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INTRODUCTION 

When I want to understand what is 
happening today or try to decide 
what will happen tomorrow, I look 
back. 

Oliver Wendell Holmes, Jr. 

San Jacinto Heights, promoted as "San 
Jacinto the Beautiful," was born of the 
vision of a few very dedicated Ama
rilloans, notably W.W. Lynch and Bill 
Cazzell, in the early part of this cen
tury. It was nurtured into a healthy, 
bustling residential and commercial 
neighborhood, enjoyed equally by' 
those who lived there and those who 
liked to visit. At the heart of San Jac
into Heights lies Sixth Avenue, more 
commonly called Sixth Street. 

The San Jacinto spirit was first among 
the reasons for the success of the 
community. Begun as a residential 
streetcar suburb, Son Jacinto Heights 
flourished during the great building 
boom of the mid-1920s, endured the 
Depression and the awesome black 
Panhandle dust storms of the 19305. 
The district gradually evolved into a 
mainstay for the traveling community 
when the streetcar gave way to the 
automobile, and Amarillo discovered 

it was at the center of the first com
pletely paved roadway that carried 
Americans from the Great Lakes to 
the Pacific Ocean. U.S. Highway 66, 
commonly referred to as Route 66, 
was also the first paved highway 
through Amarillo. It was dedicated to 
the memory of Will Rogers at a cere
mony that drew thousands of people 
to the city in 1938. 

Residents of the Texas Panhandle 
journeyed considerable distances in 
the 1920s, gathering at the Natato
rium to escape the heat and the 
occasional monotony of life. When 
this large indoor swimming pool was 
converted into the Nat Ballroom in 
1926, area residents were again at
tracted to the site. During the 
BallroQm's heyday in the 1930s and 
1940s, people met there to enjoy the 
excellent atmosphere, the best of 
Chinese and American foods, and 
dancing to the live melodies of some 
of that era's musical geniuses: Count 
Basie, Paul Whiteman, Cab Calloway 
and Louis Armstrong. 

Another early enterprise that would 
become something of an "institution" 
was the Son Jacinto School of Beauty 
Culture. Founded in 1923, it featured 

Photo A The Rex Theater at 3015 West Sixth 
Street In the years between 1935 and 1942. 

the hairstyles of the day in window 
displays. Having undergone numer
ous name changes over the years to 
accommodate the times and its 
growth, it finally became known as 
the International Hair Design School, 
and was the oldest licensed beauty 
school in Texas until its demise in 1964. 

Early entrepreneurial spirit in Son Jac
into Heights was evidenced when the 
Amarillo Improvement Company took 
San Jacinto lots off the market for a full 
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year to promote a highly publicized 
property sale in 1925. Years later Cecil 
Bradford stood on the roof of his gro
cery store and threw live chickens into 
the crowd while informing them of his 
store specials. O.R. Tingley and John 
Dinsmore capitalized upon a height
ened "sandwich-mindedness" that 
began sweeping across the state and 
nation in the 1930s, by creating their 
famous Pig Hip Sandwich with "ten
der, blue ribbon pig hips." The suc
cess of their idea outlived the last of 
the orig inal Pig Hip shops, Ansley's 
Musical Pig shop which closed in 1942, 
and the era of drive-ins and diners. 

Every city and suburb in America has 
witnessed the coming and going of 
ideas, attitudes and fads. Very few 
have not also experienced the com
ing and going of its people. San Jac
into Heights is one American suburb 
that has not lost its sense of community 
despite the economic and social fluc
tuations that have occurred. The 
redirection, by highway officials, of 
traffic to Amarillo Boulevard in the early 
1950s had a devastatingly negative 
impact upon the area . It was at the 
height of this economically crucial 
turning point in the 1960s that some 
residents left home and business, but 
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many stayed. Then in the 1970s, spe
cialty shops arrived along Sixth Street 
and helped to rejuvenate the area. 

Today, San Jacinto Heights is heading 
for a renaissance of creative com
mercial vitality. The same unique 
qualities that have, for decades, 
drawn strollers and window shoppers 
to Sixth Street still exist and are again 
being sought by Amarilloans who 
desire the specialty shop and residen
tial atmosphere over that of modern 
strip-shopping centers and malls. 

The enduring San Jacinto spirit is at the 
root of this rejuvenation project and 
possible future development and 
success. The German poet Goethe 
wrote, "the best thing that we derive 
from history is the enthusiasm in us." 
This area has the potential for being a 
significant commercial district in 
Amarillo, and a major visitor attrac
tion. With the careful blending of his
torical and present-day elements, it 
can again be a neighborhood that is 
pretty, clean, safe and prosperous for 
all inhabitants. To that end, this man
ual is offered as a proposal and guide 
for revitalization. 

Amarilloans, particularly the people 
of the Sixth Street neighborhood, 
brought stories, memories, concerns 
and hopes to this Study. Now the 
Study, it is hoped, will in turn help to 
bring new life to this wonderful old 
area. 

"Come out then and dwell among us: 
Out where the hand clasps a little 

stronger, 
Out where a smile lasts a little longer. 
That's where the Heights begins. 
Where there is more of singing and less 

of sighing, 
Where there is more of giving and less 

of buying, 
And a man makes friends without half 

trying, 
That's where the Heights·begins." 

Reverend Virgil Fisher, 
Pastor of the 

San Jacinto Methodist Church 
(Amarillo Daily News 

- February 1, 1925) 
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INTRODUCTION 

The San Jacinto commercial district 
grew up primarily along Sixth Street as 
one and two-story brick buildings. The 
residences in the district were simple 
clapboard bungalows. The area 
experienced its most dramatic growth 
in the seven years between 1922 and 
1928. 

U.S. Highway 66, had a significant 
cultural and economic impact on the 
area. Many of the buildings standing 
today are the shells of businesses 
which supported the traveling com-' 
munity and the automobile. Some 
businesses continue to provide auto
motive services. 

The area declined between 1950 and 
1980 due to the rerouting of Highway 
66 after World War II, the growth of 
new neighborhoods on the outskirts of 
town, and the development of re
gional shopping centers. Some resi
dents of San Jacinto have lived and/ 
or worked in the district through most 
of its history and remember it as a vital 
"main street" community. The bus
inesses today offer many of the same 
products and services that were avail
able in the early years of San Jacinto's 
development; a mixture that ranges 

Photo B Holly's Market In 1934. 

from automobile parts to antiques. In 
the early 1980s the Sixth Street mer
chants organized in an effort to im
prove the area's economic vitality and 
physical appearance. 

Today, there are approximately 149 
businesses at 138 addresses in the pro
ject area. Vacancies vary, but seven 

were evident at one point during this 
Study. Roughly 67 businesses share 
"mini-mall" space at seven locations. 

SCOPE OF THE PROJECT 

This Sixth Street Revitalization Study is a 
Community Development Block Grant 
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Project, funded through the U.S. De
partment of Housing and Urban De
velopment and sponsored by the City 
of Amarillo, the Sixth Street Merchants 
Association and Preservation Amar
illo. This Study is to be used as a guide 
for the comprehensive planning of 
both historic and commercial aspects 
of Sixth Street in San Jacinto Heights. 

SAN JAC INTO 
HEIGHTS 

The 13-block study area is the com
mercial district, bound by Georgia 
Street on the east, Forest Street on the 
west, Fifth Avenue on the north, and 
Seventh Avenue on the south. Geor
gia Street follows the eastern bound
ary of San Jacinto Heights, while Forest 
Street lies two blocks east of its western 
edge. 

//lust. 7 San Jacinto Heights on historic Route 66 in Amarillo, from a Texas State Highway Depart
ment map of 1936. 
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This revitalization study is comprised of 
visual and written surveys, public work
shops, and other research . The find
ings of the Study are contained in this 
report. The following pages summa
rize what Sixth Street wants. 

Visyal Syrvey 

The initial visual survey of the area 
allowed for a first impression of "what 
the street is about," and for a general 
assessment of its strengths and weak
nesses. 

First impressions for the project team 
included an excitement about build
ings, particularly the Simple brick 
commercial structures, the" Nat," and 
the Art Deco and Art Modeme-style 
buildings at 2700 and 3120 West Sixth 
Street. It is evident that the area re
quires considerable rejuvenation, and 
specifically, coordination between 
business and property owners to 
achieve visual continuity for the street
scope. 

Problems which occur repeatedly 
involve street displays, storage areas 
and the alleys. The street displays are 
haphazardly arranged and the out
side storage areas are exposed, giv-



ing a cluttered appearance. Alleys 
are frequently unpaved and over
grown with vegetation. Since the al
leys open onto Sixth Street, their un
maintained state adversely affects the 
overall appearance of the street. 

It was observed that the residential 
neighborhood consists of owner oc
cupancy and rental property. While 
some homes are well maintained, 
others are not, giving the street and 
district an overall uneven appear
ance. 

The visual survey helped make the 
project team more aware ofthe area's 
potential. It also revealed that consid
erable street and building improve
ments were necessary if the revitaliza
tion is to succeed. 

Written Survey 

The written survey (for which an infor
mal questionnaire method was cho
sen), was an effort to learn the view
points of the people involved in the 
study area. The first questionnaire 
contained simple, general inquiries 
concerning profiles of the businesses 
and inhabitants of the area. This 
questionnaire was sent to business and 

//lust. 2 The study area In San Jacinto Heights. 

property owners, and randomly se
lected residents. It was intended to 
provide them with an introduction to 
the Study, and the project team, with 
an overview of the issues. The second 
questionnaire, was given to business 
and property owners only, and in
cluded the issues presented in the first 

survey, additional issues and greater 
detail. This questionnaire was created 
to develop an understanding of the 
character of the street as embodied 
in its buildings and businesses. The 
results of both questionnaires are 
given below. 
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Responses to Questionnaire # 1 

Of the 403 preliminary questionnaires 
that were sent to San Jacinto residents 
and business owners, 112 were re
turned, yielding a response rate of 
28%. Residents of four randomly se
lected neighborhood blocks were 
chosen. All business and building 
owners were contacted. This sUNey 
was designed to give a broad profile 
of the existing perceptions of Sixth 
Street and the San Jacinto district, 
and the priorities of the people that 
would be most directly affected by 
the potential revitalization efforts. The 
key results are as follows: 

* Almost half of the responses came 
from people who have lived in the 
area for 20 years or more. The ma
jority of respondents have been 
residents of Amarillo for more than 
10 years, yet the majority of busi
nesses have existed here for J o years 

80 40 20 

Years of Bus/ness 
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0-10 YRS (53) 

11-20 YRS (11) 

21-30 YRS (4) 

31-40 YRS (4) 

>40 YRS (2) 

or less. (Note: A resurgence of 
interest in the area and a short life 
cycle for businesses on the street 
both appear to be contributing 
factors to this phenomenon.) 

* The most frequently mentioned 
goods and services sought by Sixth 
Street shoppers include antiques 
and collectibles; restaurants and 
groceries; hardware and auto-re-

80 70 80 50 40 30 

lated goods; gifts and crafts. Other 
items, such as hair styling, printing, 
used furniture, dry-cleaning and 
pharmaceuticals, were mentioned, 
indicating a great diversity of val
ued products and seNices offered 
along the street. 

20 10 

ANTIQUES, GIFTS (78) 
~uu~uu~uu~~~~~~~~~~~~~~ 

Goods and Services Purchased 

HARDWARE/BLDG. MAT. (37) 
~~~~~~~~~~ 

RESTAURANTS/SNACK BARS ( 
~~~~~~~~ 

GROCERIES (28) 

=f-G=U£LJ.~~~ 
AUTO PARTS/REPAIR (22) 

~~~ 
GAS (10) 

APPLIANCES/REPAIR (9) 
~~ 

BOOKS (9) 
~~ 

NONE (9) 
~~ 

CLOTHING/CLEANERS (8) 
~~ 

~~ 
OTHER (8) 

USED FURNITURE (6) 

BEAUTY SHOP/PARLOR (5) 

PRINT SHOP (5) 

LIQUOR (3) 

PHARMACY (3) 

PLUMBING (2) 



35 30 25 20 15 10 

Additional Businesses Desired 

* Respondents expressed a desire for 
additional offerings of commercial 
goods, dining and entertainment. 

* Safety is an important issue for many 
people in the area. Specific con
cerns include: the high speed of 
traffic along the street; unreliable 
pedestrian safety; poor sign age; 
lack of visibility at intersections due 
to parked cars; vandalism and bur
glaries. Enforcing the speed limit, 
adding traffic lights and improving 

5 

80 

SHOPPING (33) 

SPECIALTY (CAFE,TEA RM.) (27) 

GENERAL DINING (17) 

OTHER (14) 

ART GALLERIES, MUSEUMS (13) 

MOVIE THEATER (11) 

SERVICES (11) 

ICE CREAM PLR, SODA FTN. (7) 

RESTAURANT BAR (7) 

UPGRADED EVENING DINING (8) 

FAST FOOD (5) 

CAFETERIA/PLATE LUNCH (5) 

BAKERY (3) 

DANCING (3) 

COCKTAIL/PIANO BAR (2) 

50 40 30 20 10 

~~~~~~~~~~~~~~~ 

~~~~~~~~~~~ 

signage were among the remedies 
suggested by survey participants. 

* Given the choices of excellent, 
good, fair and poor, respondents 
ranked the physical appearance 
of the area as fair. 

* Among the improvements that 
people felt to be most crucial were 
more parking, reduced traffic 
speed, public restrooms, lighting, 
seating, landscaping, and building 
facade improvements. 

YES (58) 

NO (40) 

TRAFFIC CONTROL/SPEED (18) 
r.u.u~~~~ 

NO RESPONSE (12) 
~~~ 

PEDESTRIAN SAFETY (8) 

UNDESIRABLE PEOPLE (5) 

BURGLARIES, VANDALISM (3) 

Safety Concems 
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Suggested Improvements. 
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FACELIFT. CLEANUP PAINT (43) 

STOREFRONTS (34) 

LANDSCAPING. TREES (30) 

PARKING (26) 

STOREFRONTS (34) 

BENCHES (11) 

TROLLEY (11) 

RESTROOMS (9) 

WIDEN STREETS/WALKS (7) 

PARK. KIDS' PLAYGROUND (7) 

FOOD AND REFRESHMENTS (5) 

ADVERTISING/PROMOTION (5) 

AWNINGS (4) 

ENCOURAGE BUSINESS DIVERSITY (3) 

BRICK STREET (3) 

PAVED OR GRAVEL ALLEYS (2) 

LOWER SPEED LIMIT (2) 

CLOSE SIXTH STREET TO CARS (2) 

CLEAN UP BUILDING INTERIORS (2) 

SIGNAGE (2) 

WINDOW DISPLAYS (2) 

FILL VACANCIES (2) 

RESTORE NAT (2) 

Responses to Questionnaire #2 

Eighty-four copies of this second more
detailed questionnaire were distrib
uted to merchants and property 
owners only. Sixty-six were returned , 
yielding a response rate of 77%. Dur
ing this phase of the Study, the project 
team attempted to make personal 
contact with all of the Sixth Street 
businesses. Owners who were not in 
their shops later received the same 
questionnaires by mail. The results of 
the meetings and this comprehensive 
questionnaire are compiled below. 
The discrepancy between the quan
tity of questionnaires distributed and 
the number of businesses is a result of 
several businesses being located at 
the same address. 

* A majority of merchants have 
owned their businesses for under 
five years. Five respondents have 
owned their businesses for 30 years 
or more. 

* A shopper visiting Sixth Street today 
will typically find most of the busi
nesses open every weekday be
tween 9:00 a.m. and 5:00 p.m. and 
from 9:00 a.m. until noon on Satur
days. Some businesses keep earlier 
and later hours than these, and a 



few are open on Sundays. Survey 
results revealed that similar types of 
businesses (i.e., antique shops) keep 
different hours of operation. 

* The most important goal for most 
business owners surveyed is the hope 
of expanding their operations. 
Some are planning to improve the 
appearance of their business, oth
ers the quantity and quality of their 
merchandise. While some wish to 
relocate to larger spaces, others 
are ready to refurbish their existing 
spaces. Some merchants hope to 
tap a broader tourism market. Oth
ers want simply to retain their stabil
ity and ability to offer affordable 
products or services. 

40 30 20 10 

Goals for Businesses 

* Sixth Street business owners are, for 
the most part, pleased with the 
location of their businesses in the 
city. Traffic through the area is high, 
overhead is low, the neighborhood 
is a friendly one, Sixth Street's cen
tral location affords one easy ac-

40 30 20 10 

HIGH TRAFFIC, EASY ACCESS, GOOD LOCATION (29) 

ESTABLISHED NAME, REPUTATION (10) 

COMMUNITY SENSE (10) 

GOOD PARKING (9) 

LCIN OVERHEAD (7) 

COMMON BUSINESSES, UNIQUE ANTIQUES (7) 

HISTORICAL BUILDINGS (4) 

CREATIVE ATMOSPHERE (3) 

SAFE AREA (2') 

OTHER (2) 

NONE (2) 

Advantages to this Location 

30 

cess to other areas of town, and the 
area is historically significant. Mer
chants have expressed their aware
ness of Sixth Street's uncommon 
shopping atmosphere, not found in 
shopping malls. 

20 10 

POOR PARKING (21) 

NO DISADVANTAGES (17) 

* The disadvantages shop owners see 
in their locations on Sixth Street in
cludes the parking shortage, exces
sive traffic speed, lack of pedestrian 
safety, crime, the absence of a 
wide variety of good eating 

RUN DCINN, LCIN INCOME HOUSING AREA (9) 

SPEED TOO HIGH (8) 

LCIN TRAFFIC, POORLY PROMOTED (7) 

OTHER (4) 

CRIME FACTOR (3) 

LACK OF EATING ESTABLISHMENTS (3) 

STREETS ~ WALKS TOO NARRCIN (2) 

Disadvantages to this Location 

THE REPORT 11 



establishments, narrow sidewalks, 
poor visibility caused by parked cars, 
lack of public restrooms, and the 
deteriorated condition of many of 
the street's buildings. 

* Respondents confirmed that most 
of Sixth Street's clientele come from 
the city and the surrounding region. 

* The survey indicated that peak 
business cycles for most Sixth Street 
shops occur between noon and 

.5:00 p.m. Monday through Satur
day, with Fridays and Saturdays 
being the busiest days of the week. 
Other peak business periods are the 
beginning of the month and the 
latter half of the year. 

* Respondents considered the follow
ing to be desirable future develop
ments for the San Jacinto district: 
more parking; better lighting; park 
benches; restrooms; landscaping; 
street-side rest areas; brick streets 
and sidewalks; traffic signals; traffic 
control; greater crime control; the 
opening of more upscale boutiques, 
restaurants and clubs; day and 
evening entertainment; museums 
and art galleries; theaters; trolley 
cars; and an overall repainting of 
buildings. Most people wish to see 
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San Jacinto receive a facelift and 
develop into a greater resource for 
tourism through appropriate pro
motion and revitalization channels. 
These developments, some respon
dents felt, would lead to the crea
tion of more jobs and greater pros
perity for the area. 

* Many respondents found the addi
tion of new bars undesirable. Also 

of concern was the establishment 
of" cheap, junky tourist attractions; H 

a one-way street; the forced rede
sign of building fronts; pornographic 
shops; and in general, any extreme 
type of renovation, whether it be 
modern or old-style. (Note: The 
desired entertainment and dining 
facilities were most often described 
as "family-oriented," but not to the 
exclusion of nice clubs and drinking 
establishments.) 

15 10 5 

Desirable Developments 

UPGRADE BUSINESSES, ADD SPECIALTY SHOPS ( 14) 

PARKING (11) 

LIGHTING (9) 

BUILDING/STOREFRONT IMPROVEMENTS (8) 

SEATING (7) 

OTHER (7) 

TROLLEY/OLDSTYLE (8) 

PLANTINGS (5) 

ANY DEVELOPMENTS (5) 

SLOWER TRAFFIC SPEEDS (4) 

ADVERTISING/PROWOTION (3) 

BRICK STREET/WALKS (3) 

RESTROOMS (2) 

EVENING ENTERTAINMENT (2) 

DECREASE IN CRIME (2) 

INCREASE BUSINESS/TRAFFIC (2) 

IMPROVE STREET IMAGE (2) 
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Undesirable Developments 

BARS (12) 

JUNK TOURISM (3) 

EXTREMES/OVERLY MODERN (2) 

OTHER (2) 

25 20 15 
.. Many respondents expressed en

thusiasm about the possible future 
availability of evening activities. 
Recommendations included the 
introduction to the street of finer 
restaurants, music halls, dancing 
facilities, art galleries, beer gardens, 
theaters, summer outdoor events 
and family-oriented restaurants and 
facilities. A large number of respon
dents wish to see more of the shops 
on Sixth Street keep evening busi
ness hours. 

