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CHAPTER I 

INTRODUCTION 

The Role of Women in the Workplace 

Lower pay rates, lower status job positions, and fewer opportimities in general 

have limited women in the workplace (Greenspan, 1994, Levine, 1997). Throughout our 

nation's history women have had limited influence in the business world. Despite these 

limitations, the percentage of women in the corporate workforce has steadily risen since 

World War II (Greenspan, 1994). Women have faced a nimiber of gender-related 

challenges throughout their journey in the business world. 

Even though women have been a part of the American workforce, they have not 

always received the recognition they deserve for what they have been doing since the 

beginning of time. Women began working as housewives and family motivators and 

have proceeded all the way to become the modem day corporate professionals. Of 

course, there are many roles that women have occupied in between the two and those will 

be recognized also. 



Women's Past Roles in the Business World 

Early Expectations of Women 

In 1890, approximately one million women had some type of factory job. Many 

women's first step into the work world was during World War II, when many men left 

their jobs to fight for our country. Before this time most women who earned an income 

worked at home, taking in boarders or sewing, or doing other types of domestic work. By 

the end of the 19th century almost 250,000 women were teachers. Teachers at this time 

"enjoyed the highest prestige of all female wage earners" (Greenspan, 1994, p. 340). 

During World War II women had more opportunities to obtain better paying jobs. 

Some of then-jobs were typists, stenographers, file clerks, telephone operators, clerks, 

low-level administrators, or even sales associates in retail shops. Many women enjoyed 

working outside of the home and earning their own income, but they also learned what it 

meant to have a job outside of the home and then to come home to more work taking care 

of their families. However, even before World War H, women began to feel a need to 

voice the same privileges of men. 

Early Feminism 

In about 1840 the first wave of feminists started their stmggle to gain attention 

and rights for women. Instigating any type of change for women during this time was 

especially hard because of their lack of public voice. So the first step for women in any 

issue was to gain the right to be counted and listened to in public. 

Also in 1840 Lucretia Coffin Mott was chosen as a U.S. representative for the 



World Anti-Slavery Convention in London, but when she got to the convention she was 

not allowed to participate because she was a woman. She still attended the convention, 

and while there she met Elizabeth Cady Stanton. Mrs. Stanton's husband was a delegate 

at the convention. Mott and Stanton discussed how unfair it was for Mott to be excluded 

fi-om participating in the convention. Mott and Stanton along with Lucy Stone and Susan 

B. Anthony, who believed it imfair for women to be denied certain rights, organized the 

first women's rights convention. In 1848, the Seneca Falls Convention in New York 

started the efforts to gain women's basic rights in America. They believed women should 

have the same rights white men had according to the Constitution. At the convention, 

Elizabeth Cady Stanton delivered a speech that she and Mott and other women advocates 

composed. They modeled her speech after the Declaration of Independence. Her speech 

began, "We hold these tmths to be self-evident: that all men and women are created 

equal; that they are endowed by their Creator with certain inalienable rights, that among 

these are life, liberty, and the pursuit of happiness" (Wood, 2001, p. 65). Stanton went on 

to speak about the many ways women were denied rights by a male dominated 

government. She included the denial of the right to vote, the denial of almost all types of 

higher education, restriction on employment, and denial of property rights (Wood, 2001). 

The women gained little support fi"om their efforts at the convention. Thirty-two 

men and sixty-eight women signed a petition supporting specific rights for women, 

except the right to vote. There really were no immediate results fi-om their efforts. The 

women still were ignored and not given the attention they deserved. Women were still 

not considered individuals; they were only considered property of men. 

Many women at this time did not identify with the women's rights movements. 



They did not agree with the basic idea of the movement: men and women are equal and 

alike. As a result, another group of feminists, who were known as cultural feminists, 

emerged to embrace this idea. These cultural feminists celebrated the fact that women 

were different from men. They thought women were more pure, moral, and more 

concemed about others than men were. They believed women should be proud of their 

domestic roles and consider it a privilege of tme womanhood. Most of the women in this 

group were middle-class white women. Their basic argimient was that women needed the 

right to vote to curb men's immoral political world they had created. Cultural feminists' 

arguments later led to women gaining the right to vote. On August 26, 1920, women were 

granted the right to vote (Wood, 2001). 

