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INTRODUCTION 

Throughout the history of man, people have tended to 

group together with other people sharing the same 

geographical area and interests, as civilizations developed, 

people found that specialization of tasks was a much more 

efficient method of satisfying the physical needs of life, 

thereby allowing more leisure time. Without having to spend 

every waking moment just trying to survive, people found 

other needs existing at a higher, spiritual level. The 

groups of people grew into cities, allowing an even higher 

degree of specialization, and hence, increased 

interdependence among the inhabitants. 

Cities have always served many functions and any one of 

these functions could be seen as reason enough for the city 

to exist. They act as economic centers, where goods and 

services can be bought or sold. They act as ecological 

centers, where natural resources can be pooled together and 

distributed. They act as governmental and political centers 

where people can hope to have some recourse against crime 

and immoral acts committed by others. They act as 

educational centers where the youth can be brainwashed into 

the beliefs of the norm to insure the survival of the city 

for the next generation. They act as religious centers where 



people with the same spiritual beliefs can hope to achieve 

mental satisfaction. They act as cultural centers, where 

people with the same basic value systems and beliefs can 

support each other and achieve the sense of security that 

one has when he knows that his ways are best. 

Every reason for the existence of a city described 

above has one thing in common; they all describe some form 

of human interaction. The need for human interaction of all 

types is therefore the root of the development of cities. 

Human interaction creates the city and the city in turn 

creates increased interaction. This process is necessary and 

must continue if the city is to continue to improve. It is 

through human interaction that new ideas are expressed and 

communicated, then evaluated, and accepted or rejected. This 

leads to the advancement of a societies thought. 

Architecture can have a phenomenal role in the 

intensity of human interaction taking place within a city. 

It can embrace, encourage, and celebrate the interactive 

process, or it can create a cold, sterile, introverted 

atmosphere. There is a time and place for both extremes and 

everything inbetween, and this must be carefully examined. 

People must be able to understand their role in the 

interactive process if they are to find satisfaction, order, 

and a sense of worth in life. 

Man spends much of his time desperately seeking order 

in all aspects of life. Architecture is probably the most 



powerful, visual, physical, and emotional method by which he 

seeks this order. He needs to understand his place in the 

world and in time, and be pleased with it. Through 

architecture, these ideals can be expressed. Man desires 

completeness in life and the city should offer him that 

sense of completeness. Older cities, developed over long 

periods of time, do a better job of this than newer cities, 

which have not yet grown to a state of completeness, and 

today they may be growing too fast to see what is needed. 

In many American cities, growth happens so quickly that 

attempts to plan that growth are very difficult. In many 

cases this leaves a somewhat fragmentary environment in 

which there will be too many spaces for one type of 

activity, not enough for another, and most important, no 

spaces left for other harder to recognize needs. For a city 

to be a good place to live, it needs to have a sense of 

wholeness and unity. 

Another factor that can play an important role in the 

development of an urban environment is activity/site fit. 

Too many times one sees great sites destroyed by using them 

for the wrong activities or bad placement of the activity on 

the site. Other times, spaces for necessary activities are 

rendered useless because of their location. Usually, an 

activity is determined to need a space and then a site is 

located for the construction of that space. This method can 

be effective, but there are times when it should be 



reversed. What activities will best fit a particular site? 

This project will pick such a site and answer that question. 

The site will be located in Tampa, Florida, a swiftly 

growing city in the sunbelt. Until recently, Tampa seemed to 

be sprawling recklessly outwards, but the city has adopted 

redevelopment plans to combat the dangers of fragmentary 

development. This makes the situation perfect for this 

study. The actual location of the site is indicated on map 

#1. It is bounded by Garrison Channel on the south edge, 

Ashley Street on the north, the monorail across Garrison 

Channel to the west, and will have a new development 

defining the eastern boundary. Due to the size of the 

proposed site, the actual design of whatever will define the 

space for the to be determined activities, will be looked 

upon as a statement of what should be there and act as a 

seed for similar developments. 

Initial goal of program portion of project: 

To determine activities which will compliment site and 
benefit Tampa in a social way. 

Initial objective of program: 

1. Use environmental and contextual studies to 
determine what currently nonexistent social 
atmosphere, if created, could have a positive effect 
on the city. 

2. Develop specific goals for the rest of the project. 
3. Develop specific objectives to meet specific goals. 
4. Determine activities that can satisfy project 

objectives. 





Ian must have dozed off because it seemed like just 

minutes since he had left and the pilot was now announcing 

the approach into Tampa. He glanced out the window as the 

plane tilted to make its turn towards the airport. The gulf 

beaches stretched off into the distance to the north and the 

waters cut into the land, forming the Y-shaped Tampa Bay to 

the south. He could see St. Petersburg and the bridges over 

the glistening water to Tampa. As the plane flew over 

downtown Tampa, he was amazed by the sea of tower cranes 

reaching up towards him like giant mechanical arms. "I knew 

this place was booming, but this is insane. I can't wait to 

get a piece of action down there!" 

The buildings of downtown went out of view as the plane 

made its final dip down to the runway. The Tampa airport 

turned out to be the best that Ian had ever seen. A 

monorail-like tram whisked him over to the main terminal 

where he waited for the baggage to come in. The place was 

packed with families of tomato red tourists clad in Mickey 

Mouse t-shirts, and stern-faced businessmen thinking of the 

next big deal. After a short wait, lan's suitcase appeared 

and he was headed for the exit. 

When the automatic doors slid back, Ian was confronted 

by a wall of heat and humidity like he had never felt 

before. Moisture began pouring from his forehead and back as 

he desperately hailed an airconditioned taxi-cab. As soon as 

one responded to his call, he nearly dove into the back seat 



to escape the heat. 

"Kind of warm out today!" he panted at the driver. 

"Coolest day in a week," was the reply as the driver 

turned his face to Ian, revealing its rough, wrinkled 

texture, created form years of too much sun. 

The white haired man of about 60 was chewing on the end 

of a strong smelling Cuba cigar and forcing the words out 

the other side of his mouth. 

"This your first time here or something?" the driver 

inquired. 

"Yes. I'm moving down here. My company is moving its 

headquarters." 

"Oh, another northerner," the cabby grumbled, rotating 

the cigar in his mouth as he spoke. "Well, you'll get used 

to the heat in a while. Besides, it's about to rain and 

that'll cool things off. Where you goin'?" 

"I rented a place on Himes Avenue," Ian said, while 

digging through his pockets to find the address. 

The taxi sped off down a tropically landscaped 

boulevard towards a freeway in the distance. Ian could see 

the skyline of downtown Tampa on the horizon. 

"Hey! Will you drive me around downtown first? I want 

to check it out." 

"You're payin' for it, but I don't know why you want to 

go down there. Ain't nothin' but a bunch of buildings and 

cranes." 



The taxi reached the intersection of interstate 275 and 

headed east towards the downtown area. Soon they were 

passing a group of sparkling towers, but Ian knew that it 

couldn't be the central business district. 

"What's all this?" he asked. 

"Westshore Boulevard, all this stuff is brand new. I 

remember when there wasn't nothin' here. Mostly hotels now. 

That there is the newest thing. Tampasphere they call it." 

He was pointing towards two twin towers connected by a 

massive glass barrel vault. 

As the car sped onward, weaving in and out of traffic, 

Ian was looking at more dilapidated structures dotted along 

the interstate. There were stuccoed, Spanish-looking 

buildings, and large old clapboard houses with broad 

wraparound porches that seemed to be speaking painfully 

about days gone by. 

"I grew up down there. Used to be real safe. Didn't 

even have to lock your doors. Place was real small back then 

though." 

"Is the crime bad now?" 

"It's a hellofalot worse since all them New Yorkers 

came down here! They screwed up their place so bad that they 

can't live there any more and now they're screwing up our 

place. It's already destroyed." 

"This doesn't look destroyed to me! It's beautiful down 

here." 



"Hmm," murmured the cabby in disagreement. "Here we 

are, where you wanna go?" 

"Well, I don't really know" Ian said guestioningly, 

hoping for a suggestion. None came. "Um...go along the river 

down there." 

Across the river, Ian saw a very unusual structure with 

towers topped by Russian-looking, onion-shaped caps. 

"What's that?" he asked. 

"University of Tampa. Used to be a hotel. These two 

railroad tycoons, at the turn of the century, had some 

contest to see who could build the most outrageous hotels 

all over the state. There's a big pink one on the beach in 

St. Pete's, the Don Caesar, and another different one in 

Boca Raton, and a bunch of others." 

About that time they were passing an impressive 

structure on their side of the river. It was the Performing 

Arts Center. 

"You ever been there?" 

"Ain't open yet. Never did take much stock in all that 

culture hogwash but I guess it's better than the rest of 

this new junk." 

As the cabby drove on, Ian could not believe all the 

new buildings going up. the old man had lost track of what 

they were and didn't seem to care anymore. 

"What kinda work do you do anyway?" 

"I work for a developer. We are building some of these 



towers here but I'm not sure which ones they are. I can't 

wait to get into it though. It will be some good experience 

for me." 

"So you're one of them huh? Make a buck regardless, and 

when you succeed in fuckin' everything up, you go somewhere 

else. Well me, I ain't got nowhere else to go. I always 

lived here. Can't afford to leave anyway." 

The sudden hostility took Ian by surprise and he 

quickly changed the subject. 

"Have you always driven a cab?" 

"No, I used to be a foreman on the banana docks 'till I 

hurt my back. Used to work around the corner there. They 

moved the docks over a bit now. got to make room for more 

buildings. Most of my buddies ran shrimp boats out of Ybor 

Channel. Still do." 

"What's Ybor Channel?" 

"A shippin' channel. Runs up to Ybor City. That's the 

oldest part of town where they first made all the cigars. 

Nothin' but a bunch of fags 'n Spies now though. Couple a 

good restaurants if you like Spanish food. And they do make 

good cigars." 

"They smell pretty strong," choked Ian. The 

airconditioning was losing its battle with the driver's 

cigar smoke. The old man's cigar was now reduced to a mushy 

stub. 

"Want one?" the old man asked, anticipating the 



negative response. 

"No thanks," was the reply from the back seat. Ian 

glanced at his watch. It was pushing 5:00 and the traffic 

was picking up. He was getting thirsty for a beer and didn't 

feel like moving in to his apartment yet. He knew that the 

old man didn't like him very much, but the negative attitude 

intrigued him and he wanted to find out more about this guy. 

"Can I buy you a beer?" he asked. 

"Well, if you want to pay for the cab time, I never 

turned down a beer." 

"Okay, let's get one around here somewhere." 

"There ain't nothin' around here. This place shuts down 

at five." 

"Well, is there anything out near my apartment?" 

"Um ya. I know an old place out there that I used to 

go to. Haven't been there in years. Not like it used to be 

but it's okay." 

"Sounds okay with me." 

The cab headed back towards 1-275. The traffic was 

clogged up around the parking garages and got worse by the 

freeway ramp. 

"Shit! I hate this traffic. Gets even worse during the 

winter months when most of the tourists are down here." 

While the car sat in the traffic, Ian watched some very 

dark clouds approach. They looked dense and he could see the 

rain, mixed with shafts of splintered sunlight, sweeping 
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down to the ground on the horizon. 

"Does it look like that often?" 

"Just about every day in the summer time. Doesn't last 

long but it really cools things off." 

Soon the rain reached them, and gigantic drops pounded 

on the windshield while the sun shined through the side 

windows. There was a distinct edge to the storm. It was 

raining on one side of the street but not the other. Steam 

began rising from the road as the cool water connected with 

the blistering asphalt. 

By the time they got onto the interstate, the rain had 

stopped. Ian rolled down his window and was greeted by a 

pleasantly cool breeze. He took several deep breaths to 

exchange the cigar smoke for fresh air. 

After a short drive on the interstate, the old man 

exited and they were headed down a brick street in an older 

part of town. Huge oak trees and Sabel palms created walls 

and a ceiling for the road and Spanish moss hung down 

elegantly like shining locks of hair. This pleasant tunnel 

of vegetation ended rather abruptly in a rundown commercial 

district. The cabby pulled up to his destination. It was an 

old wooden building, a bit crooked with age, and had been 

remodeled so many times that it no longer held the 

characteristics of any architectural style. 

"It ain't much anymore, but here we are. Don't feel at 

home in the new places though." 
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"Looks okay," Ian stammered. It wasn't what he had in 

mind, but didn't think it would be a good idea to complain. 

The door creaked as it opened, revealing a dark 

interior. All Ian could make out was a lit up Budweiser sign 

on the back wall. The air smelled of stale beer and his feet 

stuck to the carpet slightly as he walked. As his eyes 

adjusted to the dim light he was able to see what customers 

there were: mostly construction worker types. The barmaid 

looked like she belonged on the back of motorcycle. He could 

hear occasional exclamations and swearing coming from the 

adjacent poolroom. After ordering a couple of beers, he sat 

down at the table the old man had chosen. 

"Yep. This used to be a good place to go. Wasn't ever 

too nice, but it's gone downhill since then. Always used to 

come her on Friday's after workin' down on the docks." 

"What are the new places like?" 

"Ah, most of 'em are either young punks and loud rock 

'n roll or high class places with a bunch of phony people 

that think they're something great 'cause they got lots of 

bucks. There's quite a few places like this though." 

"So...I guess you don't like the new development around 

here too much." 

"Sorry 'bout blowin' up at ya like I did back there in 

the car, but I'm sick of all these people who've never lived 

here before, and never cared two shits 'bout the place, 

comin' down and exploiting all the things I've always loved 
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just to make a buck. Them guys who're supposed to be 

planners down there are just makin' a buck themselves, and 

they get manipulated by the big shot developers. It ain't a 

plannin' office, it's just a front for a big business. All 

the buildin' ain't nothin' new ya know. Before, they were 

building new houses everywhere and stretching Tampa out all 

over the place. In a way, that pissed me of more than the 

shit downtown does because there used to be great spots on 

the Hillsborough river that're now in the middle of the 

suburbs." 

"I guess I never really looked at it that way. Probably 

because I never lived here before. I just have been hearing 

that if you want a lot of action in the developing and 

construction business, this is the place to be. My company 

moved me down here and I just came. I hate to see the 

environment destroyed as much as you do, but a lot of what I 

saw downtown, especially along the water, wasn't too great, 

and there wasn't any natural environment left anyway. It 

could be made into something really nice." 

"Ya, I guess, but they ain't plannin' on makin' 

anything good. Just heard they wanted skyscrapers everywhere 

down there." 

"Well maybe someday, if I stay here, I could make 

something good happen down there. For now though, the way I 

see it, whether I'm here or not, the place will be developed 

and money will be made. I might as well be here making some 
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of the money. Who knows, maybe I can do something good." 

"I hope so. And you're right, I can't take it out on 

you anyway. You're just doing your job, just like me. Shit, 

I never go down there anyway, except in the cab. You should 

see the real Florida. When I was a kid, I used to go fishin' 

and canoein' on the Hillsborough. It was always best at 

dawn. The water would be slick as glass. That old canoe 

would cut through it like a knife, almost silently. There 

was usually a foggy mist kind of hanging over the water and 

it made the palms and oaks along the shore look real spooky, 

especially with all the moss. You could see the gators 

sleeping amongst the Palmettos. The best thing about it 

though was the noises the giant birds would make. You could 

hear a Bobwhite whistlin' and some other bird always talkin' 

real loud, goin' ca caaawww ca caaawww. Then a Great Blue 

Heron would dive down and cut through the fog. Those guys 

never even have to flap their wings, they just glide and 

glide. Some of them has a wing span of six foot or more. We 

never did get to fishin' on those mornings." 

