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CHAPTER I 

INTRODUCTION 

In a 1979, lima essay, Henry Grunwald wrote: 

Editors were always in danger of being horsewhipped or 
beaten up by gangs. During the War of 1812, one anti
war newspaper was actually blasted by a mob with a 
cannon. On the frontier, tarring and feathering 
editors was a popular pastime. Symbolically, of 
course, it still is. (Grunwald, 1979, p. 74) 

In West Texas, a recent special interest-group campaign against 

the Amarillo Globe-Timea/Daily News (the Globg-Wewa, average daily 

circulation 71,000) gained a sxibstantial amount of community interest 

as it attempted to force changes in the ownership of the newspaper and 

to influence the newspaper's reporting practices and policies (Radolph, 

1987, p. 14). Charges made by the Panhandle Citizens for a Better 

Amarillo Newspaper (PCBAN) were vague but centered around the way local 

issues were reported (Panhandle Group..., November 17, 1987). A series 

of stories on the alleged discrimination of Hispanics in nearby 

Hereford, Texas, and a story about the filing of petitions to recall 

several Amarillo officials, including the mayor, seemed to have 

generated the most public criticism (Radolph, 1987, p. 15). A list of 

the headlines related to the Hereford article is presented in Appendix 

B. According to Garet von Netzer, executive editor of the Globe-News^ 

"No one questioned the veracity of the stories." Netzer added, "They 

just didn't like what was being told" (Radolph, 1987, p. 15). 

The PCBAN campaign included an advertising and subscription 

boycott and a political rally attended by about 1,500 Amarillo 

residents (Barrett, 1988, p. 41). These efforts resulted in 

concessions from the Globe-News that included greater citizen 

participation in the editing process and the creation of an ombudsman 

position (Radolph, 1987, pp. 14-15). A list of the PCBAN events are 

presented chronologically according to newspaper accounts in Appendix 

A. 

1 



The Amarillo Globe-News is owned by Morris Communications 

Corporation. Based in Augusta, Georgia, Morris Communications is the 

owner of 20 daily and non-daily newspapers throughout the United States 

as well as several computer services, commercial printing and outdoor 

advertising companies. Besides the Amarillo Globe-Newa. Morris owns 

the Lubbock Avalanche-Journal/Evening Journal (average daily 

circulation: 77,000) also located in West Texas (Morris Communications 

Brochure, 1988) . 

According to Tables 56, 57 and 58 of the 1980 U.S. Census (1980 

Census, 1981), the cities of Lubbock and Amarillo have similar 

demographic characteristics. Amarillo has 149,230 residents. Lubbock 

has 173,979 residents. The majority of residents in both communities 

are white (Amarillo-89 percent; Lubbock-81 percent). However, both 

communities have an increasing Hispanic population.^ The Amarillo 

median household income is $16,842. Lubbock's median household income 

is $15,732. Both communities have unemployment percentages close to 3 

percent. However, more Liabbock residents are below the poverty line— 

14.4 percent compared to 9.9 percent for Amarillo. 

Despite similarities in demographics, geography, and ownership of 

the community newspapers (and presimied corporate policies regarding 

journalistic standards), Lubbock has received no significant public 

criticism of its reporting practices during the same time-period as the 

Amarillo PCBAN campaign. 

NBC News commentator, John Chancellor, once said that the 

perception that the press is untrustworthy must be taken seriously if 

that is the public's perception (McCarthy, 1983, p. 394). Declining 

^Reliable figures for this estimate were not available. Lubbock's 
Board of City Development estimates the Hispanic population for Lubbock 
in 1988 to be 21.8 percent. Nationally, there was a 61 percent increase 
in Hispanic population between 1970 and 1980. Intercensal growth rates 
are estimated at 3.8 percent each year indicating a doubling of 
population every eighteen years. A problem seems to exist due to 
unclear classification responses with the U.S. Census. For example, the 
"other races" classification increased 2,400 percent in Texas between 
1970 and 1980 indicating Hispanics are choosing new forms of identity. 
We accept for the purpose of this study that Hispanic populations are 
increasing rapidly (Cafferty & McCready,1985). 



public trust in media institutions^ in this century has caused 

increased interest among researchers and media institutions to identify 

dLmage or credibility problems faced by the mass media (Burgoon et al., 

1981; Fry, 1985) . 

As Bernard Cohen pointed out, a newspaper "may not be successful 

much of the time in telling people what to think, but it is stunningly 

successful in telling its reader what to think about" (Cohen, 1963, 

p. 13). This suggests a causal relationship between news stories and 

the pxiblic's perception of issues which theorists define as agenda 

setting (Erbing et al., 1980). Other studies suggest a two-way 

relationship between the public and the media agenda (Tipton et al., 

1973) . If community attitudes are not sympathetic to the values of the 

newspaper, media-stimulated social change probably becomes more 

difficult. According to social learning theory, most adults naturally 

resist persuasion due to a dislike of feeling manipulated (Tan, 1985, 

p. 115). Persuasion studies have shown that when a "message source is 

perceived as actively seeking to persuade the audience and has 

something to gain in doing so, audience attitudes are more difficult to 

change" (Cozzens & Contractor, 1987, p. 439). 

Questions to be Answered 

This exploratory study reports findings on four questions: 

(1) Do similar communities have significantly different perceptions of 

how their respective newspapers report on groups/sides involved in 

community issues? (2) Do white and non-white persons have 

significantly different perceptions of how newspapers report on 

groups/sides involved with coimnunity issues? (3) Which independent 

variables are likely to affect the general public's perceptions of how 

newspapers report on groups/sides involved with community issues? 

^For example: A 1987 Gallup Survey asked respondents how much 
confidence they had in newspapers. Eight percent said a "great deal, 
23 percent said "quite a lot," 46 percent said "some," and 21 percent 
said "very little" (Gallup Report, 1987, p. 9). A 1985 ASNE national 
survey found that 23 percent of their respondents felt that their daily 
newspapers were biased (ASNE, 1985). 
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(4) Do similar communities have significantly different perceptions 

about the editorial/news policies when the newspapers are owned by the 

same corporation? 

Definition of Terms 

Agenda Setting—This theory assumes that public awareness of 

political and social issues are placed upon a hypothetical continuum 

(McCombs & Shaw, 1972). An attempt to move an issue to a position of 

greater public importance can be termed agenda setting. 

Attitudes—Attitudes are hypothetical mediating variables assumed 

to intervene between stimulus and response. Attitudes involve 

cognition, affect, and behavior. 

Bias—Although bias has many definitions and meanings, this study 

accepts the Hofstetter (1976) definition, " . . . the systematic, 

differential treatment of one candidate, one party, one side of an 

issue over an extended period of time" by a media source. It is 

suggested that bias may be stimulated by value systems of news 

organizations and reporters in conflict with audience expectations. 

Consistency—A hypothetical balance of attitudes and information 

within an individual. 

Daily—A newspaper that is published Monday through Sunday. 

Dissonance—A hypothetical term for an uncomfortable drive state 

caused by an imbalance of attitudes and information within an 

individual. 

Enduring Values—Term by Gans (1979) to define recurring values 

that appear in news reports. In a sense, these values are being put 

forth as being "superior" to other possible values. 

Media Reality—Media reality is the presentation of facts, 

events, objects, personalities, etc., through a communications medium. 

Although media content must provide amounts of information richness and 

social presence in order to be used as an information source, the core 

premise is that news content contains bias due to technological 

influences and value systems which news organizations consciously or 

unconsciously communicate in news reporting. Objectivity in news 

reporting is therefore viewed as an ideal by which bias may be judged. 



Plurality—A social science term for significant amount of 

differing voices, groups, or factions within a community. A community 

that has little plurality is called homogeneous. 

Role Schema (plural form: Schemata)—A cognitive construction 

that represents the way we organize norms and limitations of behavior 

about social positions. Put simply, role schemata are the way people 

remember other people. 

Saliency—It is assumed that media content is more likely to 

receive attention if it is deemed to be of importance to perceivers. 

This concept is related to selective perception which assumes that 

different people react differently to the same media messages due to 

different interests, group membership, attitudes and needs. Saliency is 

the importance we put upon the media information. 

Social Reality—It is assumed that perceivers actively construct 

their own reality based on their social environment. It is posited 

that cognitive structures (schemata) guide the perception of new social 

information against memories of old information or concepts. 

Perception is guided toward schema-relevant and schema-consistent 

information. Incongruent information is more difficult to process than 

congruent information often resulting in defense mechanisms such as 

doubting source credibility. 

Delimitations of the Study 

The study is limited to measures of perceived favorable or 

unfavorable perceptions of news reporting of groups involved with 

several types of community issues. Content analysis of the T.nV̂hr̂ r;̂  

Avalanche-Journal and the Amarillo Globe-News was not attempted. The 

research instrxjment fails to measure perceptions of bias reporting due 

to media ownership which may be a significant variable in the Amarillo 

events. 



CHAPTER II 

REVIEW OF THE LITERATURE 

It's [the Globe-News'1 pit bull attacks on every aspect of 
the community always present the area in the worst light. 
It's relentless negativism works at dividing our people when 
we definitely need unity in the face of our economic 
concerns. (Panhandle Group Plans ..., November 17, 1987) 

The "pit bull attacks" quote by Paul Engler was released to the 

press by PCBAN in news conferences and appeared on the mass-mailed 

letter to the Amarillo community (Radolph, 1987, p. 15). The quote 

epitomized the PCBAN agenda setting attempt to stimulate negative 

public opinion toward the Glohe-Nf^ws in order to bring about a change 

in ownership and/or influence Globe-News reporting policies. The quote 

insinuates that the Globe-News reporting practices are biased—that 

they lack journalistic objectivity and fairness. 

Garet von Netzer, executive editor of the Globe-News, pointed out 

that the PCBAN allegations were vague and lacked specific charges 

(Radolph, 1987, p. 14). A review of PCBAN's news statements (Appendix 

A) seems to indicate that the campaign was based on stimulating public 

resentment toward the Globe-News by an agenda-setting attempt to 

associate the reporting practices of the Globe-News with biased, 

negative reporting and other credibility problems. Because these 

charges were not specific, possible newspaper crediblity problems are 

explored by: (1) an examination of the causes and definitions of news 

bias; (2) the role the community plays in credibility problems; 

(3) values in the news which may not, necessarily, coincide with those 

held by the public; (4) possible organizational influences which affect 

the newspaper's objectivity in reporting on community issues; and 

(5) the readers' cognitive expectations of how the news should be 

reported. 

Purpose of the Study 

The purpose of this study is to investigate the differences in 

public trust of two community newspapers' reporting accomplishments 
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after one community has received national attention due to an anti-

newspaper campaign. The study was initiated approximately three months 

after the PCBAN campaign's agenda setting attempt to create negative 

community opinion toward the Amarillo Globe-Newa, The study was 

designed to investigate the remaining effects of the PCBAN campaign on 

Amarillo's pvxblic opinion toward the Globe-News and to compare them 

with the Lubbock market which serves as a pseudo-experimental control 

group. This study should be of interest to newspapers that grant 

concessions to special interest-groups in the wake of public 

controversy. 

News Bias 

In a study of the effects of news bias in communications, Chu 

(1967), concluded that "the persuasive effects are an inverse function 

of the perception of bias by an audience" (p. 248). One of the problems 

faced by media has been a negative image caused by a lack of objectivity 

or fairness in reporting (Gaziano & McGrath, 1986; Burgoon et al.,1981, 

Hofstetter, 1976, Fry, 1985). Although much research has investigated 

organization-based sources of bias, current perspectives have also 

placed the focus of investigation on the perceptions of media users. 

Several studies have attempted to quantitatively measure credibility 

problems and bias in news communications. Column-inch counting, 

attention rating, and page positioning have all been used as measures of 

content bias by researchers, particularly in the study of election 

coverage (Coffey, 1975; p. 551). Other studies have concentrated on the 

practices of reporters, editors and news organizations (Boyer, 1981; 

Blankenburg & Walden,1977; Willis, 1988; Lichter & Rothman, 1981). 

Research efforts have quantitatively explored the public's 

perceptions of credibility. Some examples are: the 1985 Los Angeles 

Times Poll which surveyed approximately 3,000 persons of the general 

public, 3,000 reporters, and over 600 newspapers; Gallup and Roper 

polls; and the 1985 ASNE Credibility Study's telephone survey of 1,600 

persons with a subsequent mail response of over 1,000. Kocher and 

Shaw's (1981) survey of 93 female teachers in the Knoxville, Tennessee, 

area that explored the effects that inaccuracy has on perceptions of 
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newspaper bias and supported the proposition that "people perceive in 

messages exactly what they wish to see" (p. 474); and Mulder's (1980) 

Goodman modified regression of a sample of 557 Holland Sentinel 

subscribers found 85 percent of media credibility variance explained by 

patterns of news exposure, age, sex and education (p. 476). A review of 

these studies seems to indicate that perceptions of bias, as well as 

other credibility problems, occur when media content fails to meet 

pxiblic expectations (Fry, 1985) . 

Sometimes defined as distortion, slanted news, reporting bias, or 

simply bad news (negative news), the term systematic bias offers one of 

the best operational views of news bias. Basing their exploration on 

Hofstetter's (1976) volume, Stevenson and Greene (1973) distilled this 

definition of systematic bias: 

. . . the systematic, differential treatment of one 
candidate, one party, one side of an issue over an extended 
period of time. Bias is the failure to treat all voices in 
the marketplace of ideas equally. (Stevenson and Greene, 
1973, p. 116) 

Besides systematic bias, a review of the literature contains 

other definitions of bias that may affect conclusions drawn from 

studies related to opinion research. In general, however, there seems 

to be an agreement that bias is a product of a lack of objectivity in 

newspaper reporting. 

Hofstetter defines objective or unbiased news in terms of equity, 

"...unbiased coverage includes material that is reported in an 

equitable fashion. The same material would be included in a news story 

in the same context regardless of the candidate or issues involved " 

(Hofstetter, 1978, p. 3). 

Blankenburg and Walden (1981) stressed an economic rationale of 

objectivity, claiming the development of the wire services helped to 

develop objectivity. "Objectivity befitted concise, interesting, 

nonpartisan news accounts that expediently reduced transmission costs 

and attracted readers" (pp. 591-592). In a content analysis of 23 news 

stories, Blankenburg and Walden established a criteria by which 



"interpretation can be quantitatively measured. Interpretation was 

judged to be "space consuming, ill-read and expensive to produce" 

(p. 595). Blankenburg and Walden continued, "For journalists, 

presumably, it is both imperative and satisfying to provide the fuller 

reportage of interpretation to those readers who are willing and able 

to consume it" (p. 595). 

