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ABSTRACT 

 
The purpose of this mixed-methods study was designed to examine the 

willingness of Nigerian Diasporans and their intention to travel back to their roots to 

enjoy the tourism opportunities in their home country. In this study, the term “roots” 

refers to the heritage or birthplace of an individual who left their home country to take 

residence in another country. This two-fold study was intended to focus on nostalgia as a 

motivational factor to understand the intention of Nigerian Diasporans to return to their 

roots for tourism purposes. A survey was administered to a sample of Nigerian 

Diasporans using themes generated from the qualitative phase of this study. 

Subsequently, a quantitative survey was given to a larger sample of Nigerians living in 

the United States and concluded that indeed, a positive and strong nostalgic memory 

toward visiting Nigeria would result in an individual’s increased intention to visit. This 

Root Tourism concept can be used as a model for other developing countries within the 

Sub-Saharan African geographical region to examine the current level of tourism and 

identify steps they could use to increase their own Root Tourism within their country.    

 

Keywords: nostalgia, Nigerians, Diaspora, theory of planned behavior, mixed-methods 

study  
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CHAPTER I 

INTRODUCTION 

Background 

The tourism industry contributes approximately $2 trillion to the world’s gross 

domestic product, which equals the total measure of goods and services in the world’s 

economy (Haring, 2014; World Travel, 2012). The economic growth of many countries is 

significantly related to the tourism development that can stimulate a nation’s financial 

stability over time (Liu, Li, & Tang, 2013). Tourism is said to be one of the great global 

resources for generating earnings and to distribute capital among citizens of Less 

Economically Developed Countries (LEDCs) or developing countries (Christie, 

Fernandes, Messerli, & Twining-Ward, 2014; Scheyvens, 2011; Spenceley & Meyer, 

2012). Tourism travel into LEDCs allow impoverished regions to identify an economic 

increase through foreign spending on leisure activities, food, shopping, accommodation, 

and transportation. The influx of tourism capital into a country will in turn, contribute to 

employment, education, training, and trade among the underprivileged citizens of the 

LEDC (Spenceley & Meyer, 2012). Previous research concluded that international 

tourism has grown more rapidly among LEDCs than in the European Union or the 

Organization for Economic Cooperation and Development Countries (Meyer, 2010; Roe, 

Ashley, Page, & Meyer, 2004; Scheyvens, 2011). Due to the desperate need for economic 

growth and advancement within LEDCs, these countries have become dependent upon 
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the revenue generated by tourism and have begun to tailor their countries’ tourism 

industry to attract travelers from all over the globe (Meyer, 2010).  

To thoroughly understand how tourism can positively influence less economically 

developed countries and how an economic boost may enhance their economic 

infrastructure, the following study was proposed (Odularu, 2008). A method that may 

increase tourism in LEDCs is through the use of root tourism. Root tourism is the practice 

of drawing individuals who left their home country back to their “roots” for the purpose 

of enjoying the tourism opportunities available back at home. Those who left their home 

country may have done so due to a lack of opportunity, political unrest, to gain a new 

environment, or simply upgrading their life. Rather than visiting an unfamiliar place for 

tourism, they became part of the Diaspora, which is the migration of individuals to a new 

land to take residence in that land (Conner, 1986; Sheffer, 2003). The Nigerian Diaspora 

population living in America is an example of a group of individuals who have migrated 

from Nigeria to the United States to live what they believe is a better way of life (Butler, 

2001; Conner, 1986; Safran, 1991). Although there are tourist attractions available in 

their home country, the willingness of the Diasporan community to return home to 

support the tourism industry is questionable. These less economically developed 

countries deal with a secondary issue sometimes referred to as “brain drain,” which also 

hinders the country’s economic development. Brain drain is the movement of students 

and service professionals into different countries to further their education and eventually 

establish residence outside of their home country. This unique concept commonly exists 
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in less economically developed countries due to the lack of educational and professional 

opportunities available in the underdeveloped country (Docquier & Rapoport, 2012). 

Shortages in the educational system also prompt individuals to look outside of their home 

country for a better educational opportunity and applicable programs that help students in 

their ultimate professional success (Kasper & Bajunirwe, 2012).  

The tourism industry within these less economically developed countries must 

address the issue of how to motivate their Diasporan citizens to return to their home 

country (natural roots) for the purpose of tourism in order to assist the growth of the 

economies in these developing countries (El-Khawas, 2004).  

When the term tourism is applied to Africa, most people automatically think of 

big game hunting or participating in a photo tour on the fabled Serengeti in Tanzania. 

Many tourists think of the massive mountain gorillas in the Democratic Republic of 

Congo, the pyramids in Egypt, or perhaps the beautiful beach resorts in South Africa 

(Christie, Fernandes, Messerli, Twinning-Ward, 2014). However, many of the developing 

African nations do not have the advantages of these types of natural or manmade 

attractions, but still aspire to develop tourism within their country. Nigeria is located in 

west Africa and is one of the most populated and growing countries in Africa with a total 

population of over 168 million people (World Bank, 2013). Nigeria is considered the 

“commercial capital” of Western Africa, but is still classified as a less economically 

developed country, which has led to many Nigerians searching for ways and/or means to 

leave the country to find a better way of life for themselves and their families (Puma, 
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2013). Many factors have contributed to this exodus: lack of healthcare, insufficient 

technical infrastructure, and poor living conditions has resulted in the migration to other 

African countries, the United Kingdom, and recently, the United States of America. As of 

2010, the American Immigration Council (2012) reported that of the African foreign-born 

population, Nigerians represent the largest presence of immigrants in the United States 

and is growing rapidly as seen below in Figure 1.1 

 

Figure 1.1 Top Countries of Origin for African Foreign-Born Population 

(American Immigration, 2012).  

Nigerians have successfully migrated to America and are currently working in 

business, science, management, and the service sectors. While they are contributing to the 

economy and growth of America, the impact of these immigrated citizens (Diasporans) 

have on their home country’s economic growth is negligent, and as a result, Nigeria 
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remains underdeveloped (American Immigration Council, 2012). Previous studies have 

explored the relationship between tourism and the role it plays in the development of 

countries. The mindset behind tourism explains the evolution of humankind as an 

interaction between the quest of desire and exploration within an individual’s longing to 

learn about the world. This psychology has made tourism a common ambition in the lives 

of many individuals and families around the world (Christie, Fernandes, Messerli, & 

Twinning-Ward, 2014; Feng & Page, 2000; Hu, 2013; Meyer, 2010). Throughout the 

tourism industry, risk, uncertainty, decision making, attitude, and behavior are the driving 

forces that influence the decision-making process of how and why individuals choose to 

participate in tourism activities in foreign countries (Lam & Hsu, 2004; Quintal, Lee, & 

Soutar, 2010).  

Statement of the Problem  

 Despite previous research related to tourism and the economy in less 

economically developed countries, there is still inadequate scholarly research that focuses 

on increasing tourism in these countries by their former citizens (Fawaz, Rahnama, & 

Stout, 2014; Feng & Page, 2000; Huang, Haller, & Ramshaw, 2013; Stynes, 1997). 

Specifically, there is little academic research regarding the influence of immigrated 

populations back to their home country for tourism purposes (Huang, Haller, & 

Ramshaw, 2013). The factors that stimulate Diasporans to visit their home country for 

tourism activities is still under researched, therefore, this study was conducted to provide 
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insight into this issue and offer developing countries a strategic tourism approach for 

their Diasporan citizens to return to their home country for tourism.  

Purpose of the Study 

The objective of this study is to identify the factors that affect the intention of 

Nigerian Diasporans to travel back to Nigeria for tourism purposes. This study seeks to 

determine whether nostalgia, attitude, subjective norms, and perceived behavioral control 

have any relationship with the behavioral intent to visit. An extended model was 

developed based on the Theory of Planned Behavior (TPB) (Ajzen, 1991). The TPB 

suggests that there is a relationship between attitude, subjective norms and perceived 

behavioral control, which can often predict behavioral intention to act. Previous research 

shows that the TPB provides a theoretical basis of understanding the factors and 

relationships that cause an individual to behave (Ajzen, 2002; Ajzen & Madden, 1986).  

The original TPB model was developed to test the relationship among the TPB 

factors: attitude, subjective norms, perceived behavioral control, and intention, however, 

an additional factor, nostalgia, was not taken into consideration as a factor that should be 

tested to add further understanding to behavioral intent. Understanding the factors that 

influence individuals to behave is important not only in social sciences, but also in the 

world of tourism (Dann, 1998). The dual purpose of this mixed methods study uses 

nostalgia to qualitatively explore the factors that influence Nigerian Diasporans to travel 

to Nigeria for tourism purposes and secondly, determine if the qualitative findings 
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generalize to a large sample of Nigerian Diasporans living in the United States of 

America.  

Research Questions 

The research questions for this study included issues relating to the factors that 

influence the intention of Nigerian Diasporans to return to their roots for tourism 

purposes. 

1. Using nostalgia, how do Nigerian Diasporans describe the factors that influence 

their decision to travel to Nigeria for tourism purposes? 

2. Which factors identified in the research can be used as predictors for the 

population of Nigerian Diasporans’ intentions to travel back to Nigeria for 

tourism purposes? 

3. What is the relationship between the factors identified in the research and the 

intention of Nigerian Diasporans to travel back to Nigeria for tourism purposes? 

4. How do factors identified in the research predict the population of Nigerian 

Diasporans’ intention to travel back to Nigeria for tourism purposes? 

Rationale for Mixing  

The rationale for this exploratory mixed methods design identifies and explains 

factors that influence the intention of Nigerian Diasporans to travel back to their home 

country for tourism opportunities. The use of qualitative methodology alone cannot 

identify all the factors related to the intention of Nigerian Diasporans to return to their 

home country due to the small, unique sample size of the population. The question of 
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whether the findings can translate to a larger population sample also exists. Additionally, 

the sole use of quantitative methods display factors that are present, not why those factors 

exist, thus, mixed methods research fills the gap where one method cannot sufficiently 

answer all the questions related to this understudied topic. Root tourism is a topic that has 

seldom been researched, therefore, the mixed methods research design attempts to 

discover and evaluate hypotheses that can explain generalized concepts for this specific 

group. Ultimately, the study can be used to help the Nigerian tourism industry understand 

how their home country can bring Nigerian Diasporans back to their roots for the purpose 

of enhancing the economic growth in Nigeria through tourism.   

Definition of Terms  

 Attitude. Ajzen (2006) defined attitude as a person’s complete appraisal of 

performing the behavior in question.  

Behavior. Fishbein and Ajzen (1975) identified behavior as observable acts that 

predict an outcome of the interaction between constructs, such as beliefs, attitudes, 

subjective norm, and intention. The components of these constructs were gathered to 

create a model whereby prediction of human behavior is easily processed through 

research. 

Less Economically Developed Country (LEDC). According to the World Bank 

(2013), a less economically developed country/developing country is defined by 

identifying a three-year average threshold of their Gross National Income per capita per 

year (International Statistical Institute, 2015).  



Texas Tech University, Chinyere Stephanie Acho, December 2017 

9 
 

Diaspora. Conner (1986) defined the term Diaspora to describe “people living 

outside the homeland” (p.16). Further studies suggest an extension to this definition to 

include characteristics that describe this population collectively being dispersed from a 

specific location. The individuals in Diaspora retain a memory or vision of their 

homeland, and they consider their homeland to be their true home (Butler, 2001; Huang, 

Haller, & Ramshaw, 2013; Safran, 1991; Sheffer, 1986). Sheffer (2003) also notes that 

Diaspora movement can be contributed through voluntary or forced movement out of 

their homeland. In this study, Diaspora is referred to as voluntary movement out of their 

homeland.  

Diasporan. Classifying a person or people living in a diaspora. Additional 

definitions describe Diasporan as any member of a unique group of people dispersed 

beyond their original homeland (Diasporan, 2014).  

Intention. Intention is defined as an individual’s estimated or planned behavior 

(Swan, 1981). Behavioral intention explains the agreement with statements affirming a 

clear intent to participate in a behavior (Sapp, 1991). The intention to perform a behavior 

and an individual’s actual control to performing a behavior, are the best predictors of 

behavioral intention (Armitage & Conner, 2001). 

Nigerian. Individuals who consider themselves as Nigerian are either born in the 

country or identified themselves as Nigerian through virtue of family heritage (Nigerian, 

2003).  
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 Nostalgia. Hofer (1688) described nostalgia as a “longing to return home” 

(Havlena & Holak, 1991, p. 323). “Nostalgia is a social emotion” and facilitates 

perceptions of past memory, either lived or imagined (Sedikides, Wildschut, Arndt, & 

Routledge, 2008, p.306; Fairley, 2003). 

Root Tourism. Root tourism is a tourism activity that focuses on drawing 

individuals who left their home country back home for leisure tourism purposes.  

Subjective Norms. Ajzen & Fishbein (1980) defined subjective norms as is a 

person’s belief of what important people think they should do when considering a 

behavior to conduct or participate in. Both subjective norms and attitude affect behavioral 

intention. 
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CHAPTER II 

REVIEW OF LITERATURE  

 Root tourism is a distinct and under-researched sector of the tourism industry that 

has an impact on the Diasporan community and homeland. There have been previous 

articles in support of such tourism, however, only few have focused on the impact of this 

type of tourism on the economic growth of a less economically developed country 

(Huang, Haller, & Ramshaw, 2013). Within this chapter, related areas of root tourism and 

theories that support this research were discussed.   

Economic Impact of Tourism in Developing Countries  

 Tourism within developing countries is growing at a more rapid rate than 

developed countries (UNWTO, 2010). Economic development is the challenge that many 

less economically developed countries (LEDCs) face as they seek to build structure in 

their respective country. The World Bank (2013) divides the world into four categories, 

which include: (1) Low-Income (2) Middle-Income (3) Upper-Middle-Income (4) High-

Income. With this classification, the World Bank categorizes low-income and middle-

income as developing. These countries are considered developing not only due to their 

gross national product and gross domestic product, but also due to the lack of economic 

structure (French, 2008; World Bank, 2013). LEDCs are beginning to understand the 

need to increase their economic policies in effort to further the financial need required for 

development in the country and in recent years, “tourism has evolved into one of the 

world’s most powerful… socio-economic forces” (Telfer & Sharpley, 2015, p.1). 
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International tourism can positively contribute to an economy through increased 

income (Fawaz, Rahnama, & Stout, 2014). Oh (2005) explained that tourism-generated 

income represented a significant revenue source through increased employment, 

increased government income as well as increased household income due to foreign 

exchange earnings. Rapid tourism growth in an economy creates a multiplier effect and 

has been considered to be a positive contribution to economic growth (Khan, Phang, & 

Toh, 1995; Lee & Kwon, 1995; Oh, 2005). International tourism receipts in the world 

grew by 3.6% in 2015 and for the fourth consecutive year, international tourism grew 

faster than the world’s merchandise trade, which increased the world’s total export value 

to $1.4 trillion (World Trade, 2016). Figure 2.1 illustrated the current growth pattern of 

international tourist arrivals.                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                  

                                                                                                                                                                                                                                   

Figure 2.1 International Tourist Arrivals 2015 (UNWTO, 2016) 
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Due to the strength of international tourism, the sector was attributed to 

stimulating the world’s economic growth. Additionally, the World Trade Organization 

(2016) determined that the portion of tourism in total exports of services and goods 

increased from 6% to 7% in 2015. Regions such as Asia and the Pacific saw an increase 

of $16 billion, reaching $377 billion in 2014 (Shakouri, Yazdi, Nategian, & Shikhrezaei, 

2017; United Nations World Tourism Organization [UNWTO], 2016). In 2015, the 

UNWTO (2016) confirmed that 1.2 billion tourists traveled outside their home country 

for at least one night, which was a record. Europe was the leading region of international 

tourism arrivals, followed by Asia Pacific and America. Figure 2.2 depicts the magnitude 

of international tourism and which countries experienced the most travelers in 2015.                                                                                                                        

 

Figure 2.2 2015 International Tourist Arrivals (UNWTO, 2016) 

A well-developed tourism industry can assist an economy in achieving high levels 

of sales, increase in the number of jobs available, heightened tax revenue for the country 
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and citizens living in the tourist destination (Fawaz, Rahnama, & Stout, 2014; Stynes, 

1997). The UNWTO (2010) affirmed that LEDCs that have tourism potential in the 

cultural, sports, ecotourism, and discovery tourism will experience a positive relationship 

between international tourism and economic development. Ultimately, the success or 

detriment of tourism in a less economically developed country depends on the tourism 

development that has been initiated to advance the infrastructure of the country. 