"That sounds really great! Is it not like that 

anymore?" 

"Oh...I'm sure that it is up the river apiece. Used to 

be like that just out of town though, and town was pretty 

small back then. People ain't gonna realize what they had 

till it's gone though, just like everything else." 

"You don't go canoeing anymore?" 
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"Na, like I said, we never did get to fishin' . I like 

to go salt water fishin' nowadays, go out in the gulf if a 

buddy's takin' his boat out, or off a bridge if they ain't." 

"Never did much fishing, but I think I will try it 

sometime when I'm down here." 

By this time, their beers were getting low. The bar was 

filling up with more rough-looking characters, most of which 

looked like they were still living in the early to mid 

'70's. Although the noise was quite loud, Ian wasn't 

noticing it. He didn't even notice all the new people in the 

bar. He actually liked the old man now, who was really quite 

friendly, and was captivated by his character. 

"Another beer?" Ian asked. 

"Well, I should be goin' but I'll take one more." 

Ian went to the bar and purchased another round of 

beers. 

Returning to the table, he was greeted by a smile from 

the old man. 

"Thanks, but don't go gettin' me drunk now, my wife 

really gets after me when I come home smelling of alcohol." 

"This will be the last one." 

There was a moment of silence as the first sips were 

taken out of the fresh beers. It was not a moment of 

uncomfortable silence though, it was more a moment of 

contemplation. The two were feeling pleasantly at ease in 

each other's company. Ian broke the silence. 
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"Is there really nothing to do downtown after five?" 

"Sometimes there's somethin' goin' on at Curtis Hixon, 

or Tampa Theater, and there are a couple of private clubs on 

the top floors of some scrapers but those are special 

membership deals only. No regular bars or restaurants except 

the ones open for lunch." 

"Up north I was always used to going into the city, 

even though I didn't work there, to do things at night." 

"If I was still young like you I might care about that, 

but at my age I ain't exactly lookin' for a wild time. I 

love the water though and it would be nice to be able to sip 

a beer on the waterfront without having to be somethin' I 

ain't. 

"What'd it use to be like downtown before all the 

northerners came down?" 

"Well to tell you the truth, when I was a kid, I spent 

most of my time out on the water one place or another. 

Didn't go down there too much. There were some drinkin' 

places back then, an o' course the train station and the bus 

station were real busy then. I used to like to go to the 

train station and watch the trains come in. Knew a couple o' 

the conductor men. As far as the middle of downtown, 

um. . .well all the good stores were there. Once a year my 

mother would drag me down there and try to get some shoes on 

my feet. Never did like to wear shoes. I had calouses a half 

inch thick and was proud of 'em. Me and my friends, we used 
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ta see who could stand on the hot pavement the longest. 

Whoever lost had to do some of the other guys' chores. Got 

real good at it. I used to hang around down by the bay 

more'n anywhere though. Just sit there for hours and watch 

the boats come in. You could round up fiddler crabs real 

thick. You could chase 'em and stand all the pinchin'. We 

knew this one kid that could get a bunch of cigars somehow 

and we'd threaten to hold ' im down in the pile of crabs 

'less he went and fetched us some. Sounds mean but everybody 

did it." 

"Sounds like you had a good time as a kid around here. 

I just grew up in the suburbs and did the normal things." 

"Well, I will say that we knew how to amuse ourselves. 

The kids these days, they always have to have something or 

someone to amuse them. If we wanted somethin' we either just 

dreamed about it or if we could build it ourselves, then 

we'd build it." 

Ian was starting to feel guilty about being in the 

developing business, he had gotten some good feelings about 

the old days in tampa and didn't want to lose them. He 

wished there was a place on the bay where he could walk 

barefoot and watch the ships come in. He had to be happy 

with the idea of being able to develop something good along 

the water that would allow this. He finished his beer and 

placed the empty mug on the table. 

"If you ever want to go fishing and need some company. 
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I would love to get you to show me some good tricks. I mean 

I would like to go with you." 

"Ya...I think we could do that sometime." 

"Great! Well, I guess you had better get back to work 

or get home or whatever. I need to go to my apartment." 

"Okay, let's get out o' here." 

The old man finished his beer and they left the bar. 

About three blocks away, after making a few turns, Ian found 

himself back in a nice area. The cab turned down Himes 

Avenue and a short distance down the street, Ian recognized 

the name of his apartment complex. They pulled in and it 

turned out to be a fairly new group of wooden buildings, 

nicely landscaped with palms, flowers, and swimming pools. 

He got out, paid the old man, exchanged phone numbers, and 

bid farewell. As he walked toward the office, he saw a young 

bikini-clad woman approaching from the pool. He quickened 

his pace. 
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A Day in the Life of Ian 

Bzzzzzzzz. Bzzzzzzzz. Bzzzzzzzz. Ian rolled over in bed 

and looked at the clock. Yes, it really was 7:00 a.m. 

already. He felt as though he had just gone to bed, but 

managed to get up and put himself into the shower. After 

feeling sufficiently woken up, he got out of the shower and 

began his routine morning process of dressing, drinking 

espresso coffee, and eating a bowl of dry cereal all at the 

same time. He looked out the kitchen window and saw that it 

was yet another beautiful winter day. The sky was a deep 

blue and the palms were blowing gently in the breeze. 

"I do not feel like going to work today!" he thought. 

"It's been such a long week and the day is far too nice." He 

considered several possible excuses for calling in sick, but 

knew that he wouldn't do it. There were things in the office 

that needed his attention today. "Well at least it's 

Friday." 

He left his apartment, walked past the swimming pool, 

which was looking very inviting, and out to his car. This 

was probably the worst part about going to work. It was 

quite a ways to the freeway and rush hour traffic was 

extremely bad on Dale Mabry highway. He let out a sigh as he 

started the car and headed off towards work. The traffic was 

worse than he had expected. The roads had been designed to 

handle a population that had existed there years ago, and 
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the city was growing too fast to keep up with it. The 

traffic had gotten worse since winter came, just like the 

old cab driver had said it would. Ian could see now that the 

old man had been right about so many things. For someone 

with no education, he knew a lot. Ian began thinking about 

the past weekend when he had finally gone fishing with the 

old man. Even though he hadn't caught any sizeable fish, it 

was a great day. The old man seemed to be able to call the 

fish or something because he was reeling them in as fast as 

he could. The sun had been strong that day, and with it 

reflecting off of the Gulf of Mexico, Ian had gotten pretty 

sunburned. The pain was only now receding. The old man had 

seemed unaffected by it. 

The noise of a horn behind hem shook Ian out of his 

trance. A light had finally changed and he was still sitting 

there, he stepped on the gas but didn't make it through the 

light and had to sit through it a second time. The driver of 

the car behind him was furious. He began thinking about what 

had to be done in the office that day. He did so many 

different things that it kept his job interesting, but it 

wasn't what he wanted to do forever. But he also knew that 

he did want to stay in Florida. He had grown accustomed to 

the warm weather and enjoyed the beaches and the water. 

After battling traffic all the way to the front door of 

his office, it actually felt good to be there. He went in, 

bid good morning to everyone, grabbed a cup of coffee, and 
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sat down at his desk. There was a stack of subcontractor 

bids in front of him that had accumulated during the day 

before. He began sorting out the low bidders for the various 

divisions of work. 

Ian would have preferred to award contracts to all of 

these low bidders in the amount stated on the bid form, but 

he knew what was expected of him by his superiors. Unethical 

tactics was the most depressing thing about his job, and he 

had always thought that if it weren't for the great salary 

they paid him, he would have already quit. 

"One more year of this and I will find another job with 

a decent company," he muttered, "here I am being the person 

that I don't want to be. When I first came down here, these 

tactics seemed funny to me, but now that I have been a 

little bit enlightened by the old man, it's not funny at 

all. 

The phone on his desk rang. It was the secretary from 

the front office. 

"Rodriguez Plumbing on line two." 

"Thank you." 

Ian clicked in the line two button. 

"Ian here. How are you doing today Mr. Rodriguez?" 

"Good, Good, and you?" 

"Oh, pretty good, at least I will be after I finish 

this cup of coffee." 

"I know how that goes." 
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Ian had always sensed that although Rodriguez liked 

him, he was a bit resentful of the fact that Ian-was so much 

younger and in the position of authority. Half of the 

friendliness was just a game and both of them knew it but 

continued to keep up the image. 

"How's my bid lookin' to ya?" asked Rodriguez. 

"Well let me see here, I think it was pretty good." Ian 

shuffled through the stack of bids and put the phone 

receiver near so the noise would be transmitted to 

Rodriguez. Actually Rodriguez's bid was right on top because 

it was the low bid. "Here it is, 897,400 dollars. Well, 

you're close but not quite there." 

"Well how far out am I?" 

"Not too far." 

"Hold on a minute, let me see what I can do." 

Ian heard the sound of a desk calculator being pounded 

away on. He knew it was just for effect because Rodriguez 

already knew how much he was going to cut his bid. 

"Well, if I work real tight, I can cut another 60,000 

dollars out. How does that look?" 

"Now I think you're in there. We can work this out. You 

can expect a contract in the mail on Monday." 

"Okay! Great! Looking forward to working with you 

again." 

"Sure thing, see you later." 

"Okay." 
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"Oh ya, I guess you can start getting your shop 

drawings and submittals together." 

"Will do." 

As Ian was hanging up the phone, his boss came into the 

office. 

"How are yesterday's bids looking Ian?" 

"Pretty good, I just made us an extra sixty grand off 

old Rodriguez." 

"Way to go, way to go," the boss replied. "Hey listen, 

there seems to some sort of trouble out at the bayfront 

project. How about going down there and finding out what it 

is. We're already behind schedule on that job and the last 

thing we need is to have it slowed down even more." 

"No problem, I'm on my way." 

"Okay, thanks Ian. I'll call the super and tell him 

you'll be there in a little while." 

Ian appreciated assignments like this because it gave 

him a chance to get out of the office and enjoy a bit of the 

day. He climbed into the company car and headed off towards 

the construction site. He always took the scenic routes when 

he went to job sites, and this time was no exception. Rather 

than taking the crosstown expressway, he chose to go down 

Westshore Blvd. 

The sun was warm, and with the windows rolled down and 

the radio playing, he wound around a beautiful, curvy 

section of the road. With the sun shining through the leaves 
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of the palms and oaks lining the street, making them look 

very lush, he thought of his friends up north: freezing to 

death. The bright sun made a lot of contrast and distinct 

shadows on the pavement. This was one of his favorite places 

in Tampa. The large, elegant Spanish and art deco homes 

along Westshore had drawn him here many times. He wondered 

if people like his boss and Rodriguez ever saw anything. 

They were always so concerned about making money that they 

didn't have time for anything else. 

Soon, he was driving near the bay and it looked great 

in the sun. There were many people out boating and having a 

good time. 

"What the heck do these people do for a living?" he 

muttered to himself. "They're always out there sailing and 

speeding along." 

Ian could see the bayfront project in the distance. It 

was a condominium on the water that his boss was developing. 

Architecturally, it was nothing spectacular, although better 

than most of the others. Economically, however, it was 

definitely spectacular. With a project cost of five million 

dollars, and 100 units pre-sold for 100,000 dollars each, 

his boss stood to make five million. It was the epitome of 

what the cab driver had talked about., especially with its 

location on the water and Ian was right in the middle of it. 

Ian pulled in, parked the car, and went into the field 

trailer. The superintendent greeted him and explained the 

24 



situation. 

"I don't know how this happened, but the drywallers got 

in there and hung all the sheetrock on the south end before 

the electricians got the conduit in the wall. We originally 

scheduled 'em to hang yesterday, but the electricians were 

supposed to be out of there. Turns out, the hangers didn't 

check with me, and I was busy elsewhere." 

"Where the hell are the electricians?" asked Ian. 

"They came out a while ago and then left. Said they 

wouldn't do anything until we had the sheetrock off again. 

The drywallers refuse to take it off." 

"I'll go out there and take a look." 

Ian trudged off towards the south end of the structure. 

This was not his idea of fun, but at least he was outside. 

He moved past a group of rough-looking, idle workers. 

"Hey look, it's college boy!" one of them yelped. 

"Hey college boy! Where's your mother? Did she let you 

out by yourself today?" said another. 

"She's out screwin' the psychiatrist today," yelled 

another. 

Ian ignored the comments and moved on into the 

building. After about an hour of deliberation with the 

drywall hangers, he convinced them to take the sheetrock off 

the wall, and they would be paid. It was more important to 

keep the project moving. 

By this time, Ian would have preferred being in the 

25 



office. He was actually glad to head back that way. He went 

back along bayshore Blvd. This street was also lined with 

large old houses on one side and the bay on the other. While 

crossing the Piatt Street Bridge, he could see Harbor Island 

and the vacant land across from it on the downtown side. 

"That would be a place for something really decent," he 

thought to himself. 

As soon as he got back to the office, he was told that 

after lunch he had to go to the office of an architect that 

was working on one of his boss's projects. He was supposed 

to go over the preliminary drawings and find places to cut 

costs. He sat at his desk and ate the lunch he had brought 

with him. Normally he would have gone to the Franklin Street 

pedestrian mall to eat, since it was the most exciting place 

downtown, but he didn't feel like it today. "A place like 

that on the waterfront would be much better," he thought. 

With the architect's office being very near lan's 

office, he chose to walk over. Along the way he thought 

about how he always got stuck with the sticky assignments. 

He didn't want to force these architects into creating 

another one of his boss's typical developments by 

eliminating everything good about the design. He arrived at 

the office and went in. The designer he was to speak with 

turned out to be an attractive and intelligent woman named 

Sally, about the same age as himself. 

They went to her office and began thumbing through the 
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plans. Whenever Ian asked about a particular item and 

considered removing it, Sally would show him that its 

removal would destroy the design concept or make the 

building into an average cheesy edifice. Each time, Ian 

found that he had to agree with her. 

"Look, I don't want to do this anymore than you do. In 

fact, I hate doing this to you, but this is what I was sent 

over here to do." 

"I understand, but if we can make this project 

something special, then not only would it be more popular 

and make more money, but it would give your company a better 

name." 

"I see that, but my boss can't. He's too narrow minded. 

He wants results today, not tomorrow." 

"Why don't you take a set of these prints to him and go 

over them with him and give some support for the extras 

here. I can't stand to see another potentially great project 

go down the drain." 

Sally was almost begging Ian for help. He found himself 

attracted to her, and since he was in agreement with her, he 

wanted to save this project. 

"Look," he said, "I'm going to do all I can to keep 

everything the way it is, but I'm going to have to come up 

with a really convincing argument for my boss. It'll take 

some time." 

"I would really appreciate that, and if you need any 
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help, just ask." 

"Well actually, you probably can help. Can we talk 

about it over dinner?" 

"Well, I don't know; yes, I guess so. Sure. Do you want 

to meet somewhere?" 

"I'd be glad to pick you up if you would like me to." 

"Okay, I'm sort of inbetween moving to a new apartment 

right now, so I'm staying at my parents' house in Temple 

Terrace, 2302 Riverhills Drive. But I can't be ready until 

about 7:30, is that alright?" 

"That's fine, I'll stay away from the boss for the rest 

of the afternoon and see you then." 

Ian left his job early that afternoon. He had been 

dodging his boss's inquiries about the plans for two hours 

and made a quick exit at the first chance. Besides, he 

wanted to beat the rush hour traffic and make it to his bank 

on time. Upon arriving at home, he took a quick dip in the 

pool and began getting ready to pick Sally up. He found that 

not only was he interested in her project but he was also 

interested in her. When the time came to leave, he had to 

check the map to see where he was going. He had not been to 

Temple Terrace yet. It was a suburb on the north side of 

Tampa and turned out to be really nice. Although some of the 

parts he drove through looked like typical suburbia, most of 

Temple Terrace was exceptional. There was a long golf course 

running for miles throughout it and large old oak trees 
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everywhere. Riverhills drive ran along the Hillsborough 

river and was like a tunnel through lush natural vegetation. 

