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INTRODUCTION 

The homemaker of today finds herself in a rapidly 

changing world of hcmiemaklng and community responsibilities. 

An Increase in labor saving devices to make the many tasks 

of homemaklng easier has given homemakers the time available 

for employment outside the home either in a wage earning 

capacity or in coramvinlty and social activities. These re

sponsibilities outside the home have bro\ight increased de

mands on the homemaker's clothing wardrobe. The clothing 

needs of the teenage level and of additional outside enter

tainment for the family have also brought increased demands 

on the family clothing budget. These changes in our society 

have brought about the need for additional clothing in the 

family wardrobe, thus the homemaker has been challenged to do 

home sewing in order to meet the ever increasing clothing 

needs of herself and her family. 

Just how much sewing is being done in the home is a 

question for study. Thoxagh the retail stores are selling 

more fabrics, this does not necessarily indicate that the 

homemaker will construct these fabrics into garments since 

an unknown number of professional dressmakers are kept busy 

sewing for others. However, with the labor saving devices 

in the homes of today, the homemaker may have time available 

for more sewing than previously. 



Home sewing is the most feminine of all the arts and 

crafts (1). It is an easy as well as a basic way for a 

woman to add to her femininity, whether she sews for herself, 

her children or her home. Sewing is an su't which requires 

skill in the use of the hands and in which many women seem 

to excel. The woman who sews can be creative, make herself 

and members of her family attractive, and also stretch the 

family clothing budget. 

Every woman who sews has her own special reasons for 

this activity (2). Economy no doubt has prompted the urge 

of many homemakers for home sewing. It must not be forgot

ten that there are those who like to sew and find it a very 

creative as well as a profitable hobby. Making one's own 

clothes and household accessories is, for many, not only a 

pleasant type of recreation but is also an excellent way to 

stretch the budget (3). Certainly there are those who sew 

to express their indlvldiaality and sense of style. To them, 

, it is not a question of price but a means of self-expression 

(1). They are the women who feel the need to do something 

with their hands, as well as their minds—that is to create. 

From a survey made by the McCall's Corporation, the 

woman who sews is described as "a woman between 25 and 39 

years of age, in middle class circumstances with a moderate 

income, married and not employed, caring for a family which 

Includes one or two children" (l). The women who sew are 

not restricted to any one locality, but are to be found in 



large cities and towns as well as on farms. It has been 

said that some 52,000,000 women In this coiintry are actively 

interested in sewing (l). 

The sewing machine firms have been Instrumental in 

promoting Increased Interest in home sewing through sewing 

courses offered along with the sale of new sewing machines. 

These firms work with schools who are teaching girls to sew. 

These may Include Girl Scouts, 4-H clubs and other groups. 

The Singer Sewing Machine Company alone operates 1,500 sew

ing centers in the United States. More than 4,000 of their 

employees give Instruction in home sewing in one way or an

other (1). The Singer contest held in B. Altman's fifth 

floor fabric department is designed to offer information and 

inspiration to the Increasing nimiber of women who sew (4). 

Because of the increased interest in home sewing, the sale 

of sewing machines has more than doubled since 1948. Of all 

the homemakers in our country, almost two-thirds of them own 

sewing machines (5)> 

American Fabrics (l) stated that much of the progress 

that has been made in home sewing can be directly attributed 

to the leadership of the pattern companies. The emphasis on 

casual clothes that are, easy to make has helped cr̂ eate an 

additional Interest in home sewing. The retail merchant 

realizes from the moment a woman selects her pattern until 

she has bought the fabrics and trimmings, that she must be 

made to feel that there is nothing quite as rewarding and 



pleasurable as fashioning her own clothes. 

Schools and colleges have also played an important 

role in home sewing by changing the emphasis in clothing 

construction. Adult classes in newer methods of clothing 

construction have been very popular during the last decade. 

In such classes, the emphasis placed on more machine work 

and less hand work has encouraged many busy homemakers to 

sew for their families. With the use of faster methods of 

sewing and techniques resulting in more professional appear

ing garments, women are challenged to use the fabrics avail

able in constructing more and better garments for their 

families. 

The home sewer has often found that in comparison 

with ready-mades she can construct more serviceable and com

fortable garments and allow extra width in seams and hems 

for "letting out." The garment that fits properly, is modish, 

is usually worn with pride. It may be made at a saving, thus 

resiilting in cutting the clothing budget. Since clothing 

has a strong psychological and social effect on the indivi

dual (6) the garment that is becoming and can be made to fit 

is more desirable to the wearer. The textile industry, 

thiKJUgh Its increased interest in consimier buying, has pro

vided the homemaker with preshrunk materials for garments 

that can be used for a longer time than the ready-made that 

may cost the same. 



