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With the rise of non-store venue popu
larity, architecture must face the chal
lenge of creating an environment that 
evokes an experience, coupled with 
image branding, that not only sells the 
product, but also physically populates 
the square footage with consumers. 

The facility will serve as a retail space 
for the solid color t-shirt company, 
American Apparel, as well as a con
tainer that architecturally facilitates 
image branding of the parent com
pany. 

The site occupies a new single build
ing location within Mockingbird Station 
in Dallas, Texas. Mockingbird Station, 
located along Highway 75 and Mock
ingbird Lane, serves as a mixed-use 
development integrating retail, enter
tainment, loft living, restaurants, and 
office spaces with pedestrian, vehicle, 
and Dart Line traffic. Target consum
ers of the area are composed of stu
dents of Southern Methodist Univer
sity, residents of the Dallas Metroplex 
and nearby Highland Park, and ve
hicular traffic from State Highway 75. 
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term establishment I 

Non-store venue: A setting for the 
buying and selling of goods conducted 
through a non-traditional building set
ting such as the internet or mail cata
logues. By 2010, 55% of the nation's 
shopping is projected to occur in non
store venues. 

Image Branding: The marketing of a 
product through the creation of a 
brand image in the mind of the con
sumer. 

Consumer: One that acquires goods 
or services for direct use or ownership; 
the target in the absorption and satura
tion of the brand image. 

Architecturally Facilitate: The crea
tion of an image through architectural 
elements rather than traditional signs 
and displays. 

Single: A built environment that 
serves as the individual setting for a 
brand image. While the environment 
relates to the surrounding building 
context, it individually creates a sepa
rate corporate image from that of 
Mockingbird Station. 
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theoretical basis I 
introduction 

A main concentration of client corporations within the twenty first century concerns the concept 
of brand building. Executives focus on the creation of a brand image that evokes an important 
emotional link within the consumer, as well as communicating the character of the product and 
ultimately the governing corporation. Traditionally the term image implies something intangible, 
perceived in the mind, and portrayed as a false sense of reality. However with a growing con
centration upon the brand image, one must begin by asking how a focus upon the portrayal of 
an image will influence how retail spaces are designed and how facades are expressed. How 
then can architecture be used to contribute in the present day ideology of the image though the 
creation of environments? 

The dictionary of modern thought defines ideology as, "The science of ideas which would reveal 
to men the source of their biases and prejudices" (Bullock 414). It is that which serves as an 
underlying agent of the subconscious, which influences and directs anonymously societal inter
actions and the means of capital production. Within the current capitalist based society of the 
21st century, the decisions and actions of people are driven by a culture concentrated upon the 
accumulation of wealth, profit, and the spending of money. The dominant class, ruled by large 
corporations such as Nike, McDonald's, and Microsoft, has utilized the practice of "image pro
duction" by creating subconscious associations of products and expectations in the minds of the 
consumer, deemed "branding." Advertising mechanisms such as television, print, and radio me
dia, as well as celebrity endorsements have formed a society that revolves around a focus on 
the image. A society that is driven by image choices concerning cars, apparel, job titles, and 
lifestyle associations all used to reflect the personal image that one desires to portray. A new 
demographic classification of "the consumer' has also been created to quantifiably measure 
the monetary success of businesses. However, in a society where the ideology of the image 
contributes to a new view of the city, a new interaction within social spaces, and a compromise 
of integrity, what can be said for the future of architecture? 
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theoretical basis I 
project theory 

In the current consumer driven society, almost all facets of everyday life are coupled with an 
image or an ideology, defined by advertising and media, and driven solely by profit. Within the 
advertising conception of profit, brand building and prototype establishment becomes the main 
concern of client corporations, a strength created resulting in more sells, a longer image life
span, a higher profit, and recurrent consumers. 

Traditionally the conception of architecture can be considered, rather than defined, by the crea
tion of a built environment in order to facilitate a function. But can architecture respond with in
tegrity, resulting with no compromise to the built structure, materials, or building connections to 
the concept of image branding? 

The focus of this project is the creation of an environment, as well as an atmosphere, that fa
cilitates an equation using "architecture as hardware" in addition to "advertising as software" 
resulting in a branding image. In the working analogy, architecture serves as the hardware, that 
which physically enables a function of an element, while advertising serves as the software, that 
which is dependent upon the hardware to function properly and achieve the desired goal. Thus 
in an architectural sense, image branding is dependent upon its container in order to properly 
communicate the intended image. The desired goal is centered upon a space that communi
cates through traditional architectural elements, including vertical and horizontal circulation, ma
terial properties, and building connections, an intuitive brand understanding for the consumer 
through identity saturation. 

Architectural issues to be considered include elements that focus upon: 
• A retail building type within a commercial context. 
• A monetarily effective rendering of the parent company's "image.• 
• An environment that saturates an identity through architecture rather than traditional signs 

and billboards. 
• The use of non-traditional product displays and shelving that reflect the product's 
• composition, construction, and characteristics. 
• An innovate design that parallels the product; a relationship where the product informs the 

architecture while the architecture informs the product. 
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theoretical basis I 
theoretical precedent 
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The central concept of the Prada 
"epicenter," deemed by Koolhaas as 
the response to the current meshing of 
service building functions (i.e. muse
ums, libraries, and airports) with retail, 
simply for economic survival 
(Koolhaas). This·collaboration, in view, 
took advantage of the inhabitants by 
classifying them as customers rather 
than participants. The epicenter con
cept sought to contribute variety to the 
spatial experience by recognizing con
sumers as " ... researchers, students, 

Figure 1 and patients, and museum goers." To 

Figure2 

create an environment that treated 
"the shopping experience [as] one not 
of impoverishment, but of enrichment." 

