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ABSTRACT 

For many years, parents and others have worried about 

children learning negative messages from television. Some 

research indicates television can "cultivate" stereotypes 

among viewers by repeating certain themes. A strong United 

States television industry exports a great deal of programming 

to other countries. This has led to concerns about U.S. 

television effects elsewhere. This study looked at ways 

American television programs may change perceptions of young 

people in Belize, Central America, where English is the 

official language. In January, 1992, 381 high school students 

in four Belizean towns filled out questionnaires asking them 

to rank a list of personal values according to importance. The 

students also ranked the importance of values they saw 

emphasized in the television programs they watched. Students 

were asked about their media use and perceptions of the world 

as a threatening place. Responses 

"cultivation" effects from viewing 

failed to indicate 

U.S. television. The 

students' responses did not show that viewing U.S. television 

caused them to perceive the world as a more threatening place. 

In addition, no general differences were found in the effects 

of U.S. television viewing as compared to television programs 

from Mexico, a next door neighbor to Belize. Although many 

Belizeans speak both English and Spanish, the high school 

students overwhelmingly preferred u.s. over Mexican 

television. 
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CHAPTER I 

INTRODUCTION 

The Central American nation of Belize is bordered by 

Mexico, Guatemala, Honduras and the Caribbean Sea, but within 

its borders the television programming is overwhelmingly 

American. On a typical Sunday morning in 1992 an American 

visitor to Corozal, Belize, just a few miles south of the 

Mexican border, would find a cable program selection that 

included Cinemax, The Movie Channel, ESPN, Andy Griffith, an 

American religious show, a shopping channel, the American 

movie "Edward Scissorhands," and a selection of U.S. westerns. 

Nine of 11 channels available in Corozal carried American 

programming in English. For many people in Belize who have 

never visited the United States, television programs like 

these are the source of most of their information about 

American life (Appendix E). 

What are the effects of American television programs 1n 

Belize? This nation, a relative latecomer to the world of 

television, was introduced to U.S. programming in 1981, 

although some Mexican programs were reaching parts of Belize 

at that time. Within the next few years, American television 

broadcasts became available to an estimated 75 percent of the 

population (Mahler, 1987). Thus, the majority of 15-year-old 

Belizeans have been exposed to American television for about 

as long as they can remember. They are the first "television 

generation" in Belize history, but the thousands of hours they 
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have spent watching television have exposed them to American, 

not Belizean, culture. 

Belize has no national television industry. With a 

population of approximately 180,000, Belize is the only 

Central American nation where English is the official 

language. Its people have unofficially adopted America as 

their favorite television programming source. In view of 

television's widely perceived socializing effects, the issue 

of how U.S. culture is affecting attitudes and values in 

Belize has become a concern for the nation's political parties 

and leaders of government (Lent, 1990; Mahler, 1987). 

Belize seems an appropriate place to study 

socialization effects of American television because of: 

(1) the widespread presence of American programming 
in virtually every part of the country; 

(2) the absence of other significant programming 
choices, except for Mexican television; 

(3) the relative newness of television as a part of 
Belizean culture; and 

(4) the lack of a significant language barrier 
between a young, English-speaking audience and 
the English-language programming the audience 
receives. 

Purpose of the Study 

the 

This study seeks to evaluate how Belizean young people's 

exposure to U.S. television programs affects their cultural 

values and their view of the world as a potentially dangerous 

place. The study asks students about: (1) the sources of their 

information about Belize and the United States, ( 2) their 

personal values, ( 3) their view of the world as a safe or 
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threatening place, and (4) the values they see emphasized in 

the television programs they watch. 

Studies of American television exposure among young 

people in Belize have found varying effects. Snyder, Roser, 

and Chaffee (1991) examined Belizean teenagers' use of foreign 

media in relation to their desire to emigrate to America. They 

found television viewing was a key factor in creating images 

of life abroad, but acquaintance with Belizeans living in 

America played a more important role in the desire to 

emigrate. The young people of Belize used interpersonal 

sources to compare information with the picture of American 

life offered by television. 

Snyder et al. (1991) found that U.S. television may 

offer Belizeans a somewhat distorted picture of life in the 

United States. For example, some Belizean young people 

believed murder was the most common crime in America, while 

listing theft as the most common crime in Belize. 

American television programs do not exist in an 

information vacuum in Belize. Other media influences are 

available for comparison. One study of language use and media 

preference among Belizean students examined personal choices 

between English and Spanish language television programs 

available in Belize (Barnett, Oliveira, & Johnson, 1989). 

While the official language of Belize is English, a 

significant number of people speak Spanish or Creole dialects 

as primary or secondary languages. Barnett et al. ( 1989) found 
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students who were most likely to use Spanish in casual 

conversation also were most likely to prefer Spanish language 

television. In this case, the language used in informal 

conversations was shown to be the best predictor of media 

exposure. 

Both of these studies (Barnett et al. 1989; Snyder et al. 

1991) suggest a less than powerful connection between exposure 

to U.S. television and certain individual behaviors. However, 

both studies also indicate some learning occurs through 

watching television programs. In the study of desire to 

emigrate to America, some young people believed crimes of 

violence were much more common in the United States than in 

Belize. Young people in the language use study said they 

discussed television programs with others while viewing, an 

indication of the social learning that occurs when ideas about 

television messages are shared. 

The goal of this study in Belize 1s to add to the 

available information about effects of learning social values 

from television. The location selected is a country whose 

television culture is overwhelmingly American. The study could 

further benefit researchers in learning about the transmission 

of American values through television programming. Belize 

offers a situation where virtually the entire programming 

history has been dominated by American television. Finally, 

this study could be useful to the government of Belize in 
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making decisions about the future development of 

telecommunications policy. 

Some of the people of Belize who gave their opinions of 

American programming during this research project expressed 

doubts about the benefits of U.S. television in Belize. One 

was the Prime Minister of Belize, the Right Honorable George 

Price, who discussed the merits and demerits of American 

television during an early morning walk in the capital of 

Belmopan. 

Mr. Price said he did not have a television in his home, 

but listened regularly to radio news and read newspapers for 

accounts of national and world events. He expressed concern 

about what he regarded as violent content included in some 

American television programs broadcast in his country. 

"I have an idea for what you should call your paper," he 

said. "'Television, the potential for good, the potential for 

bad.' It has both possibilities" (G. C. Price, personal 

communication, January 7, 1992). 

Perhaps, as the Prime Minister indicated, the results of 

this study will make some contribution toward an evaluation of 

television's potential for change in Belize. 

The Popular View of Television Effects 

Prime Minister Price's concerns about television's 

potential for harmful effects have been widely shared by 

parents, teachers, and programming critics throughout the 
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history of television in America. A five-year assessment of 

television effects produced by the American Psychological 

Association and released in 1992 is just one example of the 

popular debate. Sections of the report circulated in daily 

newspapers estimated the average American child sees 100,000 

acts of violence before the end of elementary school (Peterson 

& Hellmich, 1992). The APA report also found potential for 

good, concluding that children can learn positive messages 

from television programs such as "Sesame Street" or "The Cosby 

Show." 

Reviews of research findings on the effects of television 

add to the popular image of the medium's potential for 

negative effects. One such review by Signorielli (1991) 

covered a 22-year time period from 1967 to 1988. Signorielli 

concluded that children's television programming had 

maintained a fairly stable distortion of reality, especially 

through portrayals of violence. Signorielli asserted the main 

theme of children's programs is violence, which appears in 94% 

of these programs, and that television violence may affect 

young viewers in three ways: 

(1) viewers will imitate the violent behaviors they 
see on television; 

(2) viewing violence will make people insensitive 
to the issue of personal violence as well as 
violence in society; and 

(3) exposure to violence on television will help to 
shape and mold people's values, that is, will 
cultivate violence-related conceptions about 
the world. (Signorielli, 1991, p. 95-96) 
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The public perception of television also includes some 

respect for its potential for positive change. A showing of 

the half-hour television program "The Great American Values 

Test" in eastern Washington in 1984 demonstrated that 

television can effect positive changes in values. Surveys 

conducted after the broadcast showed the program increased 

audience rankings of such values as "equality," "freedom," and 

"a world of beauty" ( Ball-Rokeach, Rokeach, & Grube, 1984) . An 

interesting finding in the follow-up study was that those who 

ranked highest in television dependence were more likely than 

other viewers to change their value perceptions. 

The object of this study in Belize was to measure the 

effects of television viewing on many of the same personal 

values tested by Ball-Rokeach et al. (1984). Now that Belize 

has had more than 10 years' experience with American 

television, the time seems right to examine the effects of 

television on the values of young people living there. 
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CHAPTER II 

REVIEW OF THE LITERATURE 

This literature review looks at the socialization and 

enculturation effects of television. Two types of literature 

were reviewed: (1) theoretical approaches that examine 

cultivation analysis and related media effects; and (2) 

studies of American television effects in other countries, 

with an emphasis on developing or Third World nations in 

general and Central and South American nations in particular. 

These two perspectives, with a special focus on research among 

younger audiences, provide the theoretical framework for an 

examination of television effects on young people in Belize. 

Cultivation Analysis 

As defined by Gerbner and Gross (1976), cultivation 

analysis inquires into "the assumptions television cultivates 

about the facts, norms, and values of society" ( p. 182). 

Cultivation analysis studies generally are related to the 

long-term effects of television symbols, rituals, messages, 

norms and values. Many research findings about these long-term 

effects indicate television presents an unreal or distorted 

picture of events and behaviors (Gerbner et al., 1977, 1978, 

1980b, 1982). A key issue in cultivation analysis is whether 

higher viewing levels increase the effects of television 

messages and values. 
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Cultivation analysis concepts. In explaining the basis 

for what they called "cultural indicators" found in television 

programs, cultivation researchers George Gerbner and Larry 

Gross ( 1976) viewed the advent of television in American 

society as the opening of a great cultural divide between the 

effects of all previous communications technology advances and 

the changes wrought by this new medium: 

We begin with the assertion that television is 
the cultural arm of American society ... a force for 
encul turation rather than as a selectively used 
medium of separate "entertainment" and 
"information" functions. (p. 175) 

Cultivation analysis looks at the study of television 

messages as an examination of powerful symbols flowing in 

ritualistic, repeated patterns that mix truth and falsehood, 

fact and fiction, into a mythic mosaic of altered reality. The 

Gerbner researchers have used a two-step process to measure 

cultivation effects. The first step is message system 

analysis, which involves recording and content analyzing 

samples of network television programming. These samples are 

used as a basis for selecting program features the researchers 

believe are representative of the "television world." 

Message analysis is followed by cultivation analysis, 

which examines the responses of heavy and light television 

viewers to a series of questions about the "real world" to 

determine how these responses are influenced by levels of 

television viewing (Gerbner et al. 1982). 
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In some ways, the idea of learning about the "real" 

world through television resembles Lippmann's discussion of 

the mental pictures of reality all humans develop. In his 

classic work, Public Opinion, Lippmann (1922) said that as 

people experience an environment they do not share, their 

feelings about that environment occur through mental images. 

Strong appeal to the imagination is one of the touchstones of 

the Gerbner and Gross (1976) view of television's power as "a 

Trojan horse which carries within it a highly selective, 

synthetic, and purposeful image of the facts of life" (p. 

178). Television can help people form pictures in their minds 

of events and images they have not experienced in real life. 

In a textbook discussion of Lippmann's Public Opinion, 

Severin and Tankard (1992) point out that much of what humans 

do is based not on direct knowledge of the world, but on 

pictures of the world that are usually provided by someone 

else. In the television age, video pictures of the world often 

take the place of direct knowledge; these images are the basis 

for cultivation analysis. 

Learning theory and cultivation. Another way of learning 

about the world is through direct observation, a method often 

studied by behavioral psychologists. Social learning theory 

has explained how humans learn from observation as well as 

from actual experience (Bandura, 1977). 

In discussing the social learning theory of aggression, 

Bandura (1978) noted mass media provide extensive and abundant 
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opportunities for modeling aggressive behavior. Bandura 

reported that practically any learning experience that could 

result from direct learning also could occur through 

observation. He summed up a number of studies of television 

influences on social behavior by saying television violence 

can have four effects: 

(1) it teaches aggressive styles of conduct; 
(2) it alters restraints over aggressive behavior; 
(3) it desensitizes and habituates people to 

violence; and 
(4) it shapes people's images of reality upon which 

they base many of their actions. (Bandura, 
1978, p. 15) 

Television, Bandura asserted, is an effective and 

influential tutor that shows examples of both good and bad 

habits. Most parents are not concerned about television's 

ability to teach good behavior, but parents often worry about 

their children learning aggressive or anti-social behavior. 

Bandura (1977, 1978) found that when television programs 

show good rewarded over evil, viewers may learn there are 

sanctions against anti-social behavior. If physical aggression 

is shown as the preferred solution to conflicts, children may 

model this behavior as well. Thus, learning theory supports 

the basic hypothesis the Gerbner group tested through message 

analysis and cultivation analysis, that televised violence can 

have viewer effects. 

Bandura ( 1978) found that television superheroes "do 

much of the killing" (p. 15) on television. The implication of 

good winning over evil through violent means is that 

11 



aggressive conduct does not encounter sanctions in some 

situations. Bandura reported a lack of observed sanctions 

increases the likelihood that aggressive behavior on 

television will be modeled. 

Television violence and personal values. In formulating 

cultivation analysis, Gerbner and Gross (1976) asserted that 

television alters national and global perceptions of reality 

and values by creating a symbolic world ruled largely by 

violence, and that violence is television's way of 

demonstrating power in relationships. Individuals and groups 

with power were said to use violence to dominate those who did 

not have power in the society portrayed on television. Thus, 

"getting away with" violence is a television symbol for power. 

As early as 1969, the Gerbner research group had 
/ 

developed a "Violence Victim Ratio" (Gerbner et al. 1977) to 

measure the relative chances that certain groups in society 

would either suffer violence or inflict violence. Despite the 

fact that the leading causes of real life violent injury and 

death were traffic and industrial accidents, television was 

more likely to assign the causes of injury and death to 

violence between persons, very often people who were strangers 

(Gerbner & Gross, 1976; Gerbner et al. 1977, 1978, 1979). 

Violence, according to this view, could resolve 

conflicts in television's system of rewards and punishments 

(Gerbner & Gross, 1976). The major influence of violence and 

the television values it cultivated in the audience, according 
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to the Gerbner group, was a distortion of real world values 

(Gerbner et al. 1979, 1980b). For example, Gerbner and Gross 

(1976) calculated that by the time an American teenager in the 

mid-1970s graduated from high school, he or she would have 

seen more than 13,000 violent deaths on television. 