Thomas Griffith (1974) disagreed with the concept of objectivity 

in reporting and stressed the need for fairness in reporting: 

Journalists who once spoke of their objectivity now 
generally accept fairness as the criterion of their 
performance. This suggests that subjectivity is natural, 
and fairness a reasoned control of one's bias. . . To me, 
bias is more elemental. It is really about sympathy given 
and sympathy withheld, and is so pervasive in everyone . . . 
that it is hard to root out. Journalists are not surgeons 
and our scalpels are not sterilized; we ourselves can be 
infected. (Griffith, p. 24) 

Gans (1979) also disputed the validity of objectivity although he 

acknowledged that reporters use the concept as a kind of license to 

pursue the news with individual autonomy in exchange for leaving out 

the reporter's personal values. 

Hayakawa (1962) indicated that objectivity is lost when 

inferences or judgments appear in news reports. Hayakawa defined three 

types of statements that people make: (1) reports, (2) inferences, and 

(3) judgments (Cited in Severin & Tankard, 1988). 

According to Hayakawa (1964), a report is a statement that is 

capable of verification. It is mutually exclusive of inferences and 

judgments. An example is, "Thirty-eight percent of the eligible 

persons voted in the November primary." The 38 percent vote can be 

verified through recount or official source. 

Hayakawa (1964) defines an inference as a statement that 

assumes information on the unknown based on information that is known. 

For example, all statements about events in the future or personal 

feelings are inferences on what will happen based on knowledge of the 

present. An example is, "Most persons were apathetic; only 38 percent 
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voted." It may be true that there was a 38 percent vote but it must be 

inferred that the remaining eligible voters were apathetic. 

According to Hayakawa (1964), a judgment is an expression that 

approves or disapproves of its subject matter. An example is, "In a 

disappointing turn-out at the election polls, only thirty-eight percent 

of the eligible persons voted." The use of the term, "disappointing" 

in this statement represents a judgment of disapproval. 

Besides avoiding inferences and judgments in reporting, 

journalists must also be aware of slanting (Severin & Tankard, 1988, 

p. 63). Hayakawa defined slanting as selecting details that are 

favorable or unfavorable to the sxibject being described. The 1985 ASNE 

report found that 87 percent of their respondents agreed with the 

statement, "News reports should stick to facts rather than containing a 

lot of opinion" (p. 34). 

Hofstetter wrote about the tendency of news gatherers to 

influence opinion: 

There is a constant invitation to seduce or cudgel the 
audience into accepting the newscaster's test of good and 
evil: approving his judgments, bestowing praise, questioning 
acts and policies, viewing with alarm, and condemning others 
for shortsightedness, stupidity, weakness, or wrongdoing. 
Instant complaints are expected from viewers whose 
underlying beliefs and standards for passing judgment are 
violated. What the offended reader or listener cannot 
charge off to carelessness or incompetence, he will charge 
off to newsman bias. (Hofstetter, 1976, p. 8) 

Local newspapers are often expected to be the voice of the 

community (Shaw & Riffe, 1979, p. 477), possibly because of the public's 

perception of media's social responsibility (Siebert et al., 1956). The 

public appears to place great pressures on journalists to maintain 

objectivity. For example: A 1980 Gallup Survey found that Americans by 

a 2-1 margin believe that present curbs on the press are "not strict 

enough" (Gallup, 1980, p. 7). Polls conducted by both Gallup and Roper 

as early as the 1930s found that many people believed newspapers 

"slanted the news in favor of big advertisers, friends of the publisher, 

and friendly politicians" (Fry, 1985). The 1985 ASNE survey found that 

87 percent of their sample agreed that "News reports should stick to 
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facts rather than a lot of interpretation" (p. 34). An exception found 

in Burgoon et al. (1981) indicated bias combined with sensationalism 

seems to be a tolerated aspect of newspaper reporting. 

Another type of news bias occurs when reporters emphasize 

negative reporting or "bad news." One content-study of USA Today found 

that negative stories dominated positive stories by a 20-to-l ratio 

(Fry, 1985; p. xxiii). Haskins and Miller (1984) found in a 

convenience sample of college students that bad news had negative 

effects on subjects' perceptions of the community newspaper and good 

news has positive effects on subjects' perceptions of the community 

newspaper. 

Hofstetter's concept of systematic bias is divided into two 

sources, structural bias and political bias. Structural bias is based 

on the technological perimeters of the medium. All media have 

qualities of bias caused by their technological limitations of 

reporting news events (Hofstetter, 1976; p. 188). For example, 

newspapers may tend to emphasize news that requires detailed or careful 

explanations. Television, however, may emphasize news that contains 

dramatic or vivid visual content that requires less explanation. In a 

related study. Short, Williemis, and Christie (1976) organized media 

along a continuum according to social presence (warmth, sociability, 

personalness [personalness appears to refer to face-to-face 

communication possibilities], and sensitivity) made possible by the 

technological capabilities of the media. Print had the lowest social 

presence, followed in order by: audio-only, audio plus video and face-

to-face communication. According to the social presence view, conflict 

situations are best communicated by media with higher social presence 

(Short et al., 1976, p. 188). 

Political bias seems to occur when news coverage favors 

viewpoints that are consistent with those of the reporter or news 

organizations. For example, many studies have explored unbalanced 

reporting of political candidates and issues (Coffey, 1975; Hofstetter, 

1976; Stevenson & Greene, 1973). In general, these studies concluded 

that the amount of coverage was balanced between political parties. 



12 

indicating that systematic bias may not be as influenced by political 

ideology as originally suspected. 

Instead of political ideology, systematic bias may be a product 

of value assertions. According to Hofstetter, "The world a person 

inhabits is in large part his own creation. If the climate is 

'beastly' in one man's view and 'not so bad' in the view of his 

neighbor, the difference lies in the standards they set for judging" 

(Hofstetter, 1976, p. 7). News reporters, editors and organizations 

may possess values that may influence news selection perceived to be 

inconsistent with values held by their audience. The Los Angeles Times 

Poll found newspaper staffs were almost twice as liberal as their 

readers (24 percent to 55 percent) and consistently took more liberal 

stands on a 15-question poll on social issues fThe Times Poll, 1985). 

Gans defined news as the findings of empirical inquiry by 

reporters and editors "Like other empirical disciplines, the news does 

not limit itself to reality judgments; it contains values, or 

preference statements. This in turn makes it possible to suggest that 

there is, underlying the news, a picture of [a] nation and [a] society 

it ought to be" (Gans, 1979, p. 39). as 

Community Considerations 

Cozzens and Contractor (1987) defined the xinderlying cognitive 

organization of information encoded by media sources as media reality. 

Since the reporters, editors and news organizations must report the 

news based on their subjective constructions of reality and values, 

there may be differences between the reporters' organization of events 

and details of an issue and the public's expectations of how community 

issues should be reported. Cozzens and Contractor (1987) call the 

tendency to doubt media credibility due to the presence of incongruous 

content, media skepticism. Put into the context of this study, should 

the introduction of new media information conflict with the audience's 

already-established social reality, the audience will either adapt to 

the new information or reject it by a variety of methods in order to 

reduce dissonance and maintain consistency (Festinger, 1957). 
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According to Gans, journalism is by its nature an empirical 

discipline. News is a product of empirical inquiry tempered by 

underlying concepts and assumptions about external reality (Gans, 1979, 

p. 39) . Tan, basing his observations on the work of George Gerbner, 

concluded that the mass media attempt "to determine our perceptions 

about the facts, norms, and values of society through selective 

presentations and by emphasizing certain themes" (Tan, 1985, p. 299). 

Smith (1987) indicated that local media are often criticized for 

generating conflict in communities and decreasing social cohesion. 

However, conflict can be a positive function by "revitalizing old norms 

and establishing new ones..." and, "By reporting conflict among 

sxibgroups in a community, the media can promote social cohesion by 

setting agendas for public discussion, leading to eventual resolution 

of the problem" (Smith, p. 820). 

Smith's (1987) review of content analyses revealed that "media 

report greater amounts of conflict in larger, more pluralistic 

communities than in smaller, more homogeneous ones. Smith discussed 

the viewpoints of small-town editors who see themselves as "promoters" 

of the community and editors of metropolitan papers who see themselves 

as community "watchdogs." Smith concluded that media should include a 

"feedback" function as communities grow in complexity (Smith, 1987, 

p. 821) . In a content analysis of conflict reporting among 83 

communities, Donohue et al. (1985) found approximately two-thirds of 

the conflict-based stories dealt with education, labor, business and 

the environment. This study also showed a reduced amount of conflict 

reporting by newspapers which had out-of-state owners. This factor may 

be significant in any comparison of conflict or issue reporting by 

different newspapers. 

Research indicates that increases in the complexity of a social 

system tend to lead to a greater dependence on mass media for 

communication transfer (Ball-Rokeach & DeFleur, 1976). Abigail 

McCarthy reporting on the results of a 1983 survey by the American 

Society of Newspaper Editors to measure regional opinion, concluded: 
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Communication binds the members of a free society together. 
Common action is taken on the basis of shared information. 
Failed communication eats away at the sources of our 
commonality. It seems to me that the current troubles of 
the media rise-at least in part-from forgetting its 
obligation to create community. (McCarthy, 1983, p. 394) 

The 1985 ASNE national survey on newspaper credibility seemed to 

contradict this statement by finding 61 percent of their survey 

respondents believed their daily newspapers were "concerned about the 

coiranunity's well-being" (ASNE, 1985). 

Community conflict reporting seems to be related to the amount of 

plurality each community tolerates. Plurality is defined here as the 

niimber of different voices and sub-groups within a social system 

(Donohue et al., p. 490). Content analyses have revealed that "media 

report greater amounts of conflict in larger, more pluralistic 

communities than in smaller, more homogeneous ones (Smith, 1987, 

p. 380) . Part of this plurality can be explored by absolute properties 

such as the influence of certain demographics (Shaw & Riffe, 1979, 

p. 478) . According to the Shaw and Riffe (1979) study, personalism/ 

surveillance and competence/trust are strong predictors of newspaper 

satisfaction, bias is rarely a predictor, though it does consistently 

correlate with satisfaction with the paper. According to this study, 

the degree with which a paper is accurate, current, trustworthy, 

vigilant, personal, and involved in the community is more salient to 

reader satisfaction than the degree of bias and sensationalism. People 

may tolerate the latter and still be generally satisfied. In fact, it 

is possible that they expect some degree of sensationalism and 

nonobjectivity. However, stiboptimum performance in the other areas 

jeopardizes satisfaction (Burgoon et al., 1981, p. 419). 

Values in the News 

Willis (1988) found in a 1987 survey of 52 daily newspaper editors 

that the majority of their respondents "did not seem unduly concerned 

with differences between their news sense and their perception of the 

reader's news sense..." (pp. 14-15). In a seminar dedicated to Roy H. 

Howard at Indiana University in 1984, journalists spoke out against 
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newspapers that attempted to please the public instead of concentrating 

on public affairs reporting (Fitzgerald, 1984, p. 14). At the seminar, 

Dan K. Thomasson, Washington bureau chief and editor for the Scripps-

Howard News Service, said "I must confess that I often wonder if 

newspapers aren't, like television, too caught up in the business of 

entertaining rather than in both entertaining and informing" 

(Fitzgerald, 1984, p. 14) . 

"Traditional news values" popularly involved with the 

determination of news are: (1) impact (the importance of the events); 

(2) the unusual (the out-of-the-ordinary that makes people/readers stop 

and pay attention); (3) the prominent (the status of the persons 

involved with the events) (Menscher, 1986, pp. 48-50) . Events that have 

impact, contain the unusual, or involve the prominent determine the 

news. Traditional news values that extend or diminish the prominence of 

the news are: (1) conflict (differences of opinion or values); 

(2) proximity (events that are geographically close to people/readers or 

which concern one's interests or group affiliation); (3) timeliness 

(events that are recent or most up-to-date tend to gather the most 

interest); (4) currency (topics gathering public interest) (Menscher, 

1986, pp. 50-56). 

Besides the traditional news values, Gans (1979) identified eight 

preconceptions or enduring values, inferred by journalists. Gans did 

not consider these values as conscious attempts at persuasion. The 

eight enduring values are represented as unconscious and intervening 

variables that moderate: the tone used in news stories; the way events 

are described; and the connotations of word choice. The enduring values 

are: (1) ethnocentrism (the emphasis on one's ideals or "side"); 

(2) altruistic democracy (the public interest supercedes self-interest 

and group-interests); (3) responsible capitalism (including the concept 

that capitalists should refrain from unfair exploitation of workers or 

customers); (4) small town pastoralism (Jeffersonian concepts of pre-

industrial values in opposition to events such as pollution, racial 

conflict, racial segregation and crime); (5) individualism (preservation 

of the freedoms of the individual against encroachment); (6) moderatism 

(discouragement of excess or extremism, such as violations of the law); 
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(7) order (respect for authority, social cohesion); and (8) leadership 

(competent, moral, and courageous) (Gans, 1979, pp. 39-69). Gans 

believes that these values have to be identified between the lines, 

"When a story reports that a politician has been charged with 

corruption, it suggests, sotto voce, that corruption is bad and that 

politicians should be honest" (Gans, 1979, p. 40). Gans termed this 

value system, paraideologY (Gans, 1979, p. 68). 

Cirino (1971) compiled twelve different ways that values are 

superimposed into news in deliberate attempts at bias primarily through 

twelve methods (Cirino, pp.134-179): (1) bias in the source of news 

(biased sources are used as primary sources in news gathering 

technique); (2) bias through the selection of news (news gatherers 

usually have access to more stories and photographs than space allows so 

only "newsworthy" stories are selected); (3) bias through the omission 

of news (deliberately leaving out information which the news gatherers 

do not wish the public to know); (4) bias through interviewing 

techniques (interviewing sources on one side of an issue or interviewing 

interested parties as if they were as valid as disinterested experts); 

(5) bias through placement (items placed on the front page are assijmed 

to have greater significance); (6) bias through coincidental placement 

(placing favorable stories of one side next to unfavorable stories of 

the opposing side); (7) bias in the headlines (Enchases of news articles 

can be altered through word-choice in headlines); (8) bias through news 

images (the use of descriptive words to stimulate laughter, 

condemnation, or disapproval of people that represent a position 

contrary to the interests of the communicator); (9) bias in photograph 

selection (selecting images that evoke a negative reaction toward the 

group with whom the communicator disagrees; (10) bias in captions 

(similar to bias in the headlines, word choice controls certain 

emphases); (11) distorted editorials (distorting facts to support the 

position held by the communicator); and (12) hidden editorials 

(advertisements designed to look like editorials) (Cirino, 1971, 

pp. 134-179). 
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Organizational Influences 

As Tan (1985) pointed out, communicators do not exist within a 

vacuum; they must operate within a system in order to encode messages 

(p. 337) . Tan added, "researchers have realized that often the mass 

communicator's work—and the ensuing products—are constrained or 

regulated by forces outside of him or her and over which he or she has 

very little control" (p. 338). 