Tourism in Africa  

Participation in tourism activities offers a pleasurable feeling of satisfaction to 

individuals and is also a great stimulant for economic growth within developing regions 

of the world (Odularu, 2008). Tourism in less economically developed countries has 

shown to improve economic growth; although, these countries may not have satisfactory 

education, infrastructure, and development resources to gain a significant number of 

visitors into that particular country (Eugenio-Martin, Morales, & Scarpa, 2003). Between 

2009 and 2010, international tourist into Africa increased by 8%, which caused an influx 

of international hospitality industries to emerge within the region (Christie, Fernandes, 

Messerli, Twining-Ward, 2014; UNWTO, 2010; World Bank, 2013). Figure 2.3 

represents a graph of tourist arrivals in Africa in 2010.                
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Figure 2.3 Tourist Arrivals in Africa by Region 2010 (UNWTO, 2013) 

Interestingly, African countries are understanding the importance of tourism and 

increasing its tourism industry to capitalize on this phenomenon. Between 2005 and 

2011, Mozambique experienced a 284% surge in international tourism due to their 

legislative reform and strategic plan to increase tourism efforts through eliminating a visa 

requirement to enter the country (Christie, Fernandes, Messerli, Twining-Ward, 2014; 

World Bank, 2013). The World Travel & Tourism Council (2011) estimated that 3.8 

million employment opportunities could be created by the tourism industry in Sub-

Saharan Africa within the next 10 years. The challenge with accomplishing this goal of 

increased tourism is the lack of infrastructure, security challenges and political unrest 

within the African region (Christie, Fernandes, Messerli, Twining-Ward, 2014).  

40%
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In West Africa, regional integration initiatives and trade efforts have increased 

with the implementation and emphasis on industry, commerce, and transportation through 

the ECOWAS system, which links 15 countries of varying economic and social structures 

(Odularu, 2006). Odularu (2008) explained that tourism stimulated economic growth in 

West Africa, which was a projected trend to continue over the next 10 years. 

Unfortunately, the expected tourism efforts in the West African region fell short due to 

the stifling Ebola epidemic and other terrorist challenges (Bah, 2014). Countries in West 

Africa, such as The Gambia, attempted to build ecotourism efforts by revitalizing 

national parks and forests to focus their tourism attention on (Satyanarayana, et al., 

2012). The impact on such countries include conserving the environment, improving 

infrastructure, and increasing economic development within the country (Christie, 

Fernandes, Messerli, Twining-Ward, 2014). 

Over the past 10 years, it has been reported that tourism in West Africa has lacked 

in producing profits for the countries involved due to the devastating challenges that 

affect the region. (Amusan & Ejoke, 2017; Bah, 2014; Poletto, et al., 2015). The Ebola 

outbreak, terrorism, kidnapping, economic insecurity, political unrest, lack of 

infrastructure, as well as poor environmental conditions have all been attributed to this 

stagnation of the tourism industry within the Western African region (Amusan & Ejoke, 

2017; Bah, 2014; Christie, Fernendes, Messerli, & Twining-Ward, 2014; Poletto et al., 

2015). Menck (1993) recommends that African countries should use development 

collaboration to increase tourism within the continent.   
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Previous research has suggested developmental tactics and collaborative efforts to 

increase tourism within not only West Africa, but also Sub-Saharan Africa. In 2001, 

Ghimire conducted research focusing on native tourism, which is predominant within 

many African countries. Native tourism concentrates on tourism within a region to 

identify how citizens within that region impact the tourism industry within their 

respective countries. Additionally, business tourism has been a leading element in the 

tourism industry within West and Central Africa (Twinning-Ward, 2009). Business 

tourism in West Africa refers to vendors and traders who cross borders not only to 

conduct business, but also travel throughout the new country to either sell or purchase 

goods (Timothy & Teye, 2005). Alternative suggestions, such as offering timeshare 

resorts have been used throughout Africa to boost the tourism economy (Pandy & 

Rogerson, 2013). The notion of having a residence in an African country satisfies the 

hedonic aspects of some individuals, so the few African countries that can focus on that 

style of tourism have been shown to be successful (Pandy & Rogerson, 2013). 

Ecotourism is also a method of tourism that focuses on wildlife conservation and natural 

resources to generate tourism income into the economy and developing that tourism 

sector (Munanura & Backman, 2017; Satyanarayana, et al., 2012).  
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Nigeria.  

Nigeria is the most populated country in the continent of Africa and has the 

highest number of immigrant African’s living in America (Africa population, 2013; U.S. 

Census Bureau, 2012). The country is comprised of 250 ethnic tribes and languages, but 

only three: Igbo, Yoruba and Hausa hold the majority of the counties citizenship (Falola 

& Heaton, 2008; Imam & Akinyemi, 2016). In 2015, Nigeria’s population was 180 

million, making it the most heavily populated country in Africa, and seventh most 

populated country around the world. Currently, Nigeria has the largest gross domestic 

product in Africa which is primarily derived from the petroleum sector (Imam & 

Akinyemi, 2016).  

Although Nigeria is considered a less economically developed country, Nigeria 

has blossomed into a diverse economy through privatizing over 116 enterprises 

(Chironga, Leke, Lund, & Van Wamelen, 2011). Nigeria also has a high level of self-

identification with the global consumer culture, which initiates a positive world view 

among multinational companies that now have a branch of business in Nigeria (Lysonski 

& Durvasula, 2013). The increase in privatized businesses demonstrates the progressive 

efforts that Nigeria has taken to increase their overall economy over time.  

Within the Nigerian tourism sector, there are generally three sub-groups 

represented: international, regional, and domestic tourism (Mustapha & Ghimire, 2001). 

Mustapha and Ghimire (2001) proposed the advancement of regional and domestic 

tourism prior to seeking international tourism to boost the economic structure of the 
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county. Trade and business tourism were the main components of tourism into Nigeria 

prior to the 19th century, however, focusing on cultural and hospitality based tourism has 

proven to be an additional source of tourism (Oghojafor & Ogunkoya, 2016). The 

Nigerian Tourism Development Corporation (NTDC) is a government agency tasked 

with regulating and coordinating activities of the hospitality industry to promote tourism 

within the country. As it relates to tourism in West Africa, Senegal and Nigeria together, 

represent approximately 78% of visitors into West Africa (UNWTO, 2013).  During the 

benchmark year for the NTDC strategies, Nigeria realized approximately $280 million in 

tourism spending, which began the constant push for increased tourism (Oghojafor & 

Ogunkoya, 2016). Although regional and domestic tourists understand and can cope with 

some of the challenges of tourism within Nigeria, two of the main reasons for the lack of 

international tourism is the lack of safety and security within the nation (Adora, 2010).  

Kidnapping, theft, and other grievances explains the negative publicity 

surrounding Nigeria’s security and safety problems (Adora, 2010). Travel organizations, 

mission groups and other agencies around the world have warned individuals about 

traveling to and from Nigeria due to some of the horrific stories found in the country. The 

existence of terrorists, kidnappings, crime, and theft all attribute to the negative publicity 

that surrounds Nigeria and the tourism industry is challenged with how to overcome it 

(Amusan & Ejoke, 2017). Additionally, safety concerns surrounding the recent Ebola 

outbreak have made it increasingly difficult to push for international tourism (Amusan & 

Ejoke, 2017; Bah, 2014; Poletto, et al., 2015). Contributors who have a stake in the 
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country and are connected with the tourism growth in Nigeria should identify ways to 

fight the negative perception that follows the country and eliminates hopes for a thriving 

tourism industry (Adora, 2010).   

The Nigerian Diaspora.  

 The Nigerian Diaspora is a growing group of individuals who have a shared 

history of moving from Nigeria to other parts of the world to reside (Connor, 1986). The 

general meaning of the term Diaspora is quite diverse as there are various forms of 

Diaspora identified in the research (Akinrinade & Ogen, 2011; Butler, 2001; Huang, 

Haller, & Ramshaw, 2013; Safran, 1991; Sheffer, 1986).  The recognized types of 

Diaspora include: corporate Diaspora (Totcolyan, 1994), trade Diaspora (Curtin, 1984), 

academic Diaspora (Zeleza, 2004) cultural Diaspora (Butler, 2001), macro, micro or 

overlapping, cleft, endo, and ecto–Diasporas (Riggs 1999; Akinrinade & Ogen, 2011). 

The Nigerian Diaspora can be explained as Nigerians living outside of Nigeria who 

desire to ultimately contribute to the development of Nigeria (Akinrinade & Ogen, 2011). 

With a population of over 180 million people, Nigeria has become gradually 

involved in international migration around the world (Akinrinade & Ogen, 2011; 

Worldometers, 2014). It is said that Nigerians are the largest single African national 

group to migrate to Europe and North America (Black, Ammassari, Mousillesseaux, & 

Rajkotia, 2004). The international migration of Nigerians began around the 15th century 

when the Hausa tribe (a majority Muslim group of people from Northern Nigeria) began 

participating in the pilgrimages to Mecca and Medina for religious purposes (Adepoju, 
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2004; Coleman, 1965). Other movement of Nigerians, though involuntary, included the 

trans-Atlantic slave trade where Nigerians were taken as slaves to work in a foreign land 

(Eltis & Richardson, 2013). Decades after slavery, Nigerians began migrating to 

Cameroon, Sierra Leone and Ghana to work in plantations, mines and public 

administration (Adepoju, 2004; Akinrinade & Ogen, 2011).  

As migration to other African countries became popular, Nigerians started 

migrating to the United Kingdom as the preferred and easiest non-African country to 

travel to in order to gain a higher level of education. The United Kingdom was the 

preferred country due to the longstanding relationship between the two countries due to 

colonization (Hernandez-Coss, Bun, & Josefsson, 2006). In 1960, Nigeria gained 

independence from the United Kingdom, which gave Nigerians access to the foreign 

country with limited barriers (De Haas, 2006). The initial migration strategy was to train 

Nigerians in the United Kingdom and allow them to move back and take high level 

positions in the Nigerian government. However, many of the migrants decided to remain 

in the United Kingdom as they enjoyed their life there more than their life in Nigeria. 

Both the Nigerian Igbo and Yoruba tribes were among the first to migrate to the United 

Kingdom and continue to remain the most populated tribes who create the Nigerian 

Diaspora around the world (Hernandez-Coss, Bun, & Josefsson, 2006). After Nigerians 

began migrating to the United Kingdom, migration to the United States became popular 

for educational purposes and many migrants equally stayed in America to realize a better 
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life within the mid-1980s (Akinrinade & Ogen, 2011; Hernandez-Coss & Bun, & 

Josefsson, 2006).  

Shortly after Nigeria gained independence from the United Kingdom, the country 

experienced an economic slump due to the downfall of crude oil prices, military regime 

which caused political unrest, the civil war, and increased violence (Adepoju, 2004; De 

Haas, 2006). The 1980s realized a large migration of Nigerians to the United States, the 

United Kingdom, and other European countries such as Spain, France, Germany, Italy, 

Belgium, Netherlands for business, education, or just to get away from the regular 

hardships of Nigeria. Nigerians also began immigrating to other African countries such as 

Botswana and South Africa as their economies were booming and offered a convenient 

substitute to European and North American regions (Adepoju, 2004; Akinyemi & 

Omoyeni, 2014; Black, Ammassari, Mouillesseaux, & Rajkotia, 2004). Nigerians who 

migrated to more developed African countries such as South Africa, determined that 

those African countries are as appealing from an educational and economic standpoint 

than traveling overseas for education (Adepoju, 2004). Due to the influx of migrated 

individuals, countries such as the United States, United Kingdom, and South Africa 

began recruiting students to their universities to increase enrollment (Adepoju, 2004; 

Onwujuba, Marks, Nesteruk, 2015). Once Nigerian immigrants enrolled in higher 

education institutions, they completed their education and used working visas to renew 

their legal residency to work toward permanent residency. The comfort of a better life for 

themselves and their families were the major motivation on their quest to become 
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permanent residents, regardless of the invested cost in traveling abroad and paying for 

higher education (De Haas, 2006).  

The actual number of Nigerians currently living abroad varies between 

approximately 1.2 million to 5 million due to discrepancies in the record keeping of the 

Nigerian government (De Haas, 2006; Hernandez-Coss, Bun, Josefsson, 2006; 

Organization for Economic Cooperation, 2015). The United Kingdom and the United 

States are well aware of the existence of a large number of illegal Nigerian immigrants in 

their countries due to the rapid migration of Nigerians out of Nigeria (Adebayo, 2010; 

Akinrinade & Ogen, 2011). It has been estimated that over 350,000 Nigerians (both first 

generation and second generation) currently reside in the United States with a large 

portion residing in the state of Texas (Migration Policy, 2015). This group of Nigerians 

establishes the Nigerian Diaspora and is profiled in Table 2.1. In 2010, the large, 

successful population of Nigerian Diasporans remitted $10 billion back to their home 

country and demonstrated the impact on not only their new homeland, but also on their 

roots (World Bank, 2011). 
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Table 2.1 Nigerian Diaspora United States Profile (US Census, 2012) 

 

 Source:  U.S. Census Bureau 2009-2013. 

Root Tourism 

Tourism is known to enhance a country’s economic growth, however, the 

question of how to increase tourism in places that have a minimal tourism industry has 

been under researched (Odularu, 2008; Huang, Haller, & Ramshaw, 2013). The various 

categories of tourism include: sustainable tourism, dark tourism, sport tourism, 
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ecotourism, religious tourism, agricultural tourism, entertainment tourism, and many 

others. The lack of root tourism, or a similar concept, is evident from the current 

literature. The need for this study is evidenced by the need to acknowledge this void in 

the tourism spectrum and increase awareness within other developing countries regarding 

methods that could be utilized to increase their root tourism.  

 Root tourism is a newly developed concept that seeks to utilize nostalgia as a 

basis for influencing tourism opportunities in less economically developed countries with 

a large population of their citizens in the Diaspora. The focus of root tourism is to 

pinpoint the Diasporans’ specific country and provide tourism opportunities that they 

would enjoy. Similar to root tourism, Diaspora tourism explains the connection of people 

in Diaspora and the link to their ancestral homeland. This tourism idea focuses on 

individuals who have a generational gap to their homeland and yearns to reconnect 

(Huang, Haller, & Ramshaw, 2013). Cultural is also a similar tourism activity that 

focuses on a particular group of individuals who desire to reconnect to their homeland.  

Cultural heritage tourism has been seen to be an effective tourism method in 

South Africa to reconnect the citizens to their original homeland (Nkwanyana, Ezeuduji, 

& Nzama, 2016). Heritage tourism has also been used in countries such as Ghana to 

focus on dark tourism and slavery tourism. Dark and slavery tourism was combined with 

heritage tourism in previous research to focus on the death of an individual or group of 

people whose heritage is similar to the tourists’ heritage (Allman, 2017; McKercher & 

Du Cros, 2002; Yankholmes & Akyeampong, 2010). This niche tourism sector focuses 
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on value-added tourism activities to promote education and culture among a displaced 

group of individuals (McKercher & Du Cros, 2002). Timothy and Boyd (2006) explained 

heritage to not only describe the past, but to be part of the modern-day use of past, which 

allows individuals to focus on experiencing the past and present cultural landscape and 

activities through tourism (Yankholmes & Akyeampong, 2010).  

Due in part to the lack of research on this particular subject, it is imperative that 

root tourism is examined. This would help identify those factors that contribute to the 

lack of root tourism in order to enhance and underscore the need for former citizens to 

return home for tourism purposes (Huang, Haller, & Ramshaw, 2013). The study of root 

tourism adds to the knowledge base of tourism researchers who are working to identify 

other types of tourism for the economic growth of developing countries (Fawaz, 

Rahnama, & Stout, 2014). This study will also enable researchers, government officials, 

and Nigerian Diasporans to understand the complex phenomena of root tourism. The 

notion of bringing former citizens back to their country to participate in tourism activities 

is an idea not yet recognized by officials or former residents of developing countries. 

Root tourism would also contribute to generating new ideas about tourism and its 

expansion in developing countries.  

Uncovering the culture of Nigerian Diasporans, as citizens who left Nigeria and 

now resides outside of their home country, revealed the opportunities for Nigerian 

Diasporans to visit Nigeria for tourism purposes and help the country grow economically 

(Newman, Ridenour, Newman, DeMarco, 2003). Diasporans tourism decisions could be 
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related to social or security factors, or available tourism opportunities in their home 

country. The answers to these questions would be most useful to the multinational 

hospitality companies, the country’s tourism sector and government, as well as to 

marketing agencies in order to reach as many ex-residents as possible to come back to 

their roots. 

