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Ŷ  7 I would like to thank all those who have contributed their time and advice for this 
f / 

? ©^'^ project. Thank you to my committe, Wyman Meinzer and Shannon Bichard, who were 
j / 

('<»i ' available for advice when I needed it. Artie Limmer, Joey Hemandez, and Melissa 

Goodlett, thank you for everything you taught me about photography. Thanks to Dr. 

Schoenecke who was there for support and encouragement through the whole process. 

And to everyone else who helped along the way, you are greatly appreciated. 



TABLE OF CONTENTS 

ACKNOWLEDGEMENTS ii 

CHAPTER 

I. INTRODUCTION I 

II. OTHER PHOTOGRAPHERS 4 

III. MY PROCESS 6 

IV. EVALUATION OF THE SHOW 49 

V. CONCLUSION 50 

BIBLIOGRAPHY 51 

ni 



CHAPTER 1 

INTRODUCTION 

Photography had never entered my mind as a career path or e\ en a hobby until 

my senior year in high school. 1 enjoyed having pictures to capture the memories from all 

of the activities I was in, but that was about the extent of my involvement in 

photography. However, one day my best friend asked me to take some pictures of her for 

a homecoming queen contest. 1 had just bought a new automatic camera, and she thought 

that was good enough to take good pictures. I had never taken any portraits before, but 

she finally convinced me to try. It was then that my interest in photography began. 

The pictures of my friend tumed out looking so professional that I completely 

surprised myself 1 was so impressed, and so w as everyone else, that I began to take 

portraits for extra money. At the time, I knew nothing of the technical side of 

photography. My school did not have a photography class and my know ledge w as at the 

same level as most people. All 1 knew how to do was frame the picture well. My camera 

had a zoom, but it was an automatic camera so it did the rest. 1 continued to take pictures 

the rest of my senior year and the following summer, but 1 never considered doing it for a 

living. 

1 came to college at Texas Tech University planning on earning a degree in 

physical therapy. 1 had plans to graduate and go on to open my ow n clinic. In my first 

semester 1 took a public speaking class, and on one speech we had to use visuals so I 

decided to do my speech on black and w hite photography. For the most part, 1 made up 



most of the speech and pretended that 1 knew what I was talking about. But, my teacher 

had no clue and was very impressed with my visuals. As I was w alking back from class a 

girl saw my pictures and asked if 1 was a photography major. I told her no and kept 

walking. 1 had no idea Tech even offered photography as a major. After a day or tw o of 

thinking about it, it dawned on me that 1 was supposed to be pursuing photography 

instead of physical therapy. 1 changed my major to Photocommunications, and later on 

changed it to General Studies in Photography, Advertising, and Fine Arts. It was in my 

first photography class that 1 learned all about the technical side of photography and 

realized that I really did have an eye for photography. 

I decided to continue working in photography because it was simply something 1 

loved to do. 1 love being able to capture a single moment and make it last forever. 1 

learned how to manipulate a single scene and make it appear several different ways by 

composing it differentiy. Most of all, taking pictures never seems like work. I believe 

that in order to be happy, you have to love your work. 1 do. It may not be the best w ay 

to make money, but it can make a living. Photography is one of those things where one 

has to make it work. If one is good enough, other people w ill notice. That is w hat 1 plan 

on doing. 

It may sound boring to some photographers, but 1 really enjoy taking portraits. 1 

love to interact with people. 1 like to take pictures of people who w ant their picture 

taken. That is why 1 do not want to work for a newspaper. There is plenty of interaction 

with people, but 1 do not want to go and shoot crime scenes or accidents scenes w here no 



one wants a photographer in their face. 1 prefer positive interaction. 1 want people to 

enjoy their pictures as much as 1 enjoy taking them and seeing them tum out well. 