The third annual seminar on the Future of Journalism was held at 

Linfield College in Oregon on June 13-15, 1985. During his keynote 

speech, Michael J. Davies, president of the Associated Press Managing 

Editors Association, pointed out news sources within the community 

"began to feel that reporters knew little about their communities, that 

chain ownership put a distance between the readers and the papers. . . " 

(Stein, 1985, p. 9). According to McGuire (1969), audiences are most 

attracted to communication sources with common demographic 

characteristics including place of residence. However, community-owned 

newspapers are being bought by corporations and media chains with 

greater frequency. According to Donohue (1985, p. 4 90), changes in the 

industry, specifically the adoption of the offset production process 

handled by central printing plants and the need to reduce labor, led to 

the sales of many family-owned newspapers in the sixties and seventies. 

In 1923, there were 2,000 daily newspapers in the United States; 3 

percent (62) of those newspapers were owned by 31 different chains. In 

1980, there were 1,745 dailies, of which 65 percent (1,139) were owned 

by 31 different chains (Donohue, 1985, p. 490). 

During the same time-period as the shift in ownership to 

corporations, economic pressures have increased. According to Soloman, 

in the years between 1973 and 1986, 100 major newspapers have gone out 

of business (Soloman, 1986, p. 104). During this same time, newspaper 

readers (across all demographic groups) have been on a gradual decline 

(Soloman, 1986, p. 104). The 1985 ASNE study on credibility revealed 

that even among frequent newspaper readers, television is the preferred 

news source (Radolph, 1985, p. 9). According to Soloman, in 1973, 73.4 

percent of the total adults were classified as newspaper readers; by 

1985, that figure had dropped to 64.2 percent (Soloman, 1986, p. 104). 
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According to Donahue et al. (1985), corporate ownership of 

newspapers has made "maximizing" of profit the greatest concern for 

news organizations. The 1985 ASNE survey found that 22 percent of 

their respondents believed their daily newspapers were "concerned 

mainly about making profits" (ASNE, 1985, p. 30). Instead of "social 

responsibility," the primary emphasis for corporate-owned news 

organizations may be toward market performance. Advertising content of 

a newspaper appears to be superceding the news content: "A primary 

function for newspapers today is to provide vehicles for advertising 

messages, sent to audiences of potential product consxomers'" (Donohue 

et al. p. 491) . A content analysis of 21 national and Minnesota 

newspapers was conducted to see if this "optimum return for capital 

investment" philosophy has reduced the amount of conflict reporting 

(Donohue et al., p. 491). The results indicated that, nationally, 

newspapers under in-state ownership "contain three times as much 

conflict in local government on the average (30.9 [column inches] vs. 

9.3) as newspapers under out-of-state ownership." In the Southwest, 

however, overall conflict reporting was found to be "extremely low" 

regardless of ownership (Donohue, et al., p.497). Thrift found that 

daily papers in western states reduced their publication of 

argumentative editorials on local issues after being purchased by 

chains (Thrift, 1977). 

Breed (1955) discussed the influences of organizational policies 

on journalistic policies. According to Breed, the primary "maintaining" 

force of news selection and editorial practice is the policy set by the 

owner[s] of the newspaper (cited in Severin & Tankard, 1988, p. 232). 

Policy is defined as the "orientation shown by the newspaper in its 

editorials, news columns, and headlines regarding certain issues and 

events" (Severin & Tankard, 1988, p. 232). Breed believed that all 

newspapers have some kind of policy. For example: Donohew (1967, 

p. 553), found in the reporting of Medicare issues, 17 Kentucky dailies 

were more influenced by publishers attitudes toward the subject than 

objective conditions of community need for Medicare. Coffey (1975), in 

a content analysis of daily Colorado newspapers, found "strong 

probability that political news reporting was affected by management 
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attitudes." Three different forms of content analysis were used to 

verify the results. 

Breed concluded that, "Policy usually protects property and class 

interests, and thus the strata and groups holding these interests are 

better able to retain them" (cited in Severin & Tankard, 1988, p. 232). 

Information that contradicts these power relations within the community 

is often, "denied the citizenry" (Severin & Tankard, 1988, p. 234). 

Under this viewpoint, the Hereford and mayoral recall articles seem to 

be a violation of an unspoken trust between newspaper policy and the 

property and power social strata of Amarillo. 

Reader Expectations 

According to the text. Four Theories of the Press (1956) by 

Siebert, Peterson, and Schramm, the United States evolved a new 

philosophy of journalism in the 20th century called the Social 

Responsibility theory (Siebert et al., 1956). The Social 

Responsibility theory maintains that the constitutional protection 

granted to the press, also places a special demand for news gatherers 

to meet a "social responsibility": 

Freedom carries concomitant obligations; and the press, 
which enjoys a privileged position under our government, is 
obliged to be responsible to society for carrying out 
certain essential functions of mass communications in 
contemporary society. (Siebert et al., 1956, p. 74) 

Understanding and defining the expectations that the public places on 

the press is a complicated task. In general, current perspectives on 

mass media theory no longer include concepts of omnipotent mass media 

capabilities (such as the hypodermic needle analogy) that can guarantee 

changes in audience attitudes. More modern concepts have recognized 

the individual's interactions in social relationships that influence 

media effects. 

Krech and Crutchfield discussed the need to understand the role 

of social influence on individual perception. According to Kretch and 

Crutchfield, "We cannot understand an individual's perception, or 

interpretation of an event that is part of a larger organization for 
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him, unless we also know what that larger organization is" (cited in 

Schramm, 1954, p. 130). 

Perception is a complex topic. During the 1950s, studies with 

laboratory animals revealed an observable discrimination response in 

animals in the processing and discrimination of information leading to 

reinforcement. Termed, "secondary reinforcement," these observations 

suggest that information-processing or at least discriminatory behavior 

and perception can lead to reward (Mowrer, 1960; p. 186-190) . For 

exanple, in Wykoff, L.B. (1952), pigeons were observed to step on a 

small "treadle" which revealed information on ways to reveal primary 

reinforcement (See also: Prokasy, W.P.,1956, "The acquisition of 

observing responses in the absence of differential external 

reinforcement"). 

Perkins (Mowrer, 1960, pp. 341-348) continued this line of 

research by suggesting that information helps organisms prepare for 

future events. Perceptions of information are not always reinforcing; 

sometimes they indicate dangerous or negative future events. 

Observation behavior in order to avoid negative consequences is termed 

vigilance (Mowrer, 1960, p.100). These early studies fit well with the 

work of Harold Lasswell, who termed human vigilant behavior as 

"surveillance-to learn about threatening events, problems, and people 

in the larger society that could eventually hurt them personally" 

(cited in Gans, 1985; p. 32). 

At the human level, the differentiation of perception of 

communication information becomes very con^lex. Psychological and 

sociological influences can intervene between sender and receiver. 

Walter Lippman (cited in Severin & Tankard, p. 334) discussed the 

possibility of a gap between reality and the pictures of reality that 

influence one's thoughts. According to Krech and Crutchfield (1954), 

perception becomes more complex, "There are no impartial 'facts.' Data 

do not have a logic of their own that results in the same perceptions 

and cognitions for all people. Data are perceiver's own needs, own 

emotions, own personality, own previously formed cognitive patterns" 

(p. 128) . Much has been written on the effect individual differences 
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have on perception. Philip Anast (1961), found correlations between 

attitudes of the press and function of the interests of the perceivers. 

The uses and gratifications theory of mass communication effects 

that was developed in the 1970s may help explain the social and 

psychological causes that lead to the perception of bias in newspaper 

reporting. According to Katz, Blumler, and Gurevitch, uses and 

gratifications theory focuses on: 

(1) The social and psychological origins of (2) needs, which 
generate (3) expectations of (4) the mass media or other 
sources, which lead to (5) differential patterns of media 
exposure (or engagement in other activities), resulting in 
(6) needs gratification and (7) other consequences, perhaps 
mostly unintended ones. (Bryant et al., p. 285) 

Put into the context of this study, (1) community and group 

affiliations affect the way we process social information (2) and 

determine (3) expectations of (4) local newspaper journalism practices, 

which then (5) (6) determine readership patterns as well as 

(7) perceptions of news bias. 

Social learning theory suggests that one learns political 

opinions and values through direct experience or by observational 

learning. Bandura (1977, pp. 184-185) points out, "Information, 

whether generated by direct or vicarious forms of experience, is not 

absorbed automatically. Preconceptions partly determine which aspects 

of experience are extracted and how they are perceived." This is the 

basis of the proverb of the blind men that touched different parts of 

an elephant and allowed their previous experiences to limit and thereby 

bias their perceptions. To understand how preconceptions of social 

reality are constructed, it is important to understand how individuals 

organize social cognitions. 

In a similar thought, social information theory views perception 

as an "active construction of reality" (McArthur, 1982). The 

philosopher Immanuel Kant theorized that man's perception of reality 

goes beyond the immediate sensing of objects or properties. In the 

Kantian view, the perception of reality becomes an exercise in the 

mental organization of these sensed properties. Put sJLmply, Kant 

linked perception with the way people make sense of the world (Kant, 
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1969/1781). Gestalt psychologists Fritz Heider and Kurt Lewin built 

upon this concept (Tan, 1985, p. 82). Heider maintained that one 

organize one's perceptions to "maintain harmony or balance among the 

attitudes and objects in our external environment" (Tan, 1985, p. 83). 

Lewin posited that one organizes one's perceptions to maintain 

consistency (an internal and harmonic balance of attitudes and 

information) and avoid dissonance (an uncomfortable drive state caused 

by an imbalance of attitudes and information) (Tan, 1985, p. 83) . 

Further insights of how preconceptions affect perceptions and 

images can be found in social cognition research. Schemata combined 

these elements with the concept that "organized generic prior knowledge 

enables one to function in a social world that otherwise would be of 

paralyzing complexity" (Fiske & Taylor, 1984, p. 149). 

Schemata is a concept developed by British psychologist, F. C. 

Bartlett, in the 1930s. Schemata deals with the way one organizes 

cognitions in order to avoid being overwhelmed by the world's 

complexities (Bugelski, 1979, p. 289). Bartlett studied how people 

remember stories. He found that people restructure stories to fit 

their own interpretations during their recall. A schema is a cognitive 

structure that "contains knowledge about the attributes of a concept 

and the relationships among these attributes" (Fiske & Taylor, 1984, 

p. 149). 

Different types of schemata guide perception in similar ways. 

Community issue reporting appears to be most closely related to role 

schemata due to the identification of certain sides or groups. Role 

schemata are the cognitive structures we have to organize social 

positions (Fiske & Taylor, 1984, p. 149). For example, one assigns 

police officers in our society certain behaviors and norms. Roles can 

either be achieved through effort (becoming a lawyer, farmer, etc.) or 

ascribed by automatic deteirminants such as age, sex, or race (Fiske & 

Taylor, 1984, p. 149). Put simply, the expectations of certain roles 

in other people's minds are schemata. 

Role schemata are closely related to stereotypes (Fiske & 

Taylor, 1984, p. 149). Stereotypes are the role schemata involved with 

discrimination and prejudice. Often, stereotypes are closely related 



23 

to visually prominent features such as age, race, sex, and ethnicity 

(Fiske & Taylor, 1984, p. 149). Stereotypes tend to have little 

within-group variability. Some insight into stereotypes and negative 

role schemata can be found in the Gerard and Hoyt (1974) research on 

in-group and out-group perceptions. Outsiders (an out-group) appear 

less variable than one's own group (in-group). Due to these 

perceptions of limited variability, inferences about out-group members 

are made with less information. People performing the same actions may 

be seen to be motivated based on their stereotype. For example, 

reading a news story about someone running for district attorney may 

stimulate a perception of ambition if the person is a man and 

aggression if the person is a woman. 

Information that conflicts with an established role schemata and 

stereotypes are a possible cause of media credibility problems. For 

example, if individuals have developed a negative role schemata for 

senior citizens and are then exposed to a series of news stories 

extolling the virtues of the aged in the community, rather than 

adapting their established schemata, individuals might suffer 

dissonance. To reduce that dissonance, individuals may choose to 

charge bias in the news source. 



CHAPTER III 

METHODS 

Procedures of the Study 

A phone survey questionnaire was designed and administered 

through the auspices of the Institute for Communications Research of 

Texas Tech University in Lubbock, Texas. The questionnaires for 

Lubbock and Amarillo's metropolitan and surrounding areas were 

identical except the newspapers names were changed to fit the 

geographic area. Respondents were asked to rate 15 common types of 

local news stories/issues on a five-point scale identifying favorable 

or unfavorable reactions. Each question asked the respondents to rate 

the reporting of a group or side of a community issue. Approximately 

2,400 numbers were randomly selected for both the Lubbock and Amarillo 

markets. Survey calls were made between 2:00 p.m. and 9.00 p.m. on 

Monday through Thursday, and 11 a.m. to 4 p.m. on Saturdays during each 

survey-week.-^ Only households were accepted into the sample and all 

places of business were excluded. Surveyors made one call back for 

unanswered numbers. 

Sample 

A sample of 602 Amarillo and Lubbock residents were interviewed 

by telephone between January 23, and March 15, 1988. The Lubbock 

survey yielded 338 responses, while Amarillo yielded 264 responses. 

The telephone nxmnber prefixes within each metropolitan area were 

assigned equal number of calls to insure geographical saturation. The 

numbers following the prefix (For example: 555-2111), were assigned 

sequentially (0 through 9). Each of these four-number combinations was 

assigned equal amounts of randomly-generated three-number combinations 

^Amarillo: 12 prefixes x 10 (fourth number-0-9 sequences) x 20 
(randomly-generated, three-digit combinations) - 2,400. 
Lubbock: 13 prefixes x 10 x 18 - 2,340 + 60 - 2,400. Sixty numbers 
were drawn for several prefixes in order to bring Lubbock's total to 
2,400 at the discretion of the author. 
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generated by a microcomputer program written in Basic computer-

language. Mathematically, Amarillo required 20 numbers per prefix-

fourth digit combinations and Lubbock required 18 numbers, in order to 

generate 2,400 phone numbers per market. No quotas or restrictions 

were given for the respondents' sex, or readership patterns. Responses 

from children under 10 years of age were not included in the study. 

