
hot;el / retail 
omplex Lilbbock 

A REVITALIZATION OF CBD 
BY L K HANG 



HOTEL RETAIL COMPLEX 

FOR 

LUBBOCK , TEXAS 

PRESENTED TO 

PROFESSOR DUDLEY THOMPSON 

COLLEGE OF ARCHITECTURE 

TEXAS TECH UNIVERSITY 

IN PARTIAL FULFILLMENT 

OF THE REQUIREMENTS OF THE 

BACHELOR OF ARCHITECTURE DEGREE 

BY 

L K . HANG 

MAY 8, 1966 



Dedicated to : 

Hang Eiig Juan 

and 

( In memory of ) 

Foo 7̂an Seng 

Parent 

Guardians 

Educators 

Friend: IS 



©gffiSJRiQ 

^ 

Thesis statement § 

Philosophical / 

Theorectical statement 

Principal issues @ 

Goals S 

Objectives "? 

Cost fl(i>a 

Systems performance 

c r i t e r i a flflfl 

@ Ig îSSg 
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One of the Lubbock Local Chamber Of Commerce's future 

planning goals is to promote and establish the city as a convention 

and industrial center.^ "Hiis planning establishes the need for 

quality hotel accomodations. The Lubbock civic center complex is 

vithin walking distance of approximately 679 committable rooms, 

•niree motels with a total of li? rooms are located within five 

minutes drive of the area. But this figure is still not adequate to 

draw the type of conventions to Lubbock that will market it as a 

convention city. 

As in the other nations in the country,a major problem of 

business moving to the suburbs plagued Lubbock. The 1974 opening of 

South Plains Hall and other regional shopping centers siphons the 

activities of street life,the individual store out of urban setting 

and transposes downtown Lubbock into the isolated lifeless place. 

Tlie people of Lubbock had an increasing image of crime,violence,and 

desolation of the downtown as middle and upple income families 

abandoned the city for other part of the city,noticebly southwest 

Lubbock. 

Lubbock downtown, once a dynamic social habitats full of 

life, is now the isolated office city lacking the variety. 

The intent of this thesis project is to address both of 

these issues by developing a hotel / retail complex in the downtown 

area that will provide lodging and convention facilities for 

tourists as well as an incentive for local businesses and residents 

to move back into the downtown. The project has grown into more 

than just a original intent of a hotel / retail complex. The 

project has become a redevelopment of the site as the downtown 

activity center to create the " catalyst " necessary to spark the 

despondent city back to life again. 
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FAILURE OF THE HODERN MQVEMEMT 

Despite its many early 

positive achievements, the 

modern movement had failed, "me 

reasons underlying this failure 

are complex. PerlMips none of 

them is as important as the 

reductionist functionalism that 

characterized the movement based 

on a simplistic understanding of ^ 

their relationship to the individual and society. 

Nevertheless, the movement started out with a strong 

commitment to humanistic and social goals by putting man in the 

center of its activities. Yet, within the functionalist 

methodology, " man in general " more often than not did not mean 

actual people: there was little or no differentiation made among 

the variety of social, political, or cultural groups. With the 

overall generalization, human needs and social activities were 

given short shrift and understood as a collection of some 

elementary phys-ical, material, or mechanistic functions that in 

turn became the determining principles in design. 

A glance at the buildings in the majority of the modern 

cities around the globe reveal obvious similarities, regardless of 

their cultural heritage, the qualities of a specific locality, and 

the urban context of each city. 



A NEV DIRECTION 

The View developed here is that all environment reflect 

schemata and ordering, the anti-entropic processes of groups. This 

has tended to create environment that are highly congruent with 

culture - family structures, lifestyles, hierachies or their 

absence, and ritual. It is only through using the processes and the 

choices of many individuals sharing some schema of an environment 

and group physical expression to both schemata and cues for 

behaviour,that environments of quality and effectiveness can be 

achieve 

To identify characteristics images which convey an 

associatonalism towards the surrounding region of Lubbock, one need 

to look back at early beginning settlements of West Texas 

region. Structures in West Texas : dug-outs, sod-roofed homes, 

adobe-walled homes with thatched roofs, and even Texas Tech's first 

building of a Spanish Renaissance style all have practical purposes 

within this climate and region. Modern structures like Metro Tower, 

Pyramid Plaza contribute very little towards the quality of life 

and failed to address to the issue of climate, contextual setting, 

and its cultural identity that are truly unique of Lidibock's 

locality. 

The thesis hope to address to all these issues in the 

proposed Hotel / Retail complex by expressing new concepts of space 

, use, and building technology in the realm of Lubbock's approprite 

values and morals. 
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QUALITY CONVENTION LODGING 

With its Strategic location and the increase trade 

importance, Lubbock has a great opportunity to become convention 

center of West Texas 

A survey of the hotel facilities serving the downtown and 

civic center areas, however, showed a lack of design environment 

stimulating to its clientel and immaginative in design quality that 

is often needed to draw large conventions into town. 

DETERIORATING LUBBOCK DOWNTOWN 

One of the most pressing issues facing Lubbock is the 

effect that the isolated building prototypes ( developed after the 

pioneer of modern architecture planning example suburban shopping 

centres and office parks ) are having on the downtown. These 

prototypes create an isolated environment serving one function 

only. People will soon leave such districts after having done the 

particular tasks. It is evident that the housing districts arouiid 

town is empty during the day and office district downtown is 

abandone after five o'clock.With the visit to downtown luinecessary 

for suburbanites, the Lubbock do^mtown is now an isolated dying 

office city lacking life. 

LACK OF SYMBOLIC / VISUAL PROGRESSIVE IMAGE 

Though Lubbock has been recognised as one of the most 

advanced, mechanized cities in the united states. There is a lack 

of visual qualities of the CBD that project symbol of a progressive 

aura and style one often associate with progressive city. 
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GOALS 

1. To develope a mixed-use Hotel / Retail complex as an idea, a 

concept rather than a narrowly defined form, to demonstrate that 

our most enjoyable cities are those which can weave together a rich 

and complex pattern of different uses and activities. It is hoped 

that the complex will start an evolutionary trerid of accepting 

multi-use in the downtown that will again permit the smaller scale 

building to enter the urban space to create again a vital urban 

life and give us hope for a new, better urban environment in 

downtown Lubbock. 

2. Create an exclusive superior quality lodging and convention 

facilities to accomodate the needs for Lubbock to become a 

convention city. 

3. Create a facility that is unique in design spirit and 

recognizable from a distance as a distinct landmark and 

conversational element. 

4. Provide easy and natural flow of pedestrian and vehicular 

traffic. 

5. Project symbol of a progressive aura and style that Lubbock's 

reputation often lacks. 



OBJECTIVES 

1. Provide flexibility of convention facilities to accomodate large 

or small groups and also the ability to handle a variety of 

activities. 

2. Develope continuity in the design of Hotel,Retails, and other 

activities into a unified whole by physically linking them. 

3. Maximize passive energy conservation system by providing natural 

ventilations to all guest modules and open air public spaces 

optimizing use of favourable climate features.Use landforms and 

waterforms in conjunction with breezes to cool exterior spaces. 

Provide shading devices for glass to block afternoon sun throughout 

summer and spring months. 

4. Vary cliaracter of outdoor spaces to provide wide experience of 

environment as users tranverse outdoor spaces to reach connecting 

built environment. 
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From the study of the Lubbock historical background, we 

see that although Lubbock is a relatively young city, it has quickly 

developed cultural goals and civic pride. The rapid development in 

the civic center area is proof of Lubbock's committment to itself. 

We therefore, must learn to respond not only to climate and 

topography,but also to cultural history.Lubbock's history presents 

a growing retail trade center with a pride in her ranching and 

farming heritage. This seems to s\iggest a building that reflect the 

simple values of farm life; an unhurried atmosphere, a respect for 

natural beauty in warm tones and earth colors, and an organic 

approach to design. On the other hand,recent influx of people into 

the city brought about by the Texas Tech university and other job 

markets have enabled a rich fabric of culture,blended with the 

cosmopolitan attitudes and wide spectrum of views to develop. TTiis, 

coupled with Lubbock Local Chamber Of Commerce to drive Lubbock as 

a progressive city may implies modern structure of considerable 

cosmopolitan scale that will project a progressive aura and style 

that Lubbock's reputation often lacks outside the south plains. 

From the statistics,Lubbock is projected to continue to 

expand and grow,especially with the already under contruction plan 

to extend Interstate 27 linking Lubbock-Amarillo through the city 

itself. With the increased trade and the projected increase 

tourism,mostly due to increased business importance to the city, 

and increased convention business,more hotel spaces is going to be 

needed. A hotel becomes a natural and needed addition to downtown, 

since It would respond not only to business and financial 

activities, but also to increased civic center conventions and 

Texas Tech university. 

1974 opening of South Plains Mall and other regional 

shopping centres had caused degeneration of downtown business. 

Confronted with deteriorating downtown,any plan attempted to use 



the shopping centre model to resuscitate the ailing heart of the 

city will often proved to be unsuccessful,for this prototype was 

place out of the context in the downtown situation. The downtown 

had a different fabric than the suburb - not one of isolated nodes 

but of continuing streets paces. The idea of compact concentrated 

shopping area,coupling it with areas of built in patronage should 

be the major goal. It should tied to the area by relating it in a 

open street network. 

With the continued dominance of the CBD interms of 

overall business activity and with civic center within walking 

distance,downtown becomes a prime location for the hotel and retail 

trades. 
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1. Chamber of Commerce 
2. To Buffalo Springs Lake 
3. Civic Center 
4. Lubbocic International 

Airport 
6. Buddy Holly Statue & 

Walk of Fame 
6. To Llano Estacado 

Winery 
To Lubbock Downs 

7. Mackenzie State Park 
Prairie Oog Town 
Fair Grounds 

8. Moody Planetarium & 
Ranching Heritage 
Center £r The Museum of 
Texas Tech University 

9. Municipal Garden ft Arts 
Center 

10. Lubbock Lake Land
mark 

11. To Reese AFB 
12. The Rose Window 
13. Texas Tech University 
14. Municipal Coliseum 
15. Yellow House Canyon 

Lakes 

CONVENTIONS - Because of its central location adl 
easy accessability by air travel and on major highway 
Lubbock has become known as the "Convention Cenii 
of the Southwest." The versatile Lubbock Memorial C 
Center (below) has helped attract more than 200 meetino 
a year. 
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Lubbock, Texas in its relatively short history has made 

tremendous progress from a vast, wide open prairie to one of the 

most advanced, mechanized metropolitan areas in the United States. 

Due to its strategic location in the Southwest Texas, 

Liibbock remains the •* Hub of the Plains " interms of its commerce, 

its agribusiness, its educational facilities, and its health care 

facilities. The establishment of Texas Tech in 1925 had had a great 

impact for the growth of the city. It brought with it a rich fabric 

of culture, blended with the cosmopolitan attitudes and wide 

spectrum of views to develop in otherwise " laid back " Lubbock 

community, with a pride in her ranching and farming heritage. 

The climate of the region is characterized by the 

abundance of sunshine throughout the year, high but not extreme 

daytime simmer temperatures, with very low himidity, scanty 

rainfall, and a relatively mild winter season typical of semi-arid 

areas. Dust and sandstorms are the most unpleasant features of the 

weather in Lubbock. Otherwise, Lubbock offers an excellent climate 

yearround and is ideally suited for energy conservation and solar 

energy technology research and implementation. 

Lubbock offers many social,cultural and recreational 

activities year round. Infact, Lubbock has become the popular 

convention center of the south Plains.^ During the last 10 years, 

the city has experienced a tremendous growth in convention 

activities. In fiscal year of 1982, Lubbock played host to 210 

conventions, meetings, seminars, and / or symposiums with each 

having 200 or more persons attending. These conventions deligate 

contributions in access of $40,000,000 to the local economy.^ 

There is a number of outstanding facilities available 

within the city to host conventions of all sizes. Lubbock 

Auditorium - Coliseum and niuaerous Hotels do^mtown are some of 

them. But the Lubbock Hemorial Civic Center, built on the site 

12 
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RECREATION - Family recreation abounds in LubbOck. The 
new Canyon Lakes Project is a series of six interconnected 
lakes stretching across the northeastern quadrant of the 
city. Lubbock has over 40 city parks, plus Texas' most 
visited state park, Mackenzie State Park. Additionally, 
there are public swimming pools, public party houses in 
the parks for group use, four community centers, five golf 
courses, three country clubs and all the other recreational 
facilities found in a metropolitan area. High school and 
college sports also provide outstanding entertainment. 

ENTERTAINMENT - Lubbock enjoys a reputation as one 
of Texas' leading cultural centers. Broadway road shows, 
concerts and special speakers often come to Lubbock. 
The city has a symphony orchestra (above), a plane
tarium, more than 20 movie theaters, the Museum and 
Ranching Heritage Center and the Garden and Arts 
Center. Two outstanding annual events are the Lubbock 
Arts Festival held in April and the Panhandle South Plains 
Fair in September. 

TEXAS TECH UNIVERSITY - This coeducational, state-
supported institute of higher learning is one of the fastest 
growing universities in the country and always has been 
since the doors were opened in 1925. More than 23.000 stu
dents are enrolled in the Texas Tech University Complex, 
which includes six colleges, and schools of graduate study, 
law and medicine. The university boasts of curricula in 
more than 100 areas of study leading to a bachelor's 
degree, 69 areas leading to a master's degree and more 
than 30 areas leading to a doctoral degree. Located just 
ten blocks west of the central business district, the Texas 
Tech campus is one of the largest in the nation, covering 
1839 acres. The estimated replacement value for the 
Lubbock campus is in excess of $276 million. 
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devastated by the 1971 tornado, is the main cultural attraction in 

the city. It is the home of the Lubbock Sympony Orchestral and 

plays host to many events throughout the year. Its facilities 

include an exhibition hall, a banquet hall, and a fine theatre. 

Tourism in Lubbock is also on the rise. Mackenzie State 

Park provides an outstanding recreational services that attracted 

over 2,000,000 people annually. The opening of the multimillion 

dollar llUseum of Texas Tech University has added another major 

tourists attraction to Lubbock. Since its opening, over 282,459 out 

of toim visitors have toured the museum. Adjacent to the musuem is 

the Ranching Heritage Center. This project is recreating the 

heritage of ranching in Texas. Buildings and home from throughout 

the west have been moved to the site, restored to their original 

status and encompassed into a living town. It is destined to become 

a major tourist attraction in the year to come. 

U.S. 87 
(Future 1-27) 
Amarillo, 
Denver 

l .S HIUs 

For many years, Lubbock has been nicknamed the " Hub City 

" because of the city's predominant role in the transportation 

systems of the South Plains region. An already under construction 

of north-south expressway, an extension of 1-27 routed along the 

14 
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TRANSPORTATION - Lubbock International Airport is 
served by five interstate airlines and has an executive air 

terminal for use of private aviation. Two railroads, one 
freight forwarding company, 11 common carrier 

motor freight lines, three package carriers and 
one interstate bus line serve Lubbock. The 

city is crossed by four U.S. highways, 
including Interstate 27. 

MEDICAL CARE - Lubbock has become a medical center 
for the entire Southwest. The city has seven hospitals 
with more than 1,500 beds for patient care. The 
Texas Tech University School of Medicine is 
located here as are schools of Nursing and 
Medical Technicians. 

INDUSTRY - Lubbock is widely known as a growie 
manufacturing and industrial city. In the past ten yeafi 
Lubbock has experienced a 106.45% increase in manu 
facturing employment. Lubbock has a diversified econoni) 
with several major companies such as Texas Instmrneni 
(above) located here. 

AGRICULTURE - The High Plains is one of the ijff 
productive agricultural areas in the nation and agriculi|j 
has contributed greatly to Lubbock's phenomenal grow 
In addition to producing 30% of the nation's cotton,J 
city also has three major cotton oil mills. Many newOT 
are gaining in importance here such as sunflowers, J 
vineyards and vegetables. The production of comrneĵ s 
grain sorghum supports a feedlot industry mcluoif 
cattle, swine and sheep. 
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present avenue " A " will have a major impact in the revitalization 

of the commercial activities downtown. This is hoped to contribute 

to the accelerated growth of the Central Business Districts retail 

establishments that have lost patronage to the suburban malls, 

especially to the South Plains Mall which is located in the 

Southwest Lubbock. 

Despite the decline. Downtown Lubbock remain the chief 

commercial, financial and govermental center for the entire area. 

¥ith the added regional significance in trade, growth of CBD seems 

assured. That growth projected physically at 270 acres by 1990 will 

take place largely tn the civic center renewal area, adjoining the 

CBD. The area is served by Hotels and Motels along the avenue " Q " 

corridor, and is highly visible by visitors to the South Plains via 

the 1-27 thoroughfare. The area is therefore the prime location for 

Hotel / Retail complex. 
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The site that was to become Lubbock originally was the 

site of the bands of nomadic comanche Indian tribe who roamed the 

area for hunting buffalo. 

The influence of the white man was first felt with the 

intruding of white buffalo hunters, who laid to waste thousands of 

baffalo, on whom the Indian's livelihood depended. By the late 

1870's, buffalo were nearly non-existent and so went the Indian's 

source of food, clothing and shelter. Severly weakened, the Indians 

were finally subdued by the U.S. Army and placed on reservations. 

With the absence of the Indians, cottlemen quickly filled 

the vacuum. The abundance of natural grasslands led to the 

establishment of cattle ranching in the mid 1880's. A short time 

later, after discovery of underground water, emphasis turned from 

cattle to agriculture. 

As Lubbock began to grow in population and physical size, 

the town realized its needs for transportation to other centers of 

agriculture and smaller towns for service and growth. In 1909, the 

first rail service, Santa Fe Railroad was completed. The railroad 

was Lubbock's first commercial boast, enabling it to become the 

mojor transportation center of the South Plains. This allowed 

industry to develop and agriculture to expand. 

The first diversification of trade and economy in the area 

was the establishment of Texas Tech in 1925, which had growth to 

the present student poupulation of 24,000. Texas Tech had four 

basic economic impacts on Lubbock: 

1. The majority of expenditures made by the students were made in 

the local market. 

2. The annual expansion of college facilities represented capital 

expenditures which flowed through local firms. 

3. Tech employees established permanent residency in Lubbock, thus 

17 



expanding the local labor market. 

4. The college attracted visitors which resulted in increased 

expenditures and a great demand for service industries. 

Manufacturing and chemical processing began to increase in 

the Lubbock area following discovery of the slaughter oil field, 

just north of town. In 1940, 19th street was the major artery of 

business activity, but by 1950, 34th street was being developed 

into a retail district. 

The 50's, 60's, 70's could be characterized as a periods 

of great expansion and construction boom. Residential areas, 

shopping centers, hospitals, and churches appeared at a staggering 

rate. 

Lubbock downtown grew rapidly in 1960's and became the 

chief commercial, financial and govermental center for the entire 

area. 

On May 11, 1971, Lubbock was devastated by a tornado which 

virtually obliterated the downtown area. Reconstruction proceeded 

to rebuilt following the guidelines setup in the Urban Renewal 

Project,Tex. R-138 cc, disaster plan. This plan covered many civic 

and public buildings, east of avenue " Q " and between 4th street 

and main street, including : the Lubbock Memorial Civic Center, 

Hotels / Motels, the public library, West Texas hospital, and the 

Department Of Public Safety. 

