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Thesis Statement: Through adaptive reuse of historic structures it is 
possible to revitalize the economies of small towns, revitaUze their dovm-
towns, and change their economies from industrial to service markets in 
order to make them competitive in the global economy of the twenty-first 
century while maintain the spirit of the downtown. 

Facility Statement: The purpose of the facihty is to create a place to draw 
local residents and tourists to downtown to a central meeting place and 
estabUsh a node that wiU create a sense of place in downtown. The faciUty 
wiU be an adaptive reuse of an existing historic building to maintain the 
character of the district. The building on the comer of the block wiU be 
transformed from on abandoned grocery store to a bakery and café with 
residential lofts on the second floor. This faciUty is not ment to revitaUze the 
downtown by itself, but instead to be the first in a series of revitaUzation 
projects. 

Context Statement: The historic building is located in FuUon, UUnois three 
blocks from the Mississippi River. The building was chosen for its promi-
nent location in the downtown district. 

CREATING A SENSE OF PLACE THROUGH REVITALIZATION 
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Need for Revitalization 
Why should we spend money to save old buildings or save the economies of small towns? 

This question is asked whenever there is a debate on spending tax dollars to save a historic 

structure or revitalize a small town. Without having a town to call home we would loose 

our identity and heritage, and we are no longer be grounded in the world. 

The core of every village, town or city, no matter how large or small, is the downtown 

district. This district is typically where the town began and therefore it is the commercial 

center, govemmental center, and the historical center of the community. The Wisconsin 

Department of Commerce states ten reasons why downtowns are important to communities. 

The most important reason is that downtowns are a key for tourism and a sense of pride in 

Wisconsin Department of Commerce's 10 Reasons 
Why Downtowns are Important To Communities' 

1. Your central business district is a prominent employment 
center. Even the smallest downtowns employ hundreds of 
people. Downtown is oftem the largest 'employer' in your 
comminity. 

2. As a business center, your downtown plays a major role. It 
may even represent the largest concentration of business in 
your community. 

3. A downtown is a reflection of how a community sees itself . . 
a criticai factor in business retention and recruitment efforts. 
If the downtown is negelected, outsiders will see this as a 
reflection of the entire community and its citizens. 

4. Your downtown represents a significant portion of your 
community's tax base. If this district declines, its propert>' 
will becrease in value. This increases the tax burden on other 
parts of your community. 

5. The central business district is an indispensable shopping and 
service center in your communit>'. Though it may not hold 
the place as your community's most dominant shopping 
center, it still includes unique shopping and service 

opportunities. Law, physician, accountant, and insurance 
ofFices. . . as well as fmancia! institutions are often located 
downtown 
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the community, If the downtown is vacant is gives a sense that the town is dying even if 

there are other parts of the town which contain pockets of retail and other services. 

The most significant point was that a sense of place or the "spirit" of the community was 

contained within their downtown. This conjures up memories of a vibrant commercial 

district in a small towns and how that particular area influenced the culture around it. This 

can be seen in small towns, such as Galena, Illinois, who has an energetic commercial 

district which draws in both local residents and tourists alike. They also mentioned that 

the appearance of a community's downtown reflects the way people feel about their 

community and how outsiders view it. This is the typical perception for most people when 

they visit a town for the first time. For example, Highway 289 is the main street of Texline 

6. Your downtown is the historic core of your community. 
Many of the buildings are historically-significant. They 
should be preserved to help highlight your community's 
history 

7. Downtown represents a vast amount of public and private 
invesment. Imaging paying to recreate all the public 
infrastucture and real estagte in a central business district. 
Imagine the waste of past dollars spent if the downtown is 
negelected 

8. A central business district is often a major tourist draw. 
When people travel, they want to see unique places . . . there 
isn't another downtown like yours in the world! 

9. Downtown is usually a govememnt center Most likely it is 
where your city hall, county courthouse, and post office are 
located. This "one stop" shopping for govemment services is 
a notable feature of downtowns across the state. 

10. And. perhaps most important, your downtown provides a 
sense of communit>' and place. As Carole Rifkind, author of 
Main Street: The Face of Urban America said, ". . . as Main 
Street, it was uniquely America, a powerful symbol or shared 
experience, of common memory, of the challenge and the 

struggle of building a civilization. . . Main Street was always 
familiar, always recognizable as the heart and soul of village, 
town, or city." In the end, this is why we revitalize our 
downtowns. 
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and located along the street are empty storefronts, boarded up windows, and no 

pedestrians. It has an eerie feel of a ghost town, but you can tell that it was not always this 

way and it makes you wonder what life was like before when the street was a lively place. 

This downtown does not convey a spirit of place but the feel of a ghost town. 

The downtown is the historic core of the commimity and is often a tourist destination. 

When these two points are incorporated with the downtown serving as a commercial center 

it allows the downtown to draw many people to the area and creates a street life. This 

street life gives the community a vibrant feel and a sense of pride. It is important that the 

push for tourism does not out weigh the need for everyday commercial use of local 

CREATr^íG A SENSE OF PLACE THROUGH REVITALIZATION 
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residents. If only tourists vish the downtown district it will take on the feel of being fake 

or "Disney like." 

Downtowns represent a large investment in infrastructure and it would take millions of 

dollars to create the same infrastructure in a different part of town. This point is especially 

important due to the concem of the depletion of our natural resources. Adaptive reuse 

projects of historic structures not only save materials, but they are also economically 

sustainable. Due to the economic declme in small town and rural economies, many 

communities lack sufficient fiinds for large projects. 

Figure 04 - Main Street at Disney World 
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Throughout the United States there is currently a push to revitalize downtowns of small 

towns and rural communities. Despite the best eflforts of local govemments and non-profit 

organizations, however some of the small towns are still stmggling to attract both visitors 

and local residents to their downtowns. A major reason for this shortcoming is the inability 

to combine both a strong architectural presence with a well balanced economic 

revitalization package to recapture the spirit of the community. 

The main cause for declines in the economies in small towns was the change from 

agriculture and manufacturing economies to a service based economy in the United States. 

Most small towns, especially in the Midwest, started as agricultural communities and over 

time most of them also incorporated some type of manufacturing. Now that the United 

CREATING A SENSE OF PLACE THROUGH REVITALIZATION 
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States economy is increasingly shifting more and more in to a service based economy and 

most of the manufacturing jobs are outsourced overseas; these small towns are now seeing 

a large decline in their population due to lack of jobs. Many communities have attempted 

to develop strategies to combat their economic decline by using either a variation of the 

Main Street program developed by the National Tmst for Historic Preservation or a theme 

town approach. Both of the revitalization approaches involve the reconstmcting of the 

economic, physical, and social fabrics. 
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Contextual Fabrics 

Social Fabric 

In order to revitalize a small town three issues must be taken into consideration: what is 

the condition of the physical fabric, what is the condition of the social fabric, and what is 

the condition of the economic fabric. The social fabric is the way in which the community 

ties itself together. The social fabric in small towns is based on it being "the central 

meeting place for the surrounding area."^ This can be seen by the number of people in 

small towns who attend church and high school sporting events on a regular basis. For 

many towns m the Midwest high school sporting event serve as the major social gatherings 

in the area. When an area is revitalized the social fabric is put in jeopardy because if not 

07 i î i i ^ •fm: 
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enough attention is paid to the way in which a community functions certain underlying 

characteristic can be destroyed and the sense of place can be lost. 

Y 
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Physical Fabric 

The physical fabric of a town also plays an important role. Two major events can cause 

harm to the physical fabric: 

• destmction of historic buildings in the region^ 

• The vacancy of prominent buildings in highly visible areas"* 

These two events cause either the loss of identity of a district or the decline of patronage to 

any area of the town. In order to battle these events a preservation plan needs to be 

developed that has the support of the building owners in the district. The physical fabric 

gives the characteristic of the community a visual reference point for the visitor. 

