of the respondents (68.4%) lived in a city with a population 

of greater than 100,000. A smaUer percentage (23.7%) lived in a city 

of population from 25,001 to 100,000. Only one respondent (2.6%) 

lived in a town with between 10,001 and 25,000, and two 

respondents (5.3%) lived in a community with less than 10,000 

people. 
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Table 2 

Responses to: "What is the population of the town or city where you 
live?" 

Population Frequency % 

0 to 10,000 

10,001 to 25,000 

25,001 to 100,000 

Greater tiian 100,000 

Total 38 100.0 

2 

1 

9 

26 

5.3 

2.6 

23.7 

68.4 

Audience of television stations 

When asked to describe the station's audience, a majority of 

the respondents gave answers of either "urban," "rural" or some 

combination of both. Included in the totals for the answers "urban" 

and "rural" are those who said a combuiation of the two. Sixteen 

(42.1%) of those questioned, responded by saying they have an 

urban audience. Eighteen (47.3%) of respondents said they have a 

rural audience. One respondent (2.6%) said that the station's audience 

was predominately Hispanic. Two stations (5.3%) responded that 

their audience was divided in age from 25-54 for one station and 

over 55 for the other. Table 3 includes the respondents' answers 

regarding the audience of the television station. 
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Table 3 

Responses to: "Can you describe the audience of your station?" 

Answers Frequency % 

Urban 16 43.2 

Rural 18 48.7 

Hispanic 1 2.7 

Age groups 2 5.4 

* Respondents who answered both urban and rural are included in 
both categories. 10 missing cases. 

Area where respondents grew up 

When describing where they grew up, the respondents 

overwhelmingly answered an urban city (65.8%) with a total of 25 

being raised in that environment. Six (15.8%) grew up in a small 

town of less than 50,000. Slightiy fewer, four (10.5%) were raised on 

a mral non-farm. Only three (7.9%) were reared on a farm or ranch 

(Table 4). 
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Table 4 

Responses to: "Which of the following best describes where you grew 
up?" 

Answers Frequency % 

Farm or Ranch 

Rural (non-farm) 

SmaU town (up to 50,000) 

Urban city 

Totals 38 100.0 

3 

4 

6 

25 

7.9 

10.5 

15.8 

65.8 

Fuidings Related to Research Question #2 

Internet Access 

The majority, 34 respondents (89.5%) said that their station 

had Internet or World Wide Web access. Four (10.5%) did not have 

access at this time (Table 5). However, aU four of those respondents, 

when asked why they did not have access, said they were working 

on getting it and indicated they would sign on with an Internet 

provider in the future (Table 6). 
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Table 5 

Responses to: "Do you have Internet/WWW access?" 

Answers Frequency % 

Yes 34 89.5 

No 4 10.5 

Totals 38 100.0 

Table 6 

Responses to: "Do you plan to have it in the future?" 

Answers Frequency % 

Yes 4 100.0 

No 0 0.0 

Totals 4 100.0 

Frequency of Intemet/WWW use 

Table 7 designates the respondents' answers when asked how 

many times a week they utilize the Intemet/WWW. Slightiy more 

than 31% of the respondents indicated they did not access the 
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Internet at all in regards to their work. Thirteen (34.2%) log on to the 

Internet one to five times a week. Approximately 21% logged on six 

to ten times a week, and only five (13.2%) logged on more than ten 

times a week. 

Table 7 

Responses to: "How many times a week do you utilize the Internet or 
World Wide Web?" 

Answers Frequency % 

None 

1-5 

6-10 

More than 10 

Totals 38 100.0 

Internet Terminology 

In Tables 8 through 11, the respondents' answers are shown 

which indicate their famUiarity with basic terms related to the 

Internet. Of the respondents, more than 92% were famiUar with the 

term "web page," while only three (7.9%) were not. More than half 

(55.3%) were familiar with the term "listserv." Twenty-four (63.2%) 

did not recognize the acronym FTP (file transfer protocol). One 

subject did not respond to this item. Slightiy more than 92% of 

26 

12 

L3 

8 

5 

31.6 

34.2 

21.1 

13.2 



respondents were famiUar with e-maU. One subject did not respond 

to this item. 