Desired New Businesses 

20 15 10 

Desired Evening Activities 

5 

NO (16) 

YES (15) 

DINING (10) 

MUSIC/THEATRE (9) 

LATER HOURS (6) 

DANC.ING a: DINING (4) 

GALLERIESjt.tUSEUMS (3) 

OTHER (3) 

FAMILY-STYLE (2) 

10 5 

YES (25) 

NO (14) 

OTHER (13) 

SPECIALTY SHOPS (8) 

MUSIC (7) 

ART (6) 

CAFES. SANDWICH SHOPS (4) 

ICE CREAM PARLOR. DRUGSTORE (4) 

.. The majority of business owners re
sponded favorably to the introduc
tion of new businesses. An old-fash
ioned ice cream parlor and drug
store were mentioned several times 
as were fruit markets and more 
children's toy and clothing stores. 
Owners share an overall desire to 
see all the buildings on Sixth Street 
occupied. 
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Public Workshops 

Two public workshops were held dur
ing the preliminary phases of the Study 
when the direct discussion of ideas 
was crucial to its progress. The results 
of these workshops are as follows: 

Workshop #1 

Approximately 80 area residents and 
business and property owners at
tended the first workshop, held at the 
San Jacinto Methodist Church on 
March 3D, 1989. Also in attendance 
were members of the project team, 
representing Ausland Architects and 
RMA/Texas, and of the revitalization 
committee, representing the City of 
Amarillo, Preservati'on Amarillo and the 
Sixth Street Merchants Association. The 
project was introduced, questionnaire 
results were submitted, and recom
mendations for the renovation of the 
street and building facades were 
presented. A preliminary graphic 
assessment of the buildings' historic 
value and the location of undevel
oped areas on the street was also 
presented. One-on-one discussions 
followed the presentation and re
vealed a positive response to the revi
talization process. 
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Workshop #2 

The second workshop was held at the 
San Jacinto Methodist Church on 
April 25, 1989. Forty area residents and 
business owners and the same project 
team and committee members were 
in attendance. The meeting began 
with a brief review of the previous 
workshop presentatiori, and a prelimi
nary proposal for streetscape improve
ments. The attendees then divided 
into two groups for open discussion on 
street, building, and economic issues. 
Some of the discussion highlights in
cluded: design and consultation 
processes, types of repairs and im
provements, funding, new construc
tion, street image, landscape, mass 
transportation, amenities, visitor facili
ties, and tourism issues. The proposed 
streetscape improvements were well 
received. 

Other Research 

Other research for the Study entailed 
the assimilation of the following: gen
eral area histories, as well as specific 
San Jacinto district heritage, acquired 
through local newspapers, photo
graphs and books; demographic, 
traffic, zoning and code information; 
preseNotion materials; and economic 
information. 

Photo C San Jacinto Baptist Church. 



ASSESSMENT 

Broad Observations and premises of 
the Study 

Sixth Street today, in the project area 
between Georgia and Forest Streets, 
exhibits a mixture of positive and 
negative environmental traits. The 
historic fabric of Sixth Street impar:ts a 
positive aesthetic value to the project 
area. The street's fabric consists of the 
tiled roof canopies on a number of 
storefronts; interesting vistas, including 
views of the San Jacinto Baptist Church 
steeple and the water tower at West
ern and Sixth Streets; and the quaint 
businesses of the street. On the other 
hand, narrow and deteriorating side
walks, the lack of shade, the parking 
areas and drives breaking the store
front continuity, the permissive park
ing on public sidewalks, the lack of 
seating and public restrooms, the 
profusion of light and other utility poles, 
the poor quality of most building fa
cades along the street, and the lack 
of a positive" signature" for the street, 
are all impediments to vitality and 
future improvement. 

A stroll down Sixth Street is at best an 
uneven experience. Aesthetic and 
architectura I balance is either masked 

Photo D Parking on sidewalks. 

or lacking. Where shade or shelter 
might otherwise be provided, comfort 
is left to the uncertainties of weather. 
Pedestrians must deal with dangerous 
and unaccommodating automotive 
traffic competing with their move
ments. Such negative factors detract 
from the vitality of an area, and subtly 
thwart long-term civic planning and 
the very concept of community. 

StreetscaDe Issues 

As noted above, the pedestrian envi
ronment of Sixth Street is not a hospi
table one. In addition to sidewalks in 
disrepair, street crossings present safety 

concerns, and parking problems di
minish the attractiveness of the area 
for the potential shopper and visitor. 
Attimes, parking requirements exceed 
capacity. 

Traffic and Safety 

Below is an assessment of current traf
fic issues to help determine problems 
and possible solutions. 

Sixth Street is posted with a 3D-mile 
speed limit, which, by obseNation, is 
often ignored. 

Vehicular movement does not ex
ceed 500 vehicles per hour at either 
the morning or afternoon peak travel 

. times. The counts for daily hours of 
maximum traffic are: 

No. of vehicles 

East West 
Bound Bound 

7-8 A.M. Peak 295 130 

3-4 P.M. Peak 406 468 

• 1987 Annualized Daily Traffic 
Amarillo Division of Transportation and Traffic 
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The traffic flow can also be expressed 
as a rate of 14,6 vehicles per minute 
(combined two-way P,M, peak), 
Generally speaking, this is a low vol
ume of traffic, Future increases in 
shopping and tourist traffic may in
crease flows in mid- to late afternoon 
and compound peak traffic, Sixth 
Street will need to continue to serve as 
a thoroughfare, since the alternative 
of widening Fifth or Seventh Avenues 
for improved traffic flow would have 
an adverse affect on the adjacent 
residential neighborhood, 

Traffic signals exist within the project 
area, at the Carolina Street intersec
tion, and at Western and McMasters 
Streets, 

Traffic accidents on Sixth Street, be
tween Georgia and Prospect Streets, 
totaled 25 in 1988, Ten of these were 
vehicle/vehicle collisions that resulted 
in injuries, One other accident involved 
a vehicle striking a pedestrian, Ten of 
the 25 accidents, including five injury
causing collisions, occurred in the 
vicinity of three consecutive intersec
tions at Florida, Kentucky and Ala
bama Streets, Poor sight-lines for driv
ers emerging from side streets, caused 
in part by vehicles on Sixth Street 
parked too close to the corners, may 
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have been a factor in several of these 
accidents, 

Sixth Street is a designated thorough
fare for emergency vehicles, and any 
pedestrian and safety improvements 
to the street should preserve the cur
rent vehicular capacity, 

Building Issues 

There is the side-by-side existence of 
two strongly contrasting stylistiC peri
ods in the area: a) the simple, brick 
commercial buildings of the 1920s and 
1930s, flush with the sidewalk, and 
developed for a streetcar district on a 

Photo E In recent years, a banner welcomed visitors to a festival. This photograph Is taken at 
Sixth Street's eastem end, In San Jacinto Heights. 



pedestrian scale, and b) metal clad 
buildings, angular, set back from the 
road, meant to be viewed from the 
automobile, and built in the era of 
post- World War II futurism. 

The presence of each style mirrors the 
change and contrast between the 
streetcar suburb of the early 2Oth
century, and Route 66, the national 
artery of the post-war era. Buildings 
and their materials changed after 
World War II, from a human scale to 
one accommodating the size and 
speed of the automobile. The western 
end of Sixth Street is predominantly 
representative of that change. 

Overall, the scale and fabric of the 
pre-1930s residential and commercial 
San Jacinto Heights is largely intact. 
The integrity of the residential area is 
necessary to support the diversity of 
the business district and to perpetuate 
the sense of community present in the 
district. Community pride and vision 
originally built the area and rank high 
among its most important historical 
attributes. Conversations with district 
business owners and residents of the 
neighborhood reveal that these quali
ties are ever-present. The most con
structive revitalization must result in a 
practical and harmonious blending of 

contemporary and historic elements 
and the strengthening of the eco
nomic fabric. 

Economic potential 

The business district of San Jacinto 
Heights has many potential economic 
resources. 

Location: It's proximity to downtown 
Amarillo and to the interstate highway 
affords the d istrict a wide range of 
clientele from noon shoppers to trans
continental tourists. Possible means of 
attracting this clientele are discussed 
in later sections. 

Businesses: Restaurants, specialty 
shops and auto-related businesses 
attract visitors and clientele, particu
larly when they are grouped together. 
The addition of similar or complimen
tary businesses could further enhance 
the area. 

Charm: The speCialty shops along the 
street have a marketable charm; the 
lure of an attic treasure chest. Even 
European producers have filmed 
commercials on the street, evidenc
ing its universal appeal, and perhaps 
uniquely "American" quality. 

Buildings: The historic buildings, if re
stored, could provide a unified sense 
of "district" and a rich environmentfor 
pedestrian activity. There exists a 
compatible mix of building types and 
usages, with many of the specialty 
shops inhabiting the historic structures 
and the automotive businesses occu
pying the old gas stations. 

History: Sixth Street is a microcosm of 
the history of Route 66. From a cultural 
and historical standpoint, this history 
could be brought to life for Amaril
loans, Texans, and transcontinental 
travelers. California, Arizona, New 
Mexico and Oklahoma have initiated 
programs to celebrate the" Main Street 
of America." It may be beneficial for 
Texas to consider doing the same. 

The area is of national significance by 
virtue of its location on historic Route 
66. If developed, this additional re
source for tourism could benefit the 
San Jacinto businesses economically 
by highlighting Amarillo's cultural heri
tage. 

Six Street's resources - location, busi
nesses, charm, buildings, and history -
are waiting to be developed. 
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A formal marketing analysis of city
wide, regional and potential interstate 
clientele was not undertaken in this 
Study. Further research in this area 
would be beneficial, particularly if 
performed every two years or so. An 
evaluation of service and retail mar
ket changes will help area commerce 
to remain stable and meet demands. 

The apparent economic weaknesses 
are the lack of both a unified image 
and a concrete plan of action. The 
following recommendations are made 
in the interest of defining that image 
and of formulating a plan. 

RECOMMENDATIONS 

These recommendations are designed 
to putthe shine back on "Main Street. H 

The aim is not only to keep and ex
pand the existing commercial clien
tele, but to make simply" being on the 
street" an experience of va lue in itself. 
Basic amenities such as shade, ease 
of movement and scattered sites from 
which to observe the relaxed pace, 
are the elements upon which feelings 
of community well-being are founded. 
This .. pride-of -place," however intan
gible, is invaluable to both merchant 
and visitor alike. The visitor will treasure 

18 THE REPORT 

the aesthetic pleasures of a stroll on 
Sixth Street and the merchant will 
benefit from the increased pedestrian 
activity and general air of content
ment. 

Economic Deyelopment 

The business district, by serving both 
San Jacinto and city customers as well 
as regional, national and international 
visitors, is an asset to both tourism and 
other commercial interests in Amarillo. 
If this asset is to be cultivated, accom
modations for the various needs and 
desires of all visitors will be necessary. 

The value of the tourism potential for 
Sixth Street can be highlighted by a 
look at current tourism figures. Tour
ism, as Texas' fourth largest industry, 
put $17 billion into the Texas economy 
in 1987. In 1986, tourism generated 
over $143 million in business for Potter 
County, and state and local tourism 
tax receipts for the County amounted 
to more than $9 million. 

San Jacinto Heights' greatest eco
nomic potential might be gained by 
developing local clientele and inter
state tourism. Local residents would 
view the area as a hospitable environ-

ment in which to spend a leisurely 
afternoon, and interstate travelers 
would find a welcoming break from 
the tedium of the highway. 

Tourists are drawn to an area by the 
expectation of unique experiences, 
and by an area's history, frequently 
embodied in its architecture. Historic 
preservation and economic revitali
zation have occurred hand in hand in 
cities across the country. The Main 
Street program and similar self-initi
ated projects have resulted in. im
proved property values, new busi
nesses and more jobs, through the 
successful rehabilitation of structures 
and an overall renewal of business 
districts. 

In 1987, Texas Main Street cities in
vested over $159 million which cre
ated 3,093 jobs, rehabilitated and 
built 2,192 structures, and purchased 
755 buildings. Not only has the local 
economy been improved through this 
process, but the enhanced environ
ment has strengthened community 
pride. A body of research and sug
gestions for the Texas Main Street Proj
ect is contained in the Main Street 
Handbook. Even if the Sixth Street 
merchants choose to manage the 
revitalization process without the Texas 



Main Street Project, this book contains 
excellent suggestions concerning such 
issues as building rehabilitation, busi
ness recruitment, marketing and pro
motion. 

The fabric of the business community 
must be evaluated with tourism in mind. 
Recognition of the interdependence 
of businesses is essential to this proc
ess. The combined efforts of the busi
ness and property owners will assure 
that the visitor's experience is a pleas
ant one. The fatigued shopper will find 
the much needed cafe or shady al
cove. After an evening of entertain
ment, people will be delighted to find 
refreshments and a place to browse. 
Care must be given to every detail of 
the visitor's experience, from arrival to 
departure, and from the quality of 
refreshments to the comfort of the 
environment. Quality must be a prior
ity in all endeavors. People will drive a 
long way if the pie is good. 

Each of these issues - the rehabilitation 
of buildings, marketing, tourism, and 
the coordination of the revitalization -
require an organization and structure. 
Below are recommendations for im
plementing the process of organiza
tion and promotion. 

planning 

A Planned Development District 

Under the Amarillo Zoning Ordinance 
a Planned Development District might 
·be established to achieve an im
proved level of aesthetics and safety 
within the area through the use of 
clearly defined varfations of the exist
ing zoning requirements. A planned 
development district for Sixth Street 
could preseNe the historic fabric of 
the area; maintain the existing com
mercial and residential densities and 
relationships; limit building heights; 
coordinate parking and signage re
quirements, and thereby establish a 
unified image for the street. 

District Boundaries 

The planned development district 
would ideally include all of old High
way 66 in San Jacinto Heights. The 
east end would be bounded by, at 
minimum, all the corner properties at 
the intersections of Sixth, Georgia and 
McMastersStreets. The west end would 
follow Sixth Street to Bushland Boule
vard and on to Western Street, which 
defines the western boundary of San 

Jacinto Heights. By extending the 
western boundary of the project area 
the full width of San Jacinto Heights, a 
link is made with the Amarillo Country 
Club and the school grounds, which 
are each visually very pleasant. This 
stretch of Bushland Boulevard would 
also be in the planned development 
district, and future developmentwould 
be visually unified with the study area 
and the Amarillo Country Club and 
adjacent school grounds. The con
tinuation of newly planted trees along 
the street, might begin to achieve this 
unification. Extending the project area 
would define the historic bounds of 
San Jacinto Heights, as well as the 
route of U.S. 66 through the district. 
With trees and the same zoning re
quirements, this extension of the proj
ect area is more likely to make positive 
visual and economic contributions to 
the area. 

Densities: Population and building 
densities should be maintained at or 
near their current levels to protect the 
existing single-family residential and 
light commercial status of the area. 

Building Setbacks: Setbacks for new 
construction might be limited to five 
feet, thereby reinforcing the street-
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building edge and enhancing the 
pedestrian experience. A greater 
setback allowance might be made 
for a proposal which includes a court
yard or similar amenity for visitors. 

Building Heights: The building height 
of new construction should be limited 
to two-stories or 22 feet. Existing struc
tures should remain at their current 
heights. 

Signage: On-street slgnage should 
be limited to the necessary traffic 
safety signs and street name designa
tions. Billboards and portable signs 
should be prohibited. Murals might be 
allowed on the side or rear walls of 
buildings upon approval by a review 
committee. Building signage should 
be limited to two signs per building 
with a total maximum of 15 square 
feet. A recommended combination 
would be the location of one sign on 
the facade and another projecting 
perpendicular to the facade, the lat
ter being limited to seven square feet. 
Where one structure includes a series 
of storefronts, each storefront would 
meet the above requirements. The 
height and depth of the projecting 
sign must comply with the existing 
building code concerning signs in the 
right-of-way. 
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Businesses set well back from the road
way would be permitted to locate 
signs of a maximum four foot height 
within the building's property line. The 
allowable SQuare footage of these 
signs would also be a total maximum 
of 15 square feet. 

Historic slgnage, defined as any sig
nage pre-dating 1953 and the rerout
ing of Route 66, would not be required 
to meet the square footage and sig
nage requirements. 

All types of historic business graphics 
should be protected, including 
ghosted painted wall signs, and neon. 

Photo F Example of a ghosted sign at 3221 
W. Sixth Street. 

Window signage should ideally be 
restricted to the name of the business. 
Small and simple signage might be 
added to indicate business hours and 
give credit card information. Any other 
signage should be limited, if not com
pletely prohibited. All signage should 
be placed with respect for the 
building's form and details. 

Designated Visitor Parking: Zoning 
requirements for parking space allot
ment per building could be accom
modated through planned district 
parking Gncluding off-site parking) and 
simple public transportation. Desig
nated visitor parking would allow park
Ing in underutilized parking areas 
along the length of the street. There is 
a concentration of paved parking 
surrounding the churches near the 
center of the commercial district. 
Arrangements for the use and mainte
nance of these areas could be worked 
out between willing parties. A clear 
designation of visitor parking areas 
might be established using a symbol 
(see lIIust. 11). Business and property 
owners, working cooperatively, might 
establish their private parking as des
ignated visitor parking. This use of 
private parking for general visitor use 
requires changing the sense of indi
vidual possession to one of group 



"ownership" of the parking areas along 
the full length of the street. The pav
ing, striping and proper designation of 
the street's parking areas will alleviate 
the visitor's uncertainty of where to 
park. This means of establishing visitor 
parking was supported by question
naire respondents and workshop at
tendees. 

Design Review CommiHee: In 'the 
process of establishing the require
ments mentioned above, it is neces
sary to have a design review commit
tee evaluate and mediate excep
tional situations. This committee would 
consist of merchants, civic leaders, 
and professionals. (Refer to "Imple
menting the Revitalization" for a more 
complete discussion of this commit - . 
tee.) Sixth Street is currently such a 
visually mixed area that coordination 
is necessary to unify it. There are very 
bold, garish and chaotic elements 
defining some storefronts and busi
nesses. Deciding which of these are 
contributing to the character and 
Individualism of the district is a process 
which will require considerable and 
careful review. 

Preservation: Steps may be taken to 
preserve the historic structures in San 
Jacinto Heights. These include: 

* A local designation of the historic 
district after the city government 
has met state and federal standards 
in the establishment of a preserva
tion ordinance 

* A demolition delay, allowing for a 
review of alternatives to the de
struction of a building 

* A facade easementprogram which 
reduces taxes in exchange for the 
assurance that an historic facade 
will not be altered 

Street and Building Reyjtalizatjon 

Streetscape 

The intent of the Streetscape Plan is 
primarily to highlight the existing his
toric "small town feeling" of Sixth Street. 
a remnant of the 1920s and 1930s, by 
creating a quality pedestrian environ
ment. Aspects of the highway char
acter of the 1940s and 1950s are also 
apparent but less prominent on the 
street. The evidence of the former 
national highway is most obvious in 

Photo G Sixth Street at Carolina Street, photographed with a telephoto lens. 

THE REPORT 21 



the great number of signs and the 
auto-related businesses. Elements of 
a "Route 66 feeling" might be ex
pressed most accurately through the 
rehabilitation of certain buildings of 
these periods. Recommendations for 
street improvements are discussed 
thoroughly in "The Street" section. The 
following are brief descriptions of 
suggestions for street revitalization: 

* A general cleanup of the street. 
including weeds, outside storage, 
and display areas 

* Low brick or stone walls at the inter
sections of Georgia and Western 
Streets on Sixth Street: the entry
ways into Son Jacinto Heights 

* Lighting that is reminiscent of the 
"white way" of the 1920s 

* The widening of sidewalks from 
Georgia to Belleview Streets 

* Amenity corners at street intersec
tions from Georgia to Belleview 
Streets, including the installation of 
trees, seating, and concrete brick 
pavers 

* The continuation of trees at corners 
from Belleview to Western Streets 
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8uilding Improvements 

The suggestion for the improvements 
of buildings is to adopt a ph ,osophy 
of preservation for Sixth Street and to 
t~eat all bu ildings as histone. Though 
the district is presently f'mre cohesive. 
both visually and hisronicalWy. on illhe 
eastem end. there are buildings 00 
the westemend which represenit a 
more recent commeraa niisiloll\:c ithait 
may someday also be cOinlSidered 
valuable. The stylistic forn'ns olf Jl & I~\~ 
Restaurant and Mamn#s Philiips 66 O Te 

among ihose from the u960s 'WihI~ch 
are quickly vanishing from our cUHture 
because of a change in commerold 
philosophies and tastes. These r0ad
side forms wil become increasinglv 
exotic, as symbo of a verv optfmisHc 
and wealthy time in the oountry's hiis
tory. 