CREATTNG A SENSE OF PLACE THROUGH REVITALIZATION 11 
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Economic Fabric 

The economic fabric of a town is much more complicated because it is constantly 

changing. Over the past several decades the economic decline of small towns has been 

caused by the decline in both agriculture and manufacturing. The economies of the small 

towns are now being forced to transform to meet the demands of the new economy of the 

2P' century. Small towns need to develop ways to keep their sense of place intact while 

they develop ways to compete with larger cities for service based and technology based 

industries. 

CREATING A SENSE OF PLACE THROUGH REVITALIZATION 12 
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Revitalization Approaches 

Main Street Program 

In 1977, the National Tmst for Historic Preservation created the Main Street program to 

develop a strategy for revitalizing small towns (populations under 50,000). This program 

created four main points to help guide the revitalization of downtowns across the United 

States: organization, promotion, design, and economic revitalization. 

Since the inception of the Main Street program it has been the most widely used 

revitalization program in small towns in the United States. The first three towns to 

implement these principles in a revitaUzation strategy were Galesburg, Illinois; Madison, 

National Tmst's Defínitions of the Four Points of 
the Main Street Program^ 

1. Organization: Building consensus and cooperation among 
the many groups and individuals who have a role in the 
revitahzation process. 

2. Promotion: Marketing the traditional conmercial district's 
assests to customers, potential investors, businesses, local 

citizens, and visitors. 
3. Design: Enhancing the physical appearance of the 

commercial district by rehabilitating historic buildings, 
encouraging supportive new construction, developing, 
sensitive design management systems, long-term planning. 

4 Economic Restructuring: Strengthen the district's existing 
economic base while finding ways to expand it to meet new 
opportunities - and challanges from outlaying development. 
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Indiana; and Hot Springs, South Dakota. Most of the towns that have used the Mam Street 

approach focused on promotion and design, but they have done very little with the local 

economy. Promotion and design are both necessary for Main Street programs because they 

provide immediate feedback and boost community support for the project, but due to their 

quick results they tend to mask the real problem that caused the decline of the downtown. 

Economic revitalization is what makes all architectural projects within Main Street projects 

feasible. However, this does not mean that architectural projects are not important to the 

revitalization of downtowns. Without the visual enhancements from architectural 

preservation, restoration, rehabilitation, and reuse it is diffícult to convince investors to 

participate m revitalization projects. 

CREATING A SENSE OF PLACE THROUGH REVITALIZATION 14 
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A study was conducted by Kent Robertson to determine the roles these four points played 

in the implementation of Main Street programs across the United States. Forty towns were 

surveyed in this study, and it was determined that promotion was on average more utilized 

than the other three pomts.^ 

Orgamzation 

Robertson discovered that "Organization was used most often in cities of less than 7,500 

people (26.87%). Due to fewer fínancial resources and human resources, Main Street 

programs in smaller communities may fínd it even more essential to organize and 

effíciently utilize the resources they possess than programs in larger communities.""̂  If the 

organization of a main street program is well stmctured, it makes the implementation of 

r CREATING A SENSE OF PLACE THROUGH REVITALIZATION 15 
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promotion, design, and economic restmcturing easier. Main Street organizations at the 

local level are non-profít organizations. Some of these organizations are even part of the 

local govemment stmcture. In many of the Main Street programs throughout the United 

States a committee is formed for each of the four points of the Main Street approach. The 

goal for organization is to recmit volunteers for helping with the revitalization project. 

Winamac, Indiana created a strategic plan for their town. In this document they listed goals 

and recommendations for the four points of the main street approach. Winamac's 

organizational goal was to "strengthen the leadership and management skills of the Main 

Street Wmamac organization members and bring together both the private and public 

sectors of Winamac in a partnership to revitalize downtovm."^ The idea of bringing the 

\Main Street „_ 
Winamac -/ / # 

î *' - '•^k^-Í 
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public and private sectors together has been seen as a key to the success of revitalization 

programs. Louis Lopilato II, who researches causes of successes and failures of 

downtowns, stated, "Cooperative efforts between local govemment offícials and the private 

sector—merchants, residents, civic groups, corporations—can bring about the renewal of 

an otherwise failed downtown. The obverse of this observation is even more critical: 

towns with every reason to succeed can fail in the absence of a public/private 

partnership."^ Organization plays an important role in getting a revitalization program off 

to a successfiil start. The next step in the approach, promotion, helps with the financing to 

get the projects started. 
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Promotîon 

Promotion is extremely important in towns located within thirty miles of cities with 

populations over 75,000.̂ ^ Without a good marketing strategy it is extremely diflficult for 

small towns to compete with the large commercial areas of cities and regional shopping 

centers. Promotion also helps with the ability of a town to market its downtown to 

potential investors. It is often hnportant to combine promotion with design to help create a 

visual product to use as a marketing tool to attract investors. Promotion is the easiest point 

for towns to implement and the results of promotion provide relatively quick feedback. 

Robertson claims there are three goals of promotion^ :̂ 

1. "communicate with the public at large as well as with select audiences, 
the activities, attractions, and improvements in the downtown" 

CREATING A SENSE OF PLACE THROUGH REVITALIZATION 18 
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2. "attract more people downtown through special events and festivals (all 
40 programs) and walking tours" 

3. "assist downtown retail and restaurant establishments by using 
techniques, such as cooperative advertising." 

\j4:g;-"*:r^^tf' :^'-

The three main targets of promotions are: attracting people to downtown, drawing new 

businesses to the area, and enticing mvestors. There have been many creative approaches 

used in the promotion of downtowns. In order to attract new businesses to downtown Eau 

Claire, Wisconsin a Mam Street Health Care Program was created to provide health 

insurance at a group rate to employees of busmesses that were members of the Main Street 

Association.'^ Many communities utilize festivals as a way of promotion the downtown. 

For example, Fulton, Illinois has three major events which bring people to their downtown: 
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Dutch Days, Fall Festival, and a Christmas walk. These types of events can be used not 

only to promote the downtown district, but also to promote the heritage of the town as well. 

Design 

Design is a very important to the short run success of main street programs. "Design plays 

a critical role in determining the strength of a downtown's sense of space."^^ When a 

downtown is renovated it gives a visual product that allows the community to see that 

interest is being taken in revitalizing the area and has the potential to help recmit other 

people who would like to get involved with the project. "The three greatest challenges by 

far are uncooperafíve property owners, uncooperafive building owners, and out-of-town 

owners."''* Without ftill cooperation of building owners, store owners, and local 
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govemment it is extremely diffîcult to implement an overall design strategy to improve the 

area. The design of downtown areas need to invoke a pedestrian firiendly envh-onment to 

encourage people to linger in the area, which increases the amount of money spent at 

downtown businesses and helps to increase the economic vitality of the community.̂ ^ 

Main Street programs develop a series of design guidelines which typically include what 

type of signage can be used, what colors can be used, etc. These guidelmes can be diffícult 

to get accepted by all busmess and building owners, but it is essenfíal to the restoration of 

the historic district. Without a comprehensive plan, which discusses fa^ade restorations or 

an overall concept for the streetscape, the district would not appear coherent and the 

fundamental character of the town would not be displayed through the design effbrt. 



Economic Restructuring 

Economic Restmcturing (ER) is the least utilized point of the Main Street approach. In his 

article, "The Main Street Approach to Downtown Development," Kent A. Robertson stated 

that "The explanation for these fíndings [under utilization] lies in the fact that ER 

strategies tend to be more complex, require more sophisfícated outside expertise, and 

involve more extemal forces outside of community that are beyond the control of the Main 

Street organization (i.e., state, national, and global trends)."'^ Economic Restmcturing 

plans need fiill involvement of local govemment, local business owners, and property 

owners for miplementation. Without involvement from these groups it will be diffícult to 

develop a well rounded long term plan that will help the local economy become more 

sustainable in the 21'̂  century. Many small towns and mral communities doubt the success 



of revitalization programs in their area because the per capita income is low. However, 

Louis Lopilato II discovered in his survey of small towns that "Two things are evident. . 