Table 8 

Responses to: " Are you famiUar with the term 'web page'?" 

Answers Frequency % 

Yes 35 92.1 

No 3 7.9 

Totals 38 100.0 

Table 9 

Responses to: "Are you famiUar with the term 'Ustserv'?" 

Answers Frequency % 

Yes 21 55.3 

No 17 44.7 

Totals 38 100.0 
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Table 10 

Responses to: "Are you familiar with the term 'FTP'?" 

Answers Frequency % 

Yes 13 35.1 

No 24 64.9 

Totals 37* 100.0 

*1 missing case 

Table 11 

Responses to: "Are you familiar with the term 'e-maU'?" 

Answers Frequency % 

Yes 35 94.6 

No 2 5.4 

Totals 37* 100.0 

*1 missing case 

Uses for on-Une services 

Table 12 shows the most common uses for on-Une services 

used by the respondents. Respondents could list several of the 
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choices. Only seven of the respondents (18.9%) said they used the 

Internet primarily for e-mail. Almost 11% of respondents used the 

Intemet for entertainment. More than half (56.8%) use the Intemet 

to research information for current stories, and slightiy more than 

40% use on-Une services to gain story ideas. Four (10.8%) do not use 

the Intemet for any purpose. Two subjects (5.4%) said their primary 

use was posting information on the station's own web page. One 

subject did not respond to this item. 

Table 12 

Responses to: " What is your primary use for on-line services?" 

Use of on-line services Frequency % 

E-mail 

Entertainment 

Research for current stories 

Gain story ideas 

Otiier 

*1 missing case 

^ Multiple responses possible 

7 

4 

21 

15 

13 

18.9 

10.8 

56.8 

25.0 

35.1 

Computer skiUs 

In describing their computer skUls in usmg the Intemet and 

World Wide Web, a plurality of more than 40% said their skills were 
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fair. Five (13.5%) said tiiey had poor hitemet skiUs. Thirteen (35.1%) 

said their skUls were good, and almost 11% answered the question b\ 

saying their computer skiUs were exceUent (Table 13). 

Table 13 

Responses to: "How would you describe your computer skiUs in using 
the Intemet and World Wide Web?" 

Answers Frequency 

5 

15 

13 

4 

% 

13.5 

40.5 

35.1 

10.8 

Poor 

Fair 

Good 

ExceUent 

Totals 37* 100.0 

*1 missing case 

Findings Related to Research Question #3 

Knowledge of the extension service 

Almost 92% of the respondents said they knew of the local 

extension office. Three (8.1%) said they did not know what the 

extension office is (Table 14). 
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Table 14 

Responses to: "Do you know what the county extension office is?" 

Answers Frequency % 

Yes 34 91.9 

No 3 8.1 

Totals 37* 100.0 

*1 missing case 

Use of the extension office as a source 

Thirty-one (83.8%) answered that they or their station did use 

the extension service as a source for agricultural stories. SUghtiy 

more than 16% said they did not use the extension service as a 

source when reporting agricultural stories (Table 15). 
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Table 15 

Responses to: "Do you use them as a source for agricultural stories?" 

Answers Frequency % 

Yes 31 83.8 

No 6 16.2 

Totals 37* 100.0 

*1 missing case 

Primary sources for agricultural stories 

Table 16 describes the respondents answers to the question, 

"What is your primary source for stories on agriculture?". 

Respondents could choose one or more responses. Almost 30% said 

they used wire services as their primary source about agriculture. 

Sixteen (43.2%) responded that the extension service was then-

primary source on agriculture. Only two (5.4%) listed the Intemet as 

their primary source for stories on agriculture. SUghtiy more than 

32% said press releases were their primary agricultural source. An 

additional 32% Usted other areas as their primary source. These were 

listed as: "no stories done on agriculture"; "personal contacts ui the 

commimity or with farmers and ranchers"; "phone caUs from 

viewers"; "the Lower Natchez River VaUey Autiiority"; "reporter 

information" and "the newspaper." 
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Table 16 

Responses to: "What is your primary source for stories on 
agriculture?" 