Nostalgia  

 Nostalgia is considered to be a psychological characteristic that explains a desire 

for past activities through the use of memories (Connor, 1986; Davis, 1979; Hirsh, 1992; 

Hwang & Hyun, 2013; Reisenwitz, Iyer, & Cutler, 2004). The foundation of nostalgia 

comes from two Greek terms: “nostos,” which means “return to the past” and “algos,” 

which means “longing or yearning” (Hwang & Hyun, 2013). As it relates to consumer 

behavior and intention, nostalgia explains a desire for past memories and Holbrook 

(1993) accurately explained and redefined nostalgia as an individual “preference (general 

liking, positive attitude, or favorable affect) toward objects (people, places, or things) in 

the past” (Holbrook & Schindler, 1991, p. 330; Hwang & Hyun, 2013). This study 

adapted Holbrook and Schindler (1991, p. 330) definition of nostalgia and definition 

explained as “a preference (general liking, positive attitude, or favorable affect) toward 

objects (people, places, or things),” and merged Fairley and Gammon’s (2005) definition 

to include both lived experiences and learned memories as part of a nostalgic memory. 

Nostalgia in tourism was prompted through a personal emotion induced by tourists’ lived 

or learned experiences and motivate their intention to visit (Hwang & Hyun, 2013). 
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Nostalgia in tourism. Many travel companies have understood that the use of 

nostalgia is an effective way to advertise for a unique group of individuals (Hwang & 

Hyun, 2013). Research has revealed that using nostalgia to stimulate a positive emotion 

toward a behavior is useful when attempting to identify consumer preferences toward 

items or activities they have engaged in previously (Baker & Kennedy, 1994; Havlena & 

Holak, 1991; Hwang & Hyun, 2013). The use of nostalgia can also encourage positive 

consumer behaviors through an emotional connection that the individual may feel when 

their memories are stimulated. It is vital to identify the various triggers of nostalgia and 

how those individual experiences can shape ones behavior to act, decide, or behave 

(Hwang & Hyun, 2013). Nostalgia researchers have established three main triggers of 

nostalgia, which include:  

(1) Social aspects: people, family, friends 

(2) Sensory inputs: food, environment  

(3) Events: weddings, festivals, activities  

These three “triggers” can be used to explain how nostalgia works in an 

individual’s psyche and ultimately be manipulated to evoke a reaction from a consumer 

(Havlena & Holak, 1991; Holbrook, 1993; Hwang & Hyun, 2013; Sedikides, Wildschut, 

& Baden, 2004). 

Social aspects. In psychology, the social aspect of life puts a large emphasis on 

the emotion of belonging within society (Sedikies & Brewer, 2015). Previous studies in 

nostalgia explain the social aspects to include the memory of friends, family, and 
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attractive or exciting people that an individual came in contact with during the course of a 

lifetime (Brown & Humphreys, 2002; Holak and Havlena, 1998; Sedikides, Wildschut, 

Arndt, & Routledge, 2008). Holbrook and Schindler (2003) underscore that social aspects 

have a strong impact on an individual and would heightened or create a positive memory, 

understanding, and/or appreciation for the social encounter (Holak & Havlena, 1998). In 

essence, pleasant social encounters will ultimately induce a strong, positive nostalgic 

memory about the person in which the social encounter was derived (Brown & 

Humphreys, 2002). For example, if a father saw his high school mascot on television, he 

is immediately mentally aroused to recall the first time encountering the mascot as a 15- 

year old boy. The mascot had a positive influence in the man’s life and it now resembles 

an element of his past that is only in his memory. Another example of a social aspect is a 

young girl visiting her old elementary school and having a memory of her 1st grade 

teacher who encouraged her to play on the monkey bars. The teacher had a positive 

impact on the young girl’s life, therefore, she would have a clear, favorable memory of 

her past experience.  

Sensory inputs. Sensory inputs are described as the five major senses that each 

individual is assumed to be born with: hearing, vision, smell, taste, and touch. These 

sensory motor mechanisms allow individuals to physically recall a sensory output to their 

memory and can be utilized to stimulate nostalgia. Sensory nostalgia triggers include 

drinks, food, music, mood, and design esthetic (Muehling & Sprott, 2004; Wildschut, 

Sedikides, Arndt, & Routledge, 2006). Previous research has established that sensory 
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experiences can trigger a person’s memory, thus evoking nostalgia due to their 

recollection of events that pertain to sensory inputs (Hwang & Hyun, 2013; Sedikides, 

Wildschut, & Baden, 2004). An example of a sensory trigger is identified when an 

individual currently smells the aroma of roasted coconuts and is immediately stimulated 

psychologically to remember the aroma experienced as a young child walking along the 

road in Nigeria where coconuts were constantly roasted.  

Memorable events. Memorable events are generally less frequent activities that 

occur and are often perceived as memorable and valuable. The key to an effective 

memorable event as a nostalgic trigger to is ensure that the event is pleasurable or 

perceived as special (Hwang & Hyun, 2013). Cialdini (2001) described the Theory of 

Scarcity to further understand why memorable events evoke such nostalgic emotions. 

Individuals tend to value an activity that is sporadic or happens infrequently versus an 

activity that occurs often. Due to the scarcity of an occasion, memorable events 

induce heightened stimuli to memory cells and in turn, can easily retrieve that 

memory over a period of time through the use of nostalgia. An example of a 

memorable event is a destination wedding in Paris. Once an individual has tuned into 

that memory from an extraordinary event, their memories tend to recall the positive 

events of the activity and nostalgia has then played its part (Merchant, Ford, & Rose, 

2011). 

Nostalgic triggers can be realized in the three elements of social aspects, sensory 

inputs, and memorable events. The recollection of past memories and emotions are the 
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basis of nostalgia as used in the hospitality industry and are included as part of this 

research study. Although previous research has defined these terms as nostalgia triggers, 

it is not decisively acknowledged whether Nigerian Diasporans actually feel enough 

positive nostalgia to influence their travel back home. Similar to root tourism, research 

has shown that Diaspora tourism can be used as a tool to link generational Diasporans to 

understand the relationship between their homeland and their current country of 

residence, however, the use of a memory to connect the relationship was not mentioned 

(Huang, Haller & Ramshaw, 2013). This study seeks to focus on the three nostalgic 

“triggers” to understand Nigerian Diasporans and their intention to visit Nigeria for 

tourism purposes (Havlena & Holak, 1991; Holbrook, 1993; Hwang & Hyun, 2013; 

Sedikides, Wildschut, & Baden, 2004). 

Theory of Planned Behavior  

 In order to gain the most comprehensive outlook of Nigerian Diasporans and their 

intention to visit their home country for tourism purposes, the Theory of Planned 

Behavior (TPB) was utilized in the qualitative and quantitative phases of this mixed 

methods study. This theory explained the differential impact that perception has on 

Nigerian Diasporans’ intentions to visit their home country. The TPB was developed as 

an extension to Ajzen (1991) original Theory of Reasoned Action (TRA). The original 

Theory of Reasoned Action was not sufficient enough to determine the actual intention to 

perform a behavior, hence, the model was updated to focus on the primary component of 

behavioral intent (Collins & Carey, 2007). Behavior is the driving force that explains 
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how an individual’s intention is influenced by their perception, belief, and attitude that 

the behavior will have an expected outcome (Ajzen, 1991). From the understanding of 

behavioral intent, six paradigms were suggested to represent the actual control over the 

particular behavior that an individual may look to in making a decision about a behavior.  

These six constructs include:  

• Behavioral beliefs 

• Attitude toward the behavior 

• Normative beliefs 

• Subjective norms 

• Control beliefs 

• Perceived behavioral control  

One of the most widely researched models for predicting behavior, is the TPB, 

which is an extended model of the TRA and was used for basic framework for this 

research (Ajzen, 1985; Ajzen 1991; Ajzen, 2002; Ajzen & Madden, 1986; Armitage & 

Conner, 2001; Collins & Carey, 2007; Fielding, McDonald, & Louis, 2008). The TPB 

was used as a guide to help understand what factors influence Nigerian Diasporans to 

travel to Nigeria for tourism purposes. In the domain of travel and tourism research, 

many researchers (Quintal, Lee, & Soutar, 2010; Lam & Hsu, 2004; Hsu & Huang, 2012; 

Han, Lee, & Lee, 2011) have used a combined or extended TPB with other determinant 

factors to explain their research concept. For example, Quintal, Lee, and Soutar (2010) 

used an extended TPB to understand how risk played a role in determining the intention 
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to visit Australia. Their research was based on using the TPB along with perceived risk 

and perceived attitude to measure intention. In this extended model, they focused on 

using extra constructs to make a decision about a consumer’s intention.  

The extended model of the TPB in this research assumes three constructs as 

conceptually independent elements of behavioral intention (Han, Hsu, Sheu, 2010), 

which include:  

• Attitude toward the behavior 

• Subjective norms 

• Perceived behavioral control (Azjen, 2002).  

Attitude. The first and arguably most important determinant of behavioral 

intention is attitude. Attitude is defined as the psychological emotion and the positive 

or negative evaluation that arise when an individual engages in certain behaviors. 

Behavioral belief directly relates to behavioral consequence and the probability of 

that behavior (Eagly & Chaiken, 1993; Lam & Hsu, 2004). The relationship between 

attitude and behavior has been applied in social psychology, marketing, and consumer 

research (Pieniak, Aertsens, & Verbeke, 2010). Attitude is a vital component for 

identifying and testing the effect of behavioral intention as it relates to the consumer’s 

decision making process (Ajzen & Fishbein, 1980). In the TPB model, attitude is a 

person's positive or negative evaluation of performing a specific behavior (Ajzen, 

1991) Taylor and Todd (1995) explained that when an individual has a positive 

attitude, their intention to behave will also be more positive.  

http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0120
http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0015
http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0015
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Subjective norms. Subjective norms are defined as the level of social pressure 

given by close friends and family regarding a behavior Ajzen (1991). For example, 

the perceived opinions of significant people who are close/important to an individual 

and can influence his/her decision-making and cause subjective norms to increase or 

decrease. Research has shown that there is a direct relationship between an 

individual’s subjective norms and behavioral intention. Confirmation stands and 

concludes that subjective norms positively affect behavioral intention and are based 

on the way others perceive the intended behavior (Han, Hsu, & Sheu, 2010; Taylor & 

Todd, 1995; Tonglet, Phillips, & Read, 2004). The positive subjective norms people 

have, the stronger their intention will be to act.  

Perceived behavioral control. Perceived behavioral control explains the ease or 

difficulty of an individual and if they believe that they can perform the specified 

behavior (Ajzen, 1991). This factor focuses on the assessment of an individual’s 

attempt to control all actions that require the behavior to occur. An individual’s 

personal confidence is seen to be a pertinent part of the decision-making process 

when a behavior must be made. Previous studies have demonstrated that an 

individual’s behavior is directly related to their perceived confidence in performing 

the behavior (Han, Hsu, & Shen, 2011; Taylor & Todd, 1995).  

Findings from tourism research indicated that people are likely to participate 

in a behavior if they believe the outcome is valuable, if their support system approves, 

http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0015
http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0015
http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0400
http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0400
http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0415
http://www.sciencedirect.com.lib-e2.lib.ttu.edu/science/article/pii/S0278431913001266?np=y#bib0015
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and if they have the resources to complete the behavior successfully (Lam & Hsu, 

2004; Quintal, Lee, & Soutar, 2010). For tourism to succeed, the three factors 

mentioned above should coincide with one another and a favorable disposition to the 

event will prove consistent with the intended behavior (Lam & Hsu, 2004). The 

theory of planned behavior focuses on the factors that highlight intention to travel, 

thus, proved to be a successful model for root tourism.  
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CHAPTER III 

METHODOLOGY 

 The purpose of this chapter was to describe the adopted and extended research 

framework, which consisted of a qualitative phase and quantitative phase. In addition to 

the research design, the sampling procedure for both phases, participant population and 

data analysis techniques were also explained. The distinct two-phase data collection 

procedures were also outlined and described within this chapter.  

Research Questions 

The objective of this study was to identify the factors that affect the intention of 

Nigerian Diasporans to travel back to Nigeria for tourism purposes. This study seeks to 

determine whether nostalgia, attitude, subjective norms, and perceived behavioral control 

have any relationship with the behavioral intent to visit. To fulfill these purposes, the 

study was intended to answer the following research questions:  

For the qualitative phase: 

1. Using nostalgia, how do Nigerian Diasporans describe the factors that influence 

their decision to travel to Nigeria for tourism purposes? 

For the quantitative phase:   

2. Which factors identified in the research can be used as predictors for the 

population of Nigerian Diasporans’ intentions to travel back to Nigeria for 

tourism purposes? 
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3. What is the relationship between the factors identified in the research and the 

intention of Nigerian Diasporans to travel back to Nigeria for tourism purposes? 

4. How do factors identified in the research predict the population of Nigerian 

Diasporans’ intention to travel back to Nigeria for tourism purposes? 

Research Design 

This study utilized a two-phase sequential exploratory mixed methods design 

(Creswell, 2014). Tashakkori and Creswell (2007) defined mixed methods research as 

“research in which the investigator collects and analyzes data, integrates the findings, and 

draws inferences using both qualitative and quantitative approaches and methods in a 

single study” (p.4). In this research study, a sequential exploratory design was selected as 

the preferred method to answer the research questions. The purpose of a sequential 

exploratory design was to use qualitative data to explore a new phenomenon, then 

develop a quantitative instrument to measure and explore the relationship between the 

two (McMilian & Schumacher, 2010).  

The first phase of this study (Phase I) gathered and examined qualitative data to 

identify common themes associated with why Nigerian Diasporans may or may not travel 

back to their home country for tourism opportunities. The importance of this phase is to 

understand the perception of others and how to understand and explore the meaning they 

associate with individual experiences in their lives (Berg, 2001). A qualitative focus 

group protocol was conducted to identify themes and data related to the participants’ 

responses about their personal qualms regarding traveling back to Nigeria for tourism 
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purposes. Data from the first phase was used to develop a quantitative survey to test the 

initial qualitative outcomes (Creswell, 2014). 

In the second phase of this study (Phase II), themes were identified and analyzed 

from Phase I to develop a quantitative instrument to determine if the themes are common 

throughout the general population of Nigerian Diasporans. This survey was also used to 

identify barriers that may have influenced Nigerian Diasporans from returning to their 

home country to enjoy the hospitality attractions offered by multinational and local 

tourism operations (see Appendix A for a visual diagram delineation the steps used in this 

research). 

Through the use of this sequential exploratory mixed methods design, this study 

answered research questions, which provided a better insight on the intention of former 

citizens and their decision regarding returning to their home country for tourism 

purposes.  

Proposed Conceptual Framework and Hypotheses 

 The proposed conceptual model for this study was outlined in Figure 3.1 below. 

This research framework was developed as a modified and extended version of the theory 

of planned behavior model to explore the intention for Nigerians in Diaspora to visit 

Nigeria for tourism purposes.  
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Figure 3.1: The Root Tourism Conceptual Model 

Nostalgia.  

H1: Nostalgia will have a positive relationship with Attitude.  

H2: Nostalgia will have a positive relationship with Subjective Norms.   

H3: Nostalgia will have a positive relationship with Perceived Behavioral Control.  

Attitude.  

H4: Attitude will have a positive relationship with Intention to visit Nigeria.  

Subjective Norms. 

H5: Subjective Norms will have a positive relationship with Intention to visit 

Nigeria.  

Perceived behavioral control.   

H6: Perceived behavioral control will have a positive relationship with Intention 

to Visit Nigeria.  
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Pilot Study 

 Due to the under researched nature of this topic, a pilot study was conducted to 

examine if the focus group questions and the readability of the questionnaire will display 

internal reliability of each measure. A preliminary focus group was held in Dallas, TX 

where N = 10 participants gathered and answered questions given by the moderator. 

Responses to the questions were transcribed and analyzed through thematic analysis for 

the development of the quantitative instrument for the pilot study. In phase two of the 

pilot study, questionnaires were distributed to N = 80 Nigerian Diasporans via an online 

survey format to test internal consistencies and reliability of each factor used. The results 

of the pilot study in phase one and phase two of this research were reviewed by faculty 

members at Texas Tech University. From the pilot study, modifications in the qualitative 

phase were revised to provide context to the nostalgia related questions. In the 

quantitative phase, survey questions that discussed the economy of Nigeria were removed 

due to a lack of correlation within the survey.  