.first, high income does not guarantee success downtown; second, revitalization programs, 

if properly designed, work well to reduce commercial vacancies whatever the community's 

wealth."^^ 

Many towns have attempted different economic strategies for revitalization. The 

Prophetstown Economic Planning Commission of Prophetstown, lllinois purchased a small 

fiimiture manufacturing company and relocated it to their town. Unfortunately this 

strategy did not have the desired impact on the community. It only created a few jobs and 

did not create as much revenue as was predicted.'^ 

National Tmst for Historic Preservation's Eight 
Guiding Principles for the Four Points of the Main 

Street Program'̂  

1. Comprehensive. Asingle project cannot revitalize a 
downtown or commercial neighborhood. an ongoing series of 
initiatives is vital to build community support and create 
lasting programs 

2. Incremental. Small projects make a big difference. They 
demonstrate that *things are happening' on Main Street and 
hone the skills and confidence the program will need to tackle 
more complex projects. 

3. Self-Help. The state can provide valuable direction and 
technical assistance, but only local leadership can breed long-
term success by fostering and demonstrationg community 
involvement and commitment to the revitalization effort. 

4. Public/Private Partnership. Every local Main Street Program 
needs the support and expertise of both the public and private 
sectors. For an effective partnership, each must recognize the 
strenghs and weaknesses of the other. 

5. Identifying and Capitalizing on Exisitng Assests. Unique 
oíferings and local assests provide the solid foundation for a 
successful Main Street initiative. 

6. Quality. From storefront design to promotional campaigns to 
special events, quality must be instilled in the organization. 



I 
Eight Principles for Main Street Implementation 

The National Tmst for Historic Preservation gives eight principles to help give the use of 

the four point Main Street program. The principle that is often over looked by architects is 

comprehensive plannmg. Too many times the solution chosen to revitalize an area rehes 

heavily on one project instead of a series of projects. This approach can been seen where 

many of the larger cities m the United States have used sports complexes as an attempt to 

revitalize a dying district. This typically leads to failure if other projects are not 

miplemented withm the area. Many small towns often over look small projects that can 

have a large impact on the community. These small projects, such as small parks, bikes 

paths, or other public spaces; can be implemented as fiands are raised and allow people 

within the community to see results of the revitalizafíon program. 

7. Change. Changing community attitudes and habits is 
essential to bring about commercial district renaissance. A 
carefiilly planned Main Street program will help shifí public 
perceptions and practices to support and sustain the 
revitalization process. 

8. Action Oriented. Frequent visible changes in the look and 
activities of the commercial district will reinforce the 

perception of positive change. Small, but dramatic, 
improvements early in the process will remind the 
community that the reviatilzation effort is underway. 



Current Trends in the Main Street Program 

Every year the National Tmst's Main Street Center sends surveys to the over 1500 towns 

currently using the Main Street Approach. In 2003 about 300 of these towns replied to the 

survey. The seven significant findmgs listed by the National Tmst show positive trends in 

main street programs throughout the country. The increase of investments m downtown 

districts shows an increase m awareness of the need to save these districts. However, retail 

sales have decreased, which is mean the economic restmcturmg of the communities has not 

taken hold; but this decline could also be due to the overall decline in the United States 

Nafíonal Tmst's 2003 List of Significant Finding 
fi-om the Main Street Survey^̂  

1. Retail sales dropped slightly in Main Street districts in the 
past year and that some older, traditional Main Street 
businesses were being replaced with restaurants, cafes, 
specialized retail businesses, and small-scale industries 

2. Main Street property values continue to rise 
3. More than half reported increases in ground-floor 

occupancy rates 
4. Growing numbers of people are coming to historic and old 

Main Streets for festivals and special events 
5. Main Streets and becoming safer 
6. Property owners and developers continue to invest in 

Main Street property 
7. Local and state govemments continure investing in puiblc 

improvements for their older and historic Main Streets 

economy. 



Theme Towns 

An approach that many small towns have decided to try is a tourism based revitalization 

program. Many small towns attempt to capitalize on historic events or buildmgs in their 

area by converting theh* downtown to commemorate the event or buildmg. This approach 

has been hnplemented in many small towns in lowa. Mira Engler, Associate Professor of 

Landscape Architecture at lowa State University, discusses the advantages and 

disadvantages of using tourism to revitalize small towns in a case study of lowa towns. '̂ 

She separated these towns into four categories: "Ethnic heritage, fi*ontier/pioneer, good-

old-town, country charm."^^ The use of tourism themes impacts residents by overlooking 

some of their needs in order to attempt to attract more tourists. For instance many retail 

shops, such as grocery stores, used by residents are replaced by gifts shops which help to 

Mh-a Engler's ten common 
"pitfalls of thematic developmenf'̂ ^ 

1. Thematic development perpetuates conformity with a mass 
commercial identity and neglects local identity and place-root 
experiences 

2. Thematic development usually favors tourists over residnets 
3. Thematic development precipitates standardization and 

homogeneities and inhabits diversity 
4. Dependence on tourism's fashions cannot be trusted over 

time, therefore the environment that is reduced by the 
imposed-upon theme to a singular homogeneous place could 
be at risk 

5. Theme towns, highly dependent on visuals and less on 
substance and meaning, are driven to create replicas and 
faked facades 

6. In the rush to implement their tourist industry, small towns 
tend to compromise on design quality and materials 

7. Thematic development usually produces segregation and 
exclusion in the landscape - exclusive tourist function areas 
and exclusive local ílinction areas 

8. When successful, theme towns, like shopping malls, invite 
people to participate primarily in the circle of consumption. 
life becomes costly and lifestyles incompatible 



Theme Towns 

An approach that many small towns have decided to try is a tourism based revitalization 

program. Many small towns attempt to capitalize on historic events or buildings in their 

area by convertmg theh- downtown to commemorate the event or building. This approach 

has been hnplemented in many small towns in lowa. Mh-a Engler, Associate Professor of 

Landscape Architecture at lowa State University, discusses the advantages and 

disadvantages of using tourism to revitalize small towns m a case study of lowa towns. '̂ 

She separated these towns into four categories: "Ethnic heritage, fi*ontier/pioneer, good-

old-towTi, country charm."^- The use of tourism themes impacts residents by overlookmg 

some of theh- needs in order to attempt to attract more tourists. For instance many retail 

shops, such as grocery stores, used by residents are replaced by gifts shops which help to 

Mira Engler's ten common 
"pitfalls of thematic development"" 

1. Thematic development perpetuates conformity with a mass 
commercial identity and neglects local identity and place-root 
experiences 

2. Thematic development usually favors tourists over residnets 
3. Thematic development precipitates standardization and 

homogeneities and inhabits diversit> 
4. Dependence on tourism's fashions cannot be trusted over 

time, therefore the environment that is reduced by the 
imposed-upon theme to a singular homogeneous place could 
be at risk 

5. Theme towns, highly dependent on visuals and less on 
substance and meaning, are driven to create replicas and 
faked facades 

6. In the rush to implement their tourist industry, small towns 
tend to compromise on design quality and materials 

7. Thematic development usually produces segregation and 
exclusion in the landscape - exclusive tourist function areas 
and exclusive local function areas 

8. When successfuL theme towns, like shopping malls, invite 
people to participate primarily in the circle of consumption, 
life becomes costly and lifest>les incompatible 



promote the theme of the town. The amount of impact themadc tourism has on a town 

depends on its implementation and the way it is promoted. 

The recommendations for overcoming these pitfalls are to avoid forcing a theme on a town 

and attempt to capture the essence of what makes that town special and unique. AIso, 

attenfion should be paid to residents and not just to the tourists. This will allow the town to 

move forward economically as a community. When the sense of community is maintained 

and the identity of the town is kept intact it allows the town to be more than just an 

amusement park.̂ '* An example of a theme town is Pella, lowa, where the town created a 

Dutch Village to celebrate its heritage. The entire town was converted towards tourism, 

and this caused many local residents, who were not of Dutch decent, to feel outcast fi-om 

9. Thematic development often creates an atmosphere that 
isolates certain population groups from the rest of the 
community 

10. As with highly attractive historical or ethnic museums that 
have become theme villages, highly attractive festivals are 
being commercialized into theme parks similar to those found 
in big cities 



the community. The transformation destroyed their heritage in order to increase the 

tourism in the area. 
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Figure 14 - Pella, lowa downtown logo 
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Figure 15 - Pelta, lowa hlstorlc downtown map 



Application of Revitalization Approaches 
The goals of both the Main Street program and thematic tourism are to showcase the sph-it 

which makes each town dififerent. This spirit or sense of place draws upon the ability of 

the revitalization program to create an miage for the downtown that is memorable for the 

visitor to the district, whether they are a local resident or a tourist. 