F" Which garmenta shall be made at home «ad whioh bought 

ready-made must be decided by each family (7), Any article 

of clothing worn by the man, boy, girl, or woman can be made 

by a homemaker skilled in sewing. If she has learned to 

tailor a coat or suit the saving may be considerable. The 

quantity of material needed is small but the cost of the i 

tailored garment of good quality, bought ready-made, is high. 
I 

Children's ready-made garments of good quality are also ex

pensive (8). Bie increased cost of good quality ready-made 

garments versus the increased availability of piece goods 

has challenged the homemaker to use her skill in home sew- > 

ing. It goes without saying that the mother who is "needle-

wise" can do much to stretch the clothing budget (8). | 

It has been said that the big^st pattern buyers are 

women in families with incomes above $7,500 (5). More wcMnen 

than previously rank sewing as their number one and often 

only-hobby. It is for this reason that many of the larger 

stores are launching a huge "sew-more" campaign. Many of 

the self<-help devices such as buttonhole makers, electric 

soissors^ hem markers, tracing paper, and the like have been 

introduced to make sewing easier for the home sewer. It is ' 

believed that twenty per cent of all feminine clothes are 
I 

now made in the h(»Qe (5)* 

> Several investigations have been made to determine 

why women are doing home sewing. Kelley (9) importing on a 
i ''• 

1950 survey stated that answers to the question "why do you 



sew?" were given by these percentages of the total group: 

1. Enjoy sewing as a hobby 32.7Jt 
2. To save money 29.45(5 
3. Prefer individual styling 29.4^ 
4. Do not like to fit ready-made dresses 66.5Ĵ  
5. To occupy spare time 2.0Ĵ  

A similar investigation made by the McCall's Corporation as 

reported in American Fabrics, 1954, (l) stated the reasons 

as follows: 

1. Because I like to sew 725̂  
2. To save money oSĴ  
3. Be my own designer 33Ĵ  
4. Avoid alterations 155̂  
5. Others 12Ĵ  

Frazier (lo) found in a study of home sewing practices of 

graduates in home economics from the University of Utah that 

their reasons for sewing at home were: 

1. To save money 
2. For enjoyment 
3. For better quality of fabrics 
4. Creativeness 
5. Better workmanship 
o. Avoid alterations 

The results from these various investigations were not the 

same but similar. Part of this difference might have been 

due to the way in which the statements were worded. In the 

third study, reasons number one and two were reversed In or

der to those of the other two studies. This perhaps was due 

to the fact that the third study dealt only with college 



graduates whose standard of living was such that there was 

need for more clothing. Reason number three of this same 

study denotes that the college graduates considered better 

quality of fabrics while those in the other two studies did 

not mention this factor. All three studies considered cre

ativeness or individual styling as Important reasons for 

doing home sewing. All these studies revealed a dislike for 

altering ready-made clothes. These investigations plus other 

readings have provided good comparisons for the present study, 

In an investigation made by Macy's (l) it was found that 

these percentages of home sewers were Influenced by the fol

lowing qualities when purchasing fabrics: 

1. Serviceability 655̂  
2. Color 57Ĵ  
3 . Appearance 51^ 
4 . Price ^3^ 
5. Peel 28^ 
6. Brand 22jg 
7 . Others 10^ 

Special features which the home sewer looked for when pur

chasing fabrics and the percentages for each feature were: 

1. Color fastness 88j^ 
2. Sanforized 66^ 
3. Hand washable 47^ 
4. Stain resistant 19Ĵ  
5. Moth proof l6jj 
5. Other features 9^ 

Some of the previous studies (l) (5) on home sewing 

have dealt with statistics gained through siirveys of numbers 
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of women of the total United States. The present study was 

restricted to 100 women of Lubbock County, Texas. 

The objectives of this study are: 

1. To find how many women of the group Interviewed 
are doing home sewing 

2. To learn for what reasons women are doing home 
sewing 

3. To determine what per cent these wcNnen estimate 
is saved by making garments at home 

4. To learn what points are considered when pur
chasing fabrics 

5. To find the type of store that is most frequented 
when purchasing fabrics 

6. To determine if income bracket has significant 
relation to home sewing 

7. To ascertain whether there is a relationship 
between age group and practice of home sewing. 



PROCEDURE 

One hundred women who reside in Lubbock County, Texas, 

were interviewed in developing this study. At the time they 

purchased fabrics, the women signified their willingness to 

be interviewed by filling in cards which the writer placed 

in three selected stores. 