Phase I: Qualitative Phase 

Purpose and Procedure 

 Phase I of this study was designed to answer the following research question:  

RQ1: Using nostalgia, how do Nigerian Diasporans describe the factors that may 

influence their decision to travel to Nigeria for tourism purposes? 

The Human Research Protections Program at Texas Tech University approved the 

procedure for the qualitative phase of this study. Two focus groups were conducted by 
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the researcher at neutral locations for the convenience of the participants and a 

predetermined list of open-ended questions were developed by the researcher based on 

information gathered from a review of previous literature.  

 For this study, the participants of the focus group were made aware of the purpose 

of the study and a brief definition of important terms. The first of two focus groups were 

conducted in Chicago, IL, which was the location of the 2016 Umu Igbo Unite heritage 

convention. The second focus group was held in Los Angeles, CA, the location of the 

2017 heritage convention. The two focus groups ran for 50 minutes on average with the 

content audio-taped and transcribed. Visual recordings were utilized to notate body 

language in respect to positive or negative feedback. Participants’ responses were 

transcribed verbatim and identified using their initials. Due to an increased amount of 

slang and tribal language, the researcher clarified the themes through paraphrasing.  

Participants and Sampling 

 This study explicitly focused on individuals who lived in the United States of 

America (USA) and identified themselves as Nigerian by virtue of birth or heritage. 

Phase I of this study included of a focus group consisting of N = 10 Nigerian Diasporans 

that resided in the USA. The participants selected came from a diverse family, 

educational, and social backgrounds; however, all participants had the common link of 

representing Nigeria as their heritage. All focus group participants were selected using a 

proportionate stratified sampling method based on previously registered attendees from 
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the convention database and were contacted via email to determine their willingness to 

participate in the focus group (Tashakkori & Teddlie, 2003).   

Data Collection Methods 

 The source of the data in this exploratory mixed methods design was derived from 

the qualitative phase of this study. Focus group protocol and techniques were used to 

safeguard the opinions of the participants and allowed free and equal commentary 

throughout the discussion. The moderator focused on particular questions and allowed all 

participants to respond prior to moving onto the next question. Through the use of a 

telephone conference service, the focus group conversation was recorded as a means of 

transcribing the data that was collected from each participant. Appendix B outlines an 

example of interview questions for the focus group.  

 Data from the qualitative phase of this study was obtained through the use of a 

two focus groups consisting of a total of twenty Nigerian Diasporans from ages 18-45. 

One researcher/moderator followed the focus group protocol to gather, analyze, and 

answer the qualitative research questions, while expanding on topics relevant to this 

study. Through the use of a linear, hierarchical approach for qualitative data analysis, the 

interviews and observations from the focus group were coded and analyzed (Creswell, 

2014). This type of approach was generated in six steps through a hierarchical manner 

beginning with:  

• (1) The information gathered from the focus group interviews were transcribed 

and organized.  
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• (2) Once the initial sorting and arranging of the data had been completed, 

preparation of the data was done through reading all of the sources of information 

to generate a common impression of what the respondents were saying and the 

tone by which they stated their ideas.  

• (3) The coding process was then initiated to organize the data by segmenting and 

categorizing the data with an associated term.  

• (4) Through the use of Tesch’s (1990) eight steps in the coding process, a 

comprehensive picture of the themes were gathered for analysis.  

• (5) Upon identifying the themes from the coding process, a description and 

representation of the identified themes were formulated in the qualitative narrative 

to detail the findings;  

• (6) An interpretation of the qualitative results was followed in order for the 

themes to be generated into a quantitative survey for phase two of the study.   

Validity and Reliability 

Due to the nature of this mixed methods research, the validity and reliability of 

the procedures used to test the two phases was very important to the successful 

interpretation of the overall study. To validate and control any threats to credibility in the 

qualitative phase of this study, four main strategies were employed in this research: (1) 

member checking, (2) the use of a rich, thick description for the findings, (3) clarifying 

the bias of the researcher, and (4) the use of peer debriefing to check the interpretation 

and validity of the data (Creswell, 2014). Member checking was used to validate the 
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accuracy of the themes that were coded from the focus group to ensure that the themes 

presented in the final report corresponded to what the respondents were saying. The need 

for writing a rich, thick description for the findings allowed the reader to 

comprehensively understand the experiences that was shared during the focus group, 

which gives the reader a crisp account of the research. Clarifying the bias of the 

researcher is very important in this study because the concept of the research was derived 

from the researcher’s background and culture. Thus, it is imperative to complete this 

strategy as it brings about a clear understanding of how the data was interpreted. Lastly, 

the use of peer debriefing enhanced the accuracy of the qualitative research due to the 

understudied nature of this topic (Creswell, 2014).   

In conjunction with the three domains from the theory of planned behavior, and 

nostalgia, the qualitative themes gathered from this phase of research offered the main 

factors for testing the generalizability of the study to other Nigerian Diasporans living in 

the USA. As an understudied area of tourism research, the qualitative phase provided 

direction for the topic being researched in effort to utilize the quantitative phase to gain a 

more in-depth understanding.  

Phase II: Quantitative Phase 

Purpose and Procedure 

The quantitative phase of this research was initiated to test if the themes from 

phase I could be generalized to a larger population of Nigerian Diasporans and to answer 

research questions 2-4:  
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RQ2: Which factors identified in the research can be used as predictors for the population 

of Nigerian Diasporans’ intentions to travel back to Nigeria for tourism purposes? 

RQ3: What is the relationship between the factors identified in the research and the 

intention of Nigerian Diasporans to travel back to Nigeria for tourism purposes? 

RQ4: How do factors identified in the research predict the population of Nigerian 

Diasporans’ intention to travel back to Nigeria for tourism purposes? 

Due to the under researched nature of this study, it was vital to test the data 

collected from the first phase to identify if generalizability among the entire sample 

population was evident. The principal technique for collecting data in this phase was 

through the use of a questionnaire that was distributed to the heritage organization 

database.  

A convenience sampling technique was utilized in an effort to disseminate the 

quantitative survey to the entire database of individuals. Convenience sampling pulls 

participant samples that are not only easily accessible, but also willing to participate 

(Teddlie & Yu, 2007). Through the use of power analysis, the exact sample size needed 

for the validity of this study was explained, however, the target population (N = 250) was 

expected. The online survey was then statistically analyzed using AMOS to determine if 

Nigerian Diasporans were interested and motivated to visit Nigeria for tourism purposes.  

Participants and Sampling 

To collect data from the larger sample size of convention attendees, a quantitative 

survey was utilized to measure the themes that were gathered from the qualitative phase. 
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Using the four domains from the theory of planned behavior and categorizing the themes 

under each domain, a 7-point Likert scale was created for the quantitative survey (Ajzen, 

2002; Likert, 1932). The survey data was analyzed to determine the attitude that currently 

prevents Nigerian Diasporans from returning to their roots to enjoy their home country’s 

leisure opportunities.  

The quantitative survey collection was conducted via an online survey using 

Qualtrix® and distributed to Nigerian Diasporans from the Southeastern region of 

Nigeria. The database of Southeastern Nigerians in the United States was generated from 

the Umu Igbo Unite database, a heritage group for Southeastern (Igbo) Nigerian 

Diasporans. The survey was distributed via online link to the database from March 10th – 

March 25th, 2017. Data from the heritage organization described the convention 

demographics as consisting of educated men and women, ages 18-45, single or married, 

and being of Nigerian heritage (Umu Igbo Unite, 2014).  

The initial survey questionnaire was developed based on sustainable tourism 

theories, nostalgia theories, themes gathered from the qualitative focus group, as well as 

benefits of tourism literature (Choi & Sirakaya, 2005; Lam & Hsu, 2004). To begin the 

survey, a qualifying question required the participant to select if they were Nigerian and 

if so, they were asked to continue with the rest of the survey. Part one included questions 

about nostalgia and past behavior adapted from Lam and Hsu (2004). Part two consisted 

of attitudes toward Nigeria with statements adapted from Choi and Sirakaya (2005). Part 

three featured statements of subjective norms adapted from Taylor & Todd (1995). Part 
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four included statements of perceived behavioral control gathered from Quintal, Lee, and 

Soutar (2010). Lastly, part five included questions about socio-demographic information 

such as gender, age, income, and level of education.  

The results of the survey were investigated to identify if a nostalgic memory was 

used to influence Nigerian Diasporans in returning to their roots for leisure and tourism 

activities. After collection and analysis of the qualitative and qualitative portion of the 

research, the study concluded with an interpretation of the information gathered from the 

study to identify what factors influence Nigerian Diasporans to return back home and 

what implications could be gathered to assist the Nigerian tourism industry to combat 

these barriers in order to increase their root tourism.  

Data Collection Instrumentation   

 Following data collection from the survey given to 250 participants, AMOS 

statistical software was utilized to determine the outcomes of the survey. Using the theory 

of planned behavior, a better understanding was formed as to why certain factors may or 

may not influence the Nigerian Diasporans’ intention to visit Nigeria for tourism 

purposes. Nostalgia, in conjunction with three of the six constructs that define the theory 

of planned behavior was utilized to help understand an individual’s intention to visit. 

These three constructs include: attitude toward the behavior, subjective norms, and 

perceived behavioral control (Ajzen, 2002).  

 General approach. Within the statistical analysis pack of AMOS, research 

questions 2-4 were analyzed through the use of descriptive statistics. Simple descriptive 
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statistics and bivariate tests were used to summarize and compare demographics from the 

data received. Outliers and univariate/multivariate assumptions were checked with 

responses on each item and scale in the questionnaires to assess a conclusion with the 

items.  Measurement properties of all scales were evaluated through internal consistency, 

test-retest reliability, and factor analysis. Various statistical methods and analytic models 

described below were used to address the research questions. Effect sizes were computed 

in each analysis, and all extended analyses were conducted using AMOS (Muthén & 

Muthén, 1998–2012). 

Structural Equation Modeling (SEM). To further test the hypotheses, the study 

utilized a structural equation modeling (SEM) technique. SEM helped evaluate potential 

mediations among the predictor (nostalgia), mediators (attitude toward visiting Nigeria, 

subjective norms, perceived behavioral control), and outcomes (intention to visit 

Nigeria), which were modeled as the latent or observed variable.  

 

  Figure 3.2 Conceptual Model of Mediation 
 

Figure 3.2 shows a conceptual diagram of the hypothesized relationships.  

Although covariates such as demographic variables were omitted in this figure for the 
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sake of simplicity, they will be implemented into the analysis models.  The SEM 

approach to assessing mediation decomposes a total effect on an outcome into direct 

effects (paths b, cʹ) and an indirect effect (a × b) (Little, Card, Bovaird, Preacher, & 

Crandall, 2007; Preacher, Rucker, & Hayes, 2007).  Because indirect effects have no 

known distribution, bootstrapping derived bias-corrected confidence intervals (BCCI) of 

indirect effects from a minimum of 2,000 resamples (Shrout & Bolger, 2002).  For 

example, a significant indirect effect, or equivalently 95% BCCI that does not include 

zero, indicates that a greater level of nostalgia is positively associated with more positive 

attitude toward visiting Nigeria, which in turn is related to greater intention to visit 

Nigeria. 

Confirmatory Factor Analysis (CFA). There was a two-step process in 

structural equation modeling (SEM). The first step pertains to testing the adequacy of the 

measurement model by conducting confirmatory factor analyses (CFAs) followed by 

testing the adequacy of the structural model by conducting SEM (Awang, 2012; 

Hopwood, 2007; Kline, 2015).  As stated by Hopwood (2007), “It makes little sense to 

relate constructs within an SEM model if the factors specified as part of the model are not 

worthy of further attention” (p. 263).  In this study, CFA analyses were conducted for the 

measurement models, using the scale items as observed variable and denoting the 

respective scale as the latent construct. Specifically, a series of CFAs were conducted on 

scale/subscale respective items to determine the best fitting measurement models for the 

study constructs, or latent constructs, of (a) nostalgia regarding visiting Nigeria for 
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tourism, considered a three-factor scale in alignment with theory; and the theory of 

planned behavior constructs of (b) attitudes, (c) subjective norms, (d) perceived 

behavioral control, and (e) behavioral intention pertaining to visiting Nigeria for tourism.  

AMOS software was used for CFA and SEM analyses. 

Adequacy of model fit. As with the SEM structural model, the adequacy of the 

CFA measurement model of a latent construct is determined by model fit indices, the 

significance of the observed variable factor loadings, and with regard to subscales, the 

significance of the correlations among them (Kenny, 2015; Kline, 2015). In accordance 

with recommendations from Hooper, Coughlan, and Mullen (2008), Kenny (2015), and 

Kline (2015), five model fit indices were utilized to determine the adequacy of fit of the 

respective measurement model.  Incremental fit indices determine the degree of fit 

between the sample covariance matrix to the fit to a null or baseline covariance matrix 

comprised of uncorrelated variables (with no latent variables) (Hooper, Coughlan and 

Mullen, 2008; Kline, 2015). The two incremental fit indices used in this study were the 

incremental fit index (IFI) and the comparative fit index (CFI). Both the IFI and CFI 

should be greater than .90, preferably .95 (Kenny, 2015; Kline, 2015).  Absolute fit 

indices assess the degree of correspondence between the observed covariance matrix 

derived from the study data set and the expected covariance matrix for the population that 

is computed by the AMOS software (Hooper, Coughlan, & Mullen, 2008; Kline, 2015).  

One absolute fit index, the overall model chi-square (χ²), is often reported, but is done 

more so for its historical relevance -- it was the first model fit index recognized and 
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reported by CFA scholars -- than for its rigor (Kenny, 2015).  The model chi-square is 

greatly influenced by the sample size used in analyses and is often significant when the 

data set is comprised of more than 200 cases (Kenny, 2015).  In contrast to typical 

statistical results, a non-significant chi-square value indicates sound measurement model 

fit (Kenny, 2015; Kline, 2015). Due to the sensitivity of the model chi-square, it is 

recommended that at one, if not two, other absolute model fit indices be reported as 

indicators of measurement model fit (Hooper, Coughlan, & Mullen, 2008; Kenny, 2015; 

Kline, 2015). Two of the most frequently recommended absolute model fit indices are the 

root mean square error of approximation (RMSEA) and the standardized root mean 

square residual (SRMR). A RMSEA that is <= .08, preferably <=. 05, and an SRMR that 

is <= .08, preferably <= .06, indicates good model fit (Hooper, Coughlan, & Mullen, 

2008; Kenny, 2015; Kline, 2015). 

In addition to robust model fit indices, factor loadings of the latent constructs also 

provide information on the adequacy of the measurement models (in CFA) and the 

structural models (in SEM). Factor loadings can “range from -1.0 to 1.0 and can be 

interpreted much like a correlation coefficient” (Santor et al., 2011, p. 83). There has 

been much theoretical discussion as to what is the lowest acceptable factor loading: 

interpretations as to the lowest acceptable factor loading is broad, ranging from .20 to .70 

(Santor et al., 2011; Yong & Pearce, 2013; Zhao, 2014).  In this study, the actual factor 

loading value was less important than its level of significance, and items that had factor 

loadings that were significant at p < .001 were retained. 
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Statistical power. In the context of mediation models containing one predictor, 

one mediator, and one outcome, Hoyle and Kenny (1999) recommend that the sample 

size be at least 100 with a highly reliable mediator, and that the sample size be at least 

200 if the mediator has less than optimal reliability. The sample size fell within the 

acceptable limits for statistical power to be confirmed.  

Missing data. The data included unplanned missing data, which may be related to 

either attrition or nonresponse.  Missing data can arise from three basic mechanisms: 

missing completely at random (MCAR), missing at random (MAR), and not missing at 

random (NMAR) (Enders, 2010).  Researchers now understand that modern missing data 

techniques, such as multiple imputations (MI) and full information maximum likelihood 

(FIML), easily handle data that are MCAR or MAR.  Even when data are NMAR, a 

reasonably well executed analysis using the MAR assumption with MI or FIML 

outperforms NMAR analyses (Enders, 2010).  This project utilized modern missing data 

treatments for all analyses – i.e., FIML for SEM.  All measured variables and information 

on measurements were incorporated into the FIML procedure as auxiliary variables, 

thereby satisfying the MAR assumption (what caused the data to be missing did not 

depend on the missing data itself but was related to observed characteristics of the 

sample) and allowing for greater recovery of missing data (Schafer & Graham, 2002). 