From the initial 2,400 Amarillo numbers and 1,079 call-backs, 610 

numbers were disconnected, 289 numbers were either business or 

government (and not households); the remaining Amarillo sample was 1,581 

numbers. From the 1,581 Amarillo san^le, 264 respondents completed the 

questionnaire, 211 refused to participate, and four interviews had to be 

terminated by the ICR Director or the author due to abusive or 

incoherent responses.^ The ratio of completed responses to the Amarillo 

sample (264/1,581) was 16.7 percent. 

From the 2,400 Liibbock numbers and 819 call-backs, 591 numbers 

were disconnected, 319 numbers were either business or government; the 

resulting Lubbock sample was 1,4 90 numbers. From the 1,490 Lubbock 

sample, 338 were completed, 387 were refused, and four interviews were 

terminated by the ICR director or the author. The ratio of completed 

responses to the Lubbock sample (338/1,490) was 22.7 percent. 

Interviewers were undergraduate mass communications students 

trained to read the survey instrument without interjecting reader 

interpretation to influence responses. All interviews were conducted 

at the Institute for Communications Research (ICR) at Texas Tech 

University. All calls were supervised by the ICR director. Interviews 

lasted approximately twelve minutes. The interviewers were paid for 

their services. 

Questionnaire 

The questionnaire for the Lubbock and Amarillo metropolitan areas 

were identical except the newspaper names were changed to fit the 

^Although termination of interviews is a highly unusual sampling 
practice, it was deemed necessary due to the unusually large numbers of 
telephone calls to be made. This decision was made by the ICR director 
to speed the sampling process. 
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respective geographic area. Respondents were asked to rate fifteen 

common types of local news stories/issues on a five-point scale 

identifying favorable or unfavorable reactions. Each item was worded 

to stimulate the respondents to give their perceptions of how their 

newspapers report on specific groups or specific issues. Examples of 

the questionnaires are provided in Appendix C. MANOVA analysis was 

completed on an IBM 3081 main-frame computer accessing SPSS-X. 

Interviewers asked the following demographic information of the 

respondents: age, occupation, ethnic group, marital status, yearly 

household income, and level of education. Interviewers recorded the 

respondent's sex at the completion of the interview. For the purpose 

of this study, persons were categorized into white or non-white based 

on their responses to a question concerning their ethnic group. 

Persons identifying themselves as black, Hispanic, Native Americans, 

Oriental, and "other" were classified as non-white. The variables of 

area and ethnic group represent the independent variables for the 

analysis. 

The community issues to be explored were borrowed from the 

broadcasting media. Fifteen common community issues were drawn from 

Federal Communications Commission ascertainment forms. Community 

ascertainment queried "many community leaders to learn what they felt 

were the primary issues of the community" (Gross, 1986, p. 335) . The 

forms had many examples of "common" community issues. The questions 

were worded to highlight one side or group involved in the issue to 

represent a role schemata sxibject. These questions represent the 

dependent variables in the analyses. 

Each question relating to the fifteen issues began with the 

statement, "On the average, rGlobe-News/Avalanche-Journal] stories 

about . . . " The responses were measured on five-point, Likert-type, 

scales: (1) much too favorably; (2) somewhat favorably; (3) about 

right; (4) somewhat unfavorably; [and] (5) much too unfavorably. 



CHAPTER IV 

RESULTS 

Mean and MANOVA Analysis of Dependent 
and Independent Variables 

Six hundred and two interviews were completed; 338 from Lubbock 

and 264 from Amarillo. The frequencies associated with each subgroup 

are displayed in Tables 1 through 8. 

The mean scores for perceptions of favorable/unfavorable local 

newspaper reporting for each market are presented in Table 1. 

Generally the scores are similar for each market and center around the 

hypothetical mean of 3.0, the "about right" response. Amarillo means 

fall slightly closer to the "about right" category in the questions 

concerning: farmers' problems, police force, women's rights, the 

capture of criminals, drug abuse, policies of county government and 

policies of city government. The Lubbock means fall slightly closer to 

the "about right" category in the questions relating to: consumer 

policies, acts-of-discrimination against minorities, drug abuse, civic 

accomplishments of youth, civic accomplishments of minorities, race 

relations, social welfare and local ecology. 

The univariate MANOVA analysis of dependent and independent 

variables revealed statistically significant (p < .05) differences in 

the F-values of perceptions of favorable/unfavorable reporting 

addressing: consumer issues, capture of criminals, civic 

accomplishments of minorities, policies of county government and 

policies of city government. The multivariate test indicates that 

significant differences exist in all of the dependent variables due to 

differences between the two markets (Pillai's V " .11781, 15, 1,335 

d.f.; p < .001). 

The mean favorable/unfavorable scores for white and non-whites 

responses controlling for area are presented in Table 2. The Non-white 

classification was derived from subjects identifying themselves as 

black, Hispanic, Native American, Oriental, or other. Differences can 

be seen in the white and non-white means although the scores still 
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center around the "about right"-3.0 response. Whites and non-whites in 

Lubbock reflect a different response in the "acts-of-discrimination" 

category. Non-white responses tend to reflect a "somewhat unfavorable" 

response (3.567). 

At the univariate level, statistically significant (p < .05) 

differences can be found in the following categories: farmer's 

problems, consumer issues and acts-of-discrimination against 

minorities. The multivariate test indicates significant differences 

between the perceptions of the dependent variables by the white and 

non-white respondents (Pillai's V - .05253; 15, 1,595 d.f.; p < .01). 

Table 3 presents the mean favorable/unfavorable scores for 

niarried and unmarried responses. Unmarried responses were derived from 

subjects identifying themselves as widowed, divorced, separated or 

single. These means center around the "about right," 3.0 response. 

One significantly different (p < .05) response was found in the social 

welfare/welfare recipients category. 

The scores are distributed around the 3.0 "about right response, 

although the means for married and unmarried in both markets tend to 

lean toward a "somewhat favorable" response in the categories of city 

and county policies. The multivariate test does not indicate a 

significance correlation between the married and unmarried subjects' 

responses (Pillai's V « .02459; 15, 1,598 d.f.; n.s.). 

The mean scores for educational status are shown in Table 4. The 

groups were classified by subject's self-identification and grouped by 

these abbreviations: (1) grade school/some high school-<HS (less than 

high school); (2) high school graduate/some college-HS Grad/S. Coll.; 

and (3) college graduate/graduate degree-Coll G./Grad. 

The Amarillo scores lean slightly more toward the "somewhat 

unfavorable" score in the civic accomplishments of minorities than the 

Lubbock responses. Generally, across both markets, increases in 

educational levels shows increases in the tendency for the scores to 

lean toward the "slightly unfavorable" response. Also, generally, 

increases in educational levels results in larger means, indicating a 

tendency toward the "slightly unfavorable" response, although no 
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significant differences (p < .05) were found at the univariate level or 

the multivariate level (Pillai's V - .03473; 30, 2,595 d.f.; n.s.). 

The mean scores for income groups are shown in Table 5. Self-

reported annual income per household were classified in the following 

manner: less than $20,000; $20,000 to $39,999; $40,000 to $49,999; 

[and] greater than $50,000. 

Like the previous demographics, the average responses for the 

perceived favorability of newspaper coverage by income are distributed 

closely around the 3.0 "about right" response. The Amarillo 

responses, generally lean toward the "slightly unfavorable" response 

more than the Lubbock responses especially in the following questions: 

farmers problems, consumer issues, acts-of-discrimination against 

minorities, and civic and personal accomplishments of community 

minorities. Increases in Amarillo income levels correlate with a 

tendency toward a "slightly unfavorable" response to the "consumer 

issues/actions of business" question. This is not true of the Lubbock 

response to this question which shows no predictable pattern. Amarillo 

responses also lean slightly more to the "slightly unfavorable" 

response to the "civic and personal accomplishments of community senior 

citizens" question. The univariate analysis revealed significance (p < 

.05) in the reporting of policies of city government. The multivariate 

analysis revealed no significance (Pillai's V - .07402; 45, 3,594 d.f.; 

n.s.) . 

The mean scores for groups based on occupation are shown in 

Table 6. Occupations were classified by their abbreviations: 

professionals/managers/white-collar/farmers-P./M.; clerical/skilled 

labor-C./Sk.; non-skilled/military/college students-N.S/M./S.; 

retired/unemployed/ housewives/other-U./HW/0. . 

Occupations showed univariate significance (p < .05) in the 

perceptions of local reporting of consumer issues and race relations. 

The mean scores for Amarillo lean more toward the "slightly 

unfavorable" response in all occupation groups for the "civic and 

personal accomplishments of minorities" question and the "race 

relations" question. The multivariate test, however, indicates no 
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significance (Pillai's V = .08475; 45, 3,594 d.f.; n.s.) for the 

dependent variables. 

The means scores for responses based on age are shown in Table 7. 

Age groups were classified into four groups: 0-25, 26-45, 46-65, 66-90. 

The means are closely distributed to the 3.0, hypothetical mean. 

The univariate analysis revealed significant (p < .05) 

differences in the perceptions of social welfare/welfare recipients. 

Generally, the younger the subject group, the more the means lean 

toward the "slightly favorable" response except for the discrimination, 

women's rights, drug abuse, senior citizens, and race relations 

questions. There is a noticeable difference in the 0-25 and the 66-90 

categories in Amarillo in the social welfare category (3.437-2.882). 

Lubbock's 0-25 mean (2.387) tends to reflect the "somewhat favorable" 

response to the city government question. The multivariate test does 

not indicate a statistical difference (Pillai's V » .08543; 45, 3,594 

d.f., n.s.). 

The means scores for groups based on sex are shown in Table 8. 

No significant statistical differences were found in the univariate or 

multivariate analysis (Pillai's V - .1019; 45, 3,594 d.f., n.s.). 
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Table 1 

Mean Scores for Perceived Favorability of Newspaper Coverage by Area' 

Issues 

1. local farmers problems/ 
their situation: 

2. consumer issues/ 
accused business': 

3 . police force/the actions 
taken by police: 

4. acts-of-discrimination/the 
side of the minorities: 

5. womens• rights/the womens' 
organization: 

6. the capture of criminals/ 
the actions of the police: 

7 . drug abuse/the suspected 
drug abusers: 

8. accomplishments of community 
youth: 

9. accomplishments of community 
minorities: 

10. accomplishments of community 

senior citizens: 

11. policies of county gov't: 

12. policies of city gov't: 

13. race-relations/ 

the ethnic group: 

14. welfare/welfare recipients: 

15. ecology/accused industries: 

Lubbock Amarillo F-ratio p 
n-338 n-264 

2.896 2.958 .8228 n.s. 

2.950 3.106 4.3732 <.05 

2.858 2.928 .8818 n.s 

3.059 3.163 1.4302 n.s 

2.944 3.015 1.0440 n.s. 

2.781 2.992 10.1928 <.01 

2.964 2.955 .0108 n.s 

2.944 2.936 .9170 n.s 

3.121 3.307 5.9299 <.05 

3.240 3.170 .8638 n.s 

2.675 2.886 7.2176 <.01 

2.544 2.814 12.2866 <.001 

3.127 3.242 2.5660 n.s 

3.172 3.201 

3.047 3.080 

.1453 n.s 

.1865 n.s 

* The score of 3.0 represents "about right." Scores below 3.0 
indicate perceptions of favorable coverage. Scores above 3.0 indicate 
perceptions of unfavorable coverage. 
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Table 2 

Mean Scores for Perceived Favorability of Newspaper Coverage 
by Ethnic Group—Lubbock and Amarillo* 

Issues Lubbock 
(Amarillo) 

White Non-white F-ratio p 
n-270(230) n-67(32) 

1. local farmers problems/ 
their situation: 

2. consumer issues/ 
accused business': 

3. police force/the actions 
taken by police: 

4. acts-of-discrimination/the 
side of the minorities: 

5. womens' rights/the 
womens' organization: 

6. the capture of criminals/ the 
actions of the police: 

7. drug abuse/the suspected drug 
abusers: 

8 

9. 

10 

11 

accomplishments 
of community youth: 

accomplishments 
of community minorities: 

accomplishments 
of community senior citizens: 

policies of county gov't: 

12. policies of city gov't: 

13. race-relations/the 
ethnic group: 

14. social welfare/ 
welfare recipients: 

15. local ecology/accused 
industries: 

2.959 2.672 
(2.930) (3.187) 8.0758 <.01 

2.922 3.06 
(3.143) (2.812) 4.9316 <.05 

2.863 2.866 
(2.952) (2.750) .9396 n.s. 

2 . 9 4 1 3 .567 
(3 .165) (3 .094) 8 .351 

2.926 3.015 
(3.013) (2.969) 

2.833 2.567 
(2.996) (2.969) 

2.967 2.985 
(2.957) (2.937) 

2.952 2.910 
(2.939) (2.906) 

3.033 3.493 
(3.300) (3.344) 

3.248 3.194 
(3.204) (2.969) 

2.707 2.567 
(2.900) (2.719) 

2.559 2.493 
(2.835) (2.625) 

3.081 3.343 
(3.248) (3.250) 

3.159 3.224 
(3.187) (3.250) 

3.052 3.045 
(3.100) (3.000) 

.4540 

.0309 

.0014 

.0340 

.4281 

.0001 

<.01 

n.s. 

1.6277 n.s. 

n. s. 

n.s. 

3.7653 n.s. 

.7387 n.s. 

n.s 

n. s. 

1.6429 n.s 

n. s 

.1938 n.s 

* The score of 3.0 indicates "about right." Scores below 3.0 
indicates perceptions of favorable coverage. Scores above 3.0 indicate 
perceptions of unfavorable coverage. 
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Table 3 

Mean Scores for Perceived Favorability of Newspaper Coverage 
By Marital Status—Lubbock and Amarillo* 

Issues Lubbock 
(Amarillo) 

Married Unmarried F-ratio p 
n-203(167) n-135(97) 

1. local farmers problems/ 
their situation: 

2. consvmier issues/ 
accused business': 

3. police force/the actions 
taken by police 

4. acts-of-discrimination/the side 
of the minorities: 

5. womens' rights/the 
womens' organization: 

6. the capture of criminals/ the 
actions of the police: 

7. drug abuse/the suspected drug 
abusers: 

2.897 
(2.940) 

2.985 
(3.131) 

2.882 
(2.904) 

3.044 
(3.120) 

2.946 
(3.006) 

2.778 
(2.994) 

2.995 
(2.910) 

2.896 
(2.990) 

2.896 
(3.052) 

1253 n.s 

0003 n.s 

8. accomplishments of community 2.946 
youth: (2.958) 

2.822 
(2.969) .6543 n.s. 

3.081 
(3.237) .2012 n.s. 

2.941 
(3.031) .0433 n.s. 

2.785 
(2.990) .0067 n.s. 

2.919 
(3.031) 1.6273 n.s. 