The rehabilitation of each building in 
keeping with its historic form Willi en
hance and strengthen the character 
of each building and also create a 
stronger definition for the street. Fur
ther discussion of building issues may 
be found under -Building Concerns-. 
The following are brief descriptions of 
recommendations for building im
provements: 

~ A general c lean-up of building 
fOicodes. includ ing the removal of 
unnecessary signage, window clut
ter. exposed storage areas, and 
sidewalk displays 

;0- The coordination of efforts with 
neighboring businesses, particularly 
where buildings are in close proxim
ITy to each other 

.., The addition of fresh paint, flowers, 
new signage and awnings 

• Facade and building restoration 
where necessary 

Historic PresellVoJion 

Today .. there e::dsts a governmental 
support system for preservation at the 
loo:tlonall .. sto1e.and local levels. In the 
1930s. the United States Congress es
tob'lished me National Register of His
tOI'ic Sites, to be administered by the 
Nat ionaii Pork Service of the United 
States DeparrmentoHhe Interior. There 
ore many iindividual buildings, historic 
districts and archaeological sites on 
fhe National Register. Following World 
War It the National Trust for Historic 
Preservation was chartered by Con
gress to encourage historic preserva-



tion. In the early 1950s, the Texas 
Historical Commission (orTHC, formerly 
named the Texas State Historical Sur
veyCommittee), was established. The 
THC places emphasis on preservation 
at the local level with county historical 
commissions aiding preservation ef
forts. Recently, the Certified Local 
Government, or CLG program, was 
implemented to designate the c~ties 
and towns which meet federal and 
state standards for preservation ordi
nances, zoning, and review. Once 
certified, a community may be eli
gible for grants through the THC, and 
for financial and technical assistance 
programs through the National His
toric Preservation Act. There are other 
organizations actively supporting the 
preservation process. However, those 
listed above constitute the basic gov
ernmental structure. 

In 1981, the Amarillo Historic BuildinQ 
Survey, by Charles Hall Page and As
sociates, provided an initial analysis of 
Amarillo's heritage. This study furnished 
recommendations for continued re
view of significant historical elements, 
and for the designation of historical 
structures and districts. Surveys for the 
Plemons-Eakle Addition, San Jacinto 
Heights, Wolflin Place, and Wolflin Es
tates will all soon be completed as a 

result of this 1981 study. Charles Hall 
Page and Associates also encouraged 
the creation of a "City Historic Preser
vation Commission," and the prepa
ration and administration of a "Preser
vation Element of the City's Compre
hensive Plan." At present, Amarillo 
has no historic preservation ordinance 
and is not a CLG, but the Amarillo 
Comprehensive Plan has been 
adopted and Chapter 11 is the his
toric preservation component. 

Preservation Amarillo has been active 
in historic preservation activities by 
conducting research work, including 
the above-mentioned surveys, and by 
holding meetings to stimulate public 
interest and awareness. Efforts by 
local citizens and private groups have 
been successful in the designation of 
a number of historically important 
structures or sites, which include the 
Amarillo Livestock Auction, Santa Fe 
Depot, First Baptist Church, Sanborn 
Home, Bivins Home, Harrington House, 
Shelton/Houghton House, and 
Thompson Park. 

The historical significance of the build
ings on Sixth Street was assessed in the 
1981 Amarillo Historic BuildinQ Survey, 
during the 1988 Preservation Amarillo 
Survey, and again during this Study. It 

appears that a majority of the struc
tures were constructed prior to 1939, 
the approximate date (50 years) for 
potential inclusion in the National Reg
ister. The possibility of a National Reg
ister Historic District designation in the 
future requires the restoration and re
habilitation of the area's buildings, fol
lowing the Secretary of the Interior's 
Standards for Rehabilitation (see "Ref
erences" section), henceforth referred 
to as the Standards. To meet this 
historic designation, the area, or a 
portion of it, must maintain a minimum 
of fifty percent of its historically-con
tributing structures. Certain post-1939 
highway architecture, if maintained 
or rehabilitated, could become con
tributing in a few more years. 

Following the Standards for rehabilita
tion is essential. Without proper care 
of the historic buildings, the area will 
lose its remaining assets. Without dis
tinctiveness, the possibility of an ex
panded tourism market is lost. Funds 
and grants that might be available 
through the THC or the National Trust 
for Historic Preservation, if an historic 
district were established, will also be 
lost. Local historic designation of the 
district must be a priority. 
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If, in the revitalization of Sixth Street, a 
long-term approach to planning and 
preservation is adopted, the qualities 
that make it special will increase in 
cultural value, The buildings that are 
currently not of historic merit will in
creasingly contribute to the historic 
quality and sense of "district," 

The buildings on Sixth Street and in San 
Jacinto Heights are likely to be consid~ 
ered suffic iently significant by the THC 
and National Park SeNice to qualify 
for individual and distric t listings on the 
National Register of Historic Places, 
because they represent important 
patterns in our national and state his
tories, The aspects which give the 
area va lue include its development 
as an early 20th century commercial 
district, a street car suburb and a 
segment of Route 66, The building 
styles, though simple, include elements 
of the Spanish and Classical Revival, 
Art Deco and Commercial Architec
ture, 

The following are possible means for 
securing historic designation for the 
area: 

* A multiple property nomination 
could be made for the entire length 
of Route 66, and possibly auxiliary 
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streets which supported the route 
through Texas, Arizona and New 
Mexico have done this and Okla
homa is considering the possibility, 

* Another consideration would be a 
registered historic district nomina
tion for the entire San Jacinto Heights 
district, including both commercial 
and residential structures, 

* A third possibility would be a regis
tered historic district nomination for 
Sixth Street only, 

* Finally, a possible multiple property 
nomination could be made for all 
commercial buildings in Amarillo 
that stem from the 1920s and 1930s, 

Approval of an application for an his
toric district is only possible after re
search and rehabilitation of many of 
the historic structures has taken place, 
Fifty percent, at minimum, of all struc
tures within a registered historic district 
must be historically contributing to the 
district, Alterations to buildings using 
aluminium storefronts and other new 
and different materials may change 
the historic character. Buildings must 
be properly restored before they would 
be considered historically contribut
ing ' 

The streetscape plan as proposed in 
the Study is based primarily on the 
goal of revita lizing Sixth Street and 
should be reviewed by the THC early 
in the design development stage of 
planning , To assure a registered his
toric district designation in the future, 
continuous review by the THC is rec
ommended, 

To make application for an historic 
district nomination, complete the 
National Register of Historic Places 
Registration Form (NPS Form 10-900, 
OM B No, 1024-0018), This form must be 
reviewed by the THC and approved 
by the Texas Review Board before 
being submitted to the National Park 
SeNice for final review, 

There are structures in the study area 
which may qualify for the National 
Register on an individual basis, Some 
of the potentially qualifying buildings 
are noted in IIlust, 29, The research of 
individual buildings could reveal facts 
of architectural and historic impor
tance not currently known, Conversely, 
buildings which appear to have his
toric value may not qualify for loans or 
National Register status because of 
modifications which have diminished 
their historic integrity, Therefore it must 
be stressed that this assessment is a 



preliminary one. The 1928 Sanborn 
Fire Insurance Map, and information 
about the buildings' histories, were 
used as a basis for determining the 
age of a building. 

To determine the historical value of a 
building, forms for the documenta
tion of each building must be obtained 
from either the U.S. Department of the 
Interior, the THC, or Preservation 
Amarillo. The history of the building 
must then be researched through tax 
records, deeds, Sanborn Fire Insur
ance Maps, local libraries, business 
records, previous owners, and old 
newspapers. 

It is recommended that buildings 
which are presently historically non
contributing also be rehabilitated fol
lowing the Standards. This conserva
tive approach will prevent damage 
to a building, which may one day be 
historically contributing, by assuring 
that a high standard of craftsmanship 
be employed during the rehabilita
tion process. 

The emphasis on building preserva
tion in this report is to assist in the 
maintenance of the inherent qualities 
of each building. Contemporary build
ings on the street should also remain 

accurate products of their time and 
not be forced to become replicas of 
another style and period. The Stan
dards are as applicable to the reha
bilitation of a structure built in 1989 as 
they are for one built in 1889. 

Implementing the RevitaliZation 

Organization 

It is recommended that the Sixth Street 
Merchants Association make every 
effort to be an inclusive organization 
that represents the interests of all the 
property and business owners on Sixth 
Street. Presently, it is evident that 
certain business owners are not sup
portive of the Sixth Street Merchants 
Association or of the idea of revitaliza
tion. A concerted effort should be 
made, initially by the Association, to 
determine why this is the case and to 
clarify the issues. Subcommittees 
representing each category of busi
ness on the street might help in identi
fying the marketing and functional 
requirements of each business. The 
Association might act as the "client" 
and liaison between the owners and a 
revitalization adviSOry committee 
(described below). In this way, con
flicts of interest will be minimized . 

The merchants, as a whole, must de
termine which elements of the revitali
zation process the Sixth Street Mer
chants Association will be equipped 
to address and which might be better 
dealt with through a separate organi
zation. The major elements of the 
revitalization are planning, funding, 
design, supervision of construction, 
and follow-up management and 
marketing. 

Structure 

A Main Street program might be con
sidered, possibly through the THC, the 
National Trust for Historic Preservation, 
or as an independent program. The 
official state and federal Main Street 
projects are a valuable guide for the 
independent program, if such a 
method is chosen. 

Essential to the organization of the 
Sixth Street Merchants Association, and 
to the mobilization of the revitalization 
movement, is a facility to house both. 
The renovation of an existing, unoc
cupied building on the street, could 
act as a prototype and incentive for 
future restoration efforts. An unexcep
tional, or seemingly undesirable, site 
might be chosen and rehabilitated to 
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an exceptional standard, thus repre
senting the optimum renewal possibili
ties available to each building, 

A revitalization advisory committee, 
with representatives from the Sixth 
Street Merchants Association and 
Preservation Amarillo, property own
ers, civic leaders and planners, would 
guide the revitalization, 

A design review committee should be 
set up for the consultation, evalu
ation, and approval of proposed 
drawings for construction and facade 
renovations, A balanced representa
tion of merchants, building owners, 
and residents, as well as architects, 
preservationists and civic leaders, must 
constitute this committee, The profes
sionals, preservationists and civic lead
ers from this committee might also 
serve other locally designated historic 
districts, 

other committees may be established 
as the need arises, For example, a 
steering committee to oversee pro
motion and marketing, operations, 
finances, parking, transportation and 
streetscape improvements may prove 
beneficial by dispersing responsibili
ties over a broader segment of busi
ness and property owners, 
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A street manager and assistant, each 
with office space, are essential for the 
overseeing of the various revitalization 
concerns, The office(s) should be 
located in a building on Sixth Street so 
that all merchants and property own
ers have access to it, The building 
chosen might service both the Sixth 
Street Merchants Association and the 
street manager, and serve as a proto
type for rehabilitation, The job of the 
manager and assistant would be to 
assure that the project is progressing, 
keep the public informed, promote 
and recruit business, support owners in 
building renewal , and monitor quality, 

A non-profit development company 
could be established to organize the 
rehabilitation of historic structures on 
Sixth Street and perhaps throughout 
Amarillo, 

A profit entity might be created to 
route the structuring of financial as
pects of the project through channels 
unavailable to non-profit organiza
tions, 

To promote a safe residential and 
business environment, a neighborhood 
watch, in -conjunction with the Amar
illo Police Department's Crime Preven
tion Program, is recommended, 

Phasing of the Revitalization 

Presented below are suggested 
phases of revitalization appropriate to 
the Sixth Street area: 

Phase I 

A small restoration project might ini
tially be undertaken to spur interest in 
the revitalization process and mobilize 
efforts, 

The minimum and least costly activi
ties and improvements required would 
be: 

* The research of each building's his
tory 

* Photographic documentation 

* The installation of shading devices 
(awnings or canopies) wherever 
appropriate, and where there is no 
conflict with plans for future facade 
restorations 

* Storefronts enlivened with paint or 
signs, flowers or plants 

* An overall clean-up of the spaces 
between buildings, including the 



exposed storage areas and those 
overgrown with weeds (possibly by 
recruiting local youth groups) 

* The establishment of new businesses 

* The cultivation of community and 
civic support 

Some of these rejuvenation efforts 
were initiated before the Study began 
and should continue into the second 
phase. 

Phase II 

To take the next step toward greater 
tourism and local business, the area 
will have to offer more diverse street 
experiences and present a clear, 
enhanced buttruthful,self-image. This 
proposal deals predominantly with the 
second phase of greater tourism 
development. and includes: 

* Building renovations 
* Street improvements 
* Image enhancement 
* More intense promotion in broader 

markets 

These items are discussed in later sec
tions. 

Phasing of the revitalization has been 
suggested loosely, and for this reason, 
without a definite time-frame. Once 
some of the financial unknowns have 
been worked out. precise scheduling 
should become more feasible. Street
scope renovation, while it is in prog
ress, may have an adverse impact on 
trade, and plans should be worked 
out beforehand to minimize this im
pact. Promotion of the project and 
explanations of the construction will 
help. 

THE REPORT 27 





THE STREET 





INTRODUCTION 

The intent of the street renovation is to 
create an environment that is both 
pleasing to the pedestrian and sup
portive of a heightened level of com
merce. Presently heat, irregular side
walks, and lack of seating are deter
rents for someone strolling along Sixth 
Street. It is hoped that the following 
recommendations, combined with 
those in the "Promotion and Market
ing" section, will help provide the ele
ments necessary to overcome these 
drawbacks. 

Included in the recommendations is 
the reintroduction of historic elements. . 
This is not in keeping with Department 
of the Interior policy which suggests 
that old elements be preserved and 
recreations avoided. The project 
team feels that the original historic 
lighting, for example, is more compat
ible to the scale of the pedestrian 
lighting than is the existing highway 
lighting standard. Other than the ex
isting benches at bus stops, there is no 
precedent for seating styles on Sixth 
Street. The choice for proposed seat
ing has been made with respect to 
durability 9pd a timeless simplicity. 

Photo H Holly's Market In 1940. 

The historic environment was some
what harsh. Consequently, a com
pletely accurate restoration would not 
necessarily be conducive to eco
nomic revitalization. Since revitaliza
tion is the primary concern of this proj
ect, it is felt that the introduction of 
these elements will enhance the 
pedestrian experience and maintain 
the historic quality, if an attitude of 
austerity and simplicity, similarto that 
of the 1920s, is adopted in the plan
ning and decision-making process. 

STREET DEVELOPMENT 

Streetscgpe Elements: 

The recommendations of this Street
scape Plan are for the narrowing of 
each street intersection, the widening 
of sidewalks and reintroduction of the 
original style of street lighting from 
Florida to Belleview Streets, and the 
creation of amenity corners which 
would offer pedestrians tree shade 
and other comforts. 
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The development of amenity corners 
would narrow the street pavement at 
the intersections to 28 feet from its 
present 50 foot width. This narrowing 
would preserve the two existing travel 
lanes, by providing a 14 foot width in 
each direction. The thoroughfare 
nature of the street would be main
tained, while the narrower pavement 
widths at the intersections would per
mit shorter and safer pedestrian cross~ 
ings. Improved driver awareness of 
crosswalk locations and pedestrians, 
in the absence of additional traffic 
light installation, would also be af
forded . 

R.O.W. 
80 FT. 

PAVEMENT WIDTH 
50 FT. 

//lust. 3 Existing street widths. 

Texas law requires that 15 feet of curb 
at each intersection remain unused . 
Currently, use of this space for parking 
is a cause of visibility and safety prob
lems on Sixth, Street. An interim solu
tion, to help improve driver aware
ness, is to paint the 15 feet of curb at 
the intersections. With the implemen-
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R.O.W, 
60 FT. 

P VEMENT WIDTH MID-BLOC 
44 FT. ' 

VEltENT WIDTH AT COR~ER 
I( 

28 FT. 

//lust. 4 Proposed street widths. 

tation of the proposed streetscape, 
this space, with an additional 22 foot 
setback, gains enough space to pro
vide for trees, benches, and a trash 
receptacle at each corner. One 
parking space per corner is lost in this 
transition, but it is expected that off
street and side-street parking will more 
than compensate for this loss. (Refer 
to the schematic parking plan on 
lIIust.20). 

The area from Belleview Street, west 
on Bushland Boulevard to Western 
Street would have trees and lighting, 
but no amenity corners. Develop
ment of such corners may be desir
able at a later date, following an in
crease in pedestrian activity in this 
area. 

The Street, Sidewalks and Amenity 
Corners 

Originally Sixth Street was paved with 
brick. In some areas of the district 
brick still exists beneath the asphalt. 
Sixth Street merchants, in collabora
tion with Preservation Amarillo and the 
City, must determine the viability of 
restoring the brick streets. It is recom
mended that the issue be revaluated, 
as the recovery of brick would be the 
most accurate restoration of the street 
and would contribute to the quality of 
the district. 

lIIust. 5 Amenity corner seat. 



A 1941 Texas State Highway plan for 
the widening of Sixth Street shows the 
locations of the brick. This plan, and 
street samples taken by the City dur
ing this Study, should be referred to if 
restoration of the brick street is under
taken. 

In the meantime, a similar effect can 
be achieved, at a lower cost, with the 
installation of Holland-type pavers at 
the proposed crosswalks and amenity 
corners. 

BASKETWEAVE PAVING PATTERN 

4' X 4' 
J 0 I N TIN G '-I--+-+-+--'-- I--!-+--.--I-'-..-. 

//lust. 6 New sidewalk paving with 
basketweave pattern at amenity corners. 

The existing sidewalk widths vary, and 
are often narrow. The proposed side
walks would be eight feet in width, 
from one amenity corner to the next, 
and measured from the curb face to 
the right- of-way or property line. This 
increase in width would offer greater 

pedestrian comfort and safety, and 
improve perception of the street as a 
desirable retail environment. Side
walks, between amenity corners, 
would be formed of concrete, with 
four foot by four foot jointing. 
(~XPOSED 
~GGREGATE 8" x 8" PAVERS ~ 

"'~ ~ &> '" 0"01\., 
I? ~"" c 0 ~ o "'0 

I.£.fROPERTY LINE ~ 1 t5t. 

~ CONCRETE r--
SIDEWALK ... 

1/ 
~ r--

//lust. 7 Private owner options. 

The amenity corners (see Illust.15) 
would extend an additional eightfeet, 
for a 16 foot depth. There would be 39 
feet from the intersecting curb to the 
tapering of the amenity corner into 
the general sidewalk. 

Amenity corners would each consist 
of: a pavement of Holland-type pav
ers (concrete units simulating brick, 
4"x 8"x 3 1 /8") set in basketweave 
pattern (see Illust. 6); two shade trees; 
two seats (three seats at each of two 
major intersections); a lamppost; a 
trash receptacle; wheelchair ramps 

at each side; and a commemorative 
plaque representing a city on historic 
Highway66. Theseats, lamppost, and 
trash receptacles should be authentic 
to Amarillo's past, or of compatible 
contemporary designs. 

//lust. 8 Sidewalk ramp. 

Low brick or native stone walls at the 
"gateways" to Sixth Street would rein
force the district concept, and would 
be in keeping with the entry walls intro
duced in the 1920s, in other areas of 
Amarillo. These walls could identify 
the area as both "San Jacinto Heights" 
and the "Historic Sixth Street District." 
One ideal material for the construc-
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tion of the walls would be salvaged 
old brick to match the buildings in the 
area, 

Some of the curbs in the study area 
are stamped "Works Progress Admini
stration," They were placed during 
the W,P,A road improvements of the 
1930s and have been moved once 
with the widening of West Sixth Street 
in the 1940s, As stated in the AmarillO 
Historic BuildinQ Survey, they are a 
reminder of the first federal involve
ment in public works for the city and of 
jobs provided for Amarilloans during 
the Depression era, For this reason, 

l/Iust,9 Trash receptacle, 

34 THE STREET 

curbs should be preserved in the pro
posed widening of the sidewalks, 

Other elements which should be pre
served are the traffic light at Sixth and 
Carolina Streets, and the existing 
concrete and wooden benches, 
These elements, though subtle, con
tribute to the character of the street, 

Parking 

There are currently an estimated 97 
spaces on the street, 

The amenity corners would reduce 
on-street parallel parking capacity by 
1 to 2 parking spaces on each block, 
Existing legal capacity provides ap
proximately 12 car spaces on each 
block side, except where properties 
with drive access occupy what would 
otherwise be parking spaces, 

Obviously, if the amenity corners are 
to be built, additional off-street park
ing capacity would need to be pro
vided to compensate for the loss of 
approximately 30 spaces resulting from 
amenity corner development, Even 
without the amenity corner program, 
Sixth Street could use additional park
ing, as the report has pointed out, 

lIIust, 70 Lamppost-mounted street sign, 

Ample off-street parking capacity 
does exist along Sixth Street, a capac
ity that is not fully utilized, The parking 
lots of three churches on Sixth Street 
possess a combined capacity in ex
cess of 100 spaces, but are largely 
unused by store customers, Approxi
mately 10% of the church property 
parking appears to be used by shop
pers during peak shopping hours, With 
an agreement between the churches, 
and the Sixth Street businesses, the 
public could be informed of this park
ing reserve, and could utilize it to a 



greater degree. Approximately 482 
spaces currently surround the 
churches and businesses on the street. 
These could be better utilized if all 
were adequately lit, paved , striped, 
and marked with "Visitor" signs. At 
each place of business, consideration 
should be given to delivery and serv
ice access patterns. 