SEM analysis will employ FIML estimation for incomplete data in order to achieve 

asymptotically optimal parameter estimates and smallest possible standard errors 

(Bovaird, Kupzyk, Maikranz, Dreyer, & Steele, 2007).  The state-of-the-science on 
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missing data indicates that FIML is extremely robust and leads to unbiased 

generalizability, especially compared to conventional approaches (e.g., list-wise or pair-

wise deletion) (Enders, 2010; Graham, Cumsille, & Elek-Fisk, 2003). 

Validity and Reliability  

 To determine the validity in the quantitative phase of this study, a pilot study was 

conducted to test the survey instrument and show the accuracy of the specific concept 

attempting to be understood. After identifying the results of the pilot study using AMOS 

and IBM SPSS v.20, the conclusion was made to revise it according to the feedback 

given from the data. Nostalgia along with the three constructs from the theory of planned 

behavior used in this research has been shown to be reliable with alpha coefficients 

ranging from .77 to .91 (Armitage & Conner, 1999).  

The process of controlling any threat of reliability and validity in this exploratory 

mixed methods study was of great importance due to the understudied nature of this 

topic. Through the two-phase methodology and accurate analysis, a comprehensive 

understanding of Nigerian Diasporans intentions to visit Nigeria for tourism purposes 

were formed. Gathering information using nostalgia to see how this may impact ones’ 

attitude, subjective norms, and perceived behavioral control gave insight into 

understanding why Nigerians Diasporans may visit Nigeria for tourism purposes.  

Modification Indices. Modification indices (MIs) provide important information 

when refining CFA models (Furr, 2010; Newsom, 2017).  MIs denote the degree of error 

in the relationships between the error variances (or error terms) of the items, or observed 
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variables (Furr, 2010; Newsom, 2017).  MIs were especially useful in the early stages of 

survey development, as they provided meaningful information on the measurement 

model and provided a statistically rigorous rationale for removing items from the 

measurement model (Furr, 2010; Newsom, 2017).  In accordance with Newsom (2017), a 

series of CFAs were conducted for each measurement model. Utilizing information from 

MIs, items, or observed variables, were removed one at a time, as “each change may 

affect other parameters” and could lead to “the development of incorrect models” 

(Newsom, 2017, p. 1), and another CFA was run.  
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CHAPTER IV 

RESULTS 

 This chapter consisted of two phases of the study. The first phase focused on the 

results obtained from the qualitative focus group study; the second phase focused on 

results obtained from the quantitative study. In this study, an exploratory mixed-methods 

research design was used (Creswell, 2014). The first phase consisted of a series of two 

focus groups that were conducted to identify the factors that influence the intention of 

Nigerian Diasporans toward traveling back to Nigeria for tourism purposes. The focus 

group questionnaire was derived from literature regarding nostalgia and the Theory of 

Planned Behavior. In the second phase, themes from the focus group, coupled with 

quantitative survey questions relating to nostalgia and the Theory of Planned Behavior 

were used to create a quantitative survey, which validated the themes from the focus 

group results. The data collected from this phase held priority as it tested generalizability 

among the mass population of Nigerian Diasporans.  

Phase 1: Qualitative Study    

 In this section, the qualitative results were reported and are divided into the 

following subsections: Participant Description, Procedure, Data Analysis and Research 

Summary.  

Participants  

Two focus groups were conducted using a sample of 10 Nigerian Diasporans 

between the ages of 18-40.  
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 Participants were recruited through contacting a Nigerian heritage lifestyle group 

leader to solicit members who fit the demographic and were willing to openly share in the 

focus group. As identified in Table 4.1, participants in this study (N = 10) contained four 

males (40%) and six females (60%). All participants identified themselves as Nigerian, 

although their birth place varied as seven (70%) individuals were born in America and 

three (30%) were born in Nigeria. All participants were college educated, with the 

majority of (70%) attained a Master’s degree or higher.  

Table 4.1 Demographic scope of Participants in Phase I Focus Group 1 

Participant’s 

Initials 

Gender Age Range Nigerian Born vs. 

American born 

Educational 

Attainment 

Annual Income 

Range 

I.O. Female 25-34 America Master’s $100,000+ 

E.O. Male 35-44 Nigeria Master’s $70,000-$99,999 

E.E. Male 35-44 Nigeria Master’s $70,000-$99,999 

N.N. Female 18-24 America Master’s $50,000-$69,999 

C.U. Female 25-34 America Bachelor’s $25,000- $49,999 

L.U. Female 18-24 America Bachelor’s $25,000- $49,999 

E.N. Male 25-34 America Doctorate $100,000+ 

U.N. Female 25-34 America Master’s $70,000-$99,999 

C.E. Female 25-34 Nigeria Master’s $50,000-$69,999 

G.O. Male 25-34 America Bachelor’s $50,000-$69,999 
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As identified in Table 4.2, participants in this study (N = 10) contained five men 

(50%) and five women (50%). All participants identified themselves as Nigerian, 

although their birth place varied as four (40%) were born in Nigeria and six (60%) 

individuals were born in America. All participants were college educated, with the 

majority of (60%) attained a Master’s degree or higher.  

Table 4.2 Demographic scope of Participants in Phase I Focus Group 2 

Participant’s 

Initials 

Gender Age Range Nigerian Born vs. 

American born 

Educational 

Attainment 

Annual Income 

Range 

A.I. Female 18-24 America Bachelor’s $50,000-$69,999 

A.A. Female 18-24 America Bachelor’s $25,000-$49,999 

T.A. Female 18-24 America Bachelor’s $25,000-$49,999 

U.M. Female 25-34 America Master’s $70,000-$99,999 

N.A. Female 25-34 Nigeria Bachelor’s $100,000+ 

B.K. Male 25-34 Nigeria Master’s $100,000+ 

E.A. Male 25-34 America Master’s $100,000+ 

J.O. Male 25-34 America Master’s $70,000-$99,999 

A.O. Male 35-44 Nigeria Master’s $70,000-$99,999 

K.O. Male 35-44 Nigeria Doctorate $100,000+ 
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Data Analysis 

 To analyze data from the focus group, an open coding transcription method was 

utilized. Through the open coding process, each participant response was noted and 

categorized into broad codes. At the conclusion of the focus group, specific sub-codes 

were utilized (Tesch, 1990). The specific sub-codes were divided into themes and used as 

a descriptive conclusion based on the perception that the individuals had in regard to 

traveling to Nigeria for tourism purposes. The themes presented below were used to 

answer the qualitative research questions. 

Research Summary 

Factors that motivate Nigerian Diasporans. The analysis of the focus group 

pointed at two main themes to identify factors that may explain the intention to visit 

Nigeria for tourism purposes. The first one was nostalgic memories and the second one 

was attitude toward visiting. These aspects that motivate Nigerian Diasporans 

corresponds to the analysis of the focus group transcriptions outlined below. Excerpts and 

quotes (recognized in italics) from the focus group transcription was included to 

substantiate and illustrate the themes and subthemes.  

Theme 1: Nostalgic memories. Throughout previous literature, nostalgic memory 

has been broken up into three main categories; social nostalgia, sensory nostalgia and 

event nostalgia (Havlena & Holak, 1991; Holbrook, 1993; Sedikides, Wildschut, & 

Baden, 2004; Hwang & Hyun, 2013). Nostalgic memories contain three subthemes, 

social, sensory and events, all of which relate to why individuals in the Diaspora would 
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travel back to their roots for tourism purposes (Hwang & Hyun, 2013). The desire to 

travel back home to experience these lived or learned memories as outlined in previous 

research were confirmed with the current data from the responses of the focus group. In 

both focus groups, the majority of respondents mentioned aspects of social nostalgia as a 

motivating factor to travel back home.  

Subtheme 1: Social. Social aspects of nostalgia include memories from interacting 

with people, family and friends. Individuals who have a strong nostalgic memory toward 

social aspects appreciate social encounters and in turn, have a heightened or positive 

memory for these types of interactions (Holak & Havlena, 1998).   

 

A.O: I look forward to hanging out with my younger brother.  

A.O. mentioned that his younger brother was still in Nigeria so he enjoys going back to 

visit him and see how he’s doing. A.O. left Nigeria to go to school in America  

 

N.A: It’s always fun to bring gifts to my cousins, relatives and people in the village.  

N.A. stated that the joy of traveling back to Nigeria focuses on the relationship and love 

for her kin. This relationship was demonstrated through gathering gifts for loved ones to 

distribute when she visits.   

 

N.O: My goddaughter is there, so that is the main reason why I would visit.  
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N.O. expressed that she only had one goddaughter, whom she loves and unfortunately has 

not been there to watch her grow. She felt passionately about visiting to spend time with 

her goddaughter.  

 

T.A: It’s like a mini reunion when all my friends come into town from America or the 

UK… we all get together and reminisce.  

T.A. was an undergraduate student and although born in America, she moved to Nigeria 

for primary and secondary school. She has friends and classmates from America and the 

United Kingdom and enjoys getting together with all the girls when she visits Nigeria.  

 

N.N: I am actually going for some volunteer work… 

N.N. is in the medical field and enjoys participating in mission trips to Nigeria. Annual 

mission trips from Nigerians living in America are becoming increasingly popular. The 

human interaction between the volunteer and those who are less fortunate is rewarding 

and elicits a positive feeling and attitude toward traveling.  

 The findings above solidify the understanding of social aspects and how they 

would positively influence individuals to travel to Nigeria. The meaningful interactions 

among people demonstrate the benefit and importance of social aspects as a positive 

nostalgic memory (Holak & Havlena, 1998).    

Subtheme 2: Sensory. Sensory outputs focus on the five major senses, which 

include hearing, vision, smell, taste and touch. The five senses allow individuals to recall 
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a sensory output, which can be used to stimulate nostalgia (Wildschut, Sedikides, Arndt, 

& Routledge, 2006).    

 

N.A: I love buying roasted udara by the road. You can’t get that experience here.  

C.U: I miss buying things from the roadside!  

N.A. and C.U. both enjoy the thrill of purchasing items by the roadside. The smell, 

sound, and act of buying and bartering via the roadside market is a common practice in 

Nigeria, but not often experienced in America. Additionally, produce, such as Udara, is 

an African fruit that grows during a certain season in Nigeria. It is similar to a cherry and 

brings back a childhood nostalgic memory with many individuals. The United States 

Customs and Boarder Protection prohibits bringing fruit into the country from Nigeria, so 

when N.A. and other Nigerians visit home, they enjoy this type of experience that can 

only be purchased within the country.  

 

I.A: Asun at 3am, you can’t beat it. 

L.A. explains the love for asun (diced and peppered goat meat) after a long night of 

drinking and partying with friends. Similar to an American tradition of eating junk food 

after partying, asun is prepared right outside the club and is served in small tin containers 

to a spicy kick to end the night of fun.  

I.O: …going home and eating ube, the corn, or abacha; like the real abacha. I can just 

keep going… 
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I.O. was enthusiastic about food and all the fun items that can’t be purchased in the 

United States. She mentioned that food is always the highlight of her trip and the flavors 

simply cannot be reproduced anywhere else.  

Subtheme 3: Events. Memorable events are less frequent activities that are 

generally perceived as memorable and valuable. As long as an event is perceived as 

unique and pleasurable, it is able to provoke a nostalgic emotion (Hwang & Hyun, 2013).  

A.I: I want to experience the traditional weddings that I’ve seen in America, but I want to 

see it the traditional way, with the sand, palm wine and talking drums. 

L.U: [I would likely visit] during a wedding or some type of special event… 

G.O: It is so much fun when you go to a wedding, traditional wedding, white wedding, 

whatever type of wedding is just fun. It’s not the same as it is over here [US].  

A.I., L.U., and G.O. enjoyed and desired to experience traditional Nigerian weddings. 

Weddings in the Nigerian culture are full of colors, merriment and fun, as dancing, 

drinking and music are at the forefront of the occasion.  

A.A: The clubs are just too lit!  

A.A. experiences and enjoys nightlife in Nigeria much more than she does in America. 

The Nigerian music, rhythm, people and all night adventure makes for a special and 

memorable time for her.  

 



Texas Tech University, Chinyere Stephanie Acho, December 2017 

63 
 

E.O: …Nigeria has a lot of things going on. You go in December, there’s the Calabar 

festival. In August, there is a festival in Anambra. It is just a fun place to go 

U.N: Every New Year’s Eve, we went to church for watch night service and it was like a 

big deal 

E.O. & U.N. enjoyed traveling to Nigeria during the festive period due to all the events 

and  activities going on.  

 The participants articulated their desire to travel back and focused on nostalgia, 

which corresponded to each of the three subthemes as the literature suggested. Because 

the participants identified themselves as Nigerian, either by birth or heritage, their desire 

was to travel back and experience life there as they remember it or as they’ve heard it.   

 Theme 2: Attitude. Previous literature defined attitude as “the degree to which a 

person has a favorable or unfavorable evaluation or appraisal of the behavior in question” 

(Ajzen, 1991, p.188). An individual’s positive or negative attitude toward a behavior is 

inherently a psychological emotion and if an in individual has a positive attitude toward a 

behavior, they will likely participate in that behavior (Eagly & Chaiken, 1993; Taylor & 

Todd, 1995). Of the respondents in both focus groups, only 20% had a negative attitude 

toward visiting and focused more on the barriers to visiting rather than the nostalgic 

memories traveling back home offers.   

 Subtheme 1: Positive. A positive attitude demonstrates a favorable memory 

toward the past experience.    
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N.O: …I feel more comfortable now that I know I have my own connections there that are 

not just based off my parents.  

E.N: [It is] comforting knowing that Nigeria is progressing in the way other countries are 

progressing. 

E.O. I try to go back as frequently as I can but reliving those experiences makes me a lot 

more comfortable a lot happier. 

N.O., E.N., and E.O. explained comfort as a positive nostalgic feeling due to either the 

social connections, economic improvements and activities to participate in.  

C.E: I look forward to going to Nigeria because I can actually do and explore things I 

didn’t know we had. 

C.E. targets tourism as the positive forefront for why he would visit. As the country 

evolved, international restaurants, activities and hotels have begun popping up and many 

Nigerian Diasporans are interested in experiencing the activities that are not available in 

the country.   

 Subtheme 2: Negative. Negative attitudes present an unfavorable memory and 

demeanor toward the past experience.  

C.U: [I’m] not… comfortable [with traveling to Nigeria] just because... I’ve only been to 

Nigeria once and I was 10... I would also have to… build that trust with my relatives over 

there that they could actually… help with the securing me. 
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C.U. was a single woman in graduate school and spent a few years in Ghana and had a 

very short-lived experience in Nigeria. She was apprehensive about going there without 

any assistance from family or friends.  

I.O: [My] mindset changed and [I] think about things differently and it’s not safe… 

I.O. was a married, American born woman who was pregnant during the focus group and 

exhibited a sense of uneasiness when reminiscing of the few years she lived in Nigeria as 

it related to safety and transportation.  

 Through the respondent’s comments, clear perceptions regarding their attitude 

toward visiting Nigeria were either positive or negative, which supported the claim that 

attitude may ultimately determine an individual’s intention to behave.  

Factors that may prevent Nigerian Diasporans from traveling. The analysis of 

the focus group pointed at one main theme to identify factors that may prevent Nigerian 

Diasporans from visiting Nigeria for tourism purposes. The main theme was Barriers of 

Entry. This barrier may explain why Nigerian Diasporans would prefer not to visit 

Nigeria for tourism purposes. Using the information from the theme and subthemes may 

paint a clear picture on their intention to visit.  Excerpts and quotes (recognized in italics) 

from the focus group transcription was included to substantiate and illustrate the themes 

and subthemes.  

 Barriers of Entry. Theme 1 was defined as factors that may play a role in 

preventing Nigerian Diasporans from traveling back home. These factors created a 

negative attitude toward visiting, however, the magnitude of the negativity was not able 
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to dissuade all the respondents from traveling home. The factors outline fall into two 

categories: safety concerns and financial constraints. A participant (E.N.) summed it up 

with one comment:  

E.N: Um so I think…the most important reason why most people here don’t go 

back is money but and second reason is security. If somewhere is not secure 

you’re not going to go there maybe if you’re single and adventurous yeah but as 

soon as you get married have children that’s just madness, so I think there’s a lot 

that has to be done with the security infrastructure there to make people feel more 

comfortable. 