He found 2302 and parked the car. He was greeted at the door 

by Sally's father who turned out to be a professor at the 

University of South Florida which was located a few miles 

away. A few minutes later, Sally appeared and they left for 

dinner. 

"I hope to get out of there soon," she said. "My 

parents' house that is. I was living in an apartment for a 

long time until I bought a condo by U.S.F. It's not quite 

done yet so I'm still waiting to move in." 

"Yea, I live in an apartment too, and it gets old. I 

wouldn't mind buying an older house in Hyde Park and fixing 

it up." 

"Really? I wanted to do that, but I don't have the time 

or the energy to do the work. There are some great houses 

there though." 

Ian had heard about the Columbia Restaurant in Ybor 

City, and wanted to try it. Sally said that she hadn't been 

there for years and would love to go. It was dark when they 

got to Ybor City, and the old street lights lining the 

boulevard gave the place a unique atmosphere. The Columbia 

Restaurant was in a fabulous Spanish Renaissance building 

covered with detailed tile mosaics. The interior was equally 

impressive. It was lavishly decorated, but in a genuine old 

Spanish style. Being one of the original buildings in Tampa, 
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it had been designed and constructed by immigrants from 

Spain, and the restaurant was still operated by descendents. 

As Ian was enjoying a fantastic Spanish meal, he 

realized that he was having one of the best evenings ever. 

"Maybe that old man is missing out by not eating Spanish 

food," Ian thought, "or maybe it's the person with me." 

Conversation with Sally was flowing effortlessly, and 

it seemed that she was having an equally good time. They 

devised a scheme and argument to convince lan's boss to keep 

the project as it was currently planned, but Ian could not 

think of his boss any longer. He wanted out. He wanted 

something better. He remembered the empty land across from 

Harbor Island. 

"You know that land across from Harbor Island?" 

"Sure." 

"I think it could be made into something really good. 

What do you think?" 

"Sure it could, but it won't happen because everyone 

with money is bound and determined to ruin every asset the 

city has." 

"Yea, my boss included! I'm going to quit, I'm nearly 

thirty and I have enough experience and enough connections 

now to do something on my own. I would really enjoy what I'm 

doing now if I could do it the way I want to. I was going to 

stay with my company another year or so, but why? The time 

has come. I'm sick to death of feeling guilty every day when 
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I come home from work!" 

"Well, I'll tell you what," Sally stretched, "if you 

get started and need a designer, I think I could work with 

you!" 

"I'm psyched!" exclaimed Ian. "Tomorrow isn't soon 

enough!" 
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HISTORICAL CONTEXT 

Spanish explorers Ponce de Leon, Paufilo de Norvacy, 

and De Sota were the first to explore the Florida West 

coast. Discovery of Tampa Bay came on April 9, 1528 and Karl 

Grismer documents Norvacy's description of it in A History 

of the City of Tampa and the Tampa Bay Region of Florida. 

"The port of which we speak is the best in the world. At the 

entrance are six fathoms of water and five near the shore. 

It runs up into the land 7 or 8 leagues. The bottom is fine 

white sand. No sea breaks upon it...and it can contain many 

vessels...."(23) 

Although the British mapped the area in the mid 18th 

century, there was no attempt at settlement until 1829, with 

the construction of Fort Brooke in present downtown Tampa. 

Fort Brooke is important to this project because it extended 

down to the waterfront and incorporated the proposed site 

(see fig. | ). But early settlement in the area was plagued 

with devastating Yellow Fever epidemics. 

With the completion of the railroad in 1884, Tampa was 

connected with the rest of the country, and began to grow by 

leaps and bounds. The Spanish populations was the first to 

migrate to the area. Although called Cubans, they actually 

came from Spain, through Cuba and Key West, to Tampa, and 
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still add a strong Latin flavor to the city. Their original 

settlement was in Ybor City, now Tampa's main historic 

district. Ybor City, while somewhat rundown in places, holds 

much significance in the historical development of Tampa and 

includes a variety of Spanish Renaissance and art Deco 

structures. Many of these buildings have elaborate detail 

work and tile mosaics. The most important industrial 

contribution that the Spanish brought with them was Cigar 

Making. Several "Cuban" cigar factories thrived in Tampa, 

the best known being "Have a Tampa" cigars. 

Commercial shipping became increasingly important to 

the city's economy and would eventually shape the character 

of the area. Passenger steamships would dock there on their 

way to and from New Orleans, Key West, Cuba, and other 

points along the eastern seaboard. Tampa became one of the 

largest ports in the country v/ith the importations of 

bananas and other goods. Today, the port is a major point 

for the exportation of Floridian Phosphate, which now 

constitutes about 95% of all exports. Fishing vessels, 

primarily shrimp boats, still make their home in Ybor 

channel. Tampa is the largest shrimping center in the world. 

An interesting fact about early Tampa is that it was the 

central base for activities during the Spanish American war, 

and Teddy Roosevelt and his "rough riders" set up camp at 

the famous Tampa Bay Hotel, now University of Tampa. 

Although the people and industries that gave Tampa its 
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original character are fast being dwarfed by new growth, 

they still persist and should not be overlooked. 
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THE CHANGING ECONOMIC BASE 

The Tampa economy is a rapidly changing and expanding 

environment. Although the shipping and industrial activities 

described in the historical context still persist, the 

center of such activity is moving more and more to the east 

side of the port as more diversified businesses and other 

developments move in. There are a number of factors that are 

fueling this new growth. 

Movement of population from the northeast and northern 

midwest to the sunbelt is an ongoing factor and is 

responsible for most of the growth in the Tampa area. With 

the population increase comes new businesses of all types, 

including services for the new residents, entertainment, new 

construction companies and suppliers, etc. 

Tampa's strategic location at the center of the west 

coast of Florida makes it the dominant hub for financial, 

governmental, entertainment, cultural, and convention type 

purposes. This environment is attracting major corporations 

from the north to relocate their headquarters in Tampa, and 

new and expanding corporations are also making Tampa their 

home. 

For good or bad, the completion of Disney World in 1971 

caused unprecedented growth in Florida's number one 
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industry: tourism. Although Tampa was not traditionally a 

tourist oriented area, it is fast becoming so. Millions of 

tourists pass through Tampa every year, and this has caused 

further diversification of the area's economy as tourist 

support facilities grow in the form of hotels, retail, 

eating establishments, and entertainment. 

Another factor that makes Tampa attractive for further 

growth are the early steps taken by the city towards 

redevelopment. Twenty years ago, the river front was cleared 

and cleaned up for the construction of cultural facilities 

and related support activities. Although this period saw the 

construction of Curtis Hixon Hall, the Tampa Public Library, 

a hotel, and Ashley Street along the river, other factors 

restricted further development. During the 1970's, Tampa 

experienced rapid expansion outward with the development of 

several new suburbs, the expansion of older ones, the 

construction of several malls, and all of the various 

related support activities. In other words, money was being 

invested in areas other than the central business district. 

This is now changing rapidly however, as new momentum is 

underway in the redevelopment of the downtown. 
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NEW DEVELOPMENTS AND THEIR RELATIONSHIP TO THE SITE 

The 1980's has seen a drastic increase over the 1970's 

in central business district development. At the present 

time there is over 350 million dollars worth of construction 

activity taking place in the CBD as compared to a total of 

100 million dollars for the entire decade of the 1970's. 

Some of these projects include: 

the 42-story, 100 million dollar Barnet Bank Plaza, 

to house 780,000 square feet of office space with 

adjacent retail, restaurants, and parking; 

the 22-story, 40 million dollar, Ashley tower; 

the 30-story, North Carolina National Bank building. 

A long awaited addition to the cultural facilities 

along the river is nearing completion. The Tampa Bay 

Performing Arts Center is a 240,000 square foot, 52 million 

dollar structure to house a 2400 seat Festival Hall, a 900 

seat Playhouse, and a 300 seat Studio Theater. 

Another important development is that of expanding 

interest in historic preservation. At present, Tampa has 

three historic districts, and the city is working hard at 

revitalizing a whole area defined as North Franklin Street. 

When fully rehabilitated, this area will include 750,000 

square feet of offices, 100,000 square feet of retail, and 

up to 1500 middle income residential units. North Franklin 

Street will link with the existing Franklin Street 
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pedestrian mall, where rehabilitation has been taking place 

for some time. The Franklin Street mall is but a few blocks 

north of the proposed site. 

Other projects, both proposed and under construction, 

will have a more direct influence on the development of the 

proposed site. Directly across Garrison Channel is the 1.2 

billion; dollar Harbor Island complex of which phase one is 

nearly complete. This island in the bay will become a fairly 

complete city within a city, including a variety of office 

buildings, high cost housing units, hotels, a marina, retail 

shops, and restaurants. The island is connected to downtown 

Tampa by a monorail system called the Downtown People Mover. 

The DPM will play an important role in the development of 

the site in question since it will eventually include a 

station at that point. The DPM was determined to be the best 

circulation system for the year 2000 in a 1982 study. The 

people mover's bridge across Garrison channel forms the west 

end of the proposed site and also includes sidewalks, 

bicycle lanes, and automobile lanes. Phase 2 of the people 

mover will loop through the downtown core area will 

hopefully become a viable means of transportation in the 

city. 

The second proposed development of direct importance to 

the site is the "High Fashion" retail center, slated to open 

in the fall of 1988. It will be located only a few blocks to 

the north of the site and will cover 7 1/2 city blocks, or 
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14 acres. Phase one will include nearly 570,000 square feet 

of retail (to be of the expensive boutique type), 800,000 

square feet of office space, a 600 room luxury hotel, and 

119,000 square feet of open space. Besides the estimated 

7,000 new jobs generated, and money coming into the city 

from construction and new businesses, annual city property 

taxes for the area will jump from 109,842 dollars to an 

enormous $3,350,000. Phase 2 will include an additional 3.7 

million square feet of office space and 198 residential 

units. 

The third proposed project that has a direct influence 

on the site, construction of which will begin in the fall of 

1985, is the Downtown Convention Center and Hotel Complex. 

This project is on the west side of the people mover and 

therefore further defines this boundary of the site. It will 

include 378,000 square feet of convention center of which 

200,000 square feet is open exhibition space, and a 600 room 

hotel. This project shares the Garrison Channel waterfront 

with the proposed site, making it even more important. 

The fourth proposed project of direct influence to the 

site should be open for operation in 1990, but details of 

the design have not yet been released. However, it is to be 

a Maritime Center, including cruise ship docks, customs 

facilities, two office towers, two hotels, retail shops and 

a marina. It will define the eastern most side of the site 

area and also shares the waterfront. 
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All of these new developments, and especially the last 

four mentioned, will inevitably bring a variety of people to 

the site area, including tourists, businessmen, local 

residents, and area residents from Tampa suburbs and nearby 

St. Petersburg. 
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EXISTING LAND USE AND CITY OF TAMPA'S PROPOSED LAND USE 

Map 3 shows the central business district broken down 

into eight sectors, and the corresponding table shows the 

existing square footage of floor area designated for various 

activities in each sector. For example, one ca see that 

sector 1 is predominantly government office, sector 3 is 

split between office and hotel, sector 4 is predominantly 

for conventions, sector 5 is split between office and hotel, 

sector 7 is predominantly government offices, and sector 8 

is predominantly warehousing and wholesale trade. The 

proposed site, which falls in sector 6 has the following 

percentages of the total floor areas designated for the 

various activities within the central business district. 

Retail Trade 15% 
Wholesale Trade/Warehousing 77% 
Private Office 0.37% 
Government Office 2% 
Miscellaneous Services 39% 
Manufacturing 30% 
Broadcasting 0.9% 
Religious Services 3.7% 
Public Convention 0% 
Hotel/Motel 0% 
Residential 0% 
Structural Parking 0.13% 
Vacant Structures 3.4% 

Although at this time, sector 6 is predominantly 

warehousing and wholesale trade, the expansion of other 
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activities towards the area, and new projects around it have 

caused all the property within this area to become far too 

important and valuable for this type of use. With the 

population of downtown Tampa projected to reach 39 5,000 by 

the year 2000, the city has had to do a series of land use 

studies, and re-evaluate the present situation. Many areas, 

including Garrison Channel, will see drastic changes in the 

configuration of activities taking place within them. Map 

shows proposed land use in the CBD and breaks the area down 

into planning subareas. 

Subarea 2, which corresponds to sector 6 of the 

existing land use map, includes the proposed site. According 

to city of Tampa's Community Redevelopment Plan: 

...The harborfront is the major development feature of 

this area and should be the main focus of much project 

design. This area is intended to undergo redevelopment for a 

mixture of hotel, office, cultural, entertainment, 

convention, specialty retail, and residential uses. This 

area shall allow low to moderate intensity development. 

Mixed-use development and adaptive re-use of old 

warehousing is encouraged. Development standards shall 

ensure public access to and along the Hillsborough River and 

Garrison Channel and provide amanity oriented design 

development for pedestrian access or linkage to other parts 

of the downtown and Harbor Island. 

Efficient pedestrian circulation, high urban design 

56 



quality and standards, energy efficient land use operation, 

and maintenance of the unique character of the area through 

coordination of redevelopment activities shall be assured by 

incentives and a site review process.(17) 

In the city of Tampa's Central Business District Sector 

Plan, a list of objectives and policies for the 

redevelopment of the downtown have been presented on pages 

24 and 25, and these may be of some significance to the 

determination of the proper activities to be located along 

the Garrison Channel. They are as follows: 

Objectives 

1. To maintain the dynamic momentum of development 
activities through guidance and support; 

2. To generate additional new development to take 
advantage of the opportunities created by what is 
already underway; 

3. To create the most efficient pattern of physical 
development that will make the best use of public and 
private investments; 

4. To protect and enhance quality of the physical 
environment in furthering the public interest and 
promoting stability and equality in private sector 
activities. 

Policies 

1. Expand the CBD's established role as the center of 
government for the region, and as the location of the 
principal offices of both public and private sectors. 

2. Develop the CBD as the civic, arts, entertainment and 
cultural center providing unique facilities which serve 
the entire region. 

3 Create a physical environment in the CBD that 
epitomizes the identity and image of the City and 
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region. 

4. Intensify the use of land within the CBD, creating 
maximum amenities and minimum adverse impacts. 

5. Preserve and enhance the natural environment within the 
CBD with special regard to air and water quality and 
reduction in noise pollution. 

6. Preserve and enhance the man-made environment within 
the CBD with special regard to historically and 
architecturally significant structures, important views 
and vistas, and provision of useful open-space and 
streetscape development. 

7. Encourage redevelopment and revitalization of existing 
structurally sound older buildings and historic 
structures for new or expanded use, allowing design 
innovations where appropriate. 

8. Encourage mixed-use developments that incorporate the 
desired public amenities such as plazas, arcades, 
observation decks, second or third-level terrace 
gardens, street level pedestrian activities, and 
others. 

9. Provide convenient access for workers, residents and 
shoppers to appropriate parking areas, mass transit 
stops and terminals. 

10. Assure the provision of safety and service vehicle 
accessibility to all buildings. 

11. Encourage development in a manner which minimizes 
conflicts between pedestrian and vehicular movement. 

12. Encourage the availability of residential uses in the 
CBD, providing a variety of dwelling types and housing 
costs. 