The seasonal wallpaper contributes to 
the entire image saturated environ
ment, where the viewer is enveloped 
in the image of the company; one ex
emplified as technological innovative, 
service driven, and as a recipient of 
significant monetary success. 

Interior 
Prada Epicenter 
New York, New York 
Rem Koolhaas/OMA 
2001 
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Figure 2 

Figure 3 

theoretical basis I 
theoretical precedent 
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Figure 1 

The McCormick Tribune Campus 
Center utilizes the concepts of sur
face texture and exterior surface 
composition. Composed of a series 
of function-suggesting icons, the 
exterior fa9ade, as well as interior 
murals commemorate, imply, as well 
as influence the activity appropriate 
for each space. 

Here, the interactive environment is 
suggested both upon the interior and 
the exterior to further allow the envi
ronment to contribute to the overall 
llT campus aesthetic. Although the 
icon dictates and clearly communi
cates the intended action, is the ar
chitectural integrity compromised? 
Could the intended action be com
municated through materials and 
differing levels of transparency 
rather than masking the materials 
through the use of pictorial represen
tations? 

McCormick Tribune Campus Center 
Illinois Institute of Technology 
Chicago, Illinois 
Rem Koolhaas/OMA 
2003 

5 



Figure 2 

Figure 3 

theoretical basis I 
theoretical precedent 
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The "Waist Down Exhibition" serves 
as a traveling art exhibition within 
Prada Epicenter stores highlighting 
the characteristic compositional 
properties of the season's skirt de
signs. The exhibit focuses upon an 
innovative portrayal of the article of 
clothing through shape, material 
properties, and reflective techn iques. 

Although this is a traveling exhibition 
completed within stores after con
struction, notes can be taken con
cerning the concentration upon the 
shape and material characteristics of 
the product. Here the integrity of the 
skirt is not compromised , but rather 
enhanced allowing the consumer to 
visually understand and experience 
the design image. 

Pictured in Tokyo Epicenter 
Prada "Waist Down Exhibition" 
Traveling Exhibition 
Rem Koolhaas/OMA 
2001 
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theoretical basis I 
architectural element precedent 
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Figure 2 

The Dean and Deluca store, located 
in Rockefeller Plaza, expresses a 
simple fa9ade composed solely of 
stone cladding and a large window. 
Here the architectural element of the 
large window is used to communi
cate the function and activity of the 
building without the need of numer
ous signs and pictures. 

While the exterior only expresses the 
words "Dean and Deluca," the inte
rior placement of tables adjacent to 
the glazing communicates the cafe's 
function and image of coffee and 
conversation to the consumer. 

Storefront Window 
Dean and Deluca 
9 Rockefeller Plaza 
New York, New York 
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Figure 2 

theoretical basis I 
architectural element precedent 
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Figure 1 

The use of iconic imagery is found at 
the Nine West SoHo Store in New 
York City. The fa9ade, composed of 
classical elements, houses a window 
display composed of a large "9" used 
to cognitively relate the icon to the 
company's corporate image and sea
sonal line of shoes and handbags. 

However, the expression of the "9" 
icon is accomplished through a sign 
applied to the window rather than the 
window yielding the icon. For further 
expression, could this icon be etched 
or even subtracted from the Nine 
West container? 

Storefront Display 
Nine West 
SoHo District 
New York, New York 
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theoretical basis I 
architectural element precedent 
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Figure 2 

Kate's Paperie, a paper and station
ary shop in the SoHo District of New 
York City, utilizes the product's mate
rial properties of color to express the 
store's retail function and product of 
business. The ceil ing ductwork and 
mechanical units are concealed by a 
display of the business product in a 
visible hanging paper display. 

However, how could the environ
ment express the product while 
clearly expressing the structural and 
mechanical properties of its con
tainer? Could the mechanical units 
mirror the properties and characteris
t ics of the paper product? 

StorefronU Store Interior Display 
Kate's Paperie 
SoHo District 
561 Broadway 
New York, New York 
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theoretical basis I 
architectural element precedent 
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Figure 1 

The Armani Exchange store in New 
York City presents an interesting 
precedent concerning the portrayal of 
an image through the environment. 
The store utilizes the window display to 
define the image, culture, and demo
graphic of their target clientele through 
the live action of a person. A DJ, visi
ble in the store window, expresses the 
hip and trendy culture of the store 
while reflecting a museum as well as 
theater building response from the 
street edge. 

Further exploration can look toward the 
audible communication of the con
tainer's interior musical element to the 
consumers passing by. The stone 
fa9ade could integrate glazing and 
openings that allowed the interior 
noises to be heard, or softly ex
pressed, along the exterior. Attention 
could also be drawn from an audible 
bass line or from the vibration of glaz
ing. Here, the architecture could re
spond and react to the image, rather 
than express it. 

Storefront Display 
Armani Exchange 
SOHO District 
New York, New York 
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theoretical basis I 
architectural element precedent 
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Figure 2 

Figure 1 

The Puma store in the SoHo District 
of New York City is centered upon a 
focal point icon portrayed along a 
back wall in the interior. The envi
ronment is created along a suc
cessful image branding symbol , 
therefore although there is an ab
sence of Puma signage, the func
tion, product, and company is cogni
tively understood by the viewer at 
f irst glance. 

Once again, the image is applied to 
the architecture, rather than defined 
by the architecture. Further explora
tion can point to the arrangement of 
walls and interior pockets in re
sponse to the icon's shape or prod
uct's construction . 

Interior View from Street 
Puma Store 
SOHO District 
New York, New York 
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Figure 1: http://www.twoxfour.net. 
Figure 2: http://www.twoxfour.net. 