 Subtheme 1: Safety Concerns. Preconceived challenges that may prevent an 

individual from traveling due to unforeseen safety issues in the country.  

I.O: I am more conscious about my own safety so I take more care of that. 

E.E: …fear of family and friends…So very likely, I am scared to go back [home] 

U.M: When I’m in Nigeria, I travel with armed security, so I guess if I didn’t, I wouldn’t 

feel safe 

U.M. is a young American-born woman who travels to Nigeria about once every few 

years. Her and her family hire armed police officers to travel with them, therefore, a 

question was raised if she traveled without the police officer if she would feel safe and 

she said no.  
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Additionally, follow-up conversations were initiated by focus group participants debating 

if America is safer than Nigeria. A wide array of perspectives came up and individuals 

became very passionate about this topic and had outside conversations discussing it.  

 Safety concerns are normal concerns when traveling and previous literature has 

explained that women are more susceptible to anxiety than men as it relates to safety and 

travel, which was highlighted in the respondent’s study (Howell, Brawman-Mintzer, 

Monnier, & Yonkers, 2001; Lepp & Gibson, 2003; Lerner, Gonzales, Small, & Fischoff, 

2003). Reisinger & Mavondo, 2006 explained that the perception of safety greatly 

influences an individual’s intention to travel. From the focus group, the 20% of 

individuals who were less likely to travel to Nigeria for tourism, had a perceived safety 

concern.   

 Subtheme 2: Finances. An individual’s lack to successfully afford the trip, or 

monetary constraints that may prevent an individual from visiting.  

E.O: Money [would keep me from visiting]. 

L.U: [I’m] poor over here.   

C.E: … family expectations… [because] they complain of [their problems and want you 

to] buy medicine [for them]. 

E.A: I’d say finances [are a barrier to visit]. [Everyone] assumes [we] got $2,000 to fly 

down.  
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E.N: There is also a currency crisis over there in Nigeria, so sometimes the naira is high, 

sometimes it’s low, so you have to figure all that out before you travel. 

N.N: I would definitely say time and money… 

 The majority of the participants used body language to agree with the notion of 

finances as a main barrier for entry, however, finances were not enough to prevent 

individuals from traveling back to Nigeria for tourism purposes. The desire to travel was 

there, however, the finances to do so may not always be available.   

Phase II: Quantitative Study 

Prior to model fitting and hypothesis testing, the sample was analyzed to screen 

for any outliers and missing data before factor analysis was conducted. Subsequently, 

exploratory factor analysis (EFA) was performed to examine the model and drop any 

problematic items.  

Instrument Development 

 Items for the quantitative survey were developed based on the focus group results 

and recent studies on nostalgia and intention to travel. Table 4.3 depicts the construction 

between the themes generated from the qualitative focus group and items developed for 

the quantitative survey.  
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Table 4.3. Item Development Process 

            Themes Description             Survey Item 
Nostalgic Memory A lived or learned memory  
Social   People related aspects Nos2. Interaction with people you 
met. 
       Nos12. The way people treated you. 
Sensory  Aspects using 5 senses  Nos4. The food/drinks you enjoyed.  

Nos11. The mood you felt around 
the culture. 

       Nos7. Time spent with family and 
friends. 
Events   Special activities  Nos15. The weddings/parties you 
attended.  

Nos6. Events you attended. 
Nos3. The holiday/season that you 

traveled. 
Attitude  Perception toward a behavior 
Positive  Desirable perception  Attitude1. Enjoyable 
       Attitude3. Fun 
       Attitude7. Easy 
Negative  Undesirable perception Attitude4. Unpleasant   
    
Barriers of Entry Factors prohibiting a behavior 
Safety   Sense of protection  Attitude8. Scary 
       Attitude2. Negative 
Finances  Monetary abilities  Attitude6. Expensive 
       PerceBC1. Finances 
 

Pilot Study. A pilot study was conducted to examine the reliability of the survey 

instrument. The pilot study consisted of Nigerian Diasporans living in the United States. 

The reliability of Nostalgia was .53, Attitude was .89, Subjective Norms was .83, 

Perceived Behavioral Control was .79, and Behavioral Intention was .74. The researcher 

made revisions on the Nostalgia scale to test for increased reliability and removed 

questions that showed ambiguity and lacked direct correlation to the study.  
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Participants 

 The final sample comprised of 188 Nigerian Diasporans living in the United 

States. Table 4.4 shows the participants’ demographic characteristics, including gender, 

age, marital status and education. Of the 188 participants, 21.3% were male and 78.7% 

were female. The most common age range was between 25-34 (60.5%) with the majority 

of participants having earned at least a bachelor’s degree (46.3%).  

Table 4.4. Demographic Profiles of Sample (N = 188) 
Variable Category n % 
Gender Male  40  21.3 
 Female  148  78.7 
    

Age Range 18-24  35  18.4 
 25-34  114  60.5 
 35-44  35  18.8 
 45-54  4  2.1 
    
Marital Status Single        136        72.5 
 Married          52        27.5 
    
Education High school Diploma  8  4.2 
 Bachelor’s Degree  87  46.3 
 Master’s Degree  63  33.5 
 Doctoral Degree  30  16.3 
    

The original data set contained data from 233 participants.  A review of the data 

set showed that n =22 participants did not complete over 90% of the survey; these cases 

were removed from the data set, resulting in a sample of n=211 participants.  

Mahalanobis distances were then computed for each case to assess if any case was a 
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multivariate outlier, based on the Mahalanobis distance critical value of 14.07 (for Df = 

7). Twenty-three cases had Mahalanobis distance values over the critical value of 14.07; 

these 23 cases were removed from the data set. The final sample for the study was 188 

participants, 80.7% of the original sample.  

Confirmatory Factor Analysis (CFA) Findings 

In this section of the results, a comprehensive discussion is presented with regard 

to the proposed latent constructs in the study, ending with a presentation of the best latent 

constructs that emerged from Confirmatory Factor Analysis (CFA). CFA was used in this 

study as the Theory of Planned Behavior model was previously developed and 

significantly tested.   

 CFA: Nostalgia construct. The first set of CFAs were conducted to determine if 

the nostalgia construct aligned with theory, that is, the latent construct of nostalgia scale 

should be comprised of three subscales relating to experience (sensory), places and 

events, and people (social).  A series of CFAs were run on the three-factor latent 

construct of nostalgia to determine the best fitting model.  Moreover, a one-factor CFA 

was conducted to assess if this model showed a better fit to the data than did the three-

factor model.  

CFA: Three-factor Nostalgia latent construct.  Findings from the first CFA 

showed that item 1, “Atmosphere upon arrival in Nigeria,” did not significantly load on 

the people subscale (nor the other two subscales), factor loading = .16, p = .053. Item 1 
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was removed and a second CFA was run. The results from the second CFA showed that 

the three-factor nostalgia measurement model had acceptable fit to the data.  Although 

the overall model chi-square was significant, χ²(51) = 96.33, p < .001, it was likely 

influenced by the large sample size.  The IFI was .940, and the CFI was .938, indicative 

of acceptable fit.  The RMSEA was .069, and the SRMR was .050, both which suggested 

a good fit to the data.  All factor loadings for each of the three subscales were significant 

at p < .001 (see Figure 4.1).  The experience subscale had factor loadings ranging from 

.52 for item 6, “The holiday or season traveled,” to .77 for item 5, “The special events 

you attended.”  The places and events subscale had factor loadings ranging from .42 for 

item 8, “Visiting American/international shops in Nigeria” to .68 for item 12, “The music 

you listened to.”  The people subscale had two items: item 9, “The comfortable mood you 

felt around yourself,” which had a factor loading of .88, and item 10, “The way people 

treated you,” which had a factor loading of .63.  The three Nostalgia subscales had 

covariances that were significantly associated with one another.  The experience subscale 

and the places and events subscale covariance was .88, p < .001.  The experience 

subscale and the people subscale covariance was .75, p < .001.  The places and events 

subscale and the people subscale covariance was .81, p < .001.   
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Figure 4.1. CFA results for three-factor nostalgia latent construct 

 

CFA: One-factor Nostalgia latent construct.  The results from the CFA 

conducted on the one-factor Nostalgia latent construct showed that the model fit was 

acceptable.  The overall model chi-square was significant, χ²(54) = 123.74, p < .001, 
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likely influenced by the large sample size.  The IFI was .907, and the CFI was .905, 

which were lower than the model fit indices for the three-factor model.  The RMSEA was 

.083, and the SRMR was .055, both which were higher than the RMSEA and SRMR for 

the three-factor model.  All factor loadings for each of the three subscales were 

significant at p < .001, ranging from .40 for item 8, “Visiting American/international 

shops in Nigeria” to .74 or item 9, “The comfortable mood you felt around yourself,” (see 

Figure 4.2).  The inter-item reliability for the one-factor Nostalgia latent construct was 

good, Cronbach’s alpha = .86. 
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Figure 4.2. CFA results for one-factor nostalgia latent construct 

 

CFA: Comparison of the three-factor versus one-factor latent construct.  

Comparisons can be made between two CFA models if one is a nested version of the 

other (Byrne, 2013; Kenny, 2015).  The ‘smaller’ model is one with fewer parameters 

and more degrees of freedom (Byrne, 2013; Kenny, 2015), which in this study was the 

one-factor Nostalgia latent construct, while the ‘larger’ model is one with more 
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parameters and fewer degrees of freedom (Byrne, 2013; Kenny, 2015), which in this 

study was the three-factor Nostalgia latent construct.  The best fitting model is 

determined by conducting a chi-square difference test, with the degrees of freedom (df) of 

the two models taken into consideration (Byrne, 2013; Kenny, 2015).  The chi-square 

difference test is conducted by first computing the chi-square difference value, denoted as 

χ²diff, by subtracting the smaller model chi-square value from the larger model chi-square 

value. The df difference value, denoted as dfdiff, is calculated by subtracting the smaller 

model df from the larger model df .  The χ²diff  is compared to the χ² critical value for the 

respective dfdiff using a chi-square critical value table (Byrne, 2013; Kenny, 2015).  In this 

study, the χ²diff  was 123.74-96.33 = 27.41, and the dfdiff was 54-51=4.  The chi-square 

critical value for 4 df is 9.49 at p < .05.  The χ²diff of 27.41 was significant at p < .001.  

This finding confirmed that the three-factor Nostalgia construct showed a significantly 

better fit to the data than did the one-factor Nostalgia construct.  

CFA: Attitude construct.  The second set of CFA analyses were conducted to 

determine the best-fitting measurement model for the attitude latent construct.  Findings 

from the first CFA showed that item 6, which pertained to the expense of visiting 

Nigeria, did not significantly load on the latent construct of attitude: it had a factor 

loading of .03, p = .632.  Item 6 was removed and another CFA was run.  Modification 

indices (MIs) from the second CFA showed that item 1, which concerned the enjoyable 

experience of visiting Nigeria, had substantial error with almost all other error terms of 

items (i.e., error terms 1 and 2, MI = 5.33; error terms 1 and 3, MI = 6.55; error terms 1 
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and 4, MI = 4.16; error terms 1 and 5, M I= 5.38; error terms 1 and 7, MI = 9.83).  Item 1 

was removed from the model and a third CFA was run.  The results from the third CFA 

denoted that the MI for the error terms between item 7 and item 8 was very high 

(MI=42.12), and that item 7 had a relatively low factor loading of .456.  Item 7 was 

removed from the CFA model and a fourth CFA was conducted.  

The results from the fourth CFA showed that a 5-item attitude measurement 

model had a good fit to the data.  The overall model chi-square was significant, χ²(5) = 

31.72, p<.001, but it was a relatively small value. The IFI was .965, and the CFI was 

.965, indicative of sound model fit.  The RMSEA was .169, which was high, but the 

SRMR was excellent, .024.  All factor loadings were significant at p<.001 (see Figure 

4.3).  The factor loadings ranged from .62 for item 7, which concerned the welcoming 

versus scary nature of visiting Nigeria for tourism, to .91 for item 2, which concerned the 

negative/positive experience of visiting Nigeria for tourism.  
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Figure 4.3. CFA results for attitude latent construct 

 

CFA: Subjective norms construct.  The third set of CFA analyses were 

conducted to determine the best-fitting measurement model for the subjective norms 

latent construct.  Findings from the first CFA showed that item 1, “Most people I know 

would choose Nigeria as a new and comfortable tourism spot,” had substantial error as 

indicated by high MIs between the item 1 error term and the item 2 error term, MI=30.12 

(item 2: “People who are important to me would think I should/should not visit Nigeria”) 

and between the item 1 error term and the item 5 error term, MI=9.27 (Item 5: “My 

American friends would discourage/encourage me to visit Nigeria”).  Item 1 was 

removed from the model and a second CFA was run.  
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The results from the second CFA indicated that a 4-item subjective norms 

measurement model showed excellent fit to the data.  While the overall model chi-square 

was not significant, χ²(2) = 2.93, p = .231.  The IFI was .997, and the CFI was .997, 

indicative of excellent fit.  The RMSEA was .050, and the SRMR was .022, both of 

which suggested excellent model fit.  All factor loadings were significant at p < .001 (see 

Figure 4.4).  The factor loadings ranged from .51 for item 5, “My American friends and 

family would discourage/encourage me to visit Nigeria,” to .94 for item 3, “People who 

are important to me think I should/should not visit Nigeria.” The 4-item Subjective 

Norms scale had sound inter-item reliability, Cronbach’s alpha = .78. 

 

 

Figure 4.4 CFA results for subjective norms latent construct 

 

CFA: Perceived behavioral control construct.  Only one CFA was conducted 

for the perceived behavioral control, as results showed that the 4-item perceived 

behavioral control measurement model showed excellent fit to the data.  The overall 

model chi-square was not significant, χ²(2) = 3.61, p=.165.  The IFI was .993, and the 
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CFI was .993, indicative of excellent fit.  The RMSEA was .066, and the SRMR was 

.026, both indicating sound model fit.  All factor loadings were significant at p < .001 

(see Figure 4.5).  The factor loadings ranged from .53 

 for item 2, “I have enough time in a year to visit Nigeria for tourism purposes,” to .86 for 

item 3, “If I wanted to, I would be able to visit Nigeria for tourism purposes.”   

 

Figure 4.5. CFA results for perceived behavioral control latent construct 

 

CFA: Perceived behavioral intention construct.  Prior to the CFA that was 

conducted for the variable of perceived behavioral intent to visit Nigeria for tourism, 

descriptive statistics for items were conducted and results reviewed.  Results showed that 

item 1, “I desire to visit Nigeria,” had substantial skewness as determined by its zskewness 

value (zskewness  = skewness/skewness standard error, Kim, 2013), which was 10.33.  Kim 

(2013) posits that a zskewness value greater than 3.29 indicates substantial skewness, 

violating the assumption of normality.  Transforming and recoding of item 1 did not 
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reduce its skewness, likely due to n=132 (62.6%) participants responding by selecting 7, 

very likely.  As such, a CFA was conducted for the remaining two items. For this CFA, 

the error terms for the two items were correlated so that the model was not under-

identified (which would preclude a CFA from running: Kenny, 2015). 

Results from the CFA showed that a 2-item perceived behavioral intent 

measurement model showed good fit to the data.  While the overall model chi-square was 

significant, χ²(1) = 5.32, p = .021, it was a low value.  The IFI was .964, and the CFI was 

.964, indicative of good model fit.  While the RMSEA was slightly high, .143, the SRMR 

was good, .049.  Factor loadings were significant for both item 2, “I intend to visit 

Nigeria for tourism in the next 12 months,” factor loading = .49, p < .001, and for item 3, 

“I will likely visit Nigeria for tourism in the next 24 months,” factor loading = .58, p < 

.001 (see Figure 4.6).   