13. Encourage the provision of all essential housing 
support services, including neighborhood retailing, 
parks and open space, sidewalks, bikeways, landscaping, 
and waterfront access. 

14. Encourage pedestrian linkages between the core area and 
cultural activities and entertainment, and preservation 
of vistas to waterfronts, plazas and the Franklin 
Street Mall. 

15. Encourage, on waterfront properties, appropriate uses 
which reflect the special characteristics of the 
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waterfront site and respond adequately to community 
needs. 

Existing Residents in the CBD 

Currently, in all subareas, excluding Harbor Island, 

there are only 520 residents. Of these, 492 reside in 

Subareas 6 and 7, with 223 of them being elderly people in 

high rise apartments and the remainder being inmates in the 

Hillsborough County Jail. The rest of the persons living 

within the CBD are spread throughout Subareas 1, 3, and 4. 

There are currently no residents in Subarea 2 where the 

proposed site is located (Community Redevelopmental Plan 

36) . 

The nearest residents to the site are those who are 

moving into the Harbor Island project, the population of 

which is expected to reach by the year . Living 

units on the island will range from 100 to 500 thousand 

dollars. 

Davis Island, one of the oldest residential areas in 

Tampa, houses the next closest group of residents. This area 

consists primarily of upper and upper middle class families. 
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LAND USE 

I. Retail TraJe 

2. Wholesale Tradi 
/>Vart:hou3lnK 

3. Office 
Private 
Coverninent 

^. Misc. Services 

S. Hanufaocurlnc 

6. Broadcasting & 
Comnmnlcat ion 

7. Keligloue 
Services 

8. Convention 
Public 

9. Hotel/Motel 

10. ResiJcnclal 
Unics 

SUBTOTAL 
11. Structural 

Parking 
Vacant 

12. St rm:Iural 

TOTAL 

Planning 
Area 1 Sq.Ft. 

621.695 

24,800 

4,266,070 
385.200 

101.287 

1 1 . 5 n 

306.203 

59,797 

19.682 
1.446 beats 

535.989 
680 loop is 

177.920 
341) i i n i c a 

6,510,156 

1.755.923 

425,643 

8.691,722 

TABLE 

EXISTING LAND USE INVENTORY* - DOUNTOWN TAMPA 
(SUMMARY - FEBRUARY.1983) 

Planning 
Area 2 Sq.Ft. 

164.645 

27,838 

42,949 
294.604 

33.089 

600 

58.321 

4,161 

15,825 
24 rooms 
117.106 

204 u n i t s 
759.138 

10.295 

68,416 

H3y.H51 

Planning 
Area 3 Sq.Ft. 

208 

220,000 

219,792 
339 roonia 
119,428 
97 units 
559,428 

11,710 

571.138 

Planning 
Area 4 Sq.Ft. 

388.799 
5,000 seata 

388.799 

699.78b 

Planning 
Area 5 Sq.Ft 

8.200 

1.088. 585 

126,200 

159,234 
265 rooms 

291,614 

78.389 

372.023 

Planning 
Area 6 Sq.Ft 

1S5.159 

699.014 

17.337 
31.611 

117.714 

55.606 

3.108 

4,560 

1.084.109 

3.672 

19.370 

Planning 
Area 7 Sq.Ft. 

21.020 

60.664 

18,525 
835.386 

50.272 

48.195 

24.062 

1.107.151 I 1.462.734 

5,428 
5 units 

1.063.552 

343.590 

55.592 

Planning 
Area 8 Sq.Ft. 

8.390 

91.098 

4.580 

3.120 

12.065 
14 units 

186.508 

Total 

979,317 

903.414 

4,695,661 
1.546.801 

305.482 

67.255 183.169 

333,373 

122.678 

412,642 
6.446 s e a t s 

930,840 
1,308 rooms 

3.710 

190.21B 

431.947 
668 unlt.«^ 

-I0^1i.3?4 

2.003.365 

572.733 

14.321.422 



EXTR^T^JG PA'̂1 Kino 

Source! Ha,mmer, Siler, Geor.?<= Associates. TapTDa Downtn̂ -̂ n :ievplop~e'-
Strate£Vo Tampa: City of Tampa., 1Q80. 
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Retail. Specialty Center Office. 
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6 Residential. 
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NORTH 
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CURRENT AND PROJECTED EMPLOYMENT IN THE CBD 

Table shows past, existing, and projected employment 

in the downtown area. Below is a list of the percentages of 

increase for the various types of employment in the year 

2000. 

Private Office 
Retail 
Warehouse/Miscellaneous 
Government Office 
Hotel 
Cultural 
Museum and Library 
Total 

Now to 2000 
117% 
87% 
67% 
52% 

186% 
67% 
0% 

105% 

1980-1985 
61% 
18% 

-14% 
29% 

116% 
0% 
0% 

45% 

One can see that the overall downtown employment will 

more than double, with the vast majority of new people being 

employed in private offices. This suggests a changing 

employment structure in the CBD, a trend that is already 

underway. It is possible, and highly likely, that a 

significant number of these people will seek residence near 

their place of employment. This trend will continue to 

develop and change the social atmosphere of the downtown, 

both during and after working hours. 
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TABLE 

PROJECTED DOWNTOWN TAMPA EMPLOYMENT SUMMARY 

1980 

1,791 

944 

15,644 

5,284 

1985 

2,105 

810 

25,195 

6,820 

1990 

3,340 

1,000 

38,265 

9,000 

2000 

3,942 

1,350 

54,673 

10,384 

Retail 

Warehouse/Misc. 

Private Office 

Government Office 

Housing 

Hotel 807 1,747 3,093 

Curtis-Hixon Performing 
Arts Center 45 45 -75 

Museum & Library 130 130 130 

5 , 0 0 0 

75 

130 

™TAL 2 4 , 6 4 5 3 6 , 8 5 2 5 4 , 9 0 3 7 5 , 5 5 4 

SOURCE: Hammer, S i l e r , G e o r g e A s s o c i a t e s and DDA, Novei i iber , 1980 



POLITICAL ATMOSPHERE SURROUNDING DOWNTOWN DEVELOPMENT 

The unprecedented growth of the CBD, cannot take place 

without governmental legislation and the passage of new 

zoning ordinances and other laws to control the new growth. 

This issue is currently the cause of much controversy since 

laws that limit certain types of structures to assure 

Tampa's livability in the future, are also the same laws 

that will make developers look to areas outside the CBD or 

other cities for their new projects. The two main issues 

pending decisions at this time are the development of 

highrise buildings along the waterfront and how to handle 

the future parking problems in the CBD. 

The waterfront development dispute has the City-County 

Planning Commission on one hand, and the Downtown 

Development Authority and mayor's office on the other. The 

City-County Planning Commission opposed the North Carolina 

National Bank building, now under construction along the 

Hillsborough River. They also oppose the Paragon Group's 

proposed one million square foot tower for the waterfront. 

Preferring low density development for the waterfront, the 

CCPC believes that highrise development will create a 

"wall", blocking the view of the river from the rest of 

Tampa. The Downtown Development Authority had also opposed 
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highrise development on the waterfront, until their position 

changed recently. This turn around came after Mandell 

Shimberg, a Tampa developer, became chairman of the DDA. 

Mayor Bob Martinez claims that an effort to limit the 

density of downtown development will lead to more suburban 

sprawl. 

It would seem that there are ways to keep investment in 

downtown construction attractive to developers while 

restricting the density. Tampa should look at cities like 

Miami, where one city planner states "...there's not much 

you can do when you've developed every square inch." No 

matter how much money the city would make by allowing towers 

along the Hillsborough River, it cannot possibly be the best 

decision for future generations. 

Highrise development along the waterfront and 

throughout the downtown area are fueling the parking 

dispute. Parking structures within the CBD take up prime, 

expensive real estate but if people cannot park their cars 

conveniently, it is feared that developers will build in the 

Westshore Blvd. area. One proposal has the city constructing 

peripheral parking structures and developers paying for 

People Mover links to them. This v;ould not only make the 

downtown safer and more attractive for pedestrians, but it 

might also alleviate some of the rush hour congestion. The 

problem is to get the developers to cooperate and work 

together to devise a plan that would actually bring about 
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construction of the new People Mover links. It seems that 

peripheral parking structures would open up extra land in 

the CBD for other developments, and eventually pay for the 

links. If worse comes to worse, I believe that the city 

should pay for the links itself rather than sit back and do 

nothing. With 100 to 200 million dollar projects springing 

up all over the city, two 7-million dollar People Mover 

spokes would be a "drop in the bucket". 

It was the Downtown Development Authority's executive 

director, Andrew Ham, who just a short time ago was 

supposedly dreaming of a continuous waterfront pedestrian 

promenade, lines with shops and restaurants, now he supports 

highrise development for the waterfront and wants to 

recommend a mere 15 foot perimeter of public use land around 

each development. 
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Ag«* Group 

0 - 1 ^ Yrs . 

15 - 24 Yrs»^ 

25 - 44 Yrs . 

45 - 64 Yrs . 

65 & o v - r 

Tota l number 
of p - r s o n s 1970 

145,564 

101,959 

144,558 

111,2^1 

59,140 

Tota l number 
of p e r s o n s 1980 

140,872 

122,531 

181,530 

127,714 

74,313 

P a r e n t 
chang« 

- 3 . 2 

20 

26 

14 .8 

25 .6 

P T C - n t a g * of 
p o p u l a t i o n 1980 

2 1 . 8 

1 8 . 9 

28 

1 9 . 7 

1 1 . 4 

Comparison of 1970 & 198O and growth Characteristic* 

Aga Group 

Und«r 5 Yrs . 

5 - 1 4 Yrs . 

15 - 17 Yrs . 

18 - 24 Yrs . 

25 - 34 Yrs . 

3 5 - 44 Yrs . 

45 - 54 Yrs . 

55 - 59 Yrs . 

6 0 - 6 4 Yrs. 

65 & over 

Tota l Number 
of P - r sons 

42 ,700 

98,172 

35 ,748 

87,340 

106,748 

75,047 

65,343 

33.441 

28,930 

74,313 

Pe rcen t age of 
P o p u l a t i o n 

6 .6 

15 

5 .5 

13 .5 

16 .5 

11 .6 

10 .1 

5.2 

4 . 5 

11 .5 
— 

Detailed Age Group Breakdown 
For 1980 Population of 
Hillsborough County 



A survey of the data brings to light some interesting 

characteristics of Tampa's growing population. The fastest 

growing age group is the 25 to 44 year old range. A look at 

the more detailed 1980 breakdown shows that the vast 

majority of these people fall into the 25 to 44 range. This 

is due to the recent increase in jobs for that age group. 

This growth extends to the next lower group of people, 

including those in their early 20's. The next fastest 

growing age group is over 65, however, they constitute such 

a much smaller percentage of the total population. The 

growth of this age group is due to migration of retirees to 

the area. These people do not tend to live in or near the 

downtown area. There are several retirement communities in 

Hillborough County, the largest being Sun City, to the south 

of tampa. The tendency for couples to marry at an older age 

and have fewer children probably accounts for the slight 

decrease in the numbers of young children. 

Tampa has by far the youngest population in the entire 

Tampa-St. Petersburg metropolitan area. While St. 

Petersburg's over 65 group constitutes 39% of its 

population, Tampa's similar group only constitutes 11.5 

percent of the population. Tampa is the area's employment 

center and retiree migration is much heavier in St. 

Petersburg because of its proximity to the beaches etc. The 

median age in Tampa is 30 compared to 45.8 in St. 

Petersburg. Over 57% of Tampa's population is under 34. 
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DOWNTOWN CIRCULATION SYSTEMS 

Currently, there are three major expressways servicing 

the central business district. I 275 and I 4 run along the 

northern edge and the Crosstown Expressway runs through the 

southern end, just north of the proposed site. This 

expressway links the Interbay area on the peninsula with I 

75, which runs well outside of the CBD's eastern edge, 

although these freeways service the downtown well during off 

peak hours, a major congestion problem occurs at the 

junction of 1-4 and 1-75 during peak hours. Map 4 shows the 

existing major circulation routes in and around the CBD. Map 

5 shows the proposed circulation system for the area. In the 

site area, automobile traffic on the surrounding streets is 

shown on map 6. numbers represent numbers of cars for a 

24-hour period. 

In addition to the People Mover, Tampa has the bus 

system, run by the Hillsborough Area Regional Transit 

Authority (HART). These busses service the area will with a 

variety of routes all over the city, but only 8.9% of work 

trips make use of the system. The bus system should be 

enhanced by the construction of a proposed bus-passenger 

terminal, but no date has been set for the commencement of 

this project. 
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with the increasing numbers of people using the CBD, 

and future residential projects, pedestrian and bicycle 

circulation will become increasingly important. Steps should 

be taken as soon as possible to assure that this type of 

transportation will be provided for and welcomed. 
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CIRCULATION TAMPA CBD 
L e s E M 0 EXISTING ROAD NETWORK 
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Development concept for the Downtown People Mover (DPM) System. 

Source : Ci ty of Tprnĵ ao Commurity I'.pdpvelopmenr Ajp-^cy. C nnrnii>-;T TV 

Re(3evel^p^:ent Plan fo r the "Cowntown Cnrnminî -̂ y t.nf vpl.ornr' 
Area , Tamps; Ci ty of Tampa, 19^3* 
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QUALITY OF LIFE IN TAMPA 

The quality of life in Tampa has been going through 

some positive changes in recent years. In addition to the 

warm climate and the close proximity of area beaches, there 

has been a rise in the number of cultural, educational, 

entertainment, and health facilities in the last two 

decades, an especially in this decade. 

Education; Tampa is currently home to four schools of 

higher education. Florida College is a small 

private two-year college located in Temple 

Terrace. Hillsborough Community college is a 

public junior college located across from Tampa 

Stadium. The University of Tampa is a private 

four-year college located near downtown Tampa. It 

occupies the old Tampa Hotel, which is an elegant 

and historically significant structure. The 

University of South Florida is one of the major 

state universities in Florida. With an enrollment 

of over 30,000 students, it offers degrees in 

nearly every field and has recently added a school 

of medicine, and a major teaching and research 

center for mental health. 

Health: Tampa is fast becoming the medical center for all 
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of west Florida and all of central Florida. It has 

four major hospitals including Tampa General, St. 

Joseph's, University Hospital, and the Veteran's 

Hospital. These are complimented by the medical 

school and mental health facility mentioned above. 

In addition, a new cancer research center is under 

construction, to be the only of its kind in the 

southeastern United States. Tampa is also home to 

an abundance of private doctor and specialists in 

every field of medicine. 

Recreation; "Within the city limits there are 87 parks, 52 

picnic areas, 57 playgrounds, 85 baseball 

diamonds, 4 public golf courses, 10 swimming 

pools, 63 tennis courts, 78 basketball courts,, 

and 12 shuffleboard courts....Major spectator 

sports including baseball, football, soccer, horse 

racing, greyhound racing, and Jai Alai are enjoyed 

in season. "(Tampa Phone Book) Tampa is also home 

to Florida's State fair, one of the largest in the 

country." 

Other recreational activities include: Busch 

Gardens, one of the largest tourist attractions in 

the state, the Gasparilla Day parade and the 

Gasparilla ship, Redlands baseball stadium, Tampa 

stadium, and Ybor City, the major historic 

district, with its Spanish architecture and world 
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famous restaurants. 

