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A RESORT MOTEL 

I. Definition 

A resort motel differs from a commercial motel 

in that it offers entertainment and relaxation in 

addition to sleeping and eating facilities. It also 

differs in that the average stay is from a week te 

two weeks instead of the one to two nights of the 

commercial motel. People go to resort motels for a 
1 

vacation from their every day routine. 

II. History 

Someone said the motel ~~s sired by the tourist 

court and damned by the hotel. However, the offspring 

is now considered a legitimate one and the transporta

tion accomodations are a preference of the American 

public. Recognition or the needs of the motorists and 

of the automobile when planning units are the basic 
, 

appeals of the motor court. As in colonial days, todays 

roadside inns, spaced at convenient days journey from 
2 

each other, provide lodging, food and protection. 

The hotel, a result or urban and resort concen

trations and of the concept of sup~rior service to 

guest, became a vertical structure for many urban rea

sons. It fell into a deep financial hole after the 

overbuilding boom of 1922-29. From this over 80 per 

cent of the nations hotels emerged by way of bankruptcy, 

Boomer, Louis, Hotel Management, p. 132-135. 
2 

Pawley, Arden, "Motels", Motels, Hotels, Restau
rants and Bars, p. 24. 
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foreclosure and reorganization. Ten years later New 

York City still had many empty rooms despite a two year 

World's Fair. An occupancy of 70 per cent room capacity 

meant a going business, but because of operating cost 

hotels were still in a depression. World War II sent 

hotel. occupancy to 93 per cent and raised operation ex

penses more. The breakeven point is a high 85 per cent 
1 

occupancy at the present time. 

Motels, a depression sown industry, sprang up in 

abundance in the 30's as tourists cabins. Conditions 

were so bad in 1940 that the chief of the F.B.I. pub

lished a popular magazine article tracing a number of 

crimes in lurid details to tourist courts. This blast 

forced a better development and in self-protection, the 

standards of management, equipment, and specifications 
2 

were raised. 

The number of motels in the country in 1939 was 

near 13,500. By the end of the war (1946) estimates 

placed the total number at 20,000. Yet, by the end of 

1953, even the most conservative estimates placed the 

total at 45,UOO and when counted the total was nearer 

50,000. 

Figure 1 is a census showing the different areas 

where vacation travelers visit. The small figures 

show motel density in each state. Figure 2 is the lat

est census of motels, giving the number in each state. 

Pawley, Arden, "Motels", Motels, Hotels, Restau
rants and Bars, p. 28. 

2-
Pawley, Arden, "Where They Go", Motels, Hotels, 

Restaurants and Hars, p. 26. 



MOTEL CENSUS 
(Figure 2) 

Completed November 20, 1953 
Conducted Hy American Motel Magazine 

Alabama • • • • • • 

ARIZONA • • • • • • 

• 367 

1192 

Arkansas 

Califernia 

Celorade 

• • • • • • 885 

• • • • 

• • • • • 

7330 

1932 

Connecticut • • • •• 154 

Delaware • • • • • •• 46 

Florida •• • • • • • 4124 

Georgia • • • 

Idaho • • • • 

Illinois • • 

Indiana • • • 

Iowa • • • • 

Kansas • • • 

Kentucky • • 

Leuisana • • 

• • • • 466 

• • • • 489 

• • • • 642 

• • • • 697 

• • • • 677 

• • • • 743 

• • • • 378 

• • • • 526 



Maine • • • • • • • • 718 Ohie • • • • • • • • 730 

Maryland • • • • • • 311 Oklahoma • • • • • • 709 

Massachusetts • • • • 731 ore,on • • • • • • • 2405 

Michican • • • • • 1808 Pennsylvania • • • • 1374 

Mississippi • • • • • 251 Rhode Island • • • • • 77 

Missouri • • • • • .1191 South Carolina • • • 733 

Montana • • • • • • • 895 Tennessee • • • • • ~53 

Nebraska • • • • • • 361 Texas • • • • • • • 3214 

Nevada • • • • • • • 588 Utah • • • • • • • • 461 

New Hampshire • • • • 850 Vermont • • • • • • 473 

New Jersey • • • • • 455 Virginia • • • • • • 931 

New York • • • • • 3305 washington • • • • • 1211 

New Mexico • • • • • 916 West Virginia • • • 422 

North Carolina • • • 473 Wisconsin • • • • • 1106 

North Dakota • • • • 141 Wyoming • • • • • • 529 

u.s.~ •. teta1-50,576 



Rarely has any American industry more than doubled 

itself in a short seven year period. Even this is an 

understatement since the typical postwar motel is at 

least 50 per cent larger than the prewar one. 'l'hus in 

many respects the motel industry is largely a postwar 

industry. On& reason !'or the growth is to be found. in 

the lack of growth in the "motherrr industry, hotels. 