Sense ofPlace 

The sense of place is the element which defmes a small town and makes it different from 

another small town. The sense of place contains three parts: the genius loci, imagibility, 

and the meanmg of its architecture. The combination of these three pieces allow the 



residents of the community to identify themselves with the community and participate in 

keeping it alive. 

Genius Loci 

Harry Launce Granham defined Genius Loci the "belief that each town has its own 

mdividual special uniqueness, character, identity and spirit which differs from all other 

places."^^ The concept of Genius Loci dates back to the Romans, and was used to defme 

the guardian spirit a place contained.̂ ^ Each hadividual small town has a spirit based on the 

reason the town was founded or its geographical location. Revitalization projects have the 

ability to either restore the underlying character of a town or destroy it. The theme town 

J 



approach usually resuhs in the destruction of the character of a place m order to create a 

new false character for tourists. Granham defines the three parts of identity as: 

1. Physical Features and Appearance 
2. Observable Activities and Functions 
3. Meanmgs and Symbols 

The two parts which architects can influence are Physical features and appearance; and 

meanmg and symbols. The physical features and appearance relates dh*ectly to the design 

of buildings and the context in which they are sited. The relationship between architecture 

and identity is one of the reasons that design and promotion are closely linked 'm the Mam 

Street program. 

Kevin Lynch's Defmitions of the 
Five Elements of Imagability^^ 

1. Paths. "Paths are the channels along which the observer 
customarily, occasionally, or potentially moves." 

2. Edges. "Edges are the linear elements not used or considered 
as paths by the observer." 

3. Districts. "Districts are the medium-to-large sections of the 
city, conceived of as having two-dimensional extent, which 
the observer mentally enters Mnside', and which are 
recognizable as having some identifying character." 

4. Nodes. "Nodes are points, the strategic spots in a city into 
which an observer can enter, and which are intensive foci to 
and from which he is travleing." 

5. Landmarks. "Landmarks are another type of point-reference, 
but in this case the observer does not enter within them, they 
are extemal." 



Imagiblity 

Imagibility is a concept that was derived by Kevm Lynch in 1960 and discussed in his book 

Image and the City, The concepts states that people percieve cities and create cognitive 

maps of them based on five elements^ :̂ paths, edges, districts, nodes, and landmarks. 

Paths play an miportant role in relating parts of a city to each other and creating 

relationships between significant landscape features and parts of the city. The mall m 

Washington, D.C. is a example of a path the Imks together significant pieces of the city and 

creates a character unique to the area by connectmg the Washington Monument and the 

Capital Building. If the path its self holds significance, such as the Freedom Trail in 



Boston, it can defme the sph-it of the place by itself Most of the time paths Imk districts 

together and form a sense of contmuity in a town. 

Districts play a major role m creating a sense of place. This can be seen the different 

neighborhoods m cities such as New York, Chicago, and Montreal. There is a distinct 

dififerent between the sph-it of Soho and Chmatown m New York and these differences are 

created by the differences in architecture and culture in the two districts. Within each 

district there is usually at least one distinct node. 

A node is usually a buiiding or a public space that is a serves as the identifying mark of a 

place. Nodes is small towns can range from a park to a historically significant structure. 



In large cities, nodes are usually iconic objects or places, such as Central Park m New York 

or Fenway Park in Boston. Creating a node or connecting downtown to a node is 

important for revitalization because it creates cognitive map of where the district is located. 

Landmarks are typically a focal point such as a statue or a fountain. This can be a 

successíul way to mark the beginning or end of a district and can create another icon 

people will use to identify the area. In Golden, Colorado a statue of Buffalo Bill is used to 

mark the end of the main street running through the town. The statue displays the 

historical significance of the town to visitors to the district as well as given the community 

a sense of pride m its heritage. 



The use of the elements of imagibility can help to relate the spirit of a place to an outsider 

It wiU help them build a mental image or map of the city, and help them make únportant 

connections between different districts and landmarks m a town. 
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Conclusions 

Why should we spend money to save old buildings or save the economies of small towns? 

The answer to this question is that without preserving the history or culture of a place we 

as people start to loose our identity because environment is one of the two major 

components that contribute to the development of our personalities.̂ ^ We identify 

ourselves with the places we are from. Christian Norberg-Schulz wrote, "When a person 

wants to tell who he is, it is in fact usual to say: T am a New Yorker,' or T am a Roman.' 

This means something much more concrete than to say: T am an architect,' or perhaps: T 

am an Optmiist.'"^^ This idea having a sense of place is what makes the revitalization of 

small towns important. 



The spirit of a place can be incorporated into a revitalization program by implementing a 

design approach that is sensitive to the historic fabric of the area and restores the visual 

connection to its vibrant past. The approach should attempt to restore the truly historically 

significant buildmgs, but also allow for new structures to create their own place in time. 



ISSUE: SENSEOFPLACE 

Goal: Develop a district that will allow people to create a cognitive map 
of theregion 

Design Response: Historic buildings should maintain their historic 
facades, but renovate their interiors. Additions to 
these buildings should not afifect their street facing 
facades. All additions should have thier own place in 
time 

Design Response: Buildings should relate to significant landmarks or 
geographical features in the area 

Figure 17 - Connect the district to the 
natura! features of the area 



ISSUE: ENHANCING DESIGN 

Goal: Create an atmosphere which promotes social interaction 

Desígn Response: Create a pedestrian friendly district using benchs and 
landscaping to encourage people to Hnger in the area 

Design Response: Create an interaction between the street Hfe and the 
ground level spaces 

Figure 18 - Streetscape promoting social interaction 

m 
Figure 19 - Interaction between pedestrlans and storefronts 



ISSUE: EVOLUTION HISTORICAL CONTEXT 

Goal: Keep historicaHy significant features of the district while adapting 
the district for contemporary uses 

Design Response: Historic buildings in a district should be restored to 
the date of their construction 

Design Response:New buildings in a historic district should relate to 
the historic context through the use of materials and 
proportions, but they should not be a repHca of the 
historic structures 

%^ 

Original Design Minor Alterations Slorefront is Lost Signiflcantly Altered 

Figure 20 - Storefront alterations over time 
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Figure 21 - Rhythm and proportion of new facades 



ISSUE: SUSTAINABILITY 

Goal: Create a district that is both environmentaUy and economicaUy 
sustainable 

Design Response: Use mixed use projects to help keep the flow of 
money within in the community 

Desígn Response: Integrate recycHng, water filtration, and energy 
efFicient systems into the entire district 
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Figure 22 - Economic flow within the communlty 



Vieux Carre, New Orleans, Louisiana 

Issues: 
Senseof Place 

Vieux Carre draws its character from its rich French, Spanish, Cajun, and 
Creole histories. In 1936, regulatory controls were put in place to help 
protect the spirit of the French Quarter. Today the Vieux Carrie is known for 
jazz music, Creole dining, and historic buildings. Narrow streets help to 
create a pedestrian friendly atmosphere, while balconies aUow people in the 
upper stories of buildings to interact with the pedestrians passing by. The 
facades of the buildings in Vieux Carre have evolved over time, but they have 
kept their historic character. 

Figure 23 - Vieux Carre streetscape 



Magnificent Mile, Chicago, IUinois 

Issues: 
Enhancing Design 
Sense of Place 

The Magnificent Mile in Chicago is located on Michigan Avenue and starts 
just north of the Chicago River. This district of Chicago is primarily a tourist 
and retail area, but it does have residential and office space mixed into it. 
The Magnificent Mile creates its sense of place through its architecture and 
its Hvely interaction between pedestrian traflfic and ground floor building 
storefronts. The designs of the buildings in the area create an energetic street 
Hfe by aHowing people to see action and movement inside of the buildings. 
The new structures do not detract form the historic building, but instead they 
add their own time period as a new layer to the aheady rich architectural 
history in Chicago. 