2.941 
(2.897) .1188 n.s. 

9. accomplishments of community 3.187 
minorities: (3.257) 

3.022 
(3.392) 3.6467 n.s 

10. accomplishments of community 3.296 
senior citizens: (3.234) 

3.156 
(3.062) .0428 n.s 

11. policies of county gov't 2.754 2.556 
(2.868) (2.918) 2.3268 n.s 

12. policies of city gov't 2.576 2.496 
(2.808) (2.825) .3683 n.s. 

13. race-relations/the 
ethnic group: 

3.177 3.052 
(3.240) (3.247) .8101 n.s 

14. social welfare/the 
welfare recipients: 

3.232 3.081 
(3.102) (3.371) 7.1452 <.01 

15. local ecology/accused 
industries: 

3.064 3.022 
(3.120) (3.010) .1935 n.s 

* The score of 3.0 indicates "about right." 
indicates perceptions of favorable coverage 
perceptions of unfavorable coverage. 

Scores below 3.0 
Scores above 3.0 indicate 
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Table 4 

Mean Scores for Perceived Favorability of Newspaper Coverage 
By Educatxonal Status—Lubbock and Amarillo* 

I 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10 

11, 

12. 

13. 

14. 

15. 

Issues Lubbock 
(Amarillo) n-

local farmers problems/ 
their situation: 

consumer issues/ 
accused business': 

<HS HS 
'56(45) 1 

' 2.909 
(2.956) 

2.836 
(3.111) 

police force/the actions 2.945 
taken by police (2.956) 

acts-of-discrimination/ 
the side of the 
minorities: 

womens' rights/the 
womens' organization: 

capture of criminals/ 
actions of the police: 

drug abuse/suspected 
drug abusers: 

accomplishments of 
community youth: 

accomplishments of 
community minorities: 

accomplishments of 
senior citizens: 

. policies of 
county gov't: 

, policies of city gov't 

race-relations/the 
ethnic group: 

social welfare/the 
welfare recipients: 

local ecology/accused 
industries: 

2.964 
(3.067) 

2.745 
(3.044) 

2.836 
(2.889) 

2.891 
(2.889) 

3.055 
(2.889) 

2.855 
(3.222) 

3.200 
(3.067) 

2.655 
(2.889) 

: 2.600 
(2.667) 

2.964 
(3.222) 

3.073 
(3.178) 

3.145 
(2.844) 

Grad/S.Coll 
n-182(158) 

2.901 
(2.911) 

2.989 
(3.070) 

2.857 
(2.911) 

3.077 
(3.173) 

2.890 
(2.981) 

2.775 
(2.994) 

2.984 
(2.930) 

2.923 
(2.937) 

3.137 
(3.316) 

3.275 
(3.209) 

2.665 
(2.829) 

2.560 
(2.791) 

3.126 
(3.222) 

3.159 
(3.222) 

3.055 
(3.089) 

Coll.G./G.Sch.F-ratio p 
n-100(61) 

2.880 
(3.082) 

2.940 
(3.197) 

2.800 
(2.951) 

3.060 
(3.123) 

3.150 
(3.082) 

2.780 
(3.066) 

2.980 
(3.066) 

2.930 
(2.967) 

3.220 
(3.344) 

3.190 
(3.148) 

2.700 
(3.033) 

2.480 
(2.984) 

3.200 
(3.311) 

3.250 
(3.164) 

2.980 
(3.230) 

.7011 

.72841 

.21549 

.0418 

1.4118 

.6453 

.3012 

.3941 

.5563 

.0783 

.4049 

1.8278 

.3429 

.4225 

2.7564 

n. s. 

n.s. 

n. s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

* The score of 3.0 indicates "about right." Scores below 3.0 
indicates perceptions of favorable coverage. Scores above 3.0 indicate 
perceptions of unfavorable coverage. 
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Table 5 

Mean Scores for Perceived Favorability of Newspaper Coverage 
By Income—Lubbock and Amarillo* 

Issues Lubbock <$20K $20-39K $40-49K >$50 F-ratxo p 
(Amarillo) n-130(94) n-70(70) n-92(76) n-46(24) 

1. local farmers problems/ 2.908 2.843 2.978 
their situation: (2.926) (2.829) (3.066) 

2. consiamer issues/ 2.962 2.943 2.902 
accused business': (3.011) (3.071) (3.211) 

3. police force/actions 2.838 2.900 2.870 
taken by police (3.032) (2.829) (2.961) 

4. acts-of-discrimination/ 3.038 3.100 3.098 
side of the minorities: (3.011) (3.143) (3.289) 

5. womens' rights/the 2.938 2.971 2.913 
womens' organization: (3.032) (2.886) (3.132) 

6. capture of criminals/ 2.731 2.786 2.859 
actions of the police: (2.926) (2.929) (3.079) 

7. drug abuse/the suspected 2.938 2.929 3.141 
drug abusers: (3.011) (3.029) (2.842) 

8. accomplishments of 2.915 2.971 2.989 
community youth: (2.904) (3.000) (2.882) 

9. accomplishments of 3.085 3.200 3.109 
community minorities: (3.234) (3.386) (3.289) 

10.accomplishments of 3.085 3.200 3.109 
senior citizens: (3.234) (3.386) (3.289) 

11.policies of 2.585 2.586 2.804 

2.783 
(3.125) 

3.022 
(3.250) 

2.826 
(2.708) 

2.978 
(3.417) 

2.978 
(2.958) 

2.761 
(3.167) 

2.739 
(2.875) 

2.891 
(3.042) 

3.130 
(3.517) 

3.130 
(3.417) 

2.804 
(3.125) 

.7617 

.6787 

.8478 

.9437 

.8822 

.3985 

1.8442 

.3058 

.0885 

.4831 

.6838 

n. s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n.s. 

n. s. county gov't: (2.926) (2.757) (2.882) 

17 r>r.licies Of city gov' t: 2.623 2.457 2.620 2.304 
12.polxcxes of cxty go ^^^^^^ ^^^^^^^ ^̂  .̂ ^̂ ^ ^̂  .̂ ^̂ ^ 2.6542 <.05 

" • - n l c T o i n ^ X v e . : .^i^S, ^V'^l .V.l^l ^ ^ > - . S 3 n . , . 

14.social welfare/the 3.062 3.371 3.174 3.174 
welfare^r:ci;ie;t;: (3.181) (3.257) (3.224) (3.042) .6036 n.s. 

- • i ° ^ - » = : ^ r - - ^ <3:o:̂ . <̂ :see, .1:111. 'dT. .... .... 
* The score of 3.0 indicates "about right." Scores below 3.0 
indicates perceptions of favorable coverage. Scores above 3.0 xndxcate 
perceptions of unfavorable coverage. 
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Table 6 

Mean Scores for Perceived Favorability of Newspaper Coverage 
By Occupation—Lubbock and Amarillo* 

Issues Lubbock P./M. C./Sk. N.S/M./S.U./HW/0. F-ratio p 
(Amarillo) n-91(71) n-62(50) n-87(54) n-98(89) 

1. farmers problems/ 2.835 2.935 2.920 2.908 
their situation: (2.887) (2.980) (3.056) (2.944) .1086 n.s. 

2. consumer issues/ 2.901 3.048 3.000 2.888 
accused business': (3.366) (2.940) (2.981) (3.067) 2.749 <.05 

3. police force/actions 2.780 2.887 2.908 2.867 
taken by police: (2.859) (2.980) (3.019) (2.899) .0560 n.s. 

4.acts-of-discrimination/ 3.022 3.081 3.218 2.939 
the minorities: (3.113) (3.140) (3.333) (3.112) .0803 n.s. 

5. womens' rights/the 3.110 2.887 2.851 2.908 
womens' organization: (3.000) (3.080) (3.093) (2.944) 1.2679 n.s. 

6. capture of criminals/ 2.868 2.710 2.759 2.765 
the police: (3.000) (3.000) (2.815) (3.090) .9330 n.s. 

7. drug abuse/suspected 3.022 3.048 3.034 2.796 
drug abusers: (2.901) (3.040) (2.963) (2.944) .7061 n.s. 

8. accomplishments of 3.011 2.855 2.954 2.929 
community youth: (2.887) (2.940) (3.019) (2.921) .3397 n.s. 

9. accomplishments of 3.198 3.242 3.126 2.969 
community minorities: (3.324) (3.360) (3.519) (3.135) .6586 n.s. 

10. accomplishments of 
community senior 3.275 3.274 3.276 3.153 
citizens: (3.085) (3.500) (3.259) (3.000) 1.4000 n.s. 

11. policies of county 2.681 2.935 2.575 2.592 
go^.t: (2.901) (2.800) (2.889) (2.921) 1.5707 n.s. 

12 Dolicies of city 2.418 2.581 2.506 2.673 
g o v ' t : (2 .859) (2 .740) (2 .722) (2 .876) .6848 n . s . 

"• r ^ r r J i r / X : .3" - . ."o:^, 'dr. ^-.iih a.̂ aas <.os 
^'- :-^:ir.i^tpi:n^:= o.ni. <3:-, ^-.T.^ .v.iil ..1.0. „.,. 
-'• ^jrl^r...: 11% .1:IZ .1:IT. .1:111. .« . n.,. 
* The score of 3.0 indicates "about right." Scores below 3 0 
indicates perceptions of favorable coverage. Scores above 3.0 xndxcate 
perceptions of unfavorable coverage. 
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Table 7 

Mean Scores for Perceived Favorability of Newspaper Coverage 
By Age Groups—Lubbock and Amarillo* 

Issues Lubbock 0-25 26-45 46-65 66-90 F-ratio p 
(Amarillo) n-80(48) n-147(106) n-67(76) n-44(34) 

1. farmers problems/ 2.900 2.857 2.940 2.955 
their situation: (2.896) (3.057) (2.803) (3.088) 1.3574 n.s. 

2. consumer issues/ 2.837 3.014 3.104 2.705 
accused business': (2.917) (3.179) (3.053) (3.265) 1.9645 n.s. 

3. police force/actions 2.762 2.871 2.970 2.818 
taken by police: (2.771) (2.972) (2.947) (2.971) .2380 n.s. 

4. acts-of-discrimination/ 
the side of the 3.212 3.143 2.896 2.750 
minorities: (3.208) (3.217) (3.105) (3.059) .4695 n.s. 

5. womens' rights/the 2.937 2.959 3.000 2.818 
womens' organization: (3.208) (2.934) (3.026) (2.971) .9047 n.s. 

6. capture of criminals/ 2.787 2.762 2.821 2.773 
the police: (2.708) (3.085) (3.039) (3.000) 1.6962 n.s. 

7. drug abuse/suspected 2.887 3.095 2.970 2.659 
drug abusers: (3.021) (3.028) (2.803) (2.971) 1.4786 n.s. 

8. accomplishments of 3.025 2.946 2.910 2.841 
community youth: (3.062) (2.943) (2.908) (2.794) .0304 n.s. 

9. accomplishments of 3.150 3.259 3.000 2.795 
minorities: (3.417) (3.434) (3.250) (2.882) .2003 n.s. 

10. accomplishments of 3.250 3.367 3.090 3.023 
senior citizens: (3.146) (3.189) (3.316) (2.824) 1.7309 n.s. 

11. policies of county 2.512 2.707 2.746 2.750 
gov't: (2.875) (2.896) (2.855) (2.941) .3934 n.s. 

12. policies of city 2.387 2.517 2.716 2.659 
gov't: (2.604) (2.811) (2.882) (2.971) .1840 n.s. 

13. race-relations/the 3.037 3.259 3.030 3.000 
the ethnic group : 3.417 3.236 3.197 3.118 1.4614 n.s. 

14. social welfare/the 3.000 3.259 3.164 3.205 
welfare recipients: (3.437) (3.283) (3.079) (2.882) 3.0457 <.05 

15. local ecology/accused 3.075 3.068 3.060 2.909 
industries: (2.896) (3.123) (3.092) (3.176) .9793 n.s. 

* The score of 3.0 indicates "about right." Scores below 3.0 
indicates perceptions of favorable coverage. Scores above 3.0 indicate 
perceptions of unfavorable coverage. 
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Table 8 

Mean Scores for Perceived Favorability of Newspaper Coverage 
By Sex—Liibbock and Amarillo* 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

Issues Lubbock 
(Amarillo) n 

local farmers problems/ 
their situation: 

consximer issues/ 
accused business': 

police force/the actions 
taken by police: 

acts-of-discrimination/ 
the side of the minorities: 

womens' rights/the 
womens' organization: 

the capture of criminals/ 
the actions of the police: 

drug abuse/the suspected 
drug abusers: 

accomplishments 
of community youth: 

accomplishments of 
community minorities: 

accomplishments of 
community senior citizens: 

policies of county 
government: 

policies of city government: 

race-relations/the 
ethnic group involved: 

Male 
-156(99) 

2.853 
(2.960) 

3.000 
(3.051) 

2.917 
2.818 

3.051 
(3.232) 

2.846 
(3.030) 

2.769 
(2.889) 

2.968 
(3.000) 

2.987 
(2.939) 

3.141 
(3.273) 

3.276 
(3.172) 

2.712 
(2.909) 

2.558 
(2.737) 

3.064 
(3.152) 

Female 
n-182(165) 

2.934 
(2.958) 

2.907 
(3.139) 

2.808 
2.994 

3.066 
(3.121) 

3.027 
(3.006) 

2.791 
(3.055) 

2.962 
(2.927) 

2.907 
(2.933) 

3.104 
(3.327) 

3.209 
(3.170) 

2.643 
(2.873) 

2.533 
(2.861) 

3.181 
(3.297) 

F-ratio 

.3596 

1.4277 

3.5116 

.5045 

2.0886 

1.1335 

.1872 

.2139 

.3433 

.1818 

.0403 

.8855 

.0371 

P 

n.s. 

n.s. 

n.s. 

n. s. 

n. s. 

n.s. 

n.s. 

n. s. 

n.s. 

n.s. 

n.s. 

n.s. 

n. s. 

14. social welfare/the 
welfare recipients: 

2.987 3.330 
(3.111) (3.255) 1.6578 n.s 

15. local ecology/accused 
industries: 

2.962 3.121 
(3.101) (3.067) 1.6234 n.s 

* The score of 3.0 indicates "about right." Scores below 3.0 
indicates perceptions of favorable coverage. Scores above 3.0 indicate 
perceptions of unfavorable coverage. 