'fhe tremendous losses from bankruptcy of hotels in the 

thirties discouraged all out a handful of investors up 

to 1939. Then, although a hotel room scarcity was cer-

tainly predicated by wartime demands, restrictions on 

buildings set in and few hotels were built. By the end 

of the war, investors were still somewhat wary of hotel 

investments and left the very great demands for accom

modations to the mushrooming motel business. This, of 

course, was aided by the boom in auto production after 
1 

the war. 

With the tremendous growth of the motel industry, 

two questions may occur to anyone interested in the 

field. They are: (1) Will the motel industry continue 

to grow? (2) Who will be the investors? It is fairly 

safe assumptien tha~ the motel industry will continue 

to grow even if it does not thrive as it has in the 

past. Future owners can expect to be somewhat more 

cautious than their predecessors who virtually plunced 

into investments without even a modest amount of pre-

•The.Change;in Motels"~ Archd.\ectural Forum, 
February 1954, p. 107. 

3 



planning. The new crop of owners seemingly want to 

profit from the mistake of others. It seems odd tha\ 

the people who know the least about motels were the 

most willing to invest. Perhaps this was because they 

did not know what they were getting into. At any rate, 

~he early postwar investors did well, and passed the 

word around, if not by word of mouth, then by their 
1 

obvious prosperity. 

In another sense the growth of the motel is trac

able to a facet of the American character; the desire 

4 

to be one's own boss, to pioneer, to be self-sufficient. 

The same force that leags a prosperous American busi

nessman from his luxuriously appointed residence into 

a cold, watery duckblind or fishing pond, will lead 

him into a motel investment. Figure 3 and 4 show trav

el statistics that have aided the growth of the motel. 

Few new motels of 20-40 units will yield a cash 

profit (after mortgage armortization) or more than al

most $500 to $600 per unit. Of course, a well operated 

property should yield around $500 per unit operated; 

perhaps higher profits may be earned with the resort

style motel. 

No one should be encouraged to go into a motel in

vestment unless he is willing to risk a cash profit of 

no more than $300 per unit each month. Of course, well 

operated property should yield around $500 per unit, but 

it is unwise to have to count on that. Cash profit is 

1 
"The Change in Motels", Architectural Forum, 

February 1954, p. 110. 



~.GUON'~ OF /'..: .C#Q.E.,f CA£.5 

fr.,c; 4) 

ITEMS THAT INFLUENCE CHOICE OF A PLACE TO STOP 

Percentages total more than 100 because of multiple 
answers. 

96.9% APPEARANCE 
Appearance covered such things as buildings 
and ~rounds, rooms and furnishings, clean
liness and modernity, with cleanliness most 
often mentioned. 

57.4% LOCATION 
Location covered such things as close to high
ways, easy to find, no city traffic, nearness 
of gas stations, convenient to dining, shopp
ing and entertainment facilities. 

31.6% PERSONAL COMFORT 
This included ventilation, furnishings, stor
age space, bathing facilities, friendly man
agement, privacy, good beds, security and 
quiet-with good beds and good bathing facil
ities most often mentioned. 

18.4% REPUTI-. TION (RECOMMENDATION) 
This included recommendations from friends, 
personal knowled!e, signs, travel bureau 
listing and general reputation, with signs 
and bureau · listings leading in mentions. 



1a.o~ SERVICES AND FACILITIES 
Includinc room and valet service, telecraa 
and telephene serTice, dininc facilities, 
radie or TV availability, children's facil
ities, .ail pickup and courtesy. Courtesy 
and dininc facilities were mentiened meat 
eften. 

14.4% ECONOMY 
This included mentions ef initial rate, 
minimum tippinc, free parkinc and commercial 
rates wi\h initial rate leadinc all ether 
answers. 

7.1~ AUTO FACILITIES 
Inc1ud1nc nearby parkinc and handy te luccace. 

6.6% CONVENIENCE 
Which included convenience for meetinc peeple, 
ayailabili~y et accommedations, family cen
veniences and recis~erinc-with recisterinc 
1eadin~ in mentions. 



not the entire benefit, however, in addition the owner 

recieves free lodgin~ and is usually located in a plea

ant surroundings. These are good profits for a hard 

working husband and wife team of owner and manager. 

The theory that chain operations would not work has been 

disproved by the success of several of these organiza

tions. Some of these organizations are familar ones; 

like Howard Johnson. Others are new organizations with 
' 

5 

big investing money behind them; like Tourinn Incorpora\-

ed. One of -the most interesting chains now is Kennon 

Wilson's WHoliday Inns of America." He has franchisin~ 

branches all over America, many are held by contractors 

and builders in various cities. His central office sup-

ervises all planning and operations on a fee basis. 