The South plains Mall, opened in 1974, providing space for 

merchants, indoor circulation areas, ample parking, and a location 

in the new residential areas. This facility affectively attracted 

businesses â jay from downtown. Today, the downtown is sparsely 

populated with retail establishments, but retail trade has leveled 

with growth in the area projected for the coming years. 

Though the CBD have lost patronage to the suburban malls. 

Downtown Lubbock is still the center for wholesaling, government 

and finance. 
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The present day innovative hotel typology traces its 

lineage to the crude,comfortless tavern and inns of the 18th 

century. Historically, the service of the innkeeper was to satisfy 

three basic needs, the need to eat, drink and sleep. He is one of 

society's escape valves. He offers (1) a respite from ceaseless 

competition; (2) the pleasure of the table and the bed; (3) a 

sanctually for the weary, bored, or frustrated.^ 

With substantial technological changes occuring in 

transportation, the local tavern and its accompaning inn began to 

develop into more sophisticated public lodging industry The 

stagecoach inn of early 19th century was tied to horse-borne travel 

as the main street hotel of the late 19th and early 20th century 

was linked to the railroad. The tourist court arose with the 

automobile in the 1920's, the motel came with large-scale auto 

travel on improved highways in the 1950's. Motels were family 

operations until the 1940's when independent owners formed 

association. 

The recent growth of urban hotels began in the 1960's. The 

development came partially in response to the superhighway and mass 

air transportation, and partially to meet needs of the growing 

consumer sophistication and demand. Intensive competition of 

various chains, and a better understanding of what the public 

wants, the hotel industry has committed itself to supplying an 

ever-widening spectrum of varied new product lines. This has been 

further stimulated by recognition of the increased marketing 

potential of hotels when imaginery packaged or designed to create 

and satisfy a variety of needs. 

There are so many varieties of hotels today, each with its 

own standards and special features.Mixed-use hotel complex is one 

of the latest development in the hotel industry. Integrating with 

the other mixed-use complex, example shopping mall, office 
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h the ecrly J9fh century. American travelers by Conettoga 

wagon or ilagecoach stopped at country inns (Beltman Archiye) 

Wogo/i-TOL-^s3 lent ol the wandering Huns IBelliDon Ar:"ve) 

Cfy to(W«> N«w York's Grand Union Hotel coteree to carnage trade: its ute adioined Cfond Central Depot; the hotel collected rail passengers' baggage Quickly and Ire* 'Beltman Archivtl 
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building, condominiums, the hotel benefits from integration with a 

larger, more prestigious project. With its higher visibility and 

more ambitious overall planning concept, the impact of the entire 

development is far greater than the sum of its parts. In addition 

to its more efficient methods of landuse, asseiably, construction, 

and financing, the mixed-use complex encourages innovative design 

often overriding outdated zoning regulations, improving traffic 

circulation patterns, and inlating planning variances beneficial to 

both the community and the developer.^ 

The concept of mixed-used Hotel is virtually unknown in 

Lubbock. Presently, there are 31 Hotels / Motels around the Lubbock 

county. Only seven Hotels / Motels serve the downtown and civic 

center areas. A survey of these facilities shows an occupancy rate 

of 95% for members of natural chain and a 60?S rate for independents 

during weekday period. Weekend occupancy drops to SOX and 30?i 

respectively. All facilities are full on a Texas Tech Football 

weekend. 

1. 
2. 
3. 
4. 
5. 
7. 
8. 
9. 

10. 
11. 
12. 

! 13, 
14. 

15. 
16. 

17, 
18. 
19. 
20 
21 

Astro Motel 
Barrington Motor Inn 
Residence Inn 
Carriage House Inn 
The Circus Inn 
Coronado Inn 
Country Inn 
El Tejas Motel 
Executive House Motel 
Frontier Motel 
Granada Royale 
Hometei 
Hilton Inn 
Holiday Inn Casa 
Grande 
Holiday Inn Civic Center 

, Howard Johnson's 
Motor Lodge 

, Imperial inn 
, KoKo Inn 
, La Quinta Inn 
. Lubbocic Inn 
. Motel 6 

22. Red Raider Inn 
23. Rodeway Inn 
24. Sands Motel 
25. South Park Inn 
26. Stadium Motel 

B.W. 

27. Townhouse Inn 
28. Travelers Inn 
29. Villa Inn 
30. Village Inn-B.W. 
31.Travel Lodge 
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Automobiles made hotels like New York's Plaza prolitable IBettmon Archive) 
Today's motels: The Terrace. Atlanta. Go.; Willner l Millkey, Arcfift 

•^•^T3i!f1«-sSJ^^^^!^I^??^^ 
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The following is a survey made on the larger Hotels within 

walking distance to Lubbock Memorial Civic Center : 

LUBBOCK HILTON 

Located in the CBD, Hilton boost of 

spacious guestrooms overlooking the beaut 

-iful six-story atrium and tropical garden pool. 

No. of rooms 

LUBBCXK HILTON INN 
505 Ave. Q 79401 
(806) 747-0171 

150 Rooms (4 suites) 

£ Downtown Lut)bod( 

n 3 rms.; 350 cap. 

^ Restaurant 

P Lounge, entertainment 

H Indoor pool enclosed in tropical garden 

J t ^ Courtesy airport transportation 

Rates $55.00 - $71.00 

$65.00 - $81.00 

Single 

Double 

Occupancy Rates Weekday : 78.5?̂  

Weekend : 51% 

Football : 100% 

HOLIDAY IIW CIVIC CEWTER 

Located adjacent to 

the Memorial Civic Center, 

Holiday Inn boost of its 

attractive adjunct to the 

comprehensive range of meeting and convention facilities, with the 

superior all-suite accommodations surrounding an elegant atriim 

tower. 

No. of rooms 293 

Rates $58.00 - $69.00 Single 

$64.00 - $79.00 Double 
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Occupancy rate Weekday : 50% 

Weekend : 30% 

Football : 100% 

HOLIDAY INN-LUBBOCK CIVIC CENTER 
Lubbock, Texas 

Meeting Rooms (Letter) 

Convention Center 

Petroleum Room (A) 

Cotton Room (B) 

University Room (C) 

Petroleum/Cotton (AB) 

Cotton/University (BC) 

Dimensions 

106'x65' 

46'x65' 

30'x65' 

30'x65' 

76'x65' 

60'x65' 

Sq. Feet 

6.890 

2,990 

1,950 

1,950 

4,940 

3,900 

Reception 

1,000 

450 

275 

275 

725 

550 

Tlieatre 

800 

375 

200 

200 

575 

400 

Banquet Rounds 

650 450 

335 225 

200 150 

200 150 

535 375 

400 300 
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The real impact of the convention business did not hit 

American hotels until the 1950's. By the late 60's most large 

downtown hotels were getting at least 40% of their business from 

conventions. Some hotels get as much as 90% of their business from 

conventions and other groups.^ 

Jet travel, and tax deductions for business purposes, make 

it easy for Americans to exchange information, look for a new job, 

buy new merchandise for their businesses and have fun doing it. 

The Sales Meeting magazine states that in the 50's there 

were about 20,000 conventions a year. By 1968. that number had 

jumped to over 35,000. Business meetings also mushroomed over the 

period from 60,000 or 70.000 in the 50's to over 280,000 in 1968. 

The magazine reports that total expenditures for such meetings are 

at least $ 7 billion. '^ 

Convention means big money to hotels. The average delegate 

to national conventions, reports the International Association Of 

Conventions Bureaus, spends about $35 a day for hotel, food, car 

rental, and entertainment. Once a convention had checked in, most 

of the guest take most of their meals in the hotel. Conventions can 

often be scheduled to fill low occupancy periods and off-seassons, 

which makes them even more attractive to hotelmen.^ 

Much of the convention business has quietly merged into 

the vacation business. The independent businessman may have his 

wife as an officer in his company, which means the cost of her 

travel and room would be tax-deductible. For a business executive, 

the small extra cost of a double occupancy room, and family plan 

air travel make the trip relatively inexpensive for his wife to 

travel also. Wives accompany over half of conventioners in New York 

city, while Florida has 75% of convention-goers bringing their 

wives. ° 

Convention bureaus join with hotel associations to build 

up the convention business. Municipalities also join in to promote 
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convention sales. In 1966, the annual expenditure for construction 

of multi-purpose civic halls which can handle conventions was up to 

$800 million. Cities which formerly were not considered convention 

cities have gotten into the act.' 

With Lubbock Memorial Civic Center's elegance and 

versatility modern facilities, the city is attempting to promote 

and establish a healthy convention reputation. Lubbock has several 

unique characteristic to offer convention-goers. Because of its 

centrally location in the South Plains, it provides a strategic 

spot to the convention market. 

Other events and activities which might attract business 

and tourists are the Lubbock Arts Festival, Lubbock Symphony 

Orchestra, the Texas Tech Museum, Ranching Heritage center,Llano 

Estacado winery, Baffalo Sping lake. Buddy Holy statue and " walk 

of Fame ", Panhandle South Plains Fair, Yellowhouse Canyon lakes, 

plus other cultural events as well as Texas Tech University sports. 

The semi-arid climate of Lubbock is conducive to tourism, 

and thus draw conventions. 

Within the hotel, the sales personnel are not only 

responsible for attracting a convention, but they are also 

responsible for seeing that the convention runs smoothly once it 

has checked in. ̂  

Attracting conventions is a specialized business, some 

cities have set special convention bureaus. Sometimes rooms 

assigned to the officers of a large convention are often 

compliments of the hotel, or meeting rooms can furnished at no 

charged.^ 

Conventions for some large national groups, such as the 

National Education Association, and the American Medical 

Association, are planned at least 5 years in advance, with some 

planned even earlier. Most of these associations move the site of 

the convention to equalize travel distance for members across the 

country, as well as to add interest and fun to each convention. ̂ ^ 

A sizeable portion of the convention business is 

controlled by the larger chains, those with hotels in most 
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principal cities.Usually only the larger hotel chains have the 

budgets necessary to make and continue the contacts needed to 

influence the location decisions of large associations. Also, the 

larger chains can afford a big conventions sales staff, whose 

principal business it is to cultivate and sell to the large 

national associations.^^ 
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PREFACE 

BEHAVIOR PATTERNS : 

The activitise of a hotel are centered around the guest, 

•me guest will be a resident which chooses to engage in one or 

several public activities are geared to provide an enjoyable and 

memorable experience for the guest, away from their usual 

habitation. 

Since guests are transient residents of a hotel, most 

activities generally occur in a guest's primary and public 

territory. Secondary territories are created when larger groups of 

guests in the facility share a common bond. Social interaction in a 

hotel occurs on all four different levels : private, semi-private, 

public and semi-public. 

Tlie preliminary activities of a guest are well structured 

and pertain to guest transition into the hotel. Upon arrival, a 

guest must identify and be invited into the registration activity. 

With registration completed, the guest will proceed to his/her 

primary territory ( personal accomodation ). This region allows the 

gueee to take care of all private activities as well as preparing 

and planning for further social interaction. 

From his/her room, the guest behavior pattern cannot be 

precisely predicted. The guest is expected to fulfill the 

requirements of basic hviman needs which will entail eating, 

drinking and sleeping. The time frame of these activities can be 

estimated and expected to occur in a daily cycle. Guests tend to 

combine social interaction with these basic needs. The location and 

relationship of the various public activities is critical in 

creating positive and planned behavioral responces as well as 

providing efficient operation of the facility. 

Circulation areas develop into primary areas of social 

interaction or social nodes, since they serve as linkages between 
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the various activities. The location of income generating public 

activities near and adjacent to main ciculation routes is essential 

to drawing resident nearby into the hotel to allow for further use 

of the facility. 

Administration and operation activities are primed to 

cater to all the neds of the guest, and maintain an excellent image 

of the hotel. Maximum production with minimum input of resources is 

the key goal in the activities concerning administration and 

operation of the hotel. The synchronization of operational tasks 

with respect to guest needs and behavior is the basic issue in the 

success of the hotel. 
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ACTIVITIES 

•me following section will identify all the activities 

involved in the hotel/retail facilities, "mese activities are 

concerned with one of three basic activity groups of a hotel : 

guest activities, operational activities, and administrative 

activities. Each activity will be broken down further into five 

cetegories which include task, derived activity, desired 

attributes, location on site and relationships. 

TASK :To bring people into the system called " hotel '* and allow 

them to become receipients of the services offered by participation 

in the system. 

DERIVED ACTIVITY : 

A method of recording and recalling prior identification 

at the time of arrival for people who make themselve known prior to 

their arrival.At least 2 operators should be made available 24 

hours a day. 

DESIRED ATTRIBUTES : 

The reservation/registration activities will be the first 

interaction between the guest and the hotel operators. Positive and 

lasting impression created upon the guest will therefore be 

crucial. 

Professional mannerism, softspoken, courtesy and 

efficiency in handling calls should be part of the desired 

characteristic inherent in the operators. 

LOCATION ON SITE : 

Directly related to registration. 
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RELATION?^HTPq 

Reser. mgr. 

Reservation f-

Tel. operators Work area 

Tel, equip. 

TASK :Arrival / Entry 

DERIVED ACTIVITY : 

Guest, on arrival will park his car in the temporary 

parking lot and proceed on to register. Having register, he will 

proceed to the task of unloading luggages from his vehicle. He will 

then park and secure his vehicle or realise this responsibility to 

the valet on duty, "me whole process should approximate 10 to 20 

minutes. 

DESIRED ATTRIBUTES : 

•me impression created by the main entrance is important 

since it tends to typify the type of hotel. It must be clearly 

defined and provide direct access to the hotel recreation. Weather 

protection will be wide enough to possibly accomodate buses. 

Special lighting is required to accentuate the entrance. 

Entrances will be accessible to ambulant, disable people 

and at least one entrance will be accessible to chair bound guests 

or visitors. 

•me building form and quality should create an 

anticipation of ghat is to be encounter within. 

T.nrATTON ON SITE : 

•me main entrance of the hotel should be easily 
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identifiable and immediately apparent, in proximity to temporary 

parking. A few entrances may be required to help separate overnight 

guests and visitors, to reduce the amount of unnecessary traffic 

through the building, to establish a distinct identity for a 

restaurant or other facility, or to provide increased security. 

FEUTIQNgH^Pg 
Temporary parking 

Entry <^1I1I[[[I# 

1 ^ 1 

0 Arrival 

TASK :Baggage handling. 

DERIVED ACTIVITY : 

•mis activity, is directly related to, and actually a part 

of the arrival/entry cycle. Upon entering the hotel, he will 

probably be in need of assistance with his luggages, •me chief of 

service, bellmen, and porters will be participating in these 

activities and should be available 24 hours daily. Storage of 

baggage and situated guest in their accomodations should be 

efficient and without delay. 

DESIRED ATTRIBUTES : 

Separate baggage entry for handling large arrivals 

accessible to.baggage storage 

Serving as a control point for assistance and security. 

LOCATION ON SITE : 

Directly related to entry / arrival / registration. 
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Task : Waiting 

Derived activity ; 

Simultaneous with the cycle of check-in procedures, the 

guest will participate in waiting activities. During this period of 

time, the guest will observe the internal hotel activities to 

establish a sence of place and orient himself with the surrounding 

activity. Social interaction like conservation, meeting of friends 

and simply lounging and relaxing will also occur during this cycle 

of activity, "me guest will also have the oppurtunity to rest and 

purchase beverages from the drinking/Relaxation area. Telephone, 

restroom and shopping should be available in the proximity. The 

waiting area is essential to create good impression and to the 

satisfaction and comfort of guests, "me duration of these 

activities will be sporadic for individuals but will require 24 

hour usage. 

Desired attributes : 

Agathering. junction and congregational space promoting 

contact with other guests for conversation, business or pleasure. 

•mis activity will serve as a transition between other 

activities, such as dining, cocktail lounging, entry, registration 

and vertical circulation. 

Should be relaxing and receptive to social interaction 

with new acquaintances. 

Will be open, spacious and well landscaped and light 

abundantly with natural light. 

Location on site : 

•mis is the central focal point of the hotel and should be 

centrally located to the major activities. 
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Relationships 
Public phones 

Restrooms 

Lobby waitirjg Entry 

Porters 

Bellmen 

Baggage storage 

Task : Registration 

Derived activity : 

•me hotel guest will arrive to register, getting 

information and direction, checking registration and posssibly make 

reservation for future accomodations. Transfering of keys, 

receiving, sorting and dispersing of mail are all part of 

activities. Other activities associated with the registration 

process are : 

Storage of excell baggage 

Assistance with baggage handling 

Handling of phone calls into and out of the hotel 

Handling of cash transactions with guest and keeping 

track of an charges, included by guestregistered at the 

hotel 

Receiving of valuables from guests to be securely stored 

Key reproduction and extra key storage 

Photocopying of receipts and registrations 

Management supervision and assistance 

•mese procedures should take a minimal amount of time to 

complete for the convenience of the guest. Approximately 15 to 20 

minutes. 
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Desired attributes : 

Flexibility is desired for peak periods of the day. Peak 

periods for registration are usually in the evening and peak 

periods for departure are usually in the morning. 

The head porter may take care of several functions such as 

information, brochures, key mail and general assistance. 

Reception/Registration will be easily identifiable by the 

guests and visitors upon entering the hotel and positioned to 

supervise waiting and lounging. 

Receiving/sorting of mail will occur directly behind 

registration. 

It is important for the registration staff to have direct 

access to activities providing support services and information. 

Registration and cashier are located adjacent to each 

other for flexibility during peak periods. 

The cashier must be clearly visible from vertical 

circulation. 

Location on site : 

Directly related to arrival/entry/waiting 

Relationships : 

PBX 

Reservation 

manager 

Front desk 

manager' s office 

sorting 

To management 

< ^ 

Circulation "jUUlim Q flg 

1 Mail Sc key rack [ 

Registration 

Porter's 

station 

Public 

Waiting 

Safe 

Cashier 
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Administration 

Task : Management 

Derived activity : 

The activity occur on a day to day business cycle that 

make it possible for the facility to operate smoothly. While 

directly related to guest activity, it should be separated from 

guest contact, "me activity is related in nature to service and 

clerical activities. It is visually the " brain " activity for the 

hotel and is carried out by higher enchelon cast members, "me 

activities associated are hiring and firing of employees, directing 

the operations of the hotel, supervision of hotel activities and 

services. 

Task : Sales 

Derived activity : 

•mis is part of the administrative activities involving 

sales personnel to handle booking and organization of convention 

activities ; calling on clients for convention groups sales and 

managing of meeting/conference rooms for a smooth running of 

scheduled convention in the hotel. It occur on a day-to-day 

business cycle. 

Task : Accounting 

Derived activity : 

Account personnel deals with hotel monetary records. They 

participate in the supervision of account receivable, account 

payable and payroll of other personnel/workers for the hotel. 
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SLSL." Secretarial and reception 

Derived activify ; 

•mis is the activity involving receiving visitors, 

salesmen and guests, handling correspondences and calls for 

Management. Other secondary activities include typing, filling and 

photocopying. A comfortable, quiet work area is desirable for 

optimum efficiency. 