Page 5 
Figure 1: http://www.twoxfour.net. 
Figure 2: http://www.twoxfour.net. 
Figure 3: http://www.twoxfour.net. 
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Figure 1: http://www.twoxfour.net. 
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Figure 1: Photograph by author, New York, New York. 
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theoretical basis I 
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Figure 1 Figure 2 

American Apparel 

facility analysis I 
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Figure 1 

American Apparel , a Los Angeles 
based tee shirt company, serves as the 
muse for the project's retail business. 
The company has a unique approach 
to clothing manufacturing through the 
use of simple materials and solid col
ors in the composition of basic clothing 
forms . All facets of the design and 
manufacturing process occur in a Los 
Angeles warehouse, also known as 
vertical integration manufacturing, to 
allow for a more efficient response to 
supply and demand, as well as to the 
production process. 

With the principle characteristics of this 
company, architecture has an opportu
nity to correspond through elements 
that express a simple composition, visi
bly expressed connections, flexible 
spaces, as well as a concentration on 
areas that complement and enhance 
the fabric textures and colors. 16 
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Figure 1 

The company's primary product, 
the tee shirt, can also be used to 
inform the composition of the ar
chitectural spaces. 

Simplistically, the composition of a 
tee shirt is fashioned from a stan
dard pattern and is governed by 
the physical measurements of the 
body (the tee shirt's container). 

------1-~----------------u ~ 

Thus, a retail environment can 
respond to the product through the 
creation of spaces that respond to: 
• the consumer body and 

Figure 3 

Performance Requirement 4: The facility wi ll be shaped and respond to 
the measurements and contours of activity within spaces. 

circulation paths, 
• the nature of the image brand, 
• and the consumer's 

personality preferences. 
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Further analysis between the product of a tee 
shirt and the functional as well as aesthetic 
qualities of its "container" can be engaged 
through key terms such as: 
• Simple 
• Utilitarian 
• Minimalist 
• Translucent 

The pictures on the left illustrate the Ameri
can Apparel "cut out" pattern composed of 
two ident ical pieces of fabric connected into a 
garment by minimal hems. Within the cut out 
pattern, stitching is used only for functional , 
rather than decorative, use and the one-size 
fits all pattern is expressed in both tee shirt 

Visible Connections and dress form. 

Thus, the American Apparel brand image 
can be characterized by: 
• A clean, simple concept. 
• A product created, governed, 
• manufactured, and shipped from the 

same location. 
• Minimal stitching located only along 

• connections . 
Sim~ e Two P ece Construction • The expansion upon pattern length and 

Figure 2 

Figure 3 

function. 
• A product composed of simple fabrics 

and colors. 

Architecturally, this image pattern can be 
expressed in the build ing envelope through 
visible material connections, the expression 
of material properties, and prototype estab
lishment. Avenues such as glazing, a clean 
interior, transparency, and an understanding 
of construction can be explored through such 
a built environment. 
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In order to exhibit a brand image, ob
servation within the consumer is re
quired. According to this mentality, 
building functions, such as those found 
within a museum environment, are 
essential in order to display, communi
cate, and venerate the product. 

What if this image branded retail envi
ronment was treated as if it was a mu
seum? Rather than viewing the gar
ment as a simple tee shirt, the con
sumer, now observer, would regard 
the work as art respecting the fit upon 
a form, the composition and construc
tion, and the choice of medium. 

19 
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The floor plate would be arranged in 
an open floor concept, complete with 
natural lighting and moveable partition 
walls, while the traditional gift shop or 
online website would serve as the op
portunity to purchase a similarly in
spired garment. 

0 0 

Figure 2 Here is where a shift in viewer attitude 
occurs: the intent of occupation would 
be for an experience, rather than a 
tangible product. Instead of going to a 
retail store to try on a tee shirt, the 
consumer would go view, analyze, 
and comprehend the product and then 
immerse himself/herself with the im
age through the act of purchase while 
exiting the building. 

Figure 3 
20 
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Table 1 Required lighting levels 
Space 

Exhibition 
(very sensi1ive) 

Exhibition 
( ensi1ive) 

Exhibition 
(less sensitive) 

Collections Storage 

Collections Handling 

-----
Exliibitio11 materials 

works on paper, 
prints, textiles, 
dyed leather 

oil and tempera 
paintings, wood 

glass, stone, 
ceramics, metals 

Light /e1•el (Jc) 

5-10 

15-20 

30-50 

5 

20-50 

Figure 4 
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Retail Function Function Action 
Merchandise Floor Area holds tanaible product 
lmaae Branding Area displays the "art" 
Dressing Rooms trial immersion, seekina comprehension 
Purchasing/ Transaction Area final comprehension and immersion 
Offices place for sustainabilitv and business 
Storage resetVe of product 
Service connection to suoolv 
Circulation path leadina into each exhibit 
Restrooms setVice for consumer 

Image Branding 

Merchandisable Sq . Ft. 

Dressing Rooms 

Purchase/Transaction 

Offices 

Storage 

~mage f stablishment 

Image 
Immersion 

Support 

Figure 1 
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facility analysis I oeeeoo 

oe 0 
oeoo 
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Museum Function 
Gift Shoo Area 

Exhibit Area 
Floor Space for Observation 
Floor Soace for Observation 

Administrative Offices 
Archives/ Exhibit Storage 

Service 
Circulation 
Restrooms 

An analysis and comparison of all 
required spaces within the building 
function combination is essential. 
Within the retail/museum environ
ment, the complete square footage 
is composed of: 

• Merchandisable Areas 
• Image Branding Areas 
• Purchasing/ Transaction Areas 
• Dressing Rooms 
• Restrooms 
• Offices 
• Storage 
• Service 
• Circulation 

With the foundational combination 
of image establishment and neces
sary support, the resultant is an 
image immersion within the con
sumer/viewer. 

