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CHAPTER I
INTRODUCTION
Television, as a visual act, is built upon illusions, illusions inherent in the workings of a camera. To see something
on camera is not to see it with the naked eye; the two perceptions are quite different. The same person seen on television
and seen in the flesh affords a quantitatively different
impression. Some quite admirable human beings do not ucome
acrossN on television. Some quite superficial and even
unpleasant people are remarkably telegenic. {Novak, 1981,
p. 1082)
It is apparent that a television image can be accepted or
rejected by the audience much in the same manner that any individual
would be accepted or rejected by his or her peers.
The question then arises:

how does one create an image that

will be accepted by the television audience? A soap opera star, for
example, may need only to create an image of good or evil to achieve
audience acceptance.

For a comedian, being funny and entertaining

may be the "right• ingredients for success.
newscaster?

But what about a

How does one become a Jane Pauley, a Walter Cronkite,

or a Tom Brokaw? Research has shown that a newscaster's success
may be attributable to personality, physical appearance, voice and
style of news presentation.
After anchoring sixteen years in New York, Jim Jensen of
WCBS-TV figures he must be successful, but besides his
experience and skills, he can't define the things that make
viewers take to him or to any anchor. "It is a whole bunch of
intangibles, not out of any book and not from experience-1
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magnetism, style, tilt of the head, animalism, a whole bunch of
things that can't be bottled,w he says (wRunning out of
gimmicks," 1978, p. 42).
Even in their infancy network television newscasts featured
newscasters endowed with a good mix of appealing characteristics.
One such network that found the right combination in their
newscasters was NBC.

They achieved rating success with the image

created by their two evening newscasters, David Brinkley and Chet
Huntley.
David [Brinkley] the imp and Chet [Huntley] the
statesman--they made a terrific combination. They had sex
appeal, too, the secret ingredient that made them so much more
exciting than other newscasters. Both were manly, so men liked
them, but women went wild over them. Huntley was six feet two
inches tall, weighed 195 pounds, and had light brown, wavy
hair, classic features, and thick blond eyebrows.
Brinkley, too, was tall and attractive. His height,
almost six feet two, never ceased to amaze people who saw him
in person for the first time, his impressive physical size
·being somehow at variance with the pixie-like quality he conveyed on the screen (Matusow, 1983, p. 81).
The success of Huntley and Brinkley made network executives
realize that television audiences wanted more out of their newscasters than just news.

Even at CBS, where journalistic ability had

long been the criteria for network newscasters, newscaster image was
gaining importance.

Perhaps that is why CBS used Douglas Edwards to

oppose NBC's David and Chet.

Edwards was well respected as a jour-

nalist, plus he had another important criteria.
look at, too.
door mold.

"He was easy to

Not dashing by any means, but handsome in a boy-next-

Newspaper writers of the day invariably referred to his
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'choirboy good looks'" (Matusow, 1983, p. 51).
Some twenty-plus years later, it was again the combination of
journalistic ability plus image that guided CBS executives in their
selection of a network newscaster.
Rather, then forty-eight, was still youthful-looking and
handsome, but his black hair was flecked with gray, giving him
the look of a battle-scarred matinee idol. He projected what
seemed to be the ideal combination for television in the
eighties--maturity, authority and sex appeal (Matusow, 1983,
p. 6).
Years of trial and error have led station executives, as well
as newscasters, to realize that a newscaster's image is the key to
success or failure.

According to Sanders and Pritchett "a man's

television appearance is as important as his vo1ceu (Sanders and
Pritchett, 1971, p. 293).

These two researchers believe that

appearance and voice are key characteristics used by the audience in
determining the image of the newscaster (Sanders and Pritchett,
1971).

This image is of considerable importance for two reasons:
first, the more appealing a newscaster's image, the larger his
audience is likely to be; second, if a newscaster's image is
positive, it is more likely that what he has to say will be
believed (Sanders and Pritchett, 1971, p. 293).
A key element of a newscaster's image is physical appearance.
Therefore, it is reasonable to assume that a newscaster's image (his
or her physical appearance) will have an impact on the viewing
audience.

It may well be that the physical characteristics asso-

ciated with a newscaster's image are the factors that affect
audience members.

The newscaster's physical characteristics may
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elicit either a positive or negative audience response •. A positive
viewer response to a newscaster would be interpreted as having
audience appeal.
Audience appeal is a critical factor in today's competitive
television markets.

Higher audience appeal means higher ratings

which in turn produces greater station income.

"In their view,

anchors (now called 'news presenters') are as crucial to the
program's ratings as the stars of sitcoms:

the correct combination

counts for about 74 percent of the success of a newscast, says
Albert Primo ••• " (Waters and Hacret, 1980, p. 66).
Attempting to explain a newscaster's appeal has been more than
passing interest ever since the early days of television--when
many popular radio announcers were shocked to find that the
audiences that had accepted them so readily on radio rejected
them on television (Sanders and Pritchett, 1971, p. 293).
The use of news personalities--anchorpeople, sports and weather
people--is a trend that was at the heart of TV news' great awakening. As stations learned that viewers tuned in to see their
favorite news celebrity, the trade in anchorpeople especially
became frenetic, with the biggest prizes--big city markets and
high salaries--going to the anchors with the best combination
of personality and good looks ("Running out of gimmicks, ..
1978, p. 42).
Personality and good looks are terms that are almost synonymous
with the term newscaster.

In this age of television, personality,

voice, presentation and physical appearance are a premium, if
not a necessity.

The newscaster's physical appearance can have

a significant impact upon the audience.

Television executives

are well aware of the importance of a newscaster's physical
appearance.
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It is doubtful, nevertheless, that stations will stop looking
at potential anchorpeople for their cosmetic appeal. No less a
defender of journalistic quality than Pat Patillo, vice president of TV news operations, Westinghouse Broadcasting,
acknowledges that "if you can get a pretty news anchor who is
at the same time bright and can do the job, 1•m for that
("Running out of Gimmicks," 1978, p. 38).
Industry dollars lend evidence to the importance of the physical appearance of newscasters.

Newscasters endowed with the ••right"

combination of looks, personality, voice and presentation receive
salaries in the six figure range in highly populated television
markets.

Broadcasters pay news consultants thousands of dollars to

provide them with highly rated news programs.

These news con-

sultants are always seeking a newscaster with the appropriate combination of characteristics for each television market.

Research

"has assumed that personalities [newscasters] with the 'correct• mix
of personal appeal and related characteristics contribute substantially to increasing and maintaining newscast ratings" (Shosteck,
1973, p. 63).

appeal.

All of these industry eforts are aimed at audience

Broadcasters want a newscaster that the audience wants.

The British have coined the term linkman to describe a
newscaster.

Perhaps that more aptly describes the newscaster•s

role, since he or she "is the link between newsgathering and news
presentation-- the ultimate link with the viewer."
And that last link is, no matter how much some resent it,
the most important one. It is the one from which the bottom
line is drawn. All the work and sweat of newsgathering is
wasted if no one watches the newscast. If the viewer doesn't
like the anchor, he doesn•t watch. And if that continues, the
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station 1oses advertisers and money ("Running out of Gi mmicks," 1978, p. 40).
What does it take to be a successful newscaster?

In today's

competitive television market, the answer is a simple one:
audience appeal.

having

In essence a successful newscaster should have

certain characteristics that are desired by the audience.

One of

the newscaster characteristics considered to be "desired" by
audience members is a pleasing physical appearance.
Justification
Previous research has supported the relationship between physical appearance and audience appeal.

Limited research has indicated

that specific newscaster physical characteristics may affect
audience preference.

Therefore, this study will examine several

areas relating to newscaster physical characteristics and audience
members.

One area of investigation will be the relationship between

audience members and their preferences regarding the physical
characteristics of newscasters.

Another area under examination will

be the impact of newscaster physical characteristics on members of
the audience.
Researchers have also found a possible relationship between
newscaster physical appearance and audience composition.

This study

will also examine the relationship between the sex of the audience
members and preference for newscaster physical characteristics.

In

other words, are the physical characteristic of newscasters of equal
importance to male and female viewers.

Although other studies have
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noted the association between audience composition and physical
appearance, none have provided a specific study of such a relationship.
This study is not just an extension of Sanders and Pritchett's
1971 study.

Their results may not be applicable to today's televi-

sion news audience.

One problem is that the results of the 1971

study were based on a small sample size.

Also, the newscasts used

in the study were shown in black and white (an image that has little
in common with today's high technology telecasts).

According to

Sanders and Pritchett, their respondents wanted newscasters to fit a
certain image.

It is necessary to determine if that image has

changed, or if an image is required of today's newscaster.

The ana-

lytical results should offer increased validity for the concept that
physical characteristics may be a significant factor in audience
viewing preferences.

This study will be of practical use to the

television industry.

It may indicate that newscasters need to be

aware of audience preferences for specific physical characteristics.
This study will also expand and update the theoretical
knowledge regarding newscaster physical appearance and its relationship to television viewers.
The hypotheses for this study are as follows:
H
1

Audience members who consider physical appearance to be an
important characteristic of a newscaster will express a
greater preference for specific newscaster physical
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characteristics, compared to audience members who do not
consider physical appearance to be an important characteristic.
Newscaster physical characteristics refer to:

race, age, build, eye

color, hair color and style, and facial hair (moustache and/or
beard).

An analysis of the respondent replies should provide a

listing of physical characteristics that will be considered
appealing and/or unappealing.
H Newscaster physical characteristics will be more important
2
to female viewers than to male viewers, controlling for
audience income and education levels.
The term newscaster refers to broadcasters who present information
to the television viewer; it is inclusive of sportscasters, newscasters and weathercasters.
Objectives
The objectives of this study are as follows:

(1) to ascertain

the percentage of viewers that feel that physical appearance of
news-casters is important; (2) to determine if certain physical
characteristics of newscasters affect viewer preference; (3) if the
characteristics do affect viewer preferences, is the effect positive
or negative; (4) is the viewer response (positive or negative)
significant enough to influence their viewing patterns.

CHAPTER II
LITERATURE REVIEW
In investigating newscaster appearance and audience appeal it
is necessary to understand the importance of appearance in the
interaction of individuals.

Several studies that investigated the

relationship between physical appearance and its impact upon individuals will be reviewed.
A study by Lyman, Hattelid, and Macurdy (1981} found that physical characteristics of individuals, including their eyes, hair,
smiles and facial expressions may have an affect on other individuals.

The effect may be positive or negative in nature.

The

authors discovered that a pleasing physical appearance would serve
as an incentive for one individual to become better acquainted
with a second individual.

Lyman, et al. showed forty subjects

(university students) a 55-second film clip of a stimulus person.
The students were shown only the head and shoulders of five male and
seven female subjects.

Respondents viewed the films privately,

then were asked if they would like to get to know the (subject)
person and why.

The students' response variables fell into four

categories: (1) physical characteristics, including eyes, hair,
lips, age, complexion and general appearance; (2) observed behavior;
(3} inferred behavior; and (4) personality variables.
Results indicated that physical characteristics were the best
9
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predictors of initial attraction response.
on initial responses of the individuals.

These results are based
Implications are that the

physical appearance, specifically physical characteristics, could
have an impact on initial audience response to a television
newscaster.
It could be said that newscasters invade the personal space of
their audience.

After all, they venture into living rooms, bedrooms

and dens with little hesitation.
for family and friends.

These are areas normally reserved

A study by Kmiecik, Mausar and Banzigen in

1979 provides some implications of how a newscaster•s physical

appearance might effect that invasion.
Studies in proxemics have determined that invasions of interpersonal space increase arousal, stress, and discomfort •••
recent research has indicated that the specific affective reaction to close interpersonal distance is determined by stimulus
clues from other persons and from the environment (Kmeicik, et
al., 1979, p. 277).
Kmiecik et al. (1979) investigated the relationship between physical
appearance and the invasion of personal space.

The setting for this

study was a street intersection in a small midwestern town.
The idea was to measure the amount of time taken to cross the
street by a pedestrian when his or her personal space was invaded.
•The present study investigated the possibility that intrusions into
personal space can cause different affective experiences and hence
different behaviors .. (Kmiecik, et al., 1979, p. 277).
The researchers felt that the speed at which a subject crossed
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the street would vary according to the appearance of another subject
(intruder) also crossing the street.

The authors believed that the

violation of the subject's personal space by an intruder would
create a general arousal in the subject.

An attractive intruder

would generate a positive arousal in the subject, whereas an
unattractive intruder would generate a negative arousal.