Women's right to vote was a huge victory for women, but there was still a long 

way to go before women had equal rights, roles, influence, and opportunities as men. 

Ironically, many women did not even take advantage of their newly gained right to vote. 

Therefore, in 1925, the first wave of feminists movements came to an end. 

Early Employment Laws 

The Equal Pay Act passed in 1963. It was supposed to end wage discrimination. 

According to the Equal Pay Act, people doing the same job including the same 

responsibilities were to receive equal pay. Of course many times wages still were not 

equal simply because many women still were not allowed to have the same jobs as men. 

This did, however, improve the wage gap to some extent, but women were still paid less 

than men. 

In 1964, President Lyndon Johnson signed the Civil Rights Act. It was intended to 

prohibit any kind of discrimination based on race, color, religion, and national origin. 



Later on September 24,1965 President Johnson issued executive order 11246, which was 

supposed to ensure equality when hiring. Then on October 13,1967 the order was 

amended to include discrimination based on gender. 

President Johnson was a very big advocate of affirmative action and believed 

everyone should have the same opportunities to equality. "...Affirmative action requires 

that active measures be taken to ensure that blacks and other minorities enjoyed the same 

opportunities for promotions, salary increases, career advancement, school admissions, 

scholarships, and financial aid" (Brunner, 2002,2). When affirmative action was first set 

forth it was intended to be a temporary solution until all Americans were all allowed 

equal opportunities; however, history provides proof of a different outcome. 

Affirmative action has had mixed results for women in the business world. Many 

assert that it has helped to make corporations more aware of a person's ability rather than 

a person's gender when considered for a position in their organizations. Affirmative 

action has also had a backlash for many women. Many times companies hire them 

because they need to have a certain number of women to make themselves look "gender 

equal." Sometimes even when the women are hired based on their talents and abilities 

other employees look at them being hired simply because they are "token" employees. So 

affirmative action has had positive and negative effects for women in the business world. 

There are many examples of women who have achieved tremendous goals and, therefore, 

made huge steps for all women in the business world, but far too many of them go 

unnoticed. Even with many women and men's hard work to strive for equality 

between men and women in the workforce there is still a long way to go. In the next 



tiiree chapters I will discuss women's roles in the business world in the past, the modem 

businesswoman, and some ways to level out the playing field. 



CHAPTER n 

MODERN BUSINESS WOMEN 

"Workingwomen" 

Many women lead double lives; they are split between their careers and domestic 

duties of taking care of their home and families. "Women work the world over" 

(McFadden, 1997, p. 1504). Contemporary women's work includes housework, 

childcare, a personal career, and socialization. The number of dual worker women is 

increasing rapidly in the United States. The majority of women employed outside of the 

home come home to their "second shift" jobs of taking care of household responsibilities. 

"In only twenty percent of dual worker families do husbands contribute equally to 

homemaking and childcare" (Wood, 2001, p. 213). This number is steadily growing, and 

in many dual income families the man decides to stay at home and take care of the family 

while the woman goes to work outside of the home. 

Positions of Women in the Workforce 

Today, women make up nearly half of the U.S. workforce, more than half of the 

students earning bachelors and master's degrees, and nearly 44% of law school graduates. 

Women now hold almost 39% of the positions as executives, administrators, and 

managers and almost 12% have corporate officer positions. The largest area of growth 

seems to be in the number of companies with three or more women directors. In 1994 

there were only 19 percent of companies with women directors, and since then that 

number has risen to 34 percent (Weiss, 1991). 

"The mass movement of women into the workplace has been hailed by social 



scientists and historians as a social change of monumentous proportions, comparable to 

the industrial revolution or the waves of immigration in the last century. It's the single 

most outstanding phenomenon of this century," says Eli Ginzberg, professor at Colimibia 

University and chairman of the National Commission for Manpower Policy" (Lenz and 

Myerhofif, 1985, p. 80). Women's movement into the job market as part-time, full-time, 

and lifetime workers has contributed greatly to America's recent economic growth. 