22 
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Performance Requirement 
1: The facility will establish consumer behavior as an exhibit 
through open floor to floor v.'ews. 

Figure 3 

Performance Re-
quirement 2: The facility will utilize spaces grouped along a 
path. 

facility analysis I 
activity analysis 
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Figure 2 

Merchandlsable Floor Area 

The function supports interaction be
tween the consumer and the product 
as well as temporarily housing the mer
chandise. 
The character of the space is compli
mentary to the product, simple, and 
efficient. 
The targeted user within the space is 
the consumer while the space is main
tained by the employees. 
Size includes spaces among 2.5 floors 
totaling at 2000 S.F. 
The important issues to consider in
clude the retail space as the largest 
percentage of the square footage, the 
product maintaining the highest prior
ity, and the company's dependence 
upon the square footage for sustain
ability, support, and promotion. 
Equipment required includes: shelv
ing, displays, mannequins, adequate 
lighting. 
Adjacency is required to the entry, 
image branding space, dressing 
rooms, transaction areas, and 
circulation. 23 



Figure 1 

Performance Requirement 3: The facility will utilize all square 
footage as well as the surrounding exterior perimeter in order to 
communicate the brand image. 

o• o 
facility analysis . o • o o o I ~:::~: 

activity analysis ~ • 0 0 

Image Branding Area · 

The function is to create spaces and 
building elements, not within the mer
chandisable square footage classifica
tion, that contribute to the architectural 
and environmental attitude, feel, and 
emotion of the company. 
The character is informative, non
verbal, and cognitively understood. 
Users include both the consumer and 
the employees in a visual and emo-
tional sense. 
Size serves as an unassigned number, 
for the building in its entirety creates 
the image, however spaces designated 
for communication is estimated at 15% 
of the total square footage, 810 S.F. 
There exists a concentration upon is· 
sues concerning an image communi
cation through architectural spaces 
and elements rather than traditional 
signs and pictures. 
Equipment includes lighting, technol
ogy, connections, and adequate light
ing. 
Adjacency is required to any spaces 
that influence how and what the con
sumer will purchase. These spaces 
include: the entry and exit, the mer
chandisable floor area, dressing 

Figure:r~ rooms, purchase/transaction areas, 
circulation, exterior, and product dis-

Perfonnance Requirement 4: The facility will communicate play. 
the brand image through architectural elements, rather than 
signs and pictures. 
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Performance Req.uirement 5: The .faCi:ii~ will create a private 
dressing environment that responds to culture of the target con
sumer. 

Figure 2 

Performance Requirement 6: The facility will support hard
ware that functionally and aesthetically exhibits an image with
out signs and pictures. 
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The function is to allow for a space 
that encourages the action of trying on 
the product and ensures privacy. 
The character is experimental, clean, 
simple, and private. 
Users include the consumer. 
Size includes 6 dressing rooms total
ing 600 S.F. 
Important issues include the expres
sion of the clientele's culture through 
materials and spatial arrangement, the 
creation of a private and comfort .en
couraging environment, the separation 
of genders, and the function of the 
space as a trial personal immersion 
with the image. The decisions made 
within the space directly influence the 
subsequent activity within the pur
chase/transaction areas. 
Equipment includes proper lighting, 
mirrors, as well as shelves and hooks. 
Adjacency is required to the merchan
disable square footage areas, image 
branding areas, storage, and the pur
chase/transaction areas. 
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Figure 1 

Performance Requirement 7: The facility will offer a trans
action and purchase space that serves as the final image 
branding embedment for the consumer. 
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Figure 2 

Performance Requirement 8: The facility will utilize the lo
cation of the transaction and purchase area within the most 
efficient location of the circulation process. 
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Center island: 13'-0" x 9'6" to 13'-0" 
Display islands: 10'-0" x 5' 10" to 6'-3" 
Floor Tables: 4'7" x 3'-0" 
The function is for the creation of a 
space for the purchasing and transac
tion of the product. The area also 
serves as the primary occupied space 
for the employee as well as the "help" 
desk location within a consumer's cog
nitive map. 
The character is tranquil, inviting, 
clean, and efficient. 
Size: 500 S.F. 
Users include the consumer along the 
exterior perimeter of the space while 
the employee occupies in interior. 
Size 
The important issues to consider in
clude the space functioning as the last 
occupied area as well as the final inte
rior image branding embedment for the 
consumer. Additional space is required 
for the display of impulse buys, the 
consumer's belongings, and for pack
aging and folding upon purchase. 
Equipment includes computers, print
ers, credit card machines, and proper 
task lighting. 
Adjacency is required to the merchan
disable square footage areas, dressing 
rooms, offices, storage, and the main 
circulation routes of the entry and exit. 
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Figure 1 

Performance Requirement 9: The facility will utilize the 
street edge of glazing display by encouraging pedestrian 
views. 
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Figure 2 

Performance Requirement 10: The facility will support a 
transparent fa~ade that communicates, through both window 
and a merchandise display, the gQveming company and 
building image. 
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The function serves as a display of 
the product, definition of the image, 
and a non-verbal communication of the 
store's function to those that pass by. 
The character is clean, cognitively 
understood, and reflects upon the 
American Apparel business character. 
The users are the consumer, in a vis
ual sense, and the space is maintained 
by the employees. 
Size: 4 separate ground floor displays; 
400 S.F. 
Issues to consider include the space 
serving as a determinate factor for en
try into the space for the pedestrians. 
Not only do the spaces reflect the com
pany image, they also reflect and dis
play the building's character, construc
tion, and materials. 
Equipment required includes proper 
lighting, technological equipment, and 
mannequins. 
Adjacency is required to the entry and 
exit, exterior, and the merchandisable 
square footage area. 
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Offices 