According to these research findings, repeated exposure 

to violence made children more likely to overestimate the 

prevalence of violence in society, and to accept and practice 

violent acts in their own lives (Gerbner & Gross, 1976; 

Gerbner et al. 1977). In repeated studies ( Gerbner et al. 

1977, 1978, 1980a, 1980b, 1982) the Gerbner group found the 

amount of exposure to television contributed to particular 

ways of thinking and acting. 

Certain answers to survey questions were referred to as 

"television answers" (Gerbner et al. 1980a) which were 

measured as viewer perceptions of a threatening world or a 

world that reflected television reality. Television violence, 

as measured by the Gerbner group, was more likely to happen to 

children, old women, unmarried women, lower class women, 

nonwhites and especially nonwhite women (Gerbner et al. 1977). 

Using their method of "message system analysis," they found 

prime time television violence much more common than incidents 

of such violence in the real world. The Gerbner researchers 

saw this portrayal of the world as a threatening place 

reflected in the "television answers" given by heavy viewers 
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who showed an increasing awareness and acceptance of violence 

(Gerbner et al. 1978). 

Among school children, heavy viewers were more likely 

than light viewers to say they would be afraid to walk alone 

in their city at night. Heavy viewers were more likely to 

agree it is "almost always all right" to hit someone "if you 

are mad at them" (Gerbner et al. 1978, p. 196). 

In a survey of research results involving children's 

television, Signorielli (1991) stated that television 

influences children through a "warped view of reality and 

demography" (p. 67) that often takes place without any adult 

supervision. Signorielli concluded television's overall 

portrayal of young people devalued children and childhood in 

a way that had profound social implications. 

Tan (1981) stated that the critical question in studying 

cultivation is how media affect audience conceptions of social 

reality through selective presentation of themes. More 

cultivation research has focused on television violence than 

any other theme. While the Gerbner group found prime time 

television violence was more prevalent than incidents of such 

violence in the real world, there is evidence that real life 

violence on television also can influence viewer perceptions 

of social reality. Violent crime is a common topic of both 

television newscasts and newspaper reports, but televised 

violence appears to have stronger effects on viewers. 
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Viewer attention to televised crime news was found to be 

significantly related to fears of becoming a crime victim 

(O'Keefe, 1984), indicating a change in perceptions of social 

reality related to viewing real life violence on television. 

In addition, this effect was noted for attention to television 

crime news exclusively, and not for newspaper reports about 

crime (O'Keefe & Reid-Nash, 1987). 

Cultivation analysis criticism. Criticism of cultivation 

effects research has been rich and varied. Some critics have 

focused on program content measurement and interpretation 

(e.g.' Coffin & Tuchman, 1972-73). Others have raised 

methodological questions about possible response bias inherent 

in the Gerbner group's methodology (Rubin, Perse, & Taylor, 

1988). Even the connection between television exposure and 

measurable effects can be problematic. Does simple exposure to 

any and all television programs have cultivation effects, or 

do certain types of programs lead to differential exposure 

effects? 

Viewers may be highly selective in their choice of 

programs, an example of "instrumental" television use (Perse, 

1990), or they may be habitual viewers of any available 

programs, an example of "ritualistic" use (Rubin, 1984). For 

example, viewers from affluent social groups are more likely 

to be instrumental viewers, while less educated, less affluent 

viewers are more likely to spend time with television simply 

as a means of filling unstructured time (Kubey, 1986). 
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On the other hand, Signorielli (1986) has argued that 

selective viewing does not guarantee an audience member will 

be able to avoid violence themes or certain program genres. 

According to the cultivation view, certain thematic references 

remain fairly stable across a variety of program types. The 

disagreement over audience selectivity illustrates some of the 

complexities involved in measuring cultivation effects. 

An extensive reanalysis by Hirsch (1980) of the Gerbner 

group's cultivation effects findings disputed the assertion 

that television viewing cultivates misperceptions of the real 

world, Hirsch noted that television nonviewers, who might have 

provided a control group, were included in the Gerbne~ group's 

studies as light viewers. 

These nonviewers, Hirsch as~erted, were more likely than 

light viewers to offer "television answers" to mean world 

questions, casting doubt on the cultivation effects of viewing 

television violence. Hirsch also found similarities between 

the answers of nonviewers and heavy viewers who responded to 

some Gerbner group questions, raising the possibility of 

spurious results. 

Some of the most serious questions about the cultivation 

effects of television were raised in studying the Gerbner 

group's definitions of violence. Coffin and Tuchman (1972-73) 

noted that some acts of violence recorded by the Gerbner 

researchers were accidents or humorous acts. They questioned 
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the Gerbner group's definition of violence, which was: 

the overt expression of physical force against 
self or other, compelling action against one's 
will on pain of being hurt or killed, or 
actually hurting or killing. (Gerbner & Gross, 
1976, p. 184) 

Coffin and Tuchman (1972-73) reported other systems of 

measuring violence such as those used by the National 

Association for Better Broadcasting (NABB) and the staff of 

the Christian Science Monitor found less violence in 

television programming than the system used by the Gerbner 

researchers. Thus, the interpretation of what constituted 

television violence was, according to Coffin and Tuchman, very 

much open to interpretation. Other researchers have found it 

difficult to tell if cultivation effects result from 

television exposure to themes such as violence or from real 

world fears caused by the violent crime rate in respondents' 

own neighborhoods (Doob & Macdonald, 1979). 

Newcomb ( 1978) asserted the "environment of symbols" 

Gerbner and Gross (1976) believed existed in television 

programming also was open to many interpretations. He was 

convinced the television audience did not interpret the 

fictional content of television the same way the Gerbner group 

appeared to believe the audience did. Newcomb's critique of 

the Gerbner group approach stated: 

Gerbner and Gross measure the incidence of violence 
as they have defined it, impute aesthetic and 
behavioral effects to the incidence so measured, 
and then interpret the world of television in light 
of that effect. (Newcomb, 1978, p. 270) 
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Gerbner violence measurements also came in for criticism 

from David Blank, a CBS-TV vice-president and chief economist. 

Blank charged the index was arbitrarily weighted and chosen, 

and could include accidents, natural disasters and incidents 

of comic violence in its count of violent incidents, leading 

to a higher violence total than the violence perceived by the 

audience (Blank, 1977). 

Another reexamination of the Gerbner group's cultivation 

methods and results by Hughes (1980), questioned the 

researchers' method of controlling for age, sex, and education 

one variable at a time instead of simultaneously. Hughes asked 

if the research design used by the Gerbner researchers could 

lead to spurious results. Hughes suggested television viewing 

is opportunistic; hours worked per week, for example, might be 

the strongest predictor of amount of television viewing 

because it could help predict free time. Hours worked per week 

was not a variable in the Gerbner group's analyses. 

Hughes (1980) also questioned whether total exposure to 

television actually tapped the specific content people were 

exposed to and whether cultivation theory itself was possibly 

a "gross oversimplification of how television affects behavior 

through culture" ( p. 300) . 

Other cultivation studies. Researchers in Australia and 

Great Britain studied cultivation analysis with varying 

results. In Australia, the Gerbner group's "Mean World" index, 
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as used by Hawkins and Pingree ( 1980) included these six 

statements: 

(1) If they got the chance, most people would try 
to cheat me. 

(2) You can never be too careful in dealing with 
people. 

(3) Most of the time, people try to be helpful. 
(4) Most people can be trusted. 
(5) Most people try to be fair. 
(6) Mostly people are just looking out for 

themselves. (Hawkins & Pingree, 1980, p. 203) 

The researchers found viewing of crime/adventure programs 

was the largest single factor in developing beliefs that 

Australian society was violent and mean. 

Hawkins and Pingree (1980) hypothesized the influence of 

American television programs would be greater for non-U.S. 

viewers beliefs' about the United States than for their 

beliefs about their own culture. The reverse proved to be 

true. The researchers found Australian children applied the 

"mean world" and "violence in society" influences from 

American programs to their own society. In short, Australian 

students who watched American television were more likely to 

identify U.S. television biases with Australian society than 

American society. Summing up their study, Pingree and Hawkins 

(1981) concluded: 

cultivation of beliefs about the world, at 
least in this case about violence and crime, 
does occur even when the messages are 
imported from another country. (p. 104) 

The Hawkins and Pingree (1980) study was important 

because it showed cultivation effects could be found in a non-

American culture. 
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Wober (1978) studied the mean world perception in Great 

Britain, finding heavy television viewers there no more likely 

than light viewers to believe the world was a threatening 

place. Wober concluded the Gerbner group's American findings 

either did not hold true for Britain, or that cul ti vat ion 

analysis effects existed neither in Britain nor in America. 

Television and enculturation. Despite these questions and 

critic isms, concepts developed by the Gerbner group have 

formed a basis for measuring violence on television and for 

studying cul ti vat ion effects and the proposed "mean world" 

view of heavy television viewers. Gerbner and Gross (1976) 

clearly stated their view that the main effect of television 

is enculturation; television is the first centralized cultural 

influence to affect people throughout their lives, and 

television offers a distorted picture of reality. 

They asserted that television viewing effects may lead to 

a series of "television answers" about real world questions 

and contribute to specific ways of thinking and acting 

(Gerbner et al. 1977, 1980a). The Gerbner group's series of 

studies reported that television does not accurately represent 

the real world's proportion of children, adolescents, old 

people, blue collar workers, middle class Americans, married 

men, the unemployed, law breakers and law enforcers (Gerbner 

et al. 1976, 1977, 1978, 1980a, 1980b, 1982). The Gerbner 

researchers suggested that the more time people spend with 

television, the more likely they are to report perceptions of 

20 



the social reality represented in the fantasy world of 

television. 

Gerbner and his associates studied a series of 

cultivation issues in the United States that indicated 

television is a powerful transmitter of culture, especially to 

children (e.g. , Gerbner et al. 1980a). Their analysis has 

pictured the television viewer's everyday experience as a way 

of learning about the rest of the world. This learning 

experience may include false information as well as accurate 

information, and positive as well as negative cultural values. 

The Gerbner group also identified a number of factors that 

affect the amount of television influence. 

For example, there is evidence that young people and 

those with lower levels of education may find television, 

especially television news, more believable than other news 

sources (Robinson & Kohut, 1988). Higher levels of income and 

education are likely to make a viewer less reliant on the 

information available from television (Yum & Kendall, 1988), 

while many people watch television simply because they say 

they have nothing else to do (Kubey, 1986). 

The idea that simple exposure enhances the credibility 

and believability of a media system's messages has had 

significant support since the 1960s (Carter & Greenberg, 1965; 

Westley & Severin, 1964). The relationship between exposure 

and credibility is not a simple one, however, it may depend on 

what type of credibility is being measured. In news 
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credibility, 

education and 

for example, demographic 

income affect how much 

believed (Self, 1988). 

factors such 

of the message 

as 

is 

Global enculturation. Cultivation analysis researchers 

believe television fosters a nationally or globally shared 

cultural learning experience created by repeated exposure to 

intercultural communication. Gerbner ( 1977) defined 

communication as "interaction through messages bearing man's 

notion of existence, priorities, values, and relationships" 

(p. 199), a definition that includes an acknowledgement of the 

cultural component of communication. Because language is a 

part of culture, communication can be analyzed as "a process 

through which a particular culture is represented, maintained, 

or transformed" (Corcoran, 1987, p. 3). Communication carries 

culture through language, patterns of behavior, and activities 

that can be modeled, a process that is irreversible once a 

receiver has been affected by a message (Porter & Samovar, 

1985). All of these definitions center on the view that 

culture is learned and that it can be learned by exposure to 

media. 

The cultivation approach is built on the pervasiveness 

and power of television as a medium of mass culture and 

socialization in America and the rest of the world. McQuail 

(1987) has classified cultivation theory as one of five main 

versions of the proposition that media as culture are "primary 

moulders of society as well as reflectors of it" ( p. 96). All 
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five of these views use the concept of encul turation of 

individual members of society through media exposure. The five 

versions of this idea are: 

( 1 ) 

( 2 ) 

( 3 ) 

( 4 ) 

( 5 ) 

individual value change by breaking down 
traditionalism in developing societies and 
raising expectations and aspirations; 
media operating as an "engine of change" by 
working in a planned way to develop social and 
economic programs; 
technological determinism or media determinism, 
the view that media shape society by organizing 
discourse through the dominant means of 
communication; 
cultivation theory, in which media are seen as 
creating shared ways of selecting and viewing 
events, and shaping dominant image patterns 
for society; and 
cultural imperialism, which views media as a 
means of introducing modern or western values 
to less developed societies at the expense of 
traditional values in those societies. 
(McQuail, 1987) 

Innes (1951) chronicled the ways in which the dominant 

medium of communication has influenced the flow of history, 

from the secularization of writing in papyrus-dominated Egypt 

to the printing press and popular journalism of 19th-century 

America. The dominance of a specific medium of communication 

within a powerful nation often shapes other cultures that come 

in contact with that nation (Schramm, 1988). McLuhan and 

Powers (1989) used the concept of television as the dominant 

medium of modern communication to predict a "global village" 

in which all the world's nations will share a culture shaped 

by the electronic marriage of television and satellites. 

The first stage of the journey toward a global village 

will have been completed when the world's many cultures learn 
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what has been called "television grammar," a way of sharing 

experiences through a common acceptance of an uncommon visual 

"syntax" of slow-motion effects, standardized camera shots, 

and commercial breaks, a process that appears to be well under 

way (Snow, 1983). America's television and communications 

dominance is helping spread a common language and culture 

around the world (Dizard, 1989). By 1988, more than half a 

billion households around the world owned television sets and 

shared in a common demand for more and more varied content 

from a world television industry dominated by American 

programs financed by U.S. advertising expenditures (Dunnett, 

1990). 

In a great many cases, U.S. television acts as a world 

cultural force by offering high-production-value television at 

a lower cost than the locally-produced programs of both 

developed nations such as Great Britain (Collins, 1988) and 

developing nations in Asia, Latin America and Africa (Dizard, 

1969; Dunnett, 1990; Lent, 1977). Critics have called the 

economic forces behind America's television dominance a form 

of media imperialism or cultural imperialism that may lead to 

culture shock and cultural upheaval in other countries 

(Schiller, 1970, 1976, 1989). 