Women's energy and skill have unpacted the business world tremendously. Women are a 

very important and previously wasted resource. 

The economy is not the only thing that women in the workplace are helping to 

change. Women add a much needed balance to the predominantiy male workforce. 

Women in many cases are much more understanding and better listeners than some men. 

Women are slowly overcoming the many obstacles that they face in the business world. 

Feminisms Role in the Modem Work World 

Between about 1960 and 1995, the second wave of the feminist movements began 

in the U.S. Many more women began to voice their feelings on their rights, roles, and 

opportunities they believed they should have. Both liberal and cultural feminism were 

seen in this second wave, but some new types of feminism emerged during this 

movement. 

Radical feminism was one of the first forms of feminism to emerge during this 

movement. Radical feminists were mainly concemed with protesting the Vietnam War, 

racial discrimination, and governmental abuses. Radical feminism stemmed fi-om New 

Left Politics. "In 1968, women organized and held the first national meetings where they 

began to chart the principles and practices that would define one branch of contemporary 



femmism and would become the center of its rhetoric. Central to what they created were 

new forms of communication, which became the heart of radical feminism" (Wood, 

2001, p. 70). One of the new conmiunication techniques used by radical feminists was 

"rap" groups. These were informal groups of women that would meet to talk about 

personal experiences with sexism. Their primary goal was to raise each other's awareness 

of what different women were going through and maybe find some common ground. 

They focused a lot on equality, even within the groups. Each woman was encouraged to 

talk, and everyone was expected to share equally in talk time (Wood, 2001). 

Radical feminist "rap" groups were not lead by any certain woman; each woman 

was to contribute to the group as much as she wanted. Public speaking was not really a 

major focus of radical feminism, but women did practice public communication about 

certain issues. Occasionally the opportunity arose for the women to voice their opinions 

publicly. 

One major accomplishment of the radical feminist movement was that they 

identified the stmctural basis of gender differences and opportunities. An organized 

women's health movement also came from the radical feminists' efforts, but since they 

rarely voiced their opinions they were not able to change any of the public policies that 

affect women. 

A second major form of feminism was liberal feminism. This type of feminism 

was started mostly by Betty Friedan's book called. The Feminine Mystique, published in 

1963. Friedan wrote about the way many women felt during that time. Many women had 

everything they needed to be happy including children, a husband, a nice home, and a 

nice car, but they still just were not happy. Most of these women just kept their feelings 



to themselves because they thought they were just being selfish and were unaware that 

many women exactiy like them shared the same exact feelings. "Friedan named the 

problem and defined it as a political issue, not a personal one" (Wood, 2001, p. 71). Of 

course women cherished and enjoyed their families and their homes, but some women 

needed more for themselves. They longed for a personal and social life as well as their 

home life. Many women felt the need for a work life and time to develop then- own 

interests outside of their home. Typical American values and certain laws kept most 

women from trying to pursue their own personal lives. Friedan's message of liberal 

feminism really hit home with many middle-class white women. It helped them 

understand thek feelings and know they were not alone. 

The National Organization for Women (NOW) was established on Jvme 30, 1966. 

NOW basically acts on the concepts of Betty Friedan's book. They believe that "women 

and men are alike in important respects and, therefore, entitled to equal rights and 

opportimities" (Wood, 2001, p. 72). Betty Friedan was the National Organization for 

Women's first president. Friedan and Reverend Pauli Murray, who was an Afiican 

American woman Episcopal Minister, co-authored NOW's original mission statement. 

The very first sentence of the mission statement states: "The purpose of NOW is to take 

action to bring women into full participation in the mainstream of American society now, 

exercising all privileges and responsibilities thereof in truly equal partnership with men" 

(Wood, 2001, p. 73). 