Three stores in Lubbock, Texas, were selected by the 

writer to be used as a means of securing a list of the inter

viewees. A large department store, a chain store, and a fab

ric mart were chosen. These stores are frequented by differ

ent types of clientele. The manager of the fabric department 

in each of the three stores was contacted; the plan of the 

study explained; and cooperation was assured. Data cards, 

to be filled in by the customers, were left with each clerk 

in the fabric department who in turn gave them to interested 

customers. A sample follows: 

Data Card 

Mrs, Marjorle Mitchell is making a study to find out how 
much sewing Is being done. If you would be willing to an
swer questions concerning this fabric which you are purchas
ing, please sign below: 

Name 

Address 
Town 

3^j,gg^ Qj, Route 

Telephone, 
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These cards were distributed through the months of 

Pebiniary and March, 1958, when homemakers In this southwest 

community were purchasing spring and summer materials, ^ e 

one hiindred and ten cards that had been filled in were col

lected by the writer. Due to the difficulty of arranging 

interview appointments, only one hundred of the group were 

interviewed, 

A questionnaire was developed to be used as an aid 

in the interviews with the women. Before this final form 

was reached, the questionnaire was used to Interview twelve 

women as a trial run. These women were chosen at random 

from adult clothing classes. This pretesting resulted in 

the deletion of some of the questions and in the addition of 

others In areas not previously used. The interviews used In 

the pretesting were not Included as a part of the study. 

The questionnaire in the final form is shown here on pages 

11, 12, and 13. 

The final questionnaire was made up of a few statis

tics given during the interviews, but largely of questions 

on buying and sewing habits of women. The writer thought 

she needed to know how the material purchased was to be used; 

that Is, would the buyer make the garment or would she hire 

It made by a dressmaker. Also, if the buyer chose to make 

the garment, what per cent did she estimate she would save 

by making it rather than having It made or buying a similar 

garment ready-made. Information on the occupational groups 
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QUESTIONNAIRE 

1. Source of Income: 
Occupation of husband ____^ 
Occupation of wife (other than homemaklng) 
Others 

2. Do you do home sewing? Yes No 

3. Does any other member of the family do any home sewing? 
Yes No Who? 

4. Why do you do home sewing? 
Enjoyment 
To save money 
To obtain better fit 
Originality '_ 
Others 

5. What types of garments are made in the home? 
Always Often Occasionally Never 

Aprons 
Blouses Skirts 
Shirts 
Pajamas 
Dresses 

Plain 
Dressy" 

Coal^ 
Suits (Ladles) Others 

6. What is the frequency of making clothes? 
Always Often Occasionally Never 

For Yourself 
For Husband 
For hoys 

anall 
Ibenage 

For girls 
Snail 
•l̂ eenage 

For others(List) 
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7. In comparison to ready-made garments, what per cent do 
you think you save by making your garments? % 

8. Do you buy: 
One pattern for each gannent Yes No 
One pattern each season for repeated use Yes Ifo 
A basic pattern Yes^ No 
A pattern to combine with others 7es No 
No pattern 

9. At what type of store do you most frequently purchase 
materials? 
Department store 
Fabric Mart 
Chain store 

10. Do you have a price limit for purchasing materials? 
Yes No 

Maximum price per yard for: 
Simple dresses 
Dressy dresses^^ 
Suits 
Coats 

11. What points do you consider when purchasing materials? 
Fiber Ease in construction 
Color Ease in care 
Suitability to pattern Price 
Suitability to person__ New fabrics 
Durability 

12. Have you had any training clothing? 
In selection: 

for buymanship Yes No 
for individual Yes No 

In construction Yes No][ 
Where or frtan whom? 1 
Amount 

13, Have you ever helped anyone with sewing or learning to 
sew?_ 
Who?_ 

14. Do you own your sewing machine? Yes No 

15. Will these fabrics which you have purchased be made up 
by someone other than yourself? Yes No 
By whom? 

Dressmaker 
Others (listJ 
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16. Do you have a clothing budget? Yes No^ 
What per cent of your Income is allotted to clothing? 

_ ^ ^ 
What is your Income bracket? (Check one J 
f 1,000 to ^2,999 ; $3*000 to 44,999 ; 
$5,000 to $6,999 ; $7,000 to $9,999 '; 

$10,000 and over . 

17. What Is your age range? 

Under 20 ; 20-30 30-40 j 40-50 
over 50 
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represented by those purchasing materials and on their rea

sons for doing home sewing were also needed for the study. 

The writer needed to know if there was a significant rela

tion between the income bracket and home sewing. Since bud

geting is considered Important in the wise planning of the 

family Income, the writer needed to know if the buyer did 

have a definite amount allotted to clothing. 

The type of garments made from the material purchased 

as well as which ones were generally made in the home was 

asked in the interview in order to deterrolne the amount of 

sewing being done. It was thought also that the age group 

represented by the buyer was desirable In order to determine 

if there was any relationship between age and the practice 

of home sewing; that is, were the young homemakers with small 

children inclined to do more sewing than did those with teen

age boys and girls. 

Included in the interview were questions considered 

desirable as a means of obtaining additional information 

needed to give more meaning to the study. These questions 

Included practices in pattern buying, choice of type of store, 

decision on price limit, and points considered when purchas

ing fabrics. The amount of training and from whom training 

was received were possible pertinent factors in determining 

the amount of sewing being done. 