Figure 24 - Social interaction on the Magnificent Mile 
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Facility Statement 
The purpose of the facility is to create a place to draw local residents and 
tourists to downtown to a central meeting place and estabhsh a node that will 
create a sense of place in downtown. The facihty will be an adaptive reuse of 
an existing historic building to maintain the character of the district. The 
building on the comer of the block wiU be transformed from on abandoned 
grocery store to a bakery and café with residential lofts on the second floor. 
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Mission Statement 
The goal of this project is to restore the historic downtown district and create 
new facihty types to draw people to the area. Using mixed use projects to 
revitahze downtown areas generates both a supply and demand for certain 
goods and services by placing patrons next to companies. The development 
of a mixed use project wiU be used to help generate awareness of downtown 
in the minds of people in the community and it wiU be the first step towards 
revitahzing the area. 



Adaptive Reuse 
Creating a new use for a historic building creates an awareness of the past 
while looking towards the future. The process itself shows the determination 
of a community to keep its heritage and its commitment to utihzing its 
existing infrastructure. Adaptive Reuse is a good aUemative to the museum 
approach of preservation. Tuming historic buildings into museums does 
have its time and place, but museums require funding and a not economically 
sustainable. Also the renovation of old buildings for new uses allows the 
structures to change and develop over time. The buildings begin to teU a 
story of their existence and become a landmark of the community. Two 
advantages of reusing old buildings are: they are usuaUy move energy 
efificient than newer buildings and there are state and federal programs that 
provide incentives to reuse historically significant structures.^ 
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Mixed Use 
Mixed use developments were a way of hfe before the industrial revolution. 
The Greeks and Romans both had mukiuse pubUc buildings, such as the 
Greek Agora^ During the industrial revolution people started to escape from 
the city because they were viewed as being dirty and unheaUhy. Industry 
started to become separated from residential use and zoning started to 
segregate functions of the city ft'om one and other. The separation of aU of 
these ftmctions has been fueled by the automobile cuhure of the United 
States. Today, due to environmental awareness and rising gasoUne prices, 
there is a push for mixed use faciUties to help stop the suburban sprawl that 
is taking place. This sprawl affects not only large urban areas, but smaU 
towns as weU because the commercial centers of smaU towns are moving out 
of downtowns and towards the highways. These mixed use developments 
should attempt to include residential, retail, entertainment, and office space. 
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ISSUE: ENHANCE AND MAINTAIN THE IDENTITY OF DOWNTOWN 

Goal: Design an architectural project that adds upon and does not 
conflict with the spirit of downtown 

Design Response: Projects should become "nodes" within the commu-
nity and be significant on their own 

Design Response: Reuse exisitng buildings to maintain the physical 
fabric of the district Figure 30 - Create spaces which are important in their 

own right 
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ISSUE: SOCIAL INTERACTION 

Goal: Create social interaction and a sense of community 

Design Response: Create a mixed use environment to increase social 
interaction through diíîerent activities 

ARTISTSTUDIO 

ART GALLERY 
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Figure 31 - Interaction between different building types 

Design Response: Create pubUc spaces that interact with the pedestrian 
traffic 

Figure 32 - Interaction between 
public spaces and pedesthan trafflc 



-arJm^'JÍ.^Jt''.^ 

A C I L I Y 
w-«..-««-¥rvíi-iFA,.'W _-«•,* VT, 

ISSUE: ENVIRONMENTAL SUSTAINABILITY 

Goal: Create a self-sustainable and environmentally firiendly structure 

Design Response: Develop an in-house reycling system to help eUmi-
nate waste over the buildings hfe time 

Desígn Response:Evaluate and improve the insulation quaUty of the 
building envelope to reduce energy costs 

Figure 33 - Reduse heat transmission 

Desígn Response: Take advatage of natural Ught to help Umit the 
amount of artificial Ught that is needed 

Figure 34 - Use natural light to bring the 
buildng to life 
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Agora, Athens, Greece, 400 B,C. 

Issues: 
Social Interaction 
Sense of Community 
Mixed Use 

The Greek Agora is an example of a mixed-use building type. The Agora in 
Athens, Greece, complete around 400 B.C., housed many of the different 
functions that are housed on the main streets of downtowns in the United 
States today, including "poUtical, economic, fmancial, and even philosophic 
activities."^ The complex was laid out in an area with defmed boundries and 

all of the different functions were 
contained inside this space and 
aUowed many different people to 
interact with each other on a daily 
basis. There was a sense of 
community developed by having 
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Blue - Social Interaction 
Red - Processioni 

Figure 36 - Plan of the Agora in Athens Greece 

Figure 35 - Stoa of Zeus 
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places were people came to patronize retail markets or hold pohtical 
discussions. This in many was resembles the golden era of smaU towns in 
the United States when people came to downtown for social interaction. 

Figure 37 -The Stoa of Attalos 
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Mockingbird Station, Dallas, Texas, 2000 

Issues: 
Adaptive Reuse 
Mixed Use 
Social Interaction 

Mockingbird Station, designed by RTKL in 2000, is an exceUent example of 
how to create a landmark in the city through the adaptive reuse of an old 

structure. The project as a whole creates 
a community within itself similar to that 
of a downtown district in a small town. 
A warehouse was converted into the 
center piece of a mixed-use project, 
which became a "node" to which the rest 
of the project relates. The project deah 
with the issue of the historic preservation 
by aUowing the structure to express itself 

Figure 38 - Mockingbird Station store front 

Figure 39 - Adapted warehouse building at Mockingbird Station 
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A C I I T Y 

while at the same time contrasting the existing building with new elements. 
The bottom two floors of the project are made up of restaurants and retail to 
create interaction with the street. The upper level of the warehouse was 
converted into loft apartments and two new floors were added above the 
existing building to house additional units. The addition to the warehouse 
shows that, when done carefuUy, additions to historic buildings can enhance 

Blue - Pedestrian Paths 
Red -Adapted Historic Buildlng 
Figure 40 - Plan of Mockingbird Station 
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Audubon House, New York, New York, 1991 

Issues: 
Sustainability 
Reuse 

The Audubon House in New York was designed to be a "living model" for 
future adaptive reuse projects. The building is a great example of how to 
adapt a historic building and make it sustainable for the future. The project 
contained four environmental goais that should be used in aU projects: 

1. Energy Conservation and Efficiency 
2. Direct and Indirect Environmental Impacts 
3. High Indoor Air QuaUty 
4. Resource Conservation and RecycUng 

The combination of the four environmental goals wiU aUow a building to 
eventuaUy pay for itself over time through energy savings and the ehmination 
of "sick building syndrome," which is an iUness caused by poor air quaUty in 

Figure 41 - Exterior of Audubon House 
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buildings. In order for these "environmentaf' goals to be fmanciaUy 
sustainable over time, three fmancial criteria were also set during the design 
of the Audubon House: 

1. Systems and products had to be environmentaUy and economically 
justified 

2. DurabiUty and longevity of the products and systems 
3. Payback period for energy systems of less than five years 

This project reduced the impact of the 
building on the environment and helped to 
reduce energy consumption and waste. The 
adaptive reuse of a historic structure kept the 
physical fabric of the city intact and saved a 
large amount of waste by destroying old 
building materials and replacing them with 
new materials. 

onicaa ontoM 

Cross sectiûn of 8 fyp/Cfl' work area showing featvres Ihat enhance 
indoor air quality Incrcased frequency o< vanabie air volume out-
tett in tíie ceilmg craaies improvsd air mixing and flow ai Audubon 
House helpmg to prevent the build-up ol "siaie a/r" pockets 

Figure 42 - Air Circulation Diagram 
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Activities 
Social Interaction 
Tourism 
Dining 
Living 

:iALINTERACTION 

RESTAURANT' 

OCIALINTERACTION 
TOURISM 

DINING ^ RESIDENTIAL LOFTS 
LIVING. 