American television may dominate other cultures through 

an economy of scale (Lee, 1979) with media exports from large 

and powerful nations like the U.S. operating as a form of 

"picture tube imperialism" (Wells, 1972). Even the news 
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coverage broadcast to other countries by u.s. news 

organizations can be distorted, unflattering, inaccurate and 

non-objective, offering an unfair portrayal of other cultures 

by emphasizing American cultural values (Head, 1985; Schild, 

1987). 

Much of the argument over American television's influence 

on world culture can be summed up in the debate over the U.S. 

government's long standing policy calling for "a free flow of 

information" around the world, a policy many other nations 

claim is a "one way flow of information" from developed to 

developing nations (Head, 1985). 

U.S. Television's Cultural Effects 

Along with cultivation analysis, much of the literature 

relating to this examination of television effects among young 

people in Belize is found in studies of developed or 

developing nations exposed to American television. The arrival 

of television in most parts of Belize began in 1981 (Mahler, 

1987). Studies of television's arrival in other countries have 

shown varying effects on the absorption of ideas from outside 

that culture (Granzberg, 1982; Kottak, 1991; Payne & Peake, 

1977). These studies of enculturation effects will be 

compared with the Gerbner team's cultivation analysis studies. 

"First impact" studies. Payne and Peake (1977) looked at 

the cross-cultural influence of U.S. television in Iceland 

during the 1960s. Their survey included young people who had 
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watched U.S. television for five years by the time Iceland put 

its first television station on the air in 1966. In spite of 

their relatively long-term exposure to U.S. television, most 

of the young viewers soon preferred Icelandic television. At 

the time of the survey in 1968, only 16% of young viewers aged 

11-14 preferred American programming over Icelandic 

television. The researchers concluded that U.S. television 

exposure generated minimal effects on favorable attitudes 

toward the U.S. and no effects on the acquisition of political 

information about the United States. 

Relatively powerful cultural effects were recorded when 

television arrived in the remote Hudson Bay area of Canada in 

the early 1970s. Members of the Algonkian Indian tribes there 

were much more likely than other Canadians to believe 

television accurately portrayed the "real" world. Young people 

exposed to television were more likely to reduce the use of 

their native Cree language at home and more likely to act 

violently during play (Granzberg, 1982). The author reported 

some young Algonkians adopted phrases such as "sit on it" made 

popular by the television character Fonzie in the American 

program "Happy Days." Other children tried to copy actions and 

behaviors learned from television and often were addressed by 

their favorite television characters' names. 

Children were asked such questions as: "Is McGarrett of 

Hawaii Five-0 really a detective in Hawaii?" Granzberg 

reported the Algonkian children took the television fantasy as 
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truth 29% of the time, while children of Euro-Canadian descent 

did so only 5% of the time. 

These results appear to indicate some powerful effects 

due to television enculturation, but part of the impact may 

lie in the Algonkian heritage of conjuring, which is the 

native society's way of attempting "live, long-distance 

communication" (Granzberg, 1982, p. 49) with spirits. Many 

Algonkians saw television as an experience akin to dreaming or 

being placed in an Indian conjuring tent where the mind 

becomes a transmission device for communicating with forces 

outside the body. 

The line between reality and fantasy on television is not 

always easy for viewers to see, even in the American culture 

that serves as the main audience for U.S. television 

programming before it reaches other cultures. Gerbner and 

Gross (1976) provided an example of the problematic 

perceptions of television reality: 

Surely we all know that Robert Young is not a 
doctor and that Marcus Welby is an M.D. by only 
poetic license. Yet according to the Philadelphia 
Bulletin (July 10, 1974) in the first five years of 
the program "Dr. Welby" received over a quarter of 
a million letters from viewers, most containing 
requests for medical advice. (p. 178) 

Clearly, some Americans in the mid 1970s, with a 

relatively long experience with the fictional world of 

television, indulged their fantasies by crossing the line 

between the fictional and real worlds in perceiving "Dr. 

Marcus Welby" as a real doctor. It should not come as a 
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surprise, therefore, that Indian children living in a culture 

emphasizing contact with conjured spirits might find 

television characters and their actions "real." 

Television and cultural values. The Algonkian Indian 

study is one illustration of how formerly isolated societies 

may change their values as they enter the world of modern mass 

communications. Sociologist Max Weber referred to this 

transformation as the spirit of capitalism derived from a 

Protestant ethic of industriousness that leads people to want 

to become more entrepreneurial (Wells, 1972). 

As with the Algonkian Indians, the so-called 

"transitional" person is caught between cultures, the culture 

of his past and present versus another culture he is 

experiencing for the first time through mass communications, 

especially television. In theory, this person uses television 

to develop a wider scope of opinions, a psychological 

disposition for change, and a stronger belief in science and 

technology (Kahl, 1968). 

Mass media have a long history of serving as agents of 

enculturation in countries where large numbers of people are 

moving from traditional to modern societies (Lerner, 1958). 

Leaders of developing nations have asked if U.S. television 

dominance will lead to a world media culture and global 

adoption of the American model of consumerism (Mowlana, 1986). 

For many developing nations such as Belize, concerns about 
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American television are part of an ongoing cultural debate 

(Bolland, 1986). 

In Belize, where a lack of national programming and 

broadcasting facilities effectively rules out "cultural" 

television content produced in Belize, the option to choose 

native television content is virtually 

government does require that 1% of 

non-existent. The 

cable television 

programming in Belize originate within the nation's borders 

(Mahler, 1987). This local segment has so far been limited to 

a series of feature stories about Belize and the local 

origination requirement reportedly is not being enforced 

(Lent, 1990). The daily presence of U.S. programming in Belize 

creates an ongoing opportunity for enculturation in American 

values. 

Other enculturation sources. Previous research studies 

have indicated Third World viewers can be socialized by 

television even before broadcast television is widely 

available within their borders. The agent for this non

broadcast television exposure is the videocassette recorder. 

Remote areas of Egypt, Nigeria, Saudi Arabia, Kuwait, and 

India have received programs that were unavailable from on-air 

television (Boyd & Straubhaar, 1985). In many cases, the VCR 

programs showed stronger orientations toward western culture 

than the viewing fare available to other citizens who did not 

have VCRs. 
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In some cases, viewers were able to see programs 

containing cultural content banned by their governments. An 

example is the reported availability of taped versions of the 

banned "Death of a Princess" in Saudi Arabia (Boyd & 

Straubhaar, 1985). 

The videocassette recorder proved to be a transitional 

step to U.S. satellite reception in Belize, where programs 

were first copied from the few satellite dishes, then rented 

out to viewers with VCRs or shown in local theaters (Mahler, 

1987). The hunger for television is so great in places where 

it is a new phenomenon that VCR programs may draw large crowds 

(Boyd & Straubhaar, 1985; Mahler, 1987), or citizens who own 

televisions may feel strong social pressures to leave the 

doors and windows of their homes open to allow other people 

who do not own televisions to share in program viewing 

(Kottak, 1991). 

Regulating enculturation influences. Some nations in the 

developing world have attempted to slow the flow of outside 

television influences across their borders, but these attempts 

often are unsuccessful. In many cases, the rapid spread of VCR 

ownership has made smuggling cassette tapes into tightly 

regulated markets such as Saudi Arabia an easy feat (Boyd & 

Straubhaar, 1985). Even in Cuba, with a strong anti-American 

bias and a policy of airing culturally correct programs, 

American television shows are sometimes used to fill the 

increasing hours of television schedules (Lent, 1988). 
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In developing nations, national policies designed to 

encourage locally produced programs may fail to halt 

enculturation by American television. A parallel may be drawn 

between the dominance of American television programs in 

Belize and Guyana. Belize is the only English-speaking nation 

in Central America. Guyana is the only English-speaking nation 

in South America. 

Guyana had no national television service at the time of 

its independence in 1966. Political leaders tried to establish 

an official service based on a development journalism model 

after socialism was adopted in 1970 (Sidel, 1990). The 

development model of journalism seeks to avoid excessive 

intrusion by outside cultures. The Guyanese who visited North 

America, however, brought home videocassette recordings and 

televisions set to North American technical standards (Sidel, 

1990) . 

As would occur later in Belize, Guyanese entrepreneurs 

also imported satellite television that included American 

programs such as Cable News Network and Home Box Office. A 

lack of specific broadcast legislation allowed massive 

pirating and led to a powerful American television presence in 

Guyana. By 1988, the government was able to program barely two 

hours a week of locally produced material, while U.S. programs 

were widely available (Sidel, 1990). The Guyanese example is 

another illustration of how an outside culture may block or 
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overcome national efforts to prevent "enculturation" by 

American programming. 

Programming in the Dominican Republic offers a different 

kind of comparison to Belize. There, many viewers enjoy 

American programs, but six commercial stations and one 

government 

television 

station offer popular alternatives to U.S. 

(Straubhaar & Viscasillas, 1991). It is 

significant, however, that Dominicans most likely to watch 

some American program genres such as cartoons, feature films, 

and action adventure series are in the 15 to 20-year-old age 

group, fairly similar to the 11 to 20-year-old age group 

surveyed in the present study. In the Dominican Republic, 

young people aged 15-20 named the United States as their 

source of "favorite programs," ranking U.S. television fare 

over programs produced in their home country (Straubhaar & 

Viscasillas, 1991). 

Brazil offers an example of what can be accomplished by 

a national television industry determined to limit outside 

influences. There, a tightly written government media policy 

has enabled Rede Globo, the largest network, to dominate the 

Brazilian television market, with a nightly audience of 60-80 

million people. Audience surveys show all of Brazil's most 

popular television programs are native productions (Kottak, 

1991). The popularity of Brazil's programming follows a 

pattern found in many countries around the world; where 

nationally produced programs are available in sufficient 
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supply, the American programming presence usually diminishes 

(Head, 1985). In these situations, American programs are used 

to fill the less watched hours of the schedule. 

Balancing U.S. television's influence. Countries like 

Brazil and the Dominican Republic are able to balance the 

influence of U.S. television because they have a nationally 

produced television product to offer. There is a significant 

difference between Belize and most other Central and Latin 

American nations in terms of television choices. 

Media dependency theory suggests media have more 

influence as media sources gain increased attention at the 

expense of other information sources (Ball-Rokeach & DeFleur, 

1976), but information sources are limited in Belize. For 

example, the few movie theaters in Belize were negatively 

affected by the arrival of U.S. television; some closed and 

one stayed open only on weekends (Lent, 1990). In a nation 

with only a few weekly newspapers and one radio service, 

television appears to have few competing information sources. 

Individual information-seeking goals are regulated by the 

ability of a media system to meet needs for "understanding, 

orientation, and play" (Ball-Rokeach, 1985, p. 495). 

Individuals achieve these goals through different levels of 

media exposure. In the case of television in Belize, U.S. 

broadcasts may meet a variety of needs, from world news to 

pastimes like Chicago Cubs baseball, which is very popular 

viewing fare (Mahler, 1987). 
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Television's power is not unlimited with any audience. As 

media dependency theory suggests, "audience dependency on 

media information increases as the level of structural 

conflict and change increases" (Ball-Rokeach & DeFleur, 1976, 

P• 7), but interpersonal sources of information remain 

important as counterbalancing influences. In a study of 

Belizean young people's desire to emigrate to the United 

States, Snyder et al. (1991) found interpersonal communication 

more important than television, newspaper, and other media 

influences. The 11 to 19-year-olds surveyed were more likely 

to be positively influenced by a relative living in the United 

States than by media influences. 

A study of American television's cultural impact in the 

Philippines looked at the personal values television may be 

transmitting to young people (Tan, Tan, & Tan, 1987). The 

study found that heavy television viewers reported American 

programs emphasized values such as "pleasure," "an exciting 

life," and "freedom," while giving little emphasis to values 

such as "self-respect," "salvation," or "a world at peace." 

Filipino teenagers who were heavy television viewers were 

more likely than infrequent viewers to rate pleasure as an 

important value and "salvation" and "wisdom" as relatively 

unimportant. The researchers concluded that frequent viewing 

of American television programs is related to at least some 

erosion of traditional Filipino values (Tan et al. 1987). 
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Enculturation in Belize. U.S. television as an agent of 

enculturation is a subject for discussion and debate in many 

other nations. In Belize, for example, Said Musa, the Minister 

of Education, Sports and Culture, has warned that U.S. 

satellite television has widespread implications for his 

nation's culture. Musa has challenged the Belizean government 

to "ensure the integrity of our culture" (Bolland, 1986, p. 

63). 

By 1987 Belize, which had only one city with a population 

greater than 10,000, had at least nine licensed television 

stations, an estimated nine cable companies, 12 earth stations 

offering pirated U.S. television broadcasts, and one of the 

highest ratios of videocassette recorders to consumers in the 

Western Hemisphere (Lent, 1990). 

If the cultivation view is accepted, the culture of the 

United States, as reflected through television, is being 

grafted on to the national identity of the people of Belize 

and other nations where heavy viewers of U.S. programs are 

found. The Gerbner researchers reported heavy viewers were 

affected by broad concepts of social reality referred to as 

"mainstreaming" effects ( Gerbner et al. 1980b, 1982). They 

referred to the amplification of certain television themes 

such as violence and the ability of these themes to affect 

' " . th " . t . " viewers as 'resonance. If Amer1can emes are ma1ns ream1ng 

other societies and "resonating" among other cultures, how do 

the people of Belize, for example, retain or change their 
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personal values and life goals as a result of television 

exposure? 

The young people of Belize fit the description by 

Gerbner and Gross (1976) of individuals for whom television is 

the first centralized cultural influence to permeate the early 

years of life, even before the age of reading. Gerbner and 

Gross assert television rivals religion as a purveyor of 

values. In Belize, the people who appear to be joining a mass 

public through television do not seem to have been a part of 

any truly "mass" culture before. Many of them do not attend 

movies on a regular basis because there are no movie theaters 

in their towns. Their local newspapers and the popular Belize 

Radio, today known as Radio One (Lent, 1990), offer a somewhat 

parochial view of local and national events (Harmon, 1988), 

while television provides a window to the world, especially 

the American world (Mahler, 1987). 

Television's window to the world may not offer a very 

clear view of America for many Belizeans. Cultivation analysis 

proposes the realism of television as presented to its 

audience conceals a key part of the medium's ability to 

"cultivate" audience awareness, the selective nature of the 

picture of reality presented on television (Gerbner & Gross, 

1976). By presenting a background rich in realistic 

information about places, characters, characterizations and 

actions, television includes veins of experience rich in the 
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symbolic details that may not be a part of the "real" 1 i fe 

being depicted on the television screen. 