This could still be every American's mission statement today. If everyone thought 

this way there would be no need to even speak of women's inequalities. NOW 

predominantly fights for equal rights for women. Liberal feminism has made many major 

steps for women. These are just some of the achievements resulting from liberal 
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feminist's efforts for women stated in Dr. Wood's book: 

In 1964, the Civil Rights Act was amended to include sex, along with race, 
religion, and nationality, as an illegal basis for employment discrimination. 
Executive Order 11246 was modified to prohibit gender discrimination in 
employment by holders of federal contracts. 
NOW supports federally financed child-care centers, which made it possible or 
many women to be employed. 
NOW documents sexism in children's books and programs and published its 
fmdings so that parents and teachers may make informed choices about media for 
their children. NOW, along with other organizations, has stimulated reforms in 
credit and banking practices that disadvantage women. 
NOW has enlarged equity in sports so that women now have greater 
opportunities, especially through support of Title IX. 

In 1971, NOW formed the National Women's Political Caucus, to support women 
who seek elective and appointive public office. (Wood, 2001, p. 74) 

NOW has made many advances against laws and practices in the corporate world that 

keep women from gaining certain positions in their public and professional lives. 

Power feminism is just what it implies; its goal is to empower women and show 

them that they should not consider themselves a victim. By adopting this mode of 

thinking they are in danger of holding themselves back from bigger and better things in 

their lives. Power feminism believes that women are personally responsible for what 

happens to them and how successful they are in their professional lives. Women can take 

control of the power they already have and achieve whatever they desire. They just have 

to believe in themselves and their capabilities and strengths. 

The current wave of feminism is most focused on defining and improving 

relationships between men and women. Many men and women believe they need to 

understand one another in order to work well together. Both men and women have to put 

forth efforts to achieve their goals. 

11 



There are many different types of feminists, and they all have different views and 

ideas. They all have one thing in common though and that is their work towards women's 

equality in today's society. 

Do You Have What It Takes? 

Many women have what it takes and show that everyday in their careers, but they 

are still far outnimibered by men in the higher positions and better paying jobs. Many 

women just need to leam certain ways of communicating and certain leadership 

characteristics to be successfiil with the talents they possess. 

One of the major keys to success in any situation, and especially business, is 

effective communication. Deborah Tannen has written many books on the styles of 

communication and communication between men and women. One of her theories seems 

to define one problem of communication between men and women in the workplace very 

well. Her genderlect communication theory asserts that men and women are basically two 

different cultures trying to get one another to understand each other. Women and men 

practically speak two different languages. Each says one thing but is often interpreted to a 

completely different meaning than what was intended (Taimen, 1994). 

Historically, men have outnumbered women in business which has led to men's 

dominance in communication form. Therefore, many times masculine communication is 

considered professional communication, which of course can be a big disadvantage for 

women entering the business world. Competition is a very coimnonly used form of 

masculine communication. Many women are naturally competitive, but not as many as 

men usually. Many men are more competitive by nature, and since competitiveness is 
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seen as a leadership characteristic many men are naturally considered good leaders. 

Several studies have shown that women are becoming increasingly competitive as they 

join the work force in such large numbers. Many women have been shown to be just as 

competitive as or even more competitive than men are when a certain situation calls for 

such actions (Rothwell, 2001). Many women even become especially competitive with 

one another when they feel like their position is being threatened. This of course defeats 

the entire purpose of women working together to gain more equality in today's business 

world. 

Another way women can gain an edge in the workplace is by utilizing different 

management styles. So many different management styles could help strengthen a 

woman's leadership ability, but some very good styles that work are classical 

management's theory Y, Ouchi's theory Z, and compliance-gaining theory. 

The first style mentioned, classical management's theory Y, values the employee 

and their capabilities. Managers working on theory Y believe employees are self-

motivated and can handle a lot of responsibilities on thek own. Theory Y manager, 

values their employee's opinions and interests and treats each employee as a valuable 

human resource. Theory Y managers basically just set forth the framework needed by 

employees to succeed in their goals and tasks (Eisenberg and Goodall, 2001). 