Cultural facilities; Tampa has several cultural facilities, 

and the number is on the rise. Some of them 

include; Curtis Hixon Hall, a convention and civic 

center, the new Performing Arts Center, still 

under construction, the new 2-million dollar Tampa 

Art museum, the magnificent Tampa Theater, a 

historic landmark. Plant hall, considered the best 

example of Moorish architecture in the Western 

Hemisphere, and the Museum of Science and 

Industry, an architectural award winner. Some 

groups of people that call Tampa home include: The 

Alice people Theater Company, Artists Alliance, 

the Florida Gulf Coast Symphony, Tampa Players, 

Florida Ballet Company, and the Florida Lyric 

Opera. 
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CLIMATOLOGY 

Being located in one of the warmest regions of the 

sunbelt, Tampa, Florida is suitable for outdoor activities 

almost all year round. The most pleasant times of the year 

are late fall, early spring, and most winter days. The rest 

of the year, humidity levels are high, and afternoons can be 

uncomfortably hot for some people. One feature of the area 

climate, however that brings relief to the summer heat, are 

the almost daily thundershowers. On the average, Tampa has 

about 90 days out of the year with afternoon showers, and 

most of these occur in June, July, August, and September. 

Temperatures will drop from the 90's to the low 70's in a 

matter of minutes. This has a favorable psychological effect 

on the inhabitants. 

The actual site for this project will have a more 

pleasant climate than more inland areas. The bay waters keep 

the micro-climate slightly warmer in the winter months, and 

cooler in the summer months. Prevailing winds off the bay 

during the summer are cooled by the water and contribute 

significantly to increased comfort. 

Although slight amounts of snow have been detected in 

the air once in the last 15 years and twice this century, 

freezing temperatures are rare, occurring once or twice per 
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year. The site however, being located on the waterfront, is 

not likely to experience any freezing temperatures. 

The low elevation, and proximity to the water will 

bring heavy morning fogs in the cooler months. When these 

morning fogs occur, they will tend to linger along the 

waterfront longer than just a short distance inland. 

Temperatures will vary daily about 22 degrees from a 

mean of 60 degrees in January and a mean of about 82 degrees 

in August. These ranges will be less along the waterfront. 

The charts on the following pages document the pertinent 

information in greater detail. 

One factor that must be taken into consideration for 

any structure built along the Florida coast is the 

possibility of hurricanes. At least once a year the Tampa 

area experiences hurricane warnings, and several times in 

any given century, a devastating hurricane will hit Tampa 

with full force. The most recent of these storms occurred 

this year (1985), and brought tides in the bay up 12 feet 

above normal. This would mean that the project site could 

experience severe flooding, and adequate precautions should 

be taken by the designer to keep damage to a minimum should 

another such storm hit the site in the future. 

The most destructive hurricane in Tampa's history 

occurred in 1848, completely destroying Fort Brooke which 

was located just two blocks from the project site, and 

causing severe damage elsewhere in the area, nearly 
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destroying the whole city. Powerful hurricanes of this 

century occurred on October 25, 1921, with destructive high 

tides, September 3-5, 1935 with extremely high winds, 

October 19, 1944, which pounded area citrus groves, 

September 3-6, 1950, which caused much damage to area 

beaches, and July 28-29, 1960, with 12.5 inches of rain in a 

24-hour period. 

Other tropical storms have occurred frequently in 

between the major hurricanes, and these are also capable of 

causing significant damage. Much good can come from these 

storms, however, as they replenish soil moisture and raise 

the water table. 
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GEOLOGY 

Florida's coastline is one of emergence rather than 

submergence. The area of land between the St. John's river 

and the intercoastal waterway was once a sand bar, with the 

river being the slough of water between the beach and the 

sand bar. Likewise, the land that is now the site of 

Florida's beach towns was once a sand bar, with the 

intercoastal waterway being the slough between the beach and 

the sand bar. 

Florida sits on a large limestone shelf, filled with 

cavities and extensive cave systems running throughout the 

entire state. This entire underground system is filled with 

crystal clear, pure spring water. The underground water, 

under certain circumstances, reacts with the limestone, 

causing it to erode away. When the limestone shelf becomes 

too thin to support the top soil and vegetation, the ground 

collapses. This is called a sinkhole, ;and they occur 

throughout the Tampa area. Occasionally, houses are sucked 

into the ground almost instantaneously. However, in most 

cases, it is a slower process, and cracks will develop in a 

structure over a longer period of time as it slowly sinks 

into the ground. Sometimes, efforts to stabilize the 

movement by pumping concrete into the cavity are successful. 
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but since this is an expensive process and one cannot be 

sure how extensive the cavity is, structures are usually 

abandoned when they become unusable. Sinkhole insurance can 

be purchased. While sinkholes are not usually a problem on 

coastal sites, the designer should be aware of the 

possibility when designing heavy structures. 

This underground water system can also be the cause of 

some very pleasant recreational areas. When there is a hole 

in the limestone shelf, the spring water flows out to the 

surface, creating fabulous, crystal clear, natural swimming 

pools. One such spot. Sulphur Springs, exists in the heart 

of Tampa. Others can be found in the surrounding area. 

The ground structure at the site area is composed of 

the limestone shelf, then a layer of clayey soil, then a 

layer of mud and sand. Heavy structures will require a pile 

type foundation. Friction piling may suffice. On nearby 

Harbor Island, foundations are being constructed by driving 

pilings down to the limestone shelf, and then placing a 

table-top-like slab of concrete on top of them, upon which 

the structure is built. Lightweight structures may only 

require a mat type of floating foundation, or continuous 

footings. 
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HYDROLOGIES 

Much of this information has been covered in the 

preceding sections. Due to the site's location just a few 

feet above sea level, there is a saltwater table just below 

the surface. Fresh water can be obtained at greater depths 

by penetrating the limestone cavities, however, salt water 

intrusion is likely. Tampa's water supply comes from a 

reservoir on the Hillsborough River, and this will be the 

source of potable water for any development occurring on the 

site. The city of Tampa is planning to upgrade the supply 

system for the projected increase in density and water needs 

in this area. Estimates call for an additional 11,360 feet 

of water pipes at a cost of $597,800. 

Being located on Tampa Bay, the site is susceptible to 

flooding during extra high tides and in heavy storms as 

described in previous sections. 

Drainage is another item slated for improvements by the 

city. Storm sewers for rainfall along roadways and related 

pavement will be upgraded with the installation of an 

additional length of pipe to tie in with the existing system 

and run to an outfall in the Hillsborough River. Rainfall on 

the project site can also be allowed to run off into the 

bay. 
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TOPOGRAPHY 

The topography of the project site is flat, 

BIOLOGY 

While there is currently no vegetation of any 

significance on the site, a brief synopsis of area 

vegetation may be helpful. Due to the sub-tropical climate 

of Tampa, thousands of plant species can thrive in the area. 

Many types of trees grow naturally in the area including the 

tall longleaf pies, several varieties of oak trees (most 

importantly the Live Oak), magnolia trees, and the Florida 

state tree, the Sabel palm. Sabel palms can be found i huge 

groves, forming a very jungle like environment. Another tree 

common to the area, but not of significance to the site due 

to salt water, is the cypress tree. 

Many shrub-like plants thrive throughout Florida. The 

most significant of these are the Palmetto, resembling a 

palm tree without a trunk, and mangroves, which form unique 

ecosystems called mangrove swamps. Mangroves grow i marshy 

saltwater areas, and covered Harbor Island prior to 
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development. 

Throughout the warmer months, low vegetation, and 

massive vines, mixed in with Palmettos, pine trees, oaks, 

and palms, form an almost impenetrable barrier to human 

passage. the jungle atmosphere, coupled with poisonous 

snakes (including rattlesnakes and coral snakes) panthers, 

wild boars, and alligators, make journeys into the woods not 

for the light-hearted. 

Many types of plants and trees not native to the area 

also now thrive by themselves. The most common are the many 

varieties of palm trees and Australian Pine trees, but 

hundreds of other species abound. 
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DETERMINATION OF DESIRED PROJECT ATMOSPHERE FROM 

PRECEDING STUDIES 

The migration of people and businesses, and the influx 

of increasing numbers of tourists to the Tampa Bay area are 

causing continued diversification of the economic and social 

atmospheres. New momentum in the design and construction of 

cultural facilities shows the desire for cultural 

diversification as well. This diversified atmosphere should 

be promoted and extended by the activities occurring on the 

site. 

In the midst of its rapid growth and diversifying 

economic base, Tampa is quickly losing its original 

character. Shipping facilities are being pushed aside, and 

the Latin flavor of old Tampa is being eaten up by new 

commercial developments. Development of the site should 

revive Tampa's original atmosphere while expressing its "new 

image". 

One can see the political conflict over high rise 

development along the Hillsborough River not only as an 

economic conflict, but also as a conflict over what the "new 

image" of the city should be. High rise structures will 

continue to be built regardless of any zoning restrictions 

that might be placed on waterfront property. In an effort to 
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promote diversity, development on the project site should be 

limited to three or four floors. Low rise development will 

also better fit the linear characteristics of the site, 

especially if the project is to act as a seed for growth or 

spread. 

A low rise atmosphere along the Garrison Channel would 

be enhanced by a public/pedestrian/social interaction 

atmosphere and visa versa. Smaller buildings at a more human 

scale, without the hassles of automobile traffic, will 

create a more comfortable "people place" and therefore bring 

people to the area. 

Further enhancing the pedestrian atmosphere is the warm 

sub-tropical climate. The conduciveness of the climate to 

outdoor activities all year round should be taken advantage 

of. Although summer heat can become oppressive, the site's 

location on the bay, with its cooler breezes, make it one of 

the most comfortable spots in the city. 

New developments around the site will bring a variety 

of people to the area. Development of the site should take 

advantage of this fact by supplying activities that will 

attract this variety of people. 

Proposed projects for adjacent sites will tend to cater 

to non-residents with the Maritime Center bringing in 

tourist and the Convention Center bringing in businessmen, 

if the proposed diversity, both economically and socially, 

it must attract established Tampa residents. This would also 
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tend to reduce the inevitable touristy atmosphere. The city 

has designated the area as suitable for residential use. 

Although some residential units have been planned for 

proposed developments in other sectors, the small number 

will not significantly improve the social characteristics of 

the downtown. 

The changing population make-up of Tampa must also be 

taken into consideration to determine the proper activities 

for the site. Activities should attract the young population 

and the growing number of young office workers. However, 

they should not exclude the older population dominant in 

other areas of the Tampa-St. Petersburg metropolitan area 

and the older residential areas near the site. Activities 

should therefore attract a wide range of age groups. 

Activities should attract those people that will be 

likely to use the People Mover facilities. These will 

generally be residents of Harbor Island, and the businessmen 

and workers in downtown Tampa. Some activities will actually 

add to the success of the People Mover by giving other 

people reason to use it. 

The site's position on the waterfront should be taken 

advantage of. The waterfront should enhance site activities 

and site activities should enhance the waterfront. 

Since Tampa is typical of most American cities in that 

the downtown area becomes lifeless between 5:00 p.m. and 

8:00 a.m., and on weekends, activities on the site should 
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encourage social life during th 

the business day. 
ese times as well as during 
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PROJECT GOALS AND OBJECTIVES 

By summarizing the previous section, goals and 

objectives for the project can be determined. 

Goals; 

1. To give direction to Tampa's search for new image. 

2. To promote human interaction on a social as well as 

a business level. 

3. To attract both tourists and residents. 

4. To bring life to the downtown area at night and on 

weekends. 

5. To create a festive atmosphere. 

Objectives; 

1. Create a diversified economic atmosphere. 

2. Add to and help diversify the existing cultural 

facilities. 

3. Complement Tampa's historic flavor. 

4. Create a low rise, low density development for the 

waterfront. 

5. Give pedestrians an attractive and exciting 

waterfront area. 

6. Take advantage of the warm subtropical climate. 

7. Make use of new circulation systems. 

8. Attract a wide range of age groups. 
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ACTIVITIES DETERMINED TO SATISFY NEEDS 

1- Studio apartments; The inclusion of Studio-type 

residential units will have a positive effect on 

the site and the city. Having people live in the 

central business district will bring nearly 

continuous life into the area, and will give 

people the opportunity to live near their work. 

Since the population of Tampa is fairly young and 

getting younger, and it is the young office worker 

who is most likely to desire residence in an urban 

setting, this will be the target target group. A 

lively youthful element will help to develop a 

festive atmosphere, that is not solely oriented 

towards a tourist crowd. 

2. Open air marketplace; A marketplace centered around the 

sales of fresh foods such as fruits, vegetables, 

and seafood will offer Tampa residents something 

different. Although the many new developments 

adjacent to and near the site include retail, they 

do not succeed in being economically diverse. This 

type of market will diversify the retail economics 

of downtown Tampa. The open air atmosphere will be 
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able to take advantage of the favorable climate 

and help the people to enjoy it. The marketplace 

will also add to the desired festive atmosphere by 

making food shopping exciting and enjoyable. 

3. Outdoor, local and regional cultural display area; This 

space will further celebrate the subtropical 

climate and add to the festive atmosphere. It will 

also increase the economic diversity of the area 

by offering residents and tourists the opportunity 

to purchase artworks. It will act as an attracting 

force to bring many types of people together for 

social interaction. It will compliment and add to 

the existing and proposed cultural facilities. It 

will encourage browsing, thereby giving 

pedestrians something to do. 

4. Bars, cafes, and restaurants; The activities taking place 

in these types of spaces will add to the festive 

atmosphere, attract users of the convention and 

maritime centers, attract workers from CBD at 

lunchtime, attract other people in evening and 

nightime hours, complement the marketplace and 

cultural display area, and offer onsite residents 

a neighborhood "hangout". People can be expected 

to meet here after work or on weekends. 
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5. Small boat docking facilities; These facilities will 

allow people to have access to the complex by the 

water. Boat facilities will celebrate the 

waterfront, and since boating is generally 

associated with pleasure, such facilities will 

contribute to the festive atmosphere. 

6. Pedestrian circulation space; Circulation is a necessary 

requirement of the complex, but it should also 

serve other functions. It can give people a 

pleasant space in which to stroll and enjoy the 

outdoors. It can include places for outdoor music 

which will in turn add to the festive atmosphere 

and become an attraction of its own. 
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BALTIMORE'S INNER HARBOR 

The Inner Harbor project is part of Baltimore's 17-year 

old plan to clean up, revitalize, and re-activate the city 

center as a social, commercial, and cultural nucleus. 

Harborplace, a marketplace, restaurant and bar oriented 

complex, is the focus of this study since it includes some 

activities similar to those of the thesis project. The 

250,000 square foot project, designed by Benjamin Thompson 

and Associates, has become the life giver to the entire 

Inner Harbor development. It has become a weekend hang-out, 

a place to go eat, and a place to stop for a drink after 

work. This popularity has been attributed to the variety 

that Harborplace has to offer. You can enjoy both indoor and 

outdoor spaces, have dinner in an expensive restaurant or a 

beer in a small pub, find personal as well as public space 

or do your shopping. 

The pavilions were to create "settings for festive 

human interaction "while attaining site/structure fit. The 

designers studied warehouses, boathouses, ferry terminals, 

and park pavilions, and took elements of each in an effort 

to attain a sense of belonging and to give the users 

something that was relative to their past experiences. While 

the pavilions are not significant architectural 
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masterpieces, they succeed in becoming extensions of the 

surrounding promenade, and add a second level to it. 

One of the most important facts about this marketplace 

in relation to the Tampa project is that it is all new. 

While most marketplaces are in historic areas, Harborplace 

proves that the same atmosphere can be successfully 

recreated. 
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4 Partners. (4) Ceremonial landing. 
(5) Rental apartment development now 
under construction. (6) One West Conway 
apartments for the elderly. (7) Future 
town house development. (8) Otterbcin 
area. (9) Shoreline promenade. (10) Pub

lic wharf. (II) Harborplace. (12) Hyatt 
Regency Hotel, A. Epstein & Sons and 
RTKL Associates, Inc. (13) Elevated 
walkways. (14) Convention center. (15) 
C&P telephone building, RTKL Asso
ciates, Inc. (16) Inner Harbor plaza. 