For example, are the numbers of television police 

detectives and the murders they investigate in American 

action-adventure programs truly representative of the work of 

police detectives in a typical American city? It is difficult 

enough for Americans to answer such questions when 

assimilating the richness of detail presented in a typical 

detective show viewed in their own country. 

Americans can use their own real life experiences to 

gauge the reality of television. How much more difficult are 

decisions about reality for teenagers thousands of miles away 

who view American programs without the environmental moorings 

of a background in American daily life? Do the young people of 

Belize have a realistic estimation of the approximate murder 

rate prevailing in the United States when Americans may have 

only a limited understanding of the same phenomenon? These are 

some of the questions raised by the presence of U.S. 

television's socializing effects in countries that share 

American culture indirectly. 

Research Questions and Hypotheses 

The kind of cultural value testing and media influence 

testing reported by Pingree and Hawkins (1981), Snyder et al. 

(1991), and Tan et al. (1987) is the focus of this survey 

project in Belize. One aim is to find out whether exposure to 
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American television leads Belizean teenagers to adopt some of 

the personal values they believe are emphasized in U.S. 

programming. 

The 1 i terature suggests varying cul ti vat ion effects from 

television among American audiences. It also suggests varying 

degrees of television enculturation when U.S. programs are 

viewed by young people overseas. Does this mean Belizean young 

people who watch U.S. television programs develop a view of 

the world as a threatening place? Perhaps they remain 

relatively unaffected by U.S. television content, or they may 

see the United States as a threatening place while holding a 

different view of their own society. 

Do Belizean young people who watch U.S. television 

programs develop any different view of the world than those 

who watch Mexican programs available in Belize? Is U.S. 

television fare any more violent or more likely to portray a 

threatening world than the programming available from Mexico? 

A comparison of Belizean viewers of Mexican and American 

television might offer information about the differential 

effects of these program sources. 

This examination of the literature related to cultivation 

analysis and U.S. television effects among young people 

overseas led to three research hypotheses: 

Hypothesis One: As the amount of time devoted to viewing 

American television programs increases, the importance of 
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perceived cultural values emphasized on American programs will 

increase. 

Hypothesis Two: As American television viewing among 

Belizean young people increases, their view of the world as a 

threatening place will increase. 

Hypothesis Three: Belizean young people who spend more 

time with American television than Mexican television will 

report higher "mean world" measurements. 

39 



CHAPTER III 

METHOD 

The target population for this study was young people 

living in Belize. A high school age sample was chosen for four 

reasons: (1) a great deal of popular concern throughout the 

history of television has centered on possible negative 

effects television may have on young people; (2) much of the 

research about television effects in general and cultivation 

effects in particular has focused on young people; (3) this 

age group is part of the first "television generation" in 

Belize; and (4) many of the questions chosen for the 

questionnaire used in Belize were tested with student samples 

in Australia, Belize, and the Philippines, (Hawkins & Pingree, 

1980; Snyder et al. 1991; Tan et al. 1987). 

Survey Population Characteristics 

One advantage of using a survey sample of student 

respondents is that it minimizes many of the differential 

effects of age, education, and income that would otherwise 

need to be controlled for. A high school student sample is 

relatively homogeneous with regard to age and education 

levels. While a student's socioeconomic status may be a factor 

in forming values and attitudes, income among high school 

students is not thought of or measured in the same way as it 

would be among adults. As a result, a student sample may be 

more uniform than a sample chosen from the general population, 
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although the survey results are correspondingly narrowed in 

applicability to larger populations. 

Sample selection. The main sampling problem in the 

Belizean student population is matching the sample to the 

country's diversity of ethnic and language backgrounds. The 

Belize Ministry of Education was asked to help with the 

selection and administration of the survey instrument. A 

sample questionnaire and letter of request for permission to 

conduct the survey were mailed to the Ministry of Education in 

November, 1991. 

The study is based on a 72-item self-administered 

questionnaire filled out by 389 secondary school students in 

Belize, Central America, January 7-9, 1992 (Appendix C). The 

four-page questionnaire was distributed by the researcher and 

several teachers at schools in the cities of Belmopan, San 

Ignacio, Benque Viejo, and Belize City (Appendix D). The 

questionnaire was printed in English, as schools in English

speaking Belize, formerly British Honduras, use an English

based curriculum for instruction. 

Education Ministry officials helped select schools in 

the four cities to aim for a broad based sample of the Belize 

secondary school population. At each location, high school 

principals assisted in choosing roughly equal numbers of male 

and female first through fourth-year students to receive the 

questionnaire. Groups of about 15 to 35 students were chosen. 
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The survey sample was drawn from both public and private 

secondary schools. The sample included 120 students from 

Belmopan Comprehensive School, a government or "public" school 

in the capital of Belmopan; 119 students from Sacred Heart 

College, a private school in San Ignacio; 87 students from 

Mopan Technical School, a government school in Benque Viejo; 

and 63 students from Gwen Lizarraga High School, a government 

school in Belize City, the largest city in Belize. Except for 

Belize City, with an estimated population of 60,000, all other 

towns in the survey had populations estimated at less than 

10,000. Rural areas were overrepresented in an effort to find 

the "real" Belize outside the nation's only large city. 

Students were told the questionnaire was designed to 

learn about their habits of media use and their goals in life. 

They were asked to give only one answer to each question and 

to answer every question. Some questionnaires were not 

complet.ed, however, which resulted in eight discarded 

questionnaires, a response rate of 98%. The final survey total 

included 381 completed questionnaires. 

Sample representativeness. It is important to note that 

public schools in Belize are not public in the American sense 

of admitting any student who wishes to attend. Because of 

limited facilities, these schools admit students on the basis 

of a national scholastic skills test. The test eliminates some 

students who would like to attend secondary school. Others may 

not attend secondary school for financial reasons. One school 
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principal estimated that only 40-50% of the eligible secondary 

school age population in Belize is enrolled in school. Thus, 

the survey sample may be biased toward young people of higher 

socioeconomic status and educational achievement than the 

average person in the age group surveyed. The survey 

population ranged in age from 11 to 20; the mean age was 14. 

Questionnaire Design 

In attempting to measure the effects of American 

television in Belize, the questionnaire focused on six 

information areas: 

(1) media sources of information used by Belizean 
young people, 

(2) educational goals, 
(3) the importance of selected personal values, 
(4) opinions about crime, 
(5) opinions about the world as a threatening 

place, and 
(6) perceptions about television's emphasis on 

selected values. 

Media information sources. This section of the 

questionnaire asked about attention to several types of media 

and preferences for certain types of news and programming. 

Respondents were asked about family radio and television 

ownership and use in terms of days per week and hours per day 

spent listening to the radio and watching television. 

They were asked what country's radio station they 

listened to most, what country's television station they 

watched most and their frequency of viewing Mexican and U.S. 

television. Belize has no television industry of its own, so 

43 



Mexico and the United States provide virtually the only 

choices for viewing. 

To learn about other sources of information beyond 

television and radio, respondents were asked about their 

newspaper reading habits and use, movie attendance, and book 

reading outside of school. They also listed their sources of 

information about the United States. 

Educational goals. Belize maintains a high literacy rate, 

estimated at 93% in 1989 (World Almanac, 1992). Education is 

highly prized, although education beyond the high school level 

is a privilege reserved for a few (Bolland, 1986). To 

determine a possible linkage between media use and educational 

goals, students were asked how far they hoped to go in school. 

The five choices were: 

( 1 ) to finish primary school 
( 2 ) to finish high school 
( 3 ) to finish a trade or technical school 
( 4 ) to finish teacher's college 
( 5 ) to graduate from a university. 

Because the respondents were secondary school students, 

having a goal of finishing primary school might indicate they 

were willing to drop out of school before completing high 

school. The highest goal listed, graduation from a university, 

would mean the students would have to leave Belize, which has 

no university system, a sore point for some Belizeans 

(Fernandez, 1989). 

Importance of selected personal values. This section of 

the questionnaire intended to measure the importance of 
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certain values to the respondents. The "terminal values" 

measured have been defined as "desired end states of 

existence" (Ball-Rokeach, Rokeach, & Grube, 1984, p. 81). The 

values asked about in the questionnaire were taken from the 

Rokeach Value Survey, which has demonstrated reliability and 

validity in many previous studies. 

The method of measuring value changes related to 

exposure to U.S. television was similar to that used by Tan et 

al. (1987) in a similar survey of Filipino students. 

Respondents were asked to rate the importance of certain 

values in their own lives on a four-point, Likert-type scale. 

A response of "not important at all" was scored 1; a response 

of "very important" was scored 4. 

Opinions about crime. As a way of measuring possible 

cultivation effects from television, respondents were asked: 

(1) what is the most common crime in Belize? 
(2) what do you think is the most common crime in 

the United States? 
(3) do you think you are more likely to be a crime 

victim in Belize or the United States? 

Choices offered for the most common crime in Belize and 

the United States were: murder, rape, robbery, stealing from 

people, and drug dealing. Previous research (Snyder et al. 

1991) indicated Belizean young people thought crimes of 

violence were much more common in the United States than in 

Belize, where theft was perceived as the most common crime. 

Heavy viewing of U.S. television was expected to relate to 
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increased perceptions of the United States as a threatening 

place. 

Opinions of the world as a threatening place. These 

measures of social reality perceptions replicated similar 

questions used by Hawkins and Pingree (1980) in a survey of 

Australian children. The same questions were used by previous 

cultivation researchers to test the effects of television 

viewing as it related to "television responses" (e.g., Gerbner 

& Gross, 1976). In this study, respondents were asked to 

indicate their agreement or disagreement with six "mean world" 

statements that were scored on a five-point, Likert-type 

scale. 

Perceptions of values seen on television. This section of 

the questionnaire was intended to measure the values Belizean 

students believe are emphasized on the television programs 

they watch. Respondents were asked about the same "terminal 

values" from the Rokeach Value Survey that were used by Tan et 

al. (1987). 

Earlier in the questionnaire, respondents were asked how 

important these values were to them. In this section of the 

questionnaire, respondents were asked to indicate which of 

these values seem to be important in the television programs 

they watch, and how often these values are seen on television. 

Answers were ordered on a four-point Likert-type scale, from 

"seen all the time" to "almost never seen." 
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The intent was to compare perceptions of the emphasis 

these values receive in television programs with the 

respondents' ratings of the importance of these same values in 

their lives. If American television offers a distorted picture 

of the world that emphasizes pleasure and excitement (Tan et 

al. 1987), the assumption was that heavy television viewers 

might emphasize these same values in their own lives. 

If viewers perceive television as only one of the 

influences in their life, they may shape perceptions of their 

environment and the values appropriate to that environment 

according to other sources such as direct, personal experience 

or relationships with family and friends (Weaver & Wakshlag, 

1986). 

Finally, respondents were asked to list their three 

favorite television programs in an open-ended response. This 

question was included as a possible rough measure of program 

selectivity as it might apply to values. In other words, do 

young people watch programs that agree with their values, or 

do their television program choices help determine their 

values? Chaffee (1972) has suggested favorite program choices 

may be considered a dependent variable resulting from 

predispositions. Chaffee believed this explanation was more 

likely than viewing favorite program choices as an independent 

variable that contributes to attitudes or behaviors. 

The overwhelmingly black and Mestizo population of Belize 

also suggests audience members may selectively search for 
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television programs that will offer positive ethnic 

stereotypes. In a study of television use and self-esteem 

among blacks, Tan and Tan (1979) conceptualized high self-

esteem as an "acceptance of, identification with, and 

preference for the respondents' own racial group in relation 

to whites" (p. 131). If Belizean audience members actively 

search for U.S. television shows featuring minorities in 

positive role models, their favorite program choices may 

reflect selectivity instead of the type of ritualistic viewing 

associated with cultivation effects. If so, this type of 

selectivity may indicate viewers choose shows they identify 

with, rather than adjusting their own ideas, attitudes and 

values to those portrayed on television. 
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CHAPTER IV 

RESULTS 

Demographic Findings 

The survey resulted in 381 completed questionnaires. The 

sample constituted about 5% of the approximately 7,500 high 

school students in Belize, according to a high school 

principal in the capital city of Belmopan (M. Price, personal 

communication, January 7, 1992). About 40-50% of the student 

population eligible to attend high school is included in the 

actual enrollment of approximately 7, 500 students, so the 

sample includes slightly more than 2% of the high school age 

population of Belize. 

Sex. Among respondents who completed questionnaires, 48% 

were male and 52% were female (Table 1). 

Age. Respondents ranged in age from 11 to 20. The largest 

age group was 14-15 year olds, who made up slightly more than 

26% of the survey sample (Table 1). Mean age for the sample 

was 14.7 years. 

School location. The sample was collected in cities that 

covered school attendance regions stretching from the eastern 

coast of Belize to the western border. The schools were 

located along the Western Highway, the main east-west 

thoroughfare in Belize. 

The sample attempted to reflect the ethnic diversity of 

Belize as well as its diversity of language. According to one 

estimate (Bolland, 1986), the population of Belize is about 
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40% African and Afro-European (Creole), 33% Mestizo, 8% Afro

Carib (Garifuna), 7% Mayan, and 4% white, with the remaining 

7% made up of a mixture of races and backgrounds, from Syrian 

and Chinese to East Indian. Less recent population estimates 

place the Creole population of Belize at more than 50% and the 

Mestizo population as low as 20% (Grant, 1976; Stetzekorn, 

1981). Ethnicity appears difficult to measure reliably. 

Approximately 16% of the sample were students at a high 

school in Belize City. By the school principal's estimate, the 

student body was at least 95% Creole. Another 31% of the 

sample was made up of students from Belmopan, an area of mixed 

Creole and other ethnic groups. The principal of the Belmopan 

school estimated half his students were of Afro-European 

descent. 

The other 53% of survey questionnaires were filled out 

by students in San Ignacio and Benque Viejo, two towns near 

the western border between Belize and Guatemala (Table 1). 

These towns were included to give the survey a balance between 

English and Spanish-speaking students. A school vice-principal 

in Benque Viejo estimated 80% of the students there were 

fluent in Spanish, while 60% were fluent in English. The 

school's curriculum was English-based, but the majority of 

students probably considered Spanish their primary language, 

according to the vice-principal. A previous study of Belizean 

students by Barnett et al. (1989) reported multilinguals were 

more likely to choose television programs in the language they 
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Table 1. Demographics of Student Sample: 
Completed Questionnaires. 