Wilson's architect is Ned Cole of Austin, Texas. 

As if to anticipate the public's demand for a wider 

service than motels normally give, there has appeared 

a so-called "marriage" of hotels and motels. There have 

been several very notable examples of 75 tc 150 unit 

motels that have coffee shops, bars, private room phones, 
1 

etc. These have had eminent success because they fit 

the motorist's desire for parking space and at the same 

time provide most of the faculties or a small hotel. 

Many more hi~hway hotels will be built in the future. 

good reason for this is found in the fact that they are 

substituting for hotel construction in areas where real 

1 
"The Change in Motels", Architectural Forum, 

February 1954, p. 112. 

A 



estate values are too high to build centrally located 

hotels. The prospective investor in a motel, however, 

should not believe that it is a simple step to expand 

this plan from a small motel to one of these larger 

ventures. They require skilled mana~ement, i! only to 

co-ordinate the supervision of the many more facilities 

of the typical highway hotel. Also, more cash invest

ment is needed; although this is somewhat offset by the 

willingness of mortgagors to loan higher amounts and to 

extend the loan period oeyond 12 to 15 years, frequent

ly found in motel leans. 

III. Sites 

Resort motels are usually located in a part of the 

country that has some special attraction to tourist. 

Some are located in mountain areas, while others offer 

the attraction of a lakeside or seashore. Many resorts 

are located in a part of the country which has a warm 

mild climate the year around. These offer the attrac

tions of swimming, tennis or golf, or just relaxing in 

the sunshine. Usually the resort motels are located on 

or near a main highway, because the basic appeal of the 
1 

motel is the recogniti0n of the automobile. 

IV. Services 

A. Business Lobby 

The business lobby is usually the resorts first 

point of contact with its guest. Here space for guest 

registration, rent payment, information, and waitin& 

1 
Pawley, Arden, "Motels", Motels, Hotels, Restau

rants and Hars, p. 112. 

6 



is needed. An office for bookkeeping, purchasing, pub

licity, safety deposit boxes, key-cabinet and switch

beard should also be located in the loboy. This loboy, 

although mainly a business area, should be neat and at

tractive. Te some ,uests 1$ is embarrassing to be seen 

after a day's drive in an auto; so this lobby should be 

screened from the lounge. 

Jj. Lounge 

The loun~e is used as a space where guests may 

gather for social purposes, reading, letter writing, or 

waiting. It sheuld be arranged to give some privacy to 

each group using it. This can be done by tne furniture 

arrangement. It should have comfortable, durable fur

nishings and good lichting. Seme have radios, televi

sion, bridge tables, desks and wall maps. 

c. Units 

The units for a resert motel should be larger and 

even more pleasant that those of a commercial motel, 

because the guest•s stay will be longer.l The units 

must be very attractive and comfortable. This can be 

achieved by the use of color and nice furnishings. The 

colors should be light and cool. Some ,uests prefer a 

living-bedroom; that is one that can be used as a liv

ing room during the day and as a bedroom at night. The 

lQng staying guest especially like the spaciousness 

which combination sefa-beds and desk-dressers give to a 

"Requirements for Recommendations of Accommo
dations", Pamphlet~ Ameri~ Autemobile Association. 

7 



room. ~orne ether special features that appeal to guest 
1 

are: 

1. Clothes drying racks in bath for light 

laundary. 

2. Twin double beds. Families and men 

travelin~ to~ether prefer them. 

3. Radiant heating. 

4. Air conditionin~, re,ardless or the cli

mate or that area. 

5. Television sets. 

6. Wall te wall carpetinc or a nice tile. 

7. Circulatinc ice ~ater. 

g. Private telephones. 

D. Dining 

The previou~ly held opinion that dinin' facilities 

in connection with motels were not a paying proposi-
2 

tion has been reversed by many motel operat~rs. It 

seems even more important that there should be one con-

nected with a resort motel. The dining area includes a 

main dining room and a cocktail lounce. The meals and 

between meal snacks for the cuest are furnished by the 

main dinin~ room. This area should be attractive and 

have good service in order that the ,uest would not 'o 

somewhere else for their meals. Seme resorts arrance 

their dining room so that the guest will have a plea

sant view of the swimming pool, terraces or ,arden area, 

Wallis, Jim, "Plan a Guest-Attractin, Bedroom•, 
Tourist Court Journal, November 1955, p. 15. 

2 
Reves, Haviland, "Motel Restaurants", Tourist 

Court Journal, Au~ust 1955, p. 10. 



The cocktail lounge's purpose is to serve as a special 

and more private place to serve drinks. 