In other

words, if the intruder were attractive the subject would cross the
street at a slower pace than if the intruder were unattractive.
To test their hypothesis the researchers introduced an intruder
at a designated street intersection.

The intruder was dressed and

groomed to appear as either attractive or unattractive.

The next

step involved the intruder crossing the street simultaneously with
various subjects.
personal space.

This was considered a violation of the subject's
One hundred and twenty cases were used to study the

author's hypothesis.

Results indicated that the physical appearance

of the intruder did affect the pedestrians• crossing times.
Subjects crossed the street faster when the intruder was unattractive.
This study has implications for television newscasters.· It
would appear that the physical appearance of a newscaster could
evoke either a positive or negative response from television news
viewers.

That creates the possibility that a physically attractive

newscaster would receive greater audience acceptance than an
unattractive newscaster.

The importance of a newscaster's
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appearance to audience members has also been documented by researchers Lynch and Sassenrath.

Those authors found that appear-

ance, along with humanism, force and other image factors, are
important to television newscast viewers (Houlberg and Dimmick,
1980).
William Cathcart (1970) found a direct relationship between
physical appearance and television newscasters.

His research

established newscaster appearance as an important characteristic to
television news viewers.

According to Cathcart, desirable

newscaster characteristics include appearance, knowledge,
experience, personal conviction, honesty, and trustworthiness
(Cathcart, 1970).
Cathcart investigated what qualities or characteristics viewers
found the most and least desirable in television newscasters.
Thirty-two television viewers from Columbus, Ohio provided data for
Cathcart's study.

Utilizing Stephenson's Q-Methodology, he obtained

clusters of newscaster characteristics that ranged from least
desirable to most desirable (Cathcart, 1970).
McQuitty's Elementary Linkage Analysis resulted in a total of
twelve clusters or types--five for favorite and seven for ideal
newscaster correlations.

"Each cluster-type found represented a

hypothetical viewer's needs and desires" (Cathcart, 1970, p. 59).
majority of the respondents expressed these preferences for a
newscaster:

"an experienced news authority, with a pleasant

A
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appearance, who presents an unbiased, concise, factual newscast and
believes in what he says" (Cathcart, 1970, p. 59).

The significance

of Cathcart's study to this study is that physical appearance is
important to television viewers.

Another important finding is that

the newscaster physical habits or characteristics of a newscaster
will be a factor in the viewer's judgment of the newscaster.
This study indicates that some audience members may react
positively to newscasters that exemplify desired characteristics,
such as a pleasing physical appearance.

However, the viewer's reac-

tion may be negative if the newscaster exemplifies an undesirable
characteristic, such as a sensationalized delivery or a display of
distracting physical habits or characteristics.
Herschel Shosteck took Cathcart's investigation a step further
by examining what characteristics drew viewers to a newscaster.

He

found that the professional attributes of a newscaster, such as
voice and speech were important to television viewers (Shosteck,
1973).

His results indicated that (1) a newscaster may not have the

same appeal for different segments of the audience, (2) that a
newscaster must be more than just "good," and that (3) voice quality
and manner of speech are important (Shosteck, 1973).

Shosteck also

stated that vi ewers judge newscasters by two dimensions, ''1 ikeability and competence."

According to Shoseck, they "seem to be

distinct in viewer's minds and to provide separate criteria for
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evaluation of any single personality" (Shosteck, 1973, p. 66).
As a researcher/consultant Shosteck decided to measure viewer
recognition and reaction to newscasters in five major American
markets.

He utilized "carefully selected representative viewers ..

who were "questioned in their homes by professional survey interviewers" (Shosteck, 1973, p. 65).
gories of viewer response:

Data indicated four broad cate-

(1) appearance, (2) personal appeal, (3)

voice and speech, and (4) professional attributes.

The appearance

category encompassed responses such as "dresses well , 11

11

1ooks

nice,"

and "has an attractive appearance ...
Shosteck cited an example of two weathercasters who received
similar response scores in three out of the four categories.

The

exception was physical appearance, where one received a 61% response
compared to a 28% response for the other weathercaster.

However,

both were considered very successful in terms of audience acceptance.
What seems important is that the successful personality excel
in one or two of our earlier defined characteristics categories. Hence, while he should have a striking appearance, or
pleasant personal appeal, or outstanding voice, or distinct
presentation, or superb professional attributes, a personality
need not excel in all areas. An unfavorable characteristic may
be effectively balanced by distinctively favorable characteristics (Shosteck, 1973, p. 67).
The weathercaster example reinforced the importance of
physical appearance of a newscaster to the audience.

The results of
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this study indicated that:

(1) physical appearance of a newscaster

is important, and (2) that the physical appearance of a newscaster
could have positive as well as negative effect on television news
viewers.
These findings suggest criteria by which television station
managers can recruit attractive news personalities and,
thereby, increase the audience appeal of their stations.
Increase in audience appeal can, in turn, lead to greater
influence of the station as a news and public affairs source.
This will enable it to better meet the needs and interests of
the community it serves {Shosteck, 1973, p. 70).
Much of the research on newscaster-audience appeal has been in
the general areas of personality, voice and physical appearance/
attractiveness.

Two researchers, Keith Sanders and Michael

Pritchett, investigated the impact of specific newscaster physical
characteristics on audience appeal.

They looked at such physical

characteristics as hair color, facial hair, physical build and
clothing.

The researchers wanted to determine if physical charac-

teristics had any impact on the audience, and if they did, was the
effect significant.
Their results indicated that Columbia, Missouri (site of the
study) wanted a male newscaster, age thirty-one to fifty-five, blond
or brunette, of medium height and build (Sanders and Pritchett,
1971).

The test data indicated that a newscaster should not wear a

beard, mustache or bow tie.

These items were considered as unde-

sirable characteristics by the news viewers.
The authors suggested, based on test data, that newscasters
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wear clothing and/or use camera angles that make them appear to be
of normal height and build.
have a

~perfect

It is not so much that the newscaster

build" as that he or she appear to have one.

According to Sanders and Pritchett, a newscaster's appearance,
specifically the physical characteristics associated with the
newscaster's appearance, is important to some audience members.
This study examined the impact of non-verbal language on the
audience.

Non-verbal language relates specifically to the physical

appearance of the communicator.

Examples in relation to this study

would be hair color and style, physical build and appeal.
Nonverbal communication frequently occurs at a relatively low
level of awareness; that is, we may not actually be aware of
the message we're receiving non-verbally. We normally pay
closer attention to what someone is saying than to how he says
it. Nevertheless, we make many decisions based on non-verbal
messages (Sanders and Pritchett, 1971, p. 295).
This nonverbal language can play a significant role in the communication process that occurs between the newscaster and the
audience members.

According to Mark Levy (1978), the communication

process between broadcasters and audience members is known as parasocial interaction.

Therefore, the physical appearance of a

newscaster could either enhance or interfere with para-social
interaction.
According to the concept of para-social interaction, the
audience learns to recognize and more importantly to interact
with the highly styli zed "images" presented by the mass media
communicators, especially those entertainers, talk show hosts,
"personalities,N and journalists who appear frequently on television. The communicators, or as Horton and Wahl call them,
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the personae, encourage this para-social relationship by
speaking in conversational tones directly into the television
camera, by engaging in clever monologues which appear to
require audience reciprocity, and by interacting in a casual
way with other media communicators {"side-kicks," confidants,
antagonists, and the like). Since the televised appearances of
the personae are often regularly scheduled and since at each
appearance the personae perform in accordance with their basic
"image," the personae take on the attributes of the "perfect"
role partner--their behavior 1s highly predictable.
Although the audience cannot communicate directly with the
mass media performers, viewers are still said to interact with
the personae {Levy, 1978, p. 69).
Sanders and Pritchett hoped to "build an ideal newscaster" from
respondent replies.

Mail questionnaires were sent to 200 persons in

Columbia, Missouri.

The addresses used were obtained by a random

sample of the city directory and telephone directory.

The study

utilized 28 individual items, representing eight variables and one
miscellaneous category.

Physical features of a newscaster were

included, along with newscaster clothing and accessories.
items considered were

wei~ht,

Among the

height, hair color, race, glasses,

ties, as well as the facial features of beard and mustache.
Analysis of the data took three phases.

Since the authors were

attempting to create the ideal newscaster, negative characteristics
and low scored items were eliminated in the first two steps.

In

phase one, characteristics were analyzed to determine if they were
significantly negative.

A negative ranking meant that respondents

found that characteristic to be undesirable for a newscaster.
items were eliminated in the first phase:

These

heavy build, bow tie,
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Negro, striped shirt, beard and mustache.

T-tests were used in

phase two to determine if grouped items, such as a medium and tall
height, were scored significantly different.

Low scores resulted in

the elimination of slender build and pastel shirts.
The last phase involved correlating the remaining characteristics into the ideal newscaster.

The result was seven possible

ideal newscasters instead of just one.
these four characteristics:
and medium height.

All of the seven contained

dark coat, white shirt, medium build

The variations were in striped versus solid tie,

hair color (brunette or blond) and age.

Since the newscasts were

televised in black and white, the col or of the newscaster's eyes,
shirt and tie were not deemed important.

Based on the test results,

the authors offered these suggestions for newscasters:
A simple switch in apparel, in other words, might enhance a
newscaster's image. If a newscaster wanted to more extensively
examine his non-verbal image, he could begin by holding
constant those things he cannot change--white, Negro, tall,
short, heavy--and match them with those items he readily can
change---coat color, tie style, hair color, moustache, beard,
glasses, etc (Sanders and Pritchett, 1971, p. 299).
The authors attributed their results, in part, to the fact that
the viewers simply selected newscaster characteristics that they
were accustomed to viewing.

In the early seventies national

newscasters were generally in their forties and fifties, of medium
build, having a traditional hairstyle and little, if any, facial
hair.

Also, the highest rated newscast in the market, station KOMU,
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employed five newscasters that matched at least one of the ideal
composites.

The lower rated station, KRCG, did not have any

newscasters who matched the ideal composite.

"Without considering

the merits of the news coverage of the stations, it is reasonable to
suggest that the more-preferred visual characteristics of KOMU's
newscasters might at least be partly responsible for their success••
(Sanders and Pritchett, 1971, p. 299).
Implications from the study are that the newscasters with the
preferred physical characteristics will have higher audience appeal
than newscasters without similar characteristics (or those
possessing undesirable characteristics).
Although Sanders and Pritchett's study indicated that viewers
will express their preferences regarding the sex of a newscaster,
such was not the case some twelve years later in a study by
Wulfemeyer (1983).

In "the interests and preferences of audience

for local television news,

11

Wulfemeyer asked audience members

if they preferred male or female newscasters.
consisted of respondents from San Diego county.

His audience
Four hundred

telephone numbers were generated from the San Diego County telephone
directory.

From that number, 250 subjects were used in the study.

Audience response indicated that viewers did not have a preference for male or female newscasters in general.

Analysis of the

data also indicated that audience members did not have a preference
for a male or female weathercaster, sportscaster or newscaster.
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However, the analysis revealed that 90% of those expressing a preference preferred a male sportscaster, while 84% preferred a male
weathercaster.

Also, of those that expressed a preference, 68% pre-

ferred a male newscaster.
The leanings toward males may have been a result of what was
offered to the public in San Diego.

All of the stations used male

newscasters, weathercasters and sportscasters.

Females were only

featured as co-anchors and on weekends in weather and sports.
Some of the study's findings might be generalized to a broader
population, but the generalizing should be done with caution.
While it is true that San Diego audience members are likely
typical of many other populations, and that the newscast content, elements and methods of presentation on San Diego's local
television stations are likely typical of many other local
television stations, there are probably enough differences to
warrant such caution (Wulfemeyer, 1983, p. 328).
The differences between Wulfemeyer•s newscaster sexual preference
results versus Sanders and Pritchett's may have been the result of
several factors.

First, the number of years between the two studies

was significant.

In 1971 female newscasters were few in number and

rarely held the position of co-anchor.

By 1983, female newscasters

were prevalent in all areas and levels of broadcast news operations.
A second reason for the difference between the two studies may have
been sample size.

Sanders and Pritchett based their data on a small

sample (less than 100) while Wulfemeyer had 250 respondents based on
a random sample of the San Diego region.
Implications from both studies are that the sex of the
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newscaster may have an impact on some audience members.

As Sanders

and Pritchett noted, a newscaster's physical characteristics such as
sex, hairstyle, or color, or even type of tie can have an inpact on
audience member.