Frequency Percent N 

Sex 
Male 184 48.29 
Female 197 51.71 

381 

Age* 
11 4 1.06 
12 16 4.23 
13 61 16.14 
14 100 26.46 
15 81 21.43 
16 71 18.78 
17 33 8.73 
18 8 2.12 
19 2 .53 
20 1 .27 

377 

School location 

Belize City: 
Gwen Lizarraga High School 62 16.27 

Belmopan: 
Belmopan Comprehensive School 118 30.97 

Benque Viejo: 
Mopan Technical School 85 22.31 

San Ignacio: 
Sacred Heart College 116 30.45 

381 

*Mean age 14.7 years. 
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used in casual conversation. The students in Benque Viejo and 

San Ignacio who favored Spanish were expected to prefer 

Mexican over U.S. television programming. 

Thus, the two largest ethnic groups in Belize, Creole 

and Mestizo, were well represented in the sample. Only the 

Garifuna population, Black Carib descendents of West African 

slaves concentrated in southern Belize, was not represented at 

all. 

Media Sources of Information 

Respondents were asked about their exposure to a variety 

of information sources. Results indicate a high degree of 

media use, especially for radio and television, with 

relatively low exposure to movies. About half reported reading 

a local newspaper during the past week. 

Radio exposure and use. More than 97% of respondents said 

they had a radio in their home and nearly a third said they 

listened to the radio at least some of the time every day. 

About half said they listened to the radio from one to three 

hours on an average day. Mean radio listening time was 2.9 

hours per day (Table 2). 

More than 35% said they listened to radio news every day 

or almost every day; only 15% said they never listened to 

radio news. Thus, radio seems a popular source for news about 

Belize and about world events (Table 3). 
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Table 2. Radio Exposure and Use. 

Frequency Percent N 

Radio in home: 
Yes 370 97.11 
No 11 2.89 

381 

Days spent listening to 
radio per week: 

Never 15 4.01 
1 day 18 4.81 
2 days 53 14.17 
3 days 59 15.78 
4 days 35 9.36 
5 days 57 15.24 
6 days 21 5.61 
7 days 116 31.02 

374 

Hours spent listening to 
radio per day:* 

Less than 1 hour 26 7.18 
1 - 2 hours 99 27.35 
2 - 3 hours 82 22.65 
3 - 4 hours 51 14.09 
4 - 5 hours 32 8.84 
5 - 6 hours 27 7.46 
6 - 7 hours 13 3.59 
7 - 8 hours 6 1.66 
8 - 9 hours 11 3.04 
9 -10 hours 1 .28 

10 -11 hours 4 1.11 
12 -13 hours 6 1.66 
14 -15 hours 1 .28 

359 

Favorite radio source: 
Belize 351 96.43 
Honduras 5 1.37 
USA 3 .82 
England 2 .54 
Mexico 1 .28 
Costa Rica 1 .28 
Other (not named) 1 .28 

364 

*Daily mean listening time= 2.926 hours. 
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Table 3. Radio News Interests and Exposure. 

Frequency Percent N 

Days per week listening to 
radio news: 

Almost never 58 15.63 
At least once a week 68 18.33 
1 - 3 days 85 22.91 
3 - 5 days 29 7.82 
Almost every day 95 25.61 
Every day 36 9.70 

371 

News Interests: 
News about Belize 180 49.45 
News about the world 159 43.68 
News about Central America 22 6.05 
News about the USA 3 .82 

364 
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The most popular source of radio programs was Belize. 

Respondents almost universally chose Belize radio over 

stations from other countries. Almost half considered news 

about Belize the most interesting news on the radio; another 

44% preferred news about the world. Less than 1% said they 

were "most'' interested in radio news about the United States 

(Table 3). 

Television exposure and use. Belize has no "local" 

television stations, so respondents' television exposure 

patterns did not show the same local preferences found in 

their radio use. 

Like radio, television was pervasive in Belize. More than 

94% of the sample said they had a television in their home. 

Mean viewing time for all respondents was 3.85 hours each day. 

In the absence of "local" television stations, respondents 

overwhelmingly named the United States as their favorite 

source of television programs. Almost 95% reported watching 

U.S. television stations "most" during an average week. Less 

than 4% named Mexico as the source of "most" programs watched, 

and less than 1% named Guatemala as the source of "most" 

television programs, despite Belize's shared borders with both 

those countries (Table 4). 

More than 64% of the sample reported watching u.s. 

television programs at least five or more days a week, but 

almost half said they "never" watched television stations from 

Mexico. Some 34% said they watched American television 
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Table 4. Television Exposure and Source of Programs. 

Television in home: 
Yes 
No 

Television source watched 
most: 

USA 
Mexico 
Guatemala 
None 

Daily mean viewing time = 3.853 hours. 

Frequency 

56 

358 
21 

337 
14 

3 
1 

Percent 

94.46 
5.54 

94.93 
3.94 

.85 

.28 

N 

379 

355 



programs every day, but only 1% said they watched Mexican 

television programs daily (Table 5). 

Respondents reported spending a great deal of time 

watching American television. Over half "usually" watched U.S. 

television two hours or more a day; 15% said they watched U.S. 

television more than six hours a day. No respondent reported 

watching more than six hours of Mexican television a day 

(Table 5). 

The most popular use of television was for watching 

movies. As Table 6 indicates, roughly 60% of respondents named 

movies as their favorite form of programming. Television news 

was not a major source of viewer interest, selected by only 7% 

of respondents as their favorite type of television program, 

about the same as cartoons, comedy shows, detective shows, and 

sports. 

Respondents also used television as a key source of 

information about American life. Table 7 shows 59% of 

respondents named television as their source of "most" 

information about the U.S. After television, the most common 

sources of information about the United States were personal 

visits to the U.S. (13%) and relatives living in the U.S. 

(11%), followed by magazines, books, friends in the U.S., 

radio, and newspapers (Table 7). 

Thus, u.s. television is widely available, widely 

watched, very popular as a source of programs and information 

about the United States, and high in daily exposure among 
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Table 5. Exposure to U.S. and Mexican Television. 

Frequency Percent N 

Days spent watching USA 
television per week: 

Never 11 2.91 
Maybe once a week 38 10.05 
1 - 3 days a week 57 15.08 
3 - 5 days a week 27 7.14 
Almost every day 115 30.43 
Every day 130 34.39 

378 

Hours spent watching USA 
television per day: 

None 17 4.52 
Less than 1 hour 30 7.98 
1 - 2 hours 112 29.79 
2 - 4 hours 106 28.19 
4 - 6 hours 53 14. 10 
More than 6 hours 58 15.42 

376 
Days spent watching Mexico 
television per week: 

Never 188 49.47 
Maybe once a week 113 29.74 
1 - 3 days a week 33 8.68 
3 - 5 days a week 11 2.90 
Almost every day 31 8.16 
Every day 4 1.05 

380 
Hours spent watching Mexico 
television per day: 

None 190 50.13 
Less than 1 hour 79 20.84 
1 - 2 hours 84 22.16 
2 - 4 hours 22 5.81 
4 - 6 hours 4 1.06 
More than 6 hours 0 0.00 

379 
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Table 6. Television Program Interests. 

Frequency Percent N 

Favorite Program Type: 
Movies 200 59.70 
Cartoons 28 8.36 
Comedies 25 7.46 
Detective shows 25 7.46 
News 24 7.17 
Sports 22 6.57 
Novel as 4 1.19 
Other 4 1.19 
Educational 2 .60 
Talk shows 1 .30 

335 

Table 7. Information Sources about the USA. 

Frequency Percent N 

Sources: 
Television 195 59.09 
Personal visits 43 13.03 
Relatives in USA 35 10.61 
Magazines 19 5.76 
Books 14 4.24 
USA friends 13 3.94 
Radio 7 2.12 
Newspapers 4 1.21 

330 
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young people in Belize. It is also heavily favored as a 

program source over broadcasts from other countries. 

Other media sources. Information sources outside of radio 

and television were much less likely to be used. Slightly more 

than half of the respondents said they had read a local 

newspaper during the past week; only 16% reported reading a 

newspaper from another country during the preceding week. 

Newspapers from the United States (37%) and Guatemala (35%) 

were most popular among those who had read another country's 

newspaper during the past week (Table 8). 

Respondents also were asked how many books they had read 

outside of school during the last month. This question was 

included as another measure of information-seeking behavior 

beyond the reading required by teachers. Roughly half said 

they had read one or two books outside of class during the 

last month (Table 8). 

Movie attendance by respondents appeared low, but the 

most likely reason is the lack of movie theaters in Belize. 

Three of the four towns surveyed had no movie theater and most 

respondents (71%) had not attended a movie in the last month. 

Only 14% said they had been to a movie even once during the 

past month. The remaining 15% had been to the movies at least 

twice in the previous month (Table 8) . Respondents in the 

sample appeared to enjoy movies, but saw most of their movies 

on television. 
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Table 8. Use of Media Sources Other Than Radio/Television. 

Read Belize Newspaper: 
Yes 
No 

Read Other Newspapers: 
Yes 
No 

Other Newspaper Sources: 
USA 
Guatemala 
Mexico 
England 
Honduras 
Cuba 
Canada 
Other (not named) 

Books read outside of 
school in last month: 

None 
1 - 2 
2 - 4 
More than 4 

Movies seen in last month: 
None 
Once 
2 - 4 times 
More than 4 times 

Frequency 

61 

188 
179 

54 
306 

20 
19 

4 
4 
2 
1 
1 
3 

65 
179 

75 
49 

260 
52 
30 
21 

Percent 

51.23 
48.77 

15.00 
85.00 

37.04 
35.19 

7.41 
7.41 
3.70 
1.85 
1.85 
5.55 

17.66 
48.64 
20.38 
13.32 

70.85 
14.17 
8.17 
5.72 

N 

367 

360 
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Educational Goals 

To find out how exposure to U.S. television might affect 

the educational aspirations of Belizean young people, 

respondents were asked how far they hoped to go in school. 

More than 68% said they hoped to graduate from a university, 

an educational goal that would require leaving Belize, which 

has no university system. A much smaller proportion of the 

sample hoped to finish a trade or technical school, or 

teacher's college, educational goals that could be achieved by 

staying in Belize. About 12% said their educational goal was 

to complete high school (Table 9). 

The high proportion of students who expressed a desire to 

graduate from a university could be interpreted as a 

reflection of the generally high social value attached to 

education in Belize (Bolland, 1986), or it might be 

interpreted as a result of heavy U.S. television viewing. Tan 

et al. ( 1987) believed heavy U.S. television viewing among 

their Philippine student sample would influence respondents to 

aspire to a college education because education is seen as an 

avenue to economic prosperity. In their sample, aspirations 

for college were dropped as a subject for analysis when 95% of 

respondents indicated they would like to go on to college (Tan 

et al. 1987). 

The correlation of hours of U.S. television viewing by 

students in Belize and their desire to attend a university was 

not statistically significant ( R = -. 044). U.S. television 
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Table 9. Belizean High School Students' Educational Goals. 

Frequency Percent N 

School goals: 
Finish high school 43 11.62 
Finish a trade or 
technical school 60 16.22 

Finish teacher's 
college 14 3.78 

Graduate from a 
university 253 68.38 

370 

Correlation coefficient for U.S. television viewing levels and educational goals (R = -.044). 
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viewing does not appear to play an important role in students' 

educational goals (Table 9). 

Terminal Value Rankings 

To look at how television may affect the way Belizean 

young people view certain terminal values in their lives, the 

questionnaire asked respondents to rate these values according 

to their perceived importance. The value items were selected 

from the Rokeach Value Survey as used by Tan et al. (1987) in 

a similar study of Filipino students. Respondents rated the 

importance they attached to these values on a four-point, 

Likert-type scale. A response of "not important at all" was 

scored 1; a response of "very important" was scored 4. 

Personal values. In a study of Filipino high school 

seniors, Tan et al. (1987) found the students ranked "a world 

at peace" as their most important terminal value. This proved 

to be the case in Belize as well. When students were asked to 

rank their personal values, "a world at peace" was ranked as 

the most important value, with a mean score of 3. 897 on a 

four-point scale. "Social recognition" was rated lowest in 

importance in Belize, with a mean of 2.921 (Table 10). 

Values emphasized by television. The Tan et al. (1987) 

study of Filipino high school students also asked respondents 

to indicate how much emphasis the television programs they 

watched gave to certain values selected from the Rokeach Value 

Survey, Tan et al, ( 198 7) asked half the students in the 
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Table 10. Terminal Value Rankings: Value Comparisons. 

Personal Terminal Values 

1 . 
2. 
3. 
4. 
5. 
6. 
7 • 
8. 
9. 

10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 

A world at peace 
Self respect 
Happiness 
True friendship 
Family security 
A comfortable life 
Wisdom 
Mature love 
Accomplishment 
Salvation 
An exciting life 
Equality 
Inner harmony 
A world of beauty 
National security 
Pleasure 
Social recognition 

Means are computed on a 4-point scale: 

Mean* 
3.897 
3.791 
3.778 
3.762 
3.698 
3.637 
3.574 
3.573 
3.425 
3.300 
3.272 
3.251 
3.196 
3.022 
3.027 
2.989 
2.921 

1 . 
2 . 
3 . 
4. 
5 . 
6. 
7 . 
8. 
9. 

10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 

TV Terminal Values 

A world at peace 
Salvation 
Inner harmony 
Equality 
Self respect 
National security 
Wisdom 
Accomplishment 
Social recognition 
Family security 
A comfortable life 
True friendship 
A world of beauty 
Happiness 
Mature love 
An exciting life 
Pleasure 

Mean** 
3.025 
2.890 
2.818 
2.764 
2.616 
2.614 
2.590 
2.572 
2.538 
2.499 
2.467 
2.366 
2.303 
2.214 
2.139 
2.080 
2.017 

*Personal values not important at all = 1, not too important= 2, quite important = 3, very important 
: L 
** Television values almost never seen = 1, seen some of the time = 2, seen most of the time = 3, seen 
all of the tiae = 4. 

Note: Spearman Correlation Coefficient for personal and television value rankings was not significant 
at p =.05 (r =.15, p =.55). 
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survey sample to rate their personal values on a four-point, 

Likert-type scale. The remaining students were asked to rate 

the same set of values in terms of how much emphasis these 

values were given in the television programs they watched. 

Neither survey group ranked both sets of values. 