Aside from portraits, I enjoy shooting humorous scenes or situations. This 

includes candid shot of children, animals, or anything that may come along. 1 like being 

able to just look at a picture and laugh. It is even better w hen other people do the same. 1 

like to include humor in a lot of my photos simply to keep things lively. It is fiin to 

shoot and fun to keep around. 

1 also enjoy shooting unusual situations. A strange sight will catch my attention 

just as much as a humorous one. Things that are out of the ordinary and not seen on a 

regular basis deserve to be captured with photography so that others can enjoy them too. 

I tend to see things through a camera lens and am constantly looking for the next 

great photo. It gives me the inside look on situations and scenes other people might not 

see. Most of all I get satisfaction and contentment out of my work. I love going out and 

shooting my subjects. Then, most of the time, 1 feel great satisfaction when 1 see the final 

prints. If it is not quite what 1 wanted, 1 go back out and try to better my last attempt. It 

is the constant drive for better photos that keeps me going. There is alw ays an amazing 

photo out there just waiting to be captured on film. Photography is my creative 

expression. People express themselves in many different w ays and the camera is my w ay 

to sometimes escape from reality to a certain extent. It is sometimes as if 1 am in my own 

world when 1 am outside w ith a camera in my hands. 

1 have chosen to have a show in w hich 1 can show my photography and also have 



it for sale. I have gone through the process of shooting the photos all the way up to 

actually having the show and selling my work. 



CHAPTER 11 

OTHER PHOTOGRAPHERS 

There are a couple famous photographers that have outstanding work that has had 

at least a small impact on me as a photographer. These include Ansel Adams and Minor 

White. These photographers not only knew very much about the camera and 

photography, they also created images that still fill the walls of living rooms today. Their 

names are well known and respected in the realm of photography. They just seem to 

capture the whole essence of a scene. I strive to do the same when 1 am out shooting. 

Minor White was bora in Minneapolis in 1908 and went to school at the 

University of Minnesota. His first work in photography was for the Works Progress 

Administration in Portland, Oregon, in 1938. White became well know n and went on to 

be Professor of Photography at Massachusetts Institute of Technology in 1965 (White 

246). Ansel Adams was born in San Francisco in 1902. He is known for his visionary 

landscapes and images from national parks, which were inspired by his trip to Yosemite 

as a boy (Adams 5). Both Minor White and Ansel Adams were commercial 

photographers and were well known for their photography. They knew each other s 

work and Ansel Adams even commented that White was one of the greatest 

photographers (White 247). It is my goal to one day have images that people v\ ill know 

as mine and to have people buy them to put in their homes or offices. 1 love black and 

white photography and the quality of the works of these two men is what 1 strive 

towards. 



Locally, there are some amazing photographers who have also had an impact on 

my work. Both Wyman Meinzer and Artie Limmer are talented photographers that have 

had an impact on me. Wyman Meinzer has been a photographer for 23 \ ears. Wyman 

says 1 chose a career in photography because of my love for adventure and for the 

creative outiet. 1 enjoy seeing things differently and then offering it to the reading public 

as my own interpretation through the film medium. This is much the same as my \ iew 

on photography and w hy 1 got involved in it. I have had Meinzer as a professor, and his 

comments on my work have allowed me to see certain things from the view of a 

professional and see where 1 can improve. Meinzer sells his work through editorial 

channels such as magazines and books, and he advertises through his published works in 

magazines and through his w ebsite. Artie Limmer is the head photographer for Creative 

Services Photo and Design for Texas Tech News and Publications. He has been a 

photographer for 23 years and loves everything about it. He has had photos published in 

Texas Monthly and many other publications, and he has also been recognized for his work 

in design publications. Artie, however, does not advertise his work. He gets most of his 

jobs through word of mouth and people hire him because they know his work. 1 had the 

opportunity to work for him as a student assistant for about eight months. The skills 1 

took away from that job are very valuable. 1 have been blessed to be able to leam from 

both of these photographers, and 1 feel my abilities have only been enhanced by the 

knowledge 1 have gained from them. 