That impact may be positive or negative, depending

on the physical characteristic and the viewer's reaction to that
physical characteristic.
The significance of newscaster physical characteristics in
relation to audience appeal may lie, at least partially, in the composition of the audience.

Shosteck stated that the sex and economic

status of his t.est respondents were directly correlated with the
importance of physical appearance.

"Personalities who are linked

for their appearance and personal appeal appear to attract viewers
who tend to be older, female, and of lower socioeconomic status"
(Shosteck, 1973, p. 67).
Unlike Shosteck, a study by Kevin Hutchinson in 1982 did not
reveal a correlation between audience composition and newscaster
physical appearance.

Hutchinson's data did not reveal a significant

relationship between sex of the audience members and the physical
appearance of a newscaster.

However, the author did find that the

physical attractiveness of the newscaster was instrumental i.n developing an interpersonal relationship with the audience members.
Hutchinson used groups composed of university students and members
from the area population as his subjects.

The subjects were

informed that they would be viewing a "demo-tape" of someone seeking
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a newscasting position.

The demo-tapes consisted of "ideal

newscaster types" (Sanders and Pritchett, 1971), who delivered
approximately two minutes of news.

The news presentations were made

by two speech pathologists who presented either a normal, nasal or
breathy-tense vocal quality.
Hutchinson's results failed to indicate a significant main
effect between attraction and vocal quality.

In other words, vocal

quality did not significantly affect viewer reaction to the
newscasters.

He did find that the physical appearance of the male

newscaster did affect viewer reaction.

''Perhaps the findings may

be

interpreted as indicating physical appearance, or more specifically
physical attraction, as a major consideration for news broadcasters"
(Hutchinson, 1982, p. 465).
Rall, Greenspaw, and Neidich (1984) studied the reaction of
males and females to eye contact by subjects deemed attractive and
unattractive.

The test results showed that physical appearance

could affect the initial judgement of individuals toward other individuals.

Unattractive subjects were consistently liked less than

their attractive counterparts.

Rall, et al., stated that females

found eye contact with attractive males to be flattering (Rall, et
al., 1984).
Implications for news broadcasters is that attractive
newscasters would be more readily accepted, at least initially, than
unattractive (or less attractive) newscasters.

Also, physical
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appearance {which is affected by physical characteristics) may be
more important to female viewers than to male viewers.

•

CHAPTER III
METHODOLOGY
The research design for this study consisted of a stratified
random telephone survey.

Two-hundred and fifty persons were inter-

viewed to determine viewer preference for specific newscaster physical characteristics; to ascertain the amount of time viewers spent
watching local news; and to determine which newscasters were the
most popular in Lubbock county.

The survey vehicle was a question-

naire which consisted of 53 questions.

An example of the question-

naire is provided in the appendix of this study.

Location of the

survey was Lubbock, Texas, a city of approximately 200,000 population.
A sample size of 384 was selected because it would provide a
tolerated error of five percent and a confidence level of 95%.
However, due to a lack of manpower and time constraints only 250
persons were interviewed.
percent.

This resulted in a sampling error of six

Respondents for the survey were chosen from a 1985 Lubbock

telephone directory.

The list of telephone numbers were generated

by the following means:

(1) determining the number of resident

phone numbers in the directory, (2) dividing that number by 400,
which provided the interval to be used in selecting the phone numbers, (3) selection of a number from a list of computer generated
24
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random numbers (the last three digits of this number designated the
first telephone number to be chosen), (4) selection of 400 resident
numbers at intervals of 186.
Telephone numbers were selected from the following cities
within Lubbock county:

Acuff, Hurlwood, Idalou, Lubbock, Merrell,

Ransom Canyon, Shallowater, Slaton, Wolfforth and Woodrow.
Upon completion of the selection process, the original numbers
were typed in groups of ten to fifteen for distribution to interviewers.

Additional numbers were chosen on an "as-needed" basis as

substitutions for disconnected numbers, for persons who could not be
contacted, and for people who were unwilling, or unable, to cooperate with the study.
Telephone numbers that were excluded from the survey included
businesses, educational institutions and government agencies.

When

a number was excluded the residential number immediately following
the business agency or institution was selected.
University students and business professionals were trained,
and either volunteered or were paid, to conduct the interviews.

In-

di vi dua.l and group training sessions were conducted for the interviewers.

Volunteers and paid assistants were given detailed

instructions on how to conduct the interviews, code answers and deal
with potential interviewee responses to the questionnaire.

The

majority of telephone calls were conducted Monday through Saturday,
in the evenings, between 7:00 p.m. and 10:00 p.m.

Interviews were
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made during a four-month period, from June through September, 1985.
If a respondent was not at least 18 years old, the person was not
included in the study.
A pre-test of the survey was conducted in the spring of 1985.
Thirty respondents were selected on a random basis from a 1985
I

Lubbock phone directory. Data from the pre-test gave support to the
questionnaire as well as to the theoretical validity of H and H •
2
1
However, the original questionnaire was modified and shortened to
produce the present survey instrument.

For example, a question such

as "red hair is not attractive on a newscaster" was changed to "a
newscaster with red hair is preferable to me.'•
Descriptive terms such as appealing and attractive, which were
included in the original questionnaire, were deleted from the second
questionnaire.

The second questionnaire was oriented to the pre-

ference of the viewer toward characteristics of the newscaster.
(See Appendix.)

Some questions in the first survey were aligned

with the appeal of newscaster characteristics instead of actual
audience preference.
The questionnaire was designed to ascertain if viewers were
affected by newscaster physical appearance and to determine what
specific physical characteristics would have the most impact, positively or negatively, on viewers.

{See Appendix.)

The questionnaire consisted of five sections.

In the first

section, respondents were asked three questions regarding news
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viewing habits and one question relating to newscaster
characteristics.

(See Appendix, Questions 1, 2 and 3.)

Subjects

were asked how many days per week, how many hours per day and which
local newscast they viewed most often.
was:
p.m.u

For example, one question

"Which newscast do you watch the most?

Noon, 6:00 p.m., 10:00

Respondents were asked to select one newscast.
A fourth question had respondents rank these newscaster charac-

teristics based on their importance:

education, voice and delivery,

experience, physical appearance and personality.
Question 4.)

(See Appendix,

Interviewees were asked to rank the characteristics on

a scale of one to five.
the least important.

One was deemed the most important with five

Respondents were also provided with the oppor-

tunity to name any other characteristic or item that they felt had
an impact on their viewing preference for a newscaster.

Only a few

subjects named additional items as being important to their preference for a newscaster.
In the second and third sections Likert scale questions were
used to determine viewer preferences for newscaster physical characteristics.

(See Appendix, Questions 5-17.)

based on a five-point scale.
responses:

Respondent answers were

The scale consisted of the following

(5) strongly agree, (4) agree, (3) no preference, (2)

disagree, (1) strongly disagree.

Respondents were asked their pre-

ferences regarding such newscaster physical characteristics as hair
color and style, eye color and facial hair.

Here are two examples
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of questions found in this section:

"A male newscaster with a

moustache is preferable to me," and "I prefer a newscaster with
black hair." Subjects answered by selecting one of the Likert scale
responses.
In the third section respondents were queried about their preferences for specific physical characteristics of specific
newscaster types.
33-36.)

(See Appendix, Questions 21-23, 26-28, 30, 31,

This section addressed respondent preferences regarding

sportscasters, newscasters and weathercasters.

Subjects were

questioned about such physical characteristics as race, sex, age,
weight, height and build of newscasters.
the questions:

Here are some examples of

"I prefer a sportscaster with a muscular build";

"the height of a newscaster is important to me".

Again, subjects

selected an appropriate answer from a Likert scale response.
The questions concerning newscaster sex, age and race did not
use Likert scale responses.
29, 32, 37-42.)
"Do you prefer a:

(See Appendix, Questions 18-20, 24, 25,

Here are some examples of those questions:
(1) male, (2) female newscaster, or (3) no

preference"; "Which of the fo 11 owing do you prefer for a sportscaster?

(1) white, (2) black, {3) hispanic, (4) no preference";

"For a male weathercaster, which age do you prefer?

(1) 22-29, (2)

30-39, (3) 40-49) (4) 50-59, (5) 60+, {6) no preference".
The questions of section four dealt with newscaster and newsteam
popularity.

(See Appendix, Questions 43-48.)

Respondents were
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asked to designate the least and most watched news (station number).
Subjects were given the opportunity to list their favorite newscaster, sportscaster, weathercaster and newsteam.

They were also

asked to briefly state why they liked a particular newscaster.
Ascertaining demographic data of the respondents was the thrust
of the final section of the questionnaire. (See Appendix, Questions
49-53.)

Respondents were asked their age, sex, marital status,

income and education levels.

To facilitate respondent replies to

education and income the questions were designed as such:

"Which of

the following best describes how much schooling you have had? .. and
"Which of the following best describes your family income per year?"
Respondents could then select an answer such as:

finished high

school or finished college, or for income they could select a range
such as $5001 to $10,000 or $35,001 to $40,000.

CHAPTER IV
RESULTS AND DISCUSSION
Frequency Response
Description of Sample
The sample consisted of 251 respondents located within Lubbock
county.

The questionnaire provided demographic data regarding

respondents• sex, age, marital status, education and income levels.
Fifty-three and six-tenths percent (133 respondents) were female; 46% (114 respondents) were male.

There were three missing

cases. There were 154 married (63.1%) and 89 unmarried (36.5%)
respondents (7 missing cases).
The mean age for the sample was 39.6 years with a mode of 29
years and range of 71.

One hundred and thirty two respondents

(approximately 53%) were between the ages of 20 and 39.
The level of education was obtained by asking respondents:
11

Which of the following best describes how much schooling you have

had?

11

Five levels were used, ranging from (1) finished grade

school, to (5) graduate or professional school.
with a mode of 3 and a range of 4.

The mean was 3.221

There were seven missing cases.

The greatest number of respondents had an education level that
30
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included some college work.

Table 1 provides specific infor-

mation regarding respondent education levels.

TABLE 1
EDUCATION LEVELS OF RESPONDENTS

Level of Education*

Number of Respondents
For Each Level of Education

Adjusted
Frequencies

5

2.0%
22.1%
40.2%
23.0%
12.7%

Finished grade school
Finished high school
Some college
Finished college
Grad./prof. school
Mean

54
98
56
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= 3.221

*as stated on questionnaire
Family income was determined by asking the respondents:

Mwhich

of the following best describes your family income per year?"
Respondents could reply to eleven levels, ranging from {1) $5,000 or
less, to {11) more than $50,000.
$30,000), with a mode of 5.

The mean income was 6 {$25,000-

There were 21 missing cases.

The

greatest number of respondents had an income between $20,000 and
$35,000 annually.

Table 2 provides detailed information on respon-

dents' income levels.

•

II

7.8%

3.9~

9

18

5. 7~

6.5~
13.9~
11.7~
15.2~
11.7~
12.2~
6.5~

4.3~

~

N

w

Adjusted Frequency

15
13

28

10
15
32
27
35
27

Number of Respondents at Each Level

*As stated in the questionnaire; codes are shown in ( ).

Mean = 6.009
Mode = 5.000
Range = 79.000
Missing Cases = 21

$5,000 or less (1)
$5,001 to $10,000 (2)
$10,001 to $15,000 (3)
$15,001 to $20,000 (4)
$20,001 to $25,000 (5)
$25,001 to $30,000 (6)
$30,001 to $35,000 (7)
$35,001 to $40,000 (8)
$40,001 to $45,000 (9)
$45,001 to $50,000 (10)
More than $50,000 (11)

Income Level*

INCOME LEVELS OF RESPONDENTS

TABLE 2
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Subjects were asked how many days per week and how many hours
per day that they watched local television news.

Results indicated

that 24.5% (59 respondents) viewed news seven days per week.
mode was seven and the range was 6 for this question.
the data is provided on Table 3.

The

A summary of

Forty-three and one-tenth percent

of respondents watched one hour of news per day.

Thirty-one and

four-tenths percent (75 respondents) watched one-half hour of news
per day (Table 3).

The mode for hours of viewing was 60 minutes

with a range of 345 (time was coded by minutes and summed for
hours).
Respondents were also asked which of the following newscasts
they viewed the most often:

noon, six p.m. or ten p.m.

The six and

ten were tied with 46.2% (109 respondents) viewing each.

The noon

received a 7.6% response {18 viewers).
Newscaster Characteristics
Respondents were asked to rank the following newscaster characteristics based on their importance:

education, voice and delivery,

experience, physical appearance and personality.