Desired attributes -

Management is to be accessible to staff, business and 
guests. 

Executive management is separated into management and 

assistant management. 

Sales and catering need to be in close contact with 

management and secretarial service. 

Management needs to be located in direct relationships 

with regulation/cashier.With the noise of the business machines 

related to various activities required in the accounting 

department, this activity will be visually and acoustically 

separated from public contact but easily accessible. 

« 

Location on site : 

Directly related to registration 

Relationships 

< -

Sales 

S« 

Innkeeper 

^ 

Secretaria f 
4 

Registration^ 

Rec. 

^ 

Assist. I^Public 
imanager" Contact 

^ 

Accounting 
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Task : Drinking cocktails 

Derived activity : 

The quality or character of the activity is related to its 

function ; either physical or social. Physically, the drinking 

cycle meets a biological need to quench a thirst. More often, 

drinking is a social activity related to dining, entertainment, 

dancing, waiting or as a primary activity on its own. It involve 

contact between participants. The guest can relax, drink, snack, 

play games and be involved in conversation. The primary 

participants will be hotel guests, convention-goers and local 

residents of the city. 

Desired attributes : 

An atmosphere of relation and an air of excitement should 

produce a mood for social interaction. 

Overflow will occur between drinking and dining. The 

atmosphere should create the mood for the activity. 

Storage of liquor and other related beverages will be 

readily accessible to the bartender. 

Cocktail lounge will be visually identifiable from waiting 

area. 

Relationships : 

Hotel entry 

JJ7 Entry from exit, 
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Task : Dining 

Derived activity ; 

Hotel guests, convention-goers, sales personnels, staff 

and tourists from outside of the hotel will be the main users of 

this facility. Physically, this activity meets the need for daily 

consumption of food, often time, social interaction and relaxation 

are participated in which dining activities take place. Other 

possible activities include listening to music, dancing and 

observation of gourmet meal preparation. Design should accomodate 

those who wish to participate in social activities and those who 

wish privacy while dining. 

Desired attributes : 

Dining will be separated into distinctively differently 

atmospheres. One providing several varieties of food at a more 

reasonable cost but still maintaining service quality. The other to 

provide specialty dining with superior decor and service mainly for 

evening dining, drinking and dancing. 

Intimacy will be created by special lighting, ceiling 

heights, table arragements and use of accoustics. 

A cocktail lounge will be provided in conjunction with the 

dining area. 

Location on site : 

'me location of the specialty dining should should take 

advantage of the best available views from the site to entice 

patronage from surrounding resident areas. 
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Relationships 

<^ 

Hotel entry. 

Cocktail 

^^EH 
Cashier 

Task : Cooking 

Derived activity : 

This activity is considered back-of-the-house activity and 

include : 

Preparation of a large portions of food in pots and 

kettles for dispersal to preparation at convention activities. 

Applying of final finishing touches to prepare food and 

arragement on plates for waiter pick-up 

Beverage mixing and preparation for waiter 

Frying of assorted foods 

Pot washing 

Dish and flatware washing 

Employee dining 

Waiter pick-up of food to be dispersed to guests 

Supervision of employee activities and quality control 

Dininmg management 

Purchasing of food and beverages 

Storage of food-the chilling of perishable items, the 

storage of frozen foods, the secure storage of liquor and the 

storage of dry goods. 

•me distribution of food and beverages to other activities 

of the hotel 

•me time duration of these activities may be 24 hours 

daily with special occasions occuring for convention activities. 

Employees will operate their work schedules on 3-shift days, this 

is to provide service to guest at all times. 
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Desired attribute : 

Visual supervision by food and beverages manager . 

Separation of cooking and washing atmospheres. 

Cooking visually separated from public views. 

Connection of food preparation with dining areas, guest 

accomodations and convention activities by service elevation. 

Location on site : 

"me kitchen is directly related to the receiving and 

employee entry. 

Relationships Dry stores 

Cold stores h 

Dressing room 4 

Liquor ^ 

^ 
Kitch. 

Vertical circul. 
^ 

Check-in 

% 

4i 

Purchasing 

agent 
Food Sc 

beverage manager 

eceiving 

ntry 

Task : Convention activities 

Derived activity : 

•me primary participant in this activity is the 

conventioneer, "me cycle of activity begins with the arrival of the 

user. Next.the user will register with the convention personnel, 

participate in social interaction, and then finally assemble for 

the meeting activities, "me cycle ends with the participants again 

being involved in social interaction with other convention-goers. 

During this time the user may also be viewing displays and 

43 



participating in business discussions. The average duration of 

these meeting activities for convention is three to five days. 

Other participants in this activity are local civic and social 

groups, "mese organizations will use this facility for monthly 

meetings and social occasions of the group. Availability to these 

local users will aid in revenue generation of the facility. Common 

convention activities include : 

Meetings 

Banquets 

Balls 

Exhibitions-Art, movie,slide,oritary.etc. 

Back-of-the-house spaces that should be provided for : 

Storage-Furniture, ruggs, flagpoles and special equipment 

Storage-China, utensils, serving equipment 

Storage-Linen 

Cloak storage 

Desired attributes : 

Provision for finish preparation of food, serving and 

clearing of tables. Washing of dishes and preparation for storage. 

Easily accessible service from main kitchen. 

Provision for the division of large convention space into 

smaller spaces. 

Connections to provide for - telephone, music, paging and 

closed-circuit TV.Restroom facilities nearby.Bandstand and dance 

floor provisions. 

Location on site : 

Located to accomodate easy access by the public and easy 

access to the civic center. 
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Relationships : 

Service 

Elevator 

<^nnnnnrnn circulation jmnnririniEiii]^ 

Restroom Coordinator 

^ ^ 

Vertical circulation 

Task : Receiving 

Derived activity : 

This is back-of-the-house activity and should be visually 

separated from the hotel guests. It include : 

Vehicular access 

Delivery of goods and services 

Checking of goods against invoices and directing them to 

storage 

Weighing and recording of goods 

Storage of gabbage 

Control and supervision of deliveries and entry 

Employees check-in via time cloak 

Receiving of uniforms 

Changing of clothes and storage of employee street clothes 

Delivery and storage of soiled uniforms 

Restrooms for both male and female employees 

Desired attributes : 

Protection of goods delivered to hotel from weather, 

vandalism and theft 

Visually separate delivery and employee entrance from 
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direct public view 

Separate delivery from refuse storage and disposal 

There will be little or no contact between employees and 

guests from employee arrival to the circulation of the employee to 

their respective job. 

Location on site : 

Receiving and employee entrance will be located to 

minimize public contact and interference with guest and public 

circulation patterns between the hotel, retail and civic center. 

Relationships 

^ 

Dock 

Receiving 

Distribution i 

Task : Vertical circulation 

Derived activity : 

For a multi-story hotel, a vertical circulation movement 

by means of elevator is necessary. Activities occuring with the use 

of elevator include waiting for elevator, observation while 

waiting, riding and observation from the elevator and waiting for 

other members of a convention group to arrive via elevator. Another 

mode of vertical circulation is by means of stairs, "mis is usually 

used for short changes between levels and for emergencies. 

There should be a separate employee's circulation to 

respective jobs, away from that of the guest. Some of the task 

involved circulation of service equipment, linen and food. 
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Desired attributes : 

Routes taken by guests, non-resident customers and staff 

tend to follow distinct patterns and these establish clear 

relationships between the various areas of a hotel, 'me layout must 

not only facilitate convenient and eficient circulation but also 

provide separate routes for guests, staff aand service personnel. 

Circulation patterns must be visually identifiable upon 

entry into the hotel and easily accessible. 

Separate non-resident and resident guest circulation 

patterns for security and privacy. 

Service circulation patterns will have minimum public 

contact. 

Eliminate closed-in, unexciting and unsecurable elevator 

waiting areas. 

Allow elevators to become moving observation. 

Relationships 

f 

-̂4 Public waiting 

dA 

Elevator 

3± 
Service elevators 

Chutes 

Task : Guest accomodations 

Derived activity : 

•mese activities are usually personal and private to the 

guest. Unlike the public activities which cater for a " get-away 

" feeling from his own home, this space sshould be design for 

homy-feeling comfortable, secure and relaxing. Activities 

participated in this space include : 

Sleeping 

Relaxing, waiting TV, listening to radio. 

Business- personal or interpersonal. 

Interhotel communication and long distance communication 
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Dining 

Entertainment 

Sexual contact 

Sunning outdoor 

Gazing 

Reading 

Bathing 

Using restroom 

Brushing teeth 

Combing, drying or curling hair 

Shaving 

Putting on makeup 

Drinking 

Storage of personal accoutrements 

Washing and drying of articles of clothing 

Desired attributes : 

Comfort, privacy and security. Natural light and view 

Sound control between adjacent guest areas and circulation 

patterns 

Provide an area for business work and/or writing of 

correspondence 

Provide privacy between sleeping, dressing and bathing 

Provide special arrangements for suite type accomodations 

to allow for entertaining and storage of beverages and related 

accessories 

Location on site : 

Guest accomodations will probably be located above the 

entry level due to the high priority of ground level floor space 

for high activity and multi-use purposes. With the guest 

accomodations being located in repetition above the entry level, a 

visual distinction will be created between public activities and 

guest related activities. 
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Relationships : 

^"4 Entry ^'- jt 

Circulation Dressing Guest room 
i—^ 

Balcony view 

"Task : Service of guest accomodations 

Derived activity : 

•mese activities are considered back-of-the-house chores 
and include : 

Storage of cleaning supplies and equipment - vacuum 

cleaners, mops, pails polishers , etc. 

Storage of linen and maids' carts 

Cleaning of rooms and baths 

Storage of spare lamps, chairs and tables 

Cleaning of corridors and lobbies 

Waiting for service elevator 

Conveyance of soiled linen to laundry and trash to refuse 

collection and removal 

Replacement of soiled linen 

Sorting of soiled linen to be conveyed 

Washing of hands, rags, mops, etc. 

The primary participants are staff employees that will 

conduct services for comfort and assurance to the guest. These 

participants are a vital key to the success of this facility and 

should operate based on the 3-shift system, 24 hours daily. 

Desired attributes : 

Maids will have responsibility for 12-15 guest rooms and 

the number of accomodations per floor should be a multiple of this 

variable. 
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Guest accomodations will be conveniently located for easy 

access of circulation patterns. 

Service elevators, linen chute, garbage chute and storage 

of housekeeping supplies are to be separate from public view. 

Relationships : 

Linen stor 

^ 

Vertical circulation 

Linen/ 

Garbage 

chutes 

Control 

Public areas 

Restroom 

Task : Loundry 

Derived activity : 

•mis is another back-of-the-house chores and is performed 

by the staff employees of the hotel to ensure that the soiled linen 

used is clean and in hygenic condition. Activities include : 

Receiving and sorting of soiled linen. 

Weighing linen. 

Washing linen. 

Hydro-extraction. 

Drying. 

Shake-out. 

Ironing flatwork. 

Folding flatwork. 

Storage of flatework. 

Ironing linen and uniforms. 

Clean linen storage. 

Storage of soap, detergent, etc. 

Dispensing and circulation of linen and uniforms. 

Storage of carts and hampers. 

Repairs of linen and uniforms. 
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Coordination of housekeeping activities, scheduling and 

filling of records. 

Desired attributes : 

Receiving of soiled linen is to be be direct circulation 

from upper floors and collected in hampers, •mis activity will be 

separated or confined from laundry and clean linen storage. But 

will have a direct connection. 

The activities of the loundry are to be arranged in a 

routine and orderly pattern to utilize space efficiently. 

Storage of linen will handle current stock and replacement 

stock. Reserve stock will be secured from inOuse linen stock. 

Housekeeping will have control over receiving loundry and 

circulation of linen as well as cleaning and maid service. 

Storage of linen to be flexible and open for air 

circulation to prevent stailness but also be secured for control. 

Wil have proper ventilation to the exterior. 

Will be accessible to vertical service circulation. 

Location on site : 

The loundry service will be directly related to vertical 

circulation of soiled linen and gabage and to exterior ventilation. 

Relationships : 

Linen dispensing ̂
 

4 Linen stor 

Loundry 

ite Chutes 
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Task : Service workshop and maintenance 

Derived activities : 

This is another back-of-the-house activities that requires 

no contact with the guests of the facility. The activities include 

Repair of furniture. 

General carpentry work. 

Repairing and storage of TVs and testing equipment. 

Service and monitoring mechanical equipment. 

Painting. 

Receiving of materials and suplies. 

Plimbing repair - pipe cutting, threading, dending, etc. 

Lock repairs 

Engineer's visual supervision of workshop, to ensure a 

quality environment. 

Also, estimating costs for repairs and or replacement of 

equipment will take place as a part of maintenance. It should be 

operating on a day-to- day basis for a smooth operation of the 

hotel. 

Desired attributes : 

Vehicular access separated from public view. 

TV repair and storage needs to be separated from dust 

created by woodworking. 

Painting/3talnlng?yarnlshlng needs to be environmentally 

separated from other activities of the workshop. This activity 

needs to have special care taken toward the prevention of fire and 

employee safety. 

Workshop and maintenance needs to be secure and away from 

public contact. 

Work surfaces will be durable and.easily maintained. 

Location on site : 

"mis activity should have easy access to vertical service 
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circulation and direct exterior access for delivery. 

Relationships : 

Energy computei|— Engineer -^ [Electrical shop 

Mech, Electrical 
Engineering 'I Carp entry shop 

Paint shop 

Key shop 

TV repair 

Task : Recreation 

Derived activity : 

Recreational activities will be a refreshing and relaxing 

ways to break away from often time tressful convention/Business 

type activities. The tourist and some convention-goers will be the 

primary user. Some of the facility to cater to that needs should 

include Swimming, lounging/sunning, drinking, eating and 

conversing, "me facility should be capable of being used all year 

during adverse weather season. 

Desired attributes : 

An abundance of natural light. 

Will provide a relaxing atmosphere that promotes social 

interaction. 

Easily accessible yet segregated for privacy. 

Shelter is to be provided for extremeds in weather 
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conditions. 

Location on site : 
Located to provide easy guest access and privacy but 

located to facilitate multiple activities. 

Relationships 

hotel entry f 
Storage 

Task : Communication 

Derived activity : 

Closely related to registration activities, the activity 

involve the use of the PBX ( Private Automatic Branch Exchange ) 

system to service guest and to ensure smooth running of 

administrative day-to-day business operation. The primary user is 

the operator of hotel. Some other activities include : 

Identification of calls and transferal or recording of 

messages 

Wake-up calls 

Metering of calls 

Public phones unmonitored by operators. 

Desired attributes : 

Separate from public view. 

Location on site : 

Directly related to registration 
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T^sk : Electronic transmission of data and information ( computer ) 

Derived activity : 

•mis activity is the day-to-day business cycle that makes 

it possible for the hotel to operate smoothly. It involve a general 

clerical task from the chores of registration to keep track of 

accounts and records. Activities involve are : 

Registration - Advance bookings 

Accounting - Front office and night audit 

Guest history and information 

Departmental sales collection 

Telephone circuit board monitoring 

Marketing analysis 

Convention and function records 

Travel agency accounting and analysis 

General account and records 

Desired attributes : 

Computerized reservation with airlines. 

Computer will need a dustless environment with temperature 

and humidity control. 

Computer will be accoustically and visually separate from 

public view. 

Location on site : 
Related to administrative activities. 

Relationships : 

Computer Registration 

Administration 
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Preface 

Shopping behavior and patterns 

Urban shopping patterns can be arialyzed from several 

different standpoints including the effects of distance on trip 

frequency. Obviously, the probability of making a particular 

shopping trip will vary inversely with the distance to the shopping 

point. But further studies have sho^m that this relationship varies 

with the t̂ jpe of goods desired - clothing and specialty items do 

not seem as dependent on close proximity as do convenience and 

household goods. Shopping activity also varies with the day of the 

week. Mondays are the least productive day as most activity is 

concentrated to^rards the end of the week ( 60?̂ ' of purchases are 

made on thursday. friday. or Saturday ). T».iesday normally has a 

high number of shopping trips but the niuaber of purchases is low as 

this seems to be the day to pick up a few things to tide over until 

the end of the week. Social - economic variables have been fouiid in 

these studies including the nimber of household - the larger the 

family, the greater number of shopping trips. Shopping patterns 

have also been found to be very erratic and wasteful in the ratio 

of the amount of time spent shopping and actual purchases made. The 

conclusion here is that the shopper will incur some inconvenience 

in time arid money to find an acceptable level of choice and 

quality. 

The shopping center should be developed in a manner to 

accomodate these behavioral patterns. The exterior of the 

individual store should project the nature of merchandize, the size 

of the store., and its character, it should stimulate the shopper 

and lure him/her out or the main circulation space, the exterior of 

the shop should provide the impact while the interior should have 

the capacity to contain, display, ai'id sell the goods. 

The interior of the stores should promote circulation 

patterns which best suit the retailer's needs. These patterns 

usually follows a definite seiji.ience inorder of importance according 
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to frequency of sale and the relationship to the total impression. 

First in priority and thus placement is impulse merchandise -

constant demand items which attract customers by visual and tactile 

contact. Next in order is the impressionable merchandise which 

forms the backbone or image of the store. Ai:Mi last in the sequence 

is the expected or traditional merchandise - the demand goods 

which complete the store's desired character. Accomodating shopping 

behavioral patterns has been found to be very critical to the 

shopping center's success, to these principles and their effect on 

the design. 
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Task : To provide an outlet for retail merchandise to be viewed and 

bought by consumers. 

Derived activities : 

Delivery of merchandise 

Storage of merchandise 

Presentation / merchandising of items to consumers 

C onsume r s' pa rk ing 

Browsing / shopping 

Payment for purchases 

Specific activity and its desired attributes : 

Delivery of merchandise 

The delivery activities are usually short term, but may 

occur throughout the day. Space that is nonobstructive and 

protected should be provided. Ease of egress is needed. Tyds 

activity should be kept out of the sight of consimers. 

A central delivery point is desyred with a network for the 

distribution of delivered merchandize to its respective retail 

outlet in the system. 

Storage 

Adequate storage space should be provided out of public 

sight before it is distributed to customers. 

The type of storage required is dependent upon the type of 

merch8.ndise to be stored and the retail outlet requirements. 

A means of merchandise inspection and accounting need to 

take place at the time of delivery. 

Presentation 
The presentation is the most crucial aspect in the retail 

sales. 
The presentation of merchandise in the retail outlet 

should be attractive and stimulating to draw the shopper inside 
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V 

•me presentation must be logically organized for ease of 

accessibility and orientation. 

Proper lighting and context are required to present 

merchandise at its best. 

Consumers' parking 

parking should be segregated from pedestrian-oriented 

areas of the site. It should be visually buffered by landscaping ( 

underground parking may be required ; security should be a high 

priority ) 

It should allow easy approach and orientation - signage 

may be needed for orientation. 

Browsing / Shopping 

•me act of shopping requires that a consumer participation 

move through the system viewing the retail outlet. 

•mis activity need to be casual and should be sensitive to 

the appropriate lighting levels and types 

TTiis tend to be the major activities of the shopper and if 

properly planned for can be condusive to increased spending. 