 

Figure 4.6. CFA results for perceived behavioral intent construct 

 

Descriptive statistics: Study variables. Upon completion of the CFAs, the study 

scales/subscales were computed by summing the respective items and descriptive 

statistics were calculated for each variable, as seen in Table 4.5.  The 5-item Nostalgia-
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Experience subscale had a mean of 29.55 (SD = 4.89), and subscale scores ranged from 

15.00 to 35.00 points.  The 5-item Nostalgia-Places and Events subscale had a mean of 

26.57 (SD = 5.09), and scores on this subscale ranged from 13.00 to 35.00 points.  The 2-

item Nostalgia-People subscale mean was 11.47 (SD = 2.34), with scores ranging from 

5.00 to 14.00 points. The 5-item Attitude scale had a mean of 29.20 (SD = 5.42); scale 

scores ranged from 15.00 to 35.00 points.  The mean for the 4-item Subjective Norms 

scale was 23.07 (SD = 4.08), with scale scores ranging from 13.00 to 28.00 points. The 4-

item Perceived Behavioral Control scale had a mean of 19.65 (SD = 5.46); scale scores 

ranged from 6.00 to 28.00 points.  The mean for the 2-item Perceived Behavioral 

Intention scale was 10.62 (SD = 3.43), and scale scores ranged from 2.00 to 14.00 points.   
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Table 4.5 Descriptive Statistics of Study Variables (N=188)    

 M SD Min Max Cronbach’s 
alpha 

 
Nostalgia-Experience Subscalea 
 

29.55 4.89 15.00 35.00 .77 

Nostalgia-Places and Events Subscalea 
 

26.57 5.09 13.00 35.00 .70 

Nostalgia-People Subscaleb 
 

11.47 2.34 5.00 14.00 .71 

Attitude Scalec 
 

29.20 5.42 15.00 35.00 .91 

Subjective Norms Scaled 
 

23.07 4.08 13.00 28.00 .78 

Perceived Behavioral Control Scaled 
 

19.65 5.46 6.00 28.00 .78 

Perceived Behavioral Intent Scalee 10.62 3.43 2.00 14.00 .77 
Note.  M=mean, SD=standard deviation, Min=minimum score, Max=Maximum score. aThe 5-item 
Nostalgia Experience subscale and the 5-item Nostalgia Places and Events subscales have a potential range 
of scores from 5.00 and 35.00.  bThe 2-item Nostalgia People subscale has a potential range of scores from 
2.00 to 14.00.  cThe 5-item Attitude scale has a potential range of scores from 5.00 to 35.00.  dThe 4-item 
Subjective Norms scale and the 4-item Perceived Behavioral Control scale have a potential range of scores 
from 4.00 to 28.00. eThe 2-item Perceived Behavioral Intent scale has a potential range of scores from 2.00 
to 14.00. 

Testing of Assumptions for Structural Equation Modeling (SEM) 

 As SEM incorporate aspects of linear regression, many of the assumptions of the 

data for SEM are those that pertain to linear regression (Flora, Labrish, & Chalmers, 

2012; Schreiber, Stage, King, Nora, & Barlow, 2006).  Four assumptions are most 

pertinent to SEM.  These are: (a) reliable measurement of variables; (b) multivariate 

normality, which extends to absence of multivariate outliers; (c) linearity amongst the 

predictor/mediating variables and the dependent/criterion variable; and (d) lack of 
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multicollinearity between subscales and between predictor and mediating variables 

(Flora, Labrish, & Chalmers, 2012; Schreiber et al., 2006).  

 Reliable scores.  Cronbach’s alphas were computed for all study variables to test 

whether data met the assumption of reliable score.  A Cronbach’s alpha that is equal to or 

greater than .70 denotes sound internal consistency (Field, 2013).  As seen in Table 4.5, 

The inter-item reliabilities were good to excellent for all study scales/subscales, as 

indicated by the subscales’/scales’ respective Cronbach’s alphas. The Attitude scale had 

the highest Cronbach’s alpha, α=.91, while the Nostalgia-Places and Events subscale had 

the lowest Cronbach’s alpha, α=.70.  

 Multivariate normality.  The assumption of multivariate normality was assessed 

by computing Mahalanobis distances for each case.  Twenty-three cases had Mahalanobis 

distance values over the critical value of 14.07 (for 7 df) and were removed from the data 

set.  Once the 22 multivariate outliers were removed, the data met the assumption of 

multivariate normality, which was confirmed by computing boxplots for all seven study 

variables (see Figure 4.7).  



Texas Tech University, Chinyere Stephanie Acho, December 2017 

85 
 

 

 



Texas Tech University, Chinyere Stephanie Acho, December 2017 

86 
 

 

  

Figure 4.7. Boxplots for study variables  

 Linearity among predictor/mediating variables and the dependent/criterion 

variable.  A series of partial regression scatterplots of actual versus predicted residuals 

were computed for each predictor/criterion and mediator/criterion relationship as a means 

to test the assumption of linearity.  The assumption of linearity is met if the residual data 

points are equally dispersed above and below the horizontal 0 value (Garson, 2012).  The 
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scatterplots displayed such a dispersion, indicating that the assumption of linearity was 

met. 
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Figure 4.8.  Scatterplots: Partial regression plots for each predictor variable regressed on 
the outcome variable of perceived behavioral intent  

 Assumption of lack of multicollinearity.  Two statistics, Pearson bivariate 

correlations and variance inflation factors (VIFs) were conducted to test whether the 

study scales met the assumption of lack of multicollinearity. This assumption is violated 

if the Pearson bivariate correlation is r>=.90, p<.001 and if the VIF is >=4.00 (Field, 
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2013; Garson, 2012).  As seen in the findings presented in Table 4.6, while most of the 

Pearson bivariate correlations between variables were significant, none were at r>=.90, 

p<.001.  In fact, the Nostalgia-Experience subscale was not significantly associated with 

the Subjective Norms scale, r(188)=.12, p=.116.  The VIFs ranged from 1.28 to 1.82, 

substantially lower than the critical value of 4.00.  The data met the assumption of lack of 

multicollinearity between the predictor and mediating variables. 

 

Table 4.6 Pearson Bivariate Correlations and Variance Inflation Factors: Predictors and 
Mediators (N=188) 

 1 2 3 4 5 6 
1. Nostalgia-Experience -- 1.52 1.59 1.82 1.45 1.31 
2. Nostalgia-Places and 

Events 
.70*** -- 1.69 1.79 1.49 1.32 

3. Nostalgia-People .57*** .54*** -- 1.75 1.47 1.30 
4. Attitude .36*** .43*** .45*** -- 1.17 1.28 
5. Subjective Norms  .12 .22**  .21** .54*** -- 1.29 
6. Perceived Behavioral 

Control 
.31*** .31*** .36*** .42*** .34*** -- 

Note. Pearson bivariate correlations are reported below the diagonal and VIFs are reported above the 
diagonal.  The Pearson bivariate correlations among the Nostalgia subscales differ from the correlations in 
CFA, as the correlations in CFA are polychoric correlations (Gajewski et al., 2014).  

Structural Equation Modeling (SEM) Analyses 

 One SEM was conducted to test whether Nostalgia for visiting Nigeria for 

tourism, constructed as a three-factor latent variable comprised on the experience, places 

and events, and people subscales (as observed variables) predicted the theory of planned 

behavior latent construct, comprised of the attitudes, subjective norms, and perceived 

behavioral control scales, which in turn predicted behavioral intentions.  The three TPB 
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variables were constructed as observed variables, as the SEM model comprised of the 

three as latent constructs was under-identified (i.e., there were more unknown parameters 

[factor loadings, error variances, regressions] than there were known parameters 

[variances/covariances]), precluding the ability to run the SEM model. 

 Results from the SEM showed that the model displayed good fit to the data.  

While the overall model chi-square was significant, χ²(18) = 42.57, p=.001, it was a 

relatively low value.  The IFI was .953, the CFI was .952, both of which indicated good 

fit.  The RMSEA was .085, and the SRMR was .061, suggestive of good fit.  All three 

Nostalgia subscales significantly loaded on the Nostalgia latent construct at p < .001. The 

factor loading for the Nostalgia Experience subscale was .77, the factor loading for the 

Nostalgia Places and Events subscale was .79, and the factor loading for the Nostalgia 

People (social) subscale was .63.  The three TPB scales pertaining to visiting Nigeria for 

tourism were significant at p < .001.  The factor loading for the Attitudes scale was .79, 

the factor loading for the Subjective Norms scale was .52, and the factor loading for the 

Perceived Behavioral Control scale was .56.  The two behavioral intention items also 

significantly loaded on the Behavioral Intention latent construct at p<.001.  The 

behavioral intention item 3 had a factor loading of .60 and the behavioral intention item 2 

had a factor loading of .60.  Nostalgia for visiting Nigeria for tourism significantly 

predicted planned behavior for visiting Nigeria for tourism, β(188) = .69, p< .001.  In 

turn, planned behavior for visiting Nigeria for tourism significantly predicted intention to 
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visit Nigeria for tourism, β(188) = .87,p < .001. Figure 4.9 illustrates the complete SEM 

model.  

 

Figure 4.9  SEM model 
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CHAPTER V 

DISCUSSION   

 The purpose of this exploratory mixed methods study was to understand and 

explain the factors that motivate Nigerians in the American Diaspora to travel back to 

their roots for tourism purposes. This study was used to uncover (a) how Nigerian 

Diasporans describe the factors that may influence their decision to travel to Nigeria for 

tourism purposes; (b) what factors influence Nigerian Diasporans from returning to 

Nigeria for tourism purposes; (c) the relationship between the factors identified in the 

research and the intentions of Nigerian Diasporans’ to travel back to Nigeria for tourism 

purposes; and (d) how the factors identified in the research predict the population of 

Nigerians Diasporans' intentions to travel back to Nigeria for tourism purposes. 

Qualitative Findings 

 From the two focus groups conducted, two main themes emerged regarding 

factors that motivate Nigerian Diasporans to travel back to Nigeria. Nostalgic Memory 

was the first theme and included three subthemes: social memories, sensory memories 

and special event memories. The second theme was Attitude and included two subthemes: 

positive and negative.  

 One additional theme emerged from the focus group that related to barriers that 

may prohibit Nigerians from traveling back home. Barriers of Entry was the first theme 

and contained two subthemes: safety and finances.  
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Quantitative Findings 

 Based on the focus group transcript analysis and literature on nostalgia as well as 

the Theory of Planned Behavior, factors that would influence Root Tourism were 

developed to understand the intention for Nigerian Diasporans to visit Nigeria for 

tourism. This understudied demographic and concept has been overlooked in modern 

tourism research, which can be used to provide a framework for other LEDCs.  

 Nostalgia, as a mediating factor, proved to be significant in identifying the “why” 

question of this research study. Through the use of a lived memory or learned memory, 

Nigerian Diasporans were able to associate a positive remembrance of their home land to 

motivate them to travel back home. Fairley (2003) explained the benefit of using 

nostalgia to motivate individuals, specifically groups, for sport tourism. The findings of 

Fairley’s (2003) research focused on group memories that built friendships, celebrated 

camaraderie and enjoying the special event of a game. Similar to this current research on 

root tourism, the sport tourism study represented the three nostalgic “triggers” of social 

aspects, sensory aspects and special events, all which fall in line with the results of this 

current study. Through the use of nostalgia in this research, a more comprehensive 

outlook on the triggers that prompt a behavior were deduced and associated with an 

action to travel.  

The key to successful use of nostalgia in research is to prompt a specific memory 

(Fairley, 2003). In this study, evoking memories that specifically targeted nostalgia 
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triggers proved to be effective because of instant reminder of home. Astonishingly, this 

research explained that a simple memory is strong enough to push an individual to act or 

behave.  

 Identifying factors that may cause or prevent an individual’s intention to travel 

could have advantages in understanding the travel behavior of this unique demographic. 

This phase of the study explained and predicted Nigerian Diasporans’ future behavior 

with regard to visiting Nigeria for tourism. Not only were we able to understand the 

motivation through nostalgia, but also understand the role past experiences and perceived 

attitude would influence their intention to visit. Previous studies focused on and 

concluded that understanding an individual’s intention based on the theory of planned 

behavior was a sufficient and effective way understand the intention to behave (Quintal, 

Lee, & Soutar, 2010; Han, et al., 2011; Tsai, 2011). This study not only emphasized what 

previous research demonstrated, but also utilized an additional factor, nostalgia, to further 

explain the intention for individuals who left their home country to return to their home 

for tourism purposes.  

 Additionally, this study tested an extension of the theory of planned behavior by 

including nostalgia to examine whether the new, extended model provided additional 

insight to explain an individuals’ intention to visit their home for tourism. By including 

this new variable, this study provided a better understanding of not only the past memory 

of “home,” but also the motivation for the visit.  
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 In this study, attitude, subjective norms and perceived behavioral control played 

an important part in understanding the full picture of how an individual makes a decision 

to behave. From all the Theory of Planned Behavior constructs tested in this study, 

attitude proved to be most significant in causing an individual to participate in a behavior. 

From a practical standpoint, this study demonstrated a common causal effect, which was 

confirmed in H1 of this study. An individual who feels positively toward the 

action/behavior, will likely participate in the action/behavior. Ajzen (2006) emphasized 

that attitude is a complete appraisal of performing the behavior and this study proved that 

it is the strongest determinant to describe the intention to visit.  

 Subjective norms played an important role in this study as it portrayed the 

strength of outside forces in making a decision. Although this construct was not the most 

significant in the study, it provided valuable insight to understand the complete thought 

process an individual must go through prior to making a decision. In this study, 

subjective norms had little impact on the intention to travel, due to the memory of home. 

Unlike other tourism activities, root tourism is directly related to the Nigerian 

Diasporan’s home and tourism opportunities available there. This study concluded that a 

distinct memory or positive attitude of home cannot be altered or minimized due to 

subjective norms (Lam & Hsu, 2004). Additionally, Nigerian Diasporans do not feel 

pressured by societal norms of their friends and family because they are visiting their 

homeland, however, subjective norms play a minor role in their intention to visit 

(Allman, 2017).  
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 Within tourism research, perceived behavioral control is a strong TPB construct 

that demonstrates the power of self-determination and self-efficacy. Perceived behavioral 

control proved to be significant in this study as it relates to an individual’s actual belief in 

themselves and their abilities to control their behavior. When tourists feel in control of 

their tourism choices, it will positively influence their behavioral intention (Allman, 

2017). This root tourism study concluded that perceived behavioral control is a good 

indicator for the intention to travel.  

 From this study, the findings were consistent with previous research (Allman, 

2017; Quintal, Lee, & Soutar, 2010; Han, et al., 2011; Tsai, 2011) and provided support 

that the theory of planned behavior can support the advanced understanding of an 

individuals’ visit intention and can be applied in root tourism. Additionally, the variables 

of attitude, subjective norms and perceived behavioral control had a significant and 

positive influence on Nigerian Diasporans and their intention to visit Nigeria for tourism 

purposes. In essence, the more positive an individuals’ attitude is toward the behavior, the 

more favorable the subjective norm is to the behavior, and the greater the perceived 

behavioral control is, the more likely an individual’s intention is to perform the desired 

behavior (Ajzen, 1991).  

 The relationship between the TPB constructs and tourists’ intention to visit were 

underscored in this research and proved to be of significance for tourists who positively 

assert their opinions based on these three constructs that describe how an individual 

behaves. As seen in the final three hypotheses statements directly related to the TPB 
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constructs in Chapter 3, attitude, subjective norm, and perceived behavioral control have 

a positive influence on behavioral intention. From this, it can be concluded that 

individuals desire attitudinal experience through tourism, especially as it relates to 

attachment to their homeland (Allman, 2017; Huang, Haller, & Ramshaw, 2013; Lam & 

Hsu, 2004).  

 Nostalgia played an important role in understanding the intention and motivation 

for a behavior by focusing on the past experience or memory to drive the behavior. The 

model concluded that a positive and high nostalgic memory toward a particular nostalgic 

trigger, the more likely an individual is to perform the behavior. Therefore, by adding the 

variable of nostalgia, the original model was a better fit for the desired demographic to 

predict an individual’s intention to visit their home country for tourism purposes. With 

this, the suggestion that the self-contained theory of planned behavior may not be 

sufficient enough to represent all relationships between attitude and behavior is 

confirmed. (Pierro, et al., 2003; Ajzen 1991).   

Implications 

 The qualitative focus group allowed open dialog and discussion on topics that are 

not usually discussed among this population. Bridging the gap between perception and 

reality of the Nigerian tourism industry was an important conversation that has been 

overlook among the demographic who visits Nigerian for other reasons that tourism. The 

ability to facilitate such discussions proved to be beneficial not only for this study, but 
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also for the population of first or second-generation Nigerian Diasporans and shinning a 

light on the tourism opportunities available in their “home” country.  

 The qualitative findings were also beneficial to the Nigerian government agencies 

and tourism agencies who were encouraged to understand how to combat the barriers 

presented in this research. Minor barriers such as the cost of attaining a visa, to major 

barriers, such as the safety concern for traveling to Nigeria, provided a wholistic 

understanding of why Nigerian Diasporans would decide to visit and how they can ease 

the process for the potential traveler. Government agencies and tourism businesses are 

the biggest beneficiary of this study as it demonstrates generalizable answers to the 

countries basic tourism problems.    