FINDINGS 

Analysis of Sewing Practices 

The one hundred women interviewed by the writer dif

fered in their Interests in the various phases of home sew

ing. In the interviews, the writer found that ninety-three 

of the one hundred interviewees did some sort of home sewing. 

The remaining seven did not do home sewing but hired profes

sional dressmakers to construct garments from materials pur

chased. It was found that each of the ninety-three women 

who did home sewing owned a sewing machine and considered it 

a necessary piece of equipment for sewing. Those who did 

not do home sewing did not o«m a sewing machine nor did they 

feel that they had need for one since they did not possess 

the knowledge of clothing construction. 

Of those women doing home sewing, twenty-three had 

other family members who were also Interested in home sewing. 

Included in this group were fifteen teenage daughters who 

had learned clothing construction techniques in homemaklng 

classes in the public schools. In four families there were 

elderly mothers who assumed part of the responsibility of 

sewing for family members. In one family an older sister 

and in two families cousins shaz^d some of the home sewing 

for the family group. The husbeuid of one lntez*viewee was 

found to be keenly Interested in home sewing. The inter

viewee stated that her husband was not only able to make 

household accessories but occasionally constructed a dress 

15 
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for her or a suit for their son. 

Because of her experience with adult clothing classes, 

this investigator felt that the most Important reason women 

were doing home sewing was to save money. This was not found 

to be true in two previous studies (1,9) but with the third 

study (10) the women had stated that they sewed in order to 

save money. In the present study, the percentage distribu

tion of the answers given by the home sewers to the question 

"Why do you do home sewing?" were as follows: 

1. to save money 96.OJ^ 
2. enjoyment 77,8% 
3. to obtain a b e t t e r f i t 59.0^6 
4 . o r i g i n a l i t y 47.2% 
5. q\aallty desired 4.3511 

lliough economy was given as the most Important reason 

for sewing, the fact that 77.85(5 of the women said they sewed 

for enjoyment indicates a desire to be creative as well as 

economical. Msmy women expressed the keen satisfaction they 

derived from constructing attractive suid well-fitted garments 

for family members. The savings in dollars and cents, though 

an Important item In the family clothing budget, was often 

out-rated by the sewing for enjoyment and a sense of accom

plishment. 

The author foxond that the third reason for sewing "to 

obtain a better fit" stemmed from the general dislike to 

alter ready-made clothing. Since much information has been 

given both in the printed form and in classes on "cutting to 
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fit" these women had found they could obtain a better fit 

by constructing their own garments. 

They found, also, that they could produce more ori

ginal designs than were available in their price range for 

purchasing ready-made garments. "That little something 

extra" wcs used to describe the part originality played in 

home sewing. There were four of the interviewees whose 

clothing budget did not provide sufficient funds to permit 

purchasing the desired quality of ready-made gannents, which 

resulted in a felt need for doing home sewing. These women 

had found, also, that the desired quality of fabrics could 

be made into garments at great savings when compared to the 

purchase price of a ready-made garment of similar quality 

fabric. 

When asked the question "In comparison to ready-made 

garments, what per cent do you think you save by making your 

garments?" the wcanen gave the percentage as follows: 

Number of Interviewees Per cent Saved 

14 
4 

22 

^ 
8 
7 

75^ 
70^ 
605̂  

^ 
305̂  

Unknown 

In the interviews the women stated that the percentage saved 

was higher on suits, coats, and "dressy" dresses than on 

plain dresses, pajamas, blouses, skirts, and shirts; however. 
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the percentsige given was an overall estimate. The percent

age estimates given Just referred to show that the greater 

number of women believed they saved at least half or more 

by making their own garments rather than by buying compar

able ready-made garments. 

T^e extent to which the 100 women in the study con

structed garments at hotae was of particular interest to the 

Investigator. Table I shows that 8l wcnien made plain dresses 

"always" or "often," while only 64 responded in the same man

ner about dressy garments. It was interesting to note that 

the frequency of "always" making plain dresses, skirts, and 

blouses shows a wide variation in numbers. That is, 42 

"always^ made plain dresses, but only 24 made skirts and 13 

blouses. In contrast, the numbers who "often" made these 

garments were very near with 39 having made plain diseases, 

forty having made skirts, and 38 having made blouses. The 

fact that pajamas, shirts, and aprons were not made as often 

as the plain dresses is due very likely to the availability 

of good quality ready-mades at a similar price. The cost is 

comparable to that of garments made by the home sewer when 

the total cost of the pattern, material, trim, and hours 

needed to make the garments are considered. It was also 

noted that aprons and pajamas were often received as gift 

items, thus eliminating the need for nakirig such gsments. 