//lust. 77 Designated visitor parking. 

A second strategy for parking capac
ity improvement would be the devel
opment of a public parking lot on 
private land, through utilization of the 

Amarillo Mini-Park ordinance. Under 
this ordinance, a property is deeded 
to the city for a ten-year period during 
which the original owner enjoys tax 
relief. The parking facilityOes) would 
be developed at city expense and 
utilized for the duration of a ten-year 
period, at the end of which full use of 
the land would be returned to the 
property owner after the owner paid 
the remaining undepreciated, pro
rated cost. This strategy is not viewed 
as necessary during the initial years of 
Sixth Street's revitalization, but may be 
needed with the success of the pro
gram, and the growth of visitation and 
parking pressures. 

A third alternative is to allow owners 
within the existing Sixth Street com
mercial zoning district to expand their 
off-street parking by acquiring, or 
leasing, adjacent lands within an 
expanded business zoning district. This 
approach is one that has been con
sidered, but is not recommended 
because of adverse traffic, land use, 
and social impacts on the adjacent 
neighborhoods. Also, the feasibility of 
securing improved off-street parking 
capacity through the first two strate
gies described above would make 
zoning district expansion unessential 
to Sixth Street business improvement. 

The success of the proposed parking 
arrangements, however, would be 
dependent on the availability of a 
public transportation system to move 
visitors to and from parking lots, shops, 

IIlust. 72 Acorn-type lamppost. 
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dining establishments, and other pOints 
of interest. Such a system should move 
with dependable frequency, have 
sufficient seating capacity, be com
fortable and uniquely attractive, and 
require a low public or private invest
ment and operating budget. Such a 
shuttle system tailored to the demand 
and flow of pedestrian movement, 
could also lessen traffic pressure in 
certain areas. A method such as this is 
now used for special events and could 
be employed on a more regular basis 
to meet demand. Each vehicle should 
carry a symbol that clearly deSignates 
it as a special "Sixth Streer vehicle. 
Possibilities for future permanent trans
portation might include: 

* A fleet of antique cars, one repre
senting each decade of the street's 
history, or each period of automo
tive design 

* Buses from some period in the 
street's history 

" Trolley-styled buses 

An interim recommendation, in the 
form of a system comprising two stan
dard seven-passenger vans, is pro
posed. These could be used on Satur
days, or even preceding the start-up 
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I//lust. 13 Texas Red Oak. 



of street reconstruction. The frequency 
of availability and the number of vans 
could be increased over time with 
project expansion . The vans could be 
provided with ornamentation to re
flect the Highway 66 theme. A 1920s 
or 1930s vintage "mini-bus" or similar 
vehicle with suitable adaptations and 
comfort, power, and safety provisions, 
could also prove desirable. 

Shuttles could stop on demand at 
each mid-block alley, where the alley 
width and no-parking strips along the 
curbs provide a total of 50 feet for 
shuttle stopping, without need for any 
displacement of the legal parallel 
parking spaces. 

Further research is recommended and 
might include a tabulation of: the 
average number of customers requir
ing parking each day and during peak 
seasons, the number of employees 
requiring regular parking, and short vs. 
long-term cycles of parking. 

Parking figure estimates, from the ~ 
Main Street Handbook (see "Refer
ences" section), show the value of a 
space at $30 - $50 in sales/hour. This 
figure may help to justify expenses 
that would result from the paving and 
designating of parking spaces. 

Alleys 

Paved alleys would help to neaten 
the area and improve access to rear 
parking places. Since the alleys are 
open to the street, their upkeep will 
always be an issue in maintaining the 
business district. 

Lighting 

The use of lampposts with acorn-type 
light fixtures, which would be histori
cally true to Sixth Street, is recom
mended. As shown in the lighting 
location diagram, IIlust. 16, spacing 
between lampposts would average 
roughly 60 feet, and number six to a 
block. Their height would be 10 feet to 
10 feet 6 inches, and their lighting 
element would be energy-efficient 
metal halide, with sufficient candle 
powerto illuminate sidewalks and the 
vehicular pavement. and to other
wise meet city illumination level re
quirements. 

Plantings 

Shade trees would be Texas Red Oak, 
Honeylocust, and Lacebark Elm . One 
species should be established at a 

lIIust. 74 Tree grate. 

given intersection. The diversity of 
species within the street as a whole 
would guard against future possible 
"die-out" calamities, while the plant
ing of a single species at an intersec
tion will create an even, filled-out 
crown mass, without "lop-sided H cor
ners. No other plantings would be in
stalled in the public right-of-way, but 
businesses and residents would be 
encouraged to develop attractive 
floral displays in planters and in the 
ground. 
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Cost Estimgtes 
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Funding the Streetscgpe 

Funding for the streetscape renova
tions may come from a combination 
of sources: 

Private foundations - AmarillQ, and 
Texas as a whole, have foundations 
which have supported preservation 
efforts in the past. . Although the 
availability of funds fluctuates, care
fully chosen foundations are good 
starting pOints for grant proposals 

Individual contributions - Direct contri
butions might be possible, as well as 
the purchase of street furnishings by 
individuals, cities and/or Route 66 in
terest groups. States and cities on 
Route 66 could earn considerable 
publicity through partiCipation in 
Amarillo's Sixth Street revitalization. The 
states could be solicited for contribu
tions to the map-in-stone (p. 93), while 
up to47 Route 66 cities could be of
fered the opportunity to purchase a 
commemorative plaque (p. 93) for an 
amenity corner. Amarillo would be 
represented by the 48th plaque, as
suming that the amenity corners at 
each intersection from Georgia to 
Belleview are developed. 

Grants through a private non-profit 
development corporation - An ex
ample is the National Trust Loan Fund, 
which provides financing for incorpo
rated non-profit organizations and 
public agencies. The Fund offers low 
interest loans, loan guarantees and 
lines of credit to establish statewide 
revolving funds and loan pools for the 
development of historic sites, build
ings and districts. Applicants must be 
members of the National Trust's Pres
ervation Forum; must show evidence 
of community support; and must 
"demonstrate the capacity to man
age, staff and finance the project ... 
New ideas and innovative projects 
are welcomed in the spirit of expand
ing the ranges of preservation knowl
edge and models." All properties must 
meet at least one of the following 
requirements: a) be located in an 
historic district listed in the National 
Register of Historic Places; b) be listed 
in the National Register individually; or 
c) be supported by a letter from the 
THC stating the property's eligibility for 
the National Register, individually or 
as a district. 

Federal grant monies - The Commu
nity Development Block Grant (CDBG) 
whiCh funded this Study, might be 
used. City governments obtain CDBGs 



through the U.S. Department of Hous
ing and Urban Development. CDBGs 
are available for public works, hous
ing, economic development and 
planning programs. 

State grant & loan monies - The Texas 
Department of Commerce sponsors 
the Texas Public Facilities Capital 
Access Program, through which funds 
may be borrowed by local govern
ments for economic development 
projects. 

Low interest loans - Area banks might 
be informed of the Study and asked to 
collectively provide a low interest loan 
pool for certain elements of street
scape renovation, such as the map
in- stone described in the "Promotion 
and Marketing H section. 

Industry & corporate grants -This source 
would be valuable for streetscape 
elements such as the proposed low 
walls, a future visitors center or the 
Route 66 map-in-stone suggested 
under "Promotion and Marketing. " 
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INTRODUCTION 

This portion of the manual is intended 
as a practical guide for revitalization 
of individual properties through build
ing renovation. The proposed 
changes to the buildings illustrated 
are purely hypothetical. These build
ings should be thoroughly researched 
and assessed, before a final facade 
proposal is drawn. 

BUILDING CONCERNS 

Historic preservation and Renovation 

Historic structures on the street should 
be renovated or restored following the 
Secretary of the Interior's Standards 
for Rehabilitation (see "References" 
section). Failure to do so would result 
in disqualification for National Register 
status or financing through preseNa
tion sources. Buildings that are not 
presently historically significant may 
be in the future, and should also 
follow the Standards. The Standards 
are a basic guide which handles build
ing renovation in a conseNative and 
thorough manner. Historic and non
historic buildings would benefit under 
these guidelines. 

.~ 

Photo I Kiwanis Club In front of 3310 W. Sixth Street In 1941. 

If not already historically significant, a 
building should at least be restored 
(following the Standards) to prevent 
the loss of potential future value. By 
maintaining the original integrity and 
style of a building, Sixth Street will 
possess the more subtle and delicate 
character of the structures of the 1920s 
as well as the more vibrant buildings 
and signage of post-World War II. 

Owners of individual structures that 
might qualify for National Register 
status should submit researched and 
documented application for nomina
tion. 

To nominate either an individually his
toric property or the district to the 
National Register, use the National 
Register of Historic Places Registration 
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Form (NPS Form 10-900, OMB No, 
1024- 0018) , Instructions for complet
ing the form are in "Guidelines for 
Completing National Register Forms" -
National Register Bulletin 16, This form 
must besentto the THC and the Texas 
Board of Review for approval, and 
then submitted to the National Park 
Service, Upon approval, the structure 
gains National Register listing and 
becomes a certified historic structure 
with potential to qualify for investment 
tax credits , 

Historic buildings, for which a substan
tia I rehabilitation was completed, may 
qualify for the 20% investment tax 
credits, Historic Preservation Certifi
cation Application (Form 10-168, OMB 
Approved No, 1024-0009), which 
consists of two parts, should be com
pleted and filed with the THC, 

"Part I - Evaluation of Significance" of 
this form must be filed for the building 
to become a certified historic struc
ture, one which is on the National 
Register or is historically contributing to 
an historic district, The district must be 
designated either under a local or 
state statute, and certified by the 
Secretary of Interior as meeting re
quirements for National Register list
ing, Photographs and maps should 
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be included with this application, The 
process for submitting Part I for review 
is similar to the National Register appli
cation process and must meet with 
THC and National Park Service ap
proval. Architectural plans and speci
fications are required if phased be
yond 24 months, 

"Part 11- Description of Rehabilitation" 
should be filed during rehabilitation 
rather than at completion, to allow for 
any modification requirements nec
essary for National Park Service ap
proval. The credit may be claimed 
before completion on projects of two 
or more years in duration, For final 
certification, a Request for Certifica
tion of Completed Work must be sub
mitted at the conclusion of the proj
ect, along with photographs of the 
completed work, The approved 
Request for Completed Work must 
then be submitted to the Internal 
Revenue Service within thirty months, 
in order that a credit can be claimed, 

The taxpayers expenditure must ex
ceed the greater of the "adjusted 
basis" of the building or $5000,00 dur
ing the entire construction period, The 
"adjusted basis" is equal to the pur
chase price and previous capital 
improvements, less depreciation 

deductions and land value, Process
ing and review fees are also required 
on projects costing over $20,000,00, 

Historically non-contributing structures 
built before 1936, may qualify for the 
10% investment tax credit, These 
buildings do not have to be certified, 
but Part I of the Historic Preservation 
Certification Application must be filed, 
The THC and National Park Service will 
review Part I to establish that the build
ing is not contributing to the signifi
cance of a registered historic district 
and is not of historic significance, indi
vidually speaking, Specific require
ments of non-contributing structures 
are that they retain: 

* 50% or more of their external wall in 
place as external walls 

* 75% or more of their existing walls in 
place as internal and external walls 

* 75% or more of their existing internal 
structural framework 

For further information on tax credits 
and other benefits available for pres
ervation, refer to A Guide to Tax-Ad
vantaQed Rehabilitation see "Refer
ences" section), available through the 
National Trust for Historic Preservation, 
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//lust. 27 The determlnat10n of the historic 
value of a building Is based on one or more of 
the following: cultural, historic or architectural 
significance. Age Is one aspect of this determi
nation, with 50 years being the approximate 
age for an Individual listing on the National 
Register. Buildings constructed In 1945 or ear
lier may be Included In district surveys and 
nominations, and will be eligible for indlvldual 
nomination when they are 50 years old. For tax 
credit eligibility. 1936 Is a fixed date. 
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Assessment of Building problems 

Sixth Street has two disparate building 
styles. Currently, this is a source of 
visual complexity bordering on chaos. 
The eastern end of Sixth Street is typi
cal of the commercial strip develop
ment of the 1920s. The area was uni
fied by the use of similar materials, 
scale, relationship to the street, pro
portions and, in general, the design of 
the buildings. The western end lacks 
this cohesiveness. Although it was also 
developed during the 1920s, it has 
been altered to a greater extent and 
exhibits construction styles of the 1940s 
through the 1960s. 

At the present time, this stylistiC con
trast is confusing, but can add to the 
character of Sixth Street if the street 
were viewed as a "time line," with the 
progression of buildings from Georgia 
to Western being indicative of the 
stylistiC changes that occurred from 
1920 to the present day. This transition 
from decade to decade does not 
begin on one end of the street and 
continue sequentia lly to the other. 
While , the east side reflects the archi
tecture of the earlier time, the west 
side was not fully built up during the 
1920s and has had more buildings 
added and removed · than the east 
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lIIust. 22 Proposed renovation of the Nat. 

side. The rehabilitation of all the build
ings should be in keeping with their 
original or historically valuable styles. 

This stylistic contrast can be an asset if 
business and building owners direct 
their activities toward a unified street 
image, which does not require a 
complete uniformity of buildings, but 
certain strong unifying elements. 

Coordinated canopies and signage, 
and the use of color, are possible ele
ments. The following are some of the 
problems that have been noted: 

* Buildings are not being presented 
at their best and could look better 

* In general, the building facades are 
in need of repair 



* Many individual buildings are clut
tered with excessive signage 

* There are awkward transitions be
tween buildings of different styles 

* Most businesses make no effort to 
work with adjacent businesses, visu
ally speaking 

* Paint and color choices could be 
more effective 

* Buildings have wall planes of mis
matched colors 

* Brick buildings are in need of re
painting 

* There exist aluminum and other false 
facades 

* Mansard root add-ons are evident 

* Intill of original door and window 
openings is apparent 

Certain elements of commercial de
sign have changed since the struc
tures on Sixth Street were built. Many 
of the buildings, which once had 
symmetrical wooden storefronts, are 
now composed of aluminum and glass 
or have been closed in with wood. 

Mansard roofs and aluminum fronts 
have been added to buildings that 
originally had none. The original ma
terials and form of these buildings 
should be restored to recover their 
integrity. 

Several buildings have a side wall of a 
color different from that of the fa
cade. Effort should be made, during 
the rehabilitation process and in the 
future, to match the color of the two 
planes, unless there is a clearly justifi
able reason for contrasting them. 
Strongly contrasting planes of color 
will usually adversely affect the visual 
order of the street, by diminishing the 
form and mass of the building. 

Where two contrasting wall planes exist 
with paint on one surface and brick on 
the other, one can either match the 
paint color to the brick, or remove the 
paint from the brick (the latter is dis
cussed under" Masonry Cleaning and 
Waterproofing"). 

Where buildings of differing styles stand 
side-by-side, plantings might be used 
to soften the transition. This difference 
can also be an asset - one that adds 
visual interest. Streetscape enhance
ments, in general, will help to ease 
these contrasting situations. 

Photo J Example of contrasting planes of 
wall color. 

Code Requirements 

It is important to work closely with the 
city code enforcement department 
when any kind of rehabilitation work is 
undertaken. Building codes have 
been established for life and safety 
requirements, fire protection, and 
building accessibility for disabled per
sons. Older structures were built be
fore ma ny of the current poliCies were 
established and, there are therefore 
requirements and conditions particu
lar to these old ;buildings. Building 
permits are required to affirm that the 
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local building and life safety regula
tions have been met. The following 
basic steps that will aid in obtaining a 
building permit are to: 

* Become familiar with local code 
requirements for older buildings 

* Seek the aid of code officials early 
in the project, before design and 
drawing has begun 

* Work closely with the code officials 
throughout the design and draw
ing stages 

* Prior to construction, apply for a 
building permit 

If these steps are followed, the ap
proval process for construction should 
be hastened. 

The Renoygtion process 

Merchants and build ing owners have 
exhibited a great interest in doing the 
restorations themselves, which can 
be rewarding a nd economically 
beneficial. Owners, whether they 
perform the work themselves or hire 
outside labor, should make every ef
fort to be informed of the proper tech-
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niques of rehabilitation. Careful crafts
manship is a necessity. The following 
sections include suggestions on how 
to restore buildings, but owners are 
encouraged to further research the 
issue and consult with the THC, archi
tects, contractors and others special
izing in preservation. The U.S. Depart
ment of the Interior" Preservation Briefs" 
(see "References" section) provide a 
good basis from which to begin re
search, prior to work. 

It is usually best to call in a professional 
consultant at the outset of a project. 
With historic buildings, this should be a 
preservation specialist. A consultant 
should be contacted if and when 
technical questions or uncertainties 
as to how to proceed arise, and Cer
tainly before a decision is made not to 
proceed with the proposed design. 
The Sixth Street merchants as a group 
might consider hiring a consultant for 
a few hours to assist them with prob
lems and concerns that they all share. 
A consultant can give cost estimates 
for each stage of work to avoid unex
pected costs. Preservation Amarillo 
may be called on to locate architects 
and contractors especially sympa
thetic to Sixth Street's preservation 
project. 

The initial stage of a well executed 
building rehabilitation begins with the 
development of a clear master plan 
for the entire structure and the grounds. 
An owner's intent, due perhaps to time 
and financial considerations, may be 
to simply rehabilitate the building 
facade; not realizing that this can lead 
to unexpected costs and changes at 
a later date. For this reason , a com
plete master plan, including phasing 
of the individual jobs, will allow for the 
most time and cost-effective final re
sult. If a master plan and complete 
revitalization are out of the question, 
then the most effective process, for 
purposes of revitalization, is to plan 
and execute facade restorations. 

Planning should begin with a hard look 
at the building and its details, and 
should include research of the 
building's history, photo documenta
tion of all facades and interior spaces 
with black and white film, and the 
assessment of on-going maintenance 
and energy costs. Precise informa
tion, concerning the photo documen
tation of historic buildings, can be 
found in the "National Register Bulletin 
16" (see "References" section). 

The second stage, concurrent with 
planning, is to stabilize any deteriora-

tion of the building, and its structure. 
Structural work would begin at the 
foundation, and progress up the build
ing to the roof. 

The third stage is general construction, 
including the installation of all me
chanical systems (plumbing, heating 
and electrical). 

The final stages consist of detail car
pentry and finishes. Phasing of site 
work must be evaluated according to 
particular project requirements. 

Throughout work on historic structures, 
attention should be given to small or 
seemingly insignificant elements such 
as signage and awning attachments, 
hardware and old lighting. These 
elements are clues to the original 
design and should be retained and 
renewed where possible, to give Sixth 
Street its full character. 

Asbestos content in some materials, 
dating back to 1910, is a potential 
problem in rehabilitation. Root siding, 
flooring, and electrical wiring are 
among the materials in which asbes
tos may be found. Asbestos dust is 
hazardous, and the removal of any 
materials containing asbestos wi ll 
cause the dangerous fibers to become 
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airborne. If removal of asbestos is 
necessary, trained and licensed ex
perts in asbestos abatement must be 
employed, and the materials properly 
disposed of at an official hazardous 
waste site. 

Altergtions to Existing Bujldings 

As previously noted, local building life 
and safety code requirements must 
be referred to before modifications to 
structures are made. The City of 
Amarillo's Planning and Code Enforce
ment Department should be consulted 
early in the design process. 

An addition to an historic building is 
acceptable within the parameters of 
the Standards, if: 

* Significant historic materials and 
features are preserved and a mini
mum of historic material is lost in the 
process of addition 

* Significant historic character is pre
served 

* A visual distinction between old and 
new protects the historical signifi
cance of the older building 
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One of the most successful methods 
of making an addition is to construct a 
separate building, which discretely 
connects the historical elements away 
from the primary facade, while em
ploying compatible materials, colors, 
scale and character. 