CHAPTER 111 

MY PROCESS 

The first step in the process leading up to my photo show and sale is to go out 

and shoot new subjects to print and sell. Whenever 1 go out and shoot 1 normally do not 

go out with a certain picture in my mind. 1 try to just dri\e around until something 

catches my eye. Most of the pictures I shot for the show were taken just on the spur of 

a moment; I was not out w ith the intention of shooting. On a trip back to my hometown, 

I was walking around the ranch and came upon a donkey that was out w ith the cows. It 

just stood there looking at me so 1 took a picture. That image has become a favorite of 

most who see it. Over the course of two semesters 1 had many shots that were worthy of 

using in the show. I tried to go out and shoot a few landscape pictures for the show, but 

there just were not any captivating moments that came my way. 1 tend to take a lot of 

pictures of animals, such as the donkey, so I set out to shoot a few more. I took an 

extreme close-up picture of a dog where the face took up the entire frame. Later on that 

same day, the dog w as lounging on a lawn chair in the back yard so 1 seized the moment 

and caught it w ith the camera. 

After brainstorming about what other pictures I might v\ ant to have in the show, 1 

decided to shoot a few new shots that people might be interested in. With the w ar going 

on, 1 decided to shoot something pattiotic. 1 found an American flag and shot several 

different angles and compositions, hoping at least one would end up catching my eye. 



The next step was to process and print the photos. I had shot two rolls of 

TMAX 100 film. 1 rolled the film in the darkroom onto two metal reels and placed them 

into a small steel canister. 1 then developed the film for seven minutes using straight D76 

developer, agitating it every thirty seconds. 1 then rinsed the film with w ater to stop the 

developing. Next, using rapid fixer, 1 fixed the film for 6 minutes using Rapid Fix and 

agitating every thirty seconds. Lastly, 1 washed the film for about 5 minutes before 

hanging it up to dry. 

Printing the photos was the next step. I went through the negatives and chose my 

favorite shots. 1 also went back through my portfolio of previous pictures 1 had shot and 

chose several that I knew people would like. I chose to print all of the pictures on 8x10 

paper. If someone from the show would end up wanting a larger print, 1 could simply 

take an order. The following images are the ones 1 chose to print for the show. Each 

image is followed by my own comments on the picture and the process 1 used to print it. 





I chose this image for my advertisement so I also chose it for my show. It simply 

makes me laugh, and it is by far one of my favorite pictures. The expression on the 

donkey s face speaks for itself I printed this image at f4 for 14 seconds with a 2 12 

filter. 

10 





I chose this picture because it has to do a lot with my background. I grew up on a 

farm and ranch, and this picture just reminds me of my childhood v\hen 1 would ride on 

the fractors with my dad. Many other people, especially around this area, may also be 

able to relate to the image. 1 printed this picture at f8 for 26 seconds with a 2 1/2 filter 

and burned the sky for 42 more seconds. 

12 





This image was taken in Lubbock, Texas, in my backyard. It is a close-up picture 

of my puppy. I decided to have several animal pictures in the show, and this was one of 

few I chose. Itjust gets right up in your face and says. Here 1 am! I printed this image 

at f4 for 8 seconds. 

14 
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This image was taken in Lubbock, Texas, outside of one of the dorms on Texas 

Tech campus. It is much like the last one in a way that itjust comes right at the viewer. I 

really love the eyes of the lizard as he almost crawls out of the picture. 1 printed this 

image at f5.6 for 45 seconds with a 2 1/2 filter. 
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This picture was also taken in Lubbock, Texas, in my backyard. To me, it looks 

like the front of a greeting card. Maybe the inside would say something about ha\ ing a 

lazy day. That is what it says to me. 1 chose to print this image full frame because it 

seemed to fit the image so much better than having it cropped. I printed this image at f4 

for 9 seconds. 



19 



This image was shot at a park in Lubbock, Texas. I was simply walking around 

trying to see if I could get any good duck pictures, and this tree just jumped out at me. 