E. Kitchen 

The kitchen usually has areas for food prepara-

tion, storage, dish washin~, serving, receivin' sup-

plies and carba~e disposal. Kitchens usually provide 

separate areas for cleaning vegetables, preparinc 

salads, cookin&, and preparing desserts. A serving 

space is where the waiter places his order and picks 

it up there to serve his &uest. The kitchen should be 

a well organized and clean area. 

F. Locker .ttooms 

The locker rooms are provided for the employees 

of the resort. They should contain lockers, showers, 

and toilet facilities. Some resorts also provide 

locker rooms for the guest near the swimming pool in 

order that they do not have to dress in their rooms 

and then pail through lounges or other public areas. 

G. Rfilcreation 

9 

Some recreation facilities offered by resort 

motels are swimming, golf, play~·~ equipment, tennis, 
1 

horseback riding and table cames. Since these are pro-

motional in nature, it would be good to have some of 

these features seen from the road. 

H. Mechanical and Maintenance 

The mechanical part of a resort motel consists 

Siecel, Herman, "Restaurants and Bars", Motels, 
Hotels, Restaurants and Bars, p. 155. 
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of individual heatinc and cooling units for each room. 

In cases where a hotel unit is included there would 

need to be a central refrigeration plant to cool the 

public areas and air conditioning units for the rooms. 

Many motels have their own paint, repair, and uphols

tering shops, and storage for janitor's supplies and 

garden tools. A few motels provide storage space for 

extra furniture, garden funiture and miscellaneous 

items. 

I. Landscapin& 

Resorts must appeal to the motorist from the high-

way. Trees, shrubs, flowers, lawns, a stream or pond, 

every natural feature should be explored for its at-

tractive value and ease to maintain economically. 

Landscaping can also provide windbreaks, some degree 

of noise screening, shade, and a nice background. Gar

den furniture should be chosen for durability and re-

sistance to exposure. Paved walks reduce dirt carried 
1 

into rooms. 

J. Miscellaneous 

Mest guest expect parkin& areas and the climate 

of the area determines whether they should be enclosed 

er carports. Some resorts have nurseries to take care 

of children during the day. The public areas of most 

resort motels furnish one or two sets of toilets. The 

number depends on the size of the resort. In most 

Pawley, Arden, "Motels", Mttels, Hotels, Restau
rants and Bars, p. 30 • ......... 



cases it is desiraole to have a lounge and dressing 

table with the women's toilets. 

V. Spaces 

Lcbby 

Leunr;e 

Din inc 

Kitchen 

Public Toilets (men) 
(women) 

Mechanical 

12 

4 

9 

$ 

1 
2 

6 

sq ft 

sq ft 

sq ft 

sq ft 

sq ft 
sq ft 

sq ft 

per guest unit 

per guest unit 

per r;uest unit 

per ,uest unit 

per guest unit 
per ~uest unit 

per cuest unit 

11 

Carpentry & Furniture Shep 

A. Bedroems 

3.2 sq ft per guest unit 

Twin double beds 

Sincle large bed 

B. Baths 

Tub with Shower 

Tub, Separate Shower 

Shower Only 

Dressing Rooms 

Clesets 

Guestroom Corridors 

Ceilings 

230-300 sq ft 

175-200 sq ft 

30-40 sq ft 

40-50 sq r• 
25-35 sq ft 

35-1.5 sq ft 

5-20 sq rt 
6-$ ft wide 

Si-lO ft hich 

The trend in resorts is for more loun,e area and 

less lobby area. This is so because the lebby is 

strictly a business area and should not be in conjunc

tion with the lounge area. Leunces in reserts have 

increased to the extent ef havinc different types, 

such as sun !ounces or readin~ !ounces. Public and 
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service area should occupy forty to forty-five per 

cent of the total space. The mana,er's office usually 
1 

occupies about 150 square feet. The main dinin~ area 

usually exceeds the kitchen area a little. However, 

this depends on the type and number of different foods 

offered on the menu~ 

VI. Organization 

The success or failure of a resort motel may de

pend upon its or,anization. If one is poorly organ

ized it will increase the number •f employees needed 

and at the same time increase the operating expense. 

The employees entrance and locker rooms should be in 

the same area with the service areas. The emplayees 

should be able to go about their work without cross

ing public areas. The kitchen area is one which pre

sents the most difficult problem in or,anization. In 

recent years it has been found that it is better to 

place the kitchen at 0ne side of the dining ar~a, 

rather than at the end. This makes serving the dining 

areas easier for the waiters because of fewer steps 

and at the same time makes room service and serving the 

cocktail loun,e or other small dining rooms easier. 

The dinin~ reom must be easily accessible from the 

lounge and from the units. 