Some women reported that they did not possess the ability to 

construct clothes which required advanced tailoring 
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TABLE I 

COMSTOUCTION PRACTICES IN RELATION TO TYPE OP GARMENTS MADE 
IN THE HOME AS CHECKED BY 100 WOMEN IN LUBBOCK COUNTY, TEXAS 

Type of Garment 

Aprons 

Blouses 

Skirts 
1 

Shirts 

Bajamas 

Dresses 
Plain 

Dressy 

Coats 

Suits (Ladies) 

Household 
linens 

Frequency of Home 
Always 

18 

13 

24 

8 

15 

42 

26 

11 

11 

9 

Often 

9 

38 

40 

20 

20 

39 

38 

9 

9 

10 

Construction 

OccasiOTutlly 

36 

32 

19 

28 

30 

12 

19 

36 

30 

3«^ 

Never 

30 

10 

10 

37 

28 

0 

10 

37 

43 

40 

techniques, thus the making of suits and coats was elimina

ted. However, 11 women stated that they always mEule their 

coats and suits while 9 others often made them. It was found 

that only 9 wcMnen stated they always made their household 

linens and 10 others said they often made them. 

Item number 6 of the questionnaire, "What is the fre

quency of making clothes?" did not prove to be pertinent as 

it did not reveal information that had been considered of 



20 

value to the study. The pretesting did not reveal this dis

crepancy, thus it was used in all the interviews. It was 

noted that the frequency of making clothes did not apply to 

all Interviewees since there were those who were single, 

widowed, or who had only boys or girls thus eliminating the 

need for making clothing for all the groups listed In the 

check sheet. 

The writer found that all fabrics would not be made 

into garments by the purchaser. An analysis of the data, as 

presented in Table II, showed that the persons to construct 

the fabrics into garments fell into several categories. 

TABLE II 

CATEGORY OF PERSONS CONSTRUCTING GARMENTS PROM FABRICS 
PURCHASED BY 100 WOMEN IN LUBBOCK COUNTY, TEXAS 

Category of Persons 
Constructing Garments 

Interviewee 

Professional dressmaker 

Mother of purchaser 

Teenage daiighter 

Sister 

Total 

Number 

81 

12 

3 

3 

1 

100 

Nineteen of the women did not make up all of the material 

which they purchased. Twelve women hired professional dress

makers to construct garments of the purchased material. Some 
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of these women did most of their own sewing, however, due to 

a lack of time, they occasionally resorted to the professional 

dressmaker. Three elderly mothers who enjoyed sewing suid who 

also needed employment for leisure hours planned to make up 

some of the fabrics purchased later. Three teenage daughters 

who needed additional sewing experience and who enjoyed con

structing their own garments were planning to make up mater

ials purchased by their mothers. One woman had a sister who 

was very adept in sewing and who enjoyed making clothing for 

her sister's family. In short. It was noted that 81 per cent 

of the interviewees made up the fabrics which they had pur

chased, while the remaining 19 per cent either hired pr»ofes-

sional dressmakers or resorted to help from family members 

for this purpose. 

The age range of the interviewees was as follows: 

Age range Number 

Under 20 years 0 
20-30 years 22 
30-40 years 4l 
40-50 years 25 

Over 50 years 12 

The Investigator did not find as did a previous study made 

by McCall's Corporation (l) that those women from 20 to 4o 

years of sige were doing the most hcmie sewing, but those be

tween the ages of 30 to 50. The greatest number of inter

viewees doing home sewing were In the age range of 30 to 40 

years of age. In this age group were many who were mothers 

of teenagers. T^e women had commented on the increased 
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demand of teenage girls for a more varied wardrobe. Many of 

this group had daughters with figure difficulties which often 

prevented them from finding well-fitting ready-made garments. 

These homemakers had resorted to home sewing to solve the 

fitting problems. Some women in the age range of 4o to 50 

years also had teenage daughters; this group ranked second 

in the number who engaged in home sewing. Those interviewees 

in the "over 50" age bracket did most of their personal sew

ing as well as doing some sewing for the grandchildren. It 

was noted also that this group made more accessories for the 

home. This was probably due to the fact that family obliga

tions had decreased with the growth of the children. This 

group stated that though the need for sewing for family mem

bers had decreased the sewing for enjoyment had Increased, 

Analysis of Buying Practices 

Table III gives an analysis of the pattern buying 

practices of the women interviewed. The writer found that 

4o.8 per cent of the women bought one pattern for each gar

ment they were to make. These women stated that this was 

the easiest way for an inexperienced home sewer to be assured 

that the finished garment was the type desired. They stated, 

also, that an individual pattern for each garment Introduced 

more variety into the clothing wardrobe for those who were 

not adept in the designing field. Twenty-seven per cent 

bought a new pattern to combine with other patterns that had 
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previously been used In order to produce the desired new and 

different effect. 