During the general activity of shopping, other activities 

such as walking, eating, resting, conversing and waiting may occur. 

Payment for purchases 

Methods for purchasing merchandise must be quick and 

efficient to avoid customer waiting. In this, accurate records of 

sales must be kept and receipts given Provision must be made for 

the different types and means of payment. 
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Proposed s i t e 
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The site consists of 285,975 sqi.iare feet of land boimded 

by 9th street on the north, alley between 10th and main on the 

south, avenue " M " on the west and avenue " K " on the east. 

The site is across the street to the southeast of the 

Luttbock Memorial Civic Center, the main cultural attraction in the 

city, one block to the north of the banJcing district, three blocks 

from the govermental area and four the en blocks from Texas Tech 

university campus. 

Psychologically, the site is a bridge between the old 

traditional do^mto^m area and the new developinij civic center area. 
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SITE BACKGROmJD STUDY 

PRESEl-rr LAND USE 20NIHG 

C-a COMfVIERClAL 

"C-n 5 E M I -
C O M M E R C I A L 

W\-2 HEAVY 
rVl A/\JU FAC TUR ir\JG 

"~ ' r\j d iSor 3oo> 

The site is zoned C-4. commercial, and there is no lot 

coverage requirement and no floor area restrictions. Five percent 

of the larid is required to be landscaped, and 25 foot visibility 

triangles are required at the intersections. Walkways and tuimels 

between buildings are permitted if they do not interfere with 

existing? circulation pattern. -̂  
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A. Civic center 

B. Library 

C. West Texas hospital 

D. Office space 

E . Sanders funeral home 

F. Vacant 

G. South Plains College 

H. Schlotskys 

I. Civic center irm 

J. F i r s t National bank 

K. Southwestern Bell 

L. Professional medical 

services 

M. Shoe shop and offices 

N. Metro tower 

0- Pioneer hotel hospice 

P. Parking 

The building masses are a conglomeration. Some buildings 

such as the First National Bank, take up ent i re blocks, while there 

are s t i l l large numbers of common wall constructed 2-3 story store 

front structures nearby. One block to the s i t e on the south is & 

string of 1-2 story structures with large parking spaces, ending at 

a 7-story Civic Imi motel structure on the southeast corner 

Thie general a t t i tude of the block i s one of low laassiî  

and open spaces. However, 2 blocks south of the proposed site 

present a conglomeration of building masses ranging from 2Ci-story 

netro Tower to 2-story shoe shop and offices 
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EXISTING BUILDING HETGHT 
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With no significant buildings to the north.east or west 

of the site, the morning and evening siui should be pie" i 

However, with the svui angles given ( refer to appendix , 

considering the height of the buildings bordering the site on 

south, at least 10% of the site will be in shadow. TTie great m^^^^ 

of sunlight and solar radiation spread uniformly over the year B& 

the site ideal for solar energy use. 
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TRAFFIC cou!-rr 

21 hour weekday traffic volimes during the period March 
21, 1983 through April 29, 1983. 

BOQAVA/AY f^ 3 ^ 5 0 
— I , I 'i I 1 i r ~ i I 1 r 

««•' 
. . . . . . . . . . I t a f l ^ ^ - ' ' ^ ^ 

The transportation system in the dcnmtowi is set up based 

on a system of one ̂ ^y streets to funnel major traffic, and a minor 

system of 2-way auxilliary routes. ̂  The heaviest traffic hours 

within the CBD are generally in between office hours of 8 a.m.to 5 

p.m. Exceptions occur at the civic center, Broadway, Methodist 

church and courthouse area. 

¥it.h the establishment of hotel/retail complex, 

conaestion is anticipated will pose a problem due to the limited 

amnunt of street frontage and the sheer numtier of vehicles that 

will be using the facility. 
( 1 1 1 1 1 1 1 1 1 

T̂ ê traffic coimt revealed that main street is used more 

often than 9th and 10th street. Therefore, the design solution will 

have to incorporate ideas for directing hotel/retail traffic 

possibly onto 9th street to avoid congestion. 
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BUS ROUTES 
The transit study show Broadway as being the Mjor " 

trm-Jc" of transportation towards the CBD. The networks could become 

a strong element in attracting people to the area who cannot/choose 

not to drive. 
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All city u t i l i t i e s are available to the site, utilities 
enter from the rear and service should be located appropriately 

Wind direction are mainly from the north, with u ic '̂ 
predomimte winds from the southwest or westsouthwest in the ^̂pr" -̂

and simmer. Since the site faces north, i t will requires pr I I tection 

year round. Seasonal protection at minimum will be needed on P'̂^ 
of west and southwest. 3¥ or WSW winds will most likely can7 
particles with them, so protection from dust will also have 
planned for. 

it 

dust 

t o t e 
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WATER RUI-70FF 

Stormwater drainage within the CBD runs from west to east 

along the sides of the streets,with a few ui'iderground drainage 

lines near the newer civic center development. This drainage 

eventually empties into the Mackenzie Park canyon area, 2 miles 

east of the site. Streets running north and south within the CBD. 

furmel water towards Main and 10th streets, adjacent to the 

proposed site. Water reaching " L " street, diverts to Main street 

and runs doim Main towards the canyon area. 

Though the topography of Lutibock do^mtown can be 

characterized as flat, but the Lubbock's CBD experiences few 

problems with flooding due to its close proximity to the canyon. On 

occassional periods of heavy rainfall, water runs to spots of lower 

ele'i/ation near the curbs of the streets, thus obstructing the 

pedestrians movement. 

^^ SOILS 

The soil within the proposed site is classified as urban 

*' larjd soil. Urban land soil consist of works, structures and 

^ ^ ^ disturbed areas that have altered or obscured the soil so that 

classification is not practical. Most areas of uncovered soil are 

severly altered. In some areas the soil has been hauled in so that 

ornamental vegetation can be established and maintained. 

Surface soil is non-existence, having been removed at the 

time of paving. T̂ ^̂ pical top soil in the area is 2 to 3 inches in 

• "^" depth and is reddish brown dirt and sand mixture. Below it lies a 

j'*-̂ '̂*' light brown sandy clay followed by a layer of caliche with 

.̂ i:"'̂  underlying basic rocks of precambrian age. Generally the rocks are 

.,-̂ ' sendimentary coupled witha low water table, there is no need for 
'* * 

,. .V pillirjg on the bedrock to provides a firm foimdation. 

^' I 
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Vegetation 
Native vegetation for the Lubbock region is dictated by 

the lack of available water and quick runoff and drainag 

characteristics of the soils. 

The following are some of the vegetation which adapt very well to 

the West Texas climate : 
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The heaviest amount of rainfall in Lubbock is in the 

summer months. This is advantageous to the complex since the summer 

months have the lowest tourism rates due to the limited enrolment 

at Texas Tech university and the off convention season. 
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IMAGERY - ItOmTTXjmH LUBBOCK TEXAS 

Achitecturally, the CBD is a mix of free-standing signs, 

two party-signs, billboards, adequate street lighting, overhead 

utilities, limited open space, and landscaping. The buildirig masses 

are also a mixture, ranching from a majority of two to four story 

; structures to 20 story offices. 

J Imagewise, the downtown appears clean, but neglected 

^ There is a noticeble lack of bustle and activity. Traffic appears 

to move through the area, and does not appear to be a part of the 

pchychology of the downtown. 

The vast areas of existing parking between the dense 

Broadway area arid the civic center reduced the rich imagery created 

by the urban renewal area and the historical elements along 

Broad'/?ay corridors. 

Sketches : 

VIEW 1 
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^sm s^msts 

Category 6c 
components 

fTuestrooms 

King size 

Double size 

Bedsitting suites 

Hospitality suites 

Vice presidential 
suites 

Presidential 
suites 

Guestroom support 

Corridor circulation 

Elevators 8» stairs 

Linen rooms 

Linen sto.(ea f1.) 

Vending (ea f1.) 

Food 8. 
beverage areas 

Coffee shop/ 
Breakfast/ 
Lunch. 180 seats 

Main restaurant 
120 seatj -s 

Cocktail lounge 
160 seats 

Max. no. 
occ. 

2-5 

2-5 

2-5 

2-5 

Sq. ft. 
/ occ. 

68 

72 

144 

144 

No. 
units 

200 

190 

4 

4 

Unit 
sa. ft. 

340 

360 

720 

720 

Total 
S3:Jt 

68,000 

68.400 

2,880 

2,880 

2-5 

2-5 

180 

120 

160 

288 

376 

3.5 
/room 

83 

10 

10 

1,440 

1.880 

1,400 

50 

50 

25/seat 1 4,500 

28/seat 1 3,400 

26/seat 1 4,300 

8.1 

1,440 

1.880 145. 

25.000 

22.600 

1,400 

500 

500 50.1 

4,500 

3.400 

4,300 ilP 



ategory 8e 
V. omponents 

-i '' 

letail shops 
t lobby level 

Max. no. Sq. ft. No. Unit Total 
OCC. / occ. units J^aJU,. _l.qJLL 

Subtotal 

- :etail shops 
or rental 

.obby gift 8. 
:onvenience shop 

varies 3/rm 

varies 2.5/rm 

1,200 

1.000 

3,600 

1,000 4,600 

indoor 
ecreational areas 

Iwimming pool 

. ,^ >ool/lounge area 

len' s locker rm 

fomen's locker rm 

len' 3 shower 

?omen' s shower 

7a\ma(men) 

5auna (women) 

Poilets(men) 

Toilet (women) 

Sto.(towels,suppl.) 

320 

40 

20 

varies 50?̂  of 1 
pool area 

14 

40 

12 

16 

8 

8 

-

-

_ 

14 

SOX of 
lockers 

40X of 
lockers 

16 

16 

-

-

^ 

1 

1 

1 

1 

1 

1 

1 

1 

560 

168 

224 

128 

128 

265 

265 

100 

6,400 

3.200 

560 

560 

168 

6.400 

3,200 

560 

560 

168 

224 

128 

128 

265 

265 

100 11,998 

. ; > 

•ji> 

i 
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Category & 
components.^ 

Convention / 
fiwf^hion area 

Grandballroom, 
divisible to 8 
smaller room 

Meeting/conf.rm 

Projection/ 
Audio visual rm 

Sq.ft. 
_/ occ. 

No. Unit 
units sq.ft. 

50 100 

Total 
1 1 1 1 1 1 1 1 1 1 1 1 1 1 

I I I I I I I I I I I I I I 

varies 

100+ 

21/rm 

8 

1 

5 

8.400 

800 

8,400 

4,000 

400 

Public 
rirnnfltion area 

Main lobby Sc 50 
seat cocktail area 

Corridor 8. stair
case up 8. down 
from lobby 

Ballroom lobby 8. 
pre-function area 

Women's restroom 

Men's restroom 

Public telephone 

varies 10/rm 
max.800 

4.000 4,000 

7,500 

varies 

10 

12 

1 

10/rm 

40 

40 

40 

1 

1 

1 

6 

7 .000 

400 

480 

40 

7,000 

400 

480 

240 

Aministrative areas 

Front desk 

Reception 

Cashier 

Manager off ice 

Assist, manager 

Convention 

office 

manager 

10 

8 

8 

1 

1 

1 

1.75/rm 

l/rm 

1/rm 

175 

150 

175 

1 

1 

1 

1 

1 

700 

1 

400 

175 

150 

175 

700 

400 

400 

175 

175 

175 
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atergory 8. 
omponents 

ood 8. beverage manager 

• ijjatering man/Banquet head 
waiter 

Max.no 
occ. 

1 

1 

I ecreataries offices 

., accounting 

ales 8c catering 

urchasing 

I 
opy room 

:ecord storage 

reneral office storage 

Computer 

•ommunications 

3 

2 

1 

Sq. ft. 
/occ. 

175 

150 

100 

100 

100 

200 

-

-

-

-

— 

No. 
units 

1 

1 

2 

2 

1 

1 

1 

1 

1 

1 

1 

Unit 
sq. ft. 

175 

150 

200 

300 

200 

200 

200 

150 

70 

300 

720 

Total 
sq. ft 

175 

150 

400 

600 

200 

200 

200 

150 

70 

300 

720 

Subtotal 
so. ft. 

5.165 

tlliscellaneous back-
if-the-house areas 

lecurity office 

lanquet storage 
near ballroom ) 

Iain kitchen 
cbakeshop 

,[echanical. electrical 
' telephone 6< pool equip. 

fJlaundry cart holding, 
;lean 8c soiled linen 

(; 

[Qusekeeping storage 

?uest laundry 

N/A 

150 

3.5/rm 

varies 60% of food 1 
8c beverage 

3.5/rm 

50 

150 

1,400 

7,320 

5,900 

150 

1.400 

7320 

5,900 

1.250 

1,400 

150 

1.250 

1.400 

150 

»1 

8 6 
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catcrgory 6c 
component 

Other circulation, 
back-of-the-house 

Men's employee toi let / 
Dressing room 

Women's employee toi let / 
Dressing room 

Employee cafeteria, 
75 seats 

Max. no. 
occ. 

50 

50 

75 

sq. ft 
/QQC-

20 

30 

16 

No. Unit 
units sq.ft. 

1.000 

1 1,500 

1 1.200 

Total 
SflJi 

10,000 

1.000 

1,500 

1.200 31. 

Total net sq. ft. for hotel-

Net to gross ratio = 85X 

Gross sq. ft. for hotel-

•293,053 sq. ft. 

•344,768 sq. ft. 
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•V. Hotel Parking 

max. no. sq. ft. Unit Total 
Scace occ. / occ No. units sq. ft. sq. ft. 

Guest parking 400 l/rm 400 270 108.000 

, w Employee parking 270 - 270 270 72.900 
'* Drives - 10% of total 18,090 

Total net sq. ft. for hotel parking 198.990 sq. ft, 

Net to gross ratio = 85^ 

Gross sq. ft. for hotel parking garage 234,105 sq. ft 
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Retail 

JiPrr^Xlmfitr^ "^^ Q^ea ( sa. ft, ^ 
jpacfi-

100,000 
Lease areas 

6.000 
Mall area 

640 
Restrooms Qty*=l 

Mall office Qty^l ^^^ 

Storage Qty as rgd ^^^ 

Telephone terminal room Qty^l 150 

Total net sq. ft. for hotel 107,240 sq. ft. 

Net to gross ratio = 75% 

Gross sq. ft. for retail 142,987 sq. ft. 

Retail parking qaraae 

Patron parking ( 1 space / 100 f t^ ) 

1429 spaces x 270 sq. ft. / space = 38.5830 sq. ft. 

Drives ( 10% of total ) 38,583 sq. ft. 

Total net sq. ft. for retail parking 424,413 sq. ft. 

Net to gross ratio = 85% 

Gross sq. ft. for retail parking garage 499,309 sq. ft. 
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^ S p a c e ffllimiftftry 

N 

:^ Total sq. ft. for hotel and retail 

305 Total net sq. ft. 400,293 sq. ft 

Total gross sq. ft. 487,755 sq. ft 

•i 

Total sq. ft. for hotel/retail parking 

Total net sq. ft. 623,403 sq. ft 

Total gross sq. ft. 733.414 sq. ft 

Total parking spaces required 2099 spaces 

S. 

• •« • • 

it 

I • 

Total sq. ft. for exterior groundworks 

Plaza 20,000 sq. ft, 

Decks 10.000 sq. ft. 

Landscaping 30.000 sq. ft. 

* NOTE : All square footage factors for this section were taken 

from reference.^ 

I .•. ^ 

t 

.••0 
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HOTIL 
Reception lobby 

The lobby serves as an assembly point for guests and others 
attending functions or using other fac i l i t i es of the hotel. It also 
forms the hub of circulation and this area forms the hub of 
circulation and this area more than any other, will tend to create 
the first, and usually the most prominent, impression of the hotel. 

Lighting 22 lumens/sq. ft. with accent lighting to create 

atmosphere. 

Accoustlc : Finish surface materials, construction methods, and 
furnishings will be of sufficient quality to mute excessive sound 
transmission to adjoining areas. 

Furniture and fittings : should be contract quality and able to 
withstand hard wear. 

Easy chairs and settees 
Desk chairs and wrighting-desks 
Coffee tables 
Ashtrays - Table and pedestal 
Carpets 

Curtains or blinds or louvers - manual and 
electrically controlled 
Anti-glare glazing 
Staff seating behind counters and in foyer 
for messenger boys 
Clocks and calenders 

Telephones - provisions for free in-house 
dialling and private pay phones, will be in
conspicuous but easily accessible 
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Vegetation - various sizes and styles of planters, 

moveable and built-in will be provided 

*̂'̂i;( Front desk/Reception/Cashier 

^ !::ji The reception area accomodates a number of activities 

: r̂ .̂  including ; guest reception and registration, advance reservations. 

;:!:!-j ^^^^®^ ^ ^ accounting, money changing, information, keys, mail 

messages and brochures, telephone operation, sound and message 

..., relays, front office management. 

General requirements : 

Registration requires a desk that is immediately conspicuous 

to guests entering the hotel and in a position to provide 

•'̂ ~- supervision of the lobby area. The cashier's desk must be clearly 

visible from elevators and staircases. Both desks are liable to 

meet heavy demands at certain peak times of the day and should be 

: ;2J': planned to accomodate this. 

Lighting : 45 lumens/sq. ft. behind desk and in working areas. 

Accoustics : Special consideration is to be given this area to 

reduce sound transmission from cash registers and office machinery. 

Ceiling height : 9 ft. behind desk and variable in waiting areas. 

Furnishings : 

Front desk - Lenght 30 ft.. area required 300 sq. ft. 

Room rack - To indicate the rooms occupied, reserved or 

available. The layout had color coding of the rack should 

allow easy identification of any room. 

Information rack - Alphabetically arragement of names of 

guests for easy location. 
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Reservation rack cabinet - drawers of advance reservations and 
preregistration slips in order of use. 
Sales ticket boxes - storage boxes for color codes of roons to 
indicate availability, reservation, etc. 
Room status panel - indicating the state of readiness of the 
room ( availability, cleaning, letting ). May be 
electronically controlled. 
Mail and keys - for trays, mail and messages. Arraged in 
systematic order, each tier corresponding to a floor level. 
For security, the keys may be placed out of public view or a 
card control system may be used instead of keys. A nail 
sorting rack is also required. 
Key depository - to receive keys left by guests and designed 
to provide security. 
Reserve key trays - may be kept in this area 
Filling cabinets - for various forms, stationery and other 
requirements. 
Brochure racks 
Miscellaneous equipment - credit card imprinters, time stamps. 
staplers, punches. 

Cashier 

Cash register - to total and record a l l charges incorred by 
the guest and will linked to a computer print-out. 
Cashier's cabinet - for cash drawer inserts and other items. 
Racks - for storing invoices and other account records. 
Invoice trays - filled under numbers for easy reference in 
check out. 

Telephone meters - for registering a l l telephone calls to be 
charged on the account. 

Safe deposit boxes - for use by guests in storing valuables in 
a safe, with appropriate security. 
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Safes - a large safe is registered for daily accounts with 
space for night audit in a separate office. 

•̂ 1 Miscellaneous - time stamps, credit card imprinters,etc. 