The function serves as a space to 
house the manager as well as in-store 
business affairs. 
The character is one of a profes
sional, business-like setting, yet still 
reflects the casual character of the 
company. 
Users include all employees. 
Size includes 3 offices totaling at 900 
S.F. 
The issues to consider concern the 
creation of a space that does not sub
tract from the merchandisable square 
footage, but assists with the efficient 
operation of the entire space. 
Equipment includes, proper task light
ing, computers, telephones, televi
sions, furniture, and other business
oriented necessities. 
Adjacency is required to the merchan
disable square footage, the purchase/ 
transaction areas, service, and stor
age. 
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The function is to house additional 
merchandise and stock not located 
within the merchandisable square foot
age as well as materials and supplies 
required in the operation of the build
ing. 
The character is efficient, organized, 
and utilized. 
Size: 500 S.F. 
Users include the merchandise and 
the space is maintained by the employ
ees. 
Size 
Issues include the efficient planning 
and an organized interior layout. 
Equipment includes shelves, hard
ware, and durable surface materials. 
Adjacency is required to the merchan
disable square footage, purchase/ 
transaction areas, offices, and service. 
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Figure 2 

Performance Requirement 11 : The facility will utilize circulation 
that encourages activity throughout the entire perimeter. 
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Figure 3 

Performance Requirement 12: The facility will allow for areas 
readable and translatable into cognitive maps. 
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major cntran~cs 
Figure 1 

Circulation 

Custom aisle widths: 
For clerks: 2'-0" to 2'-3" 
For main public: Min: 5'-7" to 7'-0", 
Max: 11 ' 
For secondary public: 3'-0" to 3'-6" 
The function encourages and facili
tates pedestrian flow into all areas of 
store. 
The character is encouraging, reliable, 
trustable, and clearly defined. 
Users include both consumers and 
employees. 
Size is 15% of the total square foot
age, 810 S.F. 
Important issues to consider include 
the need for a surface that encourages 
pedestrian traffic, the composition of 
readable areas that contribute to the 
consumer's cognitive map, and the 
necessity of the path to connect all 
spaces. 
Equipment includes elevators, stairs, 
lighting and the proper surface materi
als. 
Adjacencies required are all spaces, 
for the circulation serves as the con
nector to all interior points. 
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Entry/Exit 

Figure 1 

Performance Requirement 13: The facility will explore the creation of nooks and open wall spaces. 

Figure 2 
Performance Requirement 14: The facility will utilize spaces as high image branding areas located 
along the direct circulation path along entry and exit. 
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Figure 1 

Performance Requirement 15: The facility will support ma
terials that serve as an architectural element contribution to 
the Image branding of the space. 

Figure 2 

Performance Requirement 16: The facility's materials and 
connections will reflect American Apparel's use of a combed, 
ring spun, 30 gauge thread cotton. 
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Figure 3 
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Verticality 

Fundamentally, the American Ap
parel tee shirt product is based upon 
a single design, varied by the addi
tion and subtraction of material 
length, categorized into three func
tional sleeve lengths: the sleeveless, 
the sleeve, and the long sleeve. 

00 
0 

_ _. ___________________ _.L_Theoretically, within the image-

branded environment, a retail build
ing function can be divided into three 
inhabitant-driven functions that trans
form the space into a story or more 
accurately, a theater: the idea-driven, 
the character-driven, and the milieu
driven. 

Figure 1 

Performance Requirement 17: The facility will present a vertical 
progression of activity that mirrors the material addition and sub
traction of the tee shirt concept. 

Dresses 

T-Shirts (Long Sleeve) 
T-Shirts (Long Sleeve) 

T-Shirts 

Tanks (Sleeveless) 
Tanks (Sleeveless) 

Milieu-Driven 

Character-Driven 

Idea-Driven 

The idea-driven first floor produces a 
space that functions as the introduc
tion and resolution to the "shopping 
plot" providing entry and exit, pur
chase and transaction, and image 
demonstration. The second level 
serves as a character-driven space, 
exhibiting the interaction between 
consumer and product, observable 
from the passive milieu-driven third 
floor environment. 

Within each separate driven environ
ment, additional divisions exist ac
cording to gender, size, and color. 
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Purchase/Transaction Area 

Store Front Displa 

Circulation 

Asslaned Soaces 
Merchandise Floor Area 
Dressina Rooms 
Purchasing/ Transaction Area 
Store Front Display Area 
Offices 
Storaae 
Restrooms 

Unassianed Areas 
lmaae Brandina Area 
Maintenance Closet 
Circulation 
Mechanical 
Electrical 
Structural 
Communication/Data 
AudioNisual 

Quantitv 

e Direct Adjacency 
Indirect 

Scace Percentaae 
2.5 

6 
1 
4 
3 
1 
2 

Total Asslaned 

15% 
1% 

15% 
15% 
6% 
5% 
2% 
2% 

Total Unassianed 
Gross Area Total 

facility analysis I 
space summary 
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Net Asslanable Area Gross Area 
2000 

600 
500 
400 
900 
500 
500 

5400 

810 
54 

810 
810 
324 
270 
108 
108 

3294 
8694 
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The designated spatial func
tions place a greater focus on 
the human interaction and 
movement within the space 
rather than the selling of the 
product (Koolhaas). Two such 
functions, listed at the top of 
the epicenter hierarchy, are 
named stage and street. The 
"stage" is programmed as a 
space, "for capturing the ex
citement of the runway shows" 
while the street focuses on the 
interest of "keeping a space 
open when all others are occu
pied; to eventually return the 
public back to the public." 