When I saw it, 1 simply envisioned the picture just as it is, so I took the picture. To me it 

just shows stability with its giant roots and outstretched branches. 1 shot this image at f4 

for 11 seconds. 

20 
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This image was shot using a large format camera in a studio. Just the image of a 

cowboy hat can mean so many different things to so many people. Growing up on a 

ranch holds a special meaning in my life, and the hat reminds me of that. 1 like the fine 

detail that the 4x5 negatives are able to produce. 1 printed this image at fl 1 for 3 1/2 

seconds with a 2 1/2 filter. 

i i 
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This image was also shot with a large format camera in a studio. This image is 

more of just a picture that would go great framed in a living room or dining room. 1 like 

how some of the roses are in focus and others just fade out. 1 printed this image at fl 1 for 

9 seconds with a 2 1/2 filter. 

24 
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1 shot this image with the intenfion of having it for my show. With the w ar going 

on in Iraq and the overall sense of patriotism on the minds of many people, I wanted to 

have something that would tap into that feeling. I like the fold in the material and how the 

image is simply a portion of the whole. 1 printed this image at f4 for 11 seconds. 

26 
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This is another one of those images that just looks good in a frame and is good for 

decoration. I have no problem with people liking my photography simply for that 

reason. I like the fine detail in the center of the flower and the way the light plays on the 

petals. I printed this image at f5.6 for 29 seconds with a 2 1/2 filter and dodging around 

the flower. 

28 
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All of the color images were printed at Armadillo Camera from color slides that I 

shot all during the fall semester of 2002. 1 did not have this image for sale, but I w anted 

to have it for the show because I liked the lights on the stage and the movement in the 

band. It was shot at a concert with the David Crowder Band in Waco, Texas. 

30 
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This was the other image that was not for sale, but it was one of my favorite color 

shots. I love the color of the lights that it captures. While it was not for sale, 1 think it at 

least showed my abilities to create such an image. It was taken at a concert with the same 

band as the last one, but in Amarillo, Texas. 

32 
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I chose this image for its uniqueness and vibrant color. I was walking backstage at 

a concert and just saw the color on the curtains with the shadow of the stool and the 

guitars. It instanfly created a photo in my head so I shot the picture. I chose it for the 

show because it is quite different. The image was taken backstage at a concert in Waco, 

Texas. 

34 
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This image has been a favorite among many of my friends. It is almost absfract in 

a way that it is such an odd angle, but it is very clear on what it is. 1 like how it has only 

two colors that seem to make it look flat and yet three-dimensional at the same time. 

This image was taken backstage at a concert in Lubbock, Texas. 

36 
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As it is probably obvious from several of these images, I like to play with lines 

and the design of the image in the composition of most of my pictures. It is not only a 

photo, but it is a piece of art as well. 1 chose this picttire for its lines and curves that 

make the image what it is. This image was taken at a music store in Lubbock, Texas. 
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I chose this image because I like how it does not seem to fit together. A torch and 

a guitar do not normally go together as the only two objects in a picture, but somehow the 

image works. It makes me think of sitting around a campfire and singing songs. 1 also like 

the reflection of the fire on the guitar. It was taken in my backyard in Lubbock, Texas. 

40 
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I chose this picture simply because I like the softness of it. It is not a crisp and 

focused image, and I think that only adds to the image itself 1 like the hand in the picture 

and how it is reflected on the guitar. It almost leaves you waiting for the sound to come 

from the stmmming of the strings. 

42 



was After printing the pictures, I had to make an ad for the show. Creating the ad 

to be a key part in the whole process. The ad would be used to get the word out about 

the show and sale. While 1 have always found word of mouth to be the best 

advertisement as far as my own work goes, I needed to have some kind of ad to get the 

information to those people that 1 did not know. 1 first did a little research on what the 

ad should be. 1 decided that my target audience would be college students. There are 

plenty of them, and being a college student myself, it seemed more likely that the images 1 

liked would also be preferred by other college students. The more a person liked the 

picture, the more likely they would be to purchase a print. College sttidents are very 

diverse and have a wide variety of tastes. 1 wanted the ad to be simple and unique at the 

same time; it needed to appeal to everyone. It needed to give all the pertinent information 

and make people want to come. 