The lGun~e is a new thin~ in motels and would be 

very important in a resort motel. Some prefer the 

"Requirements for Recommendations of Accommo
dations", Pamplet ~American Automobile Association. 
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loun,e to be away from the recreational areas sc there 

will be little neise; ethers prefer the lounge conti&

uous er with a nice view of the swimming pool and recrea

tion area. A loun~e overlooking a nice pool gives those 

in the lounce a nice cool relaxinc feelin,. The guests 

usually ge directly from the lobby to their reoms, , there

fore there should be access to the units from the lobby 

without passing through ether public areas for most guests 

want to clean up before bein& seen. The lebby is mainly a 

business area and not a gatnering place. 

In seme motels the living units are located near 

the public areas; fer instance in the Jack Tar in 

Galveston the units are grouped around the pool. While 

this would be a very nice thin' beth in view and convenience, 

some guests prefer a quieter arrangement. Some of the more 

recently built resort motels previde different tyne 

accemodations for the guests. 

The guest rooms should be arranged te previde the 

most space possible and be very comfortable. Balconies 

and terraces are very popular when there is a pleasant 
1 

view. 'fhese elements tEnd to &i ve a feelin& of luxury 

which most guests are net accustomed to, but expect to 

find at a resort. 

Scheme 1 represents a typical motel unit. It is a 

good plan because it gives the maximum amount of fleer 

Pawley, Arden, "Motels", Metels, Hetels, Restau
rants ~ Bars, p. 32. 
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space and the arrangement all•ws twe units to be rented 

together. The private entr&nce court is nice in that it 

gives each unit more privacy and also a nice shady 

place to sit out of doors. It also allows many differ

ent furniture arrangements. There are ether variations of 

this plan as Scheme 4, where it becomes a double rew 

ef the units. This variation has all the good features 

of Scheme 1, plus the economy of back te back bathroems, 

which also act as sound buffers. The bath-dressing 

room combination is becoming somewhat standard in both 

motels and hotels, but it is still listed as an attrac

tion feature. 

Scheme 2 is also a good plan. The closet and bath 

located next te the entrance act as a sound buffer. 

This type arrangement of closet and bath also ferms an 

entrance vestibule and gives the unit more privacy. 

The vestibule can also act as a dressing area since it 

is near the closet and bath and away from the livin' 

area. The staggering of the units also gives each a 

private terraced area in the rear, which <lt the same 

time gives the entrance(more privacy. 

Scheme 3 is the type plan used in many of the eld

er motels and still used in some now being built. It 

is the poorest ef the typical plans in that the guests 

have very little privacy. The batns form a partial 

sound buffer but not completely. The design for a 

strinc of this type units sometimes becomes very 
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monotonous. 

Since recreation is a main feature at a resort 

motel, it should be designed so that these facilities 

are always readily available to the guest. Some resorts 

locate these areas near the lounge and dining areas; 

also sometimes tney are located near the guest units. 

Other resorts prefer the recreation to oe in an area 

oy itself. 

VII. Administration 

Rental of the units is the main source of income 

of the motel. A recent study of the newer motels show~ 

that there must be a cash profit of about $500 per unit 

before it will cover operating expense and operate at a 
1 

profit. It requires aoout 70 per cent of the room 

receipts to cover expenses (including taxes), furniture 

replacement and repairs, mortgage payments and insurance. 

Other rates of operatinc profit are: 20 per cent for 

food service and 30 per cent on oeverages. Percenta~e 

of occupancy is very important to any resort since to-

days average construction cost is $8,000 to $10,000 per 

unit. So far motels have been able to charge from 25 

to 50 per cent more than the local hotel competition 

and still some of the better ones enjoy over 90 per 

cent occupancy during the vacation months. Rates of $6 

to $10 (even higher in resorts) have been acoepted by 
2 

the public. Payment of personnel of some establishments 

"The Change in Motels", Architectural Forum, 
Februar.y 1954, p. 115. 

2 
"The Change in Motels", Architectural Forum, 

February 1954, p. 116. 
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takes as much as 35 to 40 per cent of the total income. 

By careful organization and plannin& this expense can 

be reduced greatly. When the units are well planned 

a maid can take care of 14 to 18 units. 

-Of course the number of units in a motel would 

effect its outcome. Motels of less than twenty units 

very seldom operate at a profit. As previously stated, 

about 30 to 40 units are cownon but a recent trend has 

been toward the complete hotel facilities. 

VIII. Examples 

A. Jack Tar Hotel 

The Jack Tar Hotel and Motel combination is locat-

~d in Cmlveston, Texas. Although the orginial property 

cf 100 units was built in 1940, an addition of 60 suites 

and expansion of restaurant and meeting room facilities 

have been built recently. The relative short duration 

ef the popular vacation season, from t11ay to September, 

can leave a resort operation with a lengthy and unpro-

fitable slack season. The owners cf the Jack Tar Hotel 

have sought a way to keep occupancy high during the off 

season. This being the above mentioned addition of 60 

units, which were designed to attract small conventions, 
1 

sales meeting and club activities. 