Interior architectural elements 
such as hanging display cages 
mirror the city skyline and con
tribute to the implied museum 
function while a series of steps 
functioning not only as an area 
for shoe display, but also as 
theater seating for 200, con
tribute to the theater function. 

Prada Epicenter 
New York, New York 
Rem Koolhaas/OMA 
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Throughout the entire environment, 
the viewer is enveloped in the image 
of the company; one exemplified as 
technological innovative, service 
driven, and as a recipient of significant 
monetary success. The store can 
rightly be divided into two sections, the 
ground level, classified as 
"exhibitionism encouraged", and the 
lower level, defined as one of "seeing, 
touching, and ultimately buying" (Hart 
85). The building is organized through 
the main signature element of the 
"wave" created thorough the connec
tion of the two misaligned, parallel 
spaces. The wave begins at the entry, 
descends as a series of steps, flattens 
at the basement level to allow for cir
culation through the parallel spaces, 
and then curves upward returning to 
additional ground level shopping. 

Prada Epicenter 
New York, New York 
Rem Koolhaas/OMA 
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Figure 1 

The Nasher Sculpture Center, located 
in the Arts District of Dallas, Texas, 
exemplifies the museum building type 
within the Dallas environmental con
text. The display of sculptures within 
the interior galleries as well as 
throughout the exterior garden allows 
for the building focus to concentrate 
upon circulation path and distribution. 
Mechanical systems, ducts, and elec
tronic devises are hidden within the 
travertine walls which creates an inte
rior environment that enhances, rather 
than distracts from the art on display. 

Nasher Sculpture Center 
Dallas, TX 
Renzo Piano Building Workshop 
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Figure 3 

Figure 1 

The concept diagrams exemplify a 
focus upon the creation of exterior 
spaces and the intended viewer fre
quency within each space. Proper 
lighting angles and mechanisms are 
also explored though the sketches. 

Concept Diagrams 
Nasher Sculpture Center 
Dallas, TX 
Renzo Piano 
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Figure 1 

The building's floor plan is composed 
of five vaulted bays that house 3 ex
hibits, a restaurant, and museum 
shop. Within the exterior garden, 
path is suggested and clearly 
marked while providing spaces for 
reflection and rest while observing 
the sculptural exhibits. 

Nasher Sculpture Center 
Dallas, TX 
Renzo Piano 
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Figure 1 

Figure 3 
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Figure 2 

The Kimbell Art Museum also exempli
fies a museum environment and cul
ture within the Dallas area that utilizes 
natural lighting and regional materials. 
The museum displays a permanent 
collection of paintings, drawings, and 
sculptures and the building form re
flects the regional aesthetic. 

Kimbell Art Museum 
Fort Worth, TX 
Louis Kahn 
1972 
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Figure 1 

Figure 2 

Lighting concepts within the barrel form 
are expressed in the sketches and 
lighting diagrams. Indirect lighting is 
produced through the ceiling form and 
also directly through the intermediate 
bays located between the barrel forms. 

Concept Diagrams 
Kimbell Art Museum 
Fort Worth, TX 
Louis Kahn 
1972 
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Figure 1 

Figure 3 
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Figure 2 

Design Research Headquarters, 
now serving as a Crate and Bar
rel store since 1975, expresses 
a building designed for display. 
A glass curtain wall allows for 
the display of product and func
tion to the street edge while mir
roring the surrounding city. The 
building's floors are located 
upon alternating levels creating 
visually stimulating interior 
space. 

Design Research Headquarters 
Crate and Barrel 
Cambridge, Massachusetts 
BTA 
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Figure 3 
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The New York Flagship store for 
Burberry, a couture fashion com
pany, expresses a branded billboard 
fa~de. Reflecting the company's 
signature check pattern, the exterior 
fa~de as well as the interior ar
rangement of shelving and circula
tion creates a retail environment 
branded by the company's image. 

Burberry Flagship 
1 O East 57th Street 
NewYork, New York 
Gensler 
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Figure 2 

A Japanese clothing company, lssey Mi
yake, mirrors the country's obsession in 
a vending machine mentality through its 
Tokyo location. Bright colored tops pack
aged in plastic tubes are displayed 
through a vending machine metaphor 
reflecting the underlying concept of a 
mass-produced design. 

Product Displays 
lssey Miyake 
Tokyo, Japan 
Gwenael Nicolas 
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Within the most ultra-private environment 
of the Prada epicenter, the eight square 
foot dressing room, customers are 
granted the control of the Privalite glass 
walls that transform from transparent to 
translucent with the press of a petal. The 
ability to view outfits previously tried on 
through a plasma screen embedded in 
the mirror, and the ability to check avail
ability of products through a computer all 
while within the dressing space are also 
included. 

The Prada dressing room concept, de
signed by IDEO, focuses upon the image 
branding experience through technologi
cal innovations. Architectural Record 
comments on the experience, "The shop
per literally views himself coming and 
going, transforming the action of trying 
on clothes into a 360-degree perform
ance in time and space." 