The ranking varied

from (1) most important to (5) least important for each characteristic.

As indicated in Table 4, voice and delivery were deemed

most important, mean

= 2.22,

mode

= 1,

registered as the least important, mean
is based on mean levels.

while physical appearance
=

3.43, mode

=

5.

The table
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TABLE 3
RESPONDENT'S VIEWING PATTERNS

Days per Week of Viewing by Respondents
Number of Days

Number of Respondents

Adjusted Frequency

1
2

8

3.3%
8.7%
14.1%
16.61,
22.41,
10.4%
24.5%

21
34
40
54
25
59

3
4
5
6

7

mean = 4.75, mode = 7, range = 6.0
missing cases = 10
Minutes per Day of Viewing by Respondents
Number of Minutes
15
20
30
45
50
60
90
120
150
180
210
240
360

Number of Respondents

Adjusted Frequency

3
1

1.3%
0.41,
31.4%
0.4%
0.4%
43.1%
5.0%
10.9%
0.81,
4.6%
0.4%
0.8%
0.4%

75

1
1

103
12
26

2

11
1
2
1

mean = 67.448, mode= 60.000, range= 345.000
missing cases = 12

5

2
3
4

1

Voice and Delivery
Experience
Personality
Education
Physical Appearance

Characteristic
216
209
215
213
212

Number of Respondents***

= lowest

mean to 5

= highest mean

***Total number per characteristic

**1

*This table is baed on the mean score of each characteristic

Rank**

NEWSCASTER CHARACTERISTICS*

TABLE 4

2.227
2.900
3.019
3.300
3.439

Mean

5
5

4
4

1

Mode

U1

w
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However, it should be noted that the three characteristics of
personality, education and physical appearance varied in importance
by only .42 (based on mean values).

This in itself demonstrates the

validity of physical appearance as an important characteristic to
Also, as Table 5 shows, 25.5% (54 respondents) felt that

viewers.

physical appearance was significant enough to rank number two on
their list of important characteristics.
TABLE 5
NEWSCASTER CHARACTERISTIC:

PHYSICAL APPEARANCE

Number of Respondents
per level of importance**

Adjusted Frequency

4

15
54
34
41

5

68

7.1%
25.5%
16.0%
19.3%
32.1%

Rank*
1

2
3

Mean = 3.439, Mode = 5, Missing cases = 39
Standard deviation = 1.353
Range = 4.0
*1 =most important, 5 = least important
**These are the number of respondents that selected a particular
ranking for the newscaster characteristic of physical appearance •

.

The cumulative response of 67.9% (144 respondents) for levels one
through four gives support to the concept that physical appearance
will be a factor in viewers• judgments toward newscasters.
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The newscaster characteristics question included an open-ended
response where subjects could state any other characteristics that
they deemed important (see Appendix).

Some of the comments were:

enthusiasm, knowledge of broadcast area and news content, attitude
(should appear to be enjoying himself), diction, and capability.
Newscaster Physical Characteristics
Subjects were queried about their preferences for the following
newscaster physical characteristics:

eye color, facial hair

(mustache, beard), hair color, hair style and hair length.
As Table 6 illustrates, respondents did not indicate a
preference regarding newscaster eye color.

The following are

responses to the no preference category.
TABLE 6
NEWSCASTER PHYSICAL CHARACTERISTIC:

Color

Mean 1

Brown
Green
Blue

2.98
2.88
2.96

Mode

EYE COLOR

Number of Respondents*

Adjusted Frequency

195
200
201

77.7%
79.71o
80.1~

=3

*The numbers represent the number of respondents who selected
quest; onna ire category of "no preference... Corresponding adjusted
frequencies are also shown.
1These were the responses to the questions regarding eye color:
(1) strongly disagree, (2) disagree, {3) no preference, (4) agree,
(5) strongly agree.
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The majority of respondents did not express a preference regarding
newscaster facial hair.

For the statement regarding mustaches on

newscasters the majority of respondents indicated no preference
{68.51, 172 respondents, mode= 3).

However 24.7% of the

did not prefer a mustache on a newscaster.

subject~

Thirty-seven point one

percent {93 respondents) did not want a beard on their male
newscasters.

However, 58.21 {146 respondents) expressed no pre-

ference for this newscaster physical characteristic.
No preference was the most common response concerning male and
female newscaster hair color and hair style.

Statistical infor-

mation is provided on Table 7.
The data did indicate some minor preferences for hair style and
color.

Some 42.41 {106 respondents) expressed a preference for a

traditional hair style on male newscasters.

Twenty-nine point five

percent {74 respondents) preferred shoulder length hair on female
newscasters.

Almost 221 said that they either disagreed or strongly

disagreed with red as a female newscaster hair color.

Some 34% felt

similarly about bleached blond hair.
Respondents provided some interesting data regarding their preferences for weathercasters, sportscasters and newscasters.
Apparently, respondents strongly prefer a male sportscaster, but
expressed only a slight preference for a male weathercaster or male
newscaster over their female counterparts.

Somewhat surprisingly,

respondents selected the age range of 30 to 39 years as preferable

3.13
2.96

Female
On Shoulders
Off Shoulders
137
156

121

177
157

182
173
181

Number of Respondents*

54.61
62.21

48.41

72.51
68.91
72.11
70.51
62.51

Adjusted Frequencies

lThese were the responses to t~e questions regarding newscaster(s) hair color and style:
(1) strongly disagree. (2) disagree. (3) no preference. (4) agree. (5) strongly agree.

**Question referred to female newscasters only.

*The numbers listed represent the number of respondents who selected the questionnaire category
of "no preference.• Corresponding adjusted frequencies are also shown.

Mode • 3 (for all the characteristics)

3.4

3.05
2.96
2.91
2.81
2.56

Male
Traditional

Hair Style

Brown
Black
Blond
Red**
Bleached Blond**

Hair Color

Mean 1

NEWSCASTER PHYSICAL CHARACTERISTICS:
HAIR COLOR, HAIR STYLE

TABLE 7

\..0

w
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for female newscasters.

The age range of 30 to 39 was generally

preferred for all newscaster types.

Some respondents expressed a

slight preference for white newscasters, weathercasters and
sportscasters over their black or hispanic counterparts.

Twenty-one

point one percent of the respondents wanted a white male newscaster;
22.6~

of the subjects wanted a white female newscaster.

respondents

{19.4~)

Forty-eight

expressed a preference for a white weather-

caster, while 51 respondents {20.4%) preferred a white sportscaster.
Slim builds were preferred by some respondents for both a female
newscaster {35.9%) and for a male or female weathercaster {19.1%).
Some of the subjects also indicated that the weight of a
weathercaster and newscaster were important to them.

Although

height was not a factor of importance regarding newscasters and
sportscasters it was considered important for weathercasters.

A

limited number of respondents {19.5%) preferred a weathercaster with
a medium height, approximately 5'11••.

As the following analysis

will indicate, the majority of respondents did not express a preference regarding most of the newscaster physical characteristics.
The majority of respondents selected the no preference category
for the weathercaster physical characteristics of height, build,
race, weight and sex.

Table 8 provides specific information on the

variables of height, build, race and weight.

The Table 8 lists

responses to the no preference category in the questionnaire.
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TABLE 8
WEATHERCASTER PHYSICAL CHARACTERISTICS:
HEIGHT, BUILD, RACE, WEIGHT

Charateristic
Height
Build
Weight
Race

2.94
3.03
3.08
0.00**

Number of
Respondents*

Adjusted
Frequency

180
170
171
171

71.7%
68.0%
68.1%
69.0%

*These are the number of respondents who selected the questionnaire category of .. no preference ...
**Mean not applicable.
1with the exception of uRace these were the questionnaire
responess: (1) strongly disagree, (2) disagree, (3) no preference,
(4) agree, (5) strongly agree. Race responses were (1) white,
(2) black, (3) hispanic, (4) no preference.
11

Regarding sex, respondents gave no preference a slight ten percent edge over a preference for a male weathercaster:

51% (125

respondents) versus 41.6% {102 respondents), respectively.

Subjects

also preferred a weathercaster, male or female, in the age range of
30 to 39 years.
A close examination of the data did reveal slight preferences
for weathercaster height, weight, race and build.

Nineteen point

five percent {49 respondents) preferred that a weathercaster be of
medium height, approximately 5 1 11".

Nineteen point one percent (48

respondents) preferred a weathercaster of slim build.

Fifty-one
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respondents (20.3%) also said that the weight of a weathercaster was
important to them.

Forty-eight respondents (19.4%) expressed a pre-

ference for a white weathercaster.
Sportscasters received similar responses to those given for
weathercasters.
in Table 9.

Responses to the sportscaster variables are listed

The table data is based on respondents' selection of

the no preference category.
TABLE 9
SPORTSCASTER PHYSICAL CHARACTERISTICS:
HEIGHT, BUILD, RACE

Physical
Characteristics
Height
Build
Race

Number of
Respondents
2.89
3.14
0.00**

Adjusted
Frequency

187
167
166

74.5%
66.5%
66.4%

*These are the number of respondents who selected the questionnaire category of "no preference."
**Mean not applicable.
1with the exception of "race," these were the questionnaire
responses: (1) strongly disagree, (2) disagree, (3) no preference,
(4) agree, (5) strongly agree. Race responses were (1) white,
(2) black, (3) hispanic, (4) no preference.
Respondents overwhelmingly preferred a male sportscaster to a female
sportscaster or the no preference category (mode

= 1, missing

43
cases= 6).

Table 10 lists responses to the question:

"Do you

prefer a (1) male, (2) female sportscaster, or (3) no preference?"
TABLE 10
SPORTSCASTER PHYSICAL CHARACTERISTIC:
SEX

Questionnaire
Answer
1.
2.
3.

Adjusted Frequency

Number of Respondents*

Male
Female
No preference

155
17
73

63.3~
6.9~
29.8~

*These are the number of respondents who selected the questionnaire category of "no preference."
On age preference, the majority of
age range of 30-39

(47.2~,

female sportscasters.

respondents selected the

118 respondents, mode= 2) for male and

However,

20.9~

of the subjects preferred the

age range of 22-29 for a fema 1e sportscasters.

For the statement "I

prefer a sportscaster with a muscular build,• 66.9% (168 respondents) said no preference, 16.7% disagreed, and 16.3% agreed.
The trends established for sportscasters and weathercasters
were also found for newscasters.

With the exception of age, the

majority of respondents selected no preference for the physical
characteristics associated with newscasters.

Table 11 provides

detailed information on the subjects' responses.

Male
Female
3.00

4.00
4.00
152

162
161

171
141

165

200

Number of Respondents

61.31

65.61
64.91

68.41
56.21

66.31

79.71

Adjusted Frequencies

***Statement phrased as such: I prefer a female newscaster wtth a slim build."
1The questionnaire responses are: (1) strongly disagree. (2) disagree. (3) no preference. (4)
agree. (5) strongly agree.
2The questionnaire responses for race are: (1) wh1te. (2) black, (3) hispanic. (4) no preThe questionnaire responses for sex are: (l)male, (2) female, (3) no preference.
ference.

**Sex of newscaster was not specified 1n question.

*These are the number of respondents who selected the questionnaire category of "no
preference."

Sex

Race

Mode2

2.98
3.29

3.15

Weight**

Male
Female***

2.98

Height**

Build

Mean 1

Physical Characteristic

NEWSCASTER PHYSICAL CHARACTERISTICS:
HEIGHT, WEIGHT, BUILD, RACE, SEX

TABLE 11

~

+::-
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1.

It should be noted that

35.9~

(90 respondents) preferred a

female newscaster with a slim build.
2.

Also, 21.1% (52 respondents) and 22.6% (56 respondents)
preferred a white male or white female newscaster, respectively.

3.

23.3~

(58 respondents) said that weight of a newscaster was

important to them.
4.

Respondents preferred a male newscaster (27.8%) over a
female newscaster

(10.9~).

Regarding the physical characteristic of age, respondents preferred a male newscaster in the range of 30 to 39 years old (42.4%,
106 respondents); 48.4% (121 respondents) preferred a female
newscaster in the 30 to 39 age group.