Figure 45 - Retationship between activities and building types 

Figure 44 - Interaction of Activities 
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Social Interaction 

Social Interaction is important in creating a sense of place in downtown. 
Interaction brings the community together and begins to form a central 
meeting place that brings Ufe back to downtown. This is the resuh of 
creating spaces for social activities such as eating and drinking as weh as 
making residential spaces part of the district. 

Design Responses: 
1. Create interaction between the café and the street 
2. Allow a view of the street from both pubhc and private areas 
3. Create outdoor seating to interact with passersby 

Figure 46 - Interactlon between building and streetlife 



Dining 

Creating a place for people to come for breakfast, eat on their lunch break 
during the day, and with their family in the evening is a key part of 
revhahzing downtown. If people are drawn to a restaurant at aU times of the 
day, the district appears safer because there are people in the area. 

Desígn Responses: 
1. Create a restaurant/ café that can change through the day to meet the 

needs of patrons at different times of the day. 
2. Develop a connection between the street and the café with outdoor 

dining. 

>>4» 

Figure 47 - Relationship between 
outside dining and 
pedestrian traffic 
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Living 

Living encompasses all of the routine parts of your daily life. The act of 
Uving imposes only the basic requirement on the buih environment, sheher. 
After this need is met the rest of the buih environment that we inhabit 
everyday meets our wants and desires. These wants may range for 
extravagant for the rich and modest for the poor. Living can be associated 
with the aífiUation need of human interaction due to the necessary interaction 
with other people everyday. 

Design Responses: 
1. Create a Uving environment that captures the spirk of place through 

views of landmarks. 
2. Create interaction between loft spaces and pedestrians 

* s * • • • • , î • 

Figure 48 - Visual connections between residential lofts. 
main street, and natural elements 



Exisiting Space for Facility Types 

Facility Types 
Bakery/ Café 

Tot. Sq. Ft. 
3950 sq. ft. 

Residential Lofts 975 sq.ft. per unit 

STREET SCAPE 

RESIDENTIAL LOFTS 

Figure 49 - Relationship between proposed facility types 
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Bakery/ Café 

Required Spaces 
Space available in 
Exising Building 

Vestibule 

Kitchen 

Sq, ft 
3950 

250 

1000 

Adjacency 

Seating, Cafe Bar, 
Bakery Display Area 

Seating, Outdoor Seating, 
Cafe Bar, Bakery Display Area 

Bakery Display Area 

Café Bar 

100 

200 

Vestibule, Cafe Bar, Seating, 
Outdoor Seating, Kitchen 

VesUbuie, Bakery Display Area, 
Seating, Outdoor Seating 

Figure 50 - Relationships between spaces in the bakery and 
cafe 
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Requíred Spaces 
Seating 

Outdoor Seating 

Restrooms 

Storage Area 

Maintenance 

Total Minimum 
Required Space 

Sq. ft. 
1000 

200 

75 

200 

48 

3073 

Adjacency 
Vestibule, Cafe Bar, Bakery 
Display Area, Outdoor Seating 

Bakery Display Area, Cafe Bar, 
Seating, Restrooms 

Seating, Outdoor Seating 

Kitchen, Maintenance 

Kitchen, Restrooms, 
Storage Area 

SPATIAL ANALYSIS 66 
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Vestibule 
Minimum Area: 250 sq feet 
Minimum Height: 12 ft 
Users: Patrons 
No. of Users: 1-5 people 
Activity: Entering the Building 

Design Requirements 
1. This space should create a transition between the café and the outside 

environment 
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Kitchen 
Minimum Area: 1000 sq ft 
Minimum Height: 12 ft 
Users: Staff 
No. of Users: 2-4 employees 
Activity: Baking, Food Preperation 

Design Requirements 
1. The kitchen should include a walk-in freezer, commercial sink, and 

commercial ovens. 
2. Space should be provide for up to four staff members to be cooking 

at one time 

STORAGE 

WARM KITCHEN 

COLD KITCHEN 

DISHWASHERS 

v[ 
Figure 51 - Example of kitchen layout 
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Bakery Display Area 
MinimumArea: lOOsqfeet 
Minimum Height: 12 ft 
Users: Stafî 
No. ofUsers: lor2people 
Activity: Displaying baked goods 

TO KITCHEN 

BAKERY DISPLAY CASE 

Design Requirements 
1. Provide space to display different baked goods (cake, donuts, etc.) 
2. Provide space behind the display area for staff to provide service to 

patrons 

Figure 52 - Bakery display area 

Figure 53 - Section through display 
cablnet 
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Cafe Bar 
Minimum Area: 200 sq ft 
Minimum Height: 12 ft 
Users: Staff and Patrons 
No. ofUsers: 1-3 staffand l-6patrons 
Activity: Preparation of drinks, selling of food and drinks 

Design Requirements 
1. Provide space for 10 patrons to sit at the bar 
2. Provide space for 2-3 staff members behind the bar 
3. Provide space for one cashier station 
4. Provide on space for appliances for making drinks 

j 
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Seating 
Minimum Area: 1000 sq. feet 
Minimum Height: 12 ft 
Users: Patrons 
No. of Users: 1 -30 people 
Activlt)': Eating, Drinking, Social Interaction 

Design Requirements 
1. Space should include at least eight tables that seat four people per 

table 
2. The space should be located adjacent to the street to allow interaction 

between pedestrian traffic and the café 

Figure 54 - Relationship of seating area to the 
street 
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Outdoor Seating 
Minimum Area: 
Users: Patrons 
No. ofUsers: 12people 
Activity: Eating, Drinking, Social Interaction 

Design Requirements 
1. Space should be provided for at least 3 tables that seat four people 

per table 
2. The space should be located adjacent to the sidewalk 
3. Space should be provide for outdoor events during downtown 

festivals 

SPATIALANALYSIS 72 



A I L I Y 

Restrooms 
Minimum Area: 75 sq feet 
Minimum Height: 10 feet 
Users: Staff and Patrons 
No. of Users: 1-2 people 
Activity: Cleansing 

Design Requirements 
1. One toilet per gender should be provider per 30 patrons 
2. Each restroom should include a sink, paper towel dispenser, waste 

can, and soap dispenser 

Figure 54 - Example of bathroom layout 



Storage Area 
Minimum Area: 200 sq feet 
Minimum Height: 8 ft 
Users: Staff 
No. of Users: 1-3 people 
Activity: Storing food supplies and equipment 

Design Requirements 
1. Provide space to store excess food supplies. 
2. Provide shelving for food items 
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Maintenance 
Minimum Area: 48 sq feet 
Minimum Height: 8 feet 
Users: Staff 
No. of Users: 1 
Activity: Cleaning 

Design Requirements 
1. Minimum dimensions 6'x 8' 
2. Provide shelves for storing cleaning supplies 
3. Provide storage space for brooms, mops, and buckets 



Residential Loft Space 

Required Spaces 
Space availvable in 
Existing Building 

Bedroom 

Kitchen/ 
Dining Area/ 
Living Area 

Bathroom 

Total Minimum 
Required Space 

Sq. Ft. Adjacency 
975 per unit 

120 Living, Bathroom 

270 Bedroom, Bathroom 

40 

430 

Bedroom, Dining Area, 
Living Area 

KITCHEN 

DINING: 
AR 

i/\ 
íilJi 

Figure 55 - Relationships between residential loft spaces 
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Bedroom 
Minimum Area: 120 sq. feet 
Users: Residents 
No. of Users: 1 or 2 people 
Activity: Sleeping and Dressing 

Design Requirements 
1. Each loft will contain one bedroom with at least one window facing 

the river 
2. The bedroom will contain at least a bed, a dresser, and a walk-in 

closet 
3. The bedroom should be located adjacent to the bathroom and the 

living area 



Kitchen/ Dining Area/ Living Area 
Minimum Area: 270 sq. feet 
Users: Residents 
No. ofUsers: 1-lOpeople 
Activity: Cooking, Eating, Recreation 

Design Requirements 
1. The kitchen, dining area, and living area are to be contained in one 

large open area 
Distinctions between area can be made through use of material, such 
as different types of flooring, or through the arrangement of fumiture 
The space should be naturally lit from windows on both the street 
side and the river side 
The space should maintain visual connections with both downtown 
and the river 
Operable windows should be used to allow ventilation of the area as 
well as allow for interaction with the street 

2. 