The new addition is a group of two story units ~--.·I~~

which form a horseshoe shape in plan. The units are 

staggered which gives each room a private terrace. In 

the center of the plan is a nicely shaped roel with 

"Expansion to Boost Year-Round Occupancy", Arch
itectural Record, March 1953, p. 125. 
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several different levels of terraces. The dining room, 

along with all of the units, has a nice view of the 

pool, which would be very pleasant. However, the close 

location of the rooms to the pool would make them noisy 

during most of the day. 

B. Motel de Ville 

The Motel de Ville is lecated less than 20 blocks 

from the central business district ef New Orleans. It 

is a relatively new adaptation of the motel concept, in 

fact it is one of the first of its kind actually to be 

built. The in-city accommodations that offer all the 

conveniences and services of better motels plus pr&

ximity to the big city's interests and diversions. 

Located on the most traveled artery into the city, it 

has enjoyed almest lUO per cent occupancy since its 

doors were opened. In addition to tne parking and 

cuestroom facilities, it offers 24 hour room service, 

a swimming pool, television and radios, trained baby 

sitters, restaurant, and a cocktail loun,e. The build

inc is completely air conditioned. The problem of the 

Motel de Ville was to build the most rental units for 

the least cost on a small site within the heart of a 

city restricted by an archaic building code. The land 

to be built on was sponey, composed lar,ely of decayed 

vegetation. 

The solution is logical for these civen conditions. 

The motel, or,anized around an open courtyard, is support

ed on untreated pine pillincs capped below the water 



table by lightwei,ht steel tubes filled with concrete. 

Te implement the scheme of car parking underneath the 

units, the pillings were extended as concrete columns 
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to the second-floor level, where the fleor is of formed 

slab and beam construction. This raised slab also 

provides the required three hour fire separation be

tween the car parking level and the rental units above. 

On this raised slab, in effect, five separate 

frame structures, limited to two stories because ef 

another code, were constructed, and these are connect-

ed by incombustible catwalks that serve not only as 

cerrider extensions, but also as fire breaks between 

the frame buildings. Both stairs and push-butten ele

vaters join the three levels. 

The redwood screen that borders large areas of 

the exterior corridor and forms a striking element in 

design and also acts as a sound and light buffer. The 

white fachia contrasted against the redwood screen gives 
1 

a very neat, clean elevation. 

c. Casa Manana Motel 

The Gasa Manana Motel, located in ~an Antonio, is 

perhaps appropriately named, for these six crisp new 

buildings form the nucleus for a larger motel slated 

to include an impressive variety of recreational and 

sales facilities. Adjoinin& preperties, which belon, 

to the ~wner, will be develeped with a cafe-leunge, a 

"Moter Lodge", Progressive Architect~, Janu
ary 195t:,, p. 89. 
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drive-in liquor store and service station. It is also 

proposed to provide a swimming pool, a small golf course 

picnic grounds, and similar facilities al•n' a small 

creek on the property. The present rental units are 

placed on high ground with an open view across a valley. 

Kach building has eight units, staggered for greater 

privacy. End division walls between units are light

weight concrete block and serve as acoustical insula

tion; staggered baths are also planned to reduce noise 

transmission. The outer walls are of redweed siding. 

Future plans include 24 more units and farther de

velopment of terraces and sitting areas outside of 

each unit. The motel has its own water and sewage dis-

nosal system. The water system, oversized to include 

fire extingushing equipment, is pumped from a deep well 
1 

on the property. 

D. Bisontic Ledge 

The Bisontic Lodge is a resort motel located in 

Palm Springs, California. Palm Springs winter vistors 

are of two kinds: weekenders from Los Angeles, who want 

a comfortable minimum living-bedroom with bath, and 

vacationers from more distant points, which are usual

ly couples or families needing more space. These need 

more space and usually ask for detached bungalows. 

For these reasons Bisontic Lod~e was desicned as a row 

ef single units for the weekenders and a group of 

1 
"Expandin~ Motel", Motels, Hotels, Restaurants 

and Bars,~p._ · ss. 
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bungalows for the vacationers. All of these units are 

organized around a small patio and pool. 

The nice view ef the mountains from the west and 

southwest is taken advantage of by stag~ering the units 

se their glazed walls would look in this direction, and 

are connected by a lGwered overhan& to minimize sun 

heat. The buildincs are of wood frame, with plastered 

walls and ceilin&s and carpeted CQncrete floors. The 

lowered roof overhan, is of redwood. All of the single

room units are identical, with a white surfaced built

up roof, which reflects the sun. All units are elect

rically heated and cooled. 