1 decided it would be best to use my ow n photography in the ad simply to give a 

small preview of the show. I needed the ad to catch the eye and draw a person into 

reading the information on the ad. There are so many advertisements that people are 

exposed to everyday, and my ad needed to be the one they remembered. Draw ing, 

photography, and computer graphics could all be used in the ad, but 1 needed to decide 

how much of which ones 1 would use. The image of the donkey was my final choice to 

use for the ad. It w as an odd enough image to grab a person s interest and get them to 

find out what the picture of the donkey was for. I scanned the image into Photoshop and 

then pasted it into a document in Illustrator. I then added a few simple items to make the 

43 



ad colorfiil, eye-catching, and attractive. After adding the text w ith all the relevant 

information, the ad was complete. I printed it out, and there were only a few minor 

changes such as text color and placement before the final copy w as ready. The final ad 

appeared as follows: 

44 
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Since the ad was in color, 1 had to make color copies for it to be as eff-ective as I 

wanted. 1 took the ad to Office Depot and made 35 copies. 1 decided that free 

advertisement was all 1 could afford, so 1 went out to places such as Daybreak Coffee. 

Coffee Haus, and Cilantros to post the ad on their bulletin boards or window s. I also gave 

a few of the sororities and fraternities a copy of the ad so they could announce it to their 

organizations. 1 then went to the University Center office and got the rest of the copies 

stamped and posted them on the bulletin boards all over campus. Most people know 

about my photography through word of mouth, so I also told as many people as I could 

about the show and told them to look for the ads around campus if they forgot the time or 

place. 

Next was planning the actual exhibition. 1 had to decide if the show was going to 

have a central theme or a wide variety of images. There are advantages and disadvantages 

to both. Having one theme would make it easier to choose the prints for the show. .-Ml 

the images would relate to each other in some w ay and work well to pull the show 

together. However, it may also limit the amount of prints that 1 would have. 1 am trying 

to appeal to a wide variety of people, and if there were just one theme, there would be 

more of a chance to have someone who does not like the show. This would be due to the 

simple fact that not everyone is interested in the same things. While landscapes may 

appeal to some people, animals may capture the attention of another. 

Having a wide variety of images would give people a better look at the diversity of 

my abilities, while also giving them a variety of prints to choose. They will be more 

46 



likely to find something they would want to buy. A disadN antage to having a w ide 

variety of picttires would be that the show may appear to be made up of just random 

images that do not relate to each other. 

After considering several factors such as the target audience for the show and the 

wide range of genre of my photos, 1 decided not to go with a central theme for the show. 

There are many images 1 know people like, but they do not fit together m one theme. I 

can arrange the photos at the show in related sections. For instance, all the color prints 

have to do with music, so they would be arranged together. 

One of the most important parts of the show was the location. Many people 

have their photos on display at coffee shops. I wanted something different. I wanted to 

simply use a space that was specifically for the show. 1 debated back and forth on a few 

places downtown such as Jacob s Ladder and Cilantro s Burrito Grill. Cilantro s was not 

open at night, so 1 could have my show in the evening at that location specifically for that 

purpose. It also had the type of atmosphere most college students enjoy, so 1 decided to 

have my show at Cilantro s. There was not much negotiating needed because 1 knew the 

owner and the decision was easy. I had a place for my show. 