The Nigerian tourism industry can undoubtedly benefit from this research study. 

As a less economically developed country, Nigeria’s potential to develop a tourism 

industry to drive the economic growth is unreached (Odulara, 2008). Within the past 

thirty years, many popular countries such as Korea, Cuba, Thailand and Costa Rica have 

followed in the footsteps of generating tourism dollars to create a stronger economy and 

overall growth within the society and Nigeria is projected to become a tourism 

powerhouse in the future (Oh, 2005, Shakouri, Yazdi, Nategian, & Shikhrezaei, 2017). In 

Nigeria, the additional stream of tourism income will not only increase the nations GNP, 

but will also serve to create more jobs, boost trade within the country (Shakouri, Yazdi, 

Nategian, & Shikhrezaei, 2017). The goal for Nigeria would be to cultivate the current 
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Nigerian infrastructure to establish a safe and marketable country for international 

tourists to travel to.  

 While Nigeria determines the best way to develop into a structurally, 

economically, and politically safe area to visit, the role of root tourism is to provide 

Nigeria with an alternate means of tourism by focusing on their own people to experience 

the cultural tourism activities available. If successful, this boost of tourism can help other 

Sub-Saharan African countries who have experienced brain drain as their educated and 

successful citizens leave their home country in search of a better life (Adebayo, 2010; 

Docquier & Rapoport, 2012). The focus of root tourism is to not only bring Diasporans 

back home to enjoy their native land, but most importantly, to assist their home in one 

day, becoming the country that they would like to go back and take residence in.  

 Since this research study was specific in data collection efforts, future less 

economically developed countries may use the same demographic style of individuals to 

test the generalizability of this study. It can be concluded that if this population of 

Nigerian Diasporans would likely visit Nigeria for tourism purposes, then similar 

populations may have the same success if their population has similar nostalgic memory, 

attitude, and perceived behavioral control toward traveling back home. This assumption 

holds true as the variables related to social nostalgia aspects were more favored to the 

sensory aspects of nostalgia.  

Marketing efforts for this type of tourism should focus on the Diasporan 

community and portray visual aspects of social activities, sensory aspects and special 
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events to participate in when traveling to Nigeria. The Minister of Tourism in Nigeria 

should focus marketing and advertising dollars to create an environment within Nigeria 

where all visitors feel safe, welcomed and appreciated. Although barriers such as 

finances, time, safety and security exist, the hope is to overcome the barriers through 

effective marketing to millennials and other communities of Diasporans who prefer to 

visit a familiar location for their leisure tourism trips (Odularu, 2008; Zeleza, 2004). 

 Practitioners working in the Nigerian tourism industry can also benefit from this 

research study due to the increased financial stability and job security coming from the 

hospitality industry (Yi, 2015; Odularu, 2008). Additionally, an increased demand for 

hospitality professionals yields a more structured and hospitality system, which 

stimulates overall hospitality business establishments (Yi, 2015). Through the use of the 

three nostalgia “triggers,” the hospitality can create establishments and environments that 

focus on what the Diasporan population needs to travel. In Nigeria, special events, 

festivals and activities are rampant during the December and January period, which is 

when many Nigerian Diasporan living in America travel. The Nigerian tourism industry 

can promote these activities year-round, which would create a nostalgic event focus for 

the international Diasporan community. Sensory aspects, such as smells, food, and 

sounds also promote nostalgia, therefore, Nigeria can promote the continued use of 

roadside selling and late-night bites to foster tourism based on sensory nostalgia.  
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Limitations 

 Limitations of this study were presented in both stages of data collection and 

should be considered when interpreting the findings.  

Limitations of the Qualitative Phase. Several limitations were noted throughout 

the qualitative phase of study. The first and most prominent limitation is the specific use 

of the Nigerian Igbo tribe. Although the Igbo tribe represents one of the big three tribes in 

Nigeria, it fails to capture the entire scope of Nigerian Diasporans. Additionally, the 

population used for the focus group were members of a heritage lifestyle group, 

therefore, these individuals already have a love and appreciation for their home country. 

Lastly, the qualitative data only utilized focus groups. Due to the focus group method, 

each individual was unable to respond comprehensively to each question.   

Limitations of the Quantitative Phase. This study had several limitations that 

should be considered. The sample size was a limitation as it did not depict the majority of 

Nigerian Diasporans who identified themselves as Nigerian. Additionally, the population 

was selected exclusively to Southeastern Nigerians who live in America, which also 

reduces the sample size and generalization of all Nigerian Diasporan. Some of the 

participants also have varying opinions on Nigeria due to recent the civil war which 

affected this population, therefore, perceptions may be skewed. The quantitative phase of 

research also neglected to describe additional feedback to support the respondent’s 

answers, which would have provided a more comprehensive outlook on the results.  
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Future Research 

 Future research in this field is vast and full of opportunities to enhance the big 

picture of this study. Due to the two-fold definition of nostalgia which suggests nostalgia 

could be either a lived memory or a learned memory, the next phase of research would 

examine this concept of lived versus learned memory to understand if there is a 

difference on the intention to visit their home country for root tourism. Additionally, 

further research could also include looking between groups to identify any differences 

between Nigerians who were born in Nigeria versus Nigerians who were born in 

America. These distinct differences may establish a different relationship between 

nostalgia and intention.  

 Future research could also be developed to test if this concept is transferrable to 

other Sub-Saharan African countries or other Less Economically Developed Countries to 

understand if this concept is able to aid their economy through the additional tourism 

income from their previous residents. Additional research could also be developed to test 

a number of demographic variables and gender differences if they would positively or 

negatively influence their intention to travel.  

Some of the demographic variables that would deem useful in this study would 

describe the amount of Sub-Saharan Diasporan citizens that live outside the country and 

how much income they earn to participate in tourism activities. We can also investigate 

the average age of the Diasporan community to understand the trends in terms of what 

stage of the life cycle they fall in. Additionally, educational information definitely plays 
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an important role in identifying if the Diasporan community have the educational 

attainment and financial support to travel back to their roots for tourism activities.   

Conclusion 

 The findings in this study significantly added to the body of knowledge and 

contributed to the field of tourism by providing an addition variable that may seek to 

explain this unique demographic in more detail. The extended Theory of Planned 

Behavior model measured nostalgia as a variable that would influence attitude, subjective 

norms, perceived behavioral control, and ultimately intention to visit.  

 Throughout the chapters of this study, evidence was built to provide a conceptual 

framework for how nostalgia and the Theory of Planned Behavior impacts an individual’s 

decision to visit their home country and encompassed research questions utilized for this 

mixed methods study. The two-phase study provided extensive descriptions to explain 

why would travel for tourism through the use of the three main nostalgia triggers, social 

aspects, sensory aspects and special events. Ultimately, the findings of this research were 

beneficial to not only the Nigerian Tourism Commission, but also to other Nigerian 

heritage lifestyle groups to understand how to encourage the continual investment in their 

home country, whether near or far.  
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Appendix A 

Visual Diagram of the Root Tourism Mixed Methods Study 
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Appendix B 

Sample Qualitative Interview Questions 

1. How likely is it that the fear of security in Nigeria will prevent you from 

returning to Nigeria for a vacation? 

2. How does the Nigerian culture motivate you to return to Nigeria for a visit? 

3. From a social perspective, how comfortable do you feel about possibly 

traveling back to Nigeria? 

4. What are some of the reason’s you would visit Nigeria within the next 12 

months? 

5. What barrier/factors may prevent you from returning to Nigeria for a 

vacation? 

6. Using nostalgia, what memories would move you return to Nigeria for tourism 

purposes?  

7. From a social, cultural, and security perspective, how comfortable are you 

about traveling back to Nigeria for tourism? 

8. Does the current multinational hospitality industry in Nigeria increase your 

willingness to return to your roots to enjoy your county’s tourism 

opportunities? 

8a. If so, how strongly is you willingness increased? 

9. Do you believe that the growth of Nigeria’s tourism sector is pulling you back 

to visit the country?  
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9a. If so, how strongly does that growth pull you back? 

10. Do you believe that the Nigerian government is working toward bringing 

Nigerians back to the country for tourism purposes? 

10a. If so, how strongly do you believe the government is working toward this 

goal? 
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Appendix C 

Excerpt from the Pilot Study Transcript 

Researcher: The intention or purpose for this focus group is to identify if Nigerians in the 

Diaspora have an intention or motivation to travel. The first question is how likely is it 

that fear of security in Nigeria will prevent you from returning to Nigeria for vacation?  

IO: It’s pretty unlikely because I think I have a level of comfort with the country, so I can 

just show up and feel safer than maybe someone who has less ties with the country.  

NN: It is very unlikely for me because I have a lot of family who can show me what and 

where to go so I am not scared about that.  

EE: It is extremely likely because growing up and knowing so many things that have 

happened and fear of family and friends, some type of nepotism can play a role. So very 

likely, I am scared to go back there.  

UN: For me, I would say very unlikely just because similar to N.N, I have a lot of family 

over there in different parts of Nigeria. So I feel like, if anything happens, they would be 

able to hold me down.  

Researcher: The second question, how does the Nigerian culture motivate you to return to 

Nigeria for a visit? 



Texas Tech University, Chinyere Stephanie Acho, December 2017 

131 
 

G.O: That is my primary motivation every time I would like to go back is to find more 

elements of my culture that I don’t know and to strengthen ties to my culture so that I can 

live it on back here in the Diaspora. 

E.N: Yes culture is extremely important when I travel back because although I spent 

some time there when I was younger, there are some things about my culture I do not 

know so I take my trips back there to learn some things from the elders. 

U.N: Um, Well… For most of my life I have been in the US, but the way my parent’s kind 

of like raised me and just raising me up in the culture, like it actually does motivate me a 

lot more to go back to Nigeria and to even understand more about my culture especially 

when I meet friends of mine who are also Nigerian and/or came straight from the country 

like… I mean… there are things that they know that I aspire to know well so… and I feel 

like the only way I can truly know it is by actually being there.  

Researcher: From a social perspective, how comfortable do you possibly feel about 

traveling back to Nigeria?  

E.O: Extremely comfortable. It’s just that the environment and the lifestyle is very social 

that permits you to want to go back and just enjoy the whole fun like and I feel like living 

in America, there’s more structure and it’s a lifestyle that you have to follow but in 

Nigeria or some other African country, it’s just…  you design and create your own type 

of lifestyle according to your finances so it’s very social applicable.  
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Appendix D 

Sample Quantitative Questions 

Are you 18 years or above? 

1. Yes  2. No 

If no, please skip to the end.  

Are you Nigerian? 

1. Yes  2. No 

If no, please skip to the end. 

If yes, please select the following: 

1. Nigerian by birth  2. Nigerian by family heritage  3. Other 

Do you currently live in America? 

1. Yes   2. No 

If yes, please select the following: 

1. American citizen by birth  2. American citizen by naturalization   

3. Permanent Resident   4. Green Card Holder 5. Visa Holder                 6. Other 

How long have you lived in America? 

       1. 0-6 months 2. 6 months – 4 years          3. 4 – 8 years     4. 8-15 years        5. 15+ years 

Since you have lived in America, have you visited Nigeria before?  

1. Yes  2. No 

How many times have you visited Nigeria in the past?  

1. None  2.  1 time 3.  2-3 times 4.  4-10 times  4.  More than 10 times 
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Part 1: (Nostalgia) If you have visited Nigeria before, how much do you miss each of the 
following from your past experience using the scale 1=not very much to 7= very much?  

1. The atmosphere upon arrival into Nigeria. 
1 2 3 4 5 6 7 
 

2. The interaction with people that you meet. 
1 2 3 4 5 6 7 
 

3. The holiday or season that you traveled. 
1 2 3 4 5 6 7 
 

4. The street food you ate. 
1 2 3 4 5 6 7 
 

5. Exciting events that you experiences. 
1 2 3 4 5 6 7 
 

6. The happy time that you had with your friends and family. 
1 2 3 4 5 6 7 
 

7. Meetings that you had with people. 
1 2 3 4 5 6 7 
 

8. The new activities you experienced.  
1 2 3 4 5 6 7 
 

9. Visiting non-Nigerian establishments. 
1 2 3 4 5 6 7 
 

10. The feeling you had in Nigeria. 
1 2 3 4 5 6 7 
 

11. The peaceful mood you felt around your culture and people. 
1 2 3 4 5 6 7 
 

12. The way people treated you. 
1 2 3 4 5 6 7 
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13. The kindness of the people you met. 

1 2 3 4 5 6 7 
 

14. The reasonably priced shopping.  
1 2 3 4 5 6 7 
 

15. The music you listened to. 
1 2 3 4 5 6 7 
 

16. The weddings/parties you attended.  
1 2 3 4 5 6 7 

Part 2: (Attitude) Please indicate your attitude toward vising Nigeria for tourism using the 
following scale.  

1. All things considered, I think visiting Nigeria for tourism would be________. 
(Unenjoyable)  1 2 3 4 5 6 7 (Enjoyable) 
(Negative)   1 2 3 4 5 6 7 (Positive) 
(Boring)   1 2 3 4 5 6 7 (Fun) 
(Unpleasant)  1 2 3 4 5 6 7 (Pleasant) 
(Unfavorable)  1 2 3 4 5 6 7 (Favorable) 

Part 3: (Subjective Norms) Please indicate your level of agreement with the following 
statements using the scale below.  

1. Most people I know would choose Nigeria as a new and comfortable tourism 
destination. 
(Strongly disagree)  1 2 3 4 5 6 7 
 (Strongly agree) 
 

2. People who are important to me would think I _________________ visit Nigeria for 
tourism.  
(should not)  1 2 3 4 5 6 7 (should) 
 

3. People who are important to me would ________________ of my visit to Nigeria.   
(disapprove)  1 2 3 4 5 6 7  (approve) 
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Part 4: (Perceived Behavioral Control) Please indicate your level of agreement with the 
following statements using the scale 1 (strongly disagree) – 7 (strongly agree) 

1. If I wanted, I could easily visit Nigeria for tourism purposes.  
1 2 3 4 5 6 7 
 

2. If I wanted, I would be able to visit Nigeria for tourism purposes.  
1 2 3 4 5 6 7 
 

3. I have control to decide whether I want to visit Nigeria for tourism purposes.  
1 2 3 4 5 6 7 
 

Part 5: (Economic benefits) Please indicate your level of agreement with the following 
statements using the scale 1 (strongly disagree) – 7 (strongly agree)  

1.  I like tourism because it brings new income to the Nigerian community.   

1 2 3 4 5 6 7 

2.  I believe tourism is a strong economic contributor to the Nigerian community.  

1 2 3 4 5 6 7 

3.  Tourism generates substantial tax revenues for the Nigerian government. 

 1 2 3 4 5 6 7 

4.  I believe tourism is good for the Nigerian economy. 

1 2 3 4 5 6 7 

5.  Tourism creates new markets for Nigerian local products.  

1 2 3 4 5 6 7 

6.  Tourism diversifies the Nigerian economy. 

1 2 3 4 5 6 7 

7.  Tourism benefits other industries in the community.  

1 2 3 4 5 6 7 
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Part 6: (Behavioral Intention) Please indicate your level of agreement with the following 
statement using the scale 1= not likely to 7 very likely.  

1. I want to visit Nigeria.  
1 2 3 4 5 6 7 
 

2. I intend to visit Nigeria for tourism in the next 12 months. 
 1 2 3 4 5 6 7 
 

3. I will likely visit Nigeria for tourism in the next 24 months.  
1 2 3 4 5 6 7 

Part 8: (Demographic Information) 

What is your gender? 

1. Male  2. Female 

What is your age range?  

1. 18-24  2. 25-34  3. 35-44  4. 45-54 6. 55 
and above 

What is your marital status?  

1. Single  2. Married  3. Divorced  4. Widowed   

What is the highest education level that you completed? 

1. High School Diploma 3. Bachelor’s Degree 4. Master’s Degree  5.   Doctoral 
Degree  

What is your total annual household income range? 

1. Under $50,000     2. $50,001-$80,000 3. $80,001-$100,000 4. $100,001-$150,000  

5.    $150,001-$250,000   6. $250,001-$350,000   7. $350,001-$500,000   8. Over $500,000 

In which state in Nigeria are you from? __________________ (Circle one: father’s side or 
mother’s side) 

In which state in America do you currently reside? _______________ 
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