TABLE III 

PATTERN BUYING PRACTICES OF A GROUP OF 
100 WOMEN IN LUBBOCK COUNTY, TEXAS 

Practice Used in Buying Patterns Percentage 

One pattern for each garment 4o,8 

One pattern each season for repeated use 10,7 

A basic pattern 21.5 

A pattez>n to combine with others 27,0 

Total 100.0 

A basic pattern was used by 21.5 l̂ î  cent of the 

women in their home sewing. The term "basic pattern" refers 

to a pattern with simple lines and to which special features 

may be added to produce the desired garment. The author in 

her experience as a teacher of adult classes has found that 

many of the basic patterns used are tailored, commercial 

patterns that have been found to be comfortable and have de

sirable basic lines for the individual. The use of the basic 

pattern was found to be very desirable for those women who 

enjoyed developing more original designs. 

There were 10.7 per cent of the v;oraen who bought one 

pattern each season for repeated use. This latter group was 

primarily Interested in keeping up with the latest silhouette. 
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thus a pattern was needed in order to achieve the basic lines 

being used for the particular season Involved, 

The type of store most frequented by the persons in

terviewed was the department store; the reason given was 

that a wider selection of materials was available. Table IV 

shows the percentage of women patronizing each type of store, 

TABLE IV 

TYPE OF STORE PATRONIZED MOST FREQUENTLY IK THE PURCHASE 
OP FABRICS BY 100 WOMEN IN LUBBOCK COUNTY, TEXAS 

Frequency of 
Type of Store Purchases 

Department 355̂  

Chain 45̂  

Fabric Mart 24ji 

Fabric Mart and Depsurtment 30$£ 

Fabric Mart aru3 Chain 55̂  

Department and Chain 2S6 
Total 1000 

It was found that 35 per cent of the group interviewed pur

chased all their fabrics in department stores, while 24 per 

cent puz*chased their materials in a fabz>lc mart, ISie chain 

store sold the group only 4 per cent; however, there was 5 

per cent who purchased pari; of their materials in chain 

stores and fabric marts. Two per cent of the women pati-on-

izcd both chain stores and the department stores when 



25 

selecting materials. A c<Mnblnatlon of the department store 

and the fabric mart was patronized by 30 per cent of the 

interviewees when purchasing their fabrics. 

When asked the question "Do you have a price limit 

for purchasing materials?" 47 answered in the affirmative. 

For analysis of the findings, four groupings of types of 

garments were needed; namely, simple dresses, dressy dresses, 

suits, and coats. The maximum price paid for materials to 

be made into garments of these four groupings was thought to 

be an indication of the quality of material generally pur-

chased. For the purpose of analysis, the author canblned 

the numerous price ranges into nii^ divisions, starting with 

the minimum and advancing fifty cents to one dollar for each 

division except for the last one where two dollars and fifty 

cents was the increase used. The results are shown in 

Table V. It was interesting to note that the gradual in

crease in the maximum price paid per yard for material was 

according to the type of gax̂ î nt to be constructed. Table V 

shows that the greatest rnunber of women stated that the maxi

mum price paid per yard for simple dresses was one dollar 

and forty-nine cents while for dressy dresses the maxlmiun 

was advanced to two dollars and fifty cents per yard. The 

maximum price paid for sxiit material was four dollars and 

for coat material five dollars was paid by the majority of 

those interviewed. While it is recognized that the best 

quality of suit and coat material can not be purchased for 
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TABLE V 

MAXIMUM PRICE PAID PER YARD OP MATEBOAL 
IN RELATION TO TYPE (S? GARMENT* 

Type of 
Garment 

Simple 
Dress 

Dressy 
Dress 

Suits 

Coats 

Totals 

Number Paying Various 
.79 
to 
.89 

13 

13 

1.00 
to 
1.49 

28 

1 

29 

1.50 
to 
1.99 

6 

6 

12 

2.00 
to 
2.49 

21 

4 

4 

29 

Prices Per 
2.50 
to 
2.99 

2 

4 

6 

3.00 
to 
4.00 

14 

20 

10 

44 

Yard ( 
4.00 
to 
5.00 

^ 

8 

18 

29 

in dollars) 
5.00 
to 

10.00 12.50 

10 1 

1? 
25 1 

*As set by those of the 100 women interviewed who had 
a definite price limit. 

four and five dollars per yard, the women stated l̂ iat they 

did not feel they could justify the expenditure for higher 

quality materials since they did not c(msider themselves 

sufficiently skillful in making garments idiich required ad

vanced tailoring techniques. 

Points considered when purchasing materials for hone 

sewing by the 100 women studied were of interest to the in

vestigator and are listed with their percentage of interest 

in Table VI. 
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TABLE VI 

POINTS CONSIDERED BY 100 WOMEN IN LUBBOCK COUNTY, 
TEXAS WHEN PURCHASING MATERIALS FOR HOME SEWING 

Points Considered Percentage 

Fiber 

Color 

Suitability to pattern 

Sxiitability to person 

Durability 

Ease in construction 

Ease in care 

Price 

New Fabrics 

71 

85 

82 

88 

66 

69.9 

87 

50.5 

20.4 

Table VI shows the greatest percentage, 88, of the 

women considered "suitability to the person" when purchasing 

materials. "Ease in care" was considered second with 87 per 

cent, and "color" by 85 per cent of the women. "Suitability 

to the pattern" was an Important point in 82 per cent, "fiber" 

to 71 per cent, and "ease in construction" to 69 per cent. 