1 had already printed all my possible prints for the show, and since 1 w as not 

having a central theme, 1 decided to use all of tiie images. 1 did not have enough mone\ to 

print and frame 11x14 images, so all prints were going to be 8xlOs. 1 chose my favorite six 

prints and used a matte frame and framed them in 11x14 black frames. 1 mounted the rest 

of the prints on matte board. The color prints were actually 8x12 prints and 1 did not 
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want to crop them, so 1 did not frame them. For the show I bought a four foot by eight 

foot piece of foam that was silver on one side and hung it on the wall. 1 then hung the 

color photos using push pins. It was a unique display, but it still looked atttactive. 

Pricing the photos was a difficult task in the beginning. The black and w hite 

prints did not cost very much to print because I printed them myself, and the color prints 

were only $7. All of my prints were the same quality and 1 could not place \ alue on one 

more than another. One person may love one print and not another, w hile the next 

person s opinion is the opposite. After much debating with myself and then consulting a 

few other amateur photographers, I decided to set one price for the prints. 1 set the price 

at $15 for prints and $30 for framed prints. The price seemed reasonable for a college 

student s budget and yet high enough for me to make a profit. 

The date of the show had arrived. It was April 15, and time for the show 1 

arrived a couple hours eariy to start hanging the photos. I place all the framed images 

along one wall and placed the large silver foam in the middle of the other. I pinned the 

color prints onto the foam and then placed the mounted black and white prints on either 

side of it. I set up a table at one end and provided cookies and lemonade for all who 

attended. I had a Harry Connick, Jr. CD playing in the background to add to the 

ttnosphere. I also had a table set up so those who came could fill out a survey. The 

following survey was filled out by everyone who attended the show: 

a 
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Senior Thesis Survey 

Please fill out the following survey to help with my thesis! Please be honest! 

1. How did you find out about the show?(circle one or more) 

*the advertisement * word of mouth *announcement *other 

2. What did you think of the advertisement? 

3. Why did you come to the show? 

4. Were you impressed/satisfied with the show? *Yes *No 

5 On a scale of one to ten, how would you rate the show? 

6. Did you purchase/order a print? *Yes *No 

7. Do you think the prices were reasonable? *Yes *No 

8. If no, what do you think the price should have 
been? 

9 Do you want to see more of Gingers work? *Yes *No 

10. Is there something you wish she would have had? If yes, what? 

11. Did you like having the show at this location? * Yes *No 

12. What would you change about the show to make it better? 

Thank you so much for all your help! 
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CHAPTER IV 

EVALUATION OF THE SHOW 

At the end of the night, about thirty-five people had shov^n up for the show. 

There was a horrible dust storm that evening, so I was not surprised when more people 

did not show up. I sold three prints and one framed print throughout the night. Finally, 

everyone was gone; I took down all the picttires and closed up Cilantro s for the night. I 

had sold four prints and one framed prints. The night was over and it was time to review 

and reflect on how everything had gone. After going through all of the surveys, almost all 

the results were positive. About half of the people heard about the show from the 

advertisement, while the rest found out only through word of mouth or an announcement. 

Several of those who saw the ad said it really was the odd image of the donkey that made 

them stop and look at it. The average rating of the show was an eight and no one thought 

the prices of the prints were unreasonable. Overall, the people were satisfied w ith the 

show and wanted to see more of my work. 
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CHAPTER V 

CONCLUSION 

After everything was over and done with, 1 felt like the entire show had gone \er> 

well. 1 learned so much about w hat it takes to put on a show and actualK get people to 

go. The hours and hours of shooting, printing, and agonizing over getting everything 

together was all worth it that night as 1 talked to others about my photography and 

actually heard people talk about how they appreciate it. Even if I had only sold one 

print, 1 would have been happy. I have to start somewhere and I feel this w as a great 

place to start. I now have a greater confidence in my own skills as a photographer. 1 have 

learned many different things about advertising and how it can work, even if it is not in 

print. Sometimes, as I have found out, advertising simply through the quality of my 

work and then having others spread the word, can have a greater effect than an 

advertisement in print. Through this whole project, I leamed that 1 am capable of creating 

something that is valuable not only to myself, but to those around me as w ell. 
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