CHAPTER V 

SUMMARY AND CONCLUSIONS 

According to Chapters One and Two, perceptions of biased 

reporting of community issues may be generated when news content fails 

to meet public expectations. The selection and presentation of news 

can be influenced by technological limitations of the media channel and 

by value systems of the reporters and the news organizations. The 

presence of these values in news content may influence the manner in 

which specific groups and community issues are reported. Public 

expectations of the way groups and issues should be reported may be 

inconsistent with the reported news content. Role schemata, the way 

people cognitively organize norms and expectations of specific groups, 

help to explain how public expectations are constructed. The 

construction of role schemata may be affected by the perceivers group 

affiliation, cultural experiences, education, and/or various external 

and internal influences. In-or-out group associations may lead to the 

construction of stereotypes, often based on age, sex, race, and 

ethnicity. 

The first discussion point, "(1) Do similar communities have 

significantly different perceptions on how their respective newspapers 

report on groups/sides involved in community issues?" is explored by 

the response displayed in Table 1. The multivariate analysis found 

significant (p < .05) differences between the perceptions of Lubbock 

and Amarillo residents. Univariate analysis isolated significant 

differences in the following archetypical news stories and their 

affected groups: consxomer issues/accused businesses, capture of 

criminals/the police, accomplishments of minorities/minorities, 

policies of county government and policies of city government. These 

significant multivariate and isolated differences seem to negate the 

Breed (1955) arguement that communication organizations such as Morris 

Communications, owner of both the Globe-News and the Avalanchff-sTgurnal. 

have policies affecting the way community issues are reported. 

39 
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The Amarillo means concerning reporting practices of the capture 

of criminals, policies of county government, and the policies of city 

government group closer toward the hypothetical mean of 3.0 "about 

right," than the Lubbock means. These results seem to support the 

contention that the Amarillo community is more tolerant of the 

reporting of these issues than the Lubbock community despite the PCBAN 

campaign. The PCBAN charges of negativism in the reporting of 

community issues and lack of community support for reporting practices 

are not supported in the responses to these archetypical issues. These 

archetypical issues closely parallel the Hereford articles and the 

stories about the recall of the Amarillo officials (Positive or 

negative. . ., November 24, 1987). The results suggest that the 

PCBAN's agenda setting attempts were no longer effective three months 

after the rally and the Globe-News concessions. This further suggests 

that the concessions made by the Globe-News to PCBAN may not have been 

necessary to maintain their long-term image and credibility within the 

community. The results suggest that the Globe-News could have 

weathered the PCBAN storm; Amarillo perceptions of reporting practices 

of these issues could have probably returned to an acceptable level of 

public tolerance without the PCBAN concessions. Smith (1987) suggests 

that a feedback function (such as the Editor's Forxim and the ombudsman 

position) becomes necessary as a community grows larger. It is possible 

that this feedback function would have evolved in a less publicized 

manner, given time without the pressures by PCBAN. 

The second discussion point, "(2) Do white and non-white persons 

have significantly different perceptions of how newspapers report on 

groups/sides involved with community issues?" is addressed in Table 2. 

In this study of 602 persons, some differences of group perceptions 

were found between white and non-white groups. The results suggest 

that perceptions of bias are subject to individual constructions of 

role schemata based on group affiliations. 

For example, in line with the previous discussion of the Hereford 

articles, significant differences were found in the reporting of civic 

accomplishments of minorities, the capture of criminals, and policies 

of city and county government relating to the market-area. In this 
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same vein, whites and non-whites in both markets indicated a 

significant difference in perceptions of reporting on acts-of-

discriminations against minorities. The Amarillo mean responses to race 

and minority related-questions tend to be slightly higher than 

Lubbock's. The Amarillo means gravitated toward a "slightly 

unfavorable" view of the reporting of stories containing role schemata 

of ethnic groups (or nonwhites). Lubbock's non-whites also gravitated 

toward the "slightly unfavorable" view. Gerard and Hoyt's (1974) 

research on in-group and out-group perceptions is supported by this 

result. In-group memberships allows for greater variability in 

perceptions and less likely to tolerate stereotyping. The rising 

Hispanic population in the United States and West Texas (Cafferty and 

McCready, 1985), in particular, may result in increased credibility 

problems to both newspapers in the near future. 

The third discussion point, "(3) Which independent variables are 

likely to affect the general public's perceptions of how newspapers 

report on groups/sides involved with community issues?" is explored in 

Tables 3 through 8. No multivariate significant differences were found 

due to marital status, educational status, income, occupation, age or 

sex. Some, not many, differences were found at the univariate level. 

Under marital status (married and unmarried) one significant 

(p < .05) difference was found in the social welfare/needs of welfare 

recipients issue. No significant differences were found due to 

educational differences. One significant difference (p < .05) was 

found due to income in the policies of city government issue. The 

means gravitate toward the "somewhat favorable" response (3.0<) except 

for the Amarillo high-income (>$50,000) group. The Amarillo high-

income mean was 3.167 (about right), in contrast, the Lubbock mean was 

2.304 (somewhat favorable). The result suggests a possible group 

affiliation of high-income group members in Amarillo. This affiliation 

may relate to the success of the PCBAN campaign. This relationship 

merits further research and exploration. Significant differences 

(p < .05) were found due to occupation in the issues of consumer 

issues/accused business' and race relations/ethnic groups. One 

significant difference (p < .05) was found due to age in the social 
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welfare/welfare recipients issue. No significant differences were 

found due to age. 

The last question, "(4) Do similar communities have significantly 

different perceptions about the editorial/news policies when the 

newspapers are owned by the same corporation?" is addressed by the data 

in Tables 1 through 8. 

Keeping in mind that Amarillo and Lubbock are demographically 

similar, these results seem to support the proposition that the 

Avalanche-Journal and the Globe-News possess unique sets of 

organizational news values (separate from Morris Communications policy) 

and that group affiliation is correlated with the way role schemata and 

subsequent public expectations are created. Although the means are 

grouped around the hypothetical mean, there were enough significant 

differences (p < .05) between the two groups to support this 

conclusion. 

Suggestions for Further Study 

Explorations into correlational relationships between group 

affiliations and bias perceptions appear to be a valid research topic. 

Further exploration into role schemata may yield important information 

on public expectations of newspapers in the future. Increasing 

cultural pluralism may lead to future problems of bias perceptions in 

community reporting. 

The local newspaper holds a special position of trust within in 

its community. Special interest groups may attempt to stimulate 

negative public opinion toward the local newspaper to further their own 

goals. This study suggests that decisions to compromise with such 

groups may not be necessary. Studies to measure the perceived role 

local newspapers should play in the community should be undertaken by 

different types of markets. 



LIST OF REFERENCES 

X98Q Cffinnua of Population, Volnme l. C.hmT»c^mf±ni-inm of Population. 
Chapter C; Gftnftral Social and Enonr^ie rha^-antariatica. Part 45, 
Texas, Sec. 1, Department of Comnerce, U.S. Government Printing 
Office,1981. ^ 

American Society of Newspaper Editors. Newanapar rrj^H^him-y; Building 
fteadgra Truat.. Minneapolis: MORI Research, April, 1985. 

Anast, P. Attitude Toward the Press as a Function of Interests. 
jQurnaliam Ouai-<-̂ »-;̂ yr 1961, 1&, 376-380. 

Ball'>Rokeach, 3. J. & DeFleur, M. A dependency model of mass media 
effects. Communieationa Reaaareh. 1976, 1, 3-21. 

Bandura, A. Social Learning Theory. Englewood Cliffs, N. J.: Prentice-
Hall, Inc., 1977. 

Barrett, W.P. I don't get no respect. Forbea. January 25, 1988, 40-41. 

Bartlett, F. C. Ramamhariny. 1932. in Bugelski, B. R. Prineiplaa of 
lifiarninq and Memory. New York: Praeger Publishers, 1979, 289-291. 

Bates, R. Group's Chairman calls on paper to implement seven-part 
proposal. Amarillo Globe-Timea. November 24, 1987. 

Bates, R. & Phelan, K. Anti-Paper Group Seeks New Owners: Organization 
Formally Opens Headquarters. Amarillo Globe-Timea. November 18, 
1987. 

Berelson, B. & G. A. Steiner. Human behavior; An inventory of 

scientific findings. Orlando, Florida: Harcourt Brace Jovanovich, 

1964, 88. 

Blankenburg, W. B. & Walden, R. Objectivity, Interpretation and Economy 
in Reporting. .Tournaliam Ouarterlv. Autumn, 1977, 5J4_(3), 591-595. 

Boyer, J.H. How Editors View Objectivity. jQurnalJam Quarterly, Spring, 

1981, ^ , 24-28. 

Breed, W. Social control in the newsroom. 1955. in Severin, W. J., & 
Tankard, J. W. Communication Theories. White Plains, N.Y: Longman, 
Inc., 1988. 

43 



44 

Bryant, J. & Zillman, D (Eds.), Persoect.ives on Media Effect. 
Hillsdale, N. J.: Erlbaum Associates, 1986. 

Bugelski, B. R. Princioleg of Learnintji and Memory. New York: Praeger 
Publishers, 1979, 289-291. 

Burgoon, M., Burgoon, J. K. & Wilkinson, M. Newspaper Image and 
Evaluation. Journalism Quarterly^ Autumn, 1981, la (3), 411-419. 

Cafferty, P. S. & McCready, W. S. Hispanics in the United States. New 
Brunswick, N. J.: Transaction Books, 1985, 14-15. 

Chu, G. C. Prior familiarity, perceived bias, and one-sided versus 
two-sided communications. Journal of Experimental Social Psychology. 
1967, 1, 243-254. 

Cirino, R. Don't Blame the People. New York: Random House, 1971, 134-

179. 

Coffey, P. J. A Quantitative Measure of Bias in Reporting of Political 
News. Journalism Quarterly. Autumn, 1975, 52, (3) 551-553. 

\J Cohen, B. C. The press and foreign policy. Princeton, N.J.:Princeton 

University Press, 1963, 13. 

Cozzens, M. D. & Contractor, N. S. The Effect of Conflicting 

Information on Media Skepticism. Communications Research. August, 

1987, 11 (4), 437-451. 

Deitch, J. A tale of two cities. Editor & Publisher. 1985, US., 18; 27. 

Denton, T. In Amarillo, a misguided, dangerous, plea for 'good news'. 
Fort Worth Star-Telegram. November 22, 1987. 

Donohew, L. Newspaper Gatekeepers and Forces in in the News Channel. 
Public Opinion Quarterly. 1967, 11, 61-68. 

Donohue, G. A., Olien, C. N., & Tichenor, P. J. Reporting Conflict by 
Pluralism, Newspaper Type and Ownership. Journalism Quarterly, 
Autumn, 1985, £2, (3), 489-507. 

Engler, P. F. Personal communication, November 30, 1987 (to Garet von 

Netzer-donated by Garet von Netzer). 



45 

Erbing, L., Goldenberg, E. N. & Miller, A. H. Front-Page News and Real-
World Cues: A New Look at Agenda-Setting by the Media. American 
Journal of Political Sn-i^nno, 1980, 21, 19. 

Festinger, L. A. A theorv of cognitive dis.sonance. Stanford, Calif.: 
Stanford University Press, 1957. 

Fiske, S.T. & Taylor, S.E. Social Cognition. New York: Random House, 
Inc., 1984, 159-167. 

Fitzgerald, M. Is quality reporting on the decline: Top journalists 
warn that due to an excessive desire to please, the quality of 
public affairs reporting is slipping. Editor & Publisher. September 
22, 1984, 14-15. 

Fry, D. (Ed.) Believing the News. St. Petersburg, Florida: Poynter 
Institute for Media Studies, 1985. 

Fulk, J., Steinfield, C. W., Schmitz, J., & Power, J. G. A Social 
Information Processing Model of Media Use in Organizations. 
Communications Research, October, 1987, H , (5), 529-552. 

Gallup, G., Jr. Americans favor tougher controls on the press. Editor 
& Publisher. January 19, 1980, 7. 

Gallup Report- No. 263. Princeton, N. J.: The Gallup Organization, 
July 10-13,1987. 

Gans, H. Are U.S. journalists dangerously liberal?. Columbia 
Journalism Review^ November/December 1985, 30-33. 

Gans, H. Deciding What's News. New York: Pantheon Books, 1979. 

Gaziano, C. & McGrath, K. Measuring the Concept of Credibility. 
Journalism Ouarterlv. Autumn, 1986, £1, 451-462. 

Gerard, H. B. & Hoyt, M. F. Distinctiveness of social categorization 
and attitude toward in-group members. Journal of Personalitv and 
Social Psvcholoav. 1974, 21, 836-842. 

Globe-News chief to head bureau. Lubbock Avalanche-Journal. (AP) 
November 18, 1987. 

Globe-News manager vows to maintain journalistic integrity. LubbocK 
Avalanche-Journal. November 25, 1987. 

G-N group manager responds. Amarillo Daily-News. November 24, 1987. 



46 

Griffith, T. How True- A Skeptic's Guide to Believing the News. U.S.A.: 
Atlantic Monthly Press Books, 1974. 

Gross, L. S. TeleCOmp\unicationff: An introduction to Radio. Television. 
and Other Electronic Media (2nd ed.). Dubuque, Iowa.: Wm. C. Brown 
Publishers, 1986. 

Grunwald, H. The Press, the Courts and the Country. Time. July 16, 
1979, 74-75. 

Haskins, J. B. & Miller, M. M. The Effects of Bad News and Good News 
on a Newspaper's Image. Journalism Quarterly, Spring 1984, £1, (1) 
3-13, 65. 

Hayakawa, S.I. The use and misuse of language. 1962. in Severin, W. 
J., & Tankard, J. W. Communication Theories. White Plains, N.Y.: 
Longman,Inc., 1988. 

Hereford and the Hispanics. Amarillo Globe-Times & the Amarillo Daily 
News. October 25, 1987. 

Hofstetter, C. R. Bias in the news: Network television coverage of the 
1972 election campaign. 48. Columbus: Ohio State University Press, 
1976. 

Hofstetter, C. R. News Bias in the 1972 Campaign: A Cross-Media 
Comparison. Journalism Monographs. November, 1978, ^ . 

Kant, I. Critique of pure reason. New York: St. Martin's Press, 1969. 
(Originally published, 1781.) 

Katz, E., Blumler, J. G., & Gurevitch, M., Utilization of mass 
communications by the individual, 1974. In Bryant, J., Zillman, D., 
(Eds.) Perspectives on Media Effect. Hillsdale, N. J.: Erlbaum 
Associates, 1986. 

Kocher, D. J. & Shaw, E. F. Newspaper Inaccuracies and Reader 

Perceptions of Bias. .Tournalism Quarterly. Autumn, 1981, 5^, 471-

475. 

Krech, D. & Crutchfield, R. Perceiving the World. In W. Schramm, JhS. 
Process and Effects of Mass Communications. Urbana: University of 
Illinois Press, 1954, 116-137. 