The data indicated that 57

respondents (22.8%) preferred a male newscaster between 40 and 49
years of age; and that 43 respondents (17.2%) preferred a female
newscaster between 22 and 29 years of age.
Since the Lubbock market does not have a female sportscaster or
weathercaster, only 4 questions were included in the survey
regarding the physical characteristics of those types of broadcasters.
Although the majority of respondents did not express a preference for specific newscaster physical characteristics, some did.
This lends support to H1 that physical characteristics are important
to some viewers. The data indicated that some respondents
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considered certain newscaster physical characteristics to be important and expressed their preferences regarding those characteristics.
News/Personality Preferences
In one section of the questionnaire respondents were asked to
identify the following:

(1) most-least watched news, (2) favorite

Lubbock personalities (newscasters) and (3) favorite newsteam.
KCBD, Channel 11 had the most-watched news, while KLBK, Channel
13, edged out KMAC Channel 28 for the least watched news in Lubbock.
Table 12 provides a listing of the survey results.
TABLE 12
MOST/LEAST WATCHED NEWS

Station

Number of Respondents*

Adjusted Frequency

Most Watched
11 (1)
13 ( 2)
28 (3)
Mode

= 11,

Missing cases

110
72
54

46.4~

88
86
57

37 .8~

30.4~
22.8~

= 14

Least Watched
13 (1)
28 (2)
11 ( 3)
Mode

= 13,

Missing cases

36.9~
24.5~

= 18

*These numbers represent the number of respondents that chose a
particular station.
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The Channel 11 newsteam ranked number one among the majority of
survey respondents (see Table 13).
TABLE 13
FAVORITE NEWSTEAM

Rank

Channel

1
2
3

11
13
28

Number of Respondents*
110
54
42

Adjusted Frequency
53.1~
26.1~
20.3~

Missing cases = 44
*These numbers represent the number of respondents that chose a
particular newsteam.
Since KCBD, Channel 11 was the most watched station and had the
favorite newsteam, it was not surprising that they had the favorite
news personalities, with one exception.

Channel 11 newscasters

Karin McCay and Abner Euresti ranked as number one and two, respectively (see Table 14).

Channel 11's John Robison was the most popu-

lar among the three weathercasters (see Table 15).

The channel 13

sportscaster (John Harris) edged channel 11's Joe Amato by eight
viewers (see Table 16).
It was interesting to note that channel 13's weekend
sportscaster, Craig Pletenik, came in as number three in popularity.
He edged out channel 28's weekday sportscaster, Bill Jones (see
Table 16).

11
11
13
28
13
11
28
28
11
28
13

Channe 1
pm
pm
pm
pm
pm

--weekend

noon
6 pm
10 pm
noon

6/10
6/10
6/10
6/10
6/10

Newscast
46
33
24
16
8
6
5
4
4
1
1

Number of Respondents 1

30.1%
21.6%
15.0%
10.5%
5.2%
3.9%
3.3%
2.6%
2.6%
.7%
.7%

1These are the number of respondents that selected a particular personality.

**Substitutes on various newscasts.
.::.
co

Adjusted Frequency

*These personalities are no longer serving as newscasters at their respective stations.

Missing cases

9 t•1e

6
7
8 tie

= 98

Karin McCay
Abner Euresti
Vicki Hutson
Sharon Maines
Eric Summers
James Perez*
Bill Maddox*
Keith Williams*
Christi Murphy
Jeff Klotzman**
Veronica Young

1
2
3
4

5

Newscaster

Rank

FAVORITE NEWSCASTERS

TABLE 14

Weathercaster
11
13
28
28
13
28
13

Channel

---

weekend

5/6/10 pm
6/10 pm
6/10 pm
weekend
noon

Newscast

4
4
1

5

64
49
21

Number of Respondents 1

**As of Oct. 1985 Cone was no longer a television weathercaster.
1These are the number of respondents that selected a particular personality.

*Substitutes on various newscasts

Missing cases = 100

John Robison
1
Ron Roberts
2
3
John Cone**
Kevin Parker
4
5 tie Jerry Coleman
Jeff Klotzman*
Pat Schumacher
6

Rank

FAVORITE WEATHERCASTERS

TABLE 15

42.4%
32.5%
13.9%
3.3%
2.6%
2.6%
0.7%

~

1..0

Adjusted Frequency

13
11
13
28
28
11

Channel
6/10 pm
5/6/10 pm
weekend
6/10 pm
weekend
weekend

Newscast
48
40
12
10
5
1

Number of Respondents 1

*No longer at channel 28
1These are the number of respondents that selected a particular personality.

= 133

John Harris
Joe Amato
Craig Pl eteni k
Bill Jones
Al Wallace*
Greg Pare

1
2
3
4
5
6

Missing cases

Newscaster

Rank

FAVORITE SPORTSCASTERS

TABLE 16

40.71,
33.91,
10.2%
8.4%
4.21,
0.8%

0

U1

Adjusted Frequency
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Detailed listings of the favorite news personalities are provided in Tables 14-16.
Analysis of Hypotheses
The following methods were utilized in testing the study•s
hypotheses: (1) one-way analysis of variance, (2) analysis of
covariance, (3) multiple regression, (4) Chi-square and crosstabulation.

Methods one and two (listed above) were used to test H ,
2
while methods three and four were used in testing H •
1
Computations for the statistical testing of H and H were per1
2
formed on an IBM computer using the Statistical Package for the

Social Sciences (SPSS).
For the purposes of review, H and H were:
1
2
H1 Audience members who consider physical appearance to

be

an

important characteristic of a newscaster will express a greater preference for specific newscaster physical characteristics, compared
to audience members who do not consider physical appearance to

be

important characteristic.
H2 Newscaster physical characteristics will be more important
to female viewers than to male viewers, controlling for audience
income and education.
In essence, analysis of this survey•s data should reveal that
some television news viewers feel that a newscaster•s physical

an
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appearance is important.

Additionally, there should be statisti-

cally significant relationships between those news viewers who find
physical appearance to be important and their ratings of specific
newscaster physical characteristics.

Therefore, the audience

members who consider physical apperance important will prefer certain physical characteristics on particular newscaster types.
H2 is a natural extension of H • If, as this study proposes,
1
there are some audience members who consider the physical appearance
of newscasters important, then it is also possible that the physical
appearance of newscasters will be more important to female audience
members than to their male counterparts.

After all, the sex of the

audience may be significantly related to the importance of a
newscaster's physical appearance.
Throughout this study references have been made to the terms
general newscaster and specific newscaster physical characteristics.
General newscaster physical characteristics refer to any type of
television broadcaster and his or her associated physical characteristic.

In this instance, the term newscaster(s) is inclusive of

all television broadcaster types, i.e., sportscaster, weathercaster
and the news presenter.

Some examples of general newscaster physi-

cal characteristics are:

a newscaster's eye color, a newscaster's

hair style.
A specific newscaster physical characteristic refers to a specific type of television broadcaster and his or her physical characteristic.

The term newscaster is not generic and is defined as the
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news presenter or news anchor.

An example of a specific newscaster

physical characteristic would be:

the height of a male weather-

caster, or a female newscaster with a slim build.
A detailed listing of general and specific newscaster physical
characteristics can be found in Tables 17 and 18.
These various newscaster physical characteristics were key elements in the testing of H •
1
If there are statistically significant relationships between
a respondent's importance rating of "physical characteristics" and
his or her preference for specific newscaster physical characteristics, then there will be support for the first hypothesis.
The first analysis took the form of a forward (step-wise)
multiple regression.

This analysis investigated the relationship

between general newscaster characteristics and respondent's age,
income and education levels.

General newscaster characteristics

were ranked from most to least important by the respondents.
general newscaster characteristics were:

These

personality, voice and

delivery, experience, education and physical appearance.
the dependent variables in the regression equation.

They were

Respondents•

age, income and education were the independent variables.
Ratings of newscaster physical appearance and respondent income
was the only relationship found to be statistically significant; F
6.23,

~

.05; significance of F = .013; Beta = .185.

default parameters for this computation were:
.001.

=

The regression

N = 80, F

= .01, T =

Touching Shoulders

Female

Length

Male
Male

Mustache

Beard

<.n
.+=::-

Over ears, but not touching
shoulders

Female

Length

Facial Hair

At or above ears

Male

Blue, Green, Brown

Bleached Blond, Red

Female
Male or Female

Brown, Black, Blond,

Specific Color/Description

Male

Sex of the Newscaster

Traditional

Hair Style

Eye Color

Hair Color

Newscaster Characteristic

NEWSCASTER PHYSICAL CHARACTERISTICS--GENERAL

TABLE 17

Not Specified
Not Specified
Not Spec1fi ed
Hale
Female
Not Sped fi ed
Not Sped f ted

Muscular Build
Build
Height
Build
Slim Build
Weight
Height

Sportscaster
Sportscaster
Sportscaster

Newscaster
Newscaster
Newscaster
Newscaster

**Race

= Wh1te. Black. H1span1c

= 22 - 60+

Not
Not
Not
Not

Height
Build
Slim Build
Weight

Weathercaster
Weathercaster
Weathercaster
Weathercaster

*Age Range

Hale and Female
Not Spec 1ft ed
Not Sped fied

Race**
Race**
Race**

Newscaster
Sportscaster
Weathercaster

Sped f 1ed
Sped fi ed
Specified
Sped f i ed

Hale and Female
Hale and Female
Male and Female

Age*
Age*
Age*

Newscaster
Sportscaster
Weathercaster

Hale and Female
Hale and Female
Hale and Female

Sex of Broadcaster

Sex
Sex
Sex

Physical Characteristic

Newscaster
Sportscaster
Weathercaster

Type of Broadcaster

NEWSCASTER PHYSICAL CHARACTERISTICS--SPECIFIC

TABLE 18

Ul

01
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The relationship between newscaster physical appearance and
audience income level was weak (R 2 = .034), but positive. The
income level of the audience member explains three percent of the
importance of a newscaster's physical appearance to the respondent.
The results supported the concept that an audience ·members •
level of income will be a factor in his or her concern over the physical appearance of a newscaster.

In other words, as the income

level of the respondents increased, so did this concern over the
physical appearance of the newscaster.
Applying these findings to television news viewers in general
means that low income viewers will not be as concerned with a
newscaster's physical appearance as higher income viewers.
Therefore, some audience members {those with higher incomes) will
consider all aspects of a newscaster's physical appearance as important; this includes specific physical characteristics of the
newscaster.

These higher income viewers will be concerned about a

newscaster's hair color and style, weight, height, build, eye color,
and race.

In turn, the viewers• level of income will be a factor

affecting which newscaster physical characteristics are important or
preferred by the viewer.
Additional analysis should indicate which newscaster physical
characteristics are preferred or rated as important by viewers
{based on the viewer's income level).
The second analysis, which was multiple regression, sought to
determine the relationship between preference ratings of specific
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newscaster's physical characteristics and importance ratings for
general newscaster characteristics:

(1) personality, (2) voice and

delivery, (3) experience, {4) education and (5) physical appearance.
The dependent variables were preferences for specific newscaster
physical characteristics and the independent variables were importance ratings of the general newscaster characteristics of personality, education, voice and delivery, experience and physical
appearance.
The analysis revealed statistically significant relationships
between some newscaster physical characteristics and the newscaster
variables of personality, experience, voice and delivery, education
and physical appearance.

The following is a list of newscaster phy-

sical characteristics that were significantly related to the general
newscaster characteristics:

(1) newscaster eye color, (2) news-

caster hair color, {3) shoulder length hair on female newscasters,
and {4) newscaster height.
Preference for the physical characteristic of brown eyes on a
newscaster was found to be significantly related to importance
ratings of all five general newscaster characteristics.

Table 19

provides statistical data regarding the newscaster physical
characteristic of brown eye color.
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TABLE 19
NEWSCASTER 1 PHYSICAL CHARACTERISTIC:
BROWN EYES

General Newcaster Characteristic

Beta

F

Personality
Education
Voice and Delivery
Experience
Physical Appearance
R2 = .040
Table F = 2.21, p ~ .05

2.18
2.17
2.08
2.03
2.06

5.144
5.013
4.930
4.637
4.481

1Term newscaster, in this instance, refers to all broadcaster
types.
As the table indicates the relationshps were positive and significant.
The results indicate that audience members who feel that a
newscaster's personality, education, experience, voice and delivery
and physical appearance are important will feel that eye color is
important.

As indicated in the previous analysis, these audience

members will prefer that a newscaster have brown eyes.
The implications are that some audience members would prefer a
newscaster with brown eyes over one with blue or green eyes. if the
newscasters were equal in appearance, personality, delivery, education and experience.
Statistical significance was indicated between preference for
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the newscaster physical characteristic of blond hair and the importance ratings of all five general newscaster characteristics.

The

relationship between blond haired newscasters and the general
newscaster characteristics was positive.

{See Table 20.)