' •' ̂  Cocktail lounge 
» — ' ^ — ^ 

*"-< The lounge is intended as an intermeadiary area. The decor 
should be inviting and relaxing but must not clash with that of the 

' it;!̂, restaurant in style or flamboyance. 

".: • w Lighting : should be intermediate in intensity except that the work 
.*. .. space and display behind the bar requires a higher local 

intensity to attract attention and to facilitate efficient 
operation. Illumination should be adjustable from 0 to 30 
lumens/sq. ft., on a dimmer switch. Accent lighting will 
provide emphasis, create interest and personalization of 
different areas. 

Acoustics : transmission of sound will be handled in and around 
working areas and main entrances from the servery or kitchen 

'x::' must be effectively screened. Sound attenuation will be 
provided by soft furnishings, carpeting and by ceiling 

absorption. 

* Environmental requirements : a high standard of air conditioning ( 
*" 7-8 air changes/hr ) is essential to remove cigarette smoke 
''•'̂" and odors and to cope with varying rates of occupancy. 
'̂'-**'*'̂  Ventilation is to be provided by a forced air system regulated 
i'-^ to maintain correct temperature and humidity. Ceiling heights 
::: ̂'̂  should be of 9 or more feet. 

• .•iJpD''̂ 'Equipment or services : 
Furniture - tables and chairs, variable in type and grouping. 

^,,'::S- Cash system - computerized 
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Vash-up facilities. 

Steward services. 

Lock-up for bar - security. 

Motif. 

Bar storage supply and disposal of empties. 
Bar counter - storage for glasses, shelves, ice maker, wine 
racks, cigarette storage, bottle display, security, draught 
beer system, food buffet. 
Telephone jack points. 
Vine chilling equipment. 

Coffeeshop, main restaurant and cocktail lounge 
The main restaurant is usually open to non-residents so there 

will be a convenient entrance from outside the hotel in addition to 
direct access for the resudent guests. TTie cocktail lounge is to be 
more secluded and will provide a more formal dining atmosphere. Tlie 
coffee shops will be open 24-hours a day for convenient service to 
resident guests and visitors. ITie main restaurant room requires 
adjacency to the central kitchen faci l i t ies . The cocktail kitchen 
will be centrally supplied. Coffee shops will be designed for fast 
food preparation. 

Lighting : minimum requirements 10 lumens/sq. ft. 

Acoustics : varying with quality of space. 

Environmental requirements : 4-5 air changes/hr. 
Ceiling heights : 9 ft. minimum. 

Equipment or services : 

Furniture - tables, chairs, stools and counters. 
Dance floor. 
Theme and motif. 

9 c. 



Band stand. 

Head waiter's desk. 

^ Cash system, cash desk. 

Liquor service system. 

' '• t̂ Curtains/blinds 

^ *^ Telephone jack points. 

Cloak storage. 

Color and lighting related to food. 

Durable floor at service entrances and exits. 

Music system. 

^•» 

Function rooms 

This space is designed to be adaptable to the required 

occasion, whether it be. ballroom, banquet hall, conference or 

exhibition hall. This space is to be divisible by acoustically 

superior movable partition. 

•4J!: 1 Lighting : is to be versatile for the occasion with conventional 

li3n and track lighting being provided. 

.« • •'•••' 

Acoustics : special consideration should be taken into account when 

designing this space. 

* • 

Environmental requirements : 2 air changes/hr. 

ceiling heights are to be a minimum of 9 ft. and varying 

according to desired effect. 

'*-' Storage for : furniture, ruggs. flagpoles, podiums. and special 

equipment ; china, utensils and serving equipment; linen and 

cloak. 

.<i 
*-• 

Entry : provision for public entry to avoid disruption of hotel 

operation. External access is desired for heavy equipment and 
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exhibition materials. 

Equipment or services : 

liquor service 

Movable wall partitioning system 

Dance floor 

¥all protection against damage by chair-backs 
Zoning of mechanical system to accomodate room division 
Food service 
Toilet and cloak facilities 

Projection equipment - telephone jacks,music.paging and closed 
circuit TV 
Changing area - for temporary staff and performers 
Exit signs and emergency lighting. 

Guest rooms 

Room accomodations are to be vary only in the degree of 

comfort retaining quality standard. 

Furnishing : 

Bed, desk, chair, dresser, bedhead and bedside table, luggage 
racks, cupboard. 

Lighting - all lights should be operable from door entry 
Fixed bedhead lights 
Center light 
Lobby light 
Standard lamps 

Switching- 2-ways. phased 

TV and radio 

Telephone 

Smoke/fire alarm 

HVAC - forced air system 

Curtain and tracks/levelour blinds 
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• : < ; ; ' . 

Acoustically treated walls, chase walls, duct work and avoid 

lirect transmission of sound through windows 

Entry - sound proof door, remote control locking system, room 

lumbering should relate to PABX system 

ttirror - full length, make-up 

î:.. v.Interior finishes - should be considered by maintenance factors and 

iegree of room comfort. 

:eiling height - 9 ft. min. 

Bathroom 

The service chases providing necessary pipework are to be 

• ***• "'accessable from the corridors via removable panels. The shafts will 

be acostically treated so as to prevent sound transmission from 

room to room and from floor to floor. 

ii: ;<]-•-Furnishings : 

Bath/ shower combination 

^̂ .,..jf Shower curtain and track 

Handgrips 

Soap dishes 

Drop-dry rails 

Vanity 

Toilet shelf 
Mirrors- there should be no indirect vision into the bath from 

the corridor or main guest room 

Shgaving sockets 

Tissue holder 

Towel rails 
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Toilet paper holder 

Loundspeaker extension 

Bottle opener 

Ashtrays - built - in 

Emergency release on bathroom door 

Emergency call button 

Air exhaust 
Coat hooks, face cloth hooks 

Floor drain 

Sanitary towel disposal 
Guest refrigerator - depending on comfort degree 

Telephone 
Heat lamp 
Candles for power failure 

RETAIL 
Leased area 

Leasors are responsible for the design and materials of each 
lease space 

M a l l ' 

The mall serves as a transitional space for shoppers to 
transverse from one retail outlet to another. It should therefore 
tie in with the lease areas and hotel. Eating, drinking, resting, 
walking and shopping occurs here. This area should be a grand space 
to create interest and excitement in the user. Natural daylighting 
should be used to create a variety of lighted space. 

Lighting : 25 footcandles of l ight with accent lighting to create 
atmosphere. 

Ceilings : the ceiling must be ta l l and include skylights. 
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•«p» 

HVAC : induction units will be located throughout the mall areas 

with a thermostate control located in the mall office. 

Furniture and fittings : Furnishings should include : 

Benches 

Planters 

Ample seating areas. 

Restrooms 

This space is where humans excrete waste from their bodies and 

adjust their appearance. It must be designed with the handicapped 

uses in mind. 

The space should be well lighted and ventilated. 

Lighting : 25 footcandles. 

Ceiling height : The ceiling should be made of 30\md absorptive 

!l t- materials to prevent sound transmission. It should not be more 

than 9'-0" from the finish floor. 

HVAC Induction units will be utilized in each space with a 

control device located there also. 4 to 6 air changes/hr are 

required. 

^ ** , Furnishings 

Flush valve toilets 

^̂ ^ Flush valve urinals ( for men only ) 

.•;«'• Lavatories 

towel dispensers 

.;.;:- - Soap dispensers 
Napkin dispensers ( for women only ) 

'4 
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Mflll off ice 

•mis is the private office space for the Mil manager, -nie 

space must be well furnished and have a rich ambience that is 

expressive of i t s importance. I t should be located centrally in the 

mall area. 

Lighting :30 footcandles of light on worksurface. 
Additional task lighting may be provided. 

Ceiling : Made of sound absorptive material. 
No more than 9'-0" from the finish floor. 

HVAC : Induction units will be uti l ized in each space with a 
control device located there also. Hot and cold water will be 
supplied to the unit from chil lers and boilers in a central 
mechanical space. 4 to 6 air changes /hr are required. 

Communication system :A telephone will complete " local " abilities 
and outside capabilities should be provided. 

Furnishings : 
A desk 
A desk chair 
Two lounge chairs 
A credenza 
A file cabinet 

Storage 

•niis space will provide storage for any cleaning equipment and 
Mterial used in the upkeep of the mall. I t should be located at 
approximately every 200'-0" of mall length. 
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.̂  Lighting : 30 footcandles of light 

..,, J~ Ceiling : Hade of sound absorptive material and should not be more 
N than 8"-0" from the finish floor. 

Furnishing : Durable storage shelving made of wood or »etal. 

fl •!• 

..f^^ 
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Scheduling. 
;; ^„ Jan. 1986 - May 1986 
Programming "" ' 

June 1986 - Aug.1986 
Design ^ 
working drawing Sept. 1986 - July 1987 
Bid letting - ^ug. 1987 
Construction Sept. 1987 - Sept. 1991 
Midpoint of construction Sept. 1989 

Hotel cost 

Cost factors : 
Foundations $ 2.96/3q ft. 
Floors on grade $ o.31/sq ft. 
Superstructure $12. 64/sq. ft. 
Roofing $ 0.81/sq ft. 

ft. Exterior walls $ 4.40/sq 

Partitions $ 4. 49/sq 

Vail finishes $ 2.93/sq 

Floor finishes $ 2.44/sq 

Ceiling finishes $ 2.04/sq 

Conveying systems $ 3.88/sq 

Specialties $ i. 77/sq 

Fixed equipment $ o.98/sq 
Plumbing $ ̂  o8/sq 

Electrical— $ 5 xQ/sq 
Hvac J 5 -̂ Q/gq 

ft. 

ft. 

ft. 

ft. 

ft. 

ft. 

ft. 

ft. 

ft. 

ft. 

Gross building cost $55. 78/sq. ft. 
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Local cost multiplier converts 
•% gross building costs into an 

^.^ amount comparable with site location 0.78 x $55. 78/sq. ft. 

'̂' •:' = $ 43. 51/sq.ft. 

:*... Annual inflation rate ( assumed ) 9% 

Convert annual inflation rate 
to monthly rate 0.09 + 12 months 

= 0.0075 

Projected inflation from the 
publishing date of source to the 

• '''-̂ r midpoint of contruction ( 60 months ) 0.0075 x 60 months 
--i:;:r = 0.45 

J ;:j Project gross building costs to 
_, .̂j. the midpoint of construction 0.45 x $ 43.51/sq. ft 

. = $ 19.58 increase 

.--j: 'it: 

$ 43.51/3q. ft. + $ 19.58/3q. ft increase = $ 63.09/sq. ft 

•••••* Total hotel building cost = $ 63.09/sq. ft. x 344.768 sq. ft. 
-i:** = $ 21,751,413. 
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Retail cost 

Cost factor : 

Foundations $ 0. 77/sq. ft. 

Floors on grade $ 2.56/sq. ft. 

Superstructure $11. 22/sq. ft. 

Roofing $ i. 23/sq. ft. 

Exterior walls $ 2.65/sq.ft. 

Partitions $ 2. 42/sq. ft. 

Wall finishes $ 1.30/sq.ft. 

Floor finishes $ 2.13/sq.ft. 

Ceiling finishes $ 2.35/sq.ft. 

Conveying systems $ 2.68/sq.ft. 

Specialties $ 1.89/sq.ft. 

Fixed equipment j 0.80/sq.ft. 

HVAC J 2. 99/sq. ft. 
Plumbing j 2 3^^^^ ̂ ^ 

Electrical ^ 3 ,^^^^ ̂^ 

Gross building cost 3 41.75/sq.ft. 

Local cost multiplier converts 

gross building costs into an 

amount compatible with site location o.78 x $41.75/sq.ft 

= $ 32.57/sq.ft. 

Annual inflation rate ( assumed ) 9̂^ 

Convert annual inflation 

rate to monthly rate 
Y raT ê ^ ^^ ^ ^2 months 

= 0.0075 

106 



Projected inflation from the 

publishing date of source to 

the midpoint of construction ( 60 months ) 0.0075 x 60 months 

= 0.45 

Projected gross building costs to 

the midpoint of construction 0.45 x $ 32.57/sq.ft 

= $14.66/sq.ft.increase 

$ 32.57/sq.ft.+ $ 14. 66/sq. ft. increase =$47. 23/sq. ft. 

Total retail building cost = $47.23/sq. ft. x 142,987 sq. ft. 

= $ 6,753,276 

Hotel cost + Retail cost $ 28,504,689 

It Site development 

Site development i s 
20?< of the building cost 20« x $ 28,504,689 

= $ 5.700,938 

Parking Garage 

Gross parking garage cost $28. 66/sq. ft. 

'^^ Local cost multiplier converts 

i gross parking garage cost into an amount comparable with site 

location 0.78 x $28. 66/sq. ft. = $ 22.35/sq. ft. 
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Annual inflation rate ( assumed ) 9% 

Convert annual inflation rate 
to monthly rate 0.09 ^ 12 months 

- 0.0075 

Projected inflation from the 
publishing date of source to 
the midpoint of construction ( 60 months ) 0.0075 x 60 months 

= 0.45 

Projected gross parking garage costs to 
the midpoint of construction 0.45 x $ 22.35 /sq.ft. 

= $ 10. 06/sq. ft. increase 

$22.35/sq. ft. + $10. 06/sq. ft. increase = $32.41/sq. ft. 

Total parking garage costs = $ 32. 41/sq. ft. x 733,414 
= $ 23,769,947 

Total construction r.n<if. 

Building cost $28,504,689 
Site development $ 5 ̂ QQ 93Q 

Parking C^rrage cost $23,769,947 

Total construction cost $57,975'57i 
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Additional cost 

Site aqulsltlon : 

::̂  No site acquisition cost for Block 85 because the site is owned by 

the city of Lubbock, and the property is for lease.The cost for the 

rest of the site ( from Lubbock county tax assessment office ) 

= $ 799,590. 

Moveable equipment : 

&% of the construction cost 8?̂  x $57,975,574 = $4,638,046 

i:-

Professional fees : 

6% of construction cost 6% x $57,975,574 = $3,478,534 

•̂ - Contigencies ; 

10?« of construction cost 10?̂  x $57,975,574 = $5,797,557 

Administrative cost : 

'J iX of construction cost i% x $57,975,574 = $ 579,755 

Total additional cost $15,293,482 
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Total project cost 

Construction cost $ 57,975,574 
Additional cost $ 15,293,482 

Total project budget $ 73,269,056 

* NOTE : All square footage factors for this section were taken 
from reference.^ 
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structural svstems 

In framed building colmm spacing should be regular, particularly if 

he columns extend down through a lobby or are otherwise exposed. The 

imitations on structural systems used are based on practical and economic 

' '-a^onsiderations. 

Within the hotel facility it is usually necessary to accomodate a 

Ide variety of functions each requiring different provisions for space and 

acilities. Tlie structural form of guest rooms is, typically, a series of 

ellular units, based on repetitive modular dimensions and arranged in rows 

long a corridor or grouped around a central core. In multi- story buildings 

he layout is generally repeated from floor to floor, lending to simplicity in 

onstruction and servicing. Any changes in dimensions — e.g. for suites — are 

enerally kept within the module and limited to specific floors, wings or 

ositions such as external corners. 

In public spaces, large open areas are desired to allow maximum 

lexibility in layout and design, and possible future changes. In order to 

ccomodate the large voids in public spaces, long span structural systems are 

equired for column free spaces. Clear spans of approximately 45 to 50 feet are 

equired for the convention space. Lobby and entry foyers need to be as column 

ree as possible to allow for free circulation patterns. 

Standardization — To reduce construction, maintenance and 

eplacement costs, it is essential to adopt standard materials, components, 

ittings, and equipment wherever possible. 

External Envelope — Should enhance the character of the surrounding 

nvironment and express a unique sense of quality. The finish surface material 

hould be durable, maintenance free as possible, energy efficient and noise 

eductive. 
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Entrance doors 
wpflther resistance..: 
^ jg^inemd wind exclusion, s t ab i l i ty in extremes of teaperatee 
humidity, resistance to wind leverage and damage. 

Durability^: 
Resistance to corrosion, decay, weathering, retention of 

Function 
Appearance; effects of repeated use impact and scraping frou 

luggage, proper hanging and self c losure : manageability. 

Securuty : 
Absence of sharp edges, ease of observation ( e.g. witholassji 

operation, f i re resis tance and lega l s u i t a b i l i t y as a means of escape inê  

of f i r e ; design of s i l l s , s teps and threshold ( including consideration of 

elderly and disabled ). 

Maintenance : 
Possibility of repair and replacement . Need for treatment, 

protection or painting.The same considerations apply to the door fitW 
furniture. . 

The entrance must be in keeping with the scale and character o 

hotel building. The door and framing materials are constructed of 

stainless steel, bronze, or anodized aluminum with glazed panels, 

doors are often used to reveal the interior of the hotel and must be o 

or tempered glass fitted with obvious push-bars or distinctive 

accidents. 

te«llM'»"l 
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Floor 

Durabilitv : 

•> Resistance to wear in excessive traffic areas 

Quality : 

Dependent upon desired affect in terms of image, durability, and 
:i;j.^maintenability and desired acoustic properties. 

Maintenance : 

^^^ Possibility of repair and replacement, need for treatment and 
'" protection. 

Vails 

t!.'IK Durability : 

•y.i: Resistant to soiling, staining, scraping — which require protection 
or provision for replacement. 

Fire resistance, combustibility, surface flame spread : 

These factors are important in considering materials for lobbies, 
corridors, and all areas in which large numbers of people congregate arid pass 

"" through in evacuation or the hotel. 

- '^ '^ Acoustic properties, noise absorption, and insulation : 
'..'•̂  The high levels of noise generated within a lobby and the 
nUi'-̂  reverberation characteristics of corridors and large spaces require 
:iC" attenuation. Mostly, this will be provided by the ceiling design, carpeting, 
, ,f:Ĵ  cur tains and drapes, but further acoustic treatment around the reception area 

is desired. Acoustic insulation to reduce carry-over of noise from adjacent 
offices, guest rooms, meeting rooms, service ducts, service area and machinery 
is necessary. 
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ipp̂ r̂̂ r̂ ce. l i fe cycle of us^ : 
•me impression created by the decor and i ts ability to vithstaia 

heavy wear and tear without deterioration of appearance are important. Areas 
subject to intensive use require special treatment. Performance consideratê  
include resistance to impact, scuffing, water splashing and grease. Addition! 
protection may be required for particularly vulnerable areas. 

Ceiliiigs 
Accesibility : 

Is required to reach air ducts, pipes, wiring and equipment vhers 

needed. 

Performance : 

Framework need to be as light as possible, but have sufficient 
strength to accomodate equipment weight and vibration. Clearance must be 
allowed for the removal of components. 

Acoustic properties, noise absorption and insulation : 
Ceiling materials and systems are to be selected for desired nois8 

reduction according to space use, ceiling heights and adjacent noise generate 
activities. 

Fire resitance : 
Ceiling system should be of materials to provide ncceswry 

resistance to flame spread and smoke transmission. 

Hotel furniture 

Hotel furniture is subject to considerably more strain ai 
than domestic units and more exacting specifications are called for 
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' \ Surfaces : 

K^slstant to burns, heat, stains, water, spirits and nail vanish 
"•;:;:) remover, scratching and impact. 