Answers 

Wire services 

Extension service 

Internet 

Press releases 

Other 

*1 missing case 

^Multiple choices 

Frequency 

11 

16 

2 

12 

12 

% 

29.7 

43.2 

5.4 

32.4 

32.4 

Additional sources for agricultural stories 

More than 45% of reporters said they used the extension office 

as an additional source for stories on agriculture. Twenty said they 

did not use the extension service as a secondary source. Only 27.0% 

said they used a local coUege or university of agriculture as an 

additional source, while 73.0% did not. Less than 11% said they used 

another college or university as a secondary source as opposed with 

29 who did not. SUghtiy more than 21% said they used the Texas 

Department of Agriculture for additional information. Eight 

respondents said they used other choices as secondary sources. Two 

of those commented that it depended on the nature of the story. 
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Three said either farmers or local sources and one said that they did 

not report on agriculture. One subject did not respond to this item 

(Table 17). 

Table 17 

Responses to: "Who do you contact for additional information on 
agriculture?" 

Answers 

Extension Office 

Local uni\ersit\' or coUege of 
agriculture 

Other university or coUege of 
agriculture 

Frequency 

17 

10 

4 

% 

45.9 

27.0 

10.8 

Texas Department of 8 21.6 
Agriculture 

Otiier 8 21.6 

*1 missing case 

^ Multiple choices 
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Station Inquiries 

Almost 84% of respondents indicated that they would like 

additional information on agriculture, whUe six said they had all of 

the agricultural information they needed (Table 18). An identical 

percentage (83.8%) also said then- station would air additional 

agriculturally-based stories if they were more easUy accessible. 

Slightiy more than 16% said they would not air more agricultural 

stories (Table 19). One subject did not respond to this question. 

Table 18 

Responses to: "Would you like to have additional information on 
agriculture?" 

Answers Frequency % 

Yes 31 83.8 

No 6 16.2 

Totals 37* 100.0 

1 missing case 
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Table 19 

Responses to: "Would your station air additional agriculturaU\^-based 
stories if they were more easUy accessible?" 

Answers Frequency % 

Yes 31 83.8 

No 6 16.2 

Totals 37* 100.0 

*1 missing case 

Comfort with agriculttu^al terminology 

When asked if they were comfortable with the terminology and 

technologies describe in agricultural stories, 29 (78.4%) answered 

yes. Six (16.2%) confessed they were not comfortable with certain 

jargons in agriculture, and two (5.4%) said that sometimes they were 

not comfortable with agricultural terminology. One subject did not 

respond to this item (Table 20). 
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29 

6 

2 

78.4 

16.2 

5.4 

Table 20 

Responses to: "Do you feel comfortable with the terminology and 
technologies described in agricultural stories?" 

Answers Frequency % 

Yes 

No 

Sometimes 

Totals 37* 100.0 

*1 missing case 

Findings Related to Research Question Tf4 

Checking a web page 

Fourteen respondents (37.8%) said they would check an 

agricultural information web page on a weekly basis. However, 

almost 22% said they would check an agricultural uiformation web 

page daUy. Seven (18.9%) commented they would check it montiily 

or infrequentiy. Only 1 (2.7%) said they would not check the 

agricultural information web page at aU (Table 21). 
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Table 21 

Responses to: "How often would you check an agricultural 
information web page?" 

Answers Frequency % 

DaUy 

Bi-weekly 

Weekly 

Monthly 

Never 

8 

7 

14 

7 

1 

21.6 

18.9 

37.8 

18.9 

2.7 

Totals 37* 100.0 

*1 missing case 

Subscription to a Ustserv 

Of the respondents, 16 (43.2%) said they would not subscribe to 

an agricultural Ustserv or message board. Cost and too much 

information already were given as the two main restrictors to 

adoption of a Ustserv. In addition, two respondents said that a 

decision of that type would be up to the news director. Seven 

subjects answered "maybe," depending on the situation. One subject 

did not respond to this item (Table 22). 
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Table 22 

Responses to: "Would you subscribe to an agricultural message board 
(listserv) about agriculture?" 