(17) Charles Center. (18) USF&G build
ing. Vlastimil Koubek. (19) IBM building. 
Pietro Bellu.^chi and Emery Roth & Sons. 
(20) Constellation dock. (21) World 
Trade Center. (22) Aquarium. (23) 
Power plant. (24) Future development. 





BOSTON'S QUINCY MARKETS 

Boston's waterfront area is the site of the Quincy 

Markets, three rehabilitated buildings that include Faneuil 

Hall. In many ways, Quincy Market is similar to Harborplace. 

Both were developed and designed by the same people with the 

same goals in mind. Both are about the same size, low and 

long. The major difference between the two are their ages. 

Whereas Harborplace is brand new, Quincy Market was 

originally built over 160 years ago, as a market. 

In the restoration, Thompson wanted to achieve a 

genuine rather than authentic setting. Joints between old 

and new materials were not hidden behind trim, but exposed 

and celebrated to call attention to them. Signage is 

carefully reviewed, and fake old English or antiquing is not 

allowed. 

Like Harborplace in Baltimore, the Quincy Market has 

been very successful and has become a major attraction and 

social gathering spot. Despite initial renovation costs 

averaging 65 to 75 dollars per square foot (up to 100 

dollars), the Market has become a financial success also. 

The annual take is more than double that of the typical 

regional shopping center at over 350 dollars per square 

foot. Individual shop owners can bring in as much as 400 
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dollars per square foot in sales per month. Food has become 

the major generator of activity here as it has in Baltimore 

and most other such markets. 

Despite the financial success of the Quincy Market, it 

has been the target of much criticism. It has been called a 

"Disney World for grown-ups, catering to white, middle-class 

tourists. A boardwalk of tacky boutiques". This was one of 

the impressions that I had during a visit to the Quincy 

Market. I found it to be a place to go see and walk through, 

but not a place to hang out. This may be attributed to its 

lack of centrality. It becomes almost like a street. You get 

on this pedestrian street, move with the flow of traffic, 

reach the other end, and it's over. One gets the feeling 

that he is in a "tourist trap", a phony main street. 

"Boston Globe" architectural critic Robert Campbell 

believes that this phony feeling is a stage that we are 

going through because of the newness of revived urban 

marketplaces. "It's a theatrical representation of street 

life. It has to be this....as we begin cautiously, 

self-consciously to re-enact the urban culture we abandoned. 

No doubt in the future the marketplace will feel real." 
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NEW YORK'S SOUTH STREET SEAPORT 

Another waterfront redevelopment project that includes 

a marketplace, is New York City's South Street Seaport. 

Still in the works, this revitalized historic district in 

lower Manhattan includes restaurants, bars, and a variety of 

shops. Located on the same site as several other 

marketplaces in the past is the Fulton Fish Market. This has 

become the retail centerpiece for the entire complex. 

During a recent trip to the South Street Seaport, I was 

struck by the touristy atmosphere of the area, even more so 

than the Quincy Markets in Boston. This was probably due to 

the fact that 20,000 people live within walking distance of 

the Quincy Markets, and very few live near the Seaport. 

Lower Manhattan is the financial center of New York and not 

known for night life or social interaction. Once you have 

visited the South Street Seaport a couple of times, you may 

never return except to show it to someone who has never been 

there. 

After a brief tour of the area, I found myself wanting 

to go uptown to the Greenwich Village and Soho districts 

where one finds a very real atmosphere in which people live, 

work, shop, and socialize every day. 

In Chinatown, one finds that the streets become an open 
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air marketplace during the day. Rather than being a 

manufactured marketplace, it is just the people living the 

only way they know how and gives one the very satisfying 

feeling of being somewhere. 
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Top: Fulton St. with "new" Bogardws at 
center. Middle, left: site plan; right: Fulton^ 
Market with Continental Center far left, 175 
Water St. center {cumed glass cnrner), and 
Seaport Plain (under construction). Above: 
view from the water of Schermerhorn Row 
and Senfwrt Plaza beyond. 

1 Museum Block 2 Fulton Market 3 Schermerhorn Row 
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MARKETPLACE ACTIVITIES 

Buying goods; 

Frequency: overall activity of purchasing goods for any 

one individual will probably occur from 3 times 

per week to 1 time per month. Frequency of 

individual buys during an overall visit can happen 

from 1 to 10 times. For the whole marketplace, 

buying is continuous. 

Length of time; selection can last up to an hour or 

more. Actual exchange will take from 5 to 10 

minutes. 

Number of persons involved; any single purchase will 

involve 1 - 3 persons. Buying throughout 

Marketplace may involve up to 500 people or more. 

How; standing at cashier with arm and hand movements to 

pockets, or purse. 

Selling goods: 

Frequency: from once per hour to continuous. 

Length of time: 1 to 5 minutes. 

Number of persons involved: generally 1. 

How: standing or sitting behind cash register. 
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Deliver of goods to sellers; 

Frequency; usually in morning hours. Once per week up 

to every day for on-perishable goods, every day 

for perishable goods. 

Length of time: 10 minutes to 1/2 hour. 

Number of persons involved: 1 - 4 . 

How; usually movement to the market will take place in 

a truck. Movement from truck to seller's space 

will be achieved by hand, hydrolic tailgate, 

dolly. 

Browsing/strolling/watching people; 

Frequency: continuous for overall market during 

operating hours. Individuals will partake in these 

activities while coming into marketplace, while 

exiting marketplace, and in-between purchases. 

These activities will become the sole attraction 

for some visitors. 

Length of time; 1/2 to 3 hours. 

Number of persons involved: crowd at marketplace will 

most likely be comprised of small groups of people 

and individuals. Groups will be up to 6 persons. 

Overall, these activities will include up to 500 

persons or more. 

How: movement will usually be on foot, but could 

include wheelchairs, rollerskates, skateboards. 
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and bicycles. This movement will be continuous, 

but will include frequent stopping, starting, 

pausing, and slowing. 

Displaying and selling artwork: 

Frequency; while individual people and works will be 

moved in and out of the area on a regular basis, 

the overall display and selling of artwork will be 

a continuous activity in daylight hours. These 

activities in particular will increase 

dramatically during weekends and holidays. 

Numbers of persons involved: artists and sellers will 

number between 10 and 30 on the average but could 

increase to 60 or more during special events. The 

number of viewers and buyers will be relative to 

the number of persons using the marketplace. 

How: artisans will generally be seated while viewers 

and buyers will generally be standing. Viewer 

movement through this area may be slower than 

through the marketplace with more stopping and 

longer pauses. 

Playing music: 

Frequency: outdoor music will occur at various times 

throughout any given week, usually during lunch 

hours on weekdays, and any time on weekend days. 
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Music will also occur during nightt hours, 

especially on weekends, and can be the main 

attraction at times. 

Length of time; During lunchhours on weekdays, music 

may last for 1 - 2 hours. In evening or nightime 

hours, it may become continuous. 

Listening to outdoor music; 

Frequency: the act of listening to music will be 

continuous while music is being played. Individual 

listeners will come and go, some staying for long 

periods of time and others pausing briefly. 

Length of time; individual, 5 minutes to 2 hours. 

Number of persons involved; most likely there will be 

from 1 - 6 persons in a sub-group with 100 or so 

persons forming the whole crowd. During special 

occasions, the crowd could be considerably larger. 

How: generally standing for typical passerby. Seated on 

benches, steps, etc. for those eating lunch. 

Seated in portabl4 seats on special music 

occasions. 

Drinking in public place: 

Frequency: for individual person, this could occur as 

often as every evening and as little as once per 

month or so. This activity is most likely to occur 
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from 12:00 noon to 1:00 p.m and 5:00 p.m. to 2:00 

a.m. on weekends. Viewed overall, hov;ever, this is 

a continuous activity during open hours with a 

peak sometime after 5:00 p.m. 

Length of time; individual, 1/2 hour to 4 hours. 

Number of persons involved; the crowd in a public 

drinking establishment is broken down into 

sub-groups generally ranging in size from 1 - 6 

persons. Entire establishment will hold up to 

about 100 persons. 

How; generally this activity will take place while 

seated at a bar or table. Movement from table to 

restrooms will occur more frequently than it would 

during other activities. In the setting created by 

this project, this activity will also frequently 

occur while walking shopping or browsing or 

watching outdoor music. 

Eating in public place: 

Frequency: for the individual, this activity could 

occur as often as every day or as little as once 

per month. On the whole in this project, eating 

will be a fairly continuous activity during open 

hours, with larger peaks between noon and 1:00 

p.m. and between 4:30 p.m. and 8:00 p.m. 

Length of time: individual, 15 minutes to 2 hours. 
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Number of persons involved; Groups of people will 

generally range from 1 - 6 persons, however there 

may be up to 200 persons partaking in this 

activity at one time. 

How; this activity will usually take place seated at a 

table in a restaurant or cafe or bar. In this 

project, this activity can be assumed to take 

place outdoors also with the participant seated or 

walking, or standing. 

Cooking in public establishment; 

Frequency: generally continuous during open hours which 

would most likely be from 11:00 a.m. to either 

10:00 p.m., 12:00 a.m. or 2:00 a.m. The act of 

cooking will have peak hours during typical lunch 

and dinner times. 

Length of time; individual items, from 15 minutes to 2 

hours. Overall cooking activities, from 2 hours to 

8 hours. 

Number of persons involved: 1 - 6 . With all support 

activities taking place in typical food 

preparation areas there may be up to 20 persons. 

Delivery of goods to eating establishment; 

Frequency; usually a delivery of some kind at least 

once per day and not usually more than 3. 
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Length of time; 10 minutes to 1 hour. 

Number of persons involved; 1 - 3 . 

How; by hand and with dollies, etc. 

Cleaning Pots and dishes: 

Frequency: generally during and after lunch and dinner 

hours this will be a continuous activity. Pot 

washing can occur in-between hours of food 

preparation. 

How; for larger establishments, this will occur around 

a dishwashing machine. Smaller establishments such 

as a pub may do this by hand. There will be 

considerable movement around the dishwasher as 

operators replace cleaned dishes to storage areas 

and bring dirty dishes to the machine area. 

Numbers of persons involved: 1 - 2 . 

Service of food to patrons: 

Frequency: this will be a continuous activity during 

open hours with peak and slack times. 

Length of time; 2 to 8 hours. 

Number of persons involved: 1 - 5 . 

How; server will move back and forth from food 

preparation areas to service areas, taking 

patron's orders, delivering these orders to 

cooking personnel, and delivering prepared food to 

151 



O Pet-ivetev 

Pe^R O ••O^TOISAG^ 

d:^c)WNj6^0^'""""^"'"J^ S^evKie 

F0OP ^ d O B r ) £ e 

U^& ^ ^ H H M M l M i i A O ^TO|ZA<^& 

^ p O T WAeH/H63 

CdokNi* UTEHSII. SCQOEI^CE 

152 



153 



&>t.£,PrAtti(s€ op Kof^ey >P (rOCpS e^r ^B&-r>Wl2ANlT 

154 



patron. 

Exchange of money for food or drinks: 

Frequency: this activity will occur after the 

completion of the consumption activity. At peak 

hours, this will be generally continuous, while at 

off-peak hours there may be from 5 minutes to 1/2 

hour between. 

Length of time: 1 minute to 5 minutes. 

Number of persons involved; generally 2, 1 person 

paying and 1 person collecting. 

How: the two people involved will usually be standing 

with the cash register between them. Patron gives 

check and money to establishment, and 

establishment returns change. 

Mopping and cleaning of food preparation areas: 

Frequency; Once per day and sometimes two. 

Length of time; 1/2 hour to 1 1/2 hours. 

Number of people involved: 1 - 3 . 

How; Mop and rolling bucket, rags and sponges, cleaning 

fluids. 

Moving of goods into storage: 

Frequency: follows directly after delivery of goods, 

usually at least once per day, and not usually 
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more than three times. 

Length of time: 10 minutes to 1 hour. 

Number of persons involved; 1 - 2 . 

How: by carrying and using dollies, etc. 

Who; kitchen employees. 

Garbage removal; 

Frequency: 2 to 3 times per week for general area and 

every day for some establishments. 

Length of time: varies depending on which step of 

collection is taking place. 

Number of people involved; varies. 

How; each entity within the complex accumulates its own 

garbage. Some person within each entity will 

remove their garbage periodically and add it to a 

community container. The city garbage service will 

empty these community containers and remove 

garbage from the area. Some establishments will 

have direct agreements with the city for removal 

of their garbage from their establishment. This is 

due to the nature or quantity, or speed of 

accumulation of that garbage. Residential areas 

may have their own community containers, emptied 

on a different schedule. 
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Cleaning of exterior spaces: 

Frequency; at least once per day, may be continuous. 

After special events, this activity may be of 

greater importance, and take place several times 

in a given day. 

Length of time: 2 to 3 hours. 

Number of persons involved; 1 - 2 0 . 

How; with use of hands, brooms, hoses, rakes, spear 

sticks. 

Tying up boat at bayside; 

Frequency; varies, but will occur anytime a boat has 

been the means of transportation to the site. 

Length of time: 5 to 15 minutes. 

Number of persons involved; 1 - 3 . 
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RELAXATION ACTIVITIES 

Reading; 

Frequency; most likely times, weekday mornings from 

7:00 a.m. to 8:00 a.m., weekday evenings form 6:00 

p.m. to 11:00 p.m., weekends at any time from 7:00 

a.m. to 2:00 a.m. 

Length of time: 1/2 hour to 4 hours. 

How: seated at table, desk, or in other chair or couch. 

Watching TV; 

Frequency; most likely times, weekday mornings from 

7:00 a.m. to 8:00 a.m., weekday evenings from 6:00 

p.m. to 11:00 p.m., weekends at any time from 7:00 

a.m. to 2:00 a.m. (frequency will vary depending 

upon individual and individual's occupation). 

Length of time: 1/2 hour to 4 hours. 

How; seated in comfortable chair or couch. 

Socialized drinking; 

Frequency: most likely times, weekday evenings from 

6:00 p.m. to 11:00 p.m., weekends from 11:00 a.m. 

to 2:00 a.m. 

Length of time: from 1/2 hour to 6 hours. 

How; seated or standing with frequent minor movements 

and infrequent major movements. 
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Sleeping; 

Frequency: usually once everv 94 h^ 
jr <jin_e every 24-hour period. 

Length of time; 4 to 10 hours. 

Number of persons involved 1 - 2 . 

How: usually lying down on a bed. Can occur on couch or 

in a chair. 

162 



^hpi^f^ ^ ^©^^ 

163 



PRIVATE EATING ACTIVITIES 

Food preparation; 

Frequency; most likely times, every day between 6:00 

a.m. and 9:00 a.m., 11:00 a.m. and 2:00 p.m., 5:00 

p.m. and 9:00 p.m. Food may be prepared in the 

form of snacks at other times of the day or night. 

Length of time; 15 minutes to 3 hours (average) 

Number of people involved; 1 - 3 . 

How: usually standing with frequent movement through 

short distances. 

Utensil cleaning: 

Frequency: normally after any preparation or eating 

sequence. 

Length of time; 15 minutes to 1 hour. 

Number of people involved; 1 - 3 . 

How: standing at sink or by placement of utensils in 

dishwashing apparatus. 