The second management style was Ouchi's theory Z. In 1981, William Ouchi 

developed theory Z. He used it to describe Japanese management, but it is very helpful 

for any business manager. Ouchi's theory is mostly concemed with collective success. 

Instead of focusing on each individual and how well each person did, he looked at how 

well the organization performed as a team. Under this theory, individuals have their own 
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responsibilities and achievements, but those would reflect on the entire organization. This 

would hopefully encourage each employee to be supportive of one another, so they could 

be successful as an organization. 

The last beneficial style to aid women is compliance-gaining theory. With this 

management style managers give positive feedback to employees in order to gain their 

cooperation and respect. Management under this style would just delegate tasks instead 

of ordering their employees to do certain jobs. If managers set goals, provide ways to 

achieve these goals, and then give immediate and constmctive feedback then they will 

have better outcomes from their employees (Eisenberg and Goodall, 2001). 

Any of these management styles, along with many others, could benefit a woman 

trying to gain respect and cooperation in the modem business world. These are not the 

only styles that could be used, but if these are followed properly they could put any 

manager at a major advantage over other managers trying to achieve the same leadership 

goals. 

Women in Leadership 

As mentioned before, there are many very successful businesswomen today. 

They all have what it takes to make it in the business world, and they put that to work 

everyday to make themselves successful. One example of a very successful contemporary 

businesswoman was Mary Kay Ash. She was an excellent example of a business leader. 

She started her company in 1963 with nine sales members, and it has now grown to over 

900,000 sales members; the majority of them are women. She made some huge advances 

for women in the business world and the opportunities available to them. Mary Kay's 
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mission was, and still is, to enrich women's lives as stated in her mission statement. Mary 

Kay said on many occasions that many people think of P&L as "profit and loss", but she 

thought of P&L as "people and love." Her company sells facial skin care products and 

color cosmetics. Mary Kay believed every sales person is a vital part of her success. She 

would often write more than 2,000 notes of encouragement weekly to individual sales 

members. She was an excellent manager, and many of the ways she used to do things are 

still carried out today in the company (marykay.com, 2002). 

She was named "Businesswoman of the Century" by Lifetime Television 

Network. It is really not hard to figure out why when one considers that she does business 

in thirty-three markets, on five contments, and makes more than 1.4 billion in wholesale 

sales worldwide. She died on November 22, 2001, but her dream and success will live on 

forever, and the advances she made for women will always be recognized in the business 

world (marykay.com, 2002). 

Two other extremely successful and famous businesswomen are Oprah Winfi:«y 

and Meg Whitman. Everyone knows who Oprah Winfrey is and how successful she is, 

but they may not know about her stmggles early in life. Oprah was abused and molested 

as a young child. She was moved around from home to home until she was finally sent to 

live with her father. He taught her to be very disciplined and very interested in reading 

and writing by making her read one book a week and then making her write a book report 

after she was finished. 
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As a result of her father's teaching her to work hard at every thing she did, Oprah 

eamed a scholarship to Tennessee State University. Without this monetary support, she 

may not have been able to attend college. After earning her bachelor's degree she started 

as a reporter for a local station in Tennessee. In 1976, Oprah moved to Baltimore to be a 

news anchor for an affiliate of ABC and tiien became the co-host on "People are 

Talking." In 1984 she moved to Chicago to help out the near failing show "A.M. 

Chicago." A year later, the show was such a hit it became "The Oprah Winfi^y Show." 

Oprah's show has been extremely successful and continues to be so (galegroup.com, 

1997). 

Meg Whitman is the CEO of Ebay, Inc. Meg has established sites in 53 U.S. 

cities and in five coimtries. EBay also hosts auctions to big-ticket items such as cars and 

real estate. When she started three years ago, EBay's net income was about $6 million. 

Now EBay typically generates $8 million dollars (Businessweek.com, 2000). Winfrey 

and Whitman started out at a time when women were not even as accepted in the business 

world as they are now. 