TABLE 20
NEWSCASTER PHYSICAL CHARACTERISTIC:
BLOND HAIR

General Newscaster Characteristic

Beta

F

Personality
Education
Voice and Deliver
Experience
Physical Appearance

2.18

5.291
4.453
4.225
4.306
4.761

2.01
1.89
1.92

2.09

R2 = .072

Table F

= 2.21, p ~ .05

The results of this analysis imply that news viewers who feel
that newscaster personality, voice and delivery, education,
experience and physical appearance are important will express a preference for newscasters with blond hair.
The regression analysis indicated that preference for the
newscaster physical characteristic of red hair was significant and
negatively related to the importance ratings of all five general
newscaster characteristics.

Table 21 provides statistical data

regarding the newscaster physical characteristic of red hair color.
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TABLE 21
NEWSCASTER PHYSICAL CHARACTERISTIC:
RED HAIR

General Newscaster Characteristic
Personality
Education
Voice and Delivery
Experience
Physical Appearance
R2 = .045
Table F = 2.21, p ~ .05

B~a

F

-2.54
-2.55
-2.54
-2.49
-2.50

6.995
6.911
7.415
7.057
6.634

Those viewers who find the newscaster characteristic of personality, education, voice and delivery, experience and physical
appearance important may not want to view a newscaster that has red
hair.
The length of hair on a female newscaster was a physical
characteristic of importance.

Results indicated that audience mem-

bers who considered newscaster education, voice and delivery,
experience, personality and physical appearance as important would
express a preference for a female newscaster with shoulder length
hair.

The combined general newscaster characteristics explain seven

percent of the importance (preference) for shoulder length hair on
a female newscaster.

(See Table 22.)
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TABLE 22
NEWSCASTER PHYSICAL CHARACTERISTIC:
SHOULDER LENGTH HAIR

General Newscaster Variable

B~a

F

Personality
Education
Voice and Delivery
Experience
Physical Appearance
R2 = .06S
Table F = 2.21, p ~ .OS

2.20
2.38
2.32
2.28
2.25

S.371
6.168
6.276
5.998
5.517

A newscaster physical characteristic with negative Beta weights
was the height of a newscaster.

The results of this analysis indi-

cated that height was not an important newscaster physical characteristic to some members of a newscast audience.

Height of a

newscaster is statistically significant when related to the importance ratings of all five general newscaster characteristics as a
group (F = 2.54, p ~.OS).

However, on an individual basis, only

four general newscaster characteristics had significant Beta weights
in relation to the height of a newscaster.

Those audience members

who felt that newscaster education, experience, personality and physical appearance as important would not express a preference for a
particular newscaster height.

However, a limited number of audience

members would consider the height of a newscaster important and
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would express a preference for a particular height of a newscaster.
Apparently most audience members will not base their preference for
a newscaster on his or her height.

Data regarding the newscaster

physical characteristic of newscster height is provided in
Table 23.
TABLE 23
NEWSCASTER PHYSICAL CHARACTERISTIC:
HEIGHT OF A NEWSCASTER

General Newscaster Characteristic
Personality
Education
Voice and Delivery
Experience
Physical Appearance

Beta

F

-1.54
-1.66
-1.33
-1.46
-1.63

2.626
3.005
2.053*
2.466
2.869

R2 = 0.60
Table F = 2.21, p ~ .05
*Not si gni fi cant
There were four other newscaster physical characteristics that
were significantly related to the importance ratings of all five
general newscaster characteristics.

These four newscaster physical

characteristics of sportscaster height, weathercaster height,
weathercaster slim build, and newscaster with bleached blond hair
were significantly related to the importance ratings of newscaster
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personality, voice and delivery, experience, education, and physical
appearance.

Each newscaster physical characteristic was the depen-

dent variable while the independent variables for each dependent
variable were the importance ratings of the general newscaster
characteristics.

As Table 24 shows, the F values for each

newscaster physical characteristic were significant (Table F

=

2.21,

p ~ .05}.

Together the five general newscaster characteristics explain:
six percent of the importance of a sportscaster's height; fifteen
percent of the preference for a weathercaster 5' 11" in height; six
percent of the preference for a weathercaster with a slim build; and
seven percent of the preference for a newscaster with bleached blond
hair.

However, the individual Beta weights of the general

newscaster characteristics (personality, education, voice and delivery, experience, and physical appearance) were not significantly
related to any of the four newscaster physical characteristics.
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TABLE 24
NEWSCASTER 1 PHYSICAL CHARACTERISTICS

Physical Characteristic

F Value

Sportscaster height
Weathercaster height (medium 5'11")
Weathercaster slim build
Newscaster with bleached blond hair

2.51*
7.04*
2.50*
3.06*

*p ~ .05, F Value for overall relationship, not for Beta
weights.
1Term newscaster applies, in this instance, to all broad
caster types.
the general newscaster characteristics are important will not
express a preference for a weathercaster of medium height, 5'11•.
Bleached blond hair correlates with the results of blond hair on
newscasters.

That is, that some audience members will express a

preference for bleached blond hair on their newscasters.

It appears

that a weathercaster with a slim build will be preferred by some
viewers, although the Beta weight of the independent variables did
not approach a level of significance.
There were two newscaster physical characteristics that
approached statistical significance for their Beta weights.
physical characteristics were:

These

(1) the build of a male newscaster

65
(Betas varied from 1.2 to 1.7), and (2) the weight of a weathercaster (Betas 1.9 to 2.19).

One could infer that the build of a

newscaster may be important to a limited number of audience members
and that some news viewers would consider the weight of a weathercaster as important.
A third analysis, using multiple regression, was performed to
study the relationship between preferences for newscaster physical
characteristics and audience age, income, sex and education.

The

dependent variables were newscaster physical characteristics
(general and specific).

Audience age, sex, education and income

served as the independent variables.
A total of sixteen newscaster physical characteristics were
found to be significantly related to one or more audience variables
(age, income, sex, education).
A detailed listing of the significant relationships, their F
values, and their Beta weights can be found on Tables 25 and 26.
These are the newscaster physical characteristics that are
significantly related (p
moustache (B

~

.05) to the variable of audience sex:

= .120), traditional hairstyle {B = .146), brown hair

(B = .147), blond hair {B
length hair (B

= -.220).

= -.145),

weight {B

= .120),

shoulder

Income
Sex

Tradtt1onal Hair Style

Sex
Education

Shoulder length Hair

-.125
-.144

Income
Education

Red Hair

.01

1oependent Variables
2Independent Variables
3Male • li Female • 2

~

! .05

**p

*p

Blue Eyes

4.45**
-.145

Sex

Blond Hair

3.02*
4.06**

2.50*
4.64**
-.107
.147

10.A9**
8.73**

3.76**

3.85**
4.64**

3.05*
6.40**

F

Age
Sex

-.220
-.207

.132

.139
.146

.120
-.181

Beta

Brown Ha1r

Newscaster

Age

Hair over ears, but not touching shoulders

Fe.ale Newscaster

Sex
Income

Moustache,
Beard

Male Newscaster

Audience Variable 2

PHYSICAL CHARACTERISTICS (GENERAL)
AND AUDIENCE VARIABLES

Newscaster Physical Characteristic 1

NE~·JSCASTER

TABLE 25

0'\
0'\

~

.05

**p ~ .01
1oependent Variables
2 Independent Variables

*p

Medium Height. 5' 11"
Slim Build

Weathercaster

Slim Bu11d

Female Newscaster

Weight

Newscaster

Muscular
Build
Height

Sportscaster

Newscaster Physical Characteristic 1

Education
Education

Income

Income
Sex

Education
Education
Education
Income

Audience Variable 2

-.130
.131

.210

.137
.120

-.144
-.156
-.132
.136

Beta

NEWSCASTER PHYSICAL CHARACTERISTICS (SPECIFIC)
AND AUDIENCE VARIABLES

TABLE 26

3.22*
3.29*

8.77**

3.67**
3.09*

4.05**
4. 71**
3.36**
3.60**

F

m

........
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Implications from the data are that the newscaster physical
characteristics listed above are important to some audience members.
It is also apparent that male audience members would express a preference for a female newscaster with shoulder length hair.

Male

news viewers also expressed a preference for newscasters with blond
colored hair.

The results also show that female viewers are more

likely than males to express a preference for the following
newscaster physical characteristics:

moustache, traditional hair

style, and brown hair color.
The age of audience members is significantly related to ratings
of the newscaster physical characteristics of brown hair (B
p ~ .05) and female hair length (B = .132, p ~ .05).

= -.107,

The data indi-

cates that the preference for brown hair on newscasters decreases
with audience age.

Younger news viewers would prefer brown hair on

newscasters.
Apparently, as viewers ages increase, so does their preference
for hair not to touch the shoulders of female newscasters.

In other

words, older viewers would be more likely to express a preference
for a female newscaster's hair to be above her shoulders.
Ratings of six physical characteristics are significantly
related (P
are:

~

.05) to audience income levels.

beard on a newscaster {B

male newscasters (B
newscaster weight {B

= -.181),

These characteristics

traditional hair style on

= .139), red hair on newscasters {B = -.125),
=

.137), sportscaster height {B

=

.136), and
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female newscaster with a slim build (B

= .210).

Lower income viewers will express a preference for the physical
characteristics of a beard and/or red hair on newscasters.
Apparently, higher income viewers would not express a preference for
such newscaster physical characteristics.
The data indicated that as the audience income levels increase,
so would their concern over the weight of a newscaster and the
height of a sportscaster.

Lower income viewers would be less likely

to express a preference regarding the weight or height of
newscasters and sportscasters, respectively.
This analogy would also apply to a traditional hair style for
all male television broadcasters.

As the audience income levels

increased, viewers would likely express a preference for a traditional hair style for male newscasters (all types).
As the viewers• income levels increased so would their preference for a female newscaster with a slim build.

Lower income

audience members would be less likely to express a preference for a
particular build for a female newscaster.
Apparently the education levels of audience members play a role
in their preference for newscaster physical characteristics.

The

following physical characteristics were statistically significant
{p < .05) in their relationship to audience education levels:
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newscaster with blue eyes (B

= -.144); female newscaster with

shoulder length hair (B = -.207); weathercaster medium height (B =
-.130) and slim build (B
build (B

=

.131); sportscaster height (B

=

-.132),

= -.156} and muscular build ( B = -.144).

With the exception of weathercaster slim build, all of the Beta
weights were negative.

Therefore, viewers with lower education

levels were more likely to express a preference for a weathercaster
of medium height, 5'11N, a muscular sportscaster, shoulder length
hair on female newscasters and newscasters with blue eyes.

At the

same time, the physical characteristics previously listed, plus
those of sportscaster build and height, will

be

audience members with higher education levels.

less important to
Such viewers would

be less likely to express a preference for a weathercaster of medium
height, a muscular sportscaster, shoulder length hair on female
newscasters or blue eyes for newscasters.
However, it appears that a viewer with a higher level of education would express a preference for a weathercaster with a slim
build.

An audience member with a low level of education would place

less value on that physical aspect of the weathercaster.
Several other newscaster physical characteristics approached
significance levels and are worth noting.
newscasters with green eyes (B
newscaster (B

= -.101,

F

= -.097,

= 2.14).

F

The characteristics are

= 2.01)

and height of a

These physical characteristics
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were more important to males than female audience members.

Male

viewers would be more likely to express a preference for a particular height of a newscaster and for a newscaster with green eyes.
The fourth analysis required the used of Chi-square and crosstabulation.

Crosstabs were used to investigate the relationships

between respondent's sex and preference for newscaster physical
characteristics.

Preference for newscaster physical characteristics

were the dependent variables, and respondent sex was the independent
variable.

The newscaster physical characteristics were:

(1)

newscaster age, sex and race, (2) weathercaster age, sex and race,
and (3) sportscaster age, sex and race.
The sex of the audience members predicted their preference
regarding the following newscaster physical characteristics:
(1) male and female newscaster age and (2) male weathercaster age.
The audience sex and male newscaster relationship had a significance
of .001 with a Chi-square of 28.569.

Forty-four and two-tenths per-

cent of male audience members expressed a preference for a male
newscaster between 30 to 39 years of age compared to 41.4% for
female audience members.

More male viewers (25.7%) also expressed a

preference for a male newscaster, age 40 to 49 years, as compared to
female viewers• preference (21.1%).

The greatest number of audience

members expressed a preference for a male newscaster between 30 and
49 years of age.

(See Table 27.)