The project, which to date has cost just over 

$38,500 or $9 per square foot, has been very successful 

and is usually filled to capacity during the entire sea

son. The reason Beine the peaceful and restful feeling 

the design of the units and surroundings give to its 
1 

cuest. 

E. BGn-Air Motel 

The Bon-Air Motel is located in Gatlenburg, Tenn

essee. To 1et to the motel, motorist have to turn off 

the main highway onto a graded access road and climb 

60 feet uphill. Yet, during the first 150 days the 

motel was open, the occupancy was 99.6 per cent. 

This so called feat of magnetism was accomplished 

by building two-story units atop the hill. Its wings 

"Bisontic Lod~e", Motels, Hotels, Restaurants 
and Bars. p. 93. 



are tall enou,h to be seen from below, ever the slope. 

The using of two-story units also allewed mgre units 

on the site. Then, high in the air they used warm 

natural materials to make it all reassuringly pleasant. 

The materials are an exterior veneer ef grey mountain 

stone, with retaining walls on the apprcach road of 

warm, brown, natural finish cypress. Each unit has a 

balcony; which is floored with canvas set in white lead 

paste. The interiors are finished with mahegany beards 

in natural finish. The heating is by electric cable 

run'in the ceiling plaster. 

The Ben-Air Motel has eighteen units, which cost 

around $7,000 per unit furnished. Th~ rates average 
1 

seven to eight dollars for two ,uests. 

F. ~oliday House 

The Holiday House is perched on a cliffside over 

Escondido Beach at Malibu, California. Oriented south 

for view and sun, the rooms form two wings, with the 
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top wing overlooking the lower. Typical accommodations 

are single rooms entered from a landscaped, covered walk 

on the north. The suites at the ends of the wings have 

small kitchens and fireplaces. The cliffside of the 

swank units are offshoots from a successful restaurant 

that operates to one side of the residential wings. 

The rich coler composition is one of the main 

features of the Holiday House. The light yellow walls 

"Motels", Pregressive Architecture, August 
1955' p. 82. 
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separating the terraces and the rust colored balcony 

rail panels reflect in the big shaded plate-glass walls. 

The simple timber chassis, framed parallel to the long 

fronts over cantilevered cross girders, is finish~d in 

waterproof eucalyptus plywood, redwood siding, asphalt 

tile and brick masonry. The strong, rectilinear planes 

are further defined by the corners and struts which 

thrust out of the framing. Exposed framing for decora

tion in the suites, with an opening onto a terrace gives 

the rooms a very pleasant and restful feeling. 

The Holiday House now has eighteen units, which 

cost $5,500 per unit furnished or about $11 per square 

foot. The rates run from t8~: to .$20 and the average 
1 

stay is about two nights. In the future a swimming 

pool, lower terrace and barbecue pits are to be added. 

G. Hotel Mead 

The new Mead Hotel was designed to replace an old

er Wisconsin Rapids Hotel. It is a new concept, a 

"motelized hotel" which seeks to combine the features 

of both. Its motelized scheme was evolved after a sur

vey of the area indicated that 85 per cent of the hotel 

guest arrive by automobile. Throughout the project the 

architect worked in conjunction with the engineers te 

solve this problem. 

The site is on one of the main highways runnin' 

through the community, and is also located only a short 

WoMotels", Architectural Forum, August 1950, p. 158. 



distance from the actual dewntown business area. The 

plot layout provides access from the principal street 

through a covered drive flankin~ the lobby. The build

ing entrance is set well back from the street to cut 

down traffic hazards. The parking lot is at tne rear 

with exits on a minor street. 

The building itself has two flo•rs of guest rooms 

with a double loaded corridor. The hotel has three en

trances from the parking lot which minimizes the dis

tance from the car to rooms. This also would make it 

harder to have good control over the rooms. Public 
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rooms as the dining room, bar and lobby are grouped by the 

front office. The building is constructed of steel, con

crete and masonry and is heated by wrought iron coils 

in the first floor slabs, copper coils in the second 

floor ceilings. All public areas are air-conditioned, 

and Gorridors are pressurized by air-conditioned units 

to previde a supply of filtered air to the guest rooms. 

The use of acoustical plaster and carpeting cuts down 

noise throughout the building. All public and service 

rooms are grouped at the entrance end of the building, 

which makes them easy to supervise, and also convenient 

for both hotel guest and community residents. Lebby, 

dining room and bar are designed with several windows 

overlooking the quiet residential neighborhood. As in 

the guest rooms, interiors are kept simple, unobtrusive, 

and comfortable. The dining room is L-shaped in plan 

which allows it to be divided in several ways te 



24 

accommodate club and community groups as well as hotel 

guests. A small private dining room down the hall from 

the kitchen is planned for conversion into two extra 

guest rooms when needed. Plastic laminates are used 

throughout the building to simplify upkeep. Such sur-

faces include counter, desk and table tops, and bath-
1 

room walls. 