•̂ f̂ '.v Support : 

Suitable anchorage in walls to support weight and leverage from 

furniture and contents. Wall hung units should be fixed to load bearing 

crosswalls. In other cases, support legs and brackets must be provided. 

p* 
Joints : 

Subject to greater stress than in domestic situations. The joints of 

bed frames, drawers, chairs and tables must be properly constructed and 

reinforced where necessary. 

'̂-••"1 Catches : 

-n.:'i Catches, stays and hinges must be simple, strong and quiet in 

operation to avoid noise transimission to adjacent areas. Keys should not be 

loose. Doors swings must be stopped from damaging adjacent walls and furniture. 

,',... Doors,drawers and trays must have easy movement, opening and closure. 

> • *4 H ' 
• ># •• '" 

,.̂  ̂ ^ Mechanical systems 

The system chosen should provide maximim output in energy 

efficiency, cost effectiveness.and as maintenance free as possible. The system 

should be able to efficiently accomodate the large centrally located public 

areas as well as the large number of decentralized guest rooms. The system 

!•''''should be able to accomodate future expansion requirements. 
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FrP.fth air recr^ye^^ents 

Spaces 

Guestrooms 

Restaurants 

Cocktail lounges 

Meeting/function room 

Dance halls 

Offices 

Small shops, stores 

Corridors 

Toilets-public 

Kitchens 

General cooking zone 

Over banquet-cooking zone 

Laundry 

Workshops 

Air chanae/hour 

1 
X 

4 - 5 

7 - 8 

2 

2 
2 

2 

1 

8 - 1 0 

20 ^ 60 

40 

60 

15 - 20 

2 - 3 

Planning limitations are imposed by the positions of 

vertical services ( ventilation, water, soil and waste pipes ) 

which extend from one floor to the next and serve adjacent 

bathroom, closely grouped for economy in pipe runs, easy access is 

required for periodic maintenance to services in vertical chase 

ways. 

Electrical power and lighting 

Lighting / Exterior 

External lighting is an essential feature of merchandisino ' 

it contributes to efficiency of regulation, control, security ^ 
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safety. 

Entrances : 

Lighting attracts attention and creates an impression of 

warmth, security, and safety. Must not create hazards to other road 

users. 

Access drives and car parks : 

For safety and efficient use and to minimize vanlism, 

pilfering or accidental damage, positioned to avoid hazards, strong 

shadows and glare. 

Pathways : 

To direct guests to rooms and public areas and for 

security. Protected against vandalism and electric shock. 

Yards and loading bays : 

For security and control, late working and cleaning. 

Building illumination : 

To reveal character and form. Accent lighting to show 

interiors of public spaces. Position, intensity and concentration 

of light important in ensuring best effects. Must be adjustable. 

Sign illumination : 

Lighting must be in character with the style of the 

premise. Hazards arid restrictions must be considered. 

Recreational areas : 

Lighting extends the period of use and provides an 

additional feature of interest. It enables external areas to serve 

as extension to restaurants, lounges and night clubs, etc. 
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Lighting / Internal 

Recommended minimum illumination( Lumens / sg. ft. ) 

Entrance lobby 

Reception area 

Cashier 

Restroom 

Stairs / corridor 

Restaurants 

Cocktail loung 

Function rooms 

Lounges 

Guestrooms 

Bedheads 

Bathrooms 

Kitchens : 

22 

45 

40 

20 

10(Day) 5(Night) 

10 

0 - 3 0 

To suit the occasion 

20 

10 

20 

10 

General 

Food preparation and cooking 

Stores 

Laundry 

General linen stores 

Dry cleaning, pressing 

Repair and sewing work 

Workshops 

Accounting machines, computer, pabx 

Special lighting is to be provided for accent and emphasis 

0 create atmosphere and determine transition between activity 
areas. 

Emergency lighting and exit signs are required in case of 

tire or power outrage and is to operate independently of main power 

20 

40 

20 

15 

15 

20 

30 

30 

60 
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systems. 

Color : 

The psychological effect of color is essentially one of 

association with other experiences and events. Blue tends to be 

cold and receding, green to be cool and refreshing, ted and yellow 

to be warm and approaching. Pure colors are more dramatic in their 

effect than tints or shades and color combinations from different 

areas of the spectrum must be carefully chosen and balanced. 

Communications and computer svstems 

Telephone communications coming into and generated within 

the hotel will be monitored, metered or routed through the PABX 

system ( Public Automatic Branch Exchange ) 

Computer systems will tie into international reservation 

systems operated by airlines, travel agencies etc., that provide 

links to hotels. The computer will handle reservations, accounting, 

stock control, monitoring performance, regulating and recording. 

Wake-up systems may also be centrally controlled. 

Transportation systems 

Elevators : Passenger 

Stability and fire resistance : 

Elevator enclosures and associated contruction will be 

resistant to fire and smoke according to codes. Elevator equipment 

must be accessable for periodic maintenance and inspection. 
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Overload and limiting devices : 

Safety equipment is required - to maintain elevator 

position in cases of cable or hydrolic failure or overload, to 

prevent door operation when car is not in the correct position, to 

prevent car overrun. 

Fire override controls : 

Elevators must be able to be called to a predetermined 

position and should occur even when power is on emergency supply. 

Waiting time : 

Desired waiting time in convention hotels should be no 

longer than 25-30 seconds. To accomodate this time interval for 

hotels of 12-16 stories, elevators speeds need to be in excess of 

400 ft/min. to achieve the highest of standard of performance and 

service 4-6 elevators are required. Number depends on speed, 

acceleration, sophistication of controls and car size. 

Elevators : Service 

Service elevators require essentially the same fire and 

smoke protection and safety equipment as do passenger elevators. 

•nie car construction must be resistant to excessive wear and easily 

Maintained for health standards. All service elevators must have 

direct communications linked with PABX system. For efficient 

service and maintenance required for this size of facility at least 

2 service elevators are needed to accomodate the quality of service 

demanded. 

Linen and garbage chutes ; 

Delivering of linen and garbage from service to collection 

and disposal points erquires a direct means of vertical 
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^^ transmission. The chutes are to be enclosed to prevent transmission 

>̂  of fire and smoke from floor to floor. The chutes will also be 

acoustically treated to prevent transmission of sound from floor to 

floor and from noise generated by system use. 

Life cycles 

:;. Replacement of equipment, furnishings, or decoration, is 

»j,̂  provided for by estimating a reasonable life expectancy or cycle of 

use. The tiem scale for depreciatin, renewal and replacement of 

particular assets is taken into account in investment decisions. 

Life cycles depend on oblolescence ; wear and tear ; the 

relative costs of maintenance, cleaning and relplacement; the 

inconvenience, loss and damage which could result from neglect or 

breakage ; standards of the hotel in terms of image, grade and 

prices. 

Typical life cycle periods for major renovation or removal 

are : 

Renewals Period ( in vrs ) 

Decor: furnishing fabrics 2-4 

Carpets, fittings, furniture in 

bars, cocktail lounges 4-6 

Coffee shops 4-6 

Restaurants 5-8 

Carpets, fittings in guestrooms 5-8 

Furniture fittings in guestrooms 7-10 

Bathroom fittings in guestrooms 10-15 

Capitalized leased equipment 5-8 

Electrical, communication, 

control and accounting equipment 5-8 

Food service and catering equipment 7-10 

Major engineering plant 10-15 

Hotel building ^5-25 
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Although buildings and plant will have a greater 

performance it is assumed that the useful life will be limited and 

that by this time major modification, renovation, reconstruction 

and replacements will be required to maintain the same standards. 
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Retail 

Structural svstem 

The structural form of the retail outlet Is, typically, a 

series of cellular units based on repetitive modular dimensions and 

arranged in rows around a central interior covered mall. 

For practical and economical reasons, standardization of 

parts should be utilizwd whenever possible. 

External envelope 

The exterior building envelope should be designed as a 

unit and should not have too many exterior tenant signs to confuse 

and distract shopper's attention. Exterior building materials 

should be limited to one or two types to give the feeling of one 

architectural entity. It should relate to its surrounding 

environment and tie in physically to the external character of the 

hotel. 

Materials chosen should be based on waterproofing 

qualities, ease of maintenance, availability and speed of 

assemblage. 

Interior finishes 

The same finishes considerations on door, floor, wall, 

ceiling as stated for the hotel may apply to retail lease spaces. 

However, leasors are free to design and select materials for their 

lease spaces. 

When considering choices of materials for interior 

courtyard ( as a focal magnet for shopper and visitors ) and 

malls.function and aesthetics should be an important consideration. 

Walls and floor materials should be used that require minimiua 

maintenance and a high degree of permanance. A two inch terrazzo is 

the most desirable of floor coverage. 

123 



Lighting 

Mall area lighting should be subdued but of a sufficient 

amount to create a restful and inviting atmosphere. Skylight 

bringing in a natural light could be a desirable element. Light 

controlling systems should be used to lower or raise light levels 

during days or night hours. Intriguing lighting effects can be 

created by directed light on architectural features, projected 

lights to create interesting ceiling pattern and using indirect 

light to direct circulation. 

Security and protection features 

Fire and smoke protection guards are essential in shopping 

malls, a sprinkler system is a requirement for all shopping center 

with smoke and heat sensors desirable. Fire hoses should be easily 

accessible and visible for control of smaller fires. Special 

attention must be paid to the construction and location of the 

trash bailing area. It should be of fireproof construction and 

accessible to the fire department. 

Most shopping centers have a central dock area for 

receiving merchandize for all the stores. Basic security 

precautions must be taken into consideration for this area. The 

dock area should be sealed ina way as to provide fire and burblary 

protection, this can be done by using reinforced concrete walls and 

steel fire doors. "Hie truck stalls should be designed so overhead 

steel doors can be lowered electrically or manually. An area 

adjacent to the dock should be provided for holding valuable goods. 
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The cases contains studies of building types similar to 

the proposed hotel / retail complex that are state of the art 

successful examples. These projects were chosen,in part,for their 

similarities to this project with the issue involved,but most 

importantly, for their reasons for existence. 

The studies provide a basis for design and a point of 

reference and example for the similar issues that may be 

encountered in the proposed project. To see how these issue have 

been identified in the past and dealt with,can provide lessons for 

subsequent projects in the future. 
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The most obvious connection with the cases presented is 

the issue of revitalizing a downtown. All of these projects started 

in response to this problem. All have been successful in helping 

the problem to various degree. 

The buildings employ a wide ^/ariety of exterior form ard 

materials. The degree of acceptance in the community varies. IDS 

center is perhaps the most successful of all in addressing to 

issues of planning, urban design, arid overall architectural 

concepts. The eight small setbacks along each of the four diagonal 

sides that break out the large mass of the 51-storey tower is 

effective, to an extend, and function well in relation to the plan 

of the complex at grourjd level. The Crystal Court, especially, with 

its dramatic spaces relates intimately to its surroionding at street 

level. " skyway " aerial crosswalk, one level above ground relate 

IDS to its neighbors on all sides. On the other extremes. Water 

Tower Place massive exterior totally ignored the street-life aroimd 

it. It closed itself off from its surrounding anil turned its backs 

to the city. It completely destroy the human scale of the Mich.' s 

tree-linked boulevard. 

In all cases, the most important design successes coie 

from the importance placed on design in response to needs and 

context. All had had success to revive central business districts 

and the varied functions of urban life that get separated and 

decentralized. The designers were sensitive to designing a downtowi 

and not a building type. However, in so doing, most concede the 

building as merely functional elements and the fiuictionalist 

doctrine showed on their exterior. Yet history, human emotion and 

our resulting cultural heritage do not respond to such logic. We 

react visually and emotionally to a city just as much as we do to a 

piece of art. Art expresses the himan spirit and the art of the 

building should reflect this. All the cases presented., with the 
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exception of IDS, failed to address the emotion and the needs of 

the human psyche in all its contradictions and complexities. 

Another setback is the lacked of exterior open spaces and 

green plaza to breathe light and hope into the grey decaying 

downtown. 

The analysis of the cases therefore seems to suggest a 

complex of considerable exterior urban spaces for pedestrian; 

address and relate to streetscape and its surrounding: embrace and 

respond to all elements that modern life demands,not only the 

fimctional needs of today, but also the emotiorial needs that have 

been shaped by our past heritage. 
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Johnson, Burgee, Edward F- Baker 

Project Dala 

Site area 10.1 ha 

* i n s Centre. Minneapolis, MC^, ^^^^U «-'^ Associates: I.U.^. ^.eimc. ^̂  ^ ipiipiB 

Floor area m' 

82 

13 
3 
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A Commercial, office 

B Commercial, retails 

J 

144,767 

2,964 

Hotel 
Court and skyways 

Total floor area 

Parking spaces 

Total cost 

23.408 
4,336 

175,475 

526 

$75,000,000 

1 Typical >ection 
2 Exterior view 
3 Ground floor plan 
4 Second floor plan 
5 Tenth floor plan 
6 View of interior atrium 
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p! Minneapolis, Minnesota 

1 

I' 

I 

Architects : Johnson, Burgee, Ed̂ raird F.Baker Associates. 

As a measure to resurrect the deteriorating downtown, an 

usually creative Minnbeapolis Downtown Council ( organized in 1955) 

hired Barton-Aschman Associates to consult on a general plan.^ 

Synergetically, these measures add up to a success,the result, 

enhanced downtown morale, improved downtown business. 

I.D.S. center catches this upsurge of optimism at just 

^ the right time.Drawing more people downtown than ever before, it is 

the place where this city's quickened pulse can be felt. 

FUICTIOH 

The complex includes 4 buildings grouped aro\md a central 

covered court : 

The 51-storey tower arid 8-storey office building 

19-storey hotel 

2-storey store 

The Crystal Court ( as IDS has named the central space ) 

which tied in the 4 buildings is perhaps most successful in plan 

but the space itself is an exciting, dramatic room, full of 

vertical as well as horizontal movement. 

Paul Goldberger, an associate editor of the New York 

Times Sunday magagines wrote : "The court is ultimately like a 

great circus tent pitched in the center of the complex- and while 
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it has the welcome excitement of the kind of space it also has the 

feeling of lightness of a circus tent, perhaps excessively so for a 

space that intends to be very much a permanent civic crossroads. " 

Nonetheless, the court functions admirably, even before 

the center's facilities were open. The space was full of 

pedestrians eager to walkthrough.^ 

The Crystal Court acts not only as a symbolic civic 

space,shopping mall and pedestrian entrance to the complex, but 

also, to a lesser extent, as an extended lobby for the 51-storey 

tower and the hotel. 

IDS center brings into focus so much which people have 

seen before, or taken for granted, sinking its roots into downto^m 

Minneapolis while its reflective tower symbolizes that city's 

emergence. 

:>\ 

I 

FORM 

The four buildlngs-the tower,19-storey hotel,an 8-storey 

office building and a 2-storey store-are grouped around a central 

covered court.The hotel itself, like the crystal court, is most 

interesting interms of plan. The rooms on each floor are set back 

sequentially, so that the corridor assimes a zig-zag shape. The 

device is striking the hallways here are perhaps the first 

enclosed hotel corridors anywhere which manage to be interesting 

spaces in their own right. The rooms themselves are generously 

large for a contemporally hotel, and the zig-zag plan gives most 

of them a corner window with a view down seventh street.The shape 

of its office tower, with eight small setbacks along each of the 

four diagonal sides is effective interms of reducing the large mass 

of the tower as seen from afar, and it also fimctions well in 

relation to the plan of the complex at groimd level : the diagonal 

play a major role in shaping both the interior space of the 
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Crystal Court and in forming the " funnels " which induce passerby 

to enter the court from the street. 

SITE ANALYSIS 

IDS center sits at the site area of 10.1 ha in downtown 

Minneapolis, next to the Nicollet Mall, Minneapolis's famous 

pedestrian shopping street. It functions as successfully from an 

urbanistic standpoint as any grouping of its size ( the office 

tower is 51-stories ) could conceivably be expected to in a city 

where the average downtown building is less than half its size. 

But IDS relates intimately to its surroundings both at the street 

level and one level above, where four new additions to 

Minneapolis's second-floor "skyway" aerial crosswalk system 

literally tie the new complex to its neighbors on all sides. 

COST 

The total cost of the IDS center Is $125,000,000. 
Together with other major urban projects downtown, the Lawrence 
Halprin's Nicollect Mall, the 10 skyways, the cluster of iimovative 
cultural faci l i t ies , IDS is engineered by the private sector.'^ 
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eel Data 

area 2.3 ha 

pr area m" 

^ 

• • • • • ^ 

A Commercial, office 59,868 

B Commercial, retail 

J Hotel 

F Recreational 

D Parking 

Total floor area 

Total cost 

28,989 

41,875 

12.842 

12,908 

156,482 

$70,000,000 

es: Omni Inlernatioiial, Atlanta, GA, USA, J973 

r -nc* 

-. .•gcr t - • •1 T^gfT 

•^<R"-'^ri^ B^^xi^. 

y'."*'e*«<f ^1.. ,i^ :rk —^im . a k ^ 

J U L 

UU 
J L 

li" 
_ , ) I 

U 

1 Cross section 
2 Figure ground pl.in 
3 Site plan and ground floor plan 
4 Aerial view 
5 Second floor pi.in 
6 Typical floor plan 
7 View of interior atnuin 
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Atlanta, Georgia. 

Architects : T7S DESIGN GROUP 

CONTEXT 

Like other major cities,Atlanta is a city with a pressing 

concern over the exodus to its suburbs. The complex is an intown 

response to the growth of regional shopping centres and office 

parks which have made downtown visits unnecessary for 

suburbanites.More emphasis has been given to its architecture than 

to its programmed attractions,which makes the Oimi a rare specimen 

among the growing numbers of multi-use centers. 

The developers were adventurous-perhaps audacious-because 

they began the Omni without an overall plan, in a rundown western 

part of the inner-city,against the prevailing trend of building to 

the north 

FUNCTION 

THE components included in the Omni International are : 

Hotel 

Retail area 

Two 14-story office buildings 

Recreational ( include olympic-size ice rink and a 

year-round indoor indoor amusement park ) 

Parking 

The recreational center of the Omni aims to attract 
people of all ages. To ensure the success of Omni as a family 
entertainment center-drawing residents as well as out-of-town 
visitors-Omni International includes six mini-cinemas, 230,000 
sq.ft. of retail stores and 10 restaur ants, among them a 
west-coast-style singles hangout with driftwood furniture and a 
menu of health and gourment fare. 
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FORM 

The massing of the structure with its 11 million-cu-ft 

atrium offers its tenants a spectacular views,not only towards the 

very structure that contains so many attractions, it also offer the 

best views in town : they see the Atlanta skyline-including the 

impressive Peachtree Center (and plaza). Another spectacular views 

were created by commissioned Washiongton D.C. sculptor Rockne Krebs 

to creat day and gliterring night light happenings. 

•me color scheme of the hotel is an unrelating brown,and 

more brown,in every shade ard tint.Guestrooms are placed along the 

double-loaded corridor at 45 degree angles so that a variety of 

suite configuration is achieved.Enrances are set in niches marked 

by overhead recessed lights so that the views along the otherwise 

plainly finished hall is a pattern of light and shadow. 