For the relationship between
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audience sex and female newscaster age, the significance
the Chi-square

=

.00 and

= 255.470. The analysis shows that most audience

members (male and female) expressed a preference for female
newscasters between 22 and 39 years of age.

Fifty-one and one-tenth

percent of female viewers expressed a preference for a female
newscaster between 30 and 39 years, compared to 46.9% for male
viewers.

Male audience members prefer a young (age 22-29) female

newscaster (20.4%) as compared to female viewers (14.3%). (See Table
27.)
For the dependent variables of male weathercaster age and the
predictor variable of audience sex, the following statistics were
computed:

Chi-square

= 87.534

and significance

= .00.

Male viewers

expressed a preference for a male weathercaster age 30 to 39 years
(49.6%), as compared to the female viewers' preference (43.6%).

The

male weathercaster age of 40 to 49 years was preferred 22.1% by male
viewers and 19.5% by female viewers (See Table 27).
In general, the greatest percentage of respondents, both male
and female, expressed a preference for the age range of 30 to 39
years for a male and female newscaster and male weathercaster.
However, a larger percentage of female respondents, compared to male
respondents, did not express an age preference for male or female
newscasters or male weathercasters.

It appears that a male viewer

would be more likely than a female viewer to express a preference
for a particular age of a newscaster or weathercaster.
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There were no significant relationships between broadcaster age
and audience education or income levels.

Significant relationships

were not discovered between the physical characteristics of
newscaster sex and the predictors of audience age, sex, marital status, education or income.
Age levels of audience members serve as predictors of their
preference for the race of a weathercaster.
Crosstabs indicated a significant relationship between the race
of a weathercaster and the audience age {Chi-square = 412.808 and
significance= .00).

Analysis revealed that audience members bet-

ween 18 and 83 years of age expressed a preference for a white
weathercaster.

An hispanic weathercaster was second in preference

for the audience members.

The audience preference for a white

weathercaster was significantly greater than the preference for
black or for hispanic in all age groups except the 30 to 39 audience
age group.

The white versus hispanic preference was lowest in the

audience age group of 30 to 39 years.

The greatest percentage of

respondents, all ages, did not express a preference regarding
weathercaster race.

However, as the age of the respondents

increased, so did their preference for a white weathercaster.

The

preference for a white weathercaster was greatest with the respondents between 37 to 47, and 58 to 83 years of age.
Respondent sex had an impact on their preferences for the races
of: (1) female newscasters, and {2) weathercasters {male and female)
{See Table 28.)
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The statistical data regarding the predictor variable of
audience sex and the physical characteristics of female newscaster
race was:

Chi-square= 32.124 and significance= .0001.

The results indicate that male and female viewers expressed the
greatest preference for white female newscasters, 23.2%·and 22.0%
repsectively.

Male viewers expressed a slightly higher preference

than female viewers for hispanic female newscasters:

male viewers

expressed preference = 9.8%, female viewers expressed preference =
7.6%.

The opposite was true for preference for a black female

newscaster:

male viewers preferred = 1.8%, female viewers pre-

ferred= 3.8%.

{See Table 28).

The majority of respondents expressed a preference for white
weathercasters {Chi-square = 245.799, significance = .0).

Male ver-

sus female audience members expressed a preference for white
weathercasters by the following percentages:

20.5% to 18.9%.

Male

versus female viewers preference for black weathercasters was .9% to
.8%.

Female viewers preferred an hispanic weathercaster 11.4% to

male viewers 8.0%.

{See Table 28).

The predictor variable of audience education and the dependent
variable of racial preference for newscasters were not significantly
related.
The preference for the physical characteristic of male
newscaster race was significantly related to the predictor variable
of audience income {Chi-square= 671.436, significance= .0019) (See
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Table 29}.

Respondents at all income levels except one expressed a

preference for a white male newscaster.

The one exception was the

$35,000 to $40,000 income level where the majority of respondents
expressed a preference for a hispanic male newscaster.
The race of newscasters and marital status of audience members
was not indicated as significantly related.
The regression and crosstab analyses indicated that newscaster
physical characteristics were significantly related to audience members, whether it be their sex, income, age, education or other
related factors.

Therefore, H1 was found to be valid. Some
audience members found that certain newscaster physical characteristics were important and expressed a preference for those particular physical characteristics.
The last analysis for this study involved the testing of H • A
2
one-way ANOVA and an analysis of covariance were used. The multiple
regression analyses had indicated that H2 might not be valid. There
were numerous instances where the male viewer was more concerned
than the female viewer concerning the physical characteristics of
the newscasters.

Therefore, it was not surprising to find that the

ANOVA computations did not lend support to the second hypothesis.
The dependent variables for the one-way analysis of variance
were the ratings of the newscaster characteristics of education,
voice and delivery, experience, personality and physical apperance.
Sex of the resondents was the independent variable.

The ANOVA did

not reveal a significant relationship between the the dependent

'
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variables and audience sex.
the computation:

The following statistics were shown for

grand mean = 3.45, cell means =male 3.52 (91

subjects), female 3.40 (105 subjects), significance ofF= .555.
The analysis of covariance, which controlled for the audience
income and education failed to show a significant relationship between the newscaster characteristics and audience sex.
It is apparent, by the findings of this study, that newscaster
physical characteristics are not more important to female viewers
than to male viewers.

In fact, in some instances, the opposite was

true, certain newscaster physical characteristics were more important to male viewers than to female viewers.
Based on the results of this study, it would not be valid to
state that newscaster physical characteristics are more important to
one sex than the other.
However, it is valid to say that some newscaster physical
characteristics are important to some audience members.

In turn,

these audience members will express a preference for particular
newscaster physical characteristics.

CHAPTER V
SUMMARY AND CONCLUSIONS
Limitations
As with any study of this type there were some inherent limitations.

The most significant one was the number of usable surveys.

Due to financial and time constraints 251 surveys were used instead
of the desired 384.
In order to complete this study by December, 1985 it was
necessary to curtail the survey process in mid-September of that
year.

Also, limited financial resources prevented the utilization

of additional paid interviewers to gather another 133 surveys.
The use of 251 surveys resulted in a six percent error level.
However, this slight increase in the error level should not affect
the validity of the results.
However, due to the limits of survey size, results of this
study should be primarily applied to the Lubbock market.

Also, one

should realize that a slight bias may be inherent in the study.

It

is possible that respondent replies are a result of what they are
accustomed to viewing.
Another limitation in this study was the type of questions used
in the survey.

Since it was necessary to obtain a maximum amount of

information in a minimum amount of time all but four of the
80
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questions in the survey were closed-end types.
It would have been very useful to ask viewers why they preferred specific physical characteristics on specific newscaster
types.

However, because the survey instrument was rather lengthy,

respondents were only asked open-ended questions regarding important
newscaster general characteristics and why they preferred their
favorite newscaster(s).
Some additional open-ended questions might have led to a more
thorough examination of the relationship between physical characteristics and newscasters.
Use of a Lubbock telephone directory for sample numbers was
also a minor limitation.

Limiting the selection to the telephone

directory resulted in the loss of some population numbers--those
with changed or unlisted numbers and those who had their phones
disconnected, and new arrivals.
Missing data, either as a result of clerical errors or respondents• lack of response, may have had a minor impact on the survey
results.
Summary
The results of this study lend support to the hypothesis that
some audience members will express a greater preference for specific
newscaster physical characteristics than other audience members.
Support for the hypothesis was found in two areas of investigation:

(1) respondent frequency response, and (2) analysis or
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relationships between variables.
Respondent frequency response established the importance of
newscaster physical appearance to audience members.

Physical

appearance was listed as the fifth most important characteristic
associated with a television newscaster.

The other newscaster

characteristics, in order of importance:

were (1) voice and

delivery, {2) experience, (3) personality and {4) education.
Approximately seven percent of the respondents in this study indicated that a newscaster's physical appearance was the most important
characteristic to them.

Forty-one percent of the respondents ranked

newscaster physical appearance as the second and third most important newscaster characteristic (out of the list of five).
Analysis also gave support to the importance of newscaster
physical appearance to some audience members.

Multiple regression

indicated that the importance of a newscaster physical appearance
was closely associated with the income level of the respondent.

As

the income of the respondent increases, so does their concern over
the physical appearance of a newscaster.

This is not to say that a

nwescaster's physical appearance is not important to lower income
audience members.

It means that the income level of a viewer will
~

determine how important physical appearance is to him or her.

The

viewer's income level will also determine what aspects of a
newscaster's physical appearance are important to him or her.
Since a newscaster's physical appearance is primarily the
result of that newscaster's physical characteristics, it is logical
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to assume that a newscaster's physical characteristics will be
important to those audience members that consider physical
appearance important.
A review of the data shows that the majority of respondents did
not express a preference for specific newscaster physical
characteristics listed in the questionnaire.

However, for the pur-

poses of this study it is worthwhile to review those newscaster physical characteristics that were preferred by some respondents.
Thirty-seven percent of the respondents indicated that they did
not care for a beard on a newscaster.

Some

24~

of the sample survey

said that they did not prefer to see a moustache on a newscaster.

A

number of the respondents expressed their preferences regarding
newscaster hair color and style.

Almost one-quarter of the sample

group indicated that they did not care for red hair on a newscaster.
Thirty-four percent of the respondents disagreed with the statement
"I prefer a newscaster with bleached blond hair."

At the same time,

almost one-half of the respondents expressed a preference for a
traditional hair style on a male newscaster.

Twenty-nine percent

of the sample members expressed a preference for shoulder length
hair on a female.
Some respondents expressed a preference for specific physical
characteristics on certain broadcaster types.
of the respondents preferred a male newscaster,

As an example, 28.7%
21.1~

of the respon-

dents expressed a preference for him to be white, and 42.4% wanted
the male to be between 30 and 39 years of age.

Ten point nine
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percent of the respondents expressed a preference for a female
newscaster, while 22.6% wanted their female newscaster to be white.
For weathercasters, 19.4% of the subjects expressed a preference for
white, 46% for the age range of 30 to 39, and 41.6% for a male.
Twenty point four percent of the respondents expressed
a preference for a white sportscaster, while
and 47.2% percent wanted him to

be

63.3~

wanted a male,

between 30 and 39 years of age.

Twenty-three percent of the respondents indicated that a
newscaster's weight would

be

important to them.

Nineteen percent of

the respondents expressed a preference for a weathercaster of medium
height, approximately 5' 11".

Nineteen percent of these sample

members expressed a preference for a weathercaster of slim build.
Respondent preferences for or against specific newscaster
characteristics were found in the data analyses.

Audience members

who feel that a newscaster's personality, education, voice and delivery, experience and physical appearance are important expressed
preferences for brown eyes, blond hair color and shoulder length
hair for their newscasters.

The same viewers expressed a preference

for a weathercaster with a slim build, but did not want a newscaster
with red hair.
This study indicates that a viewer's sex, age, education and
income levels are the determining factors regarding their preferences for or against specific newscaster physical characteristics.
Audience members of both sexes found these newscaster physical
characteristics to be important:

hair color, style and length,
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facial hair, weight, age and race.

Male viewers expressed a pre-

ference for shoulder length hair on female newscasters.

Males

expressed a preference for blond hair color on newscasters.

Both

sexes expressed a preference for newscasters (all types) in the age
bracket of 30 to 39 years.

However, male viewers expressed a higher

·preference than female viewers for a female newscaster between 22
and 29 years of age.

Both sexes also expressed a preference for

white female newscasters and white male weathercasters.
The age of the audience member also predicted their preferences
for these newscaster physical characteristics:
color and length.

age, race, hair

Respondents between 18 and 83 years of age

expressed a preference for the age range of 30 to 39 years for
female newscasters and male weathercasters.

The same respondent age

group expressed a preference for a white weathercaster (male or
female).

Also, as the age of the respondents increased, so did

their preference for a weathercaster of the white race.

It appears

that younger respondents prefer brown hair for their newscasters
(all types).

The younger viewers also prefer that the female

newscasters have shoulder length hair.

As the age of the respondent

increased their preference for brown hair and shoulder length hair
on their newscasters decreased.
Apparently, viewers with lower education levels will express a
preference for shoulder length hair on female newscasters.

This

audience group will also prefer blue eyes for a newscaster.
Audience members with lower education levels expressed a preference
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for sportscasters with a muscular build and weathercasters approximately s• 11'' in height.

Apparently as the education level of the

viewer increases there is less concern over the hair length of
female newscasters, the physical build of sportscasters, the height
of weathercasters, and the eye color of newscasters.