The use of substitute materials on an 
historic building is usually not allow
able in proper rehabilitation. Stucco, 
wood, brick, and tile, are the materi
als most commonly used on Sixth Street. 
In most instances, identical replace
ment materials should be available. 
Where exact replacements are un
available, substitution of a very similar 
material may be necessary. The aes-

thetics and durability of any replace
ment materials, over time, should be 
considered. Dissimilar materials may 
have different moisture penetration, 
ultra-violet degradation, and thermal 
expansion and contraction rates. They 
may also damage the historic integrity 
of a building and prevent its historic 
designation . The dimensions of lum
ber and other materials have changed 
over the years, so matching and re
placing them is now usually a matter 
of customization. Substituted materi
als must be compatible in appear
ance to those they are replacing; they 
must have similar physical properties 
and be installed properly. 

,>-~ o ~~~~---~~~.....--,~ 
~==============~~ ~ 
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lIIust. 24 Example of the adaptive reuse of a building. 



Adaptive Reuse of Buildings 

Most buildings can be adapted to 
uses other than those for which they 
were deSigned. Suitability of the new 
use must be evaluated carefully. If the 
extreme modification of an historic 
building is required, selecting an alter
nate facility would be a better choice. 
Old gas stations are adaptable to other 
types of businesses. For example, the 
most effective rehabilitation of an old 
station includes working with the sta
tion image, and retaining the original 
material, color and signage. The clos
ing in of existing window and door 
areas of a station should be limited 
except where essential, and then it 
should be done carefully, as each 
change alters the building's image as 
"station," and dilutes the highway 
image of the area. To incorporate 
new signage, one might mimic the 
original shape and color but use a 
new message. 

InWI Guidelines 

New construction should not imitate 
the historic, but be of a compatible 
design. Scale, proportion, color, 
materials, roofline, overall form and 
detailing, and relationship to the street, 

are the design components available 
to achieve this compatibility. On Sixth 
Street this can mean varied types of 
construction depending on the im
mediate context ofthe block on which 
infill is sited. 

The western half of Sixth Street is less 
developed and exhibits construction 
styles predominantly of the 1940s 
through the 1960s. This area has at 
least two development options: one is 
to allow the infill to follow the design 
components previously mentioned, in 
a manner compatible with the 1920s 
and 1930s construction of the street. 
The second option would be to follow 
the more flamboyant post-World War 
II styles. The 1920s format might be 
more conducive to encouraging 
pedestrian traffic, while simultane
ously highlighting the typical postwar 
highway architecture. 

The eastern half of Sixth Street has 
historic commercial blocks that are 
relatively intact. Any new construc
tion here should also be based on the 
design components as they apply to 
the existing 1920s commercial struc
tures. 

Foundation and Roofing Concerns 

Foundation and roofing problems are 
often the most complex aspects of 
building rehabilitation. Qualified pro
fessionals should be consulted at the 
inception of the project so that these 
problems can be addressed early in 
the planning process. Architects and 
contractors, specializing in preserva
tion, should be consulted regarding 
any foundation and roof issues of his
toric buildings. 

The first stage of either foundation or 
roof work is an assessment of the 
condition and, if the structure is his
toric, an assessment of the value of 
the existing materials. Causes of the 
deterioration of foundations and roofs 
should be understood and alterna
tives for their repair determined. 

If the building is historic, changes in 
the foundation or roof should adhere 
to the original where possible. Any 
evidence of original materials and 
construction types should be recorded 
in the formal documentation of the 
building. 

Clay tile is a dominant roofing material 
used on Sixth Street, particularly for 
parapets and awnings. Other materi-
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als that were used in the 1920s are 
asphalt shingles, rol/roofing, wood 
shingles, and various metal roofings 
including pressed metal shingles. 
Where possible, these materials should 
be preserved. It is particularly impor
tant to preserve the clay tile since it is 
a dominant and unifying material on 
Sixth Street and throughout Amarillo. 
Clay tile, and the brick or stucco build
ings which it adorns, are strong histori
c al reminders of Amarillo 's growth 
during the revival of Mission-style archi
tecture. 

Facade Restoration 

If storefront renovation is desired, a 
preliminary analysis of the building is 
recommended; to gain an under
standing of the form the original store
front took (particularly if photographs 
of the structure are unavailable). 

A search for historic photographs 
should be a priority. In the course of 
this Study, a few building photographs 
were contributed, and there are likely 
many more to be found. Contact with 
previous owners and Amarillo College 

might produce other photographs, as 
might a search through old school 
yearbooks. 

A careful investigation of the building 
to be rehabilitated may reveal evi
dence of previous storefront elements. 
Patched tile and changes in material 
may identify the original wall line. 
Where no such indicators are present, 
the opinion of a preservation authority 
should be sought. A specialist will also 
be able to identify a situation where 
the renovated storefront is actually as 
significant as the original, or more so. 

BUILDING IN MODERNE STYLE 
SHOULD BE RESTORED 

GOOD EXAMPLE OF INTACT STOREFRONT: 

- FINE DETAILING ON UPPER FACADE 

- TRANSOM WINDOWS 
SIGN SIZE & SHAPE NOT PLANNED FOR 
PROPORTIONS OF BUILDING 

IN KEEPING WITH 2822 W. 6TH ST., - DOOR & WINDOW PLACEMENT
USUALLY SYMETRICAL 

SIGN COVERING PARA PET AND J \ 
TRIM DETAIL.~ .' \ ~ ....... r..--

'\~ 
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SINCE THEY ARE NOT TYPICAL AFTER 1900-1910. 

STOREFRONTS COMPLETELY FILLED IN /' 



Some of the existing storefronts on Sixth 
Street, will have to be completely 
removed and properly restored to 
qualify for preservation loans. Others 
may only require the repair of existing 
windows, doors and transoms. 

Where wood deterioration is the only 
problem, patching and filling may be 
enough to salvage the storefront. 

The recommended guidelines for 
designing replacement storefronts are 
to: 

1) Adhere to the scale and propor
tion of the existing building. 

2) Select appropriate materials 
(wood and glass for most Sixth 
Street storefronts). 

3) Observe and maintain any hori
zontal separation between the 
storefront and upper stories or 
windows. 

4) Maintain the original storefront 
plane(s) . 

5) Locate the primary entrance in 
accordance with the historical 
entrance (most often this is at 
center of the storefront) . 

6) Preserve the windows, which are 
traditionally transparent, unless 
otherwise justified. 

7) Retain simple graphics, awnings, 
signage and lighting to avoid 
excess visual complexity. 

~ NE W AWNINGS. SIG NAGE THAT ARE COMPATIBLE .~ 
./ / WITH BUILDING STYLE & PROPORTIONS ~ II REPAIR STUCCO & EXISTING STOREFRONT WHERE NECESSARY ~ 
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Transom lights with small glass panes 
are characteristic of the early 1900s. 
In the 1920s and 1930s, aluminum, 
bronze and stainless steel window 
frames were introduced, along with 
structural glass, and glass block and 
neon. All of these materials are or 
were present on Sixth Street. Other 
materials that may be present are iron, 
zinc, copper and brass window frames. 
It is essential to identify any of these 
original materials and to maintain 
them. On some storefronts, the frames 
may be painted. Aluminum store
fronts became common after World 
War II and may, therefore, not be origi
nal. 

If aluminum and stainless steel, among 
others, are found to be the original· 
materials, there is no reason to re
place them. Where possible, the origi
nal materials should be reinstalled to 
match the original configuration. The 
storefront will then more likely qualify 
for rehabilitation tax credits, preser
vation loans, and historic designation. 

Facades which have added roofs or 
false fronts must be thoroughly ana
lyzed and restoration carefully 
planned. A section of the material 
may be removed briefly to assess the 
facade or roof line below. Drawings 
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for proposed restoration should be 
prepared prior to the removal and 
reconstruction of the facade. 

Canvas awnings or metal canopies 
were traditionally used on Sixth Street. 
Awnings provide shade, shelter and 
color, and are excellent locations on 
which to print the name of a business. 
Some buildings on the street still have 
anchorage in the walls, a clue to what 
type of covering was once used and 
how it was attached. Early cloth 
awnings were retractable, as shown in 
Photo I. 

Canvas awnings have an approxi
mate four to seven-year life span. 
Awnings made of synthetic fabrics last 
approximately five to ten years. The 
replacement cost would normally only 
include the fabric. Woven acrylics 
have an appearance most like cotton 
used in earlier days. Open-weave 
fabrics, attached with sleeves at each 
support and with no loose fabric or 
flaps, will withstand high winds. The 
visual appeal of canvas may pay for 
itself by the business it attracts. 

Photo K City Drug #4 at 3323 W. Sixth Street. Note lighting under awning. 



To produce historic metal canopies 
requires design coordination with one 
fabricator for the frame and another 
for the roofing material. Simple metal 
canopies reflect the various eras of 
Sixth Street's history. It is up to the 
building owner to assess the virtues of 
the various canopy types. Regardless 
of the final choice, installation should 
be done carefully to prevent damage 
to the building facade, and to insure 
that the canopy is properly and safely 
suspended. Graphics can be applied 
to canvas and other fabric awnings 
by a silk screening process, heat color 
transfer, or by the use of pressure-sen
sitive films. Both fabric and metal 
awnings can be hand-painted with 
materials appropriate to each. 

Awnings are strongly recommended 
for use on Sixth Street. Other sun 
control devices, such as interior blinds 
and shades can also be appropriate, 
and should be selected according to 
their appeal when viewed from both 
the exterior and interior of the build
ing. Blinds can have a haphazard ap
pearance if they are not drawn to 
equal levels above the window sills, 
and often block the view of merchan
dise. Tinted glass is not generally found 
in buildings prior to the 1950s, and its 
use should have historicprecedence. 

Photo L 3323 W. Sixth Street. today. 

Lighting the storefront must be com
patible with the signage design. Light 
cast directly onto the signage is in 
keeping with lighting methods of the 
1920s and those of the present day. 
The use of neon is also apparent in the 
street's lighting history and could add 

visual interest. Appealing interior light
ing, at night, coupled with good win
dow display design, can work to the 
benefit of the business as it will attract 
the eye of the shopper after business 
hours. 
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Structural and Minor Repairs 

Masonry Cleaning and Waterproofing 

The improper cleaning and water
proofing of masonry (brick or stone) 
buildings can lead to the deteriora
tion of a structure. First, the reason for 
cleaning must be assessed. If clean
ing is not necessary, it is generally better 
to avoid it. Next, the source of dirt or 
discoloration should be analyzed to 
assess whether or not the dirt can be 
removed without also stripping away 
the outer surface of the masonry. For 
painted brick, determine whether the 
paint was the origina l finish surface, or 
was added later. Paint on brick is not 
recommended unless the brick was 
originally painted, or the existing brick 
is painted and removal of the paint will 
damage the brick. The type, color 
and layering of the paint must a lso be 
determined prior to its removal. Since 
Sixth Street has so many brick build
ings, it is advisable that a representa
tive of the building owners consult with 
the State Historic Preservation Officer. 
Some of the brick on Sixth Street ap
pears to be soft. Cleaning this brick 
may only accelerate its decay. 

The three methods of masonry clean
ing are: chemical, water (low pres-
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sure wash, moderate to high pressure 
wash, and steam; bristle brushes may 
supplement the water wash), and 
mechanical (blasting with an abra
sive such as sand, or using grinders 
and sanders). Cleaning methods 
should first be tried on an obscure, yet 
representative, location of the build
ing. Timeshould be allowed forweath
ering of the test area. Different situ
ations on one building may require 
the use of more than one method. 
Chemical, mechanical, and steam 
methods, used for the wrong situation 
or improperly used, may prove to be 
harmful to the masonry, and to users, 
passers-by and the environment. 

Water cleaning is generally the sim
plest, safest. and least expensive 
method of masonry cleaning, but 
there are potential problems. Water 
cleaning may bring salts from within 
the masonry to the surface and cre
ate white depOSits; elements (such as 
iron and copper) in the water may 
cause damage; and porous masonry 
may absorb water, damaging the 
interior of the structure or the building. 
In order to prevent spoiling and crack
ing, no water cleaning should be done 
within a week of the first frost. 

Chemical cleaning can have the 
same problems as water cleaning 
since most cleaners are water- based 
substances. In addition, it may 
change the masonry color, leave a 
residue, cause chemical reactions with 
the mortar, and erode the surface. 
Hydrochloric (muriatic) acid can be 
particularly damaging. 

Mechanical cleaning not only re
moves the surface dirt, it erodes the 
masonry surface completely. The sur
face of the brick is the hardest part. 
Once that surface is eroded, the softer 
inner portion is exposed to more rapid 
deterioration. Mortar joints are also 
subject to damage using this method. 

Masonry coatings are of two types: 
waterproof and water repellant . 
Waterproof coatings seal the surface 
from liquid water and from water 
vapor. Water repellents keep liquid 
water from penetrating the surface 
but allow water vapor to enter and 
leave through the "pores" of the 
masonry. Waterproof and water re
pellent coatings are generally unnec
essary on brick as both may hold 
moisture and cause damage. Mois
ture problems should be assessed 
carefully; most are likely to be attribut
able to roof or gutter problems, ground 



moisture or deteriorated mortar. To 
be effective, waterproof coatings must 
prevent all water from entering the 
wall. These coatings may be found 
useful in areas where, for example, 
sandblasted brick has become so 
porous as to require a protective film . 
Applying coatings to specific prob
lem areas, rather than to entire build
ings, is usually best. 

In light of these potential problems in 
masonry cleaning and waterproofing, 
it is best to have the mortar and brick 
types, and potential building prob
lems, thoroughly assessed by a knowl
edgeable professional. 

Masonry Repointing 

Repointing involves extensive hand
work and is, therefore, expensive. To 
avoid high costs, and to maintain the 
integrity of the building as it exists, it is 
preferable to replace mortar only 
where necessary. Outdoor tempera
tures should be between 40°F and 
95°F, and the shady side of the build
ing should be repaired in hot weather. 
The sequences of the repair processes 
should be prioritized carefully. If mor
tar erosion is extreme, and moisture 
penetration is occurring, repointing 

should probably happen first. Pro
vided that the joints are sound, the 
cleaning of the masonry should pre
cede repointing. 

The nature of the existing mortar must 
be analyzed so that an accurate 
match can be made. Repointing is a 
complex process that requires the 
assistance of experienced craftsmen 
and preservationists. It is essential that 
this process be done properly to pro
tect the life of the building. A good 
repointing job should endure 50 to 100 
years. 

Windows and Doors 

The significance of the windows and 
doors should be determined before 
any work is begun. Historic and poten
tially historic windows and doors should 
be preserved, if they: 

* Are original or reflect the original 
style or period of the building 

* Reflect the changes that occurred 
during major periods or events 

* Are examples of exceptional crafts
manship or design 

The windows and doors in buildings of 
less historical significance should be 
assessed with the same eye for preser
vation, but there is greater flexibility in 
the renovation process. Planning for 
window/door treatments should in
clude conducting an inventory of 
each window and door and its condi
tion; recording and assessing ele
ments such as the paint, frame, sill, 
muntins, glazing and hardware. 

The steps for restoring wooden win
dows and doors are to: 

* Remove loose paint 

* Remove & repair the sash, if it is a 
sash system (not applicable for 
doors) 

* Reglaze the window, if necessary 

* Repair the frame 

* Add weather stripping 

* Reinstall the sash and repointing (not 
applicable for doors) 

If the window or door has deteriorated 
beyond repair, then suppliers who 
can provide an identical or fairly simi
lar replacement window should be 
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sought. Most major window manu
facturers are now producing wooden 
windows in a wide variety of dimen
sions and styles. Wooden doors are 
also readily available. 

To rehabilitate historic windows for 
higher thermal efficiency, refer to 
"Preservation Tech Notes, Number 1, 
Windows," (see "References" section). 
The basic options for increasing the 
efficiency of windows are to: 

+ Install exterior storm windows 

+ Route the existing sash to insert 
double-glazed unit 

+ Replace the existing sash with a 
new double-glazed unit which is in 
keeping with the existing one 

Steel windows were ava ilable in 1860 
but not common until 1890. A thor
ough evaluation should be made of 
their physical state, including corro
sion, paint, condition of the frame, 
glass and glazing compound, hard
ware, and the adjoining structure. 
Routine maintenance, such as sand
ing and painting, can be performed 
without a professional contractor. 
Major repairs will likely require the as
sistance of a professional. Most of the 
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existing paints are likely to be lead
based and should be removed with 
safety goggles, a toxic dust respirator, 
and protective clothing. Recom
mended steps for the repair of steel 
windows are to: 

+ Remove rust and excess paint with 
a wire brush, aluminum oxide sand
paper, or electric drill with attach
ments. No torches or welding guns 
should be used because of possible 
distortion of the metal and dam
age to the glass. Non-corrosive acid 
compounds may be used, but only 
if the surrounding glass and walls 
are protected. 

+ Apply rust-inhibiting surface primer, 
after the surface is wiped with de
natured alcohol and dried immedi
ately. Primers are toxic substances 
and should be used with caution. 

+ Replace glass and glazing com
pound. 

+ Replace/repair screws, fasteners 
and hinges. 

+ Repaint using a paint that is com
patible with the primer. 

* Caulk at juncture of the window 
with the wall or structure. 

Appropriate weather-stripping for 
metal windows includes spring metal, 
vinyl , foam, and sealant beads. The 
addition of a layer of glass for insulat
ing efficiency must allow for ventila
tion between the existing and new 
glazing . 

Refer to "Preservation Brief # 13, The 
Repair and Thermal Upgrading of His
toric Steel Windows" (see "References" 
section) for a thorough listing of steps, 
techniques, tools and materials, and 
special instructions on the repair of 
steel windows. 

Most metal doors are in keeping with 
their original form if the storefront was 
originally also of metal. Restoration 
methods similar to those for steel win
dows may be followed for these doors. 

The repair of existing historic windows 
and doors is always preferred to re
placement. Replacement should be 
the last resort. The softer metal store
front window trims, such as bronze, 
brass, zinc, copper or a luminum, if 
painted, should be c leaned. No 
abrasives should be used and chemi
cal strippers should also be tested in 
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lIIust. 26 Ratllff's Grocery, at 2918-20 W. Sixth Street, in the 19305. 

an inconspicuous location before 
overall use. Aluminum did not be
come common until after World War 
II. The aluminum of the 1920s and 
1930s is distinguishable because it has 
decorative ridges. Post-war aluminum 
is smooth. If aluminum is the original 
material, it should be preserved; if not, 
the original material should be re
searched and replaced. 

Details 

Some architectural elements of Sixth 
Street reflect the Art Deco style of 
design. One of the materials that 
gave this style its sleek, quality was 
structural glass. A great deal of this 
glass has been lost due to its fragile 
nature. 

The common trade names used for 
pigmented structural glass were Vitro
lite and Carrara. Pigmented glass 
varied in thickness from 11/32" to 7/16" 
and was anchored to the structure 
with fasteners and bonded with a 

. mastic adhesive. Prior to 1930, com
mon pigment colors were black, 
beige, ivory and white. White was the 
only color originally available. After 
1930, tropic green, forest green, robin 
blue, suntan, jade, gray yellow and 
tan became popular. To locate pos
sible sources for structural glass, con
tact the National Park Service or the 
architectural and Main Street depart
ments of the THC. 

If structural glass is unavailable, Ma
sonite over exterior gypsum sheathing 
is an alternative material. 

The entrance of Amerigo Tools, at 
2700 West Sixth Street. appears to once 
have incorporated structural glass. 
Holly's Market (Photo N), now Bradford 
Auto Supply at 3100 West Sixth Street, 
may have used this glass at the base 
of the windows during the 1940s. 

Holly's Market and Ratliff's Grocery 
and Market (at 2918-20 West Sixth 
Street), appear to have had block at 
their entries. Glass block is readily 
available today and in a variety of 
patterns. When any of the buildings 
mentioned here are rehabilitated, 
every effort should be made to use 
the original type of material. Refer to 
Preservation Brief # 12 for further infor
mation on the history and preserva
tion of structural glass. 

Paint 

Paint on Wood 

Paint is an important protective shield 
for woodwork and should be main
tained. Various problems occur in the 
deterioration of paint, including mil
dew, surface cracking, peeling, blis
tering, and wrinkling. Each problem is 
unique and requires a different treat
ment. 
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In deciding when to paint consider 
the condition of the surface. If there is 
no caulking, blistering, peeling or 
cracking of the surface, then there is 
no reason to remove the paint or to 
repaint. Faded color on an historic 
building is perfectly acceptable if the 
paint is in good condition. 

Approximately 16 to 30 layers, or 1/16", 
of paint is the limit of paint build-up. 
Beyond this thickness the surface 
begins to crack and peel. 