SITE Al^ALYSIS 

The Omni is five blocks from John Portman* s Peachtree 

center;five blocks from five points,the financial district;two 

blocks from Rich's,largest deparment store in the south east,and 10 

blocks from the state capital 

BUILDING SYSTEMS 

Four air handling units distribute heated and cooled air 

to " blanket " the great space while four other units supply air 

downward around the periphery;vents in roof draw smoke in the 

event of fire. Total heating and cooling of the building not 

penalized by the great space,which buffers hotel and office 

building interior facade from outside extremes. 
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COST 

Total cost of the center is .$50 million.overbudjeted by 

$7 million.As a whole,the Atlanta Omni has embraced different 

combination of developers and financiers,and is built over a site 

owned by nimerous property-holders. 

The center is a success.with its luxury hotel had had 

capacity days and the office towers,with 500,000 sq.ft.of rentable 

space, one-third full,an acceptable rate in the period of a soft 

office market and the development later secured two of the four 

major leasing deals in the city-despite having the most expensive 

office space.'^ 

The complex design ,especially the hotel is- so successful 

that Ann Carter and Antonin Aeck of Progressive Architecture wrote 

" Eight years after Hyatt Rengency,T^^S of Atlanta successfullly has 

challenged John Portman on his own turf-and with his own kind of 

building." 

One set back is that the public spaces of the office 

towers are considerably less dramatic.Another disturbing element is 

lack of check-in space for coats,packages,or whatever an individual 

may want to park while staying indoor for a day of shopping,dining 

and entertainment. 
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,ebl, Schlossmann Dart & Hackl: Water Tower Place, Chicago, IL, V>J\ 

Project Data 

Site area 
Floor area 

r 

7 

7 

,H 

29 

11 
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B 

A 

J 

C 

D 

H 

1.05 ha 

Commercial, retail 

Commercial, office 

Hotel 

Residential 

Parking 

Other 

Total floor area 

Hotel units 
Residential units 
Indoor parking spaces 

76,115 

20,055 

52,180 

81.330 

30,563 

23,863 

284,106 

400 
260 
640 

Total cost ca. $150,000,000 
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1 Pearson Street elevation 
2 Street view 
3 Figure ground plan 
4 Site plan and ground floor plan 
5 Second floor plan 
6 Fifth floor plan 
7 Aerial view 
8 Atrium view 

fens 11 p^^ ^' 
t t t i TviniN':!: '^. " " 

Pearson Street 

/ / 

^ 

Walter 
Tower 

J 
Walrr WorK'i 

D 

5« 

ill 

k 

:/ ' 

n 
139 



m 
• i i i 

n] 0̂ 

Chicago,Illinois 

Architect : LSB and D with C.F.Murphy. 

COHTEXT 

Massive Water Tower Place was not conceived as a 

mixed-use center from the start;only a shopping center was 

envisioned.But as more parcels became available,the projet grew.The 

cost of the larid ( $200 per sq.ft.) encouraged its developer to " 

build the whole thing out." ^ 

The specific location of the site,in a downtown area of 

upper-class residences,fancy shopping and extensive office dictated 

the design. The property was closed to office tenants. 

FUI^CTION 

X 
.^ 

The program combine four major uses 

Multi-story retail shopping center 

Offices 

Hotel 

Residences 

Other related uses included : 

1000-seat theater 

four movie theaters 

The design of putdic mall is geared closely to the 

owners' mercha.ndising concept: to get the shoppers moving upbraids 

and dowiwards all seven stores of shops,thus the street-life 

around the structure is virtually ignored.Water Tower Place 

practically stood alone as a self-contained entity.No 

plazas,through-block arcades,pedestrian links to other buildings 

r̂  
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above or below ground. 

Together with John Hancock center,Marina city,Water Tower 

place are touted as means of reviving central business districts 

and the varied functions of urban life that get separated and 

decentralized under the zoning laws which prevailed in most 

american cities after the 1920's-is threatening to be more destruct 

than construct,according to one critioc. It,in the end,comes down to 

business,the limge for big dollars. 

•tr' 
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FORM 

The fact that the building was not conceived as a mix-use 

center from the start is echoed in its isolation of separate 

circulation modes,and is reflected in its perfunctory tower-on-slab 

parti.It bears no relation to rational planning-traffic, parking, 

population density.Chicago's population is steadily declining not 

growing. 

'^ 

i SITE ANALYSIS 

The Water Tower Place occupied one block long,two blocks 

deep, 845 ft. high and 2.9 million sq,ft. large and next to 

100-story John Hancock building.The effect of this on Boulevard 

Mich,an eleven-block,tree-lined boulevard can hardly be sut.tle 

In 1967 report of a beautification study for the Michigan 

avenue. Lawrence Halprin report : " The prolification of very tall 

buildirjgs such as Water Tower Place will completely destroy what 

remains of the himan scale of the street, and should not ever be 

allowed to appear continuosly along the street. 
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BUILDING SYSTEMS 

Heat by light and ambient electric load with reheat make 

up ; air cooling from main fans in commercial area, fan coil units 

in rest of imits. 

COST 

The total cost is approximately $150,000,000.^ The design 

of the building was largely a responsive to the pattern of 

available markets in the area and is carefully adjusted to the 

economic.lt generate good income return to its developer.lt solves 

merchandising concerns imaginatively, but otherwise indifference to 

the larger issues of planning,urban design,and overall 

architectural concept. 
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L J^ , . , , iii;uuuum©iD®aBU®§, R^eteensoid, Sise: Place Bonaventure, Montreal, CDN, 1967 

jecl Data 

area ^ acres 
.r area Sq. ft. 

B Commercial, retail 

A Commercial, office 

1 Merchandise mart 

F. Exhibitron 

1 J Hotel 

K Truck dock 

D Parking 

H Other 

Total floor area 

Hotel units 
Indoor parking spaces 

483.000 

300,000 

912,000 

309,650 

455,975 

42,000 

423,000 

251,375 

3.177,000 

400 
1,000 

Total cost ca. $80,000,000 

ction looking East 

ower shopping level and metro connection 
round plan 
floor-shopping concourse plan 
n 
cw 

hotel roof garden 
hold lobby 
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Montreal, Canada 

Architects : Affleck, Lebensold, and Sise. 

Downtown Montreal is divided between east and west by st. 

Lawrence Boulevard. The west half of downtown, and in fact the 

city, speak English and the east speaks French. TTiis interface 

between languages and cultures was recognized as an important and 

symbolic place in Montreal. 

Early in the 1920's, Henry Thornton had commissioned 

plan for the development of this area. These plans were never 

implemented, but provided a basis for the designs that were 

ultimately realized. Donald Gordon, president of the Canadian 

National Railway (the owner of the land), realized the financial 

and economic possibilities of developing the 22 acres of land 

around Montreal's Central Station. Gordon commissioned Bill 

Zeeeeckendorf, who in turn brought in Pel, Cobb, and Ponte, to 

design a master plan for the 22 acre site. "̂  

TTie first part of their master plan to be implemented was 

Place Yille Marie. P̂ /M was an enourmous gambler; to build 1.5 

million sq. ft. of office space in one large cruciform tower when 

the annual office space construction in Montreal r̂as only 300,000 

sq. ft. per year.^ P̂ ll became instantly successful when the Royal 

Bank Of Canada moved its headquaters into the building. 

With the success of PVM and the implementation of the 

long discussed " Metro " subway, the city r̂as ready for the second 

phase in the ma.ster plan Place Bonaventure. 
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FUNCTION 

The main intention of Place Bonaventure is to provide at 

many scales for the sale and exhibition of products, and provide 

supplementary space to feed and shelter those involved in buying 
and viewing.^ The large showrooms accomodate the businessm8.n, while 

the shopping concourse accomodated the local worker on his /̂jay to 

the subway. The Place Bonaventure includes-"" : 

Canada Trade Centre : A merchandize mart of 1,200 showrooms on 

five floors. 

International Trade Centre : For foreign countries mercharidize, 

information offices, and consuls. 

Concordia Hall : Exhibition facilities on one level plus additional 

space available on mezzanine. 

Les Galleries Bonaventure : A large two level shopping concourse 

for the public, with 100 retail stores and boutiques, this also 

include a cinema. 

Better living centre : A 555,000 sq. ft. area on three levels 

including building products, information, and demonstration. 

Central Underground Network : Links rail, highways, commuter lines, 

subway,pedestrian streets, and major downtown commercial buildings 

Hotel Bonaventure : 400 rooms. 

Place Bonaventure does an admirable job of coordinating 

and combining all of these uses into a cohesive imit. However, the 

success of the building does not come from the design of the 

buildirjg itself, but rather from its total coordination with the 

whole of downto^m Montreal. 

The designers did not start out creating a new building 

type, but a downtown core that is alive and is more than the sim of 

its parts. 
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FORM 

The form of Place Boriaventure is one giant monolith. The 

building is all of concrete except at office areas and the hotel 

where there are windows. The rough texture of the structure takes 

on a sculptural likeness and gives a secure fortress image. The 

concrete structure acts as a neutral backdrop for the more colorful 

elements and tapestries found in different areas of Place 

Bonaventure. The form is so opposite of the popular glass skinned 

buildings that spot American Lanscape. One is almost awed at its 

mass and size. 
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SITE ANALYSIS 

Place Bonaventure is located just south of Place Yille 

Marie on five acres of land above Canadian National Tracks.^^ 

Place Bonaventure is connected to other major plaza in downtown 

Montreal by underground thoroghfares. Connections include : Yille 

Marie, Place Du Canada, and Place Yictoria. All of the city's bus, 

rail, subway, and highway routes all converge at Place Bonaventure 

from all important points in Montreal: They are : The airport. 

Expo, and the Docks. Place Borjaventure's location to 

transportation, the downtown, and other city centres allow it to be 

an active viable part in the Montreal downtown. The major emphasis 

is on pedestrian movement and safety while addressing other 

transportation modes. 

•ri .J> 

BUIDING SYSTEMS 

Place Bonaventure utilizes a 6,400 ton refrigeration 

plant that supplies chilled ^̂ jater to fan coil units placed in 

tenant spaces.^^ The owner cools all public spaces. Air to air heat 

exchangers reduce energy requirements in the showmart and 
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ventilation systems are utilized in the parking garage and train 

spaces. 

COST 
T^e total cost of Place Bonaventure ia 75 million 

dollars. Concordia Estates Limited acted as the developer. • 
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Elba.»..., ^^5«", oeverin; Kalamazoo Centre, Kalamazoo, MI, LSA. 1974 

I Project Dala 

I Silc area 
Floor area 

.8 ha 

! • • • • • 
• • • • • • 
• • • • • > 
• • • • • I 

<;s 

17 

B Commercial, retail 

A Commercial, office 

J Hotel 

6,696 

2,790 

18,600 

U Civic, convention center 5,580 

Total floor area 33,666 

Hotel units 288 
Indoor parking spaces 1,050 
Separate building 

Total cost ca. $25,000,000 

1 East-West section 
2 Figure ground plan 
3 Ground floor plan 
4 Second floor plan 
5 Third floor plan 
6 View of cafe on plaza level 
7 Atrium view from the second level 
8 Street view 
9 Axonometric view 

10 View of entrance 
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Kalamazoo, Hichiogan. 

Architects : ELS Design Group 

CONTEXT 
One of the most pressing issues involved in the multi-use 

centers is size and scale. The centers must be large enough to 

adequately support the uses, and yet, geared to the size and 

texture of the surrounding community. Kalamazoo is a midwestern 

city of 93,000 people, hardly an Atlanta or Montreal. 

Kalamazoo center had its beginning early in the 1950's 

when the city goverment began to notice the effect that suburban 

shopping centers were having on the downtown. With this concern for 

the dying downtown, Kalamazoo comjaissioned Victor Gruen to design a 

master plan for the downtown. ̂'̂  His scheme was based on the idea 

tliat enjoyable shopping downtown is what would bring them bacJc. 

However, Gruen's plan implied extensive urban renewal, and 

Kalamazoo did not want federal aid, so the scheme was rejected. 

Instead of Gruen's plan, they closed three blocks of a major 

do^mtown street and turned it into the nation's first downtown 

shopping mall. 

The mall was beginning to bring people back domitown. 

Kalamazoo decided also to build a civic center. For the civic 

center to be a truly stabilizing factor downtown, it had to be 

related to hotel ard retail trade.Therefore, the site next to the 

doT,mtown mall was chosen as the site for Kalamazoo center.The 

center is a unique venture between goverment, private investors., 

and interested citizens.^^ 

The center was designed as a result of business movement 

to the suburbs. But was perhaps equally a manifestation of their 

values on what a city should be. 
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FimCTIOH 

•me components for Kalamazoo center consist of: 

Convention center 

Retail area 

Hotel 
Ctarage 

The adjacent mall already provides the idea of pedestrian 

movement downtown. The center takes advantage of that pedestrian 

flow and reinforces that idea. The center is a success in the eyes 

of the community and indeed, convention facilities are booked for a 

year in advance. 

FORM 

The massirjg of the structure and its site placement 

relate the building to the older existirig building around it. The 

building is related to the already existing activities of shopping 

and business on each side. The exterior finish on Kalamazoo center 

is ribbed sandblasted concrete. The original design material was to 

be porcelain-enameled panels,but was changed because of a time 

element involved in construction. There are reports that the public 

finds the opacity of the building forbidding. The high-tech 

qualities that the building conveys seems out of the place when 

seen with 50-100 year old brick buildiixrs around it. The structure 

does not, however, overpower its surroundings but is definitely 

noticeable. 

153 



* 

?i "'• 

; "y;;., 

1* 

t:x::-::^-' 
Ar 

<iTTE ANALYSIS 

The center is placed diagonally on its 2 acre site. The 

main entrance is located toward the main street and to the towns 

older central square. Because of the diagonal alignment, the 

opposite end to the main entry opens onto the pedestrian mall. 

The center has become part of the downtown mall and a 

somewhat riatural conclusion to a walk through the four block mall. 

BUILDING SYSTEM 

The center utilizes a forced air system.steam boilers, 

and through the wall heating and air conditioner units.Baseboard 

radiation units are also used. Separate systems are used for shops, 

hotel, and conference rooms.^^ 

COST 

-r ̂  ̂ i';i Total cost of the center is 16 million dollars. 12.5 

... j;-.:;,t million was paid by Inland Steel Development Corporation. 3.4 

.,,.„••'] million was paid by the city of Kalamazoo. ̂"̂  This is a unique 
I * - - - - '• 

..•:̂  venture in that it is a combined effort of private developers and 

goverment. 
..,j Kalamazoo center is an appropriately designed facility 

^ " V." foî  the context in which it is constructed. 

.... •: :i:^ 
3 '- ' 
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Lubbock 

1. 
2. 
3. 
t 
5. 
6. 
7. 
8. 
o_ 

lb . 
n. 
12. 
13. 
K,. 
15. 
16. 
17. 
18. 
15. 

20. 
2 1 . 
22. 

23. 
2<. 

?22nts of Interest 

Chamber of Comerce 
City Audltorium-Collseum 
C1t> Hall ^'"^ 
Clap Park 
Coronado Hioh School 
Countjr Courthouse 
Dunbar Hiqh School 
Estacado High School 
Federal Buildmc 
Jones Stadiurr 
Lubbcck Christian Colleoe 
Lubbock High School 
Ljbbock Memorial Civic Center 
Lubbock Region?.! Airport 
Lubbock State School 
Mackenzie State Park 
Maxey Park 
Monterey High School 
Panhandle/South Plains Fair 
Grounds 

Reese Air Force Base 
South Plains Mall 
Texas Tech Museum/Ranch 
Heritage Center 
Texas Tech University 
Yellow House Canyon 
(Canyon Lakes Project) 

e r « 1.5 MILES 

Lubbock Street Plan 

Legend: 
. . - Expressway 

Arterial Streets 
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Lubbock Deroqrd:r.;r 

Legend: 

I Elder ly Cc l e ' t r a t io rs 

-'" " ^•'exican-A-e'-ican Ccr:e'-.t ' ' 'Jons 

-Black Conce".'••:::ions 
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POPULATION BY DECADE 1950 TO SOOO 
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URBAN DESIGN 
GOALS 

1 Create a positive urban image, while preserving resources which reflect Lubbock's history, herit
age and progressive civic pride. (1974 Lubbock Comprehensive Plan) 

2 Consider urban design as an important factor in planning for future development and growth within 
the city, "inasmuch as the quality of life of an entire citizenry can be affected by the quality of its 
surroundings." (Goals for the Seventies) 

3. Achieve urban design quality in major areas of special public value. (1974 Comprehensive Plan) 
FACTS 

Formal recognition of the value of quality urban design for the City of Lubbock began as early as 
1969. In Goals for the Seventies the improvement of urban design and the elimination of "unsightly 
exterior appearances and inappropriate uses of property within the city" were recommended as ways to 
improve Lubbock's urban image as well as stabilize and improve property values. As a specific goal, the 
committee recommended the establishment of a "commission on architecture and urban design." 

In 1972, the City Council adopted the Canyon Lakes and Civic Center Policy Zone Ordinances. A 
chapter on Urban Design was included in the 1974 Land Use Report of the Lubbock Comprehensive 
Plan, and a series of supplementary reports addressed specific aspects, including historic preservation, 
historic architecture, and urban image analysis. 

In January 1977, the City Council appointed an Urban Design Advisory Committee to make recom
mendations for the creation of an Urban Design Commission and historic districts. As a result, the 
Council enacted the Historic Preservation and Urban Design District Ordinance as Section 22A of the 
Zoning Ordinance in 1978. The ordinance created the Urban Design and Historic Preservation Commis
sion and Design-Historic zoning was authorized. As of February, 1983. twenty-seven Historic Land
marks are designated. In February, 1982, the Council passed a resolution recognizing the historical and 
useful value of the city's brick streets and providing for their continued maintenance. 