However, the

build of weathercaster is important to viewers at all education
levels.

In fact, as the education level of the viewer increased, so

did their preference for a weathercaster to have a slim build.
Preferences regarding newscaster facial hair, hairstyle and
color, weight and race are closely associated with the income level
of a viewer.

Viewers of all income levels prefer white male

newscasters.

Those viewers of higher levels of income expressed a

preference for:

(1) a traditional hair style for male newscasters

and (2) a slim build for female newscasters.

These viewers also

indicated that the height of a sportscaster was important to them as
well as the weight of a newscaster.

On the other hand, viewers with

lower income levels would be more accepting of newscasters with a
beard and/or red hair.
Conclusion
At the beginning of this study the following question was
posed:

how does one create an image that will be accepted by the

television audience?

It is now apparent from the results of this

study, as well as others, that physical appearance is a significant
contributor to a successful image.

In this study, the image was
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that of a newscaster, weathercaster or sportscaster, and successful
applies to their audience appeal.
Within the context of a newscaster's physical appearance, this
study has shown that physical characteristics can be a significant
factor relating to audience appeal.
The results of this study support the hypothesis that audience
members who find physical appearance to be important will express a
greater preference for specific newscaster characteristics than
audience members who do not feel that physical appearance is important.
The analysis has demonstrated that viewers who found the physical appearance of newscasters to be important also indicated their
preferences for specific newscaster physical characteristics.
Further analysis indicated that the audience members• sex, age,
income and education levels would play a significant role in determining which newscaster physical characteristics were important
and/or preferred by the viewers.
It was intersting to find that some of the significant
newscaster physical characteristics of this study were also important in Sanders and Pritchett's 1971 study.

The physical charac-

teristics of race, height, age, hair length and style are as
important to viewers in 1985 as they were some 14 years ago.
This study provided some logical correlations between the physical characteristics preferred by respondents and the specific
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television newscaster types.

For example, some of the respondents

expressed a preference for a weathercaster of medium height, s• 11".
It is obvious that 90% of a weathercaster•s presentation is in a
standing position.

Therefore, height would be a physical charac-

teristic noticed and considered important to some audience members.
The same analogy applies to the build of a weathercaster.

Higher

income viewers expressed a preference for a weathercaster of slim
build.
Since the primary focus for newscasters and sportscasters is
their head and shoulders, viewer attention would center on their
facial features, hair length, color and hair style.
The analyses in this study indicated several instances where
some respondents expressed preferences regarding newscaster hair
color (red, blond, brown), build (muscular for sports), and hair
style (traditional for male newscasters), and facial hair (moustache
and beard).
As with any study of this nature, there are two factors to bear
in mind.

First, the impcat of a newscaster•s physical charac-

teristics will be determined by the individual viewer.

It will be

the particular preferences of the individual viewer that determine
which newscaster will be watched.

Secondly, as Sanders and

Pritchett noted, the viewers• perceptions are what counts.

The

newscaster •s appearance •off the air is not as cri t i ca 1 as his or
11
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her "on-air" appearance.

A weathercaster need not be of medium

height and slim build, nor does a female newscaster need to be slim
and young.

In such cases, it would simply be a matter of adjusting

the camera angles and/or designing the news set so that a particular
newscaster type is perceived as having the desired physical characteristics.
For other physical characteristics, such as facial hair, hair
color, style and length, the question of appearance rests with the
newscaster and/or the broadcast executive.

These are parties that

will have to determine which physical characteristics are
appropriate and necessary for their particular audience.
There are some correlations between the Lubbock television
market and the results of this study.

As the frequency responses

indicated, the channel 11 newsteam and most of their on-air personalities were the most popular.
A review of the Neilsen and Arbitron news survey results shows
that KCBD channel 11 has been the most popular news in 1985.

It is

interesting to note that several of the News Eleven newscasters
possess some of the preferred newscaster physical characteristics.
For example, their female newscaster, Karin McKay, is age 30, of
slim build and has hair almost touching her shoulders.

Their male

newscaster, Abner Euresti, is in his 30's and has a traditional hair
style.

Their weathercaster, John Robison, is white, in his 30's,

has a traditional hair style, has a slim build and appears to be
about six feet tall Non the air."

90

It would appear that the physical characteristics of the
various Lubbock newscasters does have an impact on the Lubbock
viewers.

This is not to say that the popularity or lack thereof is

strictly a result of physical apearance.

Newsteam and newscaster

appeal is the result of many factors, including news content, presentation, ability, experience, and numerous other aspects in addition to appearance.
However, these audience surveys (Neilsen, Arbitron and this
study) show the possible correlations between audience appeal and
newscaster physical characteristics.

The results of this study sup-

port the concept that there are physical characteristics that are
preferred for Lubbock newscasters and that these characteristics
will be expressed by some Lubbock viewers.
Based on the data of this study, these are the implications for
television newscasters as well as broadcast executives:

(1) a

limited number of audience members will judge a newscaster primarily
on the basis on their physical appearance; the other newscaster
characteristics of personality, voice and experience will only plan
a minor role in the judgment process of some audience members; (2)
given two or more newscasters of equal personality, experience,
voice and related characteristics, a viewer may base his choice for
a newscaster on the newscaster•s physical appearance; specifically,
some audience members will select the newscaster(s) that possess the
physical characteristics most preferred by the viewers; (3) newscasters should be aware of the physical characteristics that are
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considered- important by their audience members.

The newscasters

should strive, if possible, to present those characteristics most
preferred by their audience members.
This study, as noted earlier, is not attempting to imply that
physical appearance is the sole, or even primary, guide behind a
viewers' judgement of a newscaster.
Hopefully, the results of this study have opened the door to
more extensive research on the impact of specific newscaster characteristics.

Additional research should be undertaken in various

television markets throughout the United States.

Such research

should help to define which physical characteristics are important
to the majority of television news viewers.
The ability of a newscaster to improve his or her appearance
through the manipulation of physical characteristics could have
positive implications.

Presenting the preferred characteristics

could result in greater audience appeal (higher ratings) for the
newscaster.

Secondly, and most importantly, such a "pleasing"

appearance might result in an improved communication process between
newscaster and viewer.
In closing, it should be emphasized that the purpose of this
study was not to create television newscasts adorned with appealing
physical bodies.

Instead, it is hoped that this information will

help newscasters to present an image that has maximium audience
appeal.
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NEWSCASTER PREFERENCE
Name of Respondent:
Phone No.:
Date and Time:
Interviewer:

Good evening/morning. My name is
•
I am a student at Texas Tech University-.--~I_a_m__a_s_s,~.s~t~i~n-g--a-no-t~h-e_r__
graduate student with his thesis project. We are interviewing
people in lubbock county regarding their news viewing preferences.
We are not selling or advertising any product, or promoting a television station. Your responses will be kept confidential. I would
like to ask you some questions, which should take about six
minutes.
In the first portion of this questionnaire I'll be asking you
about your general preferences for newscasters. By newscasters, I
will be referring to news-sports and weather announcers in general.
1.

How many days per week do you watch local television news?

2.

How many hours per·day do you watch local television news?

3.

Which newscast do you watch the most?
Noon
6 pm
10 pm_ _

4.

Here are some characteristics that most people use to evaluate
newscasters. Please rank these characteristics according to
how important they are to you in determining your preference
for a television newscaster:
Education
Interviewer: Please give in
Voice and Delivery
different order for each
Experience
person. Also, write down on
Physical Appearance
the NotherN line the other
Pesonality
characteristic(s).
Other

---------------------------------------------------

I am now going to ask you some questions that have five
possible responses. I will make a statement and you may reply
that you: strongly agree, agree, have no preference,
disagree, strongly disagree.
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5.

I prefer a newscaster with brown eyes.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

6.

A male newscaster with a mustache is preferable to me.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

7.

I prefer a newscaster with brown hair.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

8.

A female newscaster should have hair over her ears, but not
touching her shoulders.
5) strongly agree
2) disagree
1) strongly disagree
4) agree
3) no preference

9.

I prefer a newscaster with green eyes.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

10.

A newscaster with blond hair is preferable to me.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

11.

I prefer a male newscaster with a beard.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

12.

I prefer a newscaster with black hair.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

13.

Shoulder length hair is preferable on a female newscaster.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

14.

I prefer a newscaster with blue eyes.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

15.

I prefer a male newscaster with a traditional hair style.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

16.

A newscaster with red hair is preferable to me.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

17.

I prefer a newscaster with bleached blond hair.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference
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For the remainder of this questionnaire I am going to redefine
the term newscaster. From now on when I say newscaster, I will
be specifically referring to the person who delivers the news.
Likewise, a sportscaster is the person who presents the sports
and a weathercaster presents the weather.
18.

Do you prefer a:
1) male, 2) female newscaster, or 3) no preference?

19.

Do you prefer a:
1) male, 2} female sportscaster, or 3} no preference?

20.

For a weathercaster, do you have a preference for:
1) male, 2) female, or 3} no preference?
Some of the following questions will have five possible
responses, ranging from strongly agree to strongly disagree.

21.

The height of a weathercaster is important to me.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

22.

I prefer a sportscaster with a muscular build.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference
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23.

The build of a male newscaster is important to me.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

24.

Which of the following do you prefer for a male newscaster?
1) white
3) hispanic
2) black
4) no preference

25.

Which of the following do you prefer for a female newscaster?
1) white
3) hispanic
2) black
4) no preference

26.

I prefer a female newscaster with a slim build.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

27.

I prefer a weathercaster of medium height, approximately
5'11
5) strongly agree
2) disagree
1) strongly disagree
4) agree
3) no preference
11

•

28.

The build of a sportscaster is important to me.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

29.

Which of the following do you prefer for a sportscaster?
1) white
3) hispanic
2) black
4) no preference

30.

The weight of a newscaster is important to me.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

31.

The build of a weathercaster is important to me.
2) disagree
5) strongly agree
1) strongly disagree
4) agree
3) no preference

32.

Which of the following do you prefer for a weathercaster?
1) white
3) hispanic
2) black
4) no preference
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33.

The height of a newscaster is important to me.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

34.

I prefer a weathercaster with a s 1i m bui 1d.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3} no preference

35.

The height of a sportscaster is important to me.
5) strongly agree
2) disagree
4) agree
1) strongly disagree
3) no preference

36.

The weight of a weathercaster is important to me.
5) strongly agree
2) disagree
1) strongly disagree
4) agree
3} no preference

37.

Which of the following age ranges do you prefer for a male
newscaster?
4) 50-59
1) 22-29
5) 60+
2) 30-39
6)
no preference
3) 40-49

38.

Which of the following age ranges do you prefer for a female
newscaster?
4) 50-59
1) 22-29
5) 60+
2) 30-39
6} no preference
3) 40-49

39.

For a male weathercaster, wh1ch age do you prefer?
4) 50-59
1) 22-29
5) 60+
2) 30-39
6) no preference
3) 40-49

40.

For a female weathercaster, which age do you prefer?
4) 50-59
1) 22-29
5) 60+
2) 30-39
6)
no preference
3) 40-49

41.

Which of the following ranges do you prefer for a male
sportscaster?
4) 50-59
1) 22-29
5) 60+
2) 30-39
6) no preference
3) 40-49

.
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42.

Which of the following age ranges do you prefer for a female
sportscaster?
1} 22-29
4} 50-59
2} 30-39
5} 60+
3} 40-49
6} no preference
I have a few questions regarding your preference for local
news-sports and weathercasters. I will also be asking you

some things about yourself so that we can get a better idea of
why you prefer some television broadcasters over others.
43.

Do you watch channel:
most?

----11, ----13,

44.

Do you watch channel:
least?

----11, ----13, ----28

45.

Who is your favorite newscaster?
Why?
-----------------------

46.

Who is your favorite weathercaster?
Why?

47.

Who is your favorite sportscaster?
Why?

48.

What is your favorite newsteam?

49.

What is your age, please?

50.

Sex:

51.

Are you:

52.

Which of the following best describes how much schooling you
have had?
1) finished grade school
4} finished college
2) finished high school
5) graduate or professional
3) some college
school

53.

Which of the following best describes your family income per
year?
1} $5,000 or less
7} $30,001 to $35,000
2} $5,001 to $10,000
8) $35,001 to $40,000
3} $10,001 to $15,000
9} $40,001 to $45,000
4} $15,001 to $20,000
10) $45,001 to $50,000
5} $20,001 to $25,000
11) more than $50,000
6} $25,001 to $30,000

married

----

---- 28 news the
news the

unmarried