The basic recommendations for 
painted surfaces are to carefully fol
low the manufacturer's advice for 
surface preparation and application, 
and to use quality materials. The life 
span of a painted surface is approxi
mately seven years, but may be shorter 
if preparation and application are not 
thorough . A surface should be 
cleaned of all loose paint. Any rough
ness in the surface may be omitted by 
sanding and wiping it c lean before 
applying the primer coat. The primer 
coat should be applied as soon as the 
cleaned surface is dry. The carpentry 
and infil l of holes with epoxy is done 
following the first coat of primer. Then 
the second coat is added. Joints and 
seams are caulked with elastomeric 
polyurethane sealant. Clean surfaces 
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are applied with top coats of paint in 
climatic temperatures, meeting the 
manufacturer's standards, and with 
the surfaces lightly sanded and 
cleaned between coats or as per the 
manufacturer's recommendations. 

Treatments for problems with painted 
surfaces vary. For minor dirt deposits, 
a soft bristle brush and water from a 
garden hose, or combined with a 
household detergent, is most often 
sufficient. The surface should be rinsed 
and allowed to dry before it is deter
mined whether or not repainting is 
necessary. (Mildew can be removed 
by a similar method, with one cup of 
non-ammoniated detergent one 
quart of household bleach, and one 
gallon of water.) 

A chalky or powdery painted surface 
should be cleaned as described 
above, with detergent and water. 
When dry, it can be coated with paint. 

Stained surfaces are usually the result 
of the oxidat ion of metals. This is a 
moisture problem which can be re
solved with the use of a stain-blocking 
primer. 

The surface cracking of paint occurs 
when old paint loses its elasticity. It 

can be sanded and repointed. Alliga
toring constitutes the advanced stage 
of cracking, where an overall pattern 
of horizontal and vertical breaks in the 
paint layers resembles reptile skin, and 
it should be removed down to a 
smooth surface. Removal by scrap
ing, or by using an electric heat plate, 
electric heat gun or chemical strip
pers, are all options. Bare wood should 
be primed within 48 hours. 

Peeling is the result of improper sur
face preparation, moisture problems, 
or the incompatibility of paint types. 
The mixing of oil and latex paints can 
be a problem. The best solution in this 
instance is preparation of the surface, 
and application of a high-quality oil 
primer, followed by either oil or latex 
top coats. 

Wrinkling occurs when surface areas 
dry unevenly as a result of paint hav
ing been applied too thickly, or a 
second coat having been applied 
before the first coat was dry. Sanding 
will remove the wrinkled layer. 

Preferred paint removal systems vary 
with the task performed. The following 
is a brief listing of the options: 



* Paint scraper, putty knife - These 
tools remove loose paint. Care 
should be taken to avoid gouging 
the wood. 

* Sandpaper, sanding block, sand
ing sponge - After scraping off loose 
paint, the surfaces must be 
smoothed down with a sanding 
process. Coarse grit, open-coat 
flint sandpaper is the preferred 
material for this stage. 

* Mechanical abrasives - These sys
tems should be used with caution 
as they can damage the wood. 
The orbital sander is a tool used for 
finishing and smoothing, notfor paint 
removal. Open-coat aluminum ox
idesandpapershould be used here. 
The belt sander is a very powerful 
tool used for limited paint removal. 
It should be used on flat surfaces 
and by a skilled operator. Rotary 
drill attachments are not recom
mended because of the high risk of 
damage to the wood. Water
blasting above 600 psi is also not 
recommended. The use of a gar
den hose and soft bristle brush is the 
preferred method. Sandblasting is 
positively not recommended as it 
will not only remove paint, but erode 
parts of the wood, irreparably. 

* Recommended thermal methods 
of paint removal are the electric 
heat plate and heat gun. They 
both soften thick layers of paint 
which can then be removed with a 
paint scraper. Between 500°F and 
800°F, these tools will be hot enough 
to soften the paint without releasing 
lead vapors. Any tools that operate 
at higher temperatures should not 
be used. All electric tools can be 
fire hazards and should be used 
with caution. Blow torches should 
be avoided as they can release 
toxic lead fumes, and are a poten
tially greater fire hazard. 

* Chemical paint removers can be 
used in situations where thermal 
methods are not effective. Intri
cate work, such as varnish removal 
in aeas near glass, can be more ef
fectively completed with chemical 
removers. Dip-stripping detachable 
wooden elements may be the most 
time and cost-effective method of 
removing paint in these locations. 
Chemical strippers are caustic 
materials and should not be inhaled 
or brought into contact with the 
skin. Hazards associated with chemi
cal paint removers should be care
fully considered and understood 
prior to the use of such materials. 

An awareness of the possible danger 
imposed by lead in paints applied 
approximately before 1984 should 
precede all methods of paint removal . 
Residential paints have been restricted 
to a maximum of .06% since 1978, but 
old stocks continued to be used there
after. The lead content should be 
determined, prior to the removal of 
any paint, by submitting samples to a 
laboratory (see ~ References H section) . 
If the paint contains a moderate to 
significant amount of lead, then it 
should be removed by experienced 
professionals. Children and pregnant 
women should not be present in the 
work area. Workers should wear respi
rators and clothing which must be 
discarded after its use. Debris should 
be collected with vacuum cleaners 
having high-efficiency particle absorp
tion (HEPA) filters. The bare surfaces 
should be washed with phosphate 
detergents. Those who handle the 
removal of these paints are respon
sible for the careful disposal of lead 
dust and other residues, at an ap
proved toxic waste dump. 
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paint on Metal 

Paint on metal surfaces is discussed 
briefly under "Windows". The Empo
rium, at 3120 West Sixth Street has 
curved metal at the building corners, 
and provides a good example for 
handling paint on metal. The metal 
corners of this building have been 
painted and the paint is peeling off. 
The first step would be to determine 
what type of metal is in use and to 
locate photographs of the building in 
its early day. Was the metal originally 
painted or was it designed to remain 
exposed? If it was exposed, consid
eration should be given to removing 
all paint and leaving the metal bore. 
If itwas painted, all existing paint should 
be removed with a chemical stripper, 
designed for metals, and cleaned. If 
the surface is exceptionally smooth, it 
should be sanded and cleaned again 
before an oil-based paint is applied. If 
a metal surface has rusted, it must be 
sanded, primed with a rust inhibitor, 
and painted with an oil-based paint. 

Surfaces, such as metal trim and tile, 
should not be painted. Where these 
surfaces have been painted, the 
paint should be removed if it is possible 
to do so without damaging the origi
nal material. 
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Proper preparation of the surface to 
be painted is essential. "Preservation 
Brief # 10" (see "References" section) 
should be referred to for a complete 
description of technique. 

Photo M The Emporium, at 3120 W. Sixth Street, showing paint deterioration. 



Color Choices 

When colors are selected the follow
ing issues should be considered: 

* Compatibility with the neighbor's 
colors 

* Using light neutral tones for the build
ing, with bolder door, signage and 
awning colors (drawing the eye to 
the signs and building entrance) 

* Creating subtle contrast in color 
between adjoining surfaces to high
light architectural features and elimi
nate surface flaws 

* Neutralizing surfaces and details by 
painting them with the same color 
as the surrounding surface, allow
ing shadows to define the relief and 
detail 

* Using a matte finish to diminish flaws 
and avoiding a glossy finish which 
will enhance them 

The signage guidelines, as proposed 
under the Planned Development Dis
trict (in the "Recommendations" sec-
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II/ust. 27 Signage study for Bradford Auto Supply, at 3100 W. Sixth Street, formerly Holly's Market. 

tion), should form the initial basis for 
decisions concerning signage. A 
workshop, covering display and sig
nage, is available through the Texas 
Department of Commerce. 

Signage should be compatible with 
the scale and design of the building 
(Il1ustr. 27). Recommended types are 
wall-mounted, projecting, window 
and awning signs. All signs on a build
ing should be compatible with each 
other, both in style and color. 

Wall-mounted sign materials vary from 
wood and metal to formed plastic for 
buildings of the post-1945 period. 
Wood or metal with raised letters or 
cutouts, and enamel or painted fin
ishes, are materials used from the 
1920s to the present. Neon signs were 

used as early as the 1920s and 1930s 
and may be reintroduced on some of 
Sixth Street's buildings that are found 
to have used them. Neon signage 
became more common after 1945 
and would be appropriate for build
ings built between that period and the 
present day. 

Projecting signs may also consist of the 
materials mentioned above. Tempo
rary signs can be hung from the pro
jecting sign with allowances made for 
headroom. Graphic or three-dimen
sional images on projecting signs can 
prove to be valuable marketing tools. 
The barber pole is a classic example of 
the success of such a method of 
advertising. 
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Signage on awnings can be very 
powerful, graphically, and is discussed 
under "Facade Restoration." 

Window signs may be created with 
paint precut vinyl letters, and gold 
and silver leaf. When decisions are 
made as to the position and size of 
window signage, consideration 
should also be given to their compati
bility with future window displays. 
Carrara and Vitrolite structural glass 
signage was used in some of the Art 
Deco buildings. Leaded glass signage 
is also an option, though there is no 
historical evidence of its use on the 
street. 

Signage problems currently existing on 
Sixth Street include: 

* An excess of signs, many of which 
are temporary metal signs 

* Signs that are cluttered and without 
a clear message 

* Signs put up in haste, sometimes 
without the removal of previous 
signage 

* Signs conflicting with the building 
style 

76 THE BUILDINGS 

* Signs that convey the business 
name, but miss the opportunity to 
convey an image 

* Windows cluttered with an excess 
of signage and oversized lettering, 
blocking the view inside 

The removal of any unnecessary 
business signage along the street will 
be an immediate improvement. Signs 
painted directly on the windows of the 
businesses, or hung flush with the face 
of the building or perpendicular to it 
do not have to be overly large or bold 
to be attractive and noticeable to 
passers-by. The quality in the mes
sage, lettering and application, can 
make the signage visually outstand
ing. 

Building Interiors 

The following guidelines for the reha
bilitation of historic interiors (from Pres
ervation Brief # 18) are presented in an 
abbreviated form. For a complete . 
restoration, please consult that Brief 
(see "References" section) and pro
fessionals in the field of preservation. 

* Before work is begun, the building's 
history should be researched and 

the interior documented with pho
tographs. 

* Primary interior spaces should be 
retained, particularly those contrib
uting to the overall character of the 
building. Primary spaces are major 
spaces, usually public, often con
taining elaborate detailing. 

* Any new service areas should be 
planned for secondary spaces, 
which are more utilitarian and less 
visible than primary spaces. 

* Subdivided spaces should be 
avoided, but when essential, they 
should be constructed in a manner 
that will not interfere with the exist
ing structure and strong features. 

* In historic buildings, the cutting into 
floors and ceilings, where cuts will 
change the character of the 
spaces, should also be avoided. 
For non-historically or architectur
ally significant structures there is 
flexibility on this pOint. 

* Details, including trim, fixtures, hard
ware and surfaces which enrich and 
define the historic character of the 
building, should be preserved. 



* Stairs in their original location and 
configuration should be retained. If 
an additional means of egress is 
required, construction in a secon
dary location should be considered. 

* Visible features of mechanical sys
tems, including grates, vents, radia
tors, etc. should be retained. New 
mechanical systems should be in
stalled as discretely as possible. 

* Additions to wall and ceiling depths 
should be avoided, since this proc
ess changes room proportions and 
often requires the removal of trim. 

* Changes in finish surfaces should 
be prevented. For example, if a 
surface originally consisted of paint 
and plaster, the plaster should be 
repaired as required and repainted. 
The use of colors appropriate to the 
period of original construction is 
recommended. 

* Harsh cleaning agents or systems, 
including propane or butane 
torches or sandblasting should be 
avoided. Interior elements should 
be protected during the construc
tion process to prevent damage. 

Suppliers can be found for elements 
such as pressed metal and hardware. 
It may be possible to contact a sup
plier or collaborate with other building 
owners in order to find missing pieces. 

Cost Estimates 
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Funding Business and Byilding Im
proyements 

The improvement of individual build
ings is the responsibility of the owner or 
tenant. With the assistance of a street 
manager, the effort of individuals 
might be coordinated and simplified. 
Before beginning a building rehabili
tation, refer to "A Guide to T ax-Ad
vantaged Rehabilitation, H available 
through the National Trust for Historic 
Preservation (see "References H sec
tion). 

In addition to owners' assumption of 
the costs, sources of funding for this 
process include: 

Private foundations - Foundations may 
be approached for the rehabilitation 
of historic structures. 

Federal grant and loan monies - The 
U.S. Department o f Housing and Ur
ban Development (H.U.D.) sponsors 
Community Development Block Grant 
(CDBGs),' Rehabilitation Loans, and 
Urban Development Action Grants 
(UDAGs) through city governments. 
The National Trust for Historic Preserva
tion has loan programs for historic 
rehabilitation. The Federal National 
Mortgage Association provides loans 
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for the rehabilitation of structures. 
Finally, the Texas Department of 
Commerce provides assistance to 
businesses through the Economic 
Development Administration (EDA). 
Monies from this source have, for 
example, been used to finance the 
rehabilitation of the Fort Worth Stock
yards. 

State grant and loan monies - These 
monies, as well as technical assistance 
programs, can be accessed through 
the THC, the Texas Department of 
Commerce and its Tourism division. 
The THC is also a source of information 
for construction grants (commonly 
referred to as "bricks & mortarN grants). 

Low Interest Loans - Merchants and 
building owners, as a group, might 
approach area banks to establish a 
low interest loan pool. 

Tax Credits and Incentives 

The following Federal Investment Tax 
Credits are available to owners of his
toric and non- historic buildings, if they 
are used for income producing pur
poses such as trade or business. 

A twenty percent (20%) rehabilitation 

credit is available for certified historic 
structures. These must be income
producing structures and may include 
rental properties. The structures must 
be listed on the National Register, or 
be located in a registered historic dis
trict and certified by the Secretary of 
the Interior as contributing historically 
to the district. 

A ten percent (10%) tax credit is avail
able for structures built before 1936, 
but carrying no historic certification. 
Within an historic district the Depart
ment of the Interior must certify that 
the building is not contributing to the 
historical significance of the district 
before the 10% credit may be claimed. 

Prior to receiving the credit a building 
must be substantially renovated. An 
historic rehabilitation must comply with 
the Standards. A non-historic old 
building must retain: a) 50%, or more, 
of its external walls, in place, as exte
rior walls, b) 75 %, or more, of its existing 
walls as internal or external walls, and 
c) 75%, or more, of its existing internal 
structural framework in place. 

Additional funding sources would be 
available if Amarillo were to become 
a Certified Local Government. The 
city would then be eligible for the 



Federal Matching Grant-In-Aid Pro
gram and federal matching grants 
through the THe. 

If Preservation Amarillo were to 
become incorporated, it could pro
vide private foundation services, in
cluding low interest and revolving 
loans and technical assistance grants; 
have the option of purchasing endan
gered properties; administer a volun
tary deed restriction program or a 
facade easement program; and es
tablish a search committee for build
ing owners. In short, the organization 
could create a broad support system 
to encourage the rehabilitation of his
toric buildings. 

Additional funding methods which 
have worked for cities around the 
country include local tax abatement 
for rehabilitation; facade easement 
programs; and the use of hotel/motel 
taxes for specific projects. 

Seed monies - These would be incen
tive funds, created from a fund raising 
event, or the like, by Sixth Street mer
chants. An outright gift (possibly of 
$50.00 up to a maximum of $200.00) 
would be given to individuals for fa
cade renovation. 

Photo N Holly's Market In 1948. 
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PROMOTION AND MARKETING 





INTRODUCTION 

A strong promotional program is care
fully targeted and conveys an image 
and idea clearly. Business owners must 
determine the desired Image for the 
district and for each business and for
mulate the marketing plan. 

REACHING A MARKET 

The questionnaires from this study re
vealed ideas for the expansion of ex
isting businesses and the addition of 
new ones. Further research of this type 
should be targeted toward potential 
city-wide, regional, national and in
ternational markets. The Texas De
partment of Commerce and the 
Amarillo Chamber of Commerce may 
be sources of information on appli
cable market studies. One Simple and 
relatively inexpensive method of un
derstanding customers and their de
sires is having a standardized ques
tionnaire in each place of business for 
a short period of time, compiling the 
information, making it available to all 
merchants, and then acting upon 
what has been learned. A survey 
targeting the broader Amarillo area 
might also be beneficial. 

Photo 0 Kohler Bros. Cleaners at 2818 W. Sixth Street. 

MARKETING AN IMAGE 

The tourism market is one to which 
Amarillo has direct access, due to its 
location on Interstate 40. Roughly 10 
million tourists pass up and down the 
highway every year. Sixth Street can 
be enhanced to draw upon this ready 
resource. 

Making arrangements with the Texas 
Highway Department for signage at 
the Georgia and Western Street exits 
off of 1-40, near Cadillac Ranch, and 
off of Amarillo Boulevard at Western 
and Georgia Streets, would help to 
direct potential tourism traffic to Sixth 
Street. The signage should clearly mark 
both historic Highway 66 and Sixth 
Street in San Jacinto Heights. 
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J/lust. 30 A 1931 Texas State Highway Map, showing Route 66 with paved stretches In black. 

The Image 

Various themes for the image may be 
chosen and used for anything from a 
brochure to elements of the street
scape. One predominant theme 
should be chosen for the street; others 
might be developed for special events 
and promotions. There are several 
potential themes directly relevant to 
Sixth Street. Among these are: 

* The history of oil and gas in the 
Panhandle region 
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* Highway 66 

* Antique shops on the street 

The "personality" of Route 66, with its 
standing in story and song, and with its 
nostalgic associations, presents per
haps the greatest potential as an at
tractive, relevant and coherent im
age for the Sixth Street business dis
trict. This image of the street, restored 
to the spirit of the 1920s and 1930s, 
along with expressions of 1950s high
way lore, would attract and gratify 

the visitor, and become the positive 
"Signature" for the street. 

Considerable interest in Highway 66 
has been noted in recent years in the 
eight states along the route. In April of 
this year, the Oklahoma Commerce, 
Tourism, Recreation and Transporta
tion Departments, and the Oklahoma 
Historical Society, were authorized by 
the State of Oklahoma to look at tour
ism possibilities in the state's commu
nities along the old highway, which 
was also deSignated a state historic 
route. In May, New Mexico Senator 
Pete Domenici introduced the Route 
66 Study Act of 1989 in the U.S. Senate. 
If passed, this Act will direct the Na
tional Park Service to research the 
significance of the road and recom
mend ways to preserve it. A cover 
story on Highway 66 lore appeared in 
the February 1989 issue of New Mexico 
magazine. Highway 66 fan clubs and 
other interest groups have been ac
tive for years. They w ill almost certainly 
grow in activity in each of the eight 
states along the route, as historic des
ignation and tourism development 
programs are pursued. 

Timing can be a very valuable re
source; it can permit Amarilloans to 
actively connect to cities and organi-



zations involved in historic highway 
campaigns, and marry their revitaliza
tion efforts. Through such a collabora
tion, citizens can gain an understand
ing of Sixth Street's position in the big
ger picture of Route 66 interests. 

Amarillo's Sixth Street could signifi
cantly benefit from the regional and 
national interest in Highway 66 lore 
and nostalgia by recapturing its own 
Highway 66 history and creating a 
photogenic and memorable place 
that would draw visitors to Sixth Street 
from around the country. 

The motto, "Amarillo: Deep in the Heart 
of Highway 66 / Sixth Street: Deep in 

lIIust. 37 Highway 66 map-In-stone. 

the heart of Amarillo," is a possibility. 
Its connotation that Amarillo is mid
way between Chicago and Santa 
Monica, and its association with the 
lyric, "deep in the heart of Texas," 
would serve well to identify Amarillo 
and Sixth Street as key Highway 66 
visitor destinations. 

A map of Highway 66 and its eight
state region, assembled of cut and 
tooled stone, could constitute a major 
theme feature. This "map-in-stone," 
or commemorative wall, would carry 
inscriptions interpreting Highway 66 
history, major attractions in the eight
state road corridor, and the special 
role of Amarillo and its San Jacinto 

neighborhood. This map, which could 
be sited at the visitors center, or other 
open gathering place on the street, 
might be either placed as a vertical 
wall or set flush with the pavement. 
The map might be funded through 
donations from each state along the 
old highway. The same graphic im
age might also be used on highway 
billboards to promote the area. 

lIIust. 32 Commemorative Plaques. 

Commemorative plaques honoring, 
and possibly funded by, the Highway 
66 states and the various cities along 
the route, might be selected as an 
additional feature. 

The adoption and creative advertise
ment of a logo is recommended. A 
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logo, devised of the old federal high
way route sign emblem, combined 
with a vintage car and a fragment of 
road pavement against a sky back
drop, is one possibility. The logo could 
be used on travel publicity, and might 
be a cast metal emblem posted on 
the storefronts of businesses partici
pating in the street revitalization pro
gram. A logo design contest might 
also help promote the program and 
give the street a symbol. 