3. 



6. The kitchen should be arranged to allow for the work triangle 
between the stove, refrigerator, and the sink 

7. The kitchen should include space for a pantry closet and a dishwasher 
8. The dining area should allow room for a table with seating for four 

people 
9. The dining area may be placed in an alcove to distinguish it from the 

rest ofthe space 
10. The living area should accommodate a couch, 2-3 chairs, a coffee 

table, a bookshelf, and an entertainment center 



Bathroom 

Minimum Area; 40 sq. feet 
Users: Residents 
No. of Users; 1 person 
Activity; Bodily Cleansing 

Design Requirements 
1. Each loft will contain one bathroom that wiU need to be accessibly 

from all spaces within the lofts 
2. The bathroom wiU contain a tub and shower combination, a toilet, 

and a vanity, and a linen closet 
3. The minimum dimensions required to house all of the functions of the 

bathroomare7'-6"x5'-0" 
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Built Context 
The main street of downtown Fulton, Illinois contains buildings constmcted 
around 1880. Over the past one and a quarter centuries the buildings have 
evolved and taken on many different uses, and well as the evolution of their 
facades. Many of the original primary functions of downtown have moved to 
different locations throughout the town and across the river to Clinton, lowa. 
The buildings have mostly adapted from the primary functions such as 
banking to retail and service providers. The facades have evolved with the 
functions over time. This evolution was equally as devastating as the 
removal of primary civic fiinctions from the area. Many of the brick facades 
were covered with siding and many windows were fiUed in. The same fate 
can be found in historic downtowns of small communities throughout the 
United States. 

SITE 83 
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c o N T X T 

Natural Context 
Downtown Fulton, IUinois is located along the Mississippi River about 143 
miles west of Chicago. The identity of the town is base on its location next 
to the river. This river is used for both recreation and commercial 
transportation. On the weekends between Memorial Day and Labor Day 
there many boaters on the river enjoying water skiing, wakeboarding, or just 
a relaxing day on the river. The Fulton marina is located just south of 
downtown on 4̂ ^ street and is connected to downtown by the biking and 
hiking trail which runs along the top of the levee along the river. 

SITE 84 
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Historical Context 
The history of Fulton is directly tied to its location on the Mississippi River. 
The town was established in 1835 and named Baker's Ferry, which was later 
changed to Fulton after the inventor Robert Fulton.̂  Fulton was originally a 
warehouse port for goods that were being transported up and down the river. 
Later the area became known for its lumber miUing, although most of this 
took place across the river in Clinton, lowa. This lasted until the northem 
forests were depleted in the early 1900s. 

The location on the river has also had adverse effects on the town. In 1965 
the Mississippi River had a record flood, which covered most of Fuhon. This 
resulted in a levee being built to protect the town from the river. The levee 
caused a visual separation between the river and downtown Fulton from the 
street level. Later, a bike path, which became part of the Great River Bike & 
Hike Trail, was placed on top of the levee to create a new link between the 
river and the town. In 2000 an authentic Dutch windmiU was imported from 
the Netherlands and placed upon the levee and has become a tourist 
attraction. 
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c o N T X 

Cultural Context 
The cultural heritage of Fulton is closely linked to its Dutch and German 
roots. The population is currently made of 37.3% Dutch ancestry and 30.4% 
German ancestry.̂  Since the two heritages make up over 60% of the 
population it would not make since to adapt a cultural theme town to the area 
to promote tourism because one of these groups would be neglected. 
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ISSUE: LINKING DISTRICTS WITH LANDMARKS 

Goal: Create a visual and conceptual link between the downtown district 
and the river 

Design Response: Create a pedestrian friendly path along Tenth Avenue 
between downtown and the river 

Desígn Response: Develop a streetscape to link downtown and the river 
with design elements 



c o N T 

ISSUE: EVOLUTION OF HISTORICAL CONTEXT 

Goal: Create a plan for protecting the historic fabric of the distric while 
allowing the district to evolve naturally 

Design Response: Develop preservation guidelines for the historic 
distirct 

Design Response: Create cohesive design principles, which will allow 
new buildings to blend in with the existing context 

X T 



o N T E X 

MADISON, INDIANA 

Issues 
Evolution of Historical Context 
Connection to Natural Context 
Revitalizing the Economic Context 

Madison, Indiana was one of the three pilot towns for the National Main 
Street Program. A few of the reasons they were chosen were their rich 
historic architectural context and the causes for the economic decline of their 

downtown was similar to that of many 
small towns in the United States. Many 
of the stores downtown had moved out 
towards the highway where they had 
higher visibility and left the downtown 
vacant. The goal of Madison, Indiana 
was to bring people back to downtown. 

Figure 61 - Downtown Madison, Indiana 

Figure 62 - Map of Downtown Madison, Indiana 
Red - Pedestrian Traffic 
Blue - Vehicular Traffic 
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An economic assessment report for the district was undertaken and it was 
suggested that the downtown district should attempt to capitalize on its 
historic qualities while at the same time encouraging stores to create niche 
markets for more contemporary goods.^ Another result of this economic 
study was the suggestion of tuming the upper stories of the downtown 
buildings into loft apartments to create revenue for the building owners 
which would allow them to lower the rent on the commercial spaces and 
remainprofitable. 

In addition to reviving the district economically, a goal was set to recreate the 
link between downtown and the Ohio River. The connection was made using 
parks and pedestrian pathways. This connection not only beautifies the area, 
but gives people a reason to linger in the area instead of going to one specific 
store and leaving. The connection also reestablishes the roots of the town to 
its beginnings along the river. Figure 63 - Madison, Indiana along the Ohio River 
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SOLDIER FIELD, CHICAGO, ILLINOIS 

Issues 
Evolution of Historical Context 
Connection to Natural Context 
Creating Sense of Place 

The 2003 renovation of Soldier Field converted a from a 1920s stadium into 
a state of the art facility. The exterior shell of the stadium was kept intact 
while the inside of the stadium was completely redone. The renovation 
combined contemporary materials with the historic structure. The spirit of 
the stadium was not damaged by the renovation. A major factor to this was 
that the original classical colonnades were saved and are stiU a prominent 
feature on the exterior of the stadium. The stadium remains a prominent 
feature in Chicago and was reconnected with the Lake Michigan and the city 
park system through new pedestrian pathways and parks. The renovation 
helped create a clearer cognitive map of the city by making the stadium a 
iconofthecity. 

Figure 64 - Soldier Field historic colonade after renovation. 
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RACINE ART MUSEUM, RACINE, WISCONSIN 

Issues 
Evolution of Historical Context 
Social Interaction 

The Racine Art Museum inhabits a historic bank in downtown Racine, 
Wisconsin. The conversion from a bank to a museum the architects decided 
not to restore the fa^ade in the typical fashion of a "Main Streef' project, but 
instead they gave the fa^ade a more contemporary design. Acrylic panels 
were placed over top of the existing fa^ade and are top lit at night to the 
building the effect of glowing. On the street level the design of the display 
space allows people to see works of contemporary art from the street as they 
pass by. This interaction attempt to expose people in the community to 
contemporary art even if they do not make a point to visit the museum. 

Figure 65 - Racine Art Museum 
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Existing Site 
The existing site contains buildings that were built around 1890. These 
historic buildings are a focal point of the cognitive map of the area developed 
by visitors to the town. The facades of the buildings need to be restored due 
to the changes that have been made to them over the last century. Many of 
the facades have been covered with siding or have made changes to their 
windows. The streetscape contains little vegetation and needs to be 
developed to unify the area. 

PROPOSED SITE 
HISTORIC BUILDINGS 
GREAT RIVER HIKE & BIKE TRAIL 
j i j r C H WINDMILL 
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Opportunities of the Site 
The biggest opportunity for the site is its primary on the comer of Fourth 
Street and Tenth Avenue. This is one of the most prominent locations in 
downtown Fulton. The site is also located near the bridge connecting Fulton 
to Clinton, lowa. This proximity to a connection with Clinton gives the 
opportunity to draw on a large customer base for retail and services located 
on the site. Another opportunity is the river being located only three blocks 
away. This allows for the integration of recreation activities and as well as 
dramatic views. 