Lichter, S. R. & Rothman, S. Media and Business Elites. Public QpiniQn> 
1981, i(4), 42-46; 59-60. 



47 

McArthur, L. Z. Judging a book by its cover: A cognitive analysis of 
the relationship between physical appearance and stereotyping. In 
A. Hastorf & A. Isens (Eds.), Cognitive Social Psychology. New 
York: Elesvier North-Holland, 1982. 

McCarthy, A. Is Good News News?. Commonweal. July 12, 1983, 393-394. 

McCombs, M. & Shaw, D. L., The agenda-setting function of mass media. 
Public Opinion Quarterly, 1972, M., 176-187. 

McCombs, M. & Washington, L. [1. Opinion Survey Conflict On Public 
View of Press.] In Fry, D. (Ed.) Believing the News. St. 
Petersburg, Florida: Poynter Institute for Media Studies, 1985. 

McGuire, W. J. Selective exposure: A summing up. 1968. in Severin, W. 
J., & Tankard, J. W. Communication Theories. White Plains, N.Y: 
Longman, Inc., 1988. 

Mencher, M. Basic News Writing. (2nd ed.). New York: Wm. C. Brown 
Publishers, 1986. 

Menn-Hamblin, B. Newspaper readers most knowledgeable about state/local 
issues. Editor & Publisher. January 10, 1987, 1211, 7(1). 

Morris Communications Recruiting Brochure-1988. 

Mowrer, O.H. Learning Theory and the Symbolic Processes. New York: John 
Wiley & Sons, Inc., 1960. 

Mulder, R. Media Credibility: A Use-Gratification Approach. Journalism 
Quarterly. Spring, 1984, ^ , 474-477. 

Newspapers' foes drop new ownership demand. Lubbock Evening Journal. 
November 24, 1987. 

Newspaper Furor-Amarillo battle challenges journalism's role. The 
Dallas Morning News. November 23, 1987. 

Newspaper, PCBAN issue statement. Amarillo Daily News. November 25, 
1987. 

Newspapers' foes drop new ownership demand. The Lubbock Evening 
Journal. November 24, 1987, 2A. 



48 

Panhandle Group Plans To Open Headquarters. Amarillo niobe-Times. 
November 17, 1987, 1-2. 

Phelan, K. PCBAN No Longer Seeks to Change Paper Ownership. Amarillo 
Globe-Tim^,«^r November 24, 1987. 

Phelan, K. & Bates, R. Anti-Paper Group Seeks New Owners. Amarillo 
Dailv-NewH, November 18, 1987, 19; 22. 

Phelan, K. & Bates, R. Chairman: Change step toward better papers. 
Amarillo Daily-Newa^ November 19, 1987, IC; 7C. 

Phelan, K. & Bates, R. Group's leader issues call for local owner. 
Amarillo Globe-News. November 19, 1987. 

Phelan, K. & Bates, R. PCBAN an organization containing many factions. 
Amarillo Globe-News^ November 19, 1987, 1-C, 3-C. 

Positive or negative, it's news nonetheless. Amarillo Daily News, 
November 24, 1987. 

Prokasy, W.F. (1956) The acquisition of observing responses in the 
absence of differential external reinforcement. Journal of 
Comprehensive. Physiology & Psychology. H , 131-134; 187-188. 

Radolph, A. Television news rates high. Editor & Publisher^ December 5, 
1987, 9-11. 

Radolph, A. Truce in Texas. Editor & Publisher. December 5, 1987, 14-
15. 

Rubin, A. M. Uses, Gratifications, and Media Effects. In J. Bryant & 
D. Zillman (Eds.) Perspectives on Media Effects Research. Hillsdale, 
N.J.: Lawrence Erlbaum Associates, 1986. 

Schramm, W. (Ed.) The Process and Effects of Mass Communication. 
Urbana: University of Illinois Press, 1954. 

Severin, W. J. & Tankard, J. W. Communication Theories. White Plains, 
N.Y.: Longman, Inc., 1988. 

Shaw, E. F. Measuring Media Credibility. Journalism Quarterly. 1973, ^ 

(2), 306-311. 

Shaw, E. F. & Riffe, D. Newspaper Reading in Two Towns. Jgurnalism 
Quarterly. 1979, ^ (3), 477-512. 



49 

Short, J., Williams, E., & Christie, B. The social psychology of 
telecommunicationff. London: John Wiley, Inc., 1976. 

Siebert, F. S., Peterson, T. B. & Schramm, W. Four Theories of the 
Press. Urbana: University of Illinois Press, 1956. 

Smith, K. A. Effects of Newspaper Coverage on Community Issue Concerns 
and Local Government. Communication Research August, 1987, H , (4), 
379-395. 

Soloman, D. Trends in newspaper readership. Marketing & Media 
Decisions. April, 1986, 21, (2), 104. 

Stein, M. L. Improving Credibility. Editor & Publisher. July 13, 1985, 

[/Stevenson, R. L. & Greene, M. T. A Reconsideration of Bias in the News. 
Journalism Quarterly, 1973, £2 (1),115-121. 

Tan, A. S. Mass Communications Theories and Research (2nd. ed.). New 
York: John Wiley & Sons, 1985. 

The Times Poll. Los Angeles Times. August 11, 1985, la, 12-13. 

Thrift, R. R. How Chain Ownership Affects Editorial Vigor of 
Newspapers. Journalism Quarterly. 1977, 54, 327-331. 

Tipton, L. P., Haney, R. D., & Basehart, J. R. Media agenda setting in 
city and state campaigns. Journalism Quarterly. 1973, ^2t 15-22. 

Willis, Jim. Editors, readers and news judgment-Survey reveals what 
affects editors' decisions on selection and positioning of stories. 
Editor and Publisher. February 7, 1988. 

Wykoff, L.B. (1952) The role of observing responses in discrimination 
learning. Part 1. Psychology Review. 5^, 431-442 (187). 



APPENDICES 

A. REVIEW OF THE CONFLICT 

B. HEREFORD AND THE HISPANICS 

C. QUESTIONNAIRES 

50 



APPENDIX A. REVIEW OF THE CONFLICT 

According to articles in Editor x: P^K] j c,!̂ ^̂  (Radolph, 1987), 

ES2£h£S. (Barrett, 1988) as well as several Texas newspaper editorials 

pages including, the Fort Worth star T«>iô r=.m (November 22, 1987) and 

^^® Pallas Morning Nfwn (November 23, 1987), the PCBAN conflict is 

viewed as an outgrowth of a long-standing feud between the Amarillo 

Slobe-Nevfl and T. Boone Pickens, general partner of Mesa Limited 

Partnership (Barrett, p. 40; Radolph, 1987, p. 14). Pickens 

"complained about the newspaper's rthe Globe-New>.i aggressive coverage 

of community affairs, particularly West Texas State University" 

(Radolph, 1987, p. 14) . "Pickens is board chairman at WTSU which 

recently renamed its business school after him" (Barrett, 1988, p. 40) , 

Barrett discussed the reasons for Pickens' discomfort with the Globe-

Toward the end of 1986 Amarillo's two jointly-owned daily 
newspapers, known as the Globe-News (combined circulation 
71,000), started running some colorful stories about WTSU. 
One described how, in tough economic times, the official 
home being built for the university president, Pickens 
protege Ed D. Roach, would cost nearly $1 million, not the 
$450,000 budgeted. Another told how the school's basketball 
players had billed nearly $19,000 of personal telephone 
calls to an athletic department credit card. (Barrett, 
p. 40) 

Following a week-long, 38-article series on the alleged 

discrimination of Hispanics in Hereford, Texas (within the Globe-News 

marketing area), PCBAN chairman, Paul Barrett demanded a change in 

ownership for the Globe-News and criticized the paper for being 

unprofessional, and "injurious to the economic health and stability of 

(the) region." 

A November 24, 1987, Globe-News article, "Positive or negative, 

it's news nonetheless," traced some of the Globe-News reports that 

helped to stimulate the formation of PCBAN. The article stated: 
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The Slobe-Nfiwp has come under increasing pressure from some 
people for what they consider to be "negative reporting" and 
"too much investigation." They often cite coverage of the 
cost overruns on the West Texas State University president's 
home, a front page story on a recall drive against the mayor 
and two city commissioners and the series of unrest in 
Hereford. (Positive or negative..., November 24, 1987) 

According to the title article of the series, "Hereford and the 

Hispanics," the 38 stories dealt with the formation of a Hispanic 

rights group called the Concerned Citizens of Deaf Smith County, an 

organization whose primary goal was to "seek more power for the 

town's 8,000-plus Hispanics" (October 25, 1987). The majority of the 

articles focused on the effects an extensive January, 1986 drug bust 

had on the town. According to the article, "Hereford and the 

Hispanics": 

84 indictments were returned against 72 people on charges of 
delivery of small amounts of drugs to an undercover agent 
hired by Deaf Smith County Sheriff Joe Brown. Drugs seized 
in the bust-mostly marijuana- would fit in a shopping bag. 
The bust netted close to 700 years in prison and more than 
$60,000 in fines for the defendants, most of them Hispanics. 
Only five cases went to trial. (Hereford and the Hispanics, 
October 25, 1987) 

Columnist Tommy Denton of the Fort Worth Star-Telegram reported 

on the Hereford series in a November 22, 1987 column. Denton reported: 

Last month, the upstarts at the G-N fGlobe-News1 published 
an extensive series of articles on conditions in nearby 
Hereford-miserable arrangements for Hispanic agricultural 
workers, abuses by some local officials, questionable drug 
crackdowns-that aroused the anger of the chamber of commerce 
and many Hereford citizens. 

Garet von Netzer later told the Associated Press, "If it offends 

people for us to report the news because some of that news seems 

negative, then it's basically the same type of thing that newspaper 

journalism has had to contend with throughout history." Netzer also 

said, "We're sorry if people in Hereford were offended by the series of 

articles that were run. However, they needed to be run" (Newspapers' 

foes drop..., November 24, 1987). 

On November 17, 1987, Engler announced to the media that the 

PCBAN offices will formally open the next day at Suite 640 of the Fisk 
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building in downtown Amarillo (Panhandle Group Plans..., November 18, 

1987). Engler also made the following statements: 

The Amarillo Globe-Newa refuses to become part of our 
coiranunity. 

[Morris Communications] takes more than $13 million a year 
out of our community and returns nothing. 

It [the Qlobe-Newa] has become injurious to the economic 
health and stability of our region. 

Our goal is to dLmprove the quality of journalism and to have 
a newspaper that is part of the community, not an active 
detractor. 
(Panhandle Group Plans ..., November 17, 1987) 

Engler mass-mailed letters to Amarillo residents encouraging them 

to attend a public rally on November 23 "to show general public 

support for new management at the Globe-News" and to encourage local 

advertisers "to use their advertising revenues as leverage against 

current management" (Panhandle Group Plans. . ., November 17, 1987). 

The letters were dated November 16, 1987. The letters were not 

specific in their complaints but concentrated on the recent series on 

Hereford (Radolph, 1987, p.14). PCBAN recruited a coordinator from 

Washington D.C. Students were hired to distribute anti-Globe-News 

leaflets door to door. Anti-Globe-News buttons and biamper stickers 

were produced and broadcast advertising-time was purchased (Barrett, 

1988, p.41). 

On November 18, 1987, a Lubbock Avalanche-Journal article, 

"Globe-News chief to head bureau," reported the transfer of Jerry 

Huff, general manager of the newspaper, to head a team of executives 

covering the 1988 presidential campaign out of Atlanta, New Orleans, 

and Washington, D.C. Huff was one of the individuals attacked by 

Pickens during his First National Bank-forum speech (Radolph, 1987, 

p. 15). Garet von Netzer, executive editor of the Globe-News pointed 

out that the campaign project had been planned for six months (Globe-

News chief..., November 18, 1987). Also on November 18, the PCBAN 

offices were formally opened. There were 82 members' names on the 

PCBAN letterhead; many of the names referred to Hereford and Amarillo 
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community and business leaders (Phelan and Bates, November 18, 1987). 

Engler announced the primary purpose of PCBAN was "to accomplish a 

change in ownership" (Phelan and Bates, November 18, 1987). Engler 

also made the following statements to the media: 

Mr. Morris, I might add, does not have any traditional ties, 
does not have any family ties. He's a stranger to our area. 
He looks at his ownership in the Amarillo paper strictly as 
if it's a business investment. Most generally with people 
like that you're almost getting it down to a commodity basis 
and most generally there's a price involved. 

. . .new ownership of the newspaper would consist of 
business leaders with a stake in the community who would 
direct news coverage in a positive manner and redistribute 
the paper's profits in the community. (Phelan and Bates, 
November 18, 1987) 

Engler read from a letter from Gib Lewis, Speaker of the Texas 

House of Representatives, supporting the PCBAN position. Engler read: 

A good newspaper has three obligations. The first [is] to 
report the news; the second, to report the news accurately; 
and the third and most important, to help build the 
community in which the paper is circulated. From my view, 
this has not been the case in recent years with the Amarillo 
Globe-News. (Phelan and Bates, November 19, 1987) 

Garet von Netzer, executive editor of the Globe-News, responded 

to the outside ownership question: 

A professional newspaper, whether locally or chain-owned, is 
going to be sensitive to its community because its editors 
and senior staffers are going to have made a commitment to 
live in that city in most cases. It's become their town. 
Reporters don't determine what stories get into the paper 
and in what condition, editors do (Phelan and Bates, 
November 19, 1987). 

To the PCBAN situation, von Netzer responded, "After it became 

apparent there was a group organizing against us, people began to 

evaluate what a newspaper should be" (Radolph, 1987, p.14). He added, 

"We looked at this as a First Amendment issue all the way. It was kind 

of disconcerting to see such a well organized effort . . . supporting 

suppression of the [community's] own freedom to know what's going on" 

(Radolph, 1987, p.14). 
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On November 23, 1987, approximately 1,500 people attended the 

PCBAN rally in the Amarillo Civic Center and covered by local and 

national television news and newspaper representatives (Phelan and 

Bates, November 24, 1987) . Several speeches were made at the rally 

denouncing the Slobe-NftWfi and the audience was led in a public chant of 

the PCBAN slogan, "We deserve better" (Phelan and Bates, November 24, 

1987) . Free food was provided and there was a Dixie-land band for 

entertainment (Barrett, 1988, p. 41) . Speakers at the rally complained 

that "the newspaper's coverage of the issues was negative and that 

local topics were not given enough play" (Newspapers' foes drop. . ., 

November 24, 1987). 

Following the rally, Engler announced that PCBAN's goals had 

changed. PCBAN was no longer interested in trying to change ownership 

because "he [Engler] was told the group was wasting its time pushing 

for new ownership" (Newspaper's foes drop. . ., November 24, 1987). 