Food consumption: 

Frequency: most likely times, every day between 6:00 

a.m. and 9:00 a.m., 11:00 a.m. and 2:00 p.m., 5:00 

p.m. and 9:00 p.m. Food may be consumed in smaller 

portions at other times of the day or night. 

Length of time: 1/2 hour to 2 hours. 

164 



Number of people involved: 1 - 6 . 

HOW: usually seated at a table, however, food 

consumption can occur while standing or seated in 

a couch or chair. 
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HYGENIC ACTIVITIES 

Bathing: 

Frequency; usually once per day in early morning or 

evening. Bathing can occur at other times after 

outdoor activities or in more unusual 

circumstances. 

Length of time; 5 minutes to 1/2 hour. 

Number of persons involved; normally 1. 

How: showering or bathing in bathtub. 

Brushing teeth: 

Frequency: up to three times daily, usually after food 

consumption. 

Length of time: 1 - 5 minutes. 

Number of persons involved: 1. 

How; standing at sink. 

General cosmetics; 

Frequency: 1 to 2 times daily, usually morning or 

evening. 

Length of time: 5 minutes to 1 hour. 

Number of persons involved: 1. 

Excretion: 

Frequency; many times, mostly during waking hours. 

Length of time: 1 to 10 minutes. 
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Number of persons involved; 1. 

How: standing at or sitting at table 
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Space Name 

Marketplace a r e a 

Market c i r c u l a t i o n 

C u l t u r a l d i s p l a y 

S p l l e r ' s s t a l l s 

P i ib l in rpf^+rooms 

Boat d o c k i n g 

•'.'at e r f r 0 n n i r e . 

S e r v i c e 

R p s + a u r a n t - B a r 

D i n i n g 

Ent-rance v e s t i b u l e 

M a n a g e r ' s o f f i c e 

R e s t r o o m s 

Wrap room 

T e l e p b o n e s 

.'''^.in k i t c h e n 

CoTd food p r e n . 

JoTd s t o r a . g e 

J"nozpn s+ora i j e 

Tjry s+i^rage 

r,-i s*^ ' - rasbi r<c 

Comments 

-

1000 p . e 10 s f / n . 

^00 n . -5 10 s f / p . 

-̂ 0̂ -l' tiOO Rf. 

U ,-5 il-OO s f . 

?n '? ii?5 s f . 

?00 p . -5 I 7 s f / p . 

1 p e r s o n 

2 @ 2 0 0 s f . 

wali^- in 

^' e a . 

6 s f / m . - 200m. 

1000m. - . I s f / m . 

1000m. d̂  . I s f / m . 

125 s t a c k s - Shf . 

c o n v e y o r t y p e 

1 7 0 

"•:et 

SF . 

^ 7 , 1 0 0 

10 ,000 

scoo 

16,000 

1 ^600 

P.SOO 

3 , 0 0 0 

3 , 0 0 0 
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3 , ^ 0 0 
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150 

400 

7 C 
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1 

1,200 

200 

100 

100 

400 

300 

t o 
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9 0 ^ 

PC'--^ 
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Space Name 

Pot washing 

Linen storage 

Janitor closet 

Loading dock 

Employee restroom 

Bar area 

Seating 

Refrigeration 

Service area 

Dry storage 

Cafe-Bar 

Seating areas 

Kitchen 

Dry storage 

Cold storage 

Frozen storage 

Restrooms 

Loading dock 

Linen storage 

Janitor closet 

Comments 

walk-in 

walk-in 

single unit 

I7sf/p. - loop. 

6sf/m. - 100m. 

60 stacks @ 8hg. 

500m. @ .Isf/m. 

500m. @ .Isf/m. 

2 @ lOOsf ea. 

walk-in 

walk-in 

:'et SF. 

75 

50 

50 

100 

50 

800 

50 

100 

50 

3,000 

1,700 

600 

200 

50 

50 

200 

100 

50 

50 

:'et 
to 

i'^OSS 

Jross 3. . 

55-:-: 3,530 
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SiDace '.'arae 

R e s i d e n t i a l u n i t s 

L iv ing a r e a 

Ki tchen 

Bathroom 

S leep ing a r e a 

G l o s e t - 1 

G l o s e t - 2 

E x t e r i o r c i r c . 

Comments 

100 e a . @ 800sf 80,000 

400 

"70 

50 

175 

35 

20 

50 

:'et 
to 

3 rcss 

85^; 

^-rcss 3F. 

94,118 

Space information source: 

Callender, John Hancock, ed. Time-Saver Standards for Architectural 
Design Data. 6th ed. New York: McGraw-Hill Book Company. 
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MARKETPLACE SPACES 

Circulation space; 10,000 SF 

Purpose; 
1. To accomodate the movement of pedestrians 

through the marketplace. 
2. To act as space for social interaction. 
3. To allow for strolling, browsing, and watching 

people. 
4. Space for outdoor eating, reading, and 

relaxing. 
5. To provide for movement from market stall to 

market stall. 
6. Space for listening to outdoor music. 

Architectural requirements: 
1. Should be open enough to catch natural breezes. 
2. Should provide areas of enclosure and overhead 

protection to escape summer sun and thunder 
showers as well as cooler winter breezes. 

3. Should provide areas for organized lunch hour 
and evening or weekend music. 

4. Should be directly liked to market stalls but 
separated from residential units. 

5. Configuration should provoke excitement and 
festive atmosphere. 

6. Should include pleasant and climatically 
responsive landscaping. 

7. Should supply ample seating without impeding 
pedestrian traffic. 

8. Should be well lit for nighttime activity and 
security. 

9. Should allow for discrete garbage disposal. 
10. Should respond to waterfront as well as nearby 

urban context. 
11. Should allow for future expansion. 

Marketplace stalls: 40 @ ave. 400 SF 16,000 SF 

Purpose; 
1. To accommodate the buying and selling of goods. 
2. To act as focal point, bringing people together 

and promoting human interaction. 
3. To offer specialty items and fresh foods to the 

users. 
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Architectural requirements: 
1. Should adequately protect goods sold out of 

stalls. 
2. Should give open air atmosphere while offering 

merchants enclosure for security and 
territorial needs. 

3. Should allow goods to "spill out" into 
circulation space. 

4. Should allow for expansion. 
5. Should be versatile. 
6. Should allow merchants to rearrange interior to 

any desired layout. 

Public restrooms; 4 @ 400 SF 1600 SF 

Purpose: 
1. To add to the comfort of facility users. 

Architectural requirements: 
1. Should be discretely located but easy to find 

and easily accessible. 
2. Should have durable and resilient finish 

material. 
3. Each men's room will have 5 urinals, 5 water 

closets, and 8 sinks. 
4. Each women's room will have 10 water closets 

and 8 sinks. 
5. Should allow for proper mechanical ventilation. 
6. Each pair of restrooms shall have storage room 

for janitorial equipment that includes a 
utility sink. 

7. Areas should be brightly lit for security and 
the creation of the most psychologically 
appealing space possible. 

Regional cultural display area: 5,000 SF 

Purpose; 
1. For outdoor exhibition of local and regional 

artwork. 
2. To give local artists the opportunity to sell 

their works. 
3. To give pedestrians additional strolling, 

relaxation, and social interaction space. 
4. To supply space for special events. 

Architectural requirements; 
1. Mood should be exciting and festive. 
2. Should include ample seating. 
3. Should respond to waterfront as well as nearby 

urban context. 
4. Should allow for future expansion. 
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5. Should be well lit for special nighttime 
events. 

6. Should include pleasant and climatically 
responsive landscaping. 

7. Should be directly linked to outdoor music 
area. 

8. Should provide areas of enclosure and overhead 
protection to escape summer sun. 

Small boat docking area: 20 @ 425 SF 8,500 SF 

Purpose: 
1. To provide the opportunity for people to come 

to complex by boat. 
2. To add to the feeling of waterfront. 

Architectural requirements; 
1. Shall be well lit for nighttime use. 
2. Shall offer boaters secure docking facilities 
3. Shall respond to all aspects of safety for 

pedestrians and boaters. 
4. Shall be directly linked to a waterfront 

circulation space. 

Waterfront circulation area: 3,000 SF 

Purpose; 
1. To supply pedestrians with a strolling and 

relaxation space along the water. 
2. To facilitate movement from dock areas to main 

activities. 
3. To give pedestrians an escape from more crowded 

areas. 
Architectural requirements; 

1. Shall be well lit for nighttime use and 
security. 

2. Should offer ample seating for eating lunch or 
resting. 

3. Mood should be exciting and festive. 
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RESTAURANT SPACES 

Main dining area; __3,400 SF 

Purpose: 
1. To add to complex by offering pleasant and 

unusual dining facilities. 
2. To give businessmen a welcomed option for 

business lunches. 
3. to act as a contrast to other activities of 

complex. 
4. To become attraction in its own right. 
5. To attract convention goers from future 

adjacent convention center. 
6. To offer relief from highly active marketplace. 

Architectural requirements; 
1. Should be one of the most elegant spaces in 

complex. 
2. should be acoustically isolated from noise of 

exterior activities. 
3. Should take advantage of waterfront and nearby 

urban context by offering views of each. 
4. Lighting should be of medium intensity. 
5. Configuration should offer nearly private 

dining for small groups of people. 
6. Should provide natural as well as mechanical 

ventilation. 
7. Should give users complete control in deciding 

with whom they will interact. 
8. Should provide seating for 200 persons at a 

variety of table sizes. 
9. Should provide hostess and waitress stands. 

10. Should provide easy but unobtrusive access to 
restroom facilities. 

11. Should provide direct access to kitchen 
facilities. 

12. Should provide access to linen storage. 

Bar area; ^rOOO SF 

Purpose: 
1. To give restaurant users a pleasant space in 

which to wait for an open table. 
2. To give restaurant users a place to enjoy 

pre-dinner and after dinner drinks. 
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3. To offer a relaxation and drinking environment 
that contrasts the exterior environment. 

4. To be an attraction for people not eating in 
restaurant. 

5. To act as control zone for restaurant. 
6. To act as transition space and buffer zone 

between the public, festive exterior and the 
more private restaurant. 

Architectural requirements; 
1. Should be an elegantly informal drinking 

atmosphere. 
2. Should be acoustically isolated from the 

restaurant area. 
3. Should offer views to the water or urban 

context. 
4. Lighting should be of medium intensity. 
5. Should provide natural as well as mechanical 

ventilation. 
6. Should offer private areas as well as areas 

that encourage social interaction. 
7. Should provide small refrigerated under the 

counter storage for beer and wine. 
8. Should provide storage for glasses and other 

bar equipment. 
9. Should provide small walk-in refrigeration 

facility for storage of larger items such as 
beer kegs and cases. 

10. Should provide closet space for dry storage. 
11. Should provide bar and bar seating. 
12. Should provide table and chair seating. 
13. Should have easy access to restroom facilities 

without requiring passage through dining area. 

Entrance vestibule and payment space: 200 SF 

Purpose: 
1. To act as a screening space for entrance into 

the restaurant and bar. 
2. To act as transition space from the exterior to 

the interior. 
3. To facilitate the greeting of patrons and 

collection of payment for food consumed in 
restaurant. 

Architectural requirements; 
1. Should act as psychological transition to the 

interior. 
2. Should act as prelude to the contrasting 

elegance of the main dining area. 
3. Should provide counter space and cash register. 
4. Should act as the means of access to the 

manager's office space. 
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Management office; 
150 SF 

Purpose; 
1. To monitor employees of the establishment. 
2. To provide working space for restaurant/bar 

manager. / ij^i. 

3. To complete accounting and payroll computations 
as well as submitting food orders. 

Architectural requirements: 
1. Should provide desk and chair for manager. 
2. Should provide book storage. 
3. Should provide closet space. 
4. Should be acoustically isolated from all other 

areas. 

Kitchen space: 1,200 SF 

Main cooking area: 
Purpose; 

1. To accommodate food preparation and cooking. 
Architectural requirements: 

1. Lighting levels should be high. 
Should provide space with chairs for chefs to 
relax during breaks. 
Should provide extensive mechanical ventilation 
Should provide resilient floor and wall 
covering. 

provide large commercial range, 
provide double deep frying unit, 
provide large commercial ovens, 
provide large steam table. 

2. 

3. 
4. 

5. 
6. 
7. 
8. 
9. 

Should 
Should 
Should 
Should 
Should provide large commercial tilting 
skillet. 

10. Should provide large utensil racks. 
11. Should provide hot bain-marie. 
12. Should provide large commercial sink as well as 
hand washing sink. 

13. Should have direct access to food storage 
spaces. 

14. Should have easy access to employee restroom. 

Cold food preparation area 200 SF 

Purpose; 
1. For preparation of salads and other cold foods. 

Architectural requirements; 
1. Must be directly linked to main cooking area. 
2. Should have both commercial and hand sinks. 
3. Should have large refrigerator. 
4. Should have large counter space with slicer. 
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5. Should have ample utensil storage areas. 
6. Should have ample shelf space. 
7. Should have easy access to employee restrooms. 
8. Should have high lighting levels. 
9. Should provide seating for prep cooks' use. 

10. Should provide resilient floor and wall 
covering. 

11. Can have natural ventilation. 

Cold storage area: 3̂ 00 SF 

Purpose; 
1. To accommodate storage of food items that 

require refrigeration. 
Architectural requirements; 

1. Will most likely be prefabricated unit. 
2. Should be located near delivery entrance. 
3. Should be located near main kitchen area. 

Frozen storage area;_ 100 SF 

Purpose: 
1. To accommodate storage of frozen food items. 

Architectural requirements; 
1. Will most likely be prefabricated unit. 
2. Should be near delivery entrance. 
3. Should be near main kitchen area. 

Dry storage area: 400 SF 

Purpose: 
1. To accommodate the storage of sacked food and 

other items not requiring refrigeration or 
freezing. 

2. Should be located near delivery area. 
3. Should be located near main kitchen area. 

Utensil cleaning space; 300 SF 

Purpose; 
1. To house equipment for cleaning customer 

utensils. 
2. To provide space for cleaning cooking utensils. 

Architectural requirements: 
1. Wall space should accommodate storage shelving. 
2. Should be located near delivery entrance. 
3. Should be located near main kitchen area. 
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CAFE BAR SPACES 

Main public space;^ 1 ^QQ gp 

Purpose; 
1. To provide relaxation and relief from busy 

marketplace. 
2. To encourage social interaction. 
3. To become an attraction in its own right. 
4. To offer a more festive eating and drinking 

atmosphere than that offered by the main bar 
and restaurant. 

Architectural requirements; 
1. Should be informal atmosphere. 
2. Should muffle exterior noises while allowing 

them to enter space. 
3. Should offer views of waterfront or urban 

context or both. 
4. Lighting should be of medium intensity. 
5. Configuration should offer some areas that are 

more isolated from exterior noise than the main 
space. 

6. Should provide natural as well as mechanical 
ventilation. 

7. Should provide seating for 100 people. 
8. Should incorporate an outdoor eating area while 

supplying shading devices to escape the summer 
sun. 

9. Should provide access to food preparation area. 
10. Should incorporate indoor eating area. 
11. Should incorporate bar area within main space 

with bar and bar seating. 
12. Should include a small under the bar refrigera

tor for chilling beer and wine. 
13. Should include under the counter ice machine. 
14. Should include bar storage area for liquor, 

glasses and other utensils. 
15. Should include a larger refrigerator for 

storage of larger items such as kegs and cases; 
this space should be directly linked to bar 
area. 
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Food preparation space;̂  ^ ^ gOO SF 

Purpose: 
1. To provide facilities for the preparation for 

foods generally associated with lunch or light 
dinner. 