Dressing Rooms 
Prada Epicenter 
New York, New York 
IDEO, Rem Koolhaas/ OMA 
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The city of Dallas serves as the 
third largest city in the state of 
Texas and the ninth largest city 

·within the United States (<lDfficial<). 
Dallas is located 245 miles north/ 
northwest of Houston, Texas and 
encompasses 384 square miles. 
The populations of the area total: 

City of Dallas: 1,210,313 
• Dallas County: 2,305,454 
• Dallas Metro: 3,812,875 
• DFW Metroplex: 5, 700,256 

Entertainment districts within the 
city include the West End Historic 
District and the Dallas Arts District 
while the retail industry supports 
spaces such as the Dallas Galleria 
and Highland Park Village. The 
city ranks as the number one visi
tor destination within the state of 
Texas and houses more shopping 
centers per capita than any other 
major U.S. city (<lDfficial<). Public 
Transportation is accommodated 
for with a Light Rail System as well 
as a Trolley Line throughout major 
parts of the city. 

The culture, citizens, and sur
rounding context within the city of 
Dallas qualify the area appropriate 
to serve as the site context for an 
American Apparel image branding 

Figure 1 environment. 
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Figure 2 
Mockingbird Station Aerial 
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Figure 1 

Mockingbird Station sits within an 
area maintaining the highest popula
tion density within 3 miles in the 
state of Texas (cMockingbirdQ. The 
mixed-use environment, including 8 
restaurants, 550,000 square feet of 
office space, 211 loft apartments, as 
well as retail stores, supports a 
DART Station on site and is adja
cently located to the Southern Meth
odist University Campus. The site is 
located at the intersection of Mock
ingbird Lane and Central Express
way and provides site access along 
the frontage road for 1,500 feet. 
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Mockingbird Station Existing Buildings 
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Site Proposal 

The close proximity relationship 
between Mockingbird Station and 
the Southern Methodist University 
Campus creates an environment, 
culture, and clientele su itable for 
such an image branding environ
ment. SMU students spend time 
within the area for class, living, 
shopping, dining, and entertain
ment throughout all hours of the 
day. 

The proposed location, indicated 
on the site diagram, treats the en
vironment as an anchor, freestand
ing and positioned across the 
street from another collegiate at
traction, Urban Outfitters. The 
building sits on an existing parking 
lot and only along with one other 
business, the Virgin Mega Store, is 
visible from the Central Express
way frontage road . 

The footprint of the proposed build
ing measures at 3,000 square feet 
and rises to three stories , a similar 
height as adjacent bu ildings. Posi
tioned in the shade of the main 

••• central loft building, the proposal 
location is able to take full advan-

l:!•:!!•!::!!l!!l~IHl~=!!i:li!l~l!J:i~:llJ:t!llrll"""lmmJHI tage of glazing without extreme 
heat gain. 

Figure 1 
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Figure 3 
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Figure 1 

Contextual Requirement #1 : The building~ function will serve, attract, and support the immediate 
surrounding retail environment. 

connections 
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Figure 2 

Contextual Requirement# 2: The building will make a visual connection to the urban layout and 
aesthetic within the surrounding context. 63 
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Contextual Requirement# 3: The building location will utilize the street view from the Central Ex
pressway frontage road. 
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Contextual Requirement# 4: The building will serve as a node, or building <lnchor,6.vith other 
retail nodes in the composition of a circulation path within the environment. 

Figure 3 
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Contextual Requirement# 5: The building location will utilize both a two sided perimeter of pedes
trian traffic and a two sided perimeter of garage entry and exit. 
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Contextual Requirement# 6: Building entry from the site will be clear, bold, and visible from main 
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points within the immediate building context. 65 
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Contextual Requirement # 8: The building will create 
an exterior environment that gains a hierarchical prominence within the surrounding mixed-use con-

00 0 
00 00 
OOOOee 
00 • 

oo•• o 
00 •• 
0 

66 



Page2 
Figure 1: http://www.dallascvb.com. 

Page3 
Figure 1: http://www.dallascvb.com. 
Figure 2: Image by author (source: Google Earth.) 

Page4 
Figure 1: Photograph by author, Dallas, TX. 
Figure 2: Photograph by author, Dallas, TX. 
Figure 3: Photograph by author, Dallas, TX. 
Figure 4: Photograph by author, Dallas, TX. 
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Figure 1: Drawing by author. 
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Figure 1: Drawing by author. 
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Figure 1: Drawing by author. 
Figure 2: Image by author. 
Figure 2: Image by author. 
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Figure 1: Drawing by author. 
Figure 2: Photography by author, Dallas, TX. 
Figure 3: Photography by author, Dallas, TX. 
Figure 4: Photography by author, Dallas, TX. 
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Figure 1 : Drawing by author. 
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Page 10 
Figure 1: Image by author. 

Page 11 
Figure 1: Image by author. 

Page 12 
Figure 1 : Image by author. 
Figure 2: Alexander, Christopher, Ishikawa, Silverstein, Jacobson, Fiksdahl-King, and An

gel. A Pattern Language (New York: Oxford University Press, 1977), p. 534. 

Page 13 
Figure 1: Drawing by author. 
Figure 2: Alexander, p. 587. 
Figure 3: Alexander, p. 587. 

Page 14 
Figure 1: Drawing by author. 
Figure 2: Alexander, p. 544. 

Page 15 
Figure 1: Ching. Architecture, Form Space and Order (New York: John Wiley & Sons, 

1996), p. 229. 
Figure 2: Ching, p. 264. 
Figure 3: Image by author (source: Ching, p. 338.) 
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The design process began with the 
concept of a glass box acting as a 
container in order to allow for an 
image branding environment 
seemingly without solid visual bar
riers. Each side of the box ad
dresses a different audience, 
whether vehicle, pedestrian, or 
even consumer, depending upon 
the path chosen. 