IIIust.33 A suggested logo. 

Open-air art exhibits might find their 
home along Sixth Street in the future. 
The work of local artists can be fea
tured in various shop displays and res-
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taurants; More permanent art, such 
as sculptures, might also be erected. 
J. Seward Johnson Jr.'s fine bronze 
sculptures of people in typical street 
poses can currently be seen in other 
major Texas cities, and are a continu
ous delight for both residents and visi
tors. 

Creative advertising on television, 
radio and In newspapers, throughout 
Texas and In neighboring states, would 
help inform and attract tourists to the 
revitalized area. 

Businesses Supporting the Image 

At the present time the antique and 
collectibles businesses are the primary 
attractions for out-of -town tourism. The 
automotive, printing and various other 
services are serving a local market . 
This condition might be maintained, 
and collective support provided for 
the businesses of each type. All busi
nesses would participate In the refine
ment of their building's image for the 
tourism market and possibly even carry 
a few novel products to gain entry into 
that market while continuing to serve 
their established clientele. The en
hanced street and business images 
will Increase the local clientele. 

The alternatives would be for all busi
nesses to either remain unchanged, 
or to gradually make the transition to 
a predominantly tourism-oriented 
market. The direction of this change 
must ultimately be decided by the 
individual owners. 

There are some additional service and 
business possibilities which could make 
a substantial contribution to the area, 
among which would be the creation 
of a visitors center and rest station. This 
facility might be set up in one of the 
existing, centrally-located service 
stations, restored to its original condi
tion and including the following: public 
restrooms; a rest area in what were 
formerly the service bays (complete 
with tables, chairs, vending machines, 
and a sound system playing period 
music and including several versions 
of "Route 66"); and a photographic 
history of Route 66 with copies of re
lated tapes and books on hand. The 
visitors center might be promoted to 
an oil company, whose roots are on 
Sixth Street as a public relations op
portunity. 

A library/museum, possibly linked with 
the visitors center, could also be es
tablished, with the aim of having it be 
the most complete source for Route 



Photo P Amerigo Tool Co. at 2700 W. Sixth Street. 

66 information and nostalgia in the 
country. 

The "corner soda fountain" is an expe
rience that is completely in keeping 
with the area's history, and with 
people's collective memories and 
desired images, as expressed in the 
questionnaires. An accurate repro-

duction of the ice cream parlor expe
rience of the 1930s and 1940s, prop
erly publicized, could draw additional 
business to the area. Existing buildings 
have housed soda fountains in the 
past, and their restoration is recom
mended over construction of a new 
building. 

"The Nat," restored following a com
plete research of its history, could 
again provide a gathering place for 
dances, music, family entertainment, 
or serve another purpose. It is of sound 
structural condition and has played 
an important role in Amarillo's cultural 
history. The cultural significance of the 
Nat most likely lies in its life as ballroom. 
At one time its building form imitated a 
steam ship at the rear and sides, and 
a castle at the front. It is strongly 
recommended that this building be 
further studied and considered for a 
National Register nomination. Preser
vation Amarillo and the THe should be 
consulted throughout this process. 

A night at the movie theater is another 
desirable experience that was men
tioned repeatedly in the surveys. The 
old Rex Theater was originally located 
at 3503 West Sixth Street and later at 
3015 West Sixth Street. Both buildings 
have since been modified, with the 
3015 W. Sixth location appearing to 
be the least altered of the two. If one 
of these locations could be reclaimed 
as a theater for family-type and vin
tage films, even on a part-time basis, it 
could be developed into a cool, at
tractive place to spend a hot Satur
day afternoon or weekend evening. If 
the original types of fixtures and fur-
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nishings were incorporated, the old 
theater experience would also be a 
pure one. 

An open air market with fresh pro
duce, craft vendors and like enter
prises could be organized on a regular 
basis (i.e., each Saturday morning, or 
one Saturday each month). 

A bed and breakfast inn (B&B) in the 
area might be one that blends the 
tourist camp and motor-court motif 
with the traditional bed and breakfast 
concept. A location that potentially 
meets this criteria is at 3900 West Sixth 
Street. If this complex cannot be 
converted into such an establishment, 
perhaps alternate sites can be found 
in the district. 

A general suggestion is that a ll busi
nesses supplying like products or serv
ices establish the same business hours 
to best serve the local shopper or tourist 
interested in a particular product or 
service. 

When restoring any of the structures 
mentioned above, one should adhere 
to the Secretary ofthe Interior's Guide
lines for Rehabilitation , (see "Refer
ences n section). 
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Eundrajsjng 

Any efforts to target antique and col
lectibles publications, travel maga
zines, and cities along old Route 66 
and the major highways leading into 
Amarillo, would help create a strong 
foundation for renewal. Working 
through the Office of Community Ini
tiatives and the Small Business and 
Tourism Divisions of the Texas Depart
ment of Commerce, would be timely, 
in light of the current "Texas Friendly* 
campaign. 

Aggressive local fundraisers, such as 
fairs, fun runs, scavenger hunts and 
the like, could cover small projects or 
supplement larger efforts. Arrange
mentsmightbemade, attheseevents, 
for streetside vendors with colorful, 
period clothing, umbrellas and carts 
to entertain the public while promot
ing the revitalization project. 

Other promotional events might in
clude a water tower or logo design 
competition and a walking tour of the 
street to introduce existing businesses 
and the proposed streetscape design 
to specific groups such as business 
associations, civic groups, founda
tions, etc. 

The addition of new billboards is re
stricted in the proposed planned 
development district. However, exist
ing billboards may be a valuable re
source. Billboards located outside the 
district could promote the street and 
draw tourists. Those within the district 
could actually be used as large works 
of art, complementing the street im
age. They might also promote special 
events, possibly using graphics from 
the 1920s through the 1950s to convey 
the message. It may be possible for 
the Sixth Street Merchants Associa
tion to own the in-district billboards, 
giving control of their content and 
their benefits to the Sixth Street com
munity. 



DISPLAY AND SIGNAGE 

The Sixth Street shops convey the 
sense of a place where one might 
explore. If presentation in the form of 
signage, display, and streetscape is 
too slick, this aspect could be lost. 
Professional merchandising can offer 
valuable marketing techniques, but it 
is important to understand one's im
age and why people are attracted to 
Sixth Street first. 

Tools of design include form, scale, 
composition, color, light, and style. 
These tools can be used to highlight 
merchandise. 

Places of business should be equally 
appealing night and day, in order to 
entice customers even when closed. 

A regular change of window display 
will renew shoppers' interest. Inven
tive background display materials, 
responsiveness to seasons or local 
events can add to the liveliness of 
business projects. Service businesses 
on the street should also review win
dow displays with visual appeal in 
mind. There are several buildings on 
the street which give no indication of 
the businesses they house. The pres
entation of offerings in a simple fash
ion, even graphically, would draw 

interest to the street and promote the 
business. 

Additionally, temporary displays might 
be set up and maintained in the win
dows of unoccupied buildings to sof
ten their stark, vacant appearance. 

Good signage gets the message 
across clearly, contributes to the im
age of the building and street and 
does not overpower its neighbors. 
Initial coordination with the Sixth Street 
Merchants Association, the street 
manager, the design review commit
tee or a signage committee, and with 
immediate neighbors, would benefit 
the individual business and the d istrict. 
Signage is one of the key means of 
unifying the image of a street; this is 
not to say that signs must be alike, 
only that they must contribute to the 
whole. Refer to "Signs" for specific 
information on signage. 
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SUMMARY 





This Study has dealt with a very diverse 
series of issues regarding the revitaliza
tion of Sixth Street. The issues have 
ranged from the concerns and hopes 
of the people of San Jacinto Heights, 
to the proposed means for overcom
ing the problems of the area and for 
realizing its greatest potential. 

A revitalization in an historic commer
cial area is, by nature, complex. 
Progress is subject to social forces, and 
to local, state and national econo
mies. There may be pOints at which all 
progress seems to halt. ' The overall 
goal must be kept in mind, and oppor
tunities continuously sought to sustain 
it. 

The Sixth Street area has enormous 
potential to contribute to the quality 
of life in Amarillo and strengthen its 
tourism market. To reach its potential, 
the street must make a solid transition 
from being simply a series of shops and 
businesses, seemingly unrelated in 
image and purpose, to being a fully 
unified community within the city. The 
re-establishment of intimate dining and 
entertainment facilities, of special 
outdoor events, of a visually appeal
ing, diverse and safe Sixth Street that 
beckons strollers and shoppers and is 
equipped to accommodate them, will 

help the area to realize its strength 
and position within the city. At pres
ent, the greatest resource the district 
has is the spirit of its people. And that 
is the beginning. 

D 

lIIust. 34 The Nat as shown in the August 14, 1938 edition of The Amarillo Sunday News and Globe. 

SUMMARY 101 





A CHRONOLOGY 





THE COMBINED HISTORIES OF SAN 
JACINTO HEIGHTS AND ROUTE 66 

The following chronology of historical 
events should be considered a "work
ing history," that is, one to which infor
mation is to be added as it is discov
ered. It is primarily a history of devel
opment. The emphasis has been 
placed on the years 1907 - 1938, since 
they included San Jacinto's inception 
and its early growth as a residential 
and business district. 

This section should also help individu
als gain a sense of the local heritage. 
The items listed are brief summaries 
taken from period newspapers, includ
ing the Amarillo Globe News, the 
Amarillo Daily News, the Amarillo Daily 
Tribune, the San Jacinto Bulletin, and 
source material provided by Wayne 
Smith and PreseNation Amarillo. Each 
asterisk indicates a separate news 
article. In general, items shown inside 
quotation marks are newspaper head
lines or text. 

1850s 
* After the Mexican War, with acquI

sition of territory from Texas to Cali
fornia, and with the discovery of 
Gold in California. a strong interest 
in establishing a railroad from St. 

Photo Q Herbert A. Martin's Phillips 66 Station. purchased in 1943. 

Louis to the Pacific, with a parallel 
wagon road and telegraph system, 
develops. The railroad would follow 
the 35th latitude and the future path 
of U.S. 66. The Civil War, however, 
delays planning, and the railroad is 
built following the 42nd parallel and 
favoring the northern states. 

1857 
* Edward Fitzgerald Beale sUNeys the 

route from Fort Defiance, southwest 
of Santa Fe, to California. The Os
age Indian Trail, leading through 
the Ozarks and across the Texas 
Panhandle to Santa Fe, is the trail of 
the first telegraph system in the area 
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and follows the later path of U.S. 66 
through the Panhandle, thus ulti
mately giving U.S. 66 the nickname, 
the "Wire Road. " 

1887 
* Amarillo 's settlement begins with the 

arrival of the railroad. 

1890 to 1899 
* Cattle and crops bring prosperity 

and Amarillo grows. 

1904 
* The automotive era begins. 

1907 
* An enthusiastic visitor from New York 

prompts local friends (Sitt-Madden) 
to purchase land one mile west of 
the city limits. 

1908 
* The Amarillo Improvement Com

pany is organized and chartered 
by the State of Texas to purchase 
the land from Madden. 
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* W.W. Lynch, as head of the Amarillo 
Improvement Company, and 
George M. Waddill move to Ama
rillo. 

* Streets are laid out and graded, 
and 3,000 black locust trees are 
planted, but subsequently die due 
to a lack of water. Seventh Street is 
graded from the city limits to the 
subdivision at the expense of the 
owners. 

1909 
* The Amarillo Improvement Com

pany opens the subdivision , 
planned by Guy Carlander, a promi
nent Amarillo architect. Streets 
running east and west are num
bered beginning with Line Ave. 
(What is now Sixth Street was, at that 
time, Fifth Street.) The first house is 
built at 507 Alabama Street by 
George Waddill. 

1911 
* The Amarillo Traction Company 

forms to provide streetcar service, 
which it will offer through 1926. 

1912 
* The Amarillo Traction Company 

receives a franchise to connect with 
the city streetcar system on Fifteenth 
Street. Later, the streetcar is electri
fied and moved to Seventh Street 
beginning at Virginia Street and 
running to Polk Street. 

* There are approximately 40 homes 
in San Jacinto Heights. 

1913 
* The area of San Jacinto Heights from 

Georgia to Tennessee Streets is in
corporated into the City of Ama
rillo. 

* Citizens of Amarillo and Tucumcari 
agree to build a better highway 
between the two cities. 

* "Many Members Added to Good 
Roads Association." 

* "The movement for the new Pan
handle-Pacific Auto Highway, from 
Amarillo to Albuquerque set in 
motion . . . consummation of this 
project will make Amarillo the most 
important auto highway center in 
Texas, perhaps the Southwest." 



1916 
* The Federal Highway Act is passed 

to create a system of paved roads. 

1918 
* Natural gas is discovered in the 

Panhandle. 

1919 
* There are approximately 85 homes 

in San Jacinto Heights. 

1921 
* Eighty-six homes are built in Son 

Jacinto. Petroleum is discovered in 
the Panhandle. 

* Sixth Street, paved in gravel, be
comes the first paved highway 
through Amarillo. 

1922 
* Paving Brick Company is contacted 

concerning paving the brick for Sixth 
Street. Area residents "becoming 
irate" over delays. 

* The first paved (gravel) highway is 
opened leading west out of Ama
rillo, on Sixth Street through San 

Jacinto. The road is part of the 
"Ozark Trail Highway." The Ward 
School (now San Jacinto Elemen
tary) is built. Atthistime,SanJacinto 
has several grocery stores, a drug 
store, a filling station, a meat mar
ket and a barber shop. 

* A contract is drawn up between 
the Amarillo Natatorium Company 
and W.M. Rice Construction Com
pany for the building of a natato
rium (the Nat) to be completed by 
June 1, 1922 (Guy Carlander, Archi
tect). 

1923 
* A white way on West Sixth Street 

from Tyler Street to the western edge 
of San Jacinto is installed by the City 
Light and Water Company. There 
are three light poles to each block. 

* The population of San Jacinto 
Heights has grown to roughly 1,000 
residents. 

1924 
* Bill Cazzell and L.W. Bussey build the 

first blocks of commercial develop
ment in San Jacinto Heights, at the 
corners of Sixth Street and Florida 

Avenue. Albert L. Randall is the 
contractor for both buildings. 

* L.W. Bussey pays the record price of 
$3,500 for corner lots 7 and 8 at 
Florida and Sixth Streets. "Sixth Street 
has probably more traffic than any 
street in the city and is one of the 
gateways to the city." 

* "Move To Get Federal Road Aid 
Endorsed by City Body" - "We have 
. . . County control and a hideous 
patchwork of highways ... What we 
need is a uniform connected sys
tem of highways in Texas." 

* Amarillo Traction Co. receives ma
terials for the extension of streetcar 
lines from the car barn on Virginia 
Street north one block and then 
west on 12th Avenue and continu
ing for seven blocks to Prospect 
Street. 

* Amarillo Traction Co. works on ex
tending the streetcar line west on 
12th Ave. from Virginia Street to 
Prospect Street. 

* Amarillo Improvement Co. takes Son 
Jacinto lots off the market for one 
year in preparation for a large, 
highly-publicized sale of the lots. 

A CHRONOLOGY 107 



Contracts are set up for 6500 feet of 
water main. Construction of gravel 
roadway takes place in certain 
areas; all streets north of Eighth Ave. 
are repaired. 

* The San Jacinto Fire Station is pro
posed as a one-story brick bunga
low at a location near Sixth and 
McMasters Streets. 

1925 
* The western portion of San Jacinto 

Heights from Tennessee to Western 
Streets is incorporated into the c ity. 
San Jacinto puts up markers to 
designate street names. San Jac
into is the fastest growing suburb in 
Texas, with an estimated popula
tion of 4,000. "(Fortunately) for 
Amarillo there have been practi
cally no slap stick homes built. 
Ninety-five percent of the homes 
are the bungalow type and mod
ern in every respect." The area is in 
the process of acquiring a $62,000 
Southwestern Bell Telephone system. 

* Bill Cazzell, the "mayor of San Jac
into" dies at the age of 48 . 

* "San Jacinto to Put Up Markers at 
Each Street" - "The use of steel 
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markers to designate streets along 
the Sixth Street Highway in San 
Jacinto was agreed upon ot the 
second meeting of the re-organ
ized San Jacinto Civic League ... 
They are made by the Williams Sign 
Co. and were shown to the meet
ing last night. This one step is to be 
followed by others, such as the 
numbering of all houses and the 
laying of sidewalks, which have as 
their aim the obtaining of free postal 
delivery in the Heights ... The signs 
were to be placed on each side of 
Sixth Street at every intersection." 

1926 
* The Nat is converted from a natato

rium to a "dance palace." 

* The demise of the SanJacinto street
car service leads to the introduc
tion of bus line service in the area. 
The San Jacinto Fire Station and 
Post Office are opened. This is a 
peak year for the gas and oil boom 
that began in 1918. 

* U.S. Route 66 - Plan is formed to 
connect 2,448 miles between Chi
cago and Santa Monica, passing 
through eight states, including: Illi
nois, Missouri, Kansas, Oklahoma, 

Texas, New Mexico, Arizona and 
California . 

* Route 66 officially designated as 
U.S. Highway 66. 

* "City Orders Work on Widening West 
Sixth" - "Sixth Street will be made 48 
feet wide from Jackson (Street) to 
San Jacinto (district), and 32 feet 
through San Jacinto to city limits, 
giving residents of San Jacinto and 
other suburbs to the west a boule
vard into the downtown district ... 
With numerous wholesale and in
dustrial houses buying sites on the 
street and with traffic continually 
increasing due to the heavy build
ing program in San Jacinto and the 
Country Club district, widening the 
street is imperative iftraffic is to move 
at all, those advocating the work 
declare . .. It was decided to make 
a real boulevard, the first in Ama
rillo." 

* The first San Jacinto Fire Station and 
Post Office are opened. 

1927 
* The San Jacinto portion of U.S. 66, 

from Georgia to Belleview Streets, is 
paved with brick by the Texas Road 



Co, (with owners being assessed for 
paving), San Jacinto is now an 
area of 1400 homes and 5,000 
people, The original 480 acres pur
chased in 1907 at a rate of $50/ 
acre, have since been converted 
into lots and are now selling for as 
much as $10,000 per lot, 

* The San Jacinto sub power station 
at 30 1 Florida is completed by South
western Public Services, Special 
efforts are made to make it aes
thetically pleasing, Brick and stucco 
are used with Spanish influence in 
the details, 

* Meeting of the United States High
way No, 66 (" Main Street of Amer
ica") Commission is held in Amarillo 
on June 20, 

1928 
* City aldermen change the num

bering and naming of streets in San 
Jacinto Heights to coordinate them 
with the numbers from downtown, 
Fifth Street becomes Sixth Street, 

* "Hot Rivalry to Highway No, 66 is 
Springing Up," 

* "Highway ' 66' Meeting Will Be Held 
Here" - Highway 66 Committee of 
Amarillo establishes membership in 
the Highway 66 Association, A 
$2,500 contribution assures national 
advertising and recognition, "This 
famous federal highway No, 66 from 
Chicago to Los Angeles is 22 miles 
shorter than any railroad and 130 
miles shorter byway of Amarillo than 
any other highway route between 
those two cities, It has more paving 
than any other transcontinental 
route and is an all-year highway," 

* Amarillo receives membership in 
"Main Street of AmericaN Highway 
66 Association for $2500, 

* "The rerouting of Highway No, 66 
into Amarillo from the east has been 
changed four times within the past 
five years," 

* "Organized Fight Against Chang
ing 66 Route in CityN - Protest over 
rerouting from West Sixth Street to 
West Tenth Ave, because property 
owners incurred expense in widen
ing their streets (in order to accom
modate the traffic of the highway), 
Change would be a break in "good 
faith" and cause financial loss to 
property owners, At present, the 

route has "modern and well
equipped campgrounds " and 
"leads tourists through the garage 
and hotel district of the city," Protest 
being taken to Austin, 

1929 
* "Amarillo is After Next 66 Meeting, 

Believe Good Chance," 

1930 
* Oklahoma completes the pave

ment of its final segments of High
way 66, 

1935 
* Works Progress Administration pro

vides curbs and gutters, (The W,P,A 
was established as part of President 
Roosevelt's New Deal to provide 
Depression relief and recovery for 
workers through the construction 
and maintenance of new streets 
and roads nationwide,) 

1938 
* The dedication ceremony of High

way 66 is organized by the Will 
Rogers Memorial Highway Associa
tion which is headquartered in 
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Amarillo, Motorcades drive from 
Chicago & Los Angeles over the first 
all-paved highway between the 
Great Lakes and the Pacific Coast, 

1953 
* Highway 66 is rerouted from Sixth 

Street to Amarillo Boulevard, 

1985 
* The designation "Highway 66" is 

officially phased out because it 
causes confusion in reading road 
maps and serves no "useful pur
pose," 

1989 
* A bill is introduced to Congress, 

designating Route 66 as an historic 
highway, and authorizing a study 
by the National Park Service, 
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INTRODUCTION 

This section includes supplementary 
resources, ideas and guidelines to 
further aid in the planning and im
plementation of the revitalization 
program. 