Architectural requirements; 
1. Should supply extensive mechanical ventilation. 
2. Should be a well lit space. 
3. Should include storage areas for dry foods, 

frozen foods, and refrigerated foods. 
4. Should include both commercial and hand washing 

sinks. 
5. Should include small commercial oven. 
6. Should include deep frying unit. 
7. Should include medium sized utensil storage 

rack. 
8. Should include storage for customer eating 

utensils. 
9. Should have access to public space. 

10. Should have service entrance. 
11. Should include linen storage. 
12. Should have easy access to adjacent employee 

restrooms. 

Food delivery spaces: 100 SF 

Purpose: 
1. To provide efficient and discrete facilities 

for the delivery of food and other items. 
Architectural requirements: 

1. Should be located away from public spaces as 
much as possible. 

2. Should include loading dock 4 feet above drive. 
3. Doors into kitchen spaces should be double 

doors. 
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TYPICAL RESIDENTIAL UNIT 

Living area; 400 SF 

Purpose; 
1. To provide for general relaxation and 

socializing needs of inhabitant. To act as 
semi-private buffer zone between entrance and 
private areas. To house dining facilities. 

Architectural requirements; 
1. Area will have actual or implied partition 

between general relaxation and dining areas. 
2. Sufficient security and visitor screening shall 

be incorporated into design. 
3. Configuration shall be such that most seating 

elements in relaxation area have easy visual 
access to items such as a television. 

4. Configuration shall allow for relaxed and 
comfortable social interaction. 

5. Mood should be informal. 
6. Vertical aspects of space shall respond to the 

uncomfortable summer heat. 
7. Space will include sufficient couches, chairs, 

bookshelves, cabinets, closets, dining table. 

Food preparation space; 70 SF 

Purpose: 
1. Preparation of food. 
2. Storage of cooking utensils and eating 

utensils. 
3. Storage of frozen, cold, and dry foods. 
4. Cleaning of cooking and eating utensils. 
5. Storage of associated items. 

Architectural requirements: . 
1. This area should have direct access to dinmg 

space. . 
2 Flooring should be of a resilient material. 
3! Equipment layout shall facilitate efficient use 

of space. _ 
4. Space shall include sufficient counter area for 

use in preparation and cleaning activities. 
5. Space shall include a range, a refrigerator, a 
6. Spac4 should allow for natural as well as 
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mechanical ventilation. 

Hygienic area: 5Q gp 

Purpose: 
1. Bathing. 
2. Excretion. 
3. Cosmetic activities (shaving, applying make-up, 

washing hands, brushing teeth, etc.). 
4. Storage of first aid and medical supplies. 
5. Storage of associated cleaning materials. 
6. Viewing self. 

Architectural requirements; 
1. Space shall have resilient flooring. 
2. Space shall allow for natural as well as 

mechanical ventilation. 
3. Space shall be moderately lit or well lit 

depending on user's preference. 
4. Space shall have easy access to relaxation and 

sleeping areas. 
5. Space shall include; bathtub/shower, sink, 

mirror, toiletpaper holder, toothbrush holder, 
soap holder, medicine cabinet, linen closet, 
and other related storage. 

Sleeping area; 175 SF 

Purpose; 
1. Sleeping and napping. 
2. Dressing. 
3. Storage of clothing. 
4. Storage of personal items. 
5. Private relaxation. 

Architectural requirements: 
1. Area is to be considered the most private space 

in residential unit. 
2. Area should be the most quiet space in 

residential unit. 
3. Area should incorporate controllable lighting 

levels. 
4. Area should have easy and private access to 

hygienic area. 
5. Space should allow for both natural and 

mechanical ventilation. 
6. Space should include: bed, clothing storage, 

ample closet space, mirror. 
7. Vertical aspects of space should respond to 

uncomfortable summer heat. 
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STRUCTURAL SYSTEMS 

Building framework: There are no abnormally long span systems 

requirements foreseen in this project. There are 

however, areas that require special attention. These 

include durability and expand ability. 

Durability: 

Due to the possibility of tropical storms and 

hurricanes, the structural systems used must be able to 

withstand such a situation. The typical lateral wind 

load used in structural design throughout the state of 

Florida is based on a 100 mph wind. Winds form a 

hurricane can exceed this figure. More important than 

wind loads are the forces produced by extremely high 

tides and possible wave action on the site. Structural 

systems should be able to withstand this type of 

action. 

Expansibility; 

Due to the nature of this project: a "seed for growth", 

it may be desired to expand the existing structure at a 

future date. Any structural system employed should 

therefore allow for the easiest and most inexpensive 

expansion possible. 

Foundations: Due to the sub-surface geological structure. 
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the foundation systems used will take special 

consideration. 

Cost; 

Although several systems may be employed to satisfy 

project needs, the designer should carefully weigh 

desired outcome with initial cost. 

Efficiency: 

The designer should search for the most efficient 

foundation system to achieve the project needs. A pile 

type foundation will most likely prove to be best. 

Durability; 

The foundation system will need to withstand any 

transferred leads from the building frame during a 

storm. These will be twisting movements. 

185 



ENCLOSURE SYSTEMS 

The enclosure systems can offer the designer many 

o p p o r t u n i t i e s , but must a l so s a t i s f y ce r ta in 

requi rements . The most important areas l i e in 

d u r a b i l i t y , e x p a n s i b i l i t y , c o n v e r t i b i l i t y , and 

e f f i c i e n c y . 

Durability; 

Due to the numbers of people anticipated to use the 

complex, the nature of their activities, enclosure 

system must be capable of withstanding the violent 

forces of tropical storms and hurricanes. 

Expansibility; 

Enclosure systems should also be easy and inexpensive 

to add on to. 

Convertibility; 

Enclosure systems used for the marketplace stalls 

should make conversion of a space from one function to 

another take place cheaply and inexpensively. It may 

also be desired to allow some spaces to open up to the 

outdoors on nice days and close itself off on 

unpleasant days. 

Efficiency; 

Enclosure systems should facilitate easy maintenance 
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and cleaning. These systems need to consider efficient 

use of energy. 
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MECHANICAL SYSTEMS 

Expansibility; 

It may be desired to expand a mechanical system at a 

future point in time and the designer must take this 

into consideration. 

Efficiency vs. Life Cycle costs; 

The designer should weigh the initial costs of a 

system, its life cycle costs, and its durability with 

its efficiency of operation. 

Visibility; 

The designer should choose a system that is either 

visually unobtrusive or meet these requirements through 

placement. 

Accessibility: 

Mechanical systems must be accessible for maintenance 

while inaccessible to users of the complex. 
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ELECTRICAL SYSTEMS 

Feeder Lines: 

Visibility: 

The main power lines servicing the complex should not 

become an "eyesore" to the user. This could have 

negative psychological effects. The same is true of 

major junction boxes and transformers. 

Accessibility; 

Feeder lines should be easily accessible to authorized 

personnel but not to complex users. 

Expansibility; 

The system should allow expansion at a future date. 

Safety; 

Due to high voltage and amps, there must be some 

dependable method of keeping the system under control 

and away from users. 

Branch Lines; 

These electrical subsystems must meet the same 

requirements as the main feeder lines, and also include 

some method for monitoring individual or private use 

for commercial activities. 
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LINE SAFETY 

Natural Hazards; 

The only major potential natural hazard is that of the 

waterfront and boat docking facilities. The designer 

should incorporate some type of system into the design 

that will prevent small children or elderly people from 

accidentally falling into the bay. 

Created Hazards; 

Any complex that encourages large numbers of people to 

congregate in one spot will also have increased chances 

of safety problems. The most obvious problem is that of 

getting emergency medical service to anyone that might 

require it. The designer must devise a system for 

getting help to those who need it, efficiently and 

quickly. 

The increased automobile traffic in the area could also 

create a safety hazard to pedestrians. The designer 

must adequately separate pedestrian and automobile 

traffic in some manner. 
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SECURITY 

Security is also an important factor in the design. In 

addition to safety from natural and created hazards, 

the users and proprietors must be as safe as possible 

from crimes and similar problems. Any time large groups 

of people come together, others come to commit crimes. 

The following are areas requiring special attention. 

1. All exterior pedestrian space, of which there is a 

large amount, should be well lit at night, attention 

should be paid to any "nooks and crannies". 

2. Exterior eating spaces should be able to be secured 

when not in use, and not offer a weak spot in the 

security of the interior spaces. 

3. Individual marketplace stalls may be well open to 

the outdoors during the day, but should have a 

dependable security method when not in use. 

4. The inclusion of boat docks adds to the festive 

a t m o s p h e r e and offers another means of 

transportation to the complex, but designer must 

offer boat owners dependable security for their 

boats. In doing this the designer must also not let 

the security system make the area look like a 

private, no trespassing, marina. 
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The goal of this project was to create a place that 

promote social interaction between people on a large scale. 

Since this interaction would not depend on the business day 

for its existence, it would spark activity in the downtown 

area of Tampa after five on weekdays and on weekends. 

The festive atmosphere of the place allows for the 

interaction between people to occur at many levels„ While the 

various bars and restaurants offer a more typical type of 

socializing, their unique and differing environments add an 

extra flair or flavor to the interaction between their userso 

The atmosphere of the marketplace gives the buyers and 

sellers the oportunity to participate in a roll playing 

game that could forseeably be taken to extremes. The residential 

units bring a local, neighborhood element to the project 

and one can see a special relationship between the residents 

themselves and between the residents and daily users living 

elsewhere 0 The amphitheater/plaza offers a place inwhich 
i 

organized events could occur with a well defined set of actors 

and a v/e&l defined audience. In contrast to this, the waterfront 

plazas are places inwhich anyone can be an actor and anyone 

can be audience;' It is a place to see and be seen. 

While the activities of the project speak about 

interaction between people, the configuration of the project 

itself speaks about the interaction between man's built 

environment, the land and the seaoIn any natural meeting of 

the land and the water, there is a certain amount of ambiguity, 



a conflicting harmony which leaves an area that is neither 

land nor water, such as the muck, weeds, and animals of a 

swampy marsh, or the area between the high and low tide 

lines at a beach. In man's attempt to bring order into his 

world, he constructs definable lines of demarkation between 

the land and the sea. However, many of the structures 

themselves create a new sense of ambiguity, this time 

between the built environment and the water. 

Within the state of Florida, there are only three 

ways inwhich the land and sea meet* a beach, a swamp, or 

something built by man. All three of these show up in the 

project designo The man-made edge uses a variety of devices 

to add interest to the site while summarizing the variety 

of forms that a built edge can take. The limits of the 

site are defined by two bridges, the beach is held in place 

by a rock jetty, a v/ooden pier projects outward across the 

swamp and into the water, a seawall forms a clear edge but 

is allowed, at one point to spear outward in the form of a 

triangular slab. . ' ! 

The projections of the built environment into the 

sea retrieve thd sense of^harmonious conflict between land 

and water that would be lost with a linear seawall. The rocks 

of the jetty quietly displace the water while allowing the 

water to move in and out between them. The wooden pier floats 

quietly above the water and allows the two entities to 



co-exist with a minimum of interference. The angular slab 

slices through the water, but the water has defracted the 

slab, showing equal and interactive forces at work. 

Letting the streets of the city slice through the site 

to become these masses in the water not only gives the city 

an edge and welds it's two grids together, but it raises the 

question of v/here do these voids stop being streets and start 

being something else? 

Away from the water's edge, the project continues to 

display the interaction between the built environment, the 

land, and the watero The city park, man's orderly way of 

bringing nature back into his built environment, is allowed 

to spear through into the site from the city in the form 

of the triangular, well manicured park at the center of the 

site. The linear residential units, which emphasize the 

idea of streets as voids with mass in between, begin to 
and 

break up tov/ards the jungle end a building is nestled in 

and overgrovm by the jungle. The jungle then jumps over to 

fill the voids created by the break-up of the residential 

units.This theme continues with the long linear street 

breaking up to form three chunks of mass in the water and 

the water jumping back to form pools in the street. VJhereas 

the main jungle area seems to be in control of the built 

environment, the piece of jungle by the amphitheater plaza 

is clearly defined and controled by the built environment. 



The buildins themselves become an extension of the 

site's interaction between environments. The marketplace, 

which takes on a flowing form like the water in contrast to 

the residential units which take on a very rigid form like 

the city, is used for the sale of the area's land and sea 

foods. The cafe in the jungle might give one the impression 

that it is the result of an ad-hoc process inwhich man 

builds and nature takes away. Also, while the building 

is in the jungle, it uses open framework and glass pannels 

to invite the jungle into the building. Similarly, at the 

opposite end of the site, an oyster bar is placed in the 

water but brings the water into the bar in the form of a 

huge aquarium that becomes both window and skylight for the 

dining area. The restaurant towers at the center of the site 

sit half in and half out of the water. A gargoyle spits 

water back towards the city into a pool that may be the 

result of displacement by the triangular slab which extends 

into the sea between the two towers. The residential units 

use a transitional element of palmetto scrub and broad open 

porches to bring the outside in and visa versa. 

There are many other elements in the design that add 

to it's sense of place and give it excitemen;^ and surprise. 

The street side of the residential units is very wall-like 

and designed for the automobile. It's colors hold the interest 



of a passer-by while creating a strong desire to see beyond. 

In contrast, the opposite side is pedestrian oriented and 

the image of a row of beach houses is not at all v/hat one 

might expect to seen The towers, with their shining black 

and white tile, would also not be expected. Their distorted 

proportions and spitting gargoyle give them an almost 

sureal effect on the unsuspecting viewer. 

The am.phitheater plaza creates a play on three axis'. 

The walk along the colonade of palm trees follows the 

v/aterfront street, Florida Ave, punches through to become 

the jetty, and the amphitheater forms its own axis. Where 

the three axis' meet, two small structures form both a 

beginning and an end for each axis while creating a knot 

which ties them all together and manipulates pedestrian 

circulation. 

The level changes in the marketplace itselfserve 

several functionso They add interest to the place by 

making it more maze-like, they work to control circulation 

through the market by breaking it up, and they allow the 

seller to be up above the buyers at least 50% of the time. 

The level change in front of the residential units and 

the colonade of palm trees form the merging of the linear 

and curving elements. 

One can see the end result as a series of places 

within a larger place that is held together by a series of 



of a passer-by while creating a strong desire to see beyond. 

In contrast, the opposite side is pedestrian oriented and 

the image of a row of beach houses is not at all v/hat one 

might expect to seeo The towers, with their shining black 

and white tile, would also not be expected. Their distorted 

proportions and spitting gargoyle give them an almost 

sureal effect on the unsuspecting viewer. 

The am.phitheater plaza creates a play on three axis'. 

The walk along the colonade of palm trees follows the 

v/aterfront street, Florida Avco punches through to become 

the jetty, and the amphitheater forms its own axis. Where 

the three axis' meet, two small structures form both a 

beginning and an end for each axis while creating a knot 

which ties them all together and manipulates pedestrian 

circulation. 

The level changes in the marketplace itselfserve 

several functionso They add interest to the place by 

making it more maze-like, they work to control circulation 

through the market by breaking it up, and they allow the 

seller to be up above the buyers at least 50?̂  of the time. 

The level change in front of the residential units and 

the colonade of palm trees form the merging of the linear 

and curving elements. 

One can see the end result as a series of places 

within a larger place that is held together by a series of 



threads running the entire length of the site. The 

marketplace becomes a thread with it's colors that warm-

up and cool off as the level of activity does. The trees 

become a thread that run from jungle to jungle. The bay 

becomes a watery thread along the whole site. The resi

dential units become a linear thread, and the open 

framev/ork becomes a thread-like theme. Most importantly 

hov/ever, the people, with their levels of concentration 

manipulated by the site, become the most powerful thread 

that ties these places together. 
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