In this study, students were asked to rate both their 

personal values and the values they saw emphasized in the 

television programs they watched. This method was chosen to 

see how students would match rankings of their personal values 

with rankings of the values they believed were emphasized by 

television. The Spearman Rank Correlation Coefficient for the 

rankings of personal and television value systems was not 

significant ( r = .15, p = . 55). This appears to indicate 

respondents perceived differences in their personal values and 

the values portrayed on television. 

Value comparisons. Despite some differences in 

perceptions of personal and television values, respondents 

showed a noticeable parallelism in several value judgments. 

Belizean students ranked "a world at peace" as both their most 

important personal value and the value they saw emphasized 

most by television. "Wisdom" was ranked seventh in importance 

as both a personal and television-emphasized value. 

"Pleasure," the value ranked next to last in Belizean 

students' personal value ratings, was ranked last in their 

judgments of values emphasized by television. 
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The value-system rankings showed differences in a few 

values· For example, students rated "happiness" third in 

importance among their personal values, while rating it 14th 

among values they saw emphasized on television. They rated 

"social recognition'' last in importance among their personal 

values, while rating it 9th on their list of "television 

values" (Table 10). 

Much of the parallelism found in the rankings of personal 

and television value systems may be accounted for by the use 

of the same group of students to rank both sets of values. 

Despite this parallelism, matching personal values were ranked 

higher than television values in every case; paired t-tests 

for all 17 values showed significance (Table 11). Respondents 

maintained a higher salience for their own values over similar 

values portrayed on television even when they perceived 

television as giving certain values greater emphasis. 

This higher ranking for personal over television values 

also was the case in the Tan et al. ( 1987) study in the 

Philippines when independent groups were used to rank each set 

of values. The difference in the two survey methods shows up 

in which individual values are seen as important in the 

personal and television value systems. For example, 

independent groups of Filipino students rated "a world at 

peace" as their most important personal value, while listing 

"pleasure" as the most important value emphasized by American 

television. Like the Belizean sample, the Filipino students 
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Table 11. Relationships Between Personal and Television 
Values. 

Rank 

1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 

Value Mean x-y* 

A world at peace 
Self respect 
Happiness 
True friendship 
Family security 
A comfortable life 
Wisdom 
Mature love 
Sense of accomplishment 
Salvation 
An exciting life 
Equality 
Inner harmony 
A world of beauty 
National security 
Pleasure 
Social recognition 

.873 
1.168 
1.553 
1.390 
1.194 
1.173 

.975 
1.444 

.876 

.402 
1.188 

.491 

.397 

.707 

.408 

.969 

.408 

Paired t-value** 

17.164 
20.981 
28.450 
23.155 
20.902 
19.203 
14.928 
22.789 
14.211 

6.298 
19.232 

7.395 
6.619 

10.129 
6.176 

15.797 
5.913 

N 

362 
356 
359 
353 
349 
358 
355 
349 
353 
352 
355 
349 
349 
357 
359 
361 
342 

* x : Personal value ranking; y = television value ranking. x-y shows mean difference computed on a 
4-point scale. 

** t-tests for all 17 paired values significant; p = .001 (2-tail): df = 342-362. 
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also appeared to see a difference between their own values and 

the values emphasized by U.S. television programs, but the 

difference was more pronounced using independent group 

measures. 

Belizean students asked to rank both sets of values 

listed "a world at peace" as both their most important 

personal and television value. Thus, the Belizean students 

appeared to selectively "find" many of their own values in the 

television shows they watched, rather than accepting 

television values as their own. The relative "value distance" 

between the students' personal values and the values they 

perceive on television might be interpreted as a measure of 

cultivation effects or an acceptance of television values, but 

in each case, personal values are ranked higher than 

television values. The "value distance" is greatest for the 

"happiness" value, which indicates the respondents perceive 

themselves as happier than the people they watch on television 

(Table 11) . This does not appear to support a "cultivation 

effects" conclusion. 

Respondents' "Mean World" View 

Because much of the cultivation literature focuses on 

television's emphasis on violence and the "mean world" (e.g., 

Gerbner & Gross, 1976), respondents were asked for their 

opinions about crime. They also were asked some of the same 
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questions used in past cultivation analysis studies (Gerbner 

et al. 1979; Hawkins & Pingree, 1980). 

Cultivation analysis assumes heavy television viewers 

will overestimate the prevalence of violence in society and be 

more likely to give "mean world" or "television answers" to 

these questions. 

Opinions about crime. Respondents were asked to name the 

most common crime in Belize from a list of five choices: 

murder, rape, robbery, stealing from people, and drug dealing. 

They also were asked to name the most common crime in the 

United States from the same list. A previous study by Snyder 

et al. (1991) indicated Belizean students thought crimes of 

violence were much more common in the United States than 

Belize and that theft or "stealing from people" was the most 

common form of crime in Belize. 

As Table 12 shows, respondents named drug dealing as the 

most common crime in both Belize and the United States. The 

students were more likely to see drug dealing as a problem in 

the U.S. (65%) than in Belize (49%), but perceptions of drug 

dealing as a common crime far overshadowed perceptions of all 

other crimes. 

One reason for the high perception of drug dealing as a 

common crime in Belize and the United States may be credited 

to an ongoing national drug awareness program in Belize 

featured on billboards and in other media. The campaign may be 

raising awareness of drug trafficking among young people who 
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Table 12. Opinions About Crime. 

Frequency Percent N 

Most common crime 
in Belize: 

Drug dealing 181 48.79 
Robbery 81 21.83 
Stealing from people 75 20.22 
Murder 31 8.35 
Rape 3 0 81 

371 

Most common crime 
in the u.s. 

Drug dealing 238 64.67 
Murder 94 25.54 
Rape 15 4.08 
Robbery 11 2.99 
Stealing from people 9 2.45 

367 

Most likely place to 
become a crime victim: 

Belize 131 36.70 
u.s. 226 63.30 

357 
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are a key target of the anti-drug educational effort in 

Belize. 

Survey respondents also saw the U.S. as a violent place; 

26% thought murder was the most common crime in the United 

States, only 8% thought murder was the most common crime in 

Belize. However, respondents thought robbery and stealing from 

people were much more common in Belize than the United States 

(Table 12). 

Opinions of the world as a threatening place. Respondents 

viewed the United States as a more threatening place than 

Belize; 63% said they were more likely to be a crime victim in 

the U.S. 

As shown in Table 7, the majority of respondents said 

they learned "most" of their information about the United 

States from television. The high proportion of Belizean young 

people who viewed the United States as a more threatening 

place than Belize may be the result of accepting a "television 

world" view of American life. 

Hypotheses 

Hypothesis One. Hypothesis One predicted that as American 

television viewing among Belizean young people increases, the 

importance of perceived cultural values emphasized on American 

programs will increase. 

This hypothesis was tested by asking respondents to rate 

the importance of several personal values and the emphasis 
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these values seem to receive on television. Difference scores 

between the two ratings on a four-point, Likert-type scale 

were converted to absolute difference scores. One-way analysis 

of variance was used to compare these value difference scores 

with six levels of daily viewing of U.S. television programs: 

(1) none, (2) less than 1 hour a day, (3) 1-2 hours a day, (4) 

2-4 hours a day, (5) 4-6 hours a day, and (6) more than 6 

hours a day. 

Analysis of variance showed only one significant change 

in the relationship between respondents' personal values and 

values seen on the programs they watched as their level of 

television viewing increased; that change was in perceptions 

of the value "a sense of accomplishment," [F (5, 343) = 2.544, 

p = .028]. The difference between reported means for personal 

rankings of "a sense of accomplishment" and the rankings for 

the television emphasis of this value was smallest at the 

highest level of U.S. television viewing (Table 13). Thus, 

Belizean students who watched more than six hours of U.S. 

television daily perceived the smallest difference between 

their personal view of "a sense of accomplishment" and the 

emphasis placed on that value by television. 

One-way analysis of variance showed no other 

statistically significant differences across viewing levels 

for the other 16 values. Differences for all 17 values added 

together also were not significant across viewing levels 

(Table 13). 
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Table 13. Differences in Personal and Television Value 
Rankings by Level of U.S. Viewing. 

Value Viewing Levels 
1 2 3 4 5 6 F 

World at peace 1.062 .774 1.078 .865 .942 .830 1.060 
Self respect 1. 312 1. 355 1. 314 1. 310 1. 235 1.269 .095 
Happiness 1.625 1.452 1. 574 1.709 1.509 1. 471 .640 
True friendship 1. 375 1.483 1. 495 1. 559 1. 588 1. 520 .183 
Family security 1.308 1. 552 1.192 1. 337 1. 275 1. 265 .692 
Comfortable life 1. 312 1.097 1.340 1. 466 1. 235 1.283 .876 
Wisdom 1.438 1.161 1.188 1. 250 1. 288 1. 235 .256 
Mature love 1.938 1. 552 1. 545 1. 476 1. 627 1. 571 .616 
Accomplishment* 1. 267 1.167 1.070 1. 314 1.135 .780 2.544 
Salvation .643 1.000 .940 .864 .980 1.059 .737 
Exciting life 1. 250 1. 233 1.300 1.423 1.320 1.294 .290 
Equality 1. 333 1.100 .875 1.029 1.075 .980 1.008 
Inner harmony 1.143 .767 .882 .890 1. 041 .860 .800 
World of beauty 1. 333 1.032 1. 287 1.019 1.184 1.077 1.046 
National security 1. 312 1.143 .904 1.058 1.120 .944 1.209 
Pleasure 1. 375 1.097 1.112 1.304 1.140 1.157 .700 
Social recognition .688 1.143 1.021 1.088 1.044 .885 .944 

Total 22.600 19.864 20.032 20.634 19.800 19.000 .482 

p 

.382 

.993 

.670 

.969 

.630 

.497 

.937 

.688 

.028 

.596 

.919 

.413 

.551 

.391 

.304 

.623 

.452 

.790 

*P <.05; "a sense of acco1plish1ent" shows significant difference across viewing levels. Highest viewing level = least 
difference between personal/TV values. 

Rote: Viewing levels in average hours per day: (1) None (2) less than 1 hr. (3) 1-2 hrs. (4) H hrs. (5) H hrs. 
(6) 1ore than 6 hrs. 
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Hypothesis One received very limited support. As viewing 

levels of U.S. television increased from none to more than six 

hours on an average day, the importance of values seen on 

American television did not increase significantly. In some 

cases, the 

differences 

relationship appeared to be 

between personal and television 

curvilinear; 

values were 

smallest at the two most extreme viewing levels, no U.S. 

viewing and more than six hours of U.S. television a day. 

Hypothesis Two. Hypothesis Two predicted that as American 

television viewing among Belizean young people increases, 

their view of the world as a threatPning place will increase. 

Hypothesis Two was not supported. 

R~spondents were asked to indicate their agreement with 

six statements used by previous cultivation researchers to 

test the effects of television viewing on perceptions of the 

world as a threatening place. 

Table 14 shows mean scores of agreement or disagreement 

with the six statements, which were scored on a five-point, 

Likert-type scale. Strong agreement with statements 1, 2, and 

6 indicated a "mean world" view as hypothesized by cultivation 

researchers. Strong disagreement with statements 3, 4, and 5 

similarly indicated a "mean world" view. 

In general, responses showed an overall lack of trust in 

others, but no statistically significant effects for U.S. 

television viewing. One-way analysis of variance across all 

six viewing levels indicated no statistically significant 
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Table 14. u.s. Television Viewing Levels as a Factor in a 
"Mean World" View. 

Viewing Levels 
1 2 3 4 5 6 Mean* F p 

If they got the chance, 2.250 2.355 2.629 2.769 2.704 2.370 2.607 1.909 .092 
most people would 
try to cheat me. 

You can never be too 2.250 2.161 2.264 2.356 2.278 2.170 2.268 .290 .918 
careful in dealing 
with people. 

Most of the time, 2.500 2.548 2.575 2.457 2.574 2.537 2.520 .180 .970 
people try to be 
helpful. 

Most people can be 3.125 3.581 3.387 3.390 3.500 3.296 3.377 .599 .700 
trusted. 

Most people try to 2.875 2.933 3.066 2.743 3.148 3.296 2.989 1.360 .239 
be fair. 

Mostly, people are 2.375 2.419 2.226 2.269 2.241 2.111 2.251 .412 .841 
just looking out for 
themselves. 

*Means are computed on a 5-point scale: strongly agree=1, agree=2, not sure=3, disagree=4, 
strongly disagree=5. 

Note: Viewing levels in average hours per day: (1) None (2) less than 1 hr. (3) 1-2 hrs. 
(4) 2-4 hrs. (5) 4-6 hrs. (6) more than 6 hrs. 
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changes in respondents "mean world" outlook as their level of 

U.S. television viewing increased (Table 14). 

Hypothesis Three. Hypothesis Three predicted Belizean 

young people who spend more time with American television than 

Mexican television will report higher "mean world" 

measurements. 

This hypothesis was intended as a test of the 

cultivation analysis proposition that American television 

contains high levels of violence that can lead to viewer 

effects. Finding a significant difference between the "mean 

world" view of Belizeans who watched more American than 

Mexican television might indicate a difference in the content 

or effects of American programs as compared to programs from 

Mexico. 

One-way analysis of variance between U.S. television 

viewing levels and answers to the six "mean world" questions 

showed no statistically significant differences in mean world 

evaluations as U.S. television viewing increased (Table 14). 

For Mexican television viewing levels and the six "mean 

world" questions, one-way analysis of variance showed only one 

statistically significant relationship, on the statement "you 

can never be too careful in dealing with people," [F (4, 363) 

= 2.528, p = .040]. Those who watched higher daily levels of 

Mexican television were more likely to disagree with the 

statement; those who watched lower levels of Mexican 

77 



television were more likely to take a cautious view in dealing 

with others (Table 15). 

This relationship is suspect for two reasons: (1) none 

of the respondents who reported their level of Mexican 

television viewing watched six or more hours of Mexican 

television a day, meaning this analysis of variance included 

only five levels of viewing; and ( 2) approximately half 

(50.13%) the respondents said they watched no Mexican 

television at all (Table 5). The amount of variance between 

viewing levels seems to be restricted because of these two 

factors. 

Higher levels of Mexican television viewing might be 

related to a more trusting view of the world, but one-way 

analysis of variance showed no other statistically significant 

relationships between respondents' "mean world" outlook and 

their exposure to Mexican television (Table 15). 