"Durability was selected as an Important item by 66 per cent 

of the women and "price" by 50.5 per cent. "New fabrics" 

did not rate as high as the writer had expected because of 

their answers to question 11 in the questionnaire only 20.4 

per cent of the women mentioned this item as Important when 
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purchasing materials. 

Analysis of Tralnlrig in Clothing Selection and Construction 

The teaching of the newer techniques of clothing con

struction has beccMne Increasingly more popular each year in 

many schools and colleges. The writer found that 63 of the 

women who did home sewing had received some training in 

clothing selection and construction. Of this group, only 

22 had received training in selection for buymanship, while 

30 of the women had received some training in the selection 

of clothing for the individual. Ihe training in selection 

and construction of clothing had been received from various 

sources. Table VII shows that 33 of the women had received 

training through the public schools either as a pupil in 

high school homemaklng classes or in adult clothing classes 

which were sponsored by the public schools. Eleven women 

had received training through college courses while eight 

had received Instructions through heme demonstration clubs 

with trained h<»iie economists as teachers. The Singer Com

pany had given instructions to five of the women, with the 

instructions being given by personnel tx̂ iined by the Singer 

Sewing Machine Company. Six had received training in selec

tion and construction of clothing frcsa their mothers, who, 

through practical experience, were very adept in the cloth

ing field. The amount of training received by the 63 women 

ranged from one course of twelve hours to four years in 
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college. The training received from the mothers of the 

women could not be estimated in hours since most of this 

training was given while working on the actual garments. 

TABLE VII 

NUMBER OP WOMEN IN RELATION TO SOURCES OP TRAINING 
RECEIVED IN CLOTHING SELECTION AND CONSTRUCTION* 

Source of Training Number of Women 

Public Schools 33 

College 11 

Home Demonstration Clubs 8 

Singer Sewing Machine Company 5 

Mother (of interviewee) 6 

Total ~63 

* As checked by 100 women in Lubbock County, Texas 

When the women were asked the question "Have you 

ever helped anyone with sewing or learning to sew?" fifty-

five answered "yes." The persons whom the women had helped 

were: 

Friends 39 
Daughter 19 
Relatives 8 

There was an overlapping in the momber who had helped friends 

and daughters since several women had helped both. Among 

the relatives that had been helped with sewing problems were 

three sisters, one mother, and four sisters-in-law. Many of 
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the w(»iien stated that they did not feel capable of teaching 

or helping others to sew; however, there were those who were 

most enthusiastic and felt that by helping others to sew 

they themselves often learned more about sswing. 

Analysis of Income araS Clothing Expenditures 

The writer felt there was a definite need for estab

lishing the source and range of Income of the interviewees 

to find if there was a relationship between the aaount of 

income and the amount of sewing being done in tiis boae. 

It was found In 8l per cent of the interviews that 

the husband was the wage earner for the faadlly. nineteen 

per cent of the women were single or widowed and wof̂ ced oat' 

side the home in a wage earning ĉ îacity. The oeetqtatioml 

groups represented by these nineteen were publie school 

teachers, store owners, sales people, and mouses. In tisls 

group of nineteen women, there were fifteen Who did borne 

sewing. 

The occupatiosial groups I'^jirescpted \>w ttae intewiemeeM 

were as follows: 

Professional ^Erades 

1 nedlcal doctor 1 postal elerk 
1 chiropractor U sales wmm&sr» 
2 dentists 5 laeclianics 

13 public sdiool teachers 1* sal«s pcopl* 
3 sen 10 men 

10 women ^ woBaeBS 
2 college parofessors 1 co«ofe 
2 pharmcists J ^JJ'**??*" 
1 social woricer 1 jsil l womssr 
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Professional Trades 

2 accountants 1 ditching machine 
Of)erator 

Self-employed 2 carpenters 
1 rural mail carrier 

3 radio and TV service 1 telegraph operator 
1 builder 1 barber 
2 contractors 1 laundry foreman 
7 store owners 2 painters 

5 raen 3 nurses (all wc»aen) 
2 women 2 U.S, Air Force 

13 farmers 

Retired 
Unemployed 

1 only 
1 only 

Jfany occupational groups were repz*esented by these Inter-

vlev/s, thus giving a wide range of sources of family Inccmie. 

Ihough studies in family finance recommend a budget 

for wise planning of the family lncon», the author found 

that only fifteen per cent of the Interviewees had a speci

fied amount of the total incone allotted to clothing. 