STRATEGIES 
1. Encourage Central Business District revitalization, with emphasis on adaptive reuse of existing 

buildings, mixed use developments and landscaping and open space for a pleasant pedestrian 
environment. (Goals for the Eighties) 

2. Prepare downtown urban design guidelines to ensure that new construction and renovation are 
compatible in scale, mass and design with other structures in the area. (Planning Department 1983) 

3. Develop a Broadway Corridor Plan to emphasize and enhance its role as the connecting link 
between the Interstate 27 corridor and Texas Tech University through the Central Business District. 
(Planning Department 1983) 

4. Prepare a corridor analysis study in conjunction with the Interstate 27 construction to evaluate the 
impact of future development and growth, and identify methods for protection and enhancement of 
existing important visual corridors. (Planning Department 1983) 

5. Encourage the creation of improved entrances to the city which will lend a positive first impression 
to visitors. (Goals for the Eighties) 

6. Promote compliance with the provisions of the Canyon Lakes Policy Zone and Civic Center Policy 
Zone ordinance. (Ordinance #6323 and #6424, 1972) 

7. Continue inventory, evaluation and preservation of those historic elements within the community 
which represent or reflect distinctive and important elements of the city's heritage. (Section 22A. 
Lubbock Zoning Ordinance) 

8. Assure the continuecj protection of Lubbock's existing brick streets as mandated by the City 
Council. (Resolution #1024, February 1982) 

^' ?°,u*iu''®l°"'f '"*^*"!'9nordinanceenforcementforsignsize,placementanddesigncompatibility 
with the structure it identifies. (Section 23. Lubbock Zoning Ordinance) 

fnr^'Prl ' /rTcff '^"/^' ' ! I I®"' '®• " "^ "^^ construction and appropriate uses of property within the city 
Seventies) ^'°^^'^^ ' ^ ' " ^ ' ^^ ' ' ^ " ^^ ^^^thetic considerations. (Goals for the 

n . . . O U T L O O K 
re6e,Zfr^^n!'Lt!H-iTT V. ' ^ / ° " ^ ^ ^^^ ^^^^^ °^ Lubbock in the 1980's will cause a focus on 
chanairarona tĥ fn̂ ^̂ ^̂ ^̂ ^̂  ^ ' " V f ^'^^ ^'^'^ ^^'°'' ^^^^ '^ ^e made to ensure that land use 
r e n o v S ? n the cim^^^^^^^^ -^"^"^ ^^^ " ' ' ' ^ "^"^ "^^^^ ^^ '^^ ^ ^ ^ ^ ^*"^«' redevelopment and 
o'exis na st u c t u r p T l t . i ' " ? ' ° " ' " ' ' ' ^ ° " ' ^ ^^ encouraged, stressing renovation and adaptive use 
neededTo s m e the d o w ' ' ' ^ ^ P ' ^ ^ ' ^^^t^"^^"^^, and pedestrian open spaces and parks are also 
Tmp^oved parkTng fâ ^ " ° ^ " " 9 P°P"'^**°"- ^ ^ ^ redevelopment must be accompanied by 

betwte^n7n^tSte%°7;inH'To'" ! !" ' '^^^o^^^ge preservation of the character of the connecting link 
inc luS provî ^̂ ^̂ ^̂ ^̂  for n r p l ^ ' f ^ ' ' ^ , ^ " " " ^ ' ' ^ y *^^°"9^ *^^ C^"^^^' ^^^iness District. Such a plan will 
ma nta'n hesTale X;'^^^^^^^^^^ ' ' " ' " ^ ^^""^ ' "9^ ' ^ " ^ ' ° ^ ^^ '̂Q^t and set-back standards which 
and pTserva ion ofthe br ĉ ^̂ ^̂ ^̂ ^̂ ^̂  ^^^"'^^'"Q ^* " ^'^^ be considered. Restoration 
plan A Bro^d^^v Corr^o P i ^ L ^ ^ ^ ° " Broadway will provide a catalyst for implementation of the 
ce leb/a t i^ in 19̂ 84 ^n^the^^^^^ P'° ' ""* ^* " ^^ ^ " ' ^P° r^^ " ' P^̂ ^ o^ Lubbock's Jubilee 75 

A ̂ «n*i« « ®^^^ Sesquicentennial celebration in 1986 

improv?ngre'q"?al y^u^ba^'de^^^^^^^^^^ ^ n ^ ^ " ' ' ' ' ' ^ ' ' ^ " ^ P-^^« - ^ ^ ° ^ ^ '^ - P ^ - * * ^ ^ ^ ° ^ 
priate uses of property I t h i n L u S are n p n ^ ? ' ^ " excellence, sound construction, and appro-
aesthetic considerations. A state5°nhTGoJ^^r,^^ '°o ' " " ' " " ' " ' ' ' " ^ ^^^^'^ P^^P^^^^ ̂ ^ '"^^ ^' ^ " " '' 
of art." *^® ̂ °^'^ ^°' '^e Seventies, "the city itself must be our finest work 



CITY ORDINANCE AND POLICIES AFFECTING LAND USE 
^ , , , . . LAND USE DEVELOPMENT POLICIES* 
The policies listed serve as guidelines in the development of the Lubbock urban area 
STREETS: 

1. Thoroughfares should be placed on section lines 
2. Collector streets should be on half-section lines. 
3. For traffic safety, minor streets should intersect ail other streets in a "T", rather than four-way 

intersection. ' 
4. Multiple driveway openings on thoroughfares should be avoided, no driveway access to low or 

medium density residential development should be allowed 
RESIDENTIAL DEVELOPMENTS: 

1. Residential lots should not front on a thoroughfare or collector street. 
2. A medium density (duplex) residential development may be used as a buffer between a 

single-family development and a high density residential commercial development. 
3. High density residential development should be near a thoroughfare so that its traffic flows 

directly onto the thoroughfare rather than through lower density residential neighborhoods. 
4. A maximum population ratio of 8,000-10,000 people per square mile should be established by 

city officials and staff through consideration of the traffic handling capabilities of adjacent 
streets and the service capabilities of utilities. 

5. A low or medium density residential lot should face across the street to the front rather than the 
side of another residential lot. 

6. Large concentrations of high density residential developments should be avoided so that traffic 
congestion is reduced to a minimum on adjacent streets. 

7. Factors including topography, aesthetics and flow should be considered in the design of a 
residential street system. The grid pattern should be avoided where possible within neighbor
hoods. 

8. Various techniques in street alignment should be employed to lessen the use of local residen
tial streets by non-local traffic. 

COMMERCIAL AND INDUSTRIAL DEVELOPMENT: 
1. Strip commercial development shall be avoided. 
2. In newly developing residential areas, 5 to 10 acres of local retail commercial use will be 

allowed on each corner at the intersection of major thoroughfares, serving neighborhoods 
within Vi to 1 mile radius. 

2.5 Commercial development which extends past 660' from the intersection of major thorough
fares shall be considered to have made the transition from cluster development to strip 
development. 

3. Commercial land uses which serve a city-wide or regional market shall be located on regional 
arterials. 

4. A small neighborhood shopping area may be permitted at the center of a square mile of 
residential development, with proper site planning. 

5. Where the possibility exists for adverse effects on adjacent residential areas, commercial or 
industrial development may take place only in accordance with a site plan approved by the 
Planning and Zoning Commission. 

6. Industrial or commercial zoning adjacent to Loop 289, Interstate 27 and major entry corridors 
to the city should be granted only in accordance with a site plan submitted to and approved by 
the Planning and Zoning Commission. 

PUBLIC FACILITIES: 
1. Residential developers should plan for one elementary school site and at least one neighbor

hood park site in each square mile of residential development. 
2. Playa lakes should be viewed as a source for aesthetic amenity, whether privately or publicly 

maintained. ^. , ... ,» 
3. Churches should be placed near collector and/or major thoroughfare street facilities. 

'1974 Lubbock Comprehensive Plan 

C A N Y O N LAKES POLICY Z O N E 
Ordinance 6323 of the City of Lubbock outlines the considerations for development ad)acent to the 

Canyon Lakes Project. The Ordinance established "a Canyon Lakes Policy zone to encourage orderly 
development adjacent to the Canyon Lakes project: providing for review and approvao^^^^^^^^ 
requests within L c h policy zone; providing for development considerations withm such pocy^^^^^^^^ 

"Whereas the City Council has determined that orderly development should be encouraged ad)a-
cent to the Canyon Lakes Project and that exterior design and layout of bu'ld'ngsw.hm such areas 
Should be comp'atible with the Canyon Lakes Project and harm^^^^^^^ 
Policies Plan as adopted by the City Council ^^^^^^J^J'^^ ^̂ ^̂ ^̂ ^̂ ^̂ ^ encouragement, support and 
of the City of Lubbock to be able to ^"1°^Jf^^, ^ ^ ^ ^ "eSou^^^^^^ 
possible restraint on certain development which could^^^^^^^ 
of emission of dust, smoke, odor, glare, excessive noise, surrace runu p 
deficiencies." 



S T O R M W A T E R D R A I N A G E A N D I M P O U N D M E N T A R E A S 
Ordinance 6353 of the City of Lubbock makes these declarations and provides dedication and 

development requirements for Playa Lakes: . . . . . i. »• x * **t. •*• 
"Whereas, the City Council has determined that it would be in the best interests of the citizens of the 

City of Lubbock to require that residences or other facilities not be constructed below the high water 
level of Playa Lakes within the City of Lubbock: and whereas, the City Council has determined that it 
would be in the best interest of the citizens of the City of Lubbock to require that the natural storm water 
drainage areas be maintained in order to prevent the flooding of home and businesses of the citizens of 
the City of Lubbock." 

M U N I C I P A L A N N E X A T I O N P O L I C I E S * 
A. Lubbock shall exercise protective annexation measures to preclude strips and pockets of urban 

blight adjacent to the city. Such annexation will avoid enclosure of unincorporated pockets. 
B. Extension of municipal utilities outside the city shall be prohibited except in emergencies or 

when annexation can be completed within 90 days. 
C. Developers and/or landowners requesting annexation must bear the major costs of public 

service facilities when existing land within the corporate limits can support anticipated growth for a 
10-15 year period. 

D. Location and amounts of land to be annexed must provide maximum efficiencies of municipal 
services such as police, fire protection, water, sewer, street maintenance, and solid waste collections. 
Disproportionate costs to tax revenues shall be discouraged. 

E. Prior to Public hearings on annexation, the Planning and Zoning Commission shall forward an 
opinion to the City Council, stating the impact of the annexation on long range growth patterns and rate 
of growth. 
'1974 Comprehensive Plan, p. 317 

H I S T O R I C P R E S E R V A T I O N A N D U R B A N D E S I G N * 
The City Council hereby finds and declares as a matter of public policy that the protection, 

enhancement, preservation and use of historic landmarks and historic landmark districts to be a public 
necessity and required in the interest of the culture, prosperity, education and general welfare of the 
people. The purposes of this chapter are: 

To protect, enhance and perpetuate historic landmarks which represent or reflect distinctive 
and important elements of the city's and state's architectural, landscape architectural, archeologi-
cal, cultural, social, economic, ethnic and political history and to develop appropriate settings for 
such places. 

To safeguard the city's historic and cultural heritage as embodied and reflected in such historic 
landmarks by appropriate regulations. 

To stabilize and improve property values in such locations. 
To foster civic pride in the beauty and accomplishments of the past. 
To provide and enhance the city's attractions to tourists and visitors and provide incidental 

support and stimulus to business and industry. 
To strengthen the economy of the city. 
To promote the use of historic landmarks and historic landmark districts for the culture, 

prosperity, education, and general welfare of the people of the city and visitors to the city. 
'City of Lubbocif Zoning Ordinance, 1975, Section 22A 

L U B B O C K R E H A B I L I T A T I O N A N D R E D E V E L O P M E N T S T R A T E G Y * 
A policy for a methodical approach toward developing and mainta in ing 

a desirable l iving environment for ail residents of the City 
GOALS: 

1. To promote the availability of suitable housing for families of all income levels, especially low 
and moderate income. 

2. To stabilize, preserve and improve established neighborhoods. 
3. To promote citizen (or resident) involvement in the development of neighborhoods, in orderto 

foster neighborhood pride, identity, and image. 
4. To insure community and neighborhood development or redevelopment which is in confor

mance with the Lubbock Comprehensive Plan 
OBJECTIVES: 

1. To upgrade the housing stock through use of both private and public financial resources. 
2. To remove substandard, non-repairable structures only when absolutely necessary. 
3. To encourage redevelopment of new housing within established neighborhoods. 
4. To provide equitable distribution of urban amenities including paved streets adequate water 

and sewer services, parks and other community facilities 
5. To eliminate factors which degrade the neighborhood environment, such as incompatible land 

uses, code violations, pollution sources and undesirable traffic patterns 
b. TO encourage local (neighborhood residents) responsibility and initiative in solving neighbor

hood problems. 

^' I^ . i 'J^? ^ ^®"®® °^ neighorhood identity and encourage home ownership through develop-
rr^enot community organizations and enhancement of the neighborhood image including 
'aentifying the unique characteristics of each neighborhoods 
n«inh"h^.h'^^I involvement of private financial, real estate and construction industries in 
neighborhood redevelopment. 

^' luZT^n!i°nrTTT'^'^^ ^° '^"'^"^ ^ " ^ evaluate the progress of neighborhood development 
efforts and provide for annual updating neighborhood data 
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THESIS DOCUMENTATION 

I Started by re-evaluating the programming information 

and my philosophical/theoretical statement. The initial 

conceptualization process was focused to create an environ

ment that would be congruent with perceived West Texas cul

ture. But in my discussions with Professor Stewart on iden

tifying characteristic images that can be associated with 

Lubbock/ I discovered to my surprise that Lubbock has a cos

mopolitan society. This cosmopolitan environment has come 

about in recent years with the influx of people from all 

over the United States and the world into Texas Tech Univer

sity and other local businesses. Hence my initial "West 

Texas" regionalism view was incorrect in this case. Prof. 

Stewart suggested that my design should be based on address

ing issues of climate, contextual setting, current building 

materials, and construction methods. I was also encouraged 

to recall any of my own past experiences and to apply old 

ideas to new structures that could result in a combination 

of an endless variety of designs. This suggestion later 

played a significant role in the outcome of my final design. 

In generating ideas for my design, one of the first is

sues I considered was the open street network system as op

posed to an introverted massive complex that totally ignored 

the street-life around it and turned its backs to the city. 
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I wanted to create an antithesis of an impersonal and un

friendly city that often isolates people from one another. 

I wanted an exciting place for people to stay, explore, 

shop, meet, and to simply be aware of the existence of one 

another. 

Emphasis was also placed on traffic patterns of the 

convention hotel of this magnitude, bearing in mind local 

organizations may want to have a ball, while the convention 

is having meetings. If those two sources of traffic get to

gether, it can be disastrous. So, the scheme called for two 

separate lobbies; one strictly for lobby traffic totally 

separate from circulation for the convention facilities. The 

initial concept thus utilized a cylindrical hotel tower and 

a convention center connected by a convention lobby. A 

round tower was preferred for the circle as the most effic

ient shape for providing maximum interior space with minimum 

constructed wall area; also the circular tower plan mini

mizes corridors and presents well-laid-out guest bathrooms. 

My personal association with the cylindrical tower came from 

the grain elevators which are the prominent structures in 

West Texas. Under the bright light, its image is distinc

tive and tangible within the U.S. and without ambiguity. 

To keep all pedestrian-vehicle interaction to a mini

mum, I proposed to close off 10th Street and Avenue L going 

through the site. 
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Prof. Stewart felt tĥ i- î 

reit that closing off the streets was 
unjustifiable as it would interfere wifh ^^ 

iULtiLtere with overall CBD traffic 
flow. However, he felt that t-v.̂  

reit that the concepts proposed, relating 

to the design were encouraging. The major decision then was 

either justifying the first site or selecting a second site. 

After considerable thought, i finally opted to move the 

site one block to the north: the land bounded by 4th Street 

on the north, 6th Street on the south. Avenue 0 on the west 

and the Texas Department of Public Safety on the east. The 

new site also made possible visual identification from 4th 

Street, a major flow of traffic in the city and simplified 

the traffic patterns since the new site is a single block 

not bisected by any streets. Most site information was 

still applicable, with only lot sizes to be adjusted. 

Professor Stewart proposed that I integrate my design 

with the riverwalk project as proposed by Daryl G. Robinson 

in his thesis project. Accepting the challenge, I proceeded 

to apply my original concept with the clustered retail de

velopment centered around the riverwalk. The study model 

was constructed to study these design relationships and the 

initial reaction seems rather promising. 

Pursuing the concept further, the development was re

fined to address several design issues: the first of these 

issues was how to relate the convention hotel to the Lubbock 

Civic Memorial Center located right across the street. 



Though the re i s a s t rong v isual l ink , I f e l t i t could be 

further p h y s i c a l l y l inked through the proposed riverwalk. 

Another design i ssue was how to create an appropriate 

entry in to the ho te l and r e t a i l f a c i l i t i e s . Since the entry 

into the ho te l involved vehicular flow, the scheme proposed 

to separate the auto hote l lobby from the entry into the r e 

t a i l development. 

A t h i r d design i s sue was how to handle vehicular c i rcu

la t ion . The concept developed was to keep a l l pedestr ian-

vehicle i n t e r a c t i o n to a minimum. I t i s for t h i s reason a l l 

parking on the s i t e i s kept to the minimum. With parking 

garage undergrade, t h i s allows for a more pleasant visual 

appeal from the s i t e perimeter because i t el iminates the sea 

of parking which i s usual ly uns ight ly . This allows for more 

greenery landscaping around the blocks. 

The l a s t major i ssue to be resolved was how to maximize 

pleasant views of the development. The proposal called for 

scenic e leva tor tubes overlooking the riverwalk development. 

Also, outdoor spaces for eat ing and viewing were developed 

throughout the podium where the hotel tower res ted. "The 

tower r e s t i ng on the podium" concept was developed to re la te 

the more in t imate human scale spaces to the surrounding 

environment. 



pporial Design Ideas 

1̂  To create a sybaritic, dynamic urban environment as 

well as romantic mood inside the hotel, the floor of 

the main lobby space is covered by a reflecting pool. 

Cocktail lounge and lobby waiting are centered around 

the perimeter forming places to dine, drink, and simply 

to observe the space and see people. 

2. Since the hotel's business revolves around convention 

or corporate business meetings, the atrium convention 

lobby with indoor waterfall has a positive psycholog

ical effect on the attendance of the business meet

ings. The stimulation and excitement of the atrium 

plus the sight and sound of water dripping offers a 

change of pace from the often tiresome and dreary 

meetings. 

The idea of the atrium was based on Paxton's 

crystal Palace of 1851. A glass-covered space frame 

was initially conceived as an alternative. But I later 

Chose to enclose it with an all-glass geodesic dome 

P ^-ha alass dome would complement 
because the shape of the glass 

the concept of the circular tower. 

. 4- Ko nqed year 'round, the pool 
3. For the swimming pool to be used year 

^ It not only helps to keep out 
enclosure was proposed. It noc 

• •̂  i. also protected from heat-draining 
snow and rain, it is also PL^ 

^ Hust and sandstorms. It is 
winds and unpleasant dust 





6 

custom-designed to make it possible to open the sides 

and top during warm weather. 

Structure 

Structurally, the hotel tower was a system of columns 

and beams forming a complete skeleton frame of structural 

steel. Column spacing is regular: the spacing is based on 

the fan-shape structural form of guestrooms, which are a 

series of cellular units. The layout is repeated throughout 

guestroom floors leading to simplicity in construction and 

servicing. Suites are kept within the module. Two rooms 

make up a suite. 

Systems 

HVAC, plumbing, and e l e c t r i c a l and communication sys

tems are a l l serv iced through the mechanical chase located 

next to the f i r e s t a i r . The location makes i t easier for 

servicing. 

Final Remarks 

There has been comment and c r i t i c i sm la t e ly on American 

archi tec ture which tends to be commercializing and lacking 

in ar t s p i r i t s as found in most European c i t i e s . 

If a r t i s not t h i s t h e s i s ' strong point , i t i s because 

art i s not America's s trong point e i t h e r : Americans are 

instead a people in constant motion, always working op t i -
J 4-û  fiinire That i s the 

mis t ica l ly toward technology and the ruuat . 

essence of the design of t h i s hote l with high-tech elevators 





sl iding along on proud display and a huge f u t u r i s t i c geo

desic dome po in t ing hopefully towards the 21st Century. To 

me, t h i s i s unmistakenly American a r c h i t e c t u r e . 

jv-