Engler refused to reveal who told the group to stop pushing for 

ownership (Phelan, November 24, 1987). 

After the rally, Engler called on the Globe-News to respond to a 

seven-part proposal highlighting remarks made during the rally. (1) The 

GlQbe-News should make a dedicated and honest commitment to 

journalistic excellence; a tangible set of criteria must be established 

and monitored to ensure performance of that commitment. (2) The 

community of Hereford deserves a serious apology. (3) The Globe-News 

should establish an advisory board of Panhandle leaders to consult with 

paper's management. (4) The advisory board will write a monthly 

editorial on the progress, or lack of progress, in the effort to 

improve the newspaper. (5) The Globe-News should conduct an 

independent survey of its readers to determine better ways to serve the 

community. (6) The Globe-News should initiate and conduct periodic 

meetings with the officials and citizens of surrounding Panhandle 

communities to stay abreast of community concerns and to familiarize 

the newspaper personnel of that community's unique attributes and 

cultures. (7) The Globe-News owner and management must make a 

commitment to bring about these goals (Bates, November 24, 1987). 
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Carl Cannon, group newspaper manager for Morris Communications, 

responded to the demands: 

We are sensitive to the needs of our readers and, in this 
regard, five community leaders last week agreed to appoint 
interested Panhandle residents to participate in an Editor's 
Forum at which concerns of our readers will be addressed. 

There has been, and will continue to be, an opportunity in 
our Opinion-Editorial section for input from interested 
individuals and groups. Those involved in the Editors' 
Forum also will have this opportunity. . *. 

On Sept. 1, we commissioned an area-wide survey already 
conducted by an independent firm to gain information from 
Panhandle residents on the newspaper's role in Amarillo and 
surrounding counties. 

The management of the Globe-News and its employees also have 
been deeply involved in community affairs. Our management 
has long maintained an open-door policy to all community and 
area groups and elected officials to discuss common 
concerns. . . 

The Amarillo Globe-News remains committed to quality 
community journalism. 

We are proud of our record of service to this community and 
we are constantly seeking ways to improve that record. 
Every employee of the Globe-News wants to provide this 
community with a newspaper of quality. . . 

And lastly, to the concerned people of Hereford, we are 
sorry that you were offended by the recent stories published 
by the Globe-News. However, we felt then, as now, that the 
stories needed to be told and we had a journalistic 
responsibility to do so. (G-N group manager responds. . ., 
November 24, 1987) 

Following a meeting on November 24, 1987, between PCBAN leaders 

and the Globe-News. Engler released the following statements: 

Our committee feels it has been successful in focusing 
attention on the most important role that the Globe-News 
plays in this community and that the management and owners 
of the newspaper have been responsive in addressing our 
concerns. 

I'm confident that changes announced by the newspaper such 
as the reader representatives program and the editor's forum 
will be carried out, and that they may address our concerns 
(Newspaper, PCBAN issue statement, November 25, 1987) . 



57 

In a letter dated November 30, 1987 (On Engler's feedlot 

stationary), Engler wrote to Garet von Netzer: 

We recognize that the PCBAN action was unusual, highly so, 
apparently, measured by the attention given to it by the 
national press. Let me emphasize that our purpose was 
constructive, and that we feel the results will benefit all 
the Panhandle community (Engler, November 30, 1987). 

The changes made by the Globe-News seem to indicate that the 

PCBAN campaign was partially successful in their goals. The PCBAN 

campaign alleged news bias in the Globe-News reporting of local events 

in order to effect changes in the newspaper's journalistic practices. 

It is left for scholars to speculate the consequences to the Globe-News 

if the PCBAN pressures had received no response. In this study, the 

attitudes of the Amarillo community were explored approximately three 

months after the PCBAN campaign was resolved to see if the changes made 

by the Globe-News were, indeed, necessary. An identical study was 

conducted in Lubbock, Texas, which has similar demographic 

characteristics and a newspaper owned by the same media chain. Because 

the Lubbock newspaper received no public criticism and made no changes 

in its practices, a comparison of the two samples was conducted to gain 

greater insight into the actual role perceptions of reporting bias 

played in the PCBAN events 



APPENDIX B: HEREFORD AND THE HISPANICS 

Headlines of the Amarillo Glohe-Mew>. Series on Hereford, Texas 
October 25-November 1 

October 25, 

October 26, 

October 27, 

1987 
Hereford and the Hispanics 
6-month effort 
Named after, supported by cattle 
Anglo believe dream is alive 
Hispanics offer diverse views 
Former migrants approach majority 
The drug bust and justice 
Undercover agent on his own for 9 months 

1987 
Inmate: 'I don't sell drugs to nobody' 
Inmate's wife recalls fateful, winter night 
Two convicts find religion, education behind bars 
Drugs allegedly sold smaller than dose, 3 inmates 
maintain 

Prisoners' wives, children left without breadwinners 
Federal funding for welfare payments up since drug 

bust 
Wives journey across state to visit imprisoned 

husbands 

1987 
Undercover agent a mysterious man 
County prosecutor battles charges of abusing his role 
DA'S career contains victories, tribulations 
Plainview native likes to leave work at office 

October 28, 1987 
State restricts type of aid Family Service Center can 

offer 
Those who sought help were later arrested 
Most indictments handed out against Hispanics 
Inmates say lack of activities to blame 

October 29, 1987 
Legal group aids workers 
Critics say TRLA has split community 
Hispanic under-representation common in Texas 

communities 
Lawmakers argue group's effect 
Hispanic group struggles to gain local acceptance 

October 30, 1987 
Fresh water system continues to plague San Jose 

communities 
Little aid given to labor camp for water woes 
Series of mishaps afflicts water panel at San Jose 
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(Hereford and the Hispanics, continued:) 

October 31, 1987 
Dropouts: Statistics don't tell the whole story 
Hispanic dropouts increasing concern for future of 

the town 
Bilingual education program faces tide of opposition 
Low self-esteem linked to dropout problem 

November 1, 1987 
Hispanics optimistic on housing 
Hereford Hispanics view election victory as political 

omen 
Future unpredictable 



APPENDIX C: QUESTIONNAIRES 

^*t® Researcher Lubbock Phone Survey 

Hello, I'm ^ , with the Institute for Communications Research 
^t Texas Tech University. We are conducting a survey on peoples' 
opinions on the Lubbock Avalanche-Journal. We hope you can spend 
about five minutes helping us with this project. We are not trying to 
sell you anything and all responses will be kept confidential. We will 
not ask you your name or address. Can you help us out? 

1. During the past year, on the average, how many days a week do you 
read the Avalanche-Journal? 

1. 

I am going to read a series of statements with multiple responses. 
Choose the response which best describes your thoughts and feelings. 

2. On the average. Avalanche-Journal stories about local farmers' 
problems report their situation: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 2. 

3. On the average. Avalanche-Journal stories about consumer issues 
report the actions of business's accused of unfair practices: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

3. 
4. On the average. Avalanche-Journal stories about the use of police 
force report the actions taken by the police: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

4 . 
5. On the average. Avalanche-Journal stories about acts-of-
discrimination against minorities report the side of the minorities 
involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 5. 
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6. On the average, ^ stories about women's rights report the concerns 
of the women's organizations involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

6. 

7. On the average, hJ. stories about the capture of criminals report 
the actions of the police involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 7. 

8. On the average, hH stories about drug abuse report the actions of 
the suspected drug abusers: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

8. 

9. On the average, Asl stories about the civic and personal 
accomplishments of community youth are reported: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 9 . 

10. On the average, Asl stories about the civic and personal 
accomplishments of community minorities are reported: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably ^ 0 . 

11. On the average, Asl stories about the civic and personal 
accomplishments of community senior citizens are reported: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 11. 
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12. On the average, ^ stories about the policies of county government 
are reported: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

12. 

13. On the average, AJI stories about the policies of city government 
are reported: 1. much too favorably 

2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

13. 

14. On the average, Ail stories concerning race-relations report the 
actions of the ethnic group involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

14. 

15. On the average, AJI stories of social welfare report the needs of 
welfare recipients: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 15 . 

16. On the average. Ail stories about local ecology report the actions 
of the industries accused of polluting the environment: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

16. 

The following four statements contain agree or disagree multiple 
responses. 

17. To the statement, "The Avalanche-Journal' reporters and editorial 
staff appear to be very professional." Do you: 

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 

17. 
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18. 
ors' To the statement, "The Avalanoho-j^^iTnm reporters and edit 

personal opinions bias their reporting of certain types of news." Do 
you: -"̂  

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 

18. 

19. To the statement, "The Avalanche-Journal is responsive to the 
needs of its readers." Do you: 

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 19. 

20. To, the statement, "In general, the Avalanche-Journal reports 
local news accurately and without bias." Do you: 

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 20. 

21. How would you describe your political viewpoint. Are you: 
1. Very conservative 
2. Conservative 
3. Middle of the road 
4. Liberal 
5. Very liberal 21. 

22. Choose the answer which best describes your opinion: Compared to 
yourself, do you feel the political opinions of the reporters and 
editors of the Avalanche-Journal are: 

1. More conservative 
2. More liberal 
3. About the same 2 2. 

The following questions concern personal information about you. As we 
stated before, we will not ask your name or address and all responses 
will be kept confidential. 

23. How old are you in years. 23. 

24. What is your occupation? 24. 

25. To which ethnic group do you belong? 
Caucasian '̂ •̂. 
Black ^^•. 
Hispanic 2^-. 
Native American 25. 
Oriental 25. 
Other 25. 
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26. What is your marital status? 
Married 26. 
Widowed 26. 
Divorced 26. 
Separated 26. 
Single 26. 

27. How would your describe your yearly household income? 
Less than $10,000 27. 
$10,000 to $19,999 27. 
$20,000 to $29,999 27. 
$30,000 to $39,999 27. 
$40,000 to $49,999 27. 
$50,000 to $99,99 27. 
Over $100,000 27. 

28. What is your level of education? 
Grade school or less 28.__ 
Some high school 28.__ 
High school graduate 28._ 
Some college ^^•_. 
College graduate 28._ 
Graduate degree 28. 

(Please mark the appropriate sex. If you are uncertain, you 
must ask in a polite manner.) 

29. Are you male or female? Male 29. 
Female 29. 

Thank you helping us. 
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^^^® Researcher Amarillo Phone Survey 

Hello, I'm , with the Institute for Communications Research 
at Texas Tech University. We are conducting a survey on peoples' 
opinions on the Amarillo Glohe-Newa, we hope you can spend about five 
minutes helping us with this project. We are not trying to sell you 
anything and all responses will be kept confidential. We will not ask 
you your name or address. Can you help us out? 

1. During the past year, on the average, how many days a week do you 
read the Globe-News? 

1. 

I am going to read a series of statements with multiple responses. 
Choose the response which best describes your thoughts and feelings. 

2. On the average, Globe-News stories about local farmers' problems 
report their situation: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

2. 

3. On the average, Globe-News stories about consumer issues report the 
actions of business's accused of unfair practices: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

3. 

4. On the average, Globe-News stories about the use of police force 

report the actions taken by the police: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

5. On the average, Globe-News stories about acts-of-discrimination 
against minorities report the side of the minorities involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 
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6. On the average, QlohS. stories about women's rights report the 
concerns of the women's organizations involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

6. 

7. On the average. Globe stories about the capture of criminals report 
the actions of the police involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

7. 

8. On the average. Globe stories about drug abuse report the actions 
of the suspected drug abusers: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

8. 

9. On the average, filcbfi stories about the civic and personal 
accomplishments of community youth are reported: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

9. 

10. On the average. Globe stories about the civic and personal 
accomplishments of community minorities are reported: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

10. 

11. On the average. Globe stories about the civic and personal 
accomplishments of community senior citizens are reported: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5 . much too unfavorably 

11. 
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12 . On t h e average , Globft s t o r i e s about the p o l i c i e s of county 
government are reported: 

1. much too favorably 
2 . somewhat favorably 
3 . about r ight 
4. somewhat unfavorably 
5. much too unfavorably 

12. 

13. On the average. Globe stories about the policies of city 
government are reported: 1. much too favorably 

2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

13. 

14. On the average. Globe stories concerning race-relations report the 
actions of the ethnic group involved: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

14. 

15. On the average. Globe stories of social welfare report the needs 
of welfare recipients: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

15. 

16. On the average. Globe stories about local ecology report the 
actions of the industries accused of polluting the environment: 

1. much too favorably 
2. somewhat favorably 
3. about right 
4. somewhat unfavorably 
5. much too unfavorably 

16. 

The following four statements contain agree or disagree multiple 
responses. 

17. To the statement, "The Globe-News' reporters and editorial staff 
appear to be very professional." Do you: 

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 17. 
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18. To the statement, "The Globe-N^w. reporters and editors' personal 
opinions bias their reporting of certain types of news." Do you: 

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 

18. 

19. To the statement, "The Globe-News is responsive to the needs of 
its readers." Do you: 

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 19. 

20. To, the statement, "In general, the Globe-News reports local news 
accurately and without bias." Do you: 

1. Strongly disagree 
2. Disagree 
3. Neither agree or disagree 
4. Agree 
5. Strongly Agree 20. 

21. How would you describe your political viewpoint. Are you: 
1. Very conservative 
2. Conservative 
3. Middle of the road 
4. Liberal 
5. Very liberal 21. 

22. Choose the answer which best describes your opinion: Compared to 
yourself, do you feel the political opinions of the reporters and 
editors of the Globe-News are: 

1. More conservative 
2. More liberal 
3. About the Seune 

22. 

The following questions concern personal information about you. As we 
stated before, we will not ask your name or address and all responses 
will be kept confidential. 

23. How old are you in years. 23. 

24. What is your occupation? 24. 
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25. To which ethnic group do you belong? 
Caucasian 25. 
Black 25.] 
Hispanic 25. 
Native American 25." 
Oriental 25.' 
Other 25." 

26. What is your marital status? 
Married 26. 
Widowed 26. 
Divorced 26. 
Separated 26. 
Single 26.' 

27. How would your describe your yearly household income? 
Less than $10,000 27. 
$10,000 to $19,999 27. 
$20,000 to $29,999 27. 
$30,000 to $39,999 27. 
$40,000 to $49,999 27. 
$50,000 to $99,99 27. 
Over $100,000 27. 

28. What is your level of education? 
Grade school or less 28._ 
Some high school 28._ 
High school graduate 28._ 
Some college 28._ 
College graduate 28._ 
Graduate degree 28. 

(Please mark the appropriate sex. If you are uncertain, you 
must ask in a polite manner.) 

29. Are you male or female? Male 29. 
Female 29. 

Thank you very much for helping us. 
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