All three of these women are role models for women everywhere. Each began 

with very little, but they were not afi^d to dream and to do their best to follow through 

on their dreams. Mary Kay Ash had a philosophy that any businesswoman should take to 

heart. She said, "If you think you can, you can, and if you think you can't, you're right." 

Chapter Two discussed the modem working woman and some examples of 

modem businesswomen. Modem feminism was also covered in this chapter. Next, in 

chapter three, I will discuss things that can be done to level out the playing field. 
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CHAPTER ffl 

LEVELING OUT THE PLAYING FIELD 

More Recent Employment Laws 

Sexual harassment is a major issue of power. Sexual harassment has been around 

in the business world forever. According to Dr. Julia Wood, "...at least 50%, and possibly 

as much as 90%, of the female workforce has experienced some form of sexual 

harassment" (Wood, 2001, p. 245). Sexual harassment is defined as verbal or physical 

behavior aimed at a particular person or group of people, especially in the workplace or 

in academic or other institutional settings, that is actionable, as in resulting in injury of a 

person or their reputation or under equal-opportimity statutes (Webster's, 1997). Sexual 

harassment used to be just when someone in an authority position pressured someone m 

an inferior position to give them sexual favors in exchange for certain rewards or 

advances in their job. That is still considered sexual harassment, but creating an 

unfriendly environment with sexually explicit or suggestive behavior is also considered 

sexual harassment. These types of behaviors are not always, but often aimed at female 

employees, which makes it very hard for the women to enjoy their jobs and to perform 

well while at work. 

Some courts have recognized this not only as sexual harassment, but also as sex 

discrimination. Many times the person who acts in certain ways is liable and so is their 

employer for not restraining their employees from such actions. In 1998, the Supreme 

Court mled, " that employees in the workplace are to be protected from harassment by 

people of the same sex; that an employee need not suffer a tangible job detriment in order 

to sue for harassment; and that a company that has an effective complaint procedure that 
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to sue for harassment; and that a company that has an effective complaint procedure that 

an employee unreasonably fails to utilize is protected from suit" (infoplease.com, 2002, 

p. 2). 

Feminist Views of Today 

There have been several different women's movements, which brought about new 

kinds of feminism. Some were very successfiil in helping create more opportunities for 

women and some were not as important in gaining advances for women. However, 

another wave of feminism is currently on the rise. The main focus for feminists today is 

appreciating each other's differences and learning how to speak and take action as a 

group. Dr. Julia Wood also said that "third wave feminists also claim to be more 

interested in action than in theory" (Wood, 2001, p. 85). Modem feminists also see that it 

is extremely important to improve connections between women and men in the business 

world and elsewhere. Third wave feminists also think that it is necessary for men to get 

involved in efforts to strive for better equality. Many men help out equally with family 

and household duties now, but third wave feminists see room for an improvement in that 

area also. They believe that contemporary women do not fit the old images of women 

anymore. Women used to be expected to take care of household chores and family needs, 

and then if they had time, they could have her own career. Now men are helping more by 

taking a much more active role in household and family needs, and that allows both men 

and women to have successfiil careers and still have time for family time too. 
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Communication Style 

Probably the most common cause for problems and misimderstanding in the 

workplace between any workers is communication, or the lack there of. Communication 

between men and women is even more difficult at times because they both have different 

styles of communication and interpret things different than one another. Men and women 

often have different goals set to achieve from their communication. Many times men 

want to gain status and autonomy, and women, on the other hand, strive for a sense of 

community from their communication efforts. Since the goals men and women want to 

achieve from communication are different than obviously their means of achieving their 

goals will be different also. 

According to Deborah Tannen, a linguistic professor at Georgetown University 

and expert in the area of gender communication, men and women are almost like two 

different cultures trying to communicate with one another. She says that in order for men 

and women working together to be successful they need to try to understand each other's 

methods of communication. Along with trying to capture the real meaning of what is 

being said; they should try to understand the different styles of communication being 

used. This will lead to fewer misunderstandings and less conflict in the work environment 

(Tannen, 1994). 