14 

16 

7 

37.8 

43.2 

18.9 

Answers Frequency % 

Yes 

No 

Maybe 

Totals 37* 100.0 

*1 missing case 

Updating web page 

Over half (54.1%) of the respondents said that an effective 

agricultural information web page should be updated daily or more 

often. Five (13.5%) answered bi-weekly would be sufficient for 

updating information on a web page. SUghtiy over 24% said weekly 

updating would be good and three (8.1%) would Uke monthly 

updating (Table 23). 
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Table 23 

Responses to: "How often should an agricultural web page be 
updated?" 

Answers 

DaUy 

Bi-weekly 

Weekly 

Monthly 

Totals 

*1 missing case 

Frequency 

20 

5 

9 

3 

37 

% 

54.1 

13.5 

24.3 

8.1 

100.0 

Web page organization 

Respondents could give multiple answers on how to organize 

the site. Eleven (29.7%) answered the web page should be a gateway 

with 'hot' links to other agricultural sites. Ahnost 65% said it should 

be organized as a searchable research site to background stories. 

Fifteen (40.5%) said tiiat an agriculttu-al information web page should 

be a buUetin board with posted news releases. None said that there 

was no need for an agricultural uiformation web page. One 

respondent answered 'other' and suggested that the page be Unked 

to farmer/producer chat rooms and have announcements on 
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upcoming events. One respondent said they did not know how to 

organize it, and one subject did not respond to this item (Table 24). 

Table 24 

Responses to: "How should an agricultural information web page be 
organized?" 

Answers Frequency % 

As a gateway to other 11 29.7 
agricultural web sites. 

As a searchable research site 24 64.9 
to background stories. 

As a bulletin board with 15 40.5 
posted news releases. 

There is no need for an 0 0.0 
agricultural information web 
page. 

Other 2 5.3 

1 missing case 

41 



CHAPTER V 

SUMMARY AND CONCLUSIONS 

The purpose of this study was to determine the quality and 

quantity of information television reporters need from an 

agricultural literacy web page. Four research questions (listed below) 

served as the parameter for the study. 

1. What are the demographic characteristics of television 

reporters who deal with agriculture? 

2. What is the Intemet/WWW literacy level of agricultural 

television reporters? 

3. Where do reporters currentiy go for information on 

agricultural issues? 

4. What kinds of information are desired by television 

reporters on an agricultural information web page? 

Summary 

The target population of this study was television reporters in 

the state of Texas who deal with agricultural stories. If a station did 

not recognize agriculture as a separate area of reporting, then any 

reporter who might deal with an agricultural story was included in 

the study. The original population, accorduig to the Gale Directory of 

Publications and Broadcast Media was 48 television stations affUiated 

witii ABC, CBS or NBC. However, tiiree stations were eluninated from 

the study because they failed to meet news collection requirements. 

The fuial population was 45 (N = 45) television stations. Stations 
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were contacted by telephone starting May 5, 1997, until a response 

was solicited from a reporter, someone refused to answer the 

interview schedule or the researcher was unable to make contact 

vAxh an appropriate respondent. At seven stations no one could be 

reached to answer the survey. Messages were left for reporters to 

call the researcher but all attempts to gain a response at those 

stations failed. Phone calls ended on June 6,1997. A total of 38 

reporters answered the survey, resulting in an 84% response rate of 

the target population. 

The instrument used in the study was a researcher-designed 

interview schedule intended to provide answers to the research 

questions. It was pilot tested by selected graduate students and 

reviewed for content validity by faculty from the Department of 

Agricultural Education and Communications at Texas Tech University. 

This study had two major limitations, which should be 

considered in the interpretation of the findings. First, this study was 

restricted to television reporters in Texas. Second, the research was 

limited to the 38 respondents who answered the interview schedule. 

Findings 

The foUowing is a summary of the major findings from the data 

collected and analyzed during this study. 

1. The interview schedule revealed that respondents to this 

study ranged in age from 20-54 with a mean of 32.8 and a mode of 

33. 
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2. Of the respondents, 68.4% live in a city with a population 

greater tiian 100,000. 

3. The majority (65,8%) of respondents grew up in an urban 

city. 

4. Almost 90% of television stations in Texas who had reporters 

that responded to the survey have Intemet/World Wide Web access. 