Table VIII shows the percentage allotted to the clothing 

budget ranged from 3 to 25 per cent of the total inccane. 

Q3ie 85 per cent of the wonen who did not have a clothing 

budget stated that they boi;ight cloUiing as needed by the 

family. This method of buying often resulted in heavy pur

chases one month balanced by less spending the following 

month. Many of the wcsaen expressed the opinion that perhaps 

if there were a specified amoxrnt allotted to clothing, great

er care would be taken in planning purchases for the family 

wardrobe. 
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TABLE VIII 

DISTRIBUTION OF WOMEN ACCORDING TO PERCENTAGE OF TOTAL IN
COME ALLOTTED TO THE CLOTHING BUDGET AND TO INCOME RANGE* 

Income Range 
p̂ ««̂ .,<.o„« $1,000 $3,000 $5,000 $7,000 $10,000 Ifeiknown Percentage ^Q ^^ ^ ^^ ^^3 

$2,999 $4,999 $6,999 $9,999over 

3 

4 

5 

10 

12 

15 

15 to 20 

25 

Unknown 

Totals 

1 

1 

1 

1 

4 

1 

1 

2 

1 

5 

1 

1 

1 

2 

5 

1 

1 

• This represented only 155̂  of total number of 100 
interviews since 855̂  of the wcanen did not have a clothing 
budget. 

It has been shown that the majority of women who had 

a specified amount allotted to the clothing budget fell into 

the Income bracket of $5*000 to $10,000 and over. 

The Income range of the families represented by the 

interviewees is piresented in Tfeble IX. T5ie researcher found 

that those doing the most home sewing ranked in the Income 
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bracket of $5,000 to $6,999 with 31 per cent of the women 

representing this income group. The next group in size was 

$7,000 to $9,999 Income with 25 per cent of the women within 

this range. Those with a yearly Income of $3,000 to $4,999 

ranked in the third group representing l6 per cent of the 

women. Ten per cent of the interviewees had a yearly Income 

of $10,000 or over, while only 6 per cent fell into the 

lowest Income group of $1,000 to $3,999, 

TABLE IX 

INCOME RANGE OP FAMILIES REPRESENTED IN 100 INTERVIEWS 

Income Bracket Percentage 

$1,000 to $2,999 

$3,000 to $4,999 

$5,000 to $6,999 

$7,000 to $9,999 

$10,000 and over 

Unknown 
Total 

6 

16 

31 

25 

10 

12 
100 

It has been shown that 12 per cent of the women stated 

that they did not know the exact amount of the yearly Income. 

The interviews revealed that the majority of the families 

represented, 66 per cent, had a yearly Income of $5,000 or 

above. 



CONCLUSIONS AND RECOMMENDATIONS 

Home sewing continues to be of Interest to women and 

plays an Important part in the economic and creative life of 

many homemakers. It has been shown that the majority of 

women who purchase fabrics engage in home sewing, if this 

group of 100 women is typical. From this study it is con

cluded that women sew first of all to save money, second 

for enjoyment, third to obtain better fitting apparel, fourth 

for additional originality that may be obtained in garments, 

and last to secure clothing of a desired quality. 

•nils group of women estimated a saving of 50 per cent 

or more was made by constructing garments at home in comjjari-

son to the purchase of similar ready-mades. 

Suitability of the garments to the individual was the 

number one point considered when fabrics were purchased. 

Ease in care, color, suitability to the pattern, fiber, ease 

in construction, durability, and new fabrics were points con

sidered in the order given. It Is interesting to note that, 

although ease of care ranked second, new fabrics ranked last, 

while the two chai^acteristics often go hand in hand, This 

indicates that more consiomer education is needed to acquaint 

the purchaser with fabrics on the market and descriptive 

terms used. 

The department store was found to be most patronized 

by this group of women when purchasing fabrics, though other 

34 
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types of stores were found to be popular. The availability 

of a wider selection of materials in department stores in

fluenced the group to purchase most of their materials in 

this type of store. 

If this group of 100 women is typical, this study has 

shown that the largest per cent of those doing home sewing 

fall into the Income bracket of $5,000 to $9,999. It was 

also revealed that those in the low Income bracket did not 

do as much sewing as did the higher Income group even though 

there appeared to be a greater need for st]?etching the cloth

ing budget by some means. 

It has been found in the group studied that the women 

in the 30-40 year gige group were doing the most home sewing. 

This particular age group was made up of those who had teen

age daughters who required larger and more varied wardrobes. 

It is recommended that: 

1. additional groups of women be studied in order 
to determine if the home sewing practices of 
this group are typical; 

2. additional studies be made to determine why 
more women in the lower Income groups do not 
sew; 

3. adult classes for those of the low Income 
group be taught in clothing selection and 
construction so that these women might be 
better able to dress their families more 
adeq\iately; 

4. stores selling fabrics Introduce periodic 
workshops in garment construction. 
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