One major aspect for women in any work environment to remember is to 

communicate with confidence. Of course, there are many different methods to 

communicating with confidence. One way one communicates all of the time and does not 

even realize it is with one's body language. People send all kinds of messages with their 

body language every second. In other words women are often seen before they are heard 

so make that first impression a good, powerful message. Women should hold their head 
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high. If their body posture is slouched, they may appear to be shy and intimidated by 

coworkers. Another suggestion is to smile confidently. Do not just flash a fake smile 

allover the office but a sincere smile will convey the right message to anyone. It may 

also help women seem more approachable and easier to talk to (Mindell, 2001). 

Another major communication error many women make is not making eye 

contact with the person or audience to whom they are speaking. Not making eye contact 

with someone may send the wrong message. Others may interpret the lack of 

eye contact as having something to hide and creates a lack of trust. Lack of direct 

eye contact also makes one appear nervous and imsure, which is not a very powerful 

message to send out to everyone. Also, women should think about what they are saying 

with their face. Many times the big frown carried around on our face is forgotten. Even 

when women are having a bad day, in certain situations they have to hide their frown and 

have a lifted and open face (Mindell, 2001). 

What women wear to work everyday communicates a whole lot about them. 

Success has its style; it is almost like being in a play where they have to dress for their 

part everyday. Certain business positions call for certain clothing to send a message of 

success and power and even respect. So nonverbal messages tell so much about people 

that what you say and do also plays a major role in their communication efforts. What 

they say and how they say it can be very influential on people's impression of them 

(Mindell, 2001). 

In Chapter Three some employment laws that have affected women in the 

business world, feminist theory, and different aspects and styles of communication have 

been 
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discussed. In Chapter Four I am going to conclude and show that although women have 

come a long way in the workplace, there is still a lot of room for improvement. 
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CHAPTER IV 

CONCLUSION 

Women have made some major advances in the business world, but women still 

are not given the recognition and opportunities they deserve. According to the U.S. 

Department of Labor, about three-fourths of women that work outside of the home hold 

one of three types of jobs, which are clerical/administrative support, service, and 

administrative/managerial. Approximately half of the current workforce is female, but 

less than 3% of Fortime 500 companies have female managers. In general women's jobs 

are to suppx)rt or to provide care to others in some way. Dr. Wood also stated that "more 

than 90% of employed women work in jobs where the majority of employees are 

female." (Wood, 2001, p. 246) 

The first group of feminists may not have fully realized exactly how much they 

were doing for women of their time, much less what they were starting for women in the 

future. Many women such as Lucretia Coffin Mott and Elizabeth Cady Stanton made 

huge advances for women. Even after their Seneca Falls Convention was not very 

successfiil, as was mentioned before, and against much opposition even from many 

women they still kept pushing for basic equal rights for women. 

One area that definitely needs to be improved in the business world for women is 

the laws that have been passed to help create equality in the workplace. Many of the laws 

are never enforced. Then many times the laws seem to hurt women more than they help 

them advance. 

As pointed out in the previous chapters, knowledge, effective communication 

skills, and good management styles enable women to achieve so much more in the 
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business world. So many women already have gained equal pay and equal employment 

opportunities, but every woman who works for equal pay and equal employment 

opportunities should have the same. Men and women are very different, and working 

together only emphasizes those differences even more, but the differences can just enrich 

the work experience for men and women. To quote Dr. John Gray, author of Mars and 

Venus in the Workplace, "when differences come together in harmony something much 

greater can be created" (Gray, 2002, p. 16). 

As was brought to our attention before, there have been and are many very 

successfiil and powerful women. One major reason they enjoy the success they have is 

because they have eamed it. They never considered themselves a victim to the male-

dominated business world. Thinking of ourselves as victims makes us victims to our own 

restraints. Challenges in our lives only make us sfronger and wiser. Overcoming those 

challenges is what helps us achieve our goals. One should look at working in a diverse 

work world as an exciting challenge and prove to everyone and one's self that one 

deserve to be where one is. 
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