The other 10.5% of respondents plan to have it in the future or are in 

the process of getting it. 

5. Almost 70% of respondents access the Intemet from one to 

more than ten times a week. 

6. Most respondents were famiUar with common Intemet 

terms such as web page and e-mail, but fewer were aware of terms 

Uke listserv and FTP. 

7. Most of the respondents used on-Une services primarily for 

researching current stories and to gain story ideas. 

8. The majority of respondents Ust their computer skiUs as 

'Fair' or 'Good' in using the Intemet and World Wide Web. 

9. The majority of respondents know what the county 

extension office is and 43.2% use them as their primary source for 

agricultural stories. 

10. Almost 84% of respondents would Uke to have additional 

information about agriculture and would air more stories if the 

information was more easUy accessible. 

11. The majority of respondents feel comfortable with 

terminology and technologies used in agricultural stories. 
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12. Most respondents would check an agricultural information 

web page weekly or more often. 

13 Most television reporters would not or do not have the 

authority to subscribe to an agricultural listserv. 

14. The majority of television reporters felt that an agricultural 

information web page should be updated daUy. 

15. Most respondents felt the organization of an agricultural 

information web page should be a combination of a gateway, 

searchable research site and a buUetin board. 

Conclusions 

The foUowing are conclusions based on the major findings of 

the data collected and analyzed during this study. 

1. The mean age was 32.8 WhUe this is younger than the 

general population, it is older than the expected age of TV reporters. 

Perhaps, agricultural reporters are older members of television staff. 

2. Only a smaU minority of television reporters grew up 

anywhere other than an urban city. Therefore, it is possible they do 

not have experiential knowledge of agriculture to build on when 

working on agricultural stories. 

3. The Intemet is available to almost aU television reporters, 

and is a growing medium for them to receive and divulge 

information. The Intemet represents a largely untapped news-

gathering medium. 

4. Agricultural television reporters in Texas need added 

training in advanced computer and Intemet appUcations such as fUe 
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transfers and listservs. In addition, reporters need more knowledge 

of the costs of the Intemet and the lack of cost of Ustservs. 

5. The Texas Agricultural Extension System is an established 

disseminator of agricultural information, yet is only used by 43.2% of 

television stations as theu* primary source of agricultural 

information. There is a need for additional and more easily accessed 

information about agriculture from the extension service and colleges 

of agriculture. 

6. The majority of respondents would Uke to have additional 

information about agriculture and would air more stories if the 

information was more easily accessible. Agricultural organizations 

should be the entities who make this information more accessible. 

7. The majority of respondents said they feel comfortable with 

terminology and technologies used in agricultural stories. However, 

20% do not have a working agricultural vocabulary which limits their 

abUity to report information to the public. More agricultural literacy 

efforts should be focused on television reporters. 

8. A regularly up-dated agricultural information web page, set 

up as gateway to other sites, a searchable research site and a buUetin 

board for posted news releases would be used by agricultural 

television reporters. 

Recommendations 

The foUowing recommendations are made based on the major 

findings from the data collected and analyzed during this 

investigation. 
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1. The Department of Agricultural Education and 

Communications at Texas Tech University should expand their 

Intemet commitments into a more broad-based use of the Intemet. 

Care should be taken to consider this is a multi-dimensional, layered 

medium and not Umited to the same constraints as print and 

broadcast media. 

2. The agricultural literacy web page at Texas Tech University 

should be redesigned as a searchable agricultural database and as a 

bulletin board for posted news releases, while maintaining up-to-

date links to other agricultural sites. Resources should be allocated to 

make sure the web page is easily accessible and usable, and up

dated daily or more often. 

3. A monthly bulletin and other marketing aids should be 

employed to increase awareness of the availabUity and address of 

the agricultural information web page. 

4. The Department of Agricultural Education and 

Communications at Texas Tech University should sponsor seminars 

and training sessions to educate TV reporters in using the hitemet 

and World Wide Web. Television reporters need training in more 

advanced Intemet techniques such as file transfer and subscribing to 

Ustservs. If they are to use the Intemet to its fuUest potential then 

these skiUs could be highly valuable in accessing information about 

agriculture. 