PROPOSED SITE 
HISTORIC BUILDINGS 
GREAT RIVER HIKE 4 BIKE TRAIL 

JIT.H WINDMILL 
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Constraints of the Site 
The largest constraint will be the existing stmcture. The new functions of the 
building wiU have to adapt to existing structure which will take some 
creative solutions. A major constraint on the site is parking. There is limited 
parking on fourth street, and a portion of the parking lot on the westem 
portion of the site will be used in the adaptive reuse project. The ability to 
remove trash and waste from the sight without creating unsightly areas wiU 
be diffîcult due to there not being an alley or a clearly defmed area for trash 
removal. 

PROPOSED SITE 
HISTORIC BUILDINGS 
GREAT RtVER HIKE & BIKE TRAIL 
DUTCH WINDMILL 
EXISTING PARKING 
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Views to the Site 
The views of the main fa^ade come from the entrance to downtown on 
Fourth Street and from the entrance to downtown from Tenth Avenue. The 
most prominent views of the west fa^ade come from the levee and the 
windmill located by the river. This will be the view that many tourists will 
have of the site and its presence will be needed to attract them to the 
building. 

PROPOSED SITE 
HISTORIC BUILDINGS 
GREAT RIVER HIKE & BIKE TRAIL 

VIÊWSTOSITE 
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Views from the Site 
The best views from the site will be to the west from the second story of the 
building. This is an uninterrupted view if the Mississippi River. Other views 
of the site will include a view of downtown, which after restoration will be 
nice view. A view of the post offîce will be possible form the northwest 
portion of the site. There are some views that wiU need to be minimized; 
hovvever these views should not be cut offfor the reasons of downtown 
safety and downtown development. If the views are cut off there will be no 
need'to develop the adjacent sites to their fuU potential. Currently the most 
undesirable views are to the west of the site. These are views of the fire 
station and a bar. 
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Traffic Circulation 
The street with the heaviest traffic in Fuhon is Fourteenth Avenue, which 
runs east and west through FuUon four blocks south of the site. Most of the 
traffic that wiU pass directly the site will be on Fourth Street heading north. 
There will be Uttle traffic on both Third Street and Tenth Avenue; however 
there will be some large truck traffic on Third Street. 

SITE ANALYSIS 98 

- • f v̂ } • -. ̂  -.-; -v?^-V;g;i.. WiafB!?jtf»a'w 



c o N E X 
mmimmr;vm>m^^ 

Size/ Area of the Site 
There are two individual buildings with in the context of downtown that will 
be rehabilitated. The first is located on the comer of Fourth Street and Tenth 
Avenue, and the second is located three storefronts south along Fourth Street. 
The comer building is 48'x84' and has two equal stories. The comer location 
of this building makes it a key location in downtown Fulton. The building 
located within the block is 24'x48' and also has two equal stories. 
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Local Entertainment/ Recreation 
Within walking distance from the site are several estabhshments for eating 
and drinking. including three bars and two restaurants. Also within walking 
distance of the site there are several recreation areas. The river and the bike 
and hiking path are located three blocks west of the site, and there is a city 
park six blocks east of the site. Also the marina is located south of the site 
along the bike and hike trail approximately six or seven blocks. The large 
tourist destination of the area is the authentic Dutch windmiU located next to 
the river. 
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fFulton lllinois. -'Facts and Figures of Fulton, lUinois," City of Fulton, Illinois. lîttp://www.cityoffulton.us/facts.php 
'̂ '^°(accessedOctober20.2004) 

Census Bureau. Census 2000. (Washington D.C.: U.S. Census Bureau). 
2. U.S. Preserving Main Street in Madison. Indiana," in Main Street Renewal, ed. Roger L. Kemp (Jefferson, North Carolina: 3 Bradlev Skelcher. •' 

McFarland & Company, Inc. 2000), 295. 
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D E S I G N R E S P O N T~E 

The first step in the design process was to analyze Fulton, Illinois and determine 

the problems affecting the downtown district and their causes. To determine the underlying 

characteristics of the downtown area two surveys were conducted. The City of Fulton 

survey, asked visitors to fill out questionnaires about the city and give an outsiders 

perspective. The other study conducted in December of 2004 polled the opinions of people 

inthe community. These surveys supported that saving the downtown district is a top 

priority. 

RevitaUzing a district is not as simple as renovating a building or adding green 

space, but the efifort has to take place on many different levels. In Fulton there was 

emphasis on jobs, amenities, and tourist attraction. The question of which part you address 
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first becomes extremely important because the first piece of the project has to be able to 

survive on its own while the funding and development of the next projects evolves. 

Currently the downtown has little to draw local residents. There are two dining 

estabhshments, but neither of them serve breakfast. Most of the busmess located 

downtowTi are specialt\' services such as insurance ofFices or the Masonic Lodge. For this 

downtown to compete in the today's economy many new services need to be implemented 

and many old services need to retum to the district. The old services that are now missing 

are a grocery store, bakery, and coíTee shop. New services that are needed are a whole 

variety of retail shops. Currently all residents have to go to Clinton, lowa for most of thei^ 

purchases. 



D E S I G N R E S P 0 N S E 

The project was not merely to take a historic structure and place a new ftmction 

within it. but how to incorporate the surrounding area and make the project beneficial to all 

of the surrounding business. The first step in this process was to develop an 

understanding of the streetscape. Elevation drawings were created of the downtown 

district. These drawings were studied to understand the relationships between the historic 

stmctures and the changes made to them over time. Elements studied included the 

relationships of the window pattems and styles, the entrances to the buildings, and 

relationships of the buildings with the street. After these studies many repetitive items 

became apparent as well as regulating pattems in which they are used. 

The project is iocated on the comer of Fourth Street and Tenth Avenue. This 

building was chosen for both its historic value and its prominent locarion on the comer of 
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D E S I G N R E S P O N S 

the downtown district. The facility type chosen for 

this project was a baker\ and café the first floor and 

three lofts on the second floor. The largest factor in 

determining the layout of the bakery was the issue of 

social interaction between the customers and 

pedestrians. The solution for this issue was to place 

all of the seating along the Fourth Street and Tenth 

Avenue and create and outdoor dining area along 

TenthAvenue. This lead to the placement of the 

kitchen and storage areas next to the alley to allow 

easy access for delivery vehicles and the ability to 
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D E S I G N R E S P 0 N S E 

exhaust smells from the kitchen away firom major 

pedestrian traffic. The searing area of the café allows for 

a direct connection between Fourth Street (Main Street) 

on the east side and the green space on the west side of 

the building. 

The second story was divided into three 

apartments designed for either single people or married 

couples without children. Two of the apartments have a 

bedroom and one is a loft. Each apartment has a unique 

feature. The east apartment is the iargest and the southem 

half of the apartment has a vauhed ceiling. This 
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D E S I G N R E S P O N S E 

apartment has a balcony that has a view of both Fourth 

Street and the Mississippi River. The northwest 

apartment has a view of the park and river as well as a 

balcony that has a view of the river and over looks the 

diningpatio. The southwest apartment has a loft set up 

with a vauhed ceiling. This loft also has several skylight 

andarooftoppatio which overlooks the Mississippi 

Rjver. 

Inthe rear of the building, a small park area with water 

features provides a cool outdoor area to dine in the 
SECOND FLOOR PLAN^ 
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summer The westem sun wiil keep the green 

space warm in the spring and fall. The two paths, 

which cut through the park, create two distinct 

links for the park. The southem path leads to a 

restaurant and the meat locker which serves 

sandwiches on Saturdays from May through 

August. This path will ailow for people to eat their 

foodoutside during nice weather, which is 

important to many people in the Mid-West due to 

ihe cold winters. The northem path leads to the 

largest tourist attraction, the Authentic Dutch 
FIRST FLOOR PLAN 
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NORTH ELEVATION 
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Windmill The path is an attempt to draw people 

fromthe windmill into the downtown area for 

shopping. 
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