A one-way analysis of variance using the "mean world 

index" and three groups of television viewers within the 

sample was used to explore the relationship between trust in 

others and viewing of more Mexican or U.S. television. The 

"mean world index" was arrived at by summing all responses to 

the six mean world statements into one mean. Three groups of 

viewers were drawn from the sample by selecting those who 

watched more Mexican than U.S. television daily (n=33), those 

who reported watching roughly the same amount of Mexican and 

U.S. television (n=38), and those who watched more U.S. than 
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Table 15. Mexican Television Viewing Levels as a Factor in a 
"Mean World" View. 

Viewing Levels 
1 2 3 4 5 Mean F p 

If they got the chance, 2.564 2.671 2.573 2.909 2.500 2.607 .630 .641 
most people would 
try to cheat me. 

You can never be too 2.110 2.494 2.325 2.591 2.500 2.268 2.528 .040* 
careful in dealing 
with people. 

Most of the time, 2.588 2.544 2.386 2.500 2.000 2.520 .865 .485 
people try to be 
helpful. 

Most people can be 3.489 3.367 3.169 3.364 3.250 3.377 1. 315 .264 
trusted. 

Most people try to 3.127 2.886 2.880 2.818 2.500 2.989 .855 .491 
be fair. 

Mostly, people are 2.193 2.228 2.410 2.273 2.250 2.251 .615 .652 
just looking out for 
themselves. 

*P <.05; shows statistically significant difference across viewing levels. Highest viewing 
levels = highest "mean world" answers. 

Note: Viewing levels in average hours per day: (1) None (2) less than 1 hr. (3) 1-2 hrs. 
(4) 2-4 hrs. (5) 4-6 hrs. No respondents reported watching more than 6 hrs. per day. 
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Mexican telev1·s1"on ( 288) n= • One-factor ANOVA showed no 

statistically significant differences in the "mean world" 

views of these three groups, [F (2,356) = 1.47, p = .231]. 

Thus, Hypothesis Three was not supported. Belizean young 

people who spend more time watching American television than 

Mexican television did not report higher overall "mean world" 

ratings. Higher levels of Mexican television viewing made 

respondents less likely to agree with one mean world item, 

"you can never be too careful in dealing with people," but no 

general differences in world outlook were noted between U.S. 

and Mexican television viewing. 

Geographical Differences 

Differences in viewing habits between the heavily 

Spanish-speaking area of western Belize and other parts of the 

country were explored to examine the interactions of language 

preferences with television viewing preferences. Barnett et 

al. ( 1989) found partial support for the hypothesis that 

frequency of communicating in English was related to exposure 

to U.S. television. Those interactions appeared in this survey 

of Belize as well. 

U.S. and Mexican television viewing. One-way analysis of 

variance comparing viewing levels of U.S. television among the 

four cities surveyed found a statistically significant 

difference, [F (3,363) = 2.634, p = .0497]. The heaviest 

viewing levels for U.S. television were found in Belize City, 
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on the east coast of Belize, an area that is heavily Creole. 

The lowest viewing levels for U.S. television were reported in 

heavily Spanish-speaking Benque Viejo, near the western edge 

of Belize along the Guatemalan border (Table 16). 

Conversely, one-way ANOVA for viewing levels of Mexican 

television among the four cities found an even greater 

difference, [F (3,366) = 16.389, p = .0001]. The lowest levels 

of Mexican television viewing were found in Belmopan and 

Belize City, where school populations were estimated at from 

50% to 95% Creole by school principals; the highest viewing 

level of Mexican television was found in Benque Viejo, where 

the school population fluent in Spanish was estimated at 80% 

(Table 16). 

Value rankings by city. To see if these differences in 

viewing levels of U.S. and Mexican television among cities 

affected individual rankings of personal and television 

values, a series of 17 one-way analyses of variance was 

computed, one for each of the values ranked by respondents. 

As Table 17 shows, only one value, "mature love," showed a 

statistically significant difference by city. Respondents from 

San Ignacio showed the least difference between the mean 

scores assigned to their ranking of "mature love" as a 

personal value, and the perceived importance of "mature love" 

as a value emphasized on U.S. television, [F (3,350) = 5.052, 

p = • 002] . No other values ranked by respondents showed 
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Table 16. U.S. and Mexican TV Viewing Levels by City. 

Belize Belmopan Benque San F p 
City Viejo Ignacio 

u.s. 4.204 3.828 3.573 3.913 2.634 .0497* 
Mexican 1. 537 1.504 2.321 2.113 16.389 .0001** 

Mean differences: u.s. TV Mexican TV 

Belmopan vs. San Ignacio -.085 -.609 
Belmopan vs. Benque Viejo .254 -.817 
Belmopan vs. Belize City -.376 -.033 
San Ignacio vs. Benque Viejo .340 -.208 
San Ignacio vs. Belize City -.291 .576 
Benque Viejo vs. Belize City -.631 .784 

*Statistically significant at p =.05, greatest differences in U.S. television viewing was between Benque Viejo and 
Belize City. 

**Statistically significant at p =.01, greatest difference in Mexican television viewing was between Benque Viejo and 
Belize City. 
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Table 17. Differences in Personal and Television Value 
Rankings by City. 

Mean Value Difference 
Value Belize Belmopan Benque San 

City Viejo Ignacio Mean F 

World at peace .868 .948 .915 1.000 .873 .299 
Self respect 1.440 1.339 1.087 1. 321 1.168 2.008 
Happiness 1. 679 1.684 1. 561 1. 441 1. 553 1.330 
True friendship 1.500 1.609 1.462 1. 477 1.390 .516 
Family security 1.460 1. 227 1. 263 1.282 1.194 .704 
Comfortable life 1. 540 1.385 1. 247 1.234 1.173 1. 459 
Wisdom 1. 283 1.230 1. 235 1. 229 .975 .044 
Mature love 1.808 1.687 1.641 1. 257 1.444 5.052 
Accomplishment 1.100 1. 230 1.000 1.135 .876 1. 013 
Salvation .920 .973 .823 .964 .402 .566 
Exciting life 1.160 1.385 1. 544 1.209 1.188 2.394 
Equality .980 .991 .975 1.055 .491 .169 
Inner harmony 1.040 .895 .846 .880 .397 .688 
World of beauty 1. 327 1.183 1.062 1. 072 .707 1.076 
National security 1.019 1.115 .975 .973 .408 .686 
Pleasure .980 1. 319 1.282 1.109 .969 2.222 
Social recognition 1.102 1.171 .883 .906 .408 2.497 

Total value 
difference 21.062 20.721 19.300 19.750 20.208 .605 

p 

.826 

.113 

.264 

.672 

.550 

.226 

.988 

.002* 

.387 

.638 

.068 

.917 

.560 

.359 

.561 

.085 

.060 

.613 

*P <.05; "lature love" shows significant value differences by survey source. San Ignacio shows least difference between 
personal/TV ranking of this value. 
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statistically significant differences when means were computed 

by survey source (Table 17). 

"Mean world" differences by city. As a final check of how 

different viewing levels of U.S. and Mexican television in 

cities surveyed might affect respondents, another series of 

one-way analyses of variance was used to measure "mean world" 

outlook. This calculation appeared to show support for a "mean 

world" outlook by city. As Table 18 shows, statistically 

significant differences were found among cities for three of 

the six mean world questions. Residents of Belize City and 

Belmopan were more likely to agree with the statements, "if 

they got the chance, most people would try to cheat me," and 

"you can never be too careful in dealing with people." 

Residents of the heavily Spanish-speaking towns of Benque 

Viejo and San Ignacio were more likely to register "no 

opinion" on these two statements. On both questions, means for 

respondents from Belize City and Belmopan were below the 

sample mean while mean scores of respondents from Benque Viejo 

and San Ignacio were above the sample mean. 

Residents of Belize City and Belmopan were more likely to 

disagree with the statement, "most people can be trusted." 

Respondents from San Ignacio and Benque Viejo were more likely 

to agree that "most people can be trusted." On this statement, 

means for respondents from Belize City and Belmopan were above 

the sample mean, while mean scores of respondents from Benque 

Viejo and San Ignacio were below the sample mean (Table 18). 
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Table 18. "Mean World" View by City. 

Belize Belmopan Benque San 
City Viejo Ignacio Mean F p 

If they got the chance, 2.167 2.440 2.786 2.852 2.607 7.373 .0001** 
most people would try 
to cheat me. 

You can never be too 2.132 1. 974 2.643 2.357 2.268 7.366 .0001** 
careful in dealing 
with people. 

Most of the time, 2.370 2.615 2.488 2.517 2.520 .784 .5035 
people try to be 
helpful. 

Most people can be 3.611 3.530 3.179 3.259 3.377 3.167 .0245* 
trusted. 

Most people try to 3.000 3.060 3.060 2.862 2.989 .476 .6992 
be fair. 

Mostly, people are 2.321 2.120 2.333 2.293 2.251 .916 .4334 
just looking out for 
themselves. 

*Statistically significant at p =.OS. 

**Statistically significant at p =.01. 
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These results indicate a geographical difference in 

outlook that could be the result of differences in viewing 

habits for residents of the four cities. Residents of Belize 

City and Belmopan appeared to take more of a "mean world" 

outlook on these three questions than did residents of Benque 

Viejo and San Ignacio. Residents of Belize City and Belmopan 

also watched more U.S. television daily than did residents of 

Benque Viejo and San Ignacio. This relationship, however, may 

not be causal. 

The rural location of Benque Viejo and San Ignacio in 

the far western part of the country may play a more important 

role than television viewing habits in shaping a "mean world" 

view. As Doob and Macdonald (1979) pointed out, the actual 

incidence of crime in a neighborhood may play a more important 

role than exposure to television. It may be that "mean world" 

behaviors are more prevalent in Belize City and Belmopan. 

One other factor in these differences may be the length 

of time involved in television exposure among the cities 

surveyed. Benque Viejo was wired for cable television only a 

few months before the survey. Belize City has had cable 

television for several years. Thus, time of exposure to 

television could make a difference in viewing patterns and 

viewing time. 
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Responses to Open-ended Questions 

As a way of learning more about particular interests in 

U • S • and Mexican television programs, the survey's final 

question asked respondents for a list of their three favorite 

television programs. All of the top three responses from 

viewers in all four survey locations were American programs. 

As Table 19 shows, "The Cosby Show" was the most popular 

program among all respondents, repeating its popularity in the 

United States. "The Cosby Show" was ranked number one in three 

of the four towns surveyed, losing out to "Fresh Prince of Bel 

Air" in one town. 

Other shows named among the top three choices included 

American soap operas, "Mickey Mouse Club," "I Dream of 

Jeannie" and the quiz show "Win, Lose, or Draw." It is 

interesting to note that both "The Cosby Show" and "Fresh 

Prince of Bel Air" feature middle or upper-class American 

blacks. Perhaps it should not be surprising that the heavily 

minority viewing audience in Belize is interested in programs 

showing minorities in dominant roles. 

Although news programs were selected by only 7% of 

respondents asked to name the type of programming they found 

most interesting (Table 6), a significant number of 

respondents selected CNN News or "Chicago's Very Own Channel 

9 News" as their favorite program, an indication of using U.S. 

television for information as well as entertainment. 
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Table 19. Favorite Television Programs. 

Belize City: 

1. The Cosby Show 
2. Another World 
3. Fresh Prince of Bel Air 

Belmopan: 

1. Fresh Prince of Bel Air 
2. The Cosby Show 
3. A Different World 

Benque Veijo: 

1. The Cosby Show 
2. Saved by the Bell 
3. I Dream of Jeannie 

San Ignacio: 

1. The Cosby Show 
2. Mickey Mouse Club 
3. Win, Lose, or Draw 
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N 

16 
15 
11 

48 
34 
21 

8 
8 
6 

8 
8 
8 
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The influence of cable channels and the wide variety of 

shows available from U.S. sources was noted in responses 

naming Discovery Channel and National Geographic specials as 

favorite programs. One teacher who helped with the survey said 

he was glad to see that U.S. television included cable 

programs such as the Discovery Channel that could be used for 

educational purposes. 

Some Belizean teachers also mentioned the perceived 

negative effects of U.S. programming. Television critics could 

find reasons to worry about U.S. programming effects in some 

responses to the open-ended questions. A 15-year-old reported 

his favorite television programs were "movies that has (sic) 

to deal with sex." A 12-year-old listed his top two favorite 

programs as "movies dealing with sex, gang (sic) and drugs," 

and "Kung Fu or anything with violence and death." Another 14-

year-old named commercials as one of his top three programming 

choices. 
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CHAPTER V 

DISCUSSION 

Results of this study indicate the personal values high 

school age young people in Belize consider important in their 

lives are similar to some of the values they see reflected in 

the American television programs they watch. The question 

raised by these results is whether the students have adopted 

television values or whether their program choices reflect 

their personal values. 

Like the young people in the Tan et al. (1987) study of 

Filipino high school students, the students in Belize rank "a 

world at peace" as their most important personal value. Unlike 

the students in the Filipino study, students in Belize do not 

report such values as "pleasure, " "an exciting 1 i fe, " or 

"happiness" as highly important among the values they see on 

television. 

Instead, young people in Belize report such values as 

"salvation," "inner harmony," and "equality" among the most 

prevalent values they see in the television shows they watch. 

What accounts for differences in results between Filipino and 

Belizean students? 

A likely reason for differences recorded in Belize and 

the Philippines might be the makeup of the questionnaires used 

in this survey and the Tan et al. (1987) study. The Filipino 

student survey used an "independent measures" format that 

asked one group of high school seniors to rank their personal 
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values. A second group ranked values they saw emphasized in 

the American television shows they watched. Neither group 

ranked both sets of values. 

In this survey, respondents were asked to rank both 

their own values and the values that "seem to be important" in 

the television shows they watch. Using the same students to 

rank both personal and television values may have predisposed 

them to give similar responses. 

The Cultivation Question 

Respondents in Belize showed a certain symmetry between 

their values and the values they saw emphasized in the 

television programs they watched. As viewing levels of U.S. 

television increased, however, only one statistically 

significant relationship was found between the 17 personal and 

television value mean scores. This seems to indicate the 

respondents may selectively choose television content that 

matches their own values rather than being "cultivated" by 

television values. 

The only exception to this trend was noted in responses 

to the importance of "a sense of accomplishment," which showed 

the strongest effect for students who watched more than six 

hours of U.S. television a day. The effect of high television 

exposure among Belizean students was to increase the awareness 

of their already-high personal evaluation of the importance of 

a sense of accomplishment. This is hardly evidence of negative 
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effects of U.S. television viewing. No broad-based cultivation 

effects were found for personal values. 