5. The amount of Intemet resources should be expanded by 

agriculttiral institutions and stakeholders. 
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6. Research similar to this study should be conducted on a 

larger scale, including nationwide to determine if results are similar 

using specific types of instruments. 

7. A similar study should be done on news directors from 

television stations. 

8. Research should be done on the Internet usage of newspaper 

reporters and editors. 

9. Reporters who are currentiy using the Intemet/WWW a 

great deal should be studied to determine their attitudes and habits 

on the Web. 

10. A study should be conducted which focuses on the 

television reporters who actually use the agricultural information 

web page. This could be conducted electronicaUy via the actual page 

itself. 

11. Agricultural literacy efforts should be consolidated among 

universities, industry representatives and relevant associations to 

send a consistent message. This would facilitate communications with 

reporters who are separated from traditional agriculture. 
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Hello, may I speak with the reporter who deals v^th agricultural 

stories? 

If you do not make that distinction among your reporters, may I 

speak with any available reporter or assignments editor who might 

deal with an agricultural story? 

If reporter gets on line then go to 1. 

If not available, ask when would be a good time to call. 

Section I: Demographics 

1. Could I ask your age? 

2. What is the population of the town or city where you live? 

A. 0 to 10,000 
B. 10,001 to 25,000 
C. 25,001 to 100,000 
D. Greater than 100,000 

3. Could you describe the audience of your station? 

4. Which of the foUowing best describes where you grew up? 

A. Farm or Ranch 
B. Rural (Non-farm) 
C. Small town (up to 50,000) 
D. Urban city 
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Section II : Intemet Access and Use 

5. Does your station have Intemet/World Wide Web access? 

A. Yes 
B. No 

6. If not. Why? 

a. Do you plan to have it in the future? 

A. Yes 
B. No 

7. How many times a week do you utUize the hitemet or World 
Wide Web? 

A. None 
B. 1-5 
C. 6-10 
D. More than 10 

8. Are you famiUar with the foUowing terms? 

a. 

b. 

c. 

web page 
A. 
B. 

Yes 
No 

Usterv 
A. 
B. 

e-maU 
A. 
B. 

Yes 
No 

Yes 
No 
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9. What is your primary use for on-line services? 

A. Electronic mail 
B. Entertainment 
C. Research for current stories 
D. Gain story ideas 
E. Other 

10. How would you describe your computer skiUs in using the 
Intemet and World Wide Web? 

A. Poor 
B. Fair 
C. Good 
D. Excellent 

Section III : Agricultural Literacy 

11. Do you know what the county extension office is? 

A. Yes 
B. No 

12. Do you use them as a source for stories on agriculture? 

A. Yes 

B. No 

13. What is your primary source for stories on agriculture? 

A. Wire services 
B. Extension service 
C. Internet 
D. Press releases 
E. Other 
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14. Who do you contact for additional information on 
agriculture? 

A. Extension office 
B. Local university or college of agriculture 
C. Other university or college of agriculture 
D. Texas Department of Agriculture 
E. Other 

15. Would you Uke to have additional information on 
agriculture? 

A. Yes 
B. No 

16. Would your station air additional agriculturally-based 
stories if they were more easily accessible? 

A. Yes 
B. No 

17. Do you feel comfortable with terminology and technologies 
described in agricultural stories? 

A. Yes 
B. No 

Section IV : Web page 

18. How often would you check an agricultural literacy web 
page? 

A. Daily 
B. Bi-weekly 
C. Weekly 
D. Monthly 
E. Never 
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19. Would you subscribe to an agricultural Ustserv (message 
board)? 

A. Yes 
B. No 
C. Maybe 

a. If not, why? 

20. How often should an agricultural web page be updated? 

A. Daily 
B. Bi-weekly 
C. Weekly 
D. Monthly 

21. How should an agricultural web page be organized? 

A. as a gateway to other agricultural web sites 
B. as a searchable research site to background 
s tor ies 
C. as a bulletin board with posted news releases 
D. There is no need for an agricultural 
information web page 
E. Other 

I, certainly, thank you for your time in answering this survey and I 
hope you have a good day. 
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