~vice- In the sketches on the left, special 
co\'¥-\ \?0¥2- attention is placed upon the views 

Figure 2 

from the vehicle entering into the 
adjacent parking garage and the 
views from the pedestrian walking 
along the exterior. Here image 
branding is intended to occur 
through exterior views looking into 
the interior. 
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Figure 1 

Within the outlined program, a 
need for a division and accommo
dation for public and private areas 
existed. The sketches above show 
the process of division exploration 
with a diagonal line. 
Here an unequal, yet interesting, 
division of space is created. While 
working within preliminary site 
models, the diagonal placement 
was determined based upon relat
ing site lines. 
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Figure 1 

The ordering of spaces and deter
mination of square footage is 
based upon the dimensions of the 
t-shirt product in its most commo~ 
retail state, folded . As stated previ
ously in the theoretical s~ction of . 
this program, a main design goal is 
for, •a relationship where the prod
uct informs the architecture and 
the architecture informs the prod
uct." With the created grid (seen in 
figure 2), both the architecture and 
the t-shirt product have the poten
tial to inform the placement and 
construction of one other. 
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Site placement for the building 
draws upon the design goal stated 
earlier in this program where, "the 
building should relate to the sur
rounding building context yet 
should individually create a sepa
rate corporate image from that of 
Mockingbird Station." Therefore 
the building becomes a sculptural 
element, rather than a blended 
element, on the site. In the image 
of the site model in figure 2, main 
areas of sight, such as from the 
DART line, Highway 75, and main 
vehicular entrances, are desig
nated in black lines. The glass box 
is placed strategically along the 
lines of sight in order to only allow 
for partial glimpses of the building 
until the viewer approaches a 
closer building proximity. The im
age branding area is thus ex
panded into three different catego
ries: inside the container, directly 
outside of the container, and from 
an exterior distance from the con
tainer. 
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The sketch of the second 
floor plate in figure 1 ex
emplifies the beginning 
stages of schematic devel
opment in accordance with 
the ordering grid. Two 
main core concrete walls 
define the diagonal and 

1 serve as the housing for all 
t structure and mechanical 

systems in the building. 
Fire stairs, elevators, rest
rooms, and storage all also 
located within the core 
area. A break in the core 
walls allows for the free 
circulation between both 
the public and private ar
eas and serves as a transi
tional area between the 
two differing spaces. 
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The final presentation 
boards also reflect the 
main ordering principle 
centered on the folded t
shirt product. The "grid" 
lines vary in opacity and 
provide visual divisions 
between drawings. The 
main project goal is also 
stated on the presenta
tion and reads, "An inno
vative design that paral
lels the product; a rela
tionship where the t-shirt 
informs the architecture 
and the architecture in
forms the t-shirt. n 
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Figure 1 

The building, essen
tially a glass box for 
the purpose of ob
servational image 
branding, sits in a 
diagonal placement 
upon the site. This 
diagonal placement 
contrasts the adja
cent buildings while 
reflecting the diago
nal of the DART line 
and allows for partial 
"glimpses" of the 
building throughout 
the main areas of 
Mockingbird Station. 
The ordering grid is 
further extended 
along the pavement 
tiles with occasional 
colored tiles, reflect
ing the colors of the 
t-shirt product inside, 
communicating path 
and scale to the con
sumer. 
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The building is a three 
level system with over
lapping floor planes in 
order to encourage ob
servation of other con
sumers, the company, 
and the product itself. 
The floor plate is divided 
into two sections, the 
public shopping area 
and the private office 
area. Flow between the 
two areas is open and all 
spaces, displays, and 
floor tiles are ordered 
along the grid. All con
nection and material de
tails, structure, mechani
cal, and lighting is hid
den in the main core 
concrete walls and the 
raised floor system in 
order to draw all atten
tion to the product rather 
than the building. 
(Display placement is 
signified in blue in the 
following plans.) 
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Third Floor Plan with displays 
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Figure 1 

The sections grant fur
ther insight into the floor 
composition and the re
lationship between 
space and display. The 
building is located on top 
of an existing below 
ground parking garage 
as shown and all col
umns extend into the 
foundation accordingly. 
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Glazing to Wall Plan Detail 
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In order to facilitate a 
glass box in Dallas, 
Texas, the glass wall 
curtain system is com
posed of an outer single 
glazed panel, a 2' air 
gap for heat ventilation, 
and a double glazed 
panel with a UV coating. 
The wall system is con
nected by steel buttons 
and supported by hori
zontal and vertical ten
sion cables, in order to 
allow for maximum visi
bility, attached to the 
steel buttons. The size of 
each glass panel varies 
according to the grid 
(see elevations). The 
base connections of the 
glazing panels and the 
tension cables are hid
den in the core wall and 
raised floor system. 
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Glazing Section Detail 
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Horizontal Folded Product Display 
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Figure 1 

To further relate the p(oduct 
and the architecture, displays 
were designed to allow the 
consumer to interact and un
derstand the building composi
tion while interacting with the t
shirt product. The horizontal 
displays are composed of four 
glass panels connected by 
steel buttons and tension ca
bles. The folded t-shirt then 
rests upon the cables and 
through the action of reaching 
in and touching the folded t
shirt, the consumer indirectly 
interacts with the building. 
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Vertical Hanging Product Display Section 
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Figure 2 

The vertical hanging dis
plays are composed of a 
tension cable and a steel 
button with extension rods 
located adjacent to floor air 
vents. The t-shirt then hangs 
from the extension rods and 
displays movement from the 
upward moving air. 
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Interior Perspective from Ground Level 
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Southeast Exterior Perspective 
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Northeast Exterior Perspective 
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Physical Model, Eastern Perspective 
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Physical Model, Glazing to Core Wall Connection 
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Physical Model, Glazing Corner Connection 
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