H. Shreveporter 

The Shreveporter, a highway hotel, is located on 

the heavily traveled Highway 80, just inside the city 

limits of Shreveport, Louisiana. The owners of this 

hotel feel that the highway hotel is the answer for a 

man traveling with nis family and for the commercial 

man ·,·rhose activities are not entirely downtown. Today, 

many business establishments are moving to suburban 

areas; and many travelers find hotels on the outskirts 

of town more convemment. So~e commercial men, even 

though their business keeps them in town all day, enjoy 

leaving the city to relax at night. 

The Shreveporter with its resort atmosphere at

tracts prople just passing through. Even some of the 

townspeople spend long vacation weekends there. Also, 

many local people find the Shreveporter convenient fer 

lodginc out-of-town guest who can not be accommodated in 

their home. These patrons are attracted by the swimming 

pool, pleasant dinin, facilities and good food. 

"Wisconsin Hotel Provides 1-'lotel Facilities", 
Architectural Record, May 1952, p. 160. 
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The room units are orientated the ideal north-

south exposure. The units are laid out around a main c 

court which contains dining terrace, pool and game lay-

outs. 

Everything about the Shreveporter is architect 

designed from the sign and landscaping to interior 

decorations, menus and stationary. The design and use 

of colored panels are a very nice feature of this high-
1 

way hotel. 

II. Problem 

A. Location 

My resort motel is to be located eight miles from 

downtown Tucson, Arizona. I chose this location because 

it has an ideal climate for playing or relaxing in the 

sunshine. The average monthly temperature is as follGws: 

Month Average Temperature 

January 63.3 

February 67.4 

March 72.3 

April Sl.4 

May 90.$ 

June 9S.6 

July 100.4 

August 96.9 

September 94.7 

October S4 

"Lodging for Travelers•, Architectural Record, 
January 1956, p. 190. 



November 

December 
72.4 

65.5 
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The climate is mild the year d aroun , allowing such 

recreations as swimming, horseback riding, and golf 

even in the winter months. Ab t h ou an ours drive from 

Tucson is a high mountain range which would allow guests 

to ski or take part in other winter sports. Tucson also 

offers many historical landmarks that guest would be 

interested in visiting. 

B. Site 

The site for my resort motel is about a ten minute 

drive from downtown Tucson. The resort is to be design

ed to attract guest that will stay from a week to ten 

days. The resort is to have both hotel and motel units. 

It is desired by proper planning and good design to con

stnuct and maintain the resort as economically as poss

ible without reducing the durability or attractiveness 

of the resort. The resort will be a part of a chain 

organization, which will be run by a manager, who will 

live at the resort,c.and a staff which will consist main

ly of college students and townspeople. 

Even though the resort is to be a part of a chain 

organization, its design and plan will have a character 

ef its own, which will be governed by the climate and 

appeal to the guests. The design must therefore, be as 

economical as possible and still provide the chain or-

. h th b t returns It must also have an ganization w~t e es • 

appeal to the guests for a reasonable amount of expense. 



27 

The site is located at the bottom of the foot

hills on Highway ao, which runs north to Phoenix. The 

lot is 1200 by 900 feet and surrounded on the west and 

south by the Rillito River, which will prevent undesir

able neighbors from building next to the resort. On the 

north is River Drive which is a nice scenic drive and 

the highway is to the east. Also the Santa Catalina 

Mountains, Tortotita Mountains and the Tucson Mountains 

form a background view in three different directions. 

c. Requirements 

My resort motel is to contain the following: 

60 Motel units 

60 Unit hotel 

Office 

Lobby for entering guest 

Lounge 

Game area (indoors) 

Restaurant 

Waiting lounge 

Cocktail lounge and terrace 

Kitchen 

Locker rooms for employees 

Storage (linen) 
(housekeeping supplies) 

Repair shop 

Paint shop 

Equipment storage 
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X. Conclusion 

My resert motel has several features which should 

make it very practical and desirable. Since many guests 

have a preference as to the type of accommodation, I 

have provided for the three major ones. My resort has 

large single units for those who want more privacy. 

Also, each has a sun terrace of its own. I have hotel 

accommedations for the guests who prefer all the ser

vices and conveniences of a regular hotel. For the 

last group I have provided a group of cottages. 

All ef the units have individual heating and 

cooling equipment. 

The first fleer ef the hotel unit is composed 

of the leunge, bar, restaurant and other public areas. 

The other three floors are composed of sleeping quart-

ers. With the sleeping quarters above the public areas, 

the noise is minimized. 

Through these features and with the accompanying 

drawings and model, I present the solution to my 

problem. 
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