THE SECRETARY OF THE INTERIOR'S 
STANDARDS FOR REHABILITATION 

1. Every reasonable effort shall be 
made to provide a compatible use for 
a property which requires minimal 
alteration of the building, structure, or 
site and its environment, or to use a 
property for its originally intended 
purpose. 

2. The distinguishing original qualities 
or character of a building, structure, or 
site and its environment shall not be 
destroyed. The removal or alteration 
of any historic material or distinctive 
architectural features should be 
avoided when possible. 

3. All buildings, structures, and sites 
shall be recognized as products of 
their own time. Alterations that have 
no historical basis and which seek to 
create an earlier appearance shall 
be discouraged. 

4. Changes which may have taken 
place in the course of time are evi
dence of the history and . develop
ment of a building, structure, or site 
and its environment. These changes 
may have acquired Significance in 
their own right, and this significance 
shall be recognized and respected. 

5. Distinctive stylistiC features or ex
amples of skilled craftsmanship which 
characterize a building, structure, or 
site shall be treated with sensitivity. 

6. Deteriorated architectural features 
shall be repaired ratherthan replaced, 
wherever possible. In the event re
placement is necessary, the new 
material should match the material 
being replaced in composition, de
sign, color, texture and other visual 
qualities. Repair or replacement of 
missing architectural features should 
be based on accurate duplications of 
features, substantiated by historic, 
physical, or pictorial evidence rather 
than on conjectural designs or the 
availability of different architectural 
elements from other buildings or struc
tures. 

7. The surface cleaning of structures 
shall be undertaken with the gentlest 

means possible. Sandblasting and 
other cleaning methods that will 
damage the historic building materi
als shall not be undertaken. 

8. Every reasonable effort shall be 
made to protect and preserve arche
ological resources affected by, or 
adjacent to any project. 

9. Contemporary design for altera
tions and additions to existing proper
ties shall not be discouraged when 
such alterations and additions do not 
destroy significant historical, architec
tural or cultural material, and such 
design is compatible with the size, 
scale, color, material and character 
of the property, neighborhood or 
environment. 

10. Wherever possible, new additions 
or alterations to structures shall be done 
in such a manner that if such additions 
or alterations were to be removed in 
the future, the essential form and in
tegrity of the structure would be unim
paired . 
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GLOSSARY 

adaptive use (reuse): The process of 
converting a building to a use other 
than that for which it was designed, 
i.e., changing a service station into a 
visitor's center. Such conversions are 
achieved with varying alterations to 
buildings. 

aesthetics: The study or theory of 
beauty. 

amenity: A building object, area or 
landscape feature that makes an 
aesthetic contribution to the environ
ment, rather than one that is purely 
utilitarian. 

Art Deco: A decorative style widely 
used in the architecture of the 1930s, 
including skyscraper designs such as 
the Chrysler Building in New York; 
characterized by sharp angular or 
zigzag surface forms and ornaments. 

Art Moderne: A clean, sleek style of 
1920s through 1950s architecture, 
characterized by nautical and indus
trial images. 

candle power: Luminous intensity, as 
of a lamp, expressed in standard or 
international candles. 
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caulking: A resilient mastic com
pound, often having a silicone or rub
ber base, used to seal cracks, fill joints, 
prevent leakage, and/or provide 
water -proofi ng. 

certified historic structure: Any build
ing that is listed individually in the 
National Register of Historic Places, or 
located in a registered historic district 
and certified as being of historic sig
nificance to the district. 

certified rehabilitation: Any rehabili
tation of a certified historic structure 
that is certified as being consistent 
with the historic character of the prop
erty and, where applicable, the dis
trict in which it is located. 

curbface: The vertical or near vertical 
plane of the street-side surface of the 
curb. 

double glozing: Two panes of glass, 
usually parallel, with an air space 
between; used to provide increased 
thermal and/or sound insulation. 

easement: The right to use the prop
erty of another in a certain way, as 
determined in a agreement. This may 
include the right of access to water, to 
light and air, or a right-of- way, etc. 

fabric: The physical material of a build
ing, structure or city, connoting an 
interweaving of component parts. 

facade: The front or chief face of a 
building; the most visible part of a 
building, often designed to convey a 
favorable impression of the whole. 

gloss block: A hollow block of glass, 
usually translucent with textured faces; 
used in non- load-bearing walls. 

glazing: Setting glass in an opening, or 
the glass surface of a glazed opening. 

highway architecture: Buildings lo
cated along highways which serve 
the needs ofthe traveller, esp. service 
stations, restaurants and motels. 

human scale: A combination of quali
ties in architecture or the landscape 
that provides an appropriate relation
ship to human size, enhancing rather 
than diminishing the importance of 
people. 

infill: A new or relocated building or 
development (i.e. parks or parking 
lots), designed within the context of 
other buildings, on previously unde
veloped property; also, new construc-



tion within the boundaries of an exist
ing building. 

jOinting: In masonry, the finishing of 
mortar joints between courses of bricks 
or stones before the mortar has hard
ened. 

landscaping: The conscious rear
rangement of natural outdoor ele
ments for function and pleasure. 
Dominant features are topography, 
plant cover, buildings or other struc
tures and their patterns. 

mansard roof, mansard: A roof having 
a double slope on all four sides, the 
lowerslope being much steeper. Note: 
The tiled roofs of Sixth Street are not 
considered mansards in this report, 
but canopies or parapets. 

Masonite: A tough, dense, moisture
resistentfiberboa rd made from steam
exploded wood fiber and used widely 
for insulation and paneling: a trade 
name. 

metal halide lamp: An electric dis
charge lamp in which the light is pro
duced by the radiation from a mixture 
of metallic vapor (mercury) and the 
products of the dissociation of halides 
(of thallium, indium, sodium, etc.). 

Mission (or Spanish Revival): This style, 
based on religious and colonial Span
ish architecture, became popular in 
the years between 1910 and 1940. It is 
characterized by the use of clay tile, 
brick and stucco, with forms and de
tails immitating Spanish architecture. 

multiple property nomination: This 
National Register listing is one in which 
a number of properties are listed to
gether, linked by common character
istics or histories, but not necessarily 
located in one area . 

muntin: A secondary framing mem
ber to hold panes within a window, 
window wall, or glazed door. Also, an 
intermediate vertical member that 
divides the panels of a door. 

parapet: In an exterior wall, the part 
entirely above the roof. 

plane: A flat, vertical, horizontal or 
angular surface that aligns with at least 
two pOints on a structure or in space. 

preservation: The saving from destruc
tion or deterioration of historic build
ings, sites and structures, and the pro
vision for their continued use by means 
of restoration, rehabilitation or adap
tive use. 

property line: A recorded boundary 
of a plot of land. 

reconstruction: "The act or process of 
reproducing by new construction the 
exact form and detail of a vanished 
building, structure, or object, or a part 
thereof. as it appeared at a specific 
period of time." (Secretary of the 
Interior's Standards for Rehabilitation) 

registered historic district: Any district 
that is listed in the National Register of 
Historic Places, or designated under a 
state or local statute which has been 
certified as containing criteria which 
will substantially achieve the purpose 
of preserving and rehabilitating build
ings of significance to the district and 
which is certified as substantially 
meeting all of the requirements for the 
listing of districts in the National Regis
ter. 

rehabilitation: "The act or process of 
returning a property to a state of utility 
through repair or alteration which 
makes possible an efficient contem
porary use while preserving those 
portions or features of the property 
which are significant to its historical, 
architectural and cultural values." 
(Secretary of the Interior's Standards 
for Rehabilitation) 
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renovation: The act of restoring a 
property to a state of vitality through 
repair and renewal. Also, the mod
ernization of an old or historic building 
that may produce inappropriate al
terations or elimination of important 
features and details. 

repointing : The removal of mortar from 
between bricks or stones and the 
replacing of it with new mortar. 

restoration: "The act or process of 
accurately recovering the form and 
details of a property and its setting as 
it appeared at a particular period of 
time by means of the removal of later 
work or by the replacement of missing 
earlier work. n (Secretary ofthe Interior's 
Standards for Rehabilitation) 

revitalization: The act or process of 
giving new life to. 

right-of-way: Any strip or area of land, 
granted by deed or easement for the 
construction and maintenance of 
specified linear elements such as road
ways, power and telephone lines, gas, 
water and other pipelines. 

rollroofing: A roofing material manu
factured by saturating a dry felt with 
asphalt and then coating the satu-
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rated felt with a harder asphalt mixed 
with a fine mineral, glass-fiber, asbes
tos, or organic stabilizer. 

scale: The relative dimensions of 
anything. 

setback: The minimum distance be
tween a reference line, or a property 
line, and a building, as required by 
ordinance or code. Also, one line off
set from another line and away from a 
point of reference. 

signage: A group of display boards or 
surfaces used for directions, identifi
cation, instructions or advertising. 

spoiling: The flaking of brickwork due 
to frost chemical action, or move
ment of the building structure. 

step back: On a building, a change in 
plane with respect to another plane. 
Ex. A second story facade set back 
from the facade of the first story. 

storefront: The front of a store or shop 
at street level, usually having one or 
more windows for the d isplay of goods 
or wares. 

streetscape: The distinguishing and 
pictorial character of a particular street 

as created by its width , degree of 
cUNature and paving materials, de
sign of the street furniture, and forms of 
surrounding buildings. 

structural glass: Glass, sometimes 
colored, which is cast in the form of 
cubes, rectangular blocks, tile, or large 
rectangular plates; used widely for wall 
surfacing. 

transom: A horizontal bar of wood or 
stone across a window. 

vista: A long view, especially one 
through or along an avenue, as be
tween rows of trees; also, the trees or 
other objects forming the avenue. 

white way: The street lighting of 
commercial districts in the early 1900s, 
resulting from the development of the 
incandescent tungsten filament lamp 
in 1907, and from the efforts of enter
prising business and civic leaders. 

zoning: The control by a municipality 
of the use of land and buildings, the 
height and bulk of buildings, the den
sity of population, the relation of a lot's 
building coverage to open space, the 
size and location of yards and set
backs, and the provision of any ancil
lary facilities such as parking. 
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Individuals and Organizations 
Please keep in mind that the contact 
people, telephone numbers and 
addresses listed below are subject to 
change. 

General Assistance 

Texas Department of Commerce 

Community Initiatives 
Julia Moake, Mike Collins 
512-320-9614 
* Sponsors economic development 

lectures, in town hall meeting for
mat, upon request. 

Business Expansion Services 
512-320-9649 

Tourism Division 
Linda Garrett, Dwayne Smith 
P.O. Box 12008 
Austin, TX 78711 
512-462-9191 

Marketing and Media Division 
512-320-9643 

Small Business Development 
512-320-9546 

State of Texas 

Harry Rogers 
Exempt Organizations 
Comptroller's Department 
111 W. 6th Street 
Austin, TX 78701 

Financial Assistance 

Housing and Urban Development 
Region VI - Fort Worth 
1600 Throckmorton 
P.O. Box 2905 .. 
Fort Worth, TX 76113-2905 
81 7-885-5401 

Zeke Kilbride 
Network Coordinator 
The Foundation Center 
79 Fifth Avenue 
New York, N.Y. 10003 
212-620-4230 

Amarillo Area Foundation 
The Don and Sybil Harrington 
Foundation 
801 South Filmore, Suite 700 
Amarillo, TX 79105 
806-376-4521 

Lubbock Area Foundation 
502 Commerce Bank Building 
Lubbock, TX 79401 
806-762-8061 

Preservation 

Preservation Assistance Division 
National Park Service 
U.S. Department of the Interior 
P.O. Box 37127 
Washington, D.C. 20013-7127 
202-343-9578 

Division of the National Register of 
Historic Places 
National Park Service 
440 G Street, N.W. 
Washington, D.C. 20243 
202-272-3504 

National Trust for Historic Preservation 
1785 Massachusetts Avenue, N.W. 
Washington, D.C. 20036 
202-673-4000 

National Trust for Historic Preservation 
Texas/New Mexico Field Office 
500 Main Street, Suite 606 
Fort Worth, TX 76102 
81 7-332-4398 
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Texas Historical Commission 
P.O. Box 12276 
Capital Station 
Austin, TX 78711 
512-463-60.94 

Texas Historical Foundation 
c/o Center for Historic Resources 
College of Architecture 
Texas A&M University 
College Station, TX 77843-3137 
40.9-845-7885 

Division of Cultural Resources 
Rocky Mountain Regional Office 
National Park Service 
655 Parfet Street 
P.O. Box 25287 
Denver, CO 80.225 
30.3-969-2875 

Urban Revitalization 

Kenney Hawthorne 
Longview Downtown Development 
Corp. 
P.O. Box 3721 
Longview, TX 7560.6 
214-237-40.40. 
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Angela Smith 
Greater Heights Area 
Chamber of Commerce 
545 West 19th Street 
Houston, TX 770.0.8 
713-861-6735 

Chris Wilson 
Texas Wesleyan College 
P.O. Box 50.01 0. 
Fort Worth, TX 76105-2399 
817-531-4476 

Steve Slater 
City of Fort Worth 
817-870.-80.88 
* Concerning brick streets & walks 

Mike Bradshaw 
P.O. Box 264 
Wichita Falls, TX 7630.7 
81 7-723-9151 

Successful Revitalization ProQrams and 
Possible Models 
(as suggested by questionnaire re
spondents) 

Old Town, Albuquerque, N.M. 
West End, Dallas, TX 
Jax Brewery, New Orleans, LA 
Printer's Alley, Nashville, TN 
Stockyards, Fort Worth, TX 

Mason, TX 
Colorado Springs, CO 
Victorian City, Iowa 
Kansas City Plaza, KS 

Route 66 

W.A. Lancaster 
District Engineer 
Texas Highway Department 
P.O. Box 270.8 
Amarillo, TX 7910.5 

Historic Route 66 Association 
of Arizona 
P.O. Box 66 
Kingman, AZ 8640.2 
60.2-753-50.01 

Arizona Office of Tourism 
110.0. West Washington 
Phoenix, AZ 850.0.7 
6o.2-542-TOUR 

Kent Burnes 
Flagstaff Main Street Project 
P.O . Box 1882 
Flagstaff, AZ 860.0.2 

Jamie Sutton 
Main Street Kingman -
P.O. Box 6711 
Kingman, AZ 8640.2-6711 



Route 66 News 
71 1 Andy Devine 
Kingman, Al 86401 
* Published by Historic Route 66 Asso

ciation of Arizona 

Tom Snyder 
California Route 66 Association 
P.O. Drawer 5323 
Oxnard, CA 93031 
805-485-9923 

Marie Gallagher 
Southeast Chicago Development 
9204 South Commercial Avenue 
Suite 214 
Chicago, IL 60647 

Ursula M. Boatright, Director 
Ed Boles, Architect 
Main Street Program, New Mexico 
421 State Capitol Building 
Santa Fe, NM 87503 
800-432-4406 

One West Media (New Mexico) 
800-456-8685 
* Videos: "The Story of Route 66" 

"Texas Style" 

JoAnne Vervinck 
Planning and Development 
Oklahoma Tourism and Recreation 
Department 
500 Will Rogers Building 
Oklahoma City, OK 73105 
405-521-2973 

Ron Frantz 
Oklahoma Main Street Program 
6601 Broadway Extension 
Oklahoma City, OK 73116-8214 

Carolyn Howard 
EI Reno Main Street 
P.O. Box 606 
EI Reno, OK 73036 

Kate Joncas 
National Trust for Historic Preservation 
Main Street Center 
Washington, D.C. 
202-673-4219 

U.S. Senator Pete Domenici 
434 Dirksen Building 
Washington, D.C. 20510 
202-224-6621 
* For copies of Senator Domenici's 
"Route 66 Study Actof 1989," write to: 

Senate Document Room 
B-04 Hart Senate Building 
Washington, D.C. 20510 

Names of U.S. 66 

U.S. Highway 66 
Route 66 
The Old Wire Road 
The Mother Road 
Main Street of America 
The Ozark Trail (a portion of) 
Will Rogers Memorial Highway 

References to the HiQhway 

The Grapes of Wrath, book by John 
Steinbeck 

"Get Your Kicks on Route 66," song by 
Bobby Troup 

"Route 66 in the 1960s," television pro
gram 

Petroleum Companies 

Rob Phillips 
Corporate Affairs 
Phillips Petroleum Co. 
16A 1 Phillips Building 
Bartlesville, OK 74004 

Bob Fletcher 
Texaco Marketing Representative 
P.O. Box 31540 
Amarillo, TX 79120 
806-374-4691 
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Stafford Archer 
Historian 
Public Relations Department 
Texaco, Inc. 
2000 Westchester Avenue 
White Plains, NY 10650 
914-253-7129 

Steve Hataway 
Staff Coordinator 
Planning 
Star Enterprise 
4500 Fuller Drive 
Suite 400 
Irving, TX 75038 214-650-0200 

Suppliers 

Street EurnishinQs 

Union Metal Corp. 
P.O. Box 9920 
Canton, OH 4471 1 
216-456-7653 
* Street Lighting 

Manville 
Unique Solutions Division 
515 McKinley Ave. 
Newark, OH 43055 
* Lamppost: "Edgewater" pole 
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Sentry Electric Corp. 
185 Buffalo Ave. 
Freeport, NY 11520 
516-379-4660 

Canterbury International 
P.O. Box 5730 
Sherman Oaks, CA 91413 

AwninQs 

Ace Canvas Products 
4901-F Hillside 
Amarillo, TX 79109 
(806) 352-9560 

Hoarel Sign Co. 
Amarillo, TX 79105 
806-373-2175 

A- 1 Canvas & Upholstery 
1615 E. 27th Avenue 
Amarillo, TX 79120 
806-374-0112 

Astrup 
300 Union Bower Court 
Unit 330 
Irving, TX 75061 
214-721-6400 

Spandrelite - PPG 
2611 Westgrove Drive, Suit 101 
P.O. Box 11 04 
Addison, TX 75001 
214-380-81 11 

Metal CeilinQs 

W. F. Norman Corp. 
P.O. Box 323 
Nevada, MO 64772 
800-641-4038 

FloorinQ 

Bruce Harwood Floors 
Dept.OHJ 
16803 Dallas Parkway 
P.O. Box 660100 
Dallas, TX 75266 
214-931-3100 

These companies carry paints which 
are in keeping with historic colors : 

Sherwin-Williams 
Pittsburg Paints 
Benjamin Moore 



Laboratories 

These labs will do lead paint tests: 

Professional Service Inc. 
Pittsburg Testing Laboratories 
Dept. PH 
850 Poplar Street 
Pittsburg, PA 15220 
412-922-4000 
* Cost: $35 per sample 

Turnaround time: 1 week 

Twining Laboratories, Inc. 
Dept. PH 
2527 Fresno Street 
Fresno, CA 93716 
Attn: Chemistry 
209-268-7021 
* Cost: $30 per sample 

Turnaround time: 2-3 weeks 

REFERENCES 123 


	_0001
	_0002
	_0003
	_0004
	_0005
	_0006
	_0007
	_0008
	_0009
	_0010
	_0011
	_0012
	_0013
	_0014
	_0015
	_0016
	_0017
	_0018
	_0019
	_0020
	_0021
	_0022
	_0023
	_0024
	_0025
	_0026
	_0027
	_0028
	_0029
	_0030
	_0031
	_0032
	_0033
	_0034
	_0035
	_0036
	_0037
	_0038
	_0039
	_0040
	_0041
	_0042
	_0043
	_0044
	_0045
	_0046
	_0047
	_0048
	_0049
	_0050
	_0051
	_0052
	_0053
	_0054
	_0055
	_0056
	_0057
	_0058
	_0059
	_0060
	_0061
	_0062
	_0063
	_0064
	_0065
	_0066
	_0067
	_0068
	_0069
	_0070
	_0071
	_0072
	_0073
	_0074
	_0075
	_0076
	_0077
	_0078
	_0079
	_0080
	_0081
	_0082
	_0083
	_0084
	_0085
	_0086
	_0087
	_0088
	_0089
	_0090
	_0091
	_0092
	_0093
	_0094
	_0095
	_0096
	_0097
	_0098
	_0099
	_0100
	_0101
	_0102
	_0103
	_0104
	_0105
	_0106
	_0107
	_0108
	_0109
	_0110
	_0111
	_0112
	_0113
	_0114
	_0115
	_0116
	_0117
	_0118
	_0119
	_0120
	_0121
	_0122
	_0123
	_0124
	_0125
	_0126
	_0127
	_0128
	_0129
	_0130