Tan et al. (1987) found Filipino students who were more 

frequent U.S. television viewers considered such traditional 

values as salvation and wisdom less important than did 

infrequent viewers. They concluded there was some evidence 

that American television viewing was related to some erosion 

of traditional values. The study in Belize failed to find 

these results. 

Students in Belize did get most of their information 

about the United States from television, and they did seem to 

view the U.S. as a more threatening and violent place than 

Belize. Respondents believed drug dealing was a very common 

crime in both Belize and the U.S., but more common in the 

United States. They believed murder was more common in the 

United States, but considered robbery, a crime that usually 

involves a weapon, much more common in Belize. They believed 

they were more 

States than in 

1 ikely to be 

Belize. The 

a crime victim 

relationships 

in the United 

between U.S. 

television viewing hours and respondents' beliefs about crime, 

however, were not statistically significant. 

Hypothesis One, that the importance of cultural values 

seen on television would increase as American television 

viewing increased, was not supported. 

No broad-based increase in "television value" ratings 

was noted across viewing levels. Respondents also showed no 
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overall statistically significant increase in their view of 

the world as a threatening place when U.S. viewing levels 

increased as predicted by Hypothesis Two. 

Only one mean world statement, "you can never be too 

careful in dealing with people," showed a statistically 

significant difference across Mexican television viewing 

levels. No statistically significant "mean world" differences 

were found across viewing levels of U.S. television. One-way 

analysis of variance showed no statistically significant 

differences in the general "mean world" view of those who 

watched more Mexican television, more American television, or 

the same amount of Mexican and U.S. television. 

This study failed to find evidence of cultivation effects 

for young Belizean viewers of U.S. television programs. 

American television programs may have an influence on the 

personal values of the students surveyed, but this effect did 

not show up as significantly stronger when viewing levels of 

U.S. programs increased. 

Statistically significant differences were found between 

the eastern towns of Belize City and Belmopan and the western 

towns of San Ignacio and Benque Viejo in responses to three 

"mean world" questions. These differences could be the result 

of ''real world" crimes or perceived threats in these cities, 

cultural or ethnic factors, Mexican versus American television 

viewing habits, or a combination of all these factors. This is 
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an area that offers promise for additional research into 

television and other cultural effects in Belize. 

For the most part, the negative cultivation effects found 

by Gerbner team researchers in other television viewer studies 

were not found in this study. The Gerbner research team 

approach, however, proposed a gradual change of perceptions, 

attitudes and values over time. Perhaps Belizean students have 

not been exposed to television long enough for these effects 

to become significant. 

Benque Viejo, one of the towns surveyed, was wired for 

cable television only a few months before the survey was 

conducted, so television there was relatively new. Belize 

City, another of the cities surveyed, was the first town in 

Belize to receive U. S. television more than 10 years before. 

This too, could have been a factor in the "mean world" 

differences noted between eastern and western cities in 

Belize. 

It may be that Belize lacks a "media culture" (Snow, 

1983) due to the fact that television reception in many parts 

of the country is less than 10 years old. The socialization 

process reported by television researchers may not have taken 

hold to the same extent in Belize as in other parts of the 

world where television has been available for a longer period. 

One other clue to the lack of differences between 

personal and television values found in this study may lie in 

the open-ended question asking respondents about their 
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favorite television programs. Respondents' top choice was "The 

Cosby Show," which emphasizes family values in a middle-class 

minority family. Unlike many television shows, "The Cosby 

Show" portrays an intact two-income family where cooperation 

is often emphasized over conflict. 

Favorite program choices among respondents showed a 

preference for shows outside the violent, action-adventure 

format that other researchers (e.g., Hawkins & Pingree, 1980) 

found associated with a "mean world" outlook among U, S. 

television viewers in other countries. Programs such as "The 

Cosby Show," "Fresh Prince of Bel Air," and "Mickey Mouse 

Club" all were named among the Belizean respondents' top 

program choices. These programs may offer more emphasis on 

positive values and less emphasis on violence than shows 

preferred by other viewers in past cultivation studies. It may 

be that young Belizean viewers are watching programs that 

match their personal values, which place a high emphasis on 

world peace, self-respect, happiness, true friendship and 

family security. 

In a 1979 study of television use and self-esteem among 

American blacks, Tan and Tan reported on the preference of 

blacks for prime-time shows featuring blacks. Using their 

· · 1 US · t' h "The Jeffersons," cr1 ter1a, on y one . . pr1me- 1me s ow, 

portrayed blacks in a high-income class during the late 1970s 

(Tan & Tan, 1979). In the 1990s, both "The Cosby Show'' and 
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"Fresh Prince of Bel Air" portray middle to upper-class blacks 

in positive role models. 

It appears Belizean young people's favorite shows are a 

demonstration of selective viewing of positive role models 

that emphasize the same values they find important in their 

own lives. Perhaps it is possible for television viewers to 

use their personal values to "cultivate" their television 

values rather than allowing television to "cultivate" personal 

values. 
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APPENDIX A: QUESTIONNAIRE PERMISSION FORM 

Permission Form 

I give my permission for my child to take part in a 

public opinion survey of high school students in Belize. 

I understand that the survey, called "Opinions from 

Belize" is being conducted as part of a university student's 

research project in the United States and will not be used for 

commercial gain. I understand that my child's name will not be 

asked for in the survey, nor used in the survey results. 

I understand the survey asks questions about my child's 

radio and television use, personal values, and opinions about 

trust in other people. I understand that the answers to these 

questions will remain confidential and anonymous. 

I understand that every effort will be made to protect my 

child's confidentiality, and that no money or financial gain 

will accrue to myself or my child as a result of this survey. 

I also understand the questionnaire will be given under the 

supervision of school officials of my child's school. 

(Signature of parent or guardian) 

(Date) 
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APPENDIX B: QUESTIONNAIRE 
(REDUCED FROM ORIGINAL) 

Opinions From Belize 

. We would. like to ask you a few questions about your life in Belize, important 
goals 1n your l1fe, and what you know about life in the United States. There are no good 
or bad answers, just honest opinions. Everyone will give different answers If you don't 
understand a question, please ask what it means. Thank you for your Lime. 

1. What was your age on your last birthday? ____ years. 

2. What is the last year in school that you completed? ____ _ 

3. What is your sex (l) __ male (2) ___ female. 

4. Is thdre a radio in your house? (1) ___ no (2) _____ yes. 

5. Hrw many days last week did you listen to the radio at least some of the time? 
days a week. 

6. In an average day, how many hours do you listen to the radio? _____ hours. 

7. Is there a television in your house? (1) ____ no (2) _____ yes. 

8. How many days last week did you watch some television? ___ days. 

9. How many hours in an average day do you watch television? _______ hours. 

10. What country's radio station do you listen to most? (circle one answer) 
(1) Mexico (2) Guatemala (3) Honduras (4) Belize (5) Other (where?) ________ __ 

11. What country's television station do you watch the most? 
(1) Mexico (2) United States (3) Other (where?) _____ _ 

12. What type of television program interests you most? (check one) 
(!) ___ cartoons (2) _____ novelas (3) ____ news (4) ___ movies (5) _____ sports 
(6) ___ comedies (7) _____ detective shows (8) ____ other? ________ _ 

13. How often do you listen to news on the radio? 
(!) ____ almost never (2) _____ at least once a week ( 3 ) ___ 1-3 days a week 
(4) _____ 3-5 days a week (5) _____ almost every day ( 6 ) ____ every day 

14. What kind of news on the radio interests you most? (check one) 
(!) ___ news about Belize (2) ____ news about Central America 
(3) ___ news about the world (4) ____ news about the U.S.A. 

15. How many days a week do you watch television programs from Mexico? 
(!) _____ never (2) _____ maybe once a week (3) ____ 1-3 days a week 
(4) ____ 3-5 days a week (5) _____ almost every day (6) _____ every day 

16. How many hours a day do you usually watch television shows from Mexico? 
(l) __ none (2) ___ less that 1 hour (3) ____ 1-2 hours (4) ____ 2-4 hours 
(5) _____ 4-6 hours (6) _____ more that 6 hours a day 

17. How many days a week do you watch television programs from the U.S.? 
(!) ____ never (2) _____ maybe once a week (3) _____ 1-3 days a week 
(4) ___ 3-5 days a week (5) _____ almost every day (6) _____ every day 

18. How many hours a day do you usually watch u.s. television shows? 
( 1 ) __ none ( 2 ) __ less than 1 hour ( 3 ) __ 1-2 hours ( 4 ) __ 2-4 hours 
(5) ___ 4-6 hours (6) ___ more than 6 hours a day 

19. Did you read a local newspaper last week? 
( 1 ) __ no ( 2 ) __ yes 

20. Did you read any newspaper from another country last week? 
(1 ) __ no ( 2 ) __ yes 
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21. If you answered yes, which country was that newspaper from? 
(1) Guatemala (2) Mexico (3) U.S.A. (4) England (5) Other (where?) ________ _ 

22. How many books have you read outside of school in the last month? 
(1 ) __ none ( 2 ) __ 1 or 2 ( 3 ) __ 2 to 4 ( 4 ) __ more than 4 

23. How many times in the last month have you been to the movies? 
(1) _____ none (2) _____ once (3) _____ 2-4 times (4) _____ more than 4 times 

24. How far do you hope to go in school? 
(l) _____ finish primary school 
(2) __ finish high school 
(3) _____ finish a trade or technical school 
(4) _____ finish teacher's college 
(5) _____ graduate from a university 

Now we are going to ask you about what things are important in your life. Please check 
only one answer for each of these personal values and how important they are to you. 

25. A sense of accomplishment 

26. National security 

27. Social recognition 

28. A world of beauty 

29. A comfortable world 

30. A world at peace 

31. Self-respect 

32. Inner harmony 

33. Salvation 

34. Pleasure 

35. An exciting life 

36. True friendship 

37. Happiness 

38. Mature love 

39. Family security 

40. Equality 

41. Wisdom 

Not at all Not too Quite 
Important Important Important 
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42. What is the most common crime in Belize? 
(1 ) ___ murder 
(2) __ rape 
( 3 ) __ robbery 
(4) ___ stealing from people 
( 5 ) __ drug dealing 

43. What do you think is the most common crime in the United States? 
(!) ___ murder 
(2) __ rape 
( 3 ) __ robbery 
(4) ___ stealing from people 
( 5 ) __ drug dealing 

44. Do you think you are more likely to be a crime victim in Belize or the United States? 
(l) ___ Belize (2) ___ United States 

How much do you agree or disagree with these statements? (check one answer) 

45. "If they got the chance, most people would try to cheat me." 
Strongly agree Agree Not sure Disagree Strongly disagree 

46. "You can never be too careful in dealing with people." 
Strongly agree Agree Not sure Disagree Strongly disagree 

47. "Most of the time, people try to be helpful." 
Strongly agree Agree Not sure Disagree Strongly disagree 

48. "Most people can be trusted". 
Strongly agree Agree Not sure Disagree Strongly disagree 

49. "Most people can be trusted." 
Strongly agree Agree Not sure Disagree Strongly disagree 

SO. "Mostly, people are just looking out for themselves." 
Strongly agree Agree Not sure Disagree Strongly disagree 

51. Where did you learn most of your information about the United States? 
(!) ___ information in books 
(2) ___ information in magazines 
(3) _____ information in newspapers 
(4) _____ information on radio 
(S) _____ information on television 
(6) _____ friends living in U.S.A. 
(?) ____ relatives living in U.S.A. 
(B) _____ visiting the U.S.A. yourself 
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Now we are going to ask you which of the things on this list seem to be important in the 
television programs you watch. How often are these personal values seen on television? 

52, Sense of accomplishment 

53. National security 

54. Social recognition 

55. A world of beauty 

56. A comfortable life 

57. A world at peace 

58. Self-respect 

59. Inner harmony 

60. Salvation 

61. Pleasure 

62. An exciting life 

63. Freedom 

64. True friendship 

65. Happiness 

66. Mature love 

67. Family security 

68. Equality 

69. Wisdom 

Seen all 
the time 

Seen most 
of the time 

Seen some Almost never 
of the time seen 

Please write in your 3 favorite TV shows or programs in the spaces below, favorite show 
first. 

1. 

2. 

3. 

Thank you for your cooperation! 
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APPENDIX C: MAP OF CENTRAL AMERICA 

AMERICA 
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APPENDIX 0: MAP OF BELIZE 

·Belmopan 

• San Ignacio 
• Benque Viejo 

BELizE 
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APPENDIX E: BELIZE TV GUIDE FOR MONDAY, JANUARY 6, 1992 

5:00 
5:30 
6:00 
7:00 
7:30 
8:00 
9:00 

10:00 
11:00 
12:00 
12:30 

1:00 
2:00 
3:00 
4:00 
5:00 
5:30 
6:00 
6:30 

9:00 
9:30 

10:00 
10:30 
11:30 

CTV-9 

Shepherd's Chapel 
Faith Twenty 
Robert Tilton 
Headline News 
Welcome to Book Corner 
The Waltons 
Sally Jessy Raphael 
The Price is Right 
Geraldo 
Headline News 
Superior Court 
One Life to Live 
Hawaii Five-0 
Cartoons 
Oprah Winfrey Show 
Cosby Show 
Who's the Boss 
Sports Center 
NBA Game: Atlanta Hawks 
vs. Houston Rockets 
BCB News 
Headline News 
Fresh Prince of Bel-Air 
Kojak 
Movie: Anatomy of a 
Seduction 

6:00 
6:30 
7:00 
8:00 
9:00 
9:30 

10:00 
10:30 
11:00 
11:30 
12:00 
12:30 

1:00 
1:30 
2:00 
3:00 
3:30 
4:00 
5:00 
5:30 
6:00 
6:30 
7:00 
8:00 

9:00 

10:00 
10:30 
11:00 

Channel 11 

Spanish News 
Sports Center 
Cartoons 
Mother Angelica 
In Search of Jesus 
God Squad 
Health 
Rosary 
Cookin' USA 
Easy Does It 
Discovery on the 
Candid Camera 
Good Green Earth 
Mary's Offspring 
VISN Agenda 
Our Faith 
Ala bare 
Nature of Things 
Rin-Tin-Tin 
Zorro 
World Monitor 
BCB News 
MacGyver 
Sherlock Holmes 
Mysteries 
Biography: 
Muhammad Ali 
Focus 
Nightline 
Father Dowling 
Mysteries 

Note: This sample includes programs from two television outlets available in Belize City. Other 
channels are available. Programming may